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Uniform Buyers
,
 Network 

Report
Founded by five leading industry buyers, 
the PCIAW® Uniform Buyers’ Network was 
created to provide a safe space in which 
uniform buyers in the professional clothing 
industry can ask questions, discuss ideas 
and learn from other buyers.

The PCIAW® Uniform Buyers’ Network has so far met for two 
meetings, one held in the U.K. and one held in Canada. These 
meetings saw buyers from every facet of the industry: the 
airlines, the banks, the trainlines and more. 

The buyers attending meetings of the PCIAW® Uniform Buyers 
Network will remain anonymous in this report. We have 
compiled the minutes of the UK and Toronto meetings to 
report back to the industry on the challenging issues facing 
the uniform buyers and the solutions that should be offered. 

Engagement with Wearers
It was largely discussed that many buyers were facing problems 
with the engagement of the wearers and the lack of feedback. The 
buyers felt that it was hugely important to have a supplier who 
understands how the uniform would be worn, the impact this could 
have on the wearers and the importance of brand identity.

CSR
Buyers felt it was their responsibility to drive CSR and that 
suppliers would often hinder progression and lacked pro-
activeness. Some buyers wanted to begin to insist on visiting 
the factories where the garments were being made and many 
would like to be given that opportunity by their supplier. 

Tender Process
Comments from the more experienced buyers in the meeting 
emphasised the importance of giving the tender enough time. 
Buyers suggested giving a quarter of the time to pre-market 
engagement. It was unanimously agreed upon that pricing 
wasn’t always the main feature of a tender. 

Another buyer noted the importance of speaking to all 
suppliers, even if they didn’t initially meet all requirements. 

Sizing
Buyers felt they were never informed of the industry baseline 
regarding sizing and that suppliers needed to be investing more 
in sizing technology and finding solutions. 

Some of the main challenges faced by the Buyers’ Network 
regarding sizing are:

• Sizing tools need to be portable to be 
sent to overseas stations.

• Employees don’t always take the 
correct measurements when sizing 
themselves.

• Employees don’t always believe their 
measurements and so change them. 

• Sizing tools are not accurate yet, 
especially for female fit.

• Both suppliers and buyers needed to be 
more educated on the problem of sizing. 
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Legislation – ISO 
It was widely acknowledged that the buyers had limited 
knowledge and understanding of ISO numbers and their 
meanings, and that oftentimes buyers were left confused about 
their implications. 

Sustainability 
Sustainability was a huge concern for the buyers, with many 
wanting to be given the option of sustainable processes and 
fabrics by their supplier. It was felt that not all suppliers had 
caught up with how important sustainability was. Buyers often 
felt they had to push for sustainability instead of being offered it.

The shift needed to lie in ethical behaviours, with the buyers 
able to motivate their current suppliers to behave ethically or, if 
needed, switch suppliers as a consequence. 

Some goals envisioned by the Buyers’ Network were: 

Diversity and Inclusion
Many buyers felt that with the current insurgence of demand 

for gender neutral clothing, they had to provide solutions with 

no pro-active engagement from the supplier. They felt that 

suppliers could not use “they didn’t ask for it” as a valid reason 

for not engaging with the issue, as the buyers want to continue 

moving forwards with societal changes, as are their wearers. 

It was hugely important to the buyers that their transgender 
and non-binary wearers did not feel excluded or isolated from 
the uniform process because of their gender identity. 
One buyer noted the importance of having a point of contact 
for anyone who was transitioning in their gender identity or 
wished to change their uniform requirement, as this builds trust 
between the wearers and the team. 

The accommodation for gender-fluid employees is another area 
of growing concern. Currently uniform programs accommodate 
trans-employees or those who identify as the opposite 
gender. Fluidity is a new topic to be addressed. Airlines do not 
currently have a succinct and universal solution to the problems 
employees face. 

Some airlines are using terminology that is vague and not as 
binary as ‘male/female’ – but the garments do not allow for 
cross-over or fluidity – if choosing from a female range then all 
pieces are female and vice versa with male pieces.

It was noted that there was a significant rise in female 
employees within the industry. Buyers felt there was a lack of 
guidelines on problems such as footwear quality and sizing. This 
often meant that wearers would purchase their own footwear, 
in turn creating a myriad of problems. 

Footwear 
There was a significant discussion around the issue of footwear. 
Buyers also stated that the size and fit of safety footwear is 
not always accommodating to female workers, which can cause 
safety issues for the wearer. 

With safety footwear, the size and fit is still not always 
accommodating to female workers and causes safety issues for 
the wearer. 

The PCIAW® Summit, held on the 23rd March 
2021 at the Radisson Blu Edwardian, London 
Heathrow, will be an opportunity to listen to 
industry experts discuss these very topics.

• To have sustainability run through entire 
uniform programme and not just the 
design element.

• Reduce packaging where possible.

• Turn current end-of-life uniforms into 
secondary products with a new life cycle. 

• Use waste from airline-programs (catering, 
maintenance) to create new products, i.e. 
plastic water bottles being turned into 
aprons or other garments.
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Y O U R
INVITATION
P C I A W ®

S U M M I T

T O  T H E

If you are interested in attending, please make sure to book your 

tickets and hotel rooms by contacting Leah Westcott Graham at 

leah@pciaw.org or give the PCIAW® office a call on

+44 (0)1908 411 415.  For more information visit www.pciaw.org.

0 8 : 0 0  –  1 7 : 0 0  •  2 3 R D  M A R C H  2 0 2 1 
R A D I S S O N  B L U  E D W A R D I A N  •  L O N D O N  H E A T H R O W
TICKETS: £295 EACH • DISCOUNTED HOTEL ROOM: £149/NIGHT

Partners, Sponsors, Speakers and Exhibitors

Milliken & Company is proud to be the partner of the 2021 Summit & Awards
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Leah 
Westcott 
Graham 
Editor

Welcome to the first issue of 2020!

With the first few months of 2020 already flown by, 
there is no denying where the focus of 2020 rests for the 
professional clothing industry. Sustainability is the word 
on everyone’s lips and here at the PCIAW®, we’ve watched 
as sustainability has changed from a mere buzzword to a 
serious shift in cultural thinking. 

In this issue, we explore what our ‘Unstoppable Brands 
in Sustainability’ have been working on to incorporate 
better and more sustainable practises into their entire 
business structure. From Klopman to Project Plan B, each 
company addresses this issue with the concern and care 
it deserves. 

We delve deeper into understanding FR fabrics and 
apparel; illuminating some of the most effective products 
out there to keep workers safe in all conditions. We also 
take a look into the outstanding new launches that have hit 
the professional clothing market in 2020 and are graced by 
a brilliant article from Peter Dumigan, Managing Director of 
the Hultafors Group UK Ltd, on ‘Innovative Fabrics for ‘Top 
To Toe’ Comfort and Mobility in the Summer.’ 

2019 was a fantastic year for the PCIAW® and it seemed as 
though we travelled to every inch of the globe to meet with 
members and non-members alike to continue to learn more 
about this fantastic industry and the companies and individuals 
who work within it. Inside this issue you’ll find reports from our 
trips to Portugal, Düsseldorf, Austria, Toronto and the UK’s own 
NEC for the brilliant RailStaff Awards.

The PCIAW® heads into 2020 filled with excitement; after 
the outstanding feedback from our inaugural Summit and 
tenth anniversary of the professional clothing awards, we 
are delighted to be holding our PCIAW® Summit and PCIAW® 
Awards on the 23rd and 24th March 2021. Read more about 
who will be presenting, the topics covered and the timings of 
the events on pages 62-77.

In the aftermath of Brexit, we remain appreciative and hugely 
impressed by the ground-breaking work achieved in the 
professional clothing industry in terms of standards, CSR, and 
the constant drive for better performance, better safety and 
better innovations. 

We can’t wait to see what the year will bring and we wish 
you all the very best for it!

Leah Westcott Graham - Editor.
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T: +44 (0)1908 411 415
E: louisejoy@pciaw.org

Louise
Joy 
Editorial 
Assistant
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Diary Dates
April 2020
World Filtration Congress
20th - 24th April, 2020  
San Diego, CA, USA
www.wfc13.com.

Professor Wallace Leung, Congress 
Chair, American Filtration & 
Separations Society.

Tel: +1 (615) 250-7792 
afs@afssociety.org.

May 2020
National Sustainability Expo 
6th May, 2020
Arena MK, Milton Keynes, UK
Sustainability Expo. 

www.sustainabilityexpo.co.uk.

June 2020
Texcare International
20th - 24th June, 2020  
Messe Frankfurt Exhibition GmbH 
Frankfurt, Germany

The quadrennial signpost for the 
future of modern textile care.

www.texcare.com
texcare@messefrankfurt.com.

September 2020
Safety and Health Expo
8th - 10th September 2020  
ExCeL London, Royal Victoria Dock, 1 
Western Gateway, Royal Docks, London 
E16 1XL, UK

Europe’s Safety & Health Expo. 
Designed for Safety & Health 
Practitioners & Environment Managers. 

www.safety-health-expo.co.uk/she2020.

This Issue
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PCIAW® Summit & Awards
23rd - 24th March 2021
Radisson Blu Edwardian, London 
Heathrow, 140 Bath Road, Hayes, 
UB3 5AW
Expert speakers at the Summit 
talking about sustainability,
logistics and many other subjects.
The prestigious PCIAW® Awards are 
a celebration of the Professional 
Clothing industry and the people 
who work within it.

T: +44 (0) 1908 411 415
www.pciaw.org
leah@pciaw.org  
alynne@pciaw.org.
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Fully Accredited Protective Wear, Fully Accredited Protective Wear, 
Safety Footwear and PPESafety Footwear and PPE

The Snickers Workwear ProtecWork range 

of advanced Protective Wear for heat 

and flame, electrostatic, mechanical and 

chemical risk environments is complimented 

by the new specialist equipment from 

Hellberg Safety, which includes hearing 

and face protection products plus 

communication solutions for personal safety 

on site. 

The Solid Gear and Toe Guard safety 

footwear ranges combine top quality 

design and safety features with excellent 

value for money to deliver unrivalled 

comfort and protection for a wide range 

of user requirements. Call the Customer 

Service Helpline on 01484 854788 for more 

information and ask about our full corporate 

profi ling service.
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exacting PPE Standards.
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Jaqueline Sioen  25.10.1942 – 04.01.2020
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In Memory of 
Jacqueline Sioen 

On the 4th January Mrs. Jacqueline Sioen-Zoete, 
co-founder and director of Sioen Industries, passed 
away unexpectedly. Her children Michele, Danielle 
and Pascale, her sons-in-law and grandchildren 
report this sad news. She was 77 years old and 
born on the 25th October 1942. 

Lifetime Achievement Award
The Professional Clothing Industry Association Worldwide 
(PCIAW®) were very honoured that Mrs. Sioen gave us the 
privilege of attending our Professional Clothing Awards in 2017, 
despite her well-known dislike of the spotlight. 

Mrs. Sioen was granted the Lifetime Achievement Award and 
Woman of the Year Award, in well-deserved recognition of the 
fantastic innovation, hard work and commitment she had shown to 
the professional clothing and textile industry. 

Here at the PCIAW®, we pay our utmost respect to the remarkable 
Mrs. Sioen and our thoughts are with her family during this time. 

Her life and work 
Mrs. Sioen was the prototype of a typical West Flemish 
entrepreneur, with a real ‘flandrien’ mentality. She was known for 
working hard, looking ahead, never searching for the spotlight and 
most importantly – never giving up nor beaten down. 

Alongside her late husband, Jean-Jacques Sioen, she founded 
Sioen Industries in 1960. Today, Sioen is the world market leader 
in technical textiles, professional protective clothing and fine 
chemicals. 

Despite the many challenges facing women in the ‘60s, Mrs 
Sioen strove ahead as an entrepreneur, and with her husband 
Jean Jacques-Sioen, she formed the ideal tandem on the road to 
sustainable growth. He as a producer of coated technical textiles 
and she, with the textiles he produced, worked as a manufacturer 
of protectivewear. Together, they formed the ideal team to write 
the success story of ‘Sioen Industries’. 

The company’s growth from a two-man business to an 
international market leader is admirable, and Mrs. Sioen was an 
active participant until 2014. In that year, she resigned as CEO of 

her apparel division and devoted herself, with the same ardent 
enthusiasm that had grown Sioen Industries, to the Château 
La Marzelle vineyard. She remained a director of the Sioen 
Industries until her passing. 

Mr. Sioen died in 2009 and it was true then that behind 
every strong man stands a strong woman. The word ‘strong’ 
encapsulates Mrs. Sioen and her work ethic. She knew the 
business inside out and often worked harder and longer than 
anyone. She was critical but possessed a wonderful gift to see 
things positively and to consistently work towards a better 
outcome. 

She was a passionate visionary and had the vision to fully invest 
in the textile market in the 1960s and 1970s. This was a feat as 
this branch of industry was hit particularly hard in the Northern 
France and West Flanders region. 

Mrs. Sioen predicted that textiles would take a different 
function in society. Textiles would become protection, become 
more technically advanced and play a major role in the 
construction of our roads, buildings, agriculture and in industry 
in general. Mrs. Sioen recognised that work clothing would not 
just remain as work clothing. 

Alongside her team, Mrs. Sioen helped to create regulations and 
norms for better protection of workers in any working condition. 
Over the years she helped dress many millions of people across 
all industries; from fighters to divers. 

‘Protection through innovation’ became the corporate slogan 
and Mrs. Sioen and the entire company embodied that. She and 
her husband passed on their passion and work ethic to their 
children and grandchildren, leaving the company in very good 
hands. 

Mrs. Sioen worked day and night, creating plans and remaining 
involved; with the winery Château La Marzelle, with Sioen 
as a company and with Sioen as a family. She was the ‘mater 
familias’, Sioen’s tower of strength, the hard hand in a soft 
glove, an inspiration and someone who was looked up to. 

Sioen is proud of her and will miss her. 

The PCIAW® remains truly honoured to have worked with, 
known, and presented awards to the remarkable Mrs. Sioen. 
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PCA VISION 2021
We are pleased to reveal that the students 
continuing onto the second round of the 
PCA Vision 2021 are: 
Courtney Humphries – Manchester Metropolitan University

Sarah Robinson – Manchester Metropolitan University

Chloe Marsh – De Montfort University

Humaira Daud – De Montfort University

Ruby Harry – Cardiff Metropolitan University

Jasmine Young – Bedfordshire College

Laura Bryson – Bedfordshire College

Shania Fourmy – Bedfordshire College

Kori Hyer – North Carolina State University

Mariana Soares – Faculdade de Arquitetura da Universidade  
  de Lisboa

PCA VISION welcomes students from across the globe to 
produce a huge range of innovative and ingenious designs 
that can be used across a variety of sectors in the professional 
clothing industry. 

Our previous contestants in the competition have developed 
everything from bomb disposal wear to tree surgeon’s overalls, 
mountain rescue outfits to airline uniforms. 

As well as welcoming students into our industry, PCA VISION 
gives the student participants the opportunity to learn from the 
industry’s key leaders and entrepreneurs..

Through student design competitions like PCA VISION, 
employers often discover that it is the student who end up 
teaching them something new as opposed to the other way 
around. This competition gives manufacturers the chance to 
see their technologies come to life in new and innovative ways 
due to the unique and fresh perspectives of the students 
taking part. 

We are thrilled to be welcoming the student contestants to our 
event, the PCIAW® Awards, which will be taking place on the 
23rd and 24th March 2021 at the Radisson Blu Edwardian, 
London Heathrow. 

To secure your place at this event and book your ticket, 
please visit www.pciaw.org. 

2 0 2 0 
Sponsored by

2 0 2 0 

Milliken & Company is proud to be the 
partner of the 2020 Summit & Awards 

9th September
2020

Radisson Blu 
Edwardian,

London 
Heathrow
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News

ADVANCED
MATERIALS

Cobmex Apparel UK 
Brickfield House

High Road, Epping, Essex CM16 6TH
T: +44 (0) 800.852.7286

www.cobmex.com

For sales inquiries contact
sales@cobmex.com
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24929 Cobmex Brochure_FA_UK_03.12.2018.qxp_Layout 1  3/12/18  3:19 PM  Page 4

150-year-old headwear manufacturer 
Try & Lilly Ltd. were delighted to 
welcome the Princess Royal to 
Liverpool’s Fabric District for a tour of 
their production facility in February in 
her role as president of the UK Fashion 
and Textile Association (UKFT).

Try & Lilly Ltd. began manufacturing hats 
in Liverpool in 1864, initially making caps 
for the British Merchant Fleet which was 
based in the port of Liverpool. They now 
serve numerous organisations and industries 
at home and abroad, with clients including 
the Ministry of Defence, UK Police Forces, 
Harrods and British Airways.

The company showcased the wide variety 
of uniform products produced on-site in 
Liverpool, where on-floor products included 
police beat helmets, hats for the Ghurka 
regiment and naval tricones – which the 
Princess Royal – who holds the rank of 
Admiral and Chief Commandant of Women 
in the Royal Navy – wears on the parade 
ground.

The Princess Royal took the time to meet all 
of the Try & Lilly staff and observed several 
manufacturing processes being carried out 
on the factory floor.

Emma Graham, Business Development 
Director of Try & Lilly commented, “We’ve 
been truly privileged to host Princess 
Anne, and showcase the craftsmanship 
and values that have defined our company 
for a century and a half. Renewed focus on 
quality, ethical textile manufacturing and 
demand for UK produce points to an exciting 
future for Try and Lilly, as we maintain the 
spirit of innovation and diversification that 
has ensured our success throughout the 
decades.”

For more information, please visit 
www.tryandlilly.co.uk. 

Royal Visit 
for Liverpool 

Headwear Firm 
The H&M group have announced that 
H&M’s upcoming Conscious Exclusive 
collection will be the first-ever collection 
to feature the newly patented material 
Circulose. This will mark the first time 
chemically recycled fibres are used in 
garments sold at scale.

Pioneered and produced by re:newcell – a 
company that H&M Group has proudly 
supported since its beginning – the new fibre 
is made from discarded materials. Circulose is 
unique and revolutionary as it replaces forest 
raw material – in commercial quantities – 
without compromising on the quality.

The process of recycling cotton and viscose 
fibres contributes to a circular way of 
producing fashion, additionally because the 
process uses a closed-loop system for water 
and chemicals powered by renewable energy.

Erik Karlsson, Investment Manager for 
Sustainable Fashion at H&M Group’s 
investment arm CO:LAB, commented, “We’re 
very proud of our collaboration with re:newcell, 
as their work perfectly aligns with our vision to 
become fully circular. We’ve been supporting 
them from the start, and now we’re excited 
to soon launch the very first garment made of 
Circulose”

The garment in the Conscious Exclusive 
collection is a dress made of a mix of 50% 
Circulose from recycled jeans and 50% viscose 
from FSC-certified wood, and will go on sale 
globally in the spring.

H&M Group has supported re:newcell since its 
start as the brand’s work perfectly aligns with 
H&M Group’s vision to become fully circular. In 
2017, H&M Group accelerated its partnership 
by investing in re:newcell, but the purpose 
of the investment is that the whole fashion 
industry should benefit from the technology.

For more information, please visit 
www.hmgroup.com or www.renewcell.com. 

H&M to be the 
first retailer to 
use Circulose
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News

UKFT’s Paul Alger, Director of International 
Business, has received his Member of the 
British Empire (MBE) for services to exports 
in the UK fashion industry.
Paul works with a vast array of fashion and textile brands, helping 
them develop an expert strategy and routes to market.

One of the most liked men in the industry, it is common for Paul 
to know everyone and everyone to know and adore him.

Paul is a huge supporter of the industry and the companies 
and people who work within it. But alongside the endless 
encouragement and advice Paul has given to thousands of 
companies, he has also been a tireless champion of the industry 
to the government.

While languages have been a key attribute in his role, perhaps 
more important is his deep understanding of economics and 
politics in relation to international trade.

“I first came to what became UKFT answering an advertisement 
in The Guardian for a multilingual, trade-show experienced person 
speaking French,’ says Paul. ‘The ad was listed for a company 
called BKCEC which I later found to be the British Knitting and 
Clothing Export Council, but at the time I had no idea what I was 
applying for. One of the most important things was that they 
wanted someone who was clock-ignoring. Their intention was 
they wanted someone who wasn’t going to do a 9am-5pm job. I 
think in some ways they got a bit more than they bargained for.”

Paul helps companies to make sense of changing export markets 
but also to adapt to some of the bigger structural changes that 
are shaping today’s industry, such as the shrinking independent 
retail market and the growth of major online players.

“There are fewer independent retailers on our high streets than 
there ever were before,” explained Paul. “Whilst many in the 

industry have chosen not to think about that, it is a reality that 
we have to live with – the online marketplaces are increasingly 
dominant, they work in different ways and may not want to pay 
deposits in the way our smaller companies need, so they are going 
to have to look at their business models again very carefully.

“There is also that huge risk of cannibalising one part of your 
business at the expense of another which almost all British brands 
at the moment seem to fall foul of in one way or another,’ he says. 
“You can’t have all of your multi-brand retailers and undercut them 
by selling online yourself or selling on Black Friday and expect 
them to still love you in the morning. It doesn’t happen and we’re 
beginning to feel that.”

The UK is known for its strong heritage but Paul is keen to ensure 
that it is not pigeonholed by preconceived ideas or old notions of 
what our industry can offer.

“The UK is seen as a country that is often held back by its 
heritage rather than pushed forward by it,” he explains. “When 
we were making the plans for Intertextile Shanghai, for example, 
we made a decision that we didn’t want to see beefeaters and 
letterboxes on the promotion. Those are iconic images of the 
UK and lots of people in Asia understand that, but we also need 
them to understand that we have a dynamic, democratic thriving 
community with amazing designer talents that are all about 
sustainability and ethical production which cannot be hidden 
behind these kinds of stereotypes.”

He says the image of the UK international should build on that 
heritage but also present the next generation, promoting clean 
growth and making sure we have the right skills in the UK to 
enable people to make a living here.

“As the UK leaves the EU, we are going to have to find a new 
position in the world and I am proud to be part of UKFT to help 
do that.”

Paul Alger receives MBE from 
HRH The Princess Royal
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Sugdens recently welcomed Emily Gill as 
their new Marketing Coordinator. 
Emily joined the company in January and 
will be working on a host of marketing 
duties including their website, photography, 
brochures, at events and on social media. She 
brings a number of skills to the team and is 
looking forward to a future at Sugdens. 
Before joining Sugdens, Emily studied 
broadcast journalism at university in 
Aberdeen, an interest that stemmed from 
a passion for reading, writing and all things 
technical. Following graduation, Emily moved 
to Melbourne, Australia to pursue a career 
in video production and it was here Emily 
discovered her interest in all things social 
media. After landing a position by chance, 
she began working in marketing and PR for an 
Australian fashion house. She predominantly 
managed social media accounts for various 
brands, a number of which she helped launch. 
Following her time in Australia, Emily moved 
back to her home town of Edinburgh where she 
joined the communications team at a university. 
During her time working in higher education, 
Emily continued to work on social media, 
eventually taking management of all corporate 
accounts, whilst also putting her journalism and 
video production skills into practice. 
Since joining Sugdens, Emily has been enjoying 
working on articles and blogs and in particular 
loves the history of the company. Luckily, the 
marketing department is right next to the 
archives and she has had the chance to spend 
some time sifting through old advertisements 
and sharing these on our social media.  
Ironically, although she loves researching, 
designing and sharing content on social media, 
Emily does not have any accounts of her own 
anymore. She still lives and breathes it – just 
during working hours! Emily recently relocated 
to South Yorkshire and has been enjoying 
her time getting to know the local towns, 
restaurants and shops. 
www.wmsugdens.co.uk.

New Marketing 
Coordinator for 

Sugdens
After a year spent freelancing, trying my 
hand at marketing and travelling, I have 
returned to PCIAW®. 

Leaving last March was not an easy decision 
for me - I was sad to go and found it hard to let 
go of director-e and the way I had helped the 
magazine grow, so I feel extremely lucky to have 
the opportunity to come back on board now 
that it is refreshed and under its new title. 

I have stated to my friends, colleagues and 
Yvette many times since leaving - and since 
my return - how much I had missed both the 
stability and craziness of this role. Though it was 
challenging, I missed that no day was ever the 
same. I missed the feeling of growing with the 
company and changing my role from ‘just a job’ 
to an on-going career. 

This time around, I’ll be focusing on digital 
marketing. I’ll be supporting Leah with the 
magazine and helping run and promote our 
exciting events too of course, but predominantly 
I’ll taking care of all our social media and online 
presence. Most of all, I’m excited to be part of 
this innovative organisation as it grows from 
strength to strength. 

It’s been lovely coming back to work with my old 
colleagues and catching up with old clients - in 
some ways, it’s like I never left with how easy it 
has been to slip back into the role. I’m glad that 
I’ve come into the organisation with previous 
knowledge of the industry, the organisation and 
how the magazine is put together. It’s been a 
lot of fun using the last month or so catching up 
on things and mixing my knowledge with all the 
new skills I have learned. After all - it’s always a 
great idea to have a fresh pair of eyes on things!

I’d like to thank everyone for the warm welcome 
(or return, shall I say) and remind you all that I’m 
just on the end of the phone for whatever you 
need. 

Louise

Welcome back
Louise
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Women’s Health Survey: 
Managing a Work/Life Balance

I had a sort of epiphany last Wednesday 
evening – I do too much. 
I had rushed out at 5.30pm and was driving to start a 3.5 hour 
netball coaching stint, first for my team of U16s, followed by 
supporting the four teams in our senior club. Tomorrow night I’m 
due to coach for another two hours. I’m also currently juggling 
several deadlines for clients (and two articles for this issue of the 
magazine); have production orders to manage, and I’m away next 
week for an overseas factory audit.

Don’t get me wrong, I absolutely love netball (and my job!!). 
Netball is my outlet for letting off mental steam and I really enjoy 
seeing players and teams develop through coaching. It’s been my 
favourite way to exercise since I started playing 26 years ago, and 
I have met all of my best friends through netball.

But I realised the real issue was that as I’m currently recovering 
from an ankle injury, I’m not playing netball at the moment, so 
my usual mental outlet has become more challenging as I’ve 
temporarily taken on coaching our senior club.  

It made me realise that one simple difference had completely 
changed how I was dealing with stresses and pressures inside 
and outside of work, that are actually pretty normal for me.

I also know I’m not alone – I see the pressure my friends and family 
put themselves under to be ‘the best that they can be’ and as 
we try to navigate ourselves through building careers, lives and 
families, this only gets more intense and difficult to juggle.

So I wanted to find out exactly what is going on for other people, 
and look at how and why we’re stressed and what we can do to 
better manage these stresses, addressing a work/life balance that 
works for our physical and mental wellbeing.  

I have focussed on gathering data only from other women – this 
isn’t because I don’t believe men are under stress, but I know 
from experience (and it’s well documented) that as women, we put 
ourselves under a particular type of stress that I wanted to explore.  

In less than a week I received nearly 200 responses, so something 
tells me this is clearly an important issue that other women want 
to discuss too.  
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The respondents were spread across more than 20 wide 
ranging industries including: FM & Construction; Manufacturing; 
Finance & Banking; Professional Services; Emergency Services 
& Public Sector; Travel & Tourism, and Charity or Non-For-Profit 
organisations. The age groups of the women who responded 
ranged from 18-24 to 65+.

Working Hours
A TUC survey in 2019 found that the average full-time week in 
the UK is now 42 hours – the longest in Europe. This is reflected 
in our results - with 49% of the respondents working at least 
40 hours per week, and 15% saying they work over 50 hours 
a week, on average. The age groups between 35-44 and 
44-55 are working the most hours on average out of all the 
respondents.

A study last year by Ginger Research, 
found that “a culture of long working 
hours persists, with almost half (46 
percent) of British workers admitting 
they routinely stayed at work longer 
than they need to because everyone 
else does.”  

Yet numerous studies have shown 
that the average British office worker 
is only productive for just under three 
hours in any 8-hour working day!  

As someone who regularly works 
long hours, I do understand the flip 
side of this situation – I have a lot of 
work to get through and sometimes I simply have to work those 
long hours to get through it all, especially when deadlines are 
impending.  

However, the point here is that it shouldn’t be the norm. I’ve 
experienced businesses where being the last one to leave the 
office becomes almost a badge of honour, which is an unhealthy 
culture for everyone.

In the last 12 months the number of companies adopting or 
trialling a four day week has increased in countries like Japan, 
Germany and in Scandinavia. The initial feedback seems to be that 
productivity levels are not negatively impacted and staff become 
more content with extra time spent at home with family or having 
more time to do things they enjoy.

And what’s the point of long hours if we’re not being more 
productive, and for many people, the outcome is burn out?

Burn Out & Stress
According to the World Health Organization, burn-out (defined as 
a syndrome resulting from chronic workplace stress) has become 
so prevalent among modern workers that it’s now classified as an 
occupational phenomenon.

In a study of 2,000 knowledge workers 
across the U.K. conducted by Asana, more 
than 80 percent reported consistently feeling 
overworked and close to burn-out, with a 
quarter experiencing burnout once a month.

A shocking 91% of all respondents reported feeling 
‘stressed, anxious or under significant pressure at 
work’ at least once in the last year. 70% of us had felt 
that way within the last month – so clearly any time 
taken off work over the festive period seems a distant memory to 
nearly three quarters of us.

Interestingly we found difference between age groups in 
this area, with a massive 96% of under 45 age groups feeling 
stressed or anxious compared to 52% of over 45s (which is 
still a significant number!).

But with the total number of hours being worked for almost half 
of us being in excess of the traditional 9-5 working day, it’s no 
wonder that stress is prevalent.

On top of this, only 58% of us are getting 
the NHS recommended 6-9 hours sleep 
per night during the working week, and 
35% are spending less than 45 minutes 
per day doing simple activities including
watching TV, reading or listening to
music/podcasts.

Fewer than half of us (46%) take time out 
to relax and unwind at all – this includes 
activities such as practicing mindfulness 
or meditation, attending yoga or Pilates 
classes or simply treating ourselves to the 
odd massage or beauty treatment.

 So what can be done to regain some 
balance for both our physical and mental 
wellbeing?

A Harvard University Research Programme found that “Spending 
just 20 minutes connecting with nature can help lower stress 
hormone levels”. The benefits of spending time in nature have 
been well documented, but the amount of time for that benefit to 
be felt has been found more recently. 

According to Harvard, “Spending at least 20 to 30 minutes 
immersed in a nature setting was associated with the biggest 
drop in cortisol levels. After that time, additional stress-reduction 
benefit accrued more slowly. Time of day and specific settings 
didn’t affect stress levels.”

Finding time to improve our mental health sounds like a daunting 
task in an already hectic schedule, but it’s vital to take time to 
focus on looking after ourselves so we can continue to support 
those around us. And it could be as simple as 
starting with a 20 minute walk in the park. 

In the next issue we’ll look at the ‘Imposter 

Syndrome’ and the links between factors 

such as having dependents, exercising and 

stress levels.
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teamdress® Launches 
in the UK

teamdress® Holding GmbH are ready to 
take the UK by storm. Founded in 1920 by 
the Stein family, the fundamental aim of 
teamdress® has been – and always will be – 
to ensure that workers are comfortable and 
safe in their garments. 
Using teamdress® garments improves a worker’s entire 
environment and user studies help teamdress® understand 
wearers’ behaviours and needs. The company has successfully 
achieved this goal time and time again across the last 100 
years. Nowadays, teamdress® manufacturers products that are 
supplied across the world and their proud heritage means that 
serious current issues such as sustainability and environmental 
impact are at the forefront of the company’s mindset.

Launching in the UK
The UK launch is being led by Eddie 
Impey, Director Sales & Marketing. Eddie’s 
career began back in the early the 90s 
when he joined Deb Chemicals as a Junior 
Sales rep. He was swiftly promoted into 
management where he enjoyed extensive 
training in health and safety products 
across all sectors and to a myriad of industries from the Royal 
Opera House to the MOD. Eddie is proud to have worked with 
both some of the world’s largest and smallest organisations; 
both as a manufacturer and distributor. His transition into 
the world of workwear and PPE Garments came following a 

serious incident where two people tragically lost their lives 
due to the ill-advised specification of technical garments. 

Having known both victims personally, Eddie went on to 
spend ten years promoting the vital importance of correct 
specification and the relevance of behavioural safety. He then 
moved into general workwear and PPE garments to cover a 
wide range of solutions, before being recruited by teamdress®.

The company is headquartered in Hamburg and focusses 
each day on the innovative design, development, production 
and delivery of workwear and protective clothing – all 
whilst taking into account issues like sustainability and the 
environment.

Thanks to 100 years of experience, teamdress® is one of the 
leading clothing manufacturers in the European market. The 
company offers a huge range of modern and comfortable 
clothing (all held in stock), that accompanies thousands of 
people to their work places every single day. Additionally, 
the extensively tested and ISO-certified protective clothing 
provides both lasting and reliable protection for countless 
people in all high-risk sectors. the company also has its own 
plants and a logistic centre so the entire process can be 
controlled from an initial design concept, all the way through 
to the final finished and certified product, and can do this 
considerably more quickly than its competitors. 

There are many unique things about the teamdress® range 
of products; as well as many garments being made with 
the environment and sustainability in mind, every item is 
made to very exacting standards so that they exceed the 
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specification required by industrial laundries and leasers 
three-year cycles. 

The garments are also certified to ISO 15797:2017, the 
standard for harsh industrial laundry. This means they last 
many times longer than traditional workwear – resulting in a 
much lower environmental impact and considerable savings 
for end users.

Sustainability 
In house research and development teams at teamdress®  are 
acutely aware of the importance of a fully sustainable product 
life cycle, whether that is how the raw materials are sourced – 
and from whom – through to the sustainability of the product 
during its lifecycle and its subsequent recycling potential.

In January, teamdress® became the first ever company to 
conceptualise, design and produce a truly sustainable workwear 
option. By removing plastic 
waste from the world’s 
contaminated seas, their 
new ecoRover range is a 
beautifully designed and 

highly desirable range of truly sustainable workwear. Regulated 
by demanding international standards, ecoRover represents a 
turning point in environmentally sustainable work wear and is 
backed by the prestigious Green Button.

The ecoRover collection also boasts Fairtrade-regulated 
cotton, i.e., procured with Fairtrade conditions, recycled 
polyester, the Made In Green by OEKO-TEX® product label 
and the textile seal Green Button (Grüner Knopf), the range 
is entirely sustainable and environmentally friendly, whilst also 
reducing harmful impacts on our world and its inhabitants. 

Moving Forward
The launch of teamdress® in the UK gives a significant 
boost to both end users, distributors and Laundries alike. 
They now have access to a huge range of products, made 
to exacting standards and available off the shelf in double 
quick time. teamdress® manufacture products for many and 
varied markets, including Industry, engineering, hospitals, 
restaurants, caterers, service companies, MRO’s, utilities, 
manufacturing, nursing, dentistry, vets, medical, care 
workers, cleaning and so on.

One pair of trousers or one jacket in the 
ecoRover range removes 30 PET plastic 
bottles from the world oceans and other 
sensitive environments.

teamdress® is proud to uphold and 
be measured by the demanding and 
ethical standards laid down by world 
recognised bodies such as Fairtrade and 
Fair Wear. These organisations regularly 
audit teamdress® and assist them in 
being a sustainable, environmentally 
friendly source of high-quality 
workwear, whilst ensuring they are also 
socially responsible.

www.teamdress.co.uk

+ 44 (0)20 300 897 81

eddie.impey@teamdress.co.uk
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Covid-19 (the Corona Virus): 
How is it Going to Affect You 

and Your Business?
The idea behind the creation of the Global Travel 
Mask was conceived over fifteen years ago. 
I noticed a number of friends and family became ill while travelling 
by plane and using the underground. These were not people 
with particularly low immune systems. They were in general good 
health, who looked after themselves with exercise and healthy 
eating. I started initial research on the internet, in particular 
looking at what is actually going on inside the aircraft cabin.

I discovered lots of information, detailing court cases where 
passengers and crew were often becoming sick. I went deeper 
and interviewed aircraft technicians, pilots and cabin crew to 
try and get a better understanding of possible causes. This 
progressed later to official CE test laboratories and a level three 
microbiological research laboratory in Canada. I am used to 

investigative procedures, as my first job in textiles was as a textile 
technologist working for Courtaulds as a trouble shooter. I was 
trained to identify faults and implement corrective action.

Airplanes started to change a specific crucial element in the air 
treatment systems on board around twenty years ago, give or take 
a few years. Initially there was a machine onboard that brought 
the air from the outside of the aircraft and heated it from around 
minus 56 degrees, to the required temperature set by the cabin 
crew. This machine was expensive, quite heavy and used up fuel. 
The alternative was to bring the air into the cabin via a point in 
the engines where the pressure is compatible, and which uses 
heat from the engine to achieve the required warmth. In principal 
a great idea! In reality, the air becomes contaminated with aviation 
oil which is then circulated throughout the cabin. This oil acts as a 
carrying system for viruses and enables them to spread quickly. 



Who’s buying our masks and gloves? Since it is less common 
for people to wear masks in Europe as opposed to in Asia. Our 
masks are worn by people who fly on a regular basis or travel 
overseas frequently, people with low immune systems and people 
recovering from chemotherapy. We have companies in Europe 
purchasing masks and gloves for personnel who have to travel. 
Some police forces and military units are wearing our masks with 
the increases in diseases such as TB, which are being discovered 
in Europe. Throughout Asia our customers are more aware of the 
different levels of performance between most face masks and 
our GTM masks. With the current situation with Covid-19, we 
have been in communications with a number of airports and local 
governments.
The Covid-19 virus, which I am sure will be upgraded soon to a 
global pandemic, will affect most of the planet in one way or 
another. I am expecting governments to increase restrictions of 
movement, cancel public events where large numbers of people 
will gather. We are already hearing about supply chain disruptions 
regarding smart phones and electronics from factories in China 
and Korea. The impact is going to be extensive and felt throughout 
the world. 

If we take the clothing industry alone; many garments and 
accessories are produced in China where almost two months of 
production has been affected directly. The knock-on effect will 
start to bite very quickly. For production outside of China, there 
are still many trims that, again, are produced in China meaning 
the ability to completely assemble products will be affected. 
This has already happened with certain car manufacturing plants 
which operate a just in time supply system. You cannot produce 
thousands of cars with bits missing, you are forced to resource, 
or close the plants down. The upshot is that 
global production restrictions mean prices 
will increase and availability will be limited. 
Challenging times for everyone.

Safe travels.
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With travelling on undergrounds, you have 

a different carrier for potential viruses. 

This is the black carbon dust that you can 

see if you look closely at any tube station. 

It originates from the electric motors 

used to power the trains, specifically the 

carbon brushes. As a point of reference 

that everyone can refer to: when the sun 

is shining through your windows at home 

and you catch the light correctly you can 

see thousands of tiny particles suspended 

in the air. These particles are made up of 

many different components, pollen, soil 

particles, pollution from power stations, 

vehicles, human skin, textile fibres and 

animal hairs, to name a few. These small 

particles can act as an effective carrying 

system for many types of viruses. The 

spread of MRSA in U.K. hospitals was 

linked to this kind of airborne carrying 

system, combined with doctors wearing ties. With the majority of 

hospital scrubs and uniforms made from polyester/cotton blends, 

they all produce lint which adds to the risk of spreading viruses. 

This has been identified throughout Europe and 100% polyester 

garments are more widely used. They are initially slightly more 

expensive than the polyester cotton option, but gains can be 

made on the industrial washing and drying. It’s a simple quick fix 

that would in the long term save lives and remain cost effective. 

What is a patient’s life worth? 

Then there is also the 

issue of face masks 

and gloves. Most face 

masks that are worn in 

the world fall under the 

performance category 

of zero protection to 

filtering contaminates 

of 2.5 microns or bigger. 

We worked with one of 

the worlds innovators 

in non-woven filtration 

media to develop a single 

filtration system that would filter particles as small as 0.3 microns. 

This is close to ten times more effective than the 2.5 common 

standard. We also added a unique activated carbon layer which 

assists with the absorption of nasty smells. That’s the primary 

function of adding a carbon layer. In total, we ended up with a 

protective system of eight layers which incorporate a number of 

antimicrobial silver-based layers. We added two exhaust valves 

which open when you breath outwards and close on inward 

breaths, this increases wearer comfort. The whole filtration system 

is changeable when the need arises, and the complete mask is 

stored in a cloth bag also treated with antimicrobial layers. If you 

would like more details about high performance masks and gloves 

please visit www.globaltravelmask.co.uk.
By John 
Ribchesterjohn.ribchester@yahoo.co.uk.
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Simon Hunter, MBE at the Professional Clothing Awards 2019
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Simon Hunter, MBE
Simon Hunter, Founding Board Director of 
Professional Clothing Industry Association 
Worldwide and CEO of Hunter Apparel 
Solutions Limited, to receive the Member of 
the British Empire (M.B.E) Award.
The Professional Clothing Industry Association Worldwide 
(PCIAW®) is extremely proud to announce that Simon Hunter 
(Founding Board Director of PCIAW® and CEO of Hunter 
Apparel Solutions Limited) has been 
selected to receive the Member of the 
British Empire (M.B.E) Award during the 
course of 2020. 

Awarded to Simon specifically for 
‘Services to Business and the Economy’, 
Simon’s achievements within Hunter 
Apparel Solutions Limited are proof of his 
capability and commitment to bettering 
the professional clothing industry he 
works within. 

Hunter Apparel Solutions Limited are 
a multi-award winning, family-run professional clothing 
company, with Simon as the third generation of the Hunter 
family to run the business. 

Hunter Apparel Solutions Limited specialise in ‘Tech for Good’ 
solutions for its niche market place. As the leading software 
technology pioneer in the professional clothing sector and 
with clients that include the London Fire Brigade, Avanti and 
Telefonica, it is demonstrably clear why Simon was chosen for 
this prestigious honour. 

Hunter Apparel Solutions Limited have been in business 
since 1936 and is a highly-successful provider of valued 
added service software technology, in house designed 
bespoke technical apparel/PPE and a specialist cleaning and 
decontamination services provider. 

Simon is also one of the founding board directors of the 
PCIAW® and the association and its team are hugely proud 
of this remarkable achievement. Simon’s tireless commitment 
to bettering the industry he works for is undeniable, with 

consistent international travel not only 
for the benefit of his own business but 
for the benefit of the association also. 

This award offers the PCIAW® the 
great joy of having one of its board 
director’s recognised and celebrated 
for their commitment and long-
standing hard work ethic. 

Simon will attend an award’s ceremony 
at Buckingham Palace later in 2020, 
where he will receive his M.B.E medal 
which can be worn at official functions 

in the future. 

On receipt of his listing in the national media for his M.B.E, 
Simon stated, “This is a huge honour for me personally, my 
family and the wider Hunter business. I feel very fortunate to 
have received this recognition and feel truly inspired by it.“ 

The PCIAW® wishes to offer Simon the warmest 
congratulations on such an honoured achievement that has 
inspired us all. 



24 PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org



PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org    25

A+A: an Overview
Set within the endless halls of the Messe Düsseldorf, 
the iconic A+A trade exhibition featured more than 
2,000 exhibitors and, throughout the four days it was 
running, was visited by more than 70,000 visitors late 
last year.  

Just a short taxi journey from Düsseldorf airport, the Messe 
Düsseldorf has been the home of the A+A exhibition since 
1968, with the number of both exhibitors and visitors growing 
exponentially every year. 

The PCIAW® did not exhibit at the show, but the team, including 
PCIAW® CEO and Founder, Yvette Ashby and PCIAW® Chairman, 
John Miln, were graciously hosted by A+A in November 2019.

A+A and Messe Düsseldorf provided the PCIAW® with a beautifully 
presented conference room to hold journalist interviews, meetings 
with clients, networking for our members and a presentation from 
John Miln. 

The meeting room also allowed for John Miln and Yvette Ashby to 
meet with Managing Director of the German Fashion Association, 
Thomas Lange, to discuss the future partnership of the PCIAW® 
and the German Fashion Association. It was a great opportunity to 
hear Thomas’ thoughts on the developments within the textile and 
professional clothing industry. 

It was an honour to have received such kind hospitality by A+A. 
The day included a fantastic sit-down lunch for the team, members, 
partners and clients who stopped by to visit us. This was a very 
generous gesture from A+A and the PCIAW® would like to extend 
our huge gratitude to Birgit Horn, A+A and the Messe Düsseldorf. 

The PCIAW®’s purpose for visiting the A+A exhibition was twofold. 
Firstly, it was vitally important to us to engage with our members 
and clients and there was no greater opportunity than A+A to 
make the rounds and spend time with the companies who have 
supported and continued to support the PCIAW®. 

Secondly, as an association, the PCIAW® understands that 
providing benefits to our members goes hand in hand with 
constantly increasing and obtaining new knowledge and 
information, not only around businesses, but the professional 
clothing industry at large. 

We made a point of engaging with companies on the issue of 
sustainability; discovering the depths of this issue and how it 
affects every aspect of the supply chain. Sustainability was, 
understandably, a major concern to most of the exhibitors and 
we were continually impressed by how many had risen to the 
challenge, understanding that sustainability is not just a buzzword 

and cannot continue to be treated as such. A recurrent solution 
we came across was ‘make it once, make it last’. Use of the same 
garment with a longer-life than constant rebuying and remaking 
of the same piece of apparel massively reduces fabric waste and 
water consumption. 

It is and has been the task of manufacturers within the last few 
years to acknowledge the expectation of consumers who want 
their products – whether high end fashion or durable PPE – to be 
produced sustainably. 

From textile to workwear, PPE to corporate uniforms, the PCIAW® 
were able to spend time with a huge range of companies such 
as Dickies, Invista CORDURA®, Haix, Fristads, Sioen, Carrington 
Textiles, Tencate and Beeswift, to name but a few. 

Our blog post ‘PCIAW® Launch at A+A: The biggest and the 
best’ is available to read at www.pciaw.org, and goes into more 
detail about our meetings with our members and clients, along 
with some of the fascinating information they told us about their 
products and developments. 

The PCIAW® spent the rest of the week within the halls of the 
exhibition, meeting with existing and new members to discuss 
product launches, developments and trends within the industry; 
sustainability, ill-fitting women’s workwear, fabric innovation and 
many more. 

Each meeting offered the PCIAW® a wealth of information 
regarding new standards and new innovation in workwear and PPE. 
The commitment to keeping workers safe with creative thinking 
and incredible new technology was awe-inspiring. 

As a global association, the PCIAW® made sure to visit stands from 
every inch of the globe. Amongst the dozens of stands visited 
from India, China, Japan and Europe, there were also a handful of 
exhibitors from Russia, including the company Energocontract, who 
we spent time with examining their heat resistant PPE. 

Of course, the PCIAW® paid our Portuguese friends and members 
a visit, stopping in to see Axfilia, Pentashield, Trot & Trotinete and 
it was a pleasure, as always, to speak with Maria José Machado, 
owner and Managing Director of Axfilia. 

A+A was a fantastic opportunity for the PCIAW® to continue to 
expand knowledge and awareness of our association and we 
hope that every company that kindly met with us found the trade 
exhibition as illuminating as we did. 

For more information, visit www.aplusa-online.com.
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Innovation for Electrical 
Utility Workers

A+A 2019: W. L. Gore & Associates presents 
lightweight arc rated protective clothing for 
everyday wear.
People who work either on or close to the live parts of electrical 
equipment face the risk of an electric arc incident. So far, 
protective gear that can eliminate this risk has needed at least two 
textile layers, making such garments anything but comfortable. 
W. L. Gore & Associates has now achieved a technological 
breakthrough: it has developed the first functional fabric that 
allows for the manufacture of protective garments with only one 
layer. This results in a lightweight and comfortable garment that 
still provides the highest level of electric arc protection (class 2). 

The work of an electrical utility worker presents a special set 

of challenges. On the one hand, these workers need protective 

clothing that is functional and as comfortable as possible so that 

they can wear it all day long without feeling encumbered by it 

– even at temperatures of 40°C to 50°C, which can sometimes 

be reached in switch rooms or on very hot summer days. On 

the other hand, the possibility of sudden exposure to an electric 

arc can never be entirely dismissed. That is why their protective 

clothing has to be sufficiently stable to act as a protective shield 

against plasma that can reach temperatures upwards of 5000°C 

and instantly set fire to clothing and burn the body. According 

to the German statutory occupational accident insurance fund 

Fabrics
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responsible for the energy, textile, electronics and media sectors 
(BG ETEM), severe electric arc injuries occur in Germany several 
hundred times a year, causing the death of two or three people.

To satisfy the contradictory requirements of protection and 
comfort, back in 2011 Gore launched its revolutionary new 
PYRAD® fabric technology for use in rain. This innovation paved 
the way for protective garments for the utilities industry that 
were, in the true sense of the word, smart. On sudden exposure 
to heat and flames, or the moment at which an electric arc 
occurs, an effective protection in the form of an insulating 
barrier covering the full area appears on the lightweight outer 
fabric made of polyester or polyamide. As a result, in recent 
years the weight of the fabric has dropped from over 650 g/
m2 to just under 350g/m2. At the same time wearer comfort 
has increased. This system has since established a strong 
position in the marketplace. However, so far PYRAD® protective 
clothing has only been designed for outdoor wear, featuring 
uncompromising weather protection thanks to the GORE-TEX 
membrane incorporated into the garment,
“From the many conversations we have had with technical 
specialists from all over Europe, we know 
that the previously available protective 
garments had, figuratively speaking, 
been a bit of a burden. In response, 
we were able to offer a much lighter 
alternative featuring class 2 and wet 
weather protection. Feedback from the 
market was very positive. At the same 
time, people said that they would like 
to see us develop protective clothing 
for everyday wear that was lightweight and pleasant to wear, 
irrespective of the weather. So, that’s what we did.”

One layer – 50 % lighter
With its new arc rated GORE® PYRAD® protective garments, Gore 

has brought about a textile revolution in the PPE sector. “Because 

we know how to exploit the technology, we’re able to combine 

the highest levels of protection and comfort in one single layer,” 

says PYRAD® development leader at Gore Dr. Peter Wimmer. 

The desire for an innovation that could achieve exactly this had 

often been expressed in the marketplace. At 330 g/m2 the new 

laminate weighs roughly 50% less than the previous system, 

incorporating three components into one fabric: the outer shell, 

a special membrane and the protective PYRAD® technology. This 

development has set the scene for the production of first-of-a-

kind, lightweight workwear garments for everyday use that are as 

comfortable to wear indoors as they are outdoors on warm, dry 

days and that minimize the agony of heat stress in the workplace. 

Plus, with arc protection class 2, in a worst-case scenario they 

will still offer the highest level of protection against the thermal 

hazards of an electric arc. The single-layer fabric enhances the 

breathability and flexibility of the clothing and delivers the added 

benefit of allowing manufacturers more choice in the specific 

design of their protective garments. It can be produced in 

different colours and in high-visibility luminous colours. 

Generally speaking, single-layer protective clothing that 
is currently available on the market only achieves a class 1 
rating. This is the case even if the garment is designed with 
reinforcements that target the parts of the body that need extra 
protection but also add weight to the garment.

25 milliseconds – real-time protection
The PYRAD® technology is based on a physical process that was 
discovered more than 100 years ago. However, Gore was the first 
in the industry to develop the technical expertise to apply this 
process to a textile substrate. It spent four years working on this 
development and has since applied for a patent. Countless little 
dots made of a graphite material are always in position on the 
outer fabric in preparation for a worst-case scenario. In everyday 
use the fabric remains lightweight, supple and flexible. If a flash 
fire or electric arc incident causes the dots to heat up suddenly, 
they react immediately to form a stable carbonaceous char that 
effectively blocks the massive convective heat flow during arc 
exposure. 

“The reaction is similar to that of a car airbag,” says Peter Wimmer. 
An electric arc releases a massive 
amount of electrical energy within 25 
milliseconds. However, the PYRAD® 
technology on the outer fabric is even 
quicker to cover the area with its barrier 
so that the sizzling hot flash of plasma 
is successfully blocked. All this happens 
“in real-time”. No burns on the skin, 
no burning garments, no holes in the 
fabric, despite exposure to incredibly 

intense heat – the lightweight single-layer laminate meets the 
rigorous requirements of protection class 2 by means of the 
perfectly tuned combination of an PYRAD®-endowed outer fabric 
and a wafer-thin, non-inflammable ePTFE membrane (expanded 
polytetraflouroethylene).

New field of activity for Gore
The lightweight fabric system has been certified in accordance 
with several European standards. First and foremost, it complies 
with EN 61482-1-2 for protective clothing against the thermal 
hazards of an electric arc. The other standards that it complies 
with set performance requirements for clothing to protect against 
heat and flame, for protective clothing for use in welding and 
allied processes, for high-visibility clothing, for clothing to protect 
against liquid chemicals, for protective clothing with electrostatic 
properties and, last but not least, for the washing durability of 
protective clothing.

The groundbreaking, lightweight PYRAD® technology opens up a 
completely new field of activity for Gore: protective clothing that 
keeps wearers safe and can be worn every day. And if ever work 
does need to be done outdoors in the rain, the most comfortable 
solution is simply to put a rain jacket on over the top. Utility 
company procurement officers now have far greater scope than 
ever before when it comes tailoring the protective clothing of 
their workforce to suit the specific needs of the company.

For more information, visit www.gore.com.

Fabrics
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PCIAW® Bribery Policy
As an international association, the PCIAW® 
views the act of bribery as a criminal offence. 
We have written a comprehensive Bribery 
Policy to provide transparency on our official 
stance on bribery and the PCIAW®. 

Objective of this Policy
This policy provides a coherent and consistent framework 
to enable PCIAW® employees to understand and implement 
arrangements; enabling compliance. In conjunction with related 
policies and key documents, it will also enable employees to 
identify and effectively report a potential breach.

We require that all staff, including those permanently 
employed, temporary agency staff and contractors to:

• Act honestly and with integrity at all times and to 
safeguard the organisation’s resources for which they are 
responsible 

• Comply with the spirit; as well as the letter, of the laws 
and regulations of all jurisdictions in which PCIAW® 
operates, in respect of the lawful and responsible conduct 
of activities  

Bribery
The offering; promising, giving, accepting or soliciting of any 
advantage as an action which is illegal or a breach of trust.

It is unacceptable to:

• Give, promise to give, or offer a payment, gift or hospitality 
with the expectation or hope that a business advantage 
will be received, or to reward a business advantage 
already given 

• Give, promise to give, or offer a payment, gift or hospitality 
to a government official, agent or representative to 

“facilitate” or expedite a routine procedure 

• Accept payment from a third party that you know or 
suspect is offered with the exception that it will obtain a 
business advantage for them 

• Accept a gift or hospitality from a third party if you 
know or suspect that it is offered or provided with an 
expectation that a business advantage will be provided by 
us in return 

• Retaliate against or threaten a person who has refused to 
commit a bribery office or who has raised concerns under 
this policy 

• Engage in activity in breach of this policy 

Scope of this Policy
This policy applies to all PCIAW® activities. For partners; joint 
ventures and suppliers, we will seek to promote the adoption of 
policies consistent with the principles set out in this policy.

Within PCIAW®; the responsibility to control the risk of bribery 
occurring resides at all levels of the Company. It does not reset 
solely within assurance functions; but in all business units and 
corporate functions.
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This policy covers all staff including all levels and grades, 
those permanently employed, temporary agency staff, 
contractors, agents, members (including independent 
members), volunteers and consultants.

PCIAW®’s Commitment to Action
PCIAW® commits to:

• Setting out a clear anti-bribery policy and keeping it up 
to date 

• Ensure a systematic approach to risk assessment of the 
nature and extent of bribery risk associated within the 
construction industry and global market 

• Making all employees aware of their responsibilities to 
adhere strictly to this policy at all times 

• Training all employees so that they can recognise and 
avoid the use of bribery by themselves and others 

• Encouraging its employees to be vigilant and to report 
any suspicions of bribery; providing them with suitable 
channels of communication and ensuring sensitive 
information is treated appropriately in a confidential 
manner to a designated senior manager 

• Ensure that our suppliers; agents, intermediaries and 
fellow participants in joint ventures are fully aware of their 
responsibility for and are committed to complying with 
our anti-bribery policy 

• Taking firms and vigorous action against any individual(s) 
involved in bribery 

• Provide information to all employees; to report breaches 
and suspected breaches of this policy 

• Include appropriate clauses in contracts to prevent 
bribery 

Facilitation Payments
PCIAW® prohibits ‘facilitation’ or ‘grease’ payments as these 
are bribes and illegal. Facilitation payments are commonly 
small payments made to secure or speed up routine actions, 
usually by public officials, such as issuing permits, immigration 
controls, providing services or releasing goods held in customs. 
It is also our policy that we work to ensure that our agents and 
other intermediaries; joint ventures and consortia, contractors 
and suppliers do not make facilitation payments on our behalf.

Gifts, Hospitality and Expenses
PCIAW® prohibit the 
offer or receipt of 
gifts, hospitality or 
expenses whenever 
they could affect 
or be perceived 
to affect the 
outcome of business 
transactions and 

are not reasonable, proportionate and bona fide. Whether 
any corporate hospitality is improper is judged by reference 
to what a reasonable person in the UK would expect. For 
example; an invitation to foreign or British clients to attend a 
rugby match at Twickenham designed to enhance relationships 
between the parties is certainly not improper. The 2010 Bribery 
Act and this policy does not prevent corporate hospitality. 
It requires a sensible approach to hospitality to be used to 
ensure that promotional business expenditure that seeks to 
improve the image, better presents services or establishes 
cordial relations is reasonable and proportionate.

If you have any questions or queries concerning the PCIAW®’s 
Bribery Policy, please don’t hesitate to get in touch with a 
member of the team at info@pciaw.org, which will be followed 
up immediately.
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Fire fighters are known to have higher 
potential to suffer long term after-effects of 
working in such a high-risk occupation, where 
they are exposed to unusually high levels of 
toxic materials, the exact content of which 
may not always be known at the time of 
exposure. 
Some studies have shown there to be a correlation between fire 
fighters’ exposure to high levels of known and unknown toxins, 
and their potential to develop cancer.

There continues to be a significant amount of debate surrounding 
this issue, and numerous studies, research projects and standards 
have been developed across the world – the degree to which the 
findings and proposed actions are implemented varies, not only 
from country to country, but from one fire & rescue service to 
another and even individual fire fighters.

Much of the previous research has been conducted in the 
USA and Europe. In the UK, the Fire Brigades Union are 
sponsoring research at the University of Central Lancashire 
into contamination on PPE and links to cancer which is currently 
underway.  

In 2018 the New York Fire Department released a document 
entitled ‘Reduce Your Risk’ as a ‘Call to Action for Reducing 

Occupational Exposure to Fireground Contaminants’, reflecting the 
important of the individual fire fighters’ responsibilities to try to 
reduce their own exposure through best practice. 

Another 2018 study commissioned by the Dutch Fire Service 
looked into the possible link between fire fighters’ increased risk of 
cancer through higher rates of exposure to toxins and the process 
through which these could be absorbed into the body. They found 
that “inhalation is the most important absorption route for many 
of the 32 most common toxic substances in smoke. However, the 
skin is a probable route for two substances, namely hydrocyanic 
acid and the polycyclic aromatic hydrocarbon benzo(a)pyrene. This 
latter substance is carcinogenic.”  

According to the Skelleftea Model (Healthy Fire Fighter) devised 
by the Swedish Civil Contingencies Agency: “Research shows that 
firefighters run a higher risk of suffering from serious illnesses than 
the rest of the population (LeMasters et al. 2006). This despite the 
fact that firefighters as a group often have a healthy lifestyle and 
thereby good health.”

The Healthy Fire Fighter scheme has been fully implemented 
across Sweden, and other European countries are adopting its 
principles to varying degrees. In early 2018 I was lucky enough to 
visit a station near Stockholm to see how they had implemented 
the system.  

It involves operational practices which see any structural fire 
fighting PPE being bagged on site of the incident and therefore 

Toxic Smoke: the Link Between 
Fire Fighting & Higher Risks of 

Cancer



begun on the revision of ISO 11999-9 Firehoods, all 
with a view to introducing particulate protection.

As one of the major suppliers of both fire fighting 
PPE and managed services (including laundry & 
maintenance) Bristol Uniforms is one of the companies leading 

product development to help reduce this risk.  

Recognising “the effects of smoke exposure are of 
concern to the worryingly higher rates of cancer 
diagnoses and death amongst firefighters”; they were 
the first company to develop and launch a particulate 
protection hood into the UK fire market.  

Philip Tasker of Bristol Uniforms said: “The hoods are 
proven to be over 99% efficient at filtering harmful 
smoke particles” and that “managing the increased 

particle barrier performance with the need for 
a breathable product to prevent heat stress 
and improving comfort, was key for the 
development of the hoods”.

Bristol Uniforms have also recently introduced 
the Solo Rescue Breathing Apparatus (BA) 
Decontamination Unit to their offering. The 
unit is designed to be based on stations 
and to form part of the on-station cleaning 
processes - it is one of the products 
developed as part of the Swedish 
Healthy Firefighter system. Not only will it 
decontaminate all parts of the BA units but 
can also be fitted with accessory holders 
for gloves, boots and helmets (subject to the 
manufacturers’ washing instructions). 

Conclusion
There will never be a one size fits all approach 
to reduce fire fighters’ risk of developing 
cancers due to the variety of environments 
and tasks which can be specific to the 
location and size of each fire station. However, 
the fire service and FBU are working hard to 
better understand how and when fire fighters 
are being exposed to harmful toxins so that 
operational processes can be effectively 
implemented to reduce this risk. Our job as 
an industry supplying to the fire service, is to 
continuously adapt and develop innovative 
PPE solutions, as the last line of defence 
to protect those who 
protect us.

For information relating to the most up to 
date work on standards, please contact 
Dave Matthews: 
07736 180445.
dmatthews@fippe.co.uk.

For further details about the products & 
services supplied by Bristol Uniforms, 
please contact Philip Tasker:
philip.tasker@bristoluniforms.com 
or visit www.bristoluniforms.com.
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By Natalie Wilson  
MD at Shield360

separated from the fire fighters in the cab, preventing them from 
potentially continuing to breathe in toxins from their gear. In the 
UK any items known or suspected to be contaminated must be 
bagged and stored separately on the appliance, not in the cab.  
The difference in this model is that all PPE must be removed on 
site, and that items of PPE exposed to smoke must be processed 
upon return to the station where they clean and dry 
their PPE (except where the items are required to be 
sent for specific third party decontamination).

The CEN TC162 WG2 Heat and Flame Protective 
Clothing (chaired by Dave Matthews) has for the past 
6-7 years been addressing cancer to firefighters and 
have published two leaflets intended for end users on 
cancers and safe working practices.

Working towards a Solution
Many fire & rescue services here have been 
working to update their operational 
processes to reduce their exposure for 
a number of years. Despite some recent 
press coverage to the contrary, this 
link between fire fighting and cancer is 
not new news and nor is the effort to 
reduce this risk.

What is new is that in October 2019, 
the first British Standard for Cleaning, 
Maintenance & Repair of fire fighting 
PPE (BS 8617:2019) was published as a 
code of practice for managing these 
risks. We understand that the Home 
Office Inspectorate when inspecting Fire 
& Rescue Services will be asking if they 
are complying with and/or carrying out 
something equivalent to BS8617.

Previously the only standard available was 
the American standard, which was also 
updated and published last autumn - NFPA 
1851:2020. According to Dave Matthews, 
the new edition “introduces a requirement 
for laundries (etc) to conduct a wash 
with a contaminated swatch, sent by a 
laboratory then return the swatch to the 
lab for assessing as to the contamination 
being washed out”. The idea behind this is 
understanding ‘how clean is clean?’ when it 
comes to fire fighting PPE.

The international ISO SC14 Firefighters 
PPE Committee is developing ISO 23616 Cleaning, Inspection 
and Repair of Firefighters PPE, following from the new British 
Standard. Following a draft to be circulated for ISO CD23616, a 
two month ballot will begin, to be followed by a review of the 
ballot result and collated comments at a meeting in June 2020 
being hosted by Kent Fire & Rescue Service. The standard is 
likely to be published in 2021.

In addition to standards concerning the processes for managing 
PPE, the PPE itself is also under review. The ISO SC14 WG2 
Structural Committee will begin the revisions of ISO 11999-3 
Clothing & 11999-4 Gloves in June this year, work has already www.shield360.co.uk
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Fighting fire with fire: 
how flame-retardant fabrics save lives

C
lothing

The professional clothing industry is well-versed in the challenge of protecting workers in all 
conditions. In this feature we delve into the changes within this sector and what pioneering 

innovation has been bought to the table from suppliers. 

Snickers Workwear ProtecWork – 
increasing protection through layers
This fully accredited 
and independently 
tested Protective 
Wear for heat, flame 
and electrostatic risk 
environments delivers 
market-leading 
hazard-protection 
in a wide range of 
hazardous working 
environments.

The key features and 
benefits of the clothing includes the hi-tech, advanced fabric 
technology integral to the Base-, Mid- and Top-Layer garments 
for both men and women that combine well with the Snickers 
Workwear hallmarks of best-in-class durability, comfort, 
ergonomics and fit.

Wear layers to increase your protection. 
Research carried out by Snickers Workwear in the toughest 
of working environments has concluded that the best ways to 
improve your level of protection against electric arc hazards is 
to wear layers. The main benefit of wearing layers is that the 
air gap formed between different garments provides increased 
protection. 

There is no general rating for how much increased protection the 
air gap between layers provides. However, Snickers Workwear’s 
appointed test lab has conducted a number of tests that show 
that the air gap increases protection by more than 5 cal/cm2. 

The calorie level of the extra protection depends on a variety 
of factors, such as fabric structure, thickness and construction. 
What we do know for certain is that wearing multiple layers does 
improve the protection rating. It’s therefore best to think of the 
air gap between each layer as extra protection that improves 
your chances of avoiding burns in the event of an accident. 

ProtecWork clothing is fully accredited to a variety of risk and 
bad weather working environments and all the garments are 
manufactured from tailor-made fabrics designed to respond to 
the demands of the conditions in which they’re worn.

So with over 60 different garments and accessories to choose 
from, you can make sure you get the right protection, visibility, 
flexibility, comfort and durability. Check out the new Snickers 
Workwear ProtecWork range to fit your workday and well-
being on site.  

For more information on the new ProtecWork products, visit 
www.snickersworkwear.co.uk alternatively, call the Snickers 
Workwear Helpline on 01484 854788.

Today’s flame retardant fabrics offer 
protection, durability and comfort
With fire being a 
common cause of death 
and injury worldwide, 
employers want to 
make sure workers wear 
the appropriate flame 
retardant (FR) garment. 

But today’s wearer 
demands have changed, 
and they not only expect 
protection, but also 
comfort and apparel 
that has a ‘fashionable’ appearance. On the other hand, employers 
feeling the pressure to find fabrics that satisfy these demands, must 
also focus on meeting the stringent safety standards that are being 
put in place globally. 

To respond to all the industry needs, textile manufacturers such as 
Carrington Textiles have developed a wide range of multifunctional 
and multinorm flame retardant fabrics so the wearer can be 
protected with fabrics that not only ‘resist’ fire, but also offer 
added properties including high visibility, antistatic, waterproof 
and chemical splash.

A wide range of industries benefit from the use of flame retardant 
fabrics, from construction, to utilities and all the way to the oil and 
gas industry. In most cases, working in such industries involves 
being exposed to high temperatures and hot work environments, 
as well as being at risk of fire, so it’s important that the safety of 
the workers is uncompromised. 

Carrington Textiles’ Sales & Marketing Director, Paul Farrell, 
explained: “Natural fibres like cotton are ideal for hot work 
environments because they are breathable, have great moisture 
absorbency and help control the body temperature of the wearer 
with their thermoregulating properties. These properties help to 
reduce heat stress caused by working at high temperatures. For 
those also working outdoors over prolonged periods, natural fibres 
resist UV degradation, so you can be sure that the garment will 
retain its integrity unlike some made from synthetic fibres”.   

Another important aspect considered by customers when 
purchasing flame retardant fabrics is their launderability. In 
general, the expectation is that the product will withstand at 
least 100 washes at high temperatures without compromising its 
flame retardancy, colour fastness and appearance. 

On this topic Paul added: “fabrics like our Flametuff 250 AS were 
developed to meet the worldwide industry standard NFPA 2112, so 
even after 100 washes, it maintains flame retardancy properties”.

For more information visit www.carrington.co.uk  
email acabrera@carrington.co.uk  or call  +44(0)1257 476850.
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Westex by Milliken
Flame resistant (FR) garments owe much of 
their protective capabilities to the FR fabric 
from which they are made—and many times, 
end users do not realize they can drive this 
selection.
The sheer scope of fabric options available to the FR apparel 
industry means it is critically important to specify the fabric for 
your garment and educate yourself on the selection process. 
After completing a full risk assessment of your unique job site 
hazards, explore how FR fabrics can help meet your safety needs 
while delivering key performance benefits for your employees. 
Keep these five key criteria in mind during your buying process:

1. Does the fabric meet my hazard 
requirements?  
Terms like “ISO 11611 and ISO 11612” and “Electric Arc class 1 or 2”—
while helpful in narrowing the FR fabric selection based on standard 
needs—is not the only factor you should consider. Performance 
metrics like body burn percentages provide a clearer picture of how 
the fabric performs beyond the standard’s baseline. 

2. How does the fabric perform in laboratory 
evaluation? 
Proven fabric brands, like Westex®, are known for consistency in the 
market and regularly evaluate the performance of each lot of fabric 
they produce. Fabrics can meet standards and 
still vary widely in their performance within that 
standard, so review testing data and specify a 
fabric by brand name.

3. How does the fabric perform in the real 
world over time? 

Real-world performance of FR fabrics can be analyzed in several 

ways – from actual incidents where FR fabrics protected a wearer 

to how the fabric holds up over time. 

4. Does the fabric provide performance and 
longevity characteristics important to me? 
Consider characteristics like shrinkage, fading or tearing over time 

to better understand the lifespan of a garment. 

5. Will my employees want to wear it?  
Investing in FR clothing is critical to protecting your employees; 

however, it is only beneficial if worn, and worn properly. Prioritize 

characteristics, like breathability, moisture-wicking and mobility, 

that will help create a want-to-wear experience for your workers.  

Westex by Milliken is one of the only global manufacturers 

who offers the full spectrum of electric arc and thermal hazard 

protective fabrics, including aramid, cotton-rich and blend FR 

fabrics. Our portfolio combines more than 60 years of FR fabric 

expertise with the forward-leading legacy of Milliken textiles to 

provide innovative protective fabrics to the industrial, military and 

fire service markets. 

For more information, visit www.westex.com.

www.westex.com

+39.348.4222.936

jerry.moris@milliken.com

@WestexbyMilliken

@Westex

Westex by Milliken

Fabrics



How do you choose the fabric that will be used?

Tranemo do not believe in a ‘multinorm’ concept, frequently used 
by manufacturers to try and apply one product solution to many 
different and varied environments. We believe in creating different 
ranges specific to applications – working with electricity, working 
with molten metal, needing high visibility, as examples. When we 
develop ranges for a sector, we start by understanding the End 
Users problems within the sector to give us a ‘wish list’. We then 
work with fabric manufacturers to develop a fabric blend that best 
meets these requirements. We undergo extensive testing with End 
Users to assess performance of the fabric/garments and gather 
feedback. Only then do we progress to the final development 
of a garment range, knowing when a new range is launched, it 
will meet the demands of the specific environments it has been 

created for. 

Is there anything, as a 
supplier, you wish to explain 
or state to the sector about 
this topic?

Flame retardant risks – 
especially Electric Arc – are 
complicated issues. It is 
important for End Users to 
get input from responsible 
and ethical manufacturers 
who have extensive 
experience. Protection against 
Electric Arc means it is vital to 
take a ‘holistic’ approach and 
not only choose the correct 

protective clothing, but also complimentary PPE. It is a well-known 
fact that life changing 2nd and 3rd degree burns that can occur 
from an Arc Flash will frequently affect the hands and face. Many 
End Users overlook this and continue to use non-FR PPE. In an Arc 
Flash incident, incorrect PPE could result in making injuries much 
worse (for instance if a coated glove smelted in an Arc Flash and 
stuck to the hand). 

It is preciously for this reason that we now also offer a full range 
of complimentary FR/Arc Flash 
PPE as well as our extensive 
range of FR/Arc Workwear and 
Rainwear. 

For more information visit
www.tranemoworkwear.com.
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FabricsTranemo’s TeraTx & TeraTx 
Stretch Offer Exceptional 

Performance with Lightweight 
FR/Arc Protection 

Can you give us an outline of your flame retardant product?

Tranemo are one of Europe’s leading manufacturers of technical 
Flame Retardant / Arc Flash clothing and as such we have many 
years’ experience in developing and manufacturing flame retardant 
clothing. Our strong belief is there is not a ‘one garment fits all’ 
scenario - diverse environments and hazards require different 
solutions. Our market leading TeraTx range is a proven range for 
use in FR / Arc environments where a lighter weight, more flexible 
garment is needed - such as infrastructure working or electrical 
maintenance. We have further enhanced this range with our next 
generation TeraTx Stretch garments - designed to give maximum 
comfort and mobility whilst still providing the protection required.

What wider trends have you noticed around flame retardant 
products how have you 
responded to these? 

The last five years has seen 
an exponential growth in 
market demand for FR / Arc 
solutions. Our view is that 
End Users should always look 
for a manufacturer that has a 
proven track record of making 
garments and that also has 
robust quality control in its 
supply chain. Tranemo invest 
heavily in this area and we own 
our production facility in Europe 
- meaning the consistent 
quality and performance of our 
garments is guaranteed. We 
have also always made sure that we have ladies’ sizes in our core 
ranges; having these choices readily available in stock is becoming 
increasingly important to End Users, particularly in the UK market. 

How important is the fabric for flame retardant clothing?

Fabric choice is vitally important. Our view is that garments should 
always be made using inherent fabrics as opposed to chemically 
treated ones. This is because the protection offered with inherent 
fabrics is integral to the fibres used in the construction of the 
fabric – meaning performance will not be degraded over the 
garment’s lifetime. Chemically treated fabrics, whilst cheaper, 
will degrade as the chemical treatments wash and wear out. We 
tested an inherent Tranemo garment that had been industrially 
laundered for eight years and it still passed all the relevant EN 
standard tests for FR! 
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24th March 2021,
Radisson Blu Edwardian, 

London Heathrow

PCIAW® 
Awards 2021

Criteria
Our 2021 awards will once again run with 
its staple categories. These reflect the 
various aspects of the professional clothing 
industry. 

All entries for the PCIAW® Awards 2021 must be submitted 

using the official PCIAW® Awards 2021 entry form as 

incomplete entries may be rejected. Separate entry forms must 

be used for each separate product, component or process 

submission. Multiple submissions on a single form will not be 

accepted.

Each individual or company may submit up to three entries in 

the PCIAW® Awards 2021. By submitting an entry, the entrant 

confirms that they have the right to enter and have obtained 

all and any consents, permissions and authorisations that may 

be necessary in order for them to enter.

Good luck with your 2021 PCIAW® Awards 
submissions!

Categories
We have over 20 different awards available for submission this 
year including our highly-anticipated ‘Lifetime Achievement’ Award. 
All awards have been split into four categories for user-ease and 
the full list of awards available is accessible via the application 
form. Our main categories for the PCIAW® Awards 2021 are:

PPE Innovation of the Year Awards
Supplier, Distributors & Manufacturers Awards
Industry Recognition Awards
Business Manager of the Year Award

How to apply
Simply visit the URL below and fill out the form at www.
pciaw.org/awards/pciaw-awards-applications-2021.

Once you have entered your details, please check which 
awards you want to apply for, up to a maximum of three. 
Then, click the NEXT button to answer the questions for 
the respective awards, or click Save and Continue Later.
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Simon Jersey’s Jigsaw X SJ 
Collection

Simon Jersey is looking forward to 2020 
after a successful 2019 which saw a full 
company rebrand, and the announcement 
of a partnership with Team GB to provide 
formalwear for the third consecutive Games. 
Managing Director Oliver Cooper comments, “Last year was 
a good trading year for Simon Jersey with retail sales growth 
of 42% and the launch of Simon Jersey Germany. With a new 
CRM system and office relocation to South 
Manchester, the focus through 2019 was to 
develop new products for 2020 and beyond.

Oliver continues, “We have spent time listening 
to customers on their workwear requirements 
and we feel in a good place to deliver what 
they need. Following the re-brand process, it 
was clear our customers loved the quality of the 
products and wanted to see further fashionable 
and sustainable options”.

The product development team has responded 
efficiently to consumer demands with the 
launch of the Jigsaw X SJ Collection in October 
2019, utilising Jigsaw’s archive of prints, and the 
creation of a sustainable range, due to launch in September”. 

The Jigsaw X SJ Collection has been a stand out performer for 
the business, with several of the prints becoming top sellers in 
weeks, versus repeated best sellers.

Selina Spence, Head of Product, notes, “The Jigsaw X SJ 
Collection has been extremely popular with our customer base 
across Healthcare and Hospitality, including private surgeries 
and front of house staff looking for a stylish, yet professional 
piece of workwear.

“Over next year the inhouse team will be working closely 
with the design team at Jigsaw on the next 
Collection to launch. The focus will be on 
florals and monochrome prints in styles 
that are workable for a fashion-conscious 
female. 

We are also introducing a new shape with a ¾ length sleeve 
adding choice to the range”.

A key part of the Simon Jersey rebrand was the introduction 
of sustainable practises across all elements of the business.
In July 2019, the company signed up as a partner with the 
ReGAIN App offering discounts for consumers that recycled 
old and worn clothing, as well as the creation of a sustainable 
range due to launch in September 2020.

Claire West, Marketing Manager states, “Consumers are 
becoming more conscious of where their products 
are coming with requests from individuals and 
business for responsibly-sourced clothing coming 
in daily. 

“As well as our partnership with ReGAIN and the 
development of the sustainable range, we also 
hold FSC certification, ensuring when products 
are delivered the packaging is as earth-friendly 
as possible”. 

As Simon Jersey continues to grow, their biggest 
project for this year will undoubtedly be the 
dressing of 650 Athletes at the Tokyo 2020 
Olympic Games. As the official Formalwear 
Supplier, all athletes will be provided with a 

bespoke suit designed by the UK based design team.

Oliver Cooper adds, “This is an exciting project for Simon Jersey 
this year and we are proud to be partnered with the British 
Olympic Association once again. We have no doubt Team GB 
will bring home the medals”.

For more information on Simon Jersey products, please reach 
out to their customer service team on 0333 253 8902, or drop 
them an email at sales@simonjersey.com.

www.simonjersey.com

0333 253 890

sales@simonjersey.com

/simonjersey

/simonjersey

/simonjersey
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Top New Launches
The PCIAW® aims to shine a light on the new launches and innovative products 
that are hitting the professional clothing market. In this spread, we take a look 

at the outstanding new products that are making waves in the industry.

www.pulsaruk.com

01527 962012 

sales@pulsaruk.com

/PULSARHIVIS

@PULSAR_UK

/PULSAR

Bringing Revolution to Evolution
The year has kicked off to a fantastic start for 
PULSAR®, with new innovations and product 
launches spread throughout the rest of 2020. 
Performance, wearer comfort and design are words that are 
consistently applied to PULSAR® products, and their new launches 
are no different. 

The PULSAR® Evolution Bomber Jacket will be launched in the 
second quarter of 2020 with the company already receiving a 
large number of enquiries following the huge success of the other 
garments in the collection. 

Although the bomber jacket will initially be certified to class 3 
waterproof and breathability, PULSAR® are resubmitting it in the 
confidence of it achieving class 4 status, making it 
one of the first waterproof garments of its kind. 
Available in male to begin with, a female fit 
version will be ready for winter later this year. 

Stuart Jukes informed us, “Most of 
the end-users who will be wearing 
the jacket work in the toughest of 
weather conditions and are subjected 
to water coming at them from 
multiple angles. With this in mind, 
we had to create a product that 
was as waterproof as possible. For 
example, the whole rear panel of 
the garment is made from a single 
piece of fabric and with heat applied 
reflective tapes, there are no seams 
or stitching to allow water ingress.” 

Utilising their EvoTECH laminate 
fabric technology which has proven to 
be 13x more water-resistant than the Class 3 
standard requires, you can be sure to stay dry and comfortable no 
matter what the weather throws at you.

As always, the PULSAR® consistency in designing incredible 
products stems from their commitment to “focusing on exceeding 
the standards,” Stuart Jukes explained. “We’re not just aiming to 
reach ‘the standard’, we’re always pushing hard to overwhelmingly 
exceed it.” 

The Evolution Bomber Jacket will incorporate some new features 
compared to the already popular storm coat, such as under-arm 
zipped ventilation system as well as the 
new collar jets, allowing the detachable 
hood to be fastened directly in to the 
collar, improving peripheral vision when 
deployed. 

Another focus in the design process was the length of the garment 
and how wearers using the bomber jacket frequently get in and 
out of their vehicles and lorries. The length means not only is it 
easier and quicker to enter and exit the vehicle, but it’s also safer 
as it is less likely to get caught on gear levers or handbrakes.

Striking the balance between design and performance is a skill that 
sets PULSAR® aside, but not one the company takes for granted. 

Stuart Jukes, Manging Director of PULSAR® explained, “Without 
feedback from the end-users, we can’t improve our products. It is 
absolutely vital for to us in order to continue our development of 
market leading high performance apparel.”

Furthermore, listening to customer feedback and anticipating eventual 
customer needs are what has led PULSAR® to the 

creation of a new Ladies hi-vis softshell, available in 
orange and yellow. A welcome addition to their ladies’ 

range, to offer a mid-layer option, the softshell has 
an incredibly high performance and like the 

Evolution Bomber Jacket, uses a 100% 
windproof fabric. 

Working exceptionally close with 
their product development manager, 
to make sure the size and fit of 
the Ladies’ products they create 
is always exceptional, PULSAR®’s 
commitment to providing gender 
equality in the PPE market is long-
standing and the introduction of 

the softshell is further proof of their 
dedication. 

“We’re really excited to further add to 
the Ladies collection and we want to 

continue to expand it even further. High performance and well-
fitted garments are deserved by all genders and we plan to keep 
working hard to fulfil this,” Stuart stated. 

Since 2007 PULSAR® has been continually improving and 
developing their products and will continue to do so in the future. 
Their focus remains on design, fit, performance and also includes 
sustainability. With their ambition to make every part of PULSAR® 
exceed expectations, there is no doubt that PULSAR® will be one 
to watch this year. 
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WORK-GUARD Snickers 
LITEWork 

Jacket for the 
Summer

For 2020, WORK-GUARD has added a number 
of new innovative lines to its range, including 
new printable softshell safety coats.
Part of the SAFE-GUARD collection, the R475X 
Printable Waterproof Softshell Safety Coat is an EN ISO 
20471:2013+A1:2016 Class 2 and RIS-3279-TOM (orange only) 
certified high visibility coat. EN343 Waterproof 8000mm, 
breathable 3000mvp and windproof, the printable coat features 
soft feel printed safety body bands, tear release and part 
elasticised cuff, adjustable foldaway hood, tear release front 
pockets, tear release storm flap, zipped chest pocket, stand 
up collar, quilted lining, taped seams, inside pocket and darker 
lower panels to mask grime. It is available in Fluorescent 
Yellow/Black and Fluorescent Orange/Black in sizes S-4XL 
and is suitable for direct print (not DTG), transfer & embroidery.

The SAFE-GUARD R476X Printable Ripstop Safety Softshell is 
EN343 certified waterproof (8000mm) and breathable (3000g) 
EN ISO 20471:2013+A1:2016 Class 2 and RIS-3279-TOM (orange 
only) soft stretch high visibility safety jacket. It features black 
colour contrast panels in strong Oxford Nylon to mask grime, 
supple printed reflective body bands, zipped pockets, stand up 
collar, fleece lined, YKK full zip, chin guard and an open cuff. It is 
available in Fluorescent Yellow/Black and Fluorescent Orange/
Black in sizes S-4XL and is suitable for direct print (not DTG), 
transfer and embroidery.

The complete WORK-GUARD and SAFE-GUARD ranges 
are available through its distributors who offer exceptional 
customer service. For further information, please visit 
www.workguardworkwear.com.

The innovative new quick-drying fabrics in this 
lightweight workwear make them a must for 
the summer months.

A change of season means a change of focus on what you 
wear on site. That’s why Snickers NEW LITEWork clothing can 
help you keep your cool and provide UV-protection when you’ 
working in sunny, warm and humid environments. 

The ergonomic, body-mapping Trousers, Shirts, Shorts, mid-
layer Jackets and Windproofers have all the comfort and 
functionality of other Snickers Workwear stretch garments but 
give extra freedom of movement on site.

Just like high performance sportswear, they are super-light, 
quick-drying garments – with ventilation and moisture transport 
features - that keep you looking smart and feeling cool 
wherever you are on site in warm weather.

After all, keeping a balanced work temperature is not just about 
staying cool it’s a matter of your wellbeing and job safety. So, 
to make sure you get the right protection, flexibility, durability 
and ventilation, check out the Snickers Workwear product 
families for precisely the right garments to fit your workday. 

Getting information on the Snickers’ new LITEWork clothing 
is easy. You can call the Snickers Helpline on 01484 854788, 
checkout the website and download a digital catalogue at 
www.snickersworkwear.co.uk or email 

sales@hultaforsgroup.co.uk.

C
lothing



40 PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org

C
lothing

Call us on: 01924 375 951 or email us at: sugdens@wsg.co.uk
Wm Sugden & Sons LTD, Thornes Lane Wharf, Wakefield, WF1 5RL

FOR MORE INFORMATION OR TO 
REQUEST A BROCHURE PACK

www.wmsugden.co.uk | @wmsugdens
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WORKWEAR, CORPORATE
& EMERGENCY SERVICES 
CLOTHING

WHY SUGDENS?

We are industry experts with 150 years of experience.

Our streamlined approach removes the unwanted pressure when it comes to providing staff with workwear. 
That’s why some of Britain’s best known businesses and major charities rely on Sugdens to deliver excellent 
products, expert customer services and stress free distribution.

Offering a head to toe design and sourcing solution, we offer both bespoke clothing and 
off the shelf solutions to suit your needs. 

We offer an all-inclusive package, with no hidden costs and are highly competitive in the 
market place.

Our hands on, motivated staff focus on supreme quality, supported by innovative systems.

We offer a bespoke embroidery and badging service, giving your company an individual 
identity and an image to be proud of. 

ASK US 
ABOUT

OUR NEW 
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After much excitement following the 
announcement of a new ambulance uniform, 
Sugdens are delighted to share that the first 
items from the range are now available. 
Following extensive research into the ambulance market 
sector, the range was first debuted at the 
Emergency Services Show in 2019 where the 
Sugdens team were able to take on feedback 
to refine designs, ensuring they met the 
sector’s needs. The highly anticipated 
comprehensive ambulance range will give 
our customers an excellent range of quality 
garments for all their work scenarios. 

When unveiling samples of the new range to the 
sector, the Moisture Wicking Polo Shirt proved to 
be one of the most popular and sought after items. 
Available in ambulance green for the first time, our 
Wicking Polo Shirt incorporates a number of high 
performance features such as fixed epaulettes, radio 
loops and a 3-pen pocket on the left upper arm. The 
polo draws moisture away from the skin keeping the 
wearer dry, comfortable and able to perform in the toughest of 
environments. Extremely durable, the garment is suited to diverse 
and demanding daily workwear needs. The high quality fabric 
ensures that the polo shirt will remain resilient to washing without 
the need to worry about colours fading 
or fabric piling. 

Available in sizes XS-4XL, it will be 
available to order from end of April.

The Hi-Vis Soft Shell, Hi-Vis Bomber jacket along with a Hi-Vis 
sleeved waistcoat will also be available from the end of April, 
with both jackets incorporating a number of functional features 
including fixed epaulettes, window pockets on the chest and radio 
loops. All of our high-visibility garments are tested and certified 

to EN20471 Class 3. The newly designed Hi-Vis Soft Shell is 
showerproof, breathable and features a quilt lining to 

ensure the wearer is kept warm. Side zips with a 
toggle fastening are included on this design to 
allow a wider range of movement. The Hi-Vis 

Bomber Jacket features Level 2 Glass bead 
silver reflective tape to chest, sleeves and over 
shoulders as well as “reflexite” prismatic green 
chequer tape around the waist. The wearer 

can confidently withstand the elements in the fully 
waterproof, breathable design which boasts a stow-
away hood and ribbed storm cuffs. Both garments are 
available in sizes S-6XL. 

Providing quality uniforms and workwear for 150 
years, our streamlined approach removes much of the 
unwanted pressure when it comes to providing staff 
with workwear. That’s why some of Britain’s best known 

businesses rely on Sugden’s to deliver excellent products 
and stress free distribution. The expertise we’ve acquired ensures 
you get the right clothing for the job, ensuring products meet 
safety regulations and the specific demands required for your 
business sector.
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New Ambulance Uniform
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Innovative Fabrics for ‘Top To 
Toe’ Comfort and Mobility in 

the Summer
Peter Dumigan, Managing 
Director of the Hultafors Group 
UK Ltd, which owns Snickers 
Workwear talks about the 
latest innovations in workwear 

fabric technology for ‘Top To Toe’ comfort 
and mobility on site in summer.
Most people wouldn’t think twice about 
buying the best-designed equipment to help 
them do their jobs better and more efficiently. 
But many will be surprised what a modest 
investment in the new stretch-comfort 
working clothes with 37.5® fabric technology 
can achieve in improving their summer 
workdays.

It’s not often that you see a craftsman or 
woman who isn’t wearing a pair of work 
trousers nowadays. They seem to be generally 
accepted as being the go-to garment for 
working on site – perceived to be practical 
and functional, they generally have a selection 
of pockets to keep small tools and fixings 
close at hand and can cost anything from 
fifteen quid to over a hundred.

There’s a host of different types and brands 
of trousers to choose from – some are really 
smart, others look nothing more than a bag of 
rags after a few days wear and tear.

But as many employers and their craftsmen 
and women throughout the UK have found 
over the last year or so, it’s well worth 
taking the time and effort to invest in the latest innovatively 
designed workwear – properly designed and fully accredited. 
Working clothes that include not only standard workwear, but 
also fully accredited Protective Wear.

The new street-smart, stretch-comfort work trousers, 
accessories and 37.5® fabric technology Topwear have been 
designed, developed and tailored to provide more than just 
functionality – they incorporate 4-way stretch fabric and 
breathability that delivers comfort, flexibility and maximum 
mobility at work. 

Choosing Workwear is no different from 
Performance Sportswear and Leisurewear
Over the last 40 years, workwear has undergone a sea 
change in design, development, manufacture and supply. It 

has certainly come a long way from the overalls you could get 
in a plastic bag from your local supplier.

When choosing the right clothes for working on site, it’s 
important to find a  ‘workwear system’ of garments and 
accessories which is designed for the specific personal 
requirements of your staff – more importantly, for how you 
want them to look and project your company’s corporate 
image. 

Many employers and their staff now go about choosing their 
workwear in the same way as they do clothing for 
outdoor leisure activities – walking, hiking, jogging 
and climbing for instance. They choose clothes 
that deliver comfort, good looks, functionality and 
performance. 

They also want to ensure that the clothes and 
particularly kneepads are tested and accredited 
against appropriate Protective Standards for 
differing working environments and weather 
conditions and risks on site.

You’ll find that some of the newest types 
of working clothes – jackets, topwear, 
undergarments, trousers and protective wear - 
are now made from the same fabrics you’ll find in 
performance sportswear and leisurewear – like 
the lightweight ‘37.5® Technology’ and 4-way 
stretch fabrics.

Snickers Workwear has been producing working 
clothes with these types of fabrics for some 
time now – leading the market as ever. They’ve 
been developed from research carried out among 
tradesmen and women, talking to them about what 
they need, by understanding those needs and 
translating that into working clothes that suit the 
way that people need to work, look and feel on site.

What makes the best work clothes worth 
the investment?
Unlike the most basic workwear brands, market-leading 
garments are available in a range of different fabrics to suit the 
wear and tear of working on site. Fabrics that are hard-wearing 
and durable, washable and colourfast, comfortable, flexible 
and breathable, windproof and waterproof.

Function and comfort are more important than anything else 
in choosing the right work clothes. That’s why the newest 
and best workwear is made with 4-way stretch fabrics to be 
comfortable, to fit properly and to give freedom of movement, 
so that whatever people are doing on site, they can bend and 
stretch, kneel and sit, crouch and reach without feeling as 
though they’re in a straightjacket. 
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Snickers Workwear, for instance, has a wide selection of 
garments and accessories to suit differing work requirements 
as well as corporate needs. Among the newest 2020 styles 
you’ll find a unique blend of stretch-comfort and optimum 
functionality – 4-way stretch combined with pockets where you 
need them and functionality for tools and work materials.

So when you’re thinking about what your staff to wear on site, 
remember the old saying – If you buy cheap, you pay twice. 
Consider your employees working clothes as an investment 
in your company and their wellbeing and check 
that the clothes you’re buying have the kind of 
PPE accreditation you find in Snickers Workwear 
products.

Top Tips And Essentials
The best summer workwear is one that creates a 
Climate Control System for the body. It will help 
staff stay cool to make getting the job done as 
easy and comfortable as possible. 

There are many factors that affect how 
comfortable your work clothes and safety shoes 
are, particularly the materials they’re made of 
and whether they’re right for the type of work 
you’re doing.

Feet
If you’re on the move a lot or want to keep your 
feet cool, why not try out some of the newer-
style safety trainers that combine lightweight, 
breathable uppers and composite midsoles for 
comfort and protection. You can even get socks 
that will keep your feet cool, dry and ventilated.

Legs
Shorts are fine in really warm weather and some 
working environments, but they wont provide protection for 
your knees and lower legs. Work Trousers made from heavy 
fabrics will get really uncomfortable and impractical, so think 
about providing staff with lightweight work trousers made from 
a hi-tech fabric that combines comfort with durability.

Upper Body
Keeping comfortable and dry will keep you working efficiently, 
so get yourself headwear and topwear like shirts and 
lightweight jackets – including Hi-Vis vests - that work for 
you by pulling sweat away from your skin to 
keep you dry and your body temperature on 
an even keel. The last thing you need is for 
your clothes to get really wet through sweat, 
leaving you feeling uncomfortable and getting 
cold when the temperature drops. 

Get the Right Fit
To make sure that your working clothes fit your body and the 
jobs you’ve got in hand, here’s some basic advice:

• Choose clothes that not tight, but lightweight and 
comfortable but durable to protect important parts of 
your body, like your knees. 

• Choose ‘Climate Control’ fabrics that wick away sweat 
away from your skin.

• In general, keep in mind that you don’t 
want any clothing that gets in the way of 
the work you’re doing.

• Don’t wear clothes that become 
uncomfortable and therefore affect your 
concentration. For your own comfort and 
wellbeing, it’s important to stay alert and 
to pay attention to how you’re feeling 
when you’re working hard on a hot day.

Turning Down The Heat
“When the going gets really hot and humid, 
ventilation is the key” says Peter. “Look for hot 
weather garments that feature advanced designs 
and ‘intelligent’ materials – such as the ‘37.5® 
Technology’ fabric found in high-tech sportswear 
which is a fabric designed to transport moisture 
away from your body, helping you to stay cool 
and dry. In Snickers Workwear clothing we 
have found that this is an ideal fabric because 
it’s a highly breathable material that gives you 
exceptional moisture (sweat) transport, UV 
protection and anti-odour comfort”.

www.snickersworkwear.co.uk

01484 85 44 88

info@snickersworkwear.co.uk

/SnickersWorkwearUK

@SnickersWw_UK

/company/hultafors-group

Facts About Sweat
Sweat is the cooling mechanism of the body. It 
protects us from overheating by turning moisture 
into vapour. This vapour needs to be released and 
ventilated away from your body or you will end up 
soaking wet. Which probably is your experience if 
you have worked in non-breathable materials during 
hot days.

C
lothing
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The Professional Clothing Industry Association 
Worldwide has closely watched the 
development of outstandingly innovative 
software company Ecmanage for many years. 
It is our great pleasure to announce their monumental new 
achievement, winning the G4S contract, which speaks highly of 
their wardrobe management system. 

In the Beginning
Founded by Ron Wessels, Sales Director, and Evert Van Es, 
Software Architect, the online wardrobe management system 
is an ordering system dedicated to the supply chain for the 
professional clothing industry. 

Ron Wessels has twenty years of experience in corporate wear 
and workwear, demonstrating an extensive understanding of 
the professional clothing industry that is vital for the success 
of Ecmanage. Evert Van Es has over 20 years of experience in 
IT and was able to implement and oversee the technological 
demands that comes with working in software. 

Ecmanage is already market leader in The Netherlands and for 
that reason decided in 2018 to break into the UK and European 
market to begin offering companies a wardrobe management 
system that exceeded all expectations.

Recent Developments
Ecmanage is the only wardrobe system to has been awarded 
the ISO 27001 certificate. They have always handled their 
business and the data provided to them with great care and in 
2017, they decided to adjust their company in order to meet the 
requirements set by the ISO 27001 and NEN7510 standards for 
organisations in the context of information security. 

Ecmanage prioritises keeping their software as up-to-date and 
safe as possible. Every two years Ecmanage hires KPMG’s services 
to put together a substantial report of the business, making a 
point of establishing the company’s weak spots to then put in the 
necessary updates and preventative measures as needed. 

This pro-active, 
performance-
driven initiative 
has led to great 
success for 
Ecmanage. The 
police force 
and firefighting 
service in The 
Netherlands has 

chosen to use Ecmanage – though not an easy process, with all of 
Ecmanage’s staff needing a screen test beforehand – along with 
2,000 other companies within The Netherlands. 

When asked why their services had been chosen, Ron Wessels 
stated, “They chose Ecmanage because we met their needs and 
priorities. The police and fire service needed to know if the system 
would be safe and that, fundamentally, it would work efficiently. 
We provided those requirements and much more.”

The reach of Ecmanage is becoming more and more prominent. 
Their focus is now spreading from The Netherlands to Denmark to 
Belgium and, finally, to the U.K.

Although Ecmanage provides to the police and fire service, most 
of their customers tend to be small to medium sized regional 
companies who are suppliers of workwear, uniform – and even 
tools! Such companies use the system to manage the bespoke 
ordering process of ordering workwear with logos or protective 
equipment and tools. Ecmanage’s customers are varied from 
schools to public transport companies.

Ecmanage wins G4S Contract

Services
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Uniform and workwear is often sourced using a tender and more 
often than not, an ordering system is required for these tenders. 
Ecmanage can help those suppliers to successfully bid for tender 
when an ordering system is required. 

G4S Contract Win 

Ecmanage has recently won a contract with G4S – the world’s 
leading integrated security company. 

“We are extremely happy with this contract,” Ron Wessels 
stated. “G4S needed all of their information in one centralised 
system and it is great for us to be able to provide that. We gave 
G4S a demonstration of our product over a year ago and then 
after consideration, they let us know we had been chosen. We 
had been working closely with them in The Netherlands for the 
last six years, so they were able to see our constant innovation 
and development of the product.”

Why it is So Successful 
When quizzed on the enormity of its success, Ron Wessels was 
quick to explain that Ecmanage is able to run alongside current 
systems. Companies are able to bring in Ecmanage alongside 
whatever they may already have in place, for Ecmanage to 
enhance their original product. 

Ecmanage asks for a yearly fee but included in this yearly 

fee are the constant updates, innovation and product 

development that Ecmanage value so highly.

“It’s the most complete and innovative system in the market 

at the moment,” Ron Wessels stated. “Because we are 

receiving so much input from the companies we work with, 

now we are constantly taking that feedback on board to make 

improvements and additions to the system at no extra charge 

to the customers.” 

Ecmanage won four contracts in Belgium without any extreme 

or long-term marketing, down purely to the reputation of the 

wardrobe management system. 

Ron Wessels stated, “Joining the PCIAW® and becoming a full 

member is another important development for the further 

growth of our business.”

Future Developments – What to Watch 
In February, Ecmanage will reveal their latest project. It has 

been designed specifically for foreign markets, kicking off 

with the UK. 

Upon entering the Ecmanage site, the customer will be able 

to fill in their company details, pay a charge of only £150.00 

and then – with a specified number of wearers – do a trial of 

Ecmanage for three months. 

If the customer is not satisfied enough with the system and 

doesn’t wish to continue, the system automatically stops 

after three months. 

This is for future customers as an accessible way to see 

the system and understand how it would work within their 

companies and uncover the trove of benefits Ecmanage is 

able to provide. 

The aim for Ecmanage has always been to develop the most 

complete, most efficient wardrobe management system 

within the professional clothing industry. Their commitment 

to innovative and continuous updates bring this aim ever 

closer. 

www.start.ecmanage.co.uk

+31(0) 70 415 71 20

sales@ecmanage.co.uk

/company/ecmanage-uk

Sonja Kurris, Process Manager at G4S stated, “There are 
multiple reasons to award the contract to ecmanage. First 
of all we needed an independent workwear registration 
portal, in case G4S wants to change workwear supplier 
in future, this would not then affect our employees. Next 
to that we already had experience with the portal in the 
Netherlands and still are very happy in using it.

One of the main reasons is that the system is easy to 
implement cross country because of the scalability and 
flexibility of all functionalities and therefore meets the 
needs of the specific countries.”

When asked if this new partnership will enhance G4S’ 
performance, Sonja Kurris explained, “By using ecmanage 
we have better control on the complete workwear 
process. The issuing, turning in, destruction, reuse and 
cleaning of workwear is better managed and thereby 
reduces the spend.”

Services
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Project Plan B
Project Plan B have used their resources and expertise to take 
clear and decisive action towards creating a more sustainable 
textile industry. Pioneering in their field, it is their mission to 
be the catalyst for positive change and make the term no end 
of use a reality. 

Tim Cross, Managing Director of Project Plan B will 
be presenting on ‘A Closed-Loop Sustainable Solution’ 
at the PCIAW® Summit, on the 16th June 2020 at the 
Radisson Blu Edwardian, Heathrow Airport. 

Tim says, “We believe that by designing garments to 
be recycled right from the start, we can substantially 
reduce our impact while delivering exceptional quality 
performance workwear”.

A Circular Solution
Project Plan B have adapted from a linear to a circular recycled 
polyester system which eliminates the use of virgin polyester, 
saving vital natural resources and reducing CO2 emissions. 
They then created a system for end of life, identifying their 
garments with a designed to be recycled mark, which enables 
the product to be collected back in for recycling at end of use. 
This innovation ensures that all their garments can be diverted 
from landfill or incineration, and instead recycled back into 
raw polyester ready to be used again.

• All our garments are made from 100% recycled materials

• Every garment is designed to be recycled

• Each garment can be 100% recycled by Project Plan B

Project Plan B are currently designing uniforms for London 
Stansted Airport which will have sustainability at their heart. 
It will be a revolutionary step in bringing about industry wide 
change, proving a circular approach is the future of uniform.

Ongoing Innovation
Project Plan B are constantly researching and developing ways 
to expand their circular system through collaboration and 
education. Currently developing a leading recycling facility in the 
UK, they plan to expand from recycling not only polyesters but 
other fabrics too, extending the impact they can have across 
industry sectors. Watch this space!

Their aim is to inspire as many as possible to follow their lead, 
be it businesses, students or individuals. They provide education 
through seminars, business to business consultancy, and talks to 
design students.

“We will keep pushing boundaries, innovating and sharing 
knowledge to achieve the positive change we believe the textile 
industry is capable of,” stated Tim Cross.

For more information about Project Plan B and their work, please 
visit their website at www.projectplanb.co.uk 
or email info@projectplanb.co.uk.

The Unstoppable Brand
 in Sustainability

www.projectplanb.co.uk

info@projectplanb.co.uk

/project_plan.b

/ProjectPlanB1

company/plan-b-project-plan-b
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Carrington Textiles’ Main 
Factory Further Demonstrates 

Commitment to the Environment 
with ISO 50001 certification

Energy is one of the most important resources 
of any industrial activity, but its availability 
is not infinite, and in a world moving toward 
more sustainable practices in all sectors, the 
quest to conserve energy and reduce the 
impact its use has on the environment is vital.
As part of the commitment to maximise efficiency in the use 
of energy, Carrington Textiles’ main dyeing and printing facility, 
Pincroft, has received the ISO 50001 certification which will 
help the company use energy more efficiently while conserving 
natural resources and tackling climate change. 

ISO 50001 is a standard that offers the tools to use data 
to better understand and make decisions about energy 
consumption, continually improve energy management and 
evaluate results. This certification was achieved by training 
and creating awareness within employees in energy site 
consumption and energy saving, as well as preparing the 
energy team, who set in place the framework and auditing 
aspects of the management system.

The installation of energy data trackers to improve on 
energy consumption reporting and drive continuous energy 

improvement also played a key part on achieving the 
standard.

Pincroft’s ISO 50001 compliments the sites OHSAS 18001, ISO 
9001 and ISO 14001 management systems. These four ISO 
certifications are an example on how the textile manufacturer 
use ISO standards to manage their operations effectively and 
sustainably.

On this important achievement, Group SHEQ Manager Andrew 
Meacher says: “We are proud of having received the ISO 
50001 certification. The team involved worked hard to achieve 
this and we are looking forward to making a more efficient use 
of our energy for the benefit of the environment, and evaluate 
in the near future how this will help reduce the carbon 
footprint of the site even further.”

The company has also been operating an Environmental 
Management System compliant with the ISO 14001 
requirements for the preparation, dyeing printing and finishing 
of their fabrics for the last 14 years, demonstrating the 
company’s continuous commitment and improvement to more 
sustainable and environmentally friendly practices.

For more information visit www.carrington.co.uk  
email acabrera@carrington.co.uk or call +44(0)1257 476850.

The ‘energy team’ receiving the certification from CEO John Vareldzis
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V12’s Most Environmentally 
Friendly Overshoe

Our Approach to Sustainability 
At V12 Footwear we care about the environment. When it comes 
to environmental requirements we ensure they are addressed in 
the design and development process of our products, considering 
each stage of their life cycle. This includes where possible the 
use of recycled, biodegradable and eco-friendly materials, 
components and packaging. 

In an attempt to further reduce our impact on the environment 
we ensure all our raw materials have been handled and processed 
in an environmentally friendly way. This includes ensuring 
suppliers have adopted technologies such as glue-less lamination 
and waterless dying (used on our shoe linings) which reduces the 
vast amount of wastewater being dumped into rivers that bring 
their toxic content to the sea, where it spreads around the globe. 

We Are a Green World Ambassador 
Determined to find a safer and more sustainable solution to 
plastic overshoes we developed the MukGuard; a reusable and 

washable overshoe that prevents slip 
hazards and drives down waste. Since 
its introduction to the market in 
2016, the MukGuard has prevented 
approximately 90 million plastic 
overshoes going into landfill, and 
as popularity grows, this figure will 
increase exponentially. 

Our MukGuard has since been 
awarded an International Green 

Apple Award for ‘Environmental 
Best Practice 2017’, and we are 
now helping others to help the 
environment by including our 
award-winning paper published 
in The Green Book, the world’s 

only annual global work of 
reference on environmental 
best practice. 

Further to winning the 
Green Apple Award and 
in partnership with Green 
Earth Appeal and the 
United Nations Billion 
Trees Project we have 
planted a total of 100 
trees, which have been 
planted where the need is 
greatest around the world 
as a source to provide 
food, shelter, farming opportunities and wildlife habitat as well as 
absorbing pollution. 

Sustainability in 2020 
In 2020 and beyond we will continue working with factories and 
logistics companies that are making every effort to drive down 
pollution and their carbon footprint. This involves, but not limited 
to, the use of environmentally friendly vehicles that produce 
low levels of CO2 emissions as well as eco-friendly disposal of 
obsolete or broken equipment and accessories. Following in the 
footsteps of our plastic free shoeboxes we will also be working on 
removing more plastic use, moving closer to becoming completely 
plastic free. We will continue working on new, innovative products 
that are cutting edge and sustainable – helping with the push 
towards a greener planet. 

v12footwear.com

01249 651900

sales@V12footwear.com

/v12footwear

@v12footwear

/v12footwear

The U
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THE MOST ENVIRONMENTALLY FRIENDLY 
& COST EFFECTIVE REUSABLE OVERSHOE

OF PLASTIC
OVERSHOES

WORN EVERY DAY BY  ENGINEER LEADS TO
14KG OF WASTE GOING TO LANDFILL ANNUALLY

Want to see the revolutionary MukGuard ® for yourself?
Call us on +44 (0) 1249 651 900  
Full product information is available on our website: V12footwear.com
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Snickers Workwear,s 
Conscious choice

Snickers Workwear – part of the Hultafors 
Group UK - has recently launched new mens’ 
and womens’ organic cotton topwear to 
supplement the VISION Work Trousers and 
Jacket outfit made of BCI (Better Cotton 
Initiative) cotton and recycled polyester. 
As part of the Group’s policy for reducing its carbon footprint, 
these garments use recycled materials, without compromising 
on the strength or performance of the products. 

The 2526/2517 AllroundWork T-shirts for men and women 
are made from 100% quality organic cotton. The single jersey 
cotton fabric is lightweight and comfortable, 
making it easy to wear for everyday use. The 
organic cotton textile means the shirt is made 
from sustainably produced materials and it 
makes it easy to care for and clean. 

The 6270 VISION AllroundWork Trousers and 1570 VISION 
AllroundWork Jacket are made from a recycled polyester and 
BCI cotton to deliver a classic Snickers Workwear fit that 
combines comfort and functionality. 

Specific features of the Trousers include Pre-bent legs and 
Cordura® stretch fabric for extra flexibility and comfort; 
Mechanical Air Flow at the back of the knees and stretch 
mesh for inside leg ventilation; and the KneeGuard® Pro system 
certified to EN 14404 and Cordura® stretch reinforcements 

The Jacket’s features also include Pre-bent sleeves and 
Cordura® stretch reinforced elbows plus a dropped back for 
warmth; plus Zipped front pockets, inside chest pocket with 
zipper and outer chest pocket with pen compartment.

www.snickersworkwear.co.uk

01484 85 44 88

info@snickersworkwear.co.uk

/SnickersWorkwearUK

@SnickersWw_UK

/company/hultafors-group
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5 Facts: Textile Waste in the 
Professional Clothing Industry

Whilst the world has begun to implement 
new and standardised sustainability 
practises to try and stem the ecological 
impact on the world’s resources, it is no 
secret the textile and apparel industry is 
responsible for a huge proportion of textile 
waste that ends up in landfill. 

Here, we give you an idea of the potential 
damage caused through non-sustainable 
practises and some of the ways some 
companies are taking the situation into their 
own hands. 

It’s all about circularity
The focus has rested with recycling. Many companies 
are beginning to design and create garment used with 

100% recycled fabrics – but is this enough? The short answer 
is no. The textile and apparel industry urgently need to begin 
looking at the circularity of a garment; not just the materials 
within the design, but the future of the garment at end of life.

Uniforms, PPE and workwear that was once thrown away at end 
of life, are now being designed to be able to re-distributed into 
the economy to circulate for a wider length of time. 

Initiatives are already in place
Programmes such as ‘Uniform Reuse’, managed by 
Oakdene Hollins, aim to prevent the problem of 

obsolescent uniforms. 

With extensive research and solution-driven case studies, 
Uniform Reuse offers to either prevent the issue of end of life 
uniform, or dispose of the unwanted workwear with at least 
one secure, environmentally friendly and economically viable 
disposal route. 

Sustainable fibres offer opportunities
Sustainability is no longer just a good sound bite; 
the effects of textile waste, water consumption, 

water waste and CO2 emissions are undisputable and must 
be addressed. With buyers and consumers becoming more 
engaged and educated in the topic, companies who invest in 
sustainable cotton and fibre-to-fibre recycling will only remain 
ahead of the curve. 

Let’s not forget about water
From fast fashion to tailored uniforms – all brands 
end up making an impact on water sources during 

their production process. Just two years ago, a report on UN’s 
SDG Clean Water and Sanitation stated that the world is not 
on track to achieve the global SDG 6 targets by 2030 at the 
current rate of progress – which is no surprise when you take 
into account the way cotton is grown or fabrics are dyed and 
the affect this has on water resources. It’s clear that many 
companies and brands need to take responsibility of their 
impact on such resources.

The UK has been announced as the 
fourth largest producer of textile 
waste

Last – but certainly not least – a recent study showed that the 
UK is the fourth largest producer of textile waste. The study 
showed that each Briton throws away around 3.1kg of textiles 
each year – and 1.7kg of fashion waste goes to landfill per 
person each year. At the number one spot, Italy was revealed 
to be the least sustainable, followed by Portugal and Austria. 
Out of a list of 15 countries, Hungary was found to be the most 
sustainable, with only 2.4kg of yearly textile waste per person.

[Sources for last point: https://www.circularonline.co.uk/
news/uk-named-fourth-largest-textile-waste-producer-
in-europe/ & https://labfresh.eu/pages/fashion-waste-
index?lang=en&locale=en]
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Sustainability
Project Plan B

Sustainability at Klopman
At Klopman we know how important social 
responsibility and sustainability is for our 
customers. Conscious choices are becoming 
increasingly relevant - especially when buying 
fabrics.
Klopman’s mission is to improve the quality of life and protection 
of people with innovative sustainable fabrics. Dealing responsibly 
with people and the environment is increasingly shaping the 
context of our business. Resources will become increasingly 
scarcer and the pollution will continue to grow. Extending 
product lifespans is mandatory, the more times a garment can be 
worn means less production and less consumption: we’re more 
committed than ever to produce fabrics that last. 

On top of that, we also recently launched a completely new 
product line, GREENWEAR fabrics based on environmentally 
friendly raw materials like Recycled Polyester, Fairtrade Cotton, 
BCI (Better Cotton Initiative) Cotton, Organic Cotton and Tencel™, 
meeting the very highest quality, safety and environmental 
standards. 

Klopman’s commitment to sustainability also runs through all 
aspects of our manufacturing process, from fibre selection to 
finishing. Our major recent investment was the installation of 
the new co-generation power station with a 60% reduction in 
CO2 emissions, lower energy consumption and greater plant 
efficiency. Klopman has been working towards the minimisation 
of toxic substances, waste reduction and has set the goal 
to apply Öeko-Tex® Class 1 finish to all the fabrics, to ensure 
increased availability of fabrics which are kind to the skin.

Our products are manufactured by people, used by people 
and serve people within their daily duties. This is why human 
rights are so important to Klopman and is stated in our CODE 
of ETHICS and CODE of CONDUCT. Responsible sourcing, 
occupational health and safety, environmental management, are 
covered by various Klopman policies, directives and processes: 
the INTEGRATED MANAGEMENT SYSTEM POLICY in compliance 
with UNI EN ISO 9001, UNI EN ISO 14001, UNI EN ISO 18001 
standards. 

Our CSR Report to summarise Klopman’s commitment to 
Innovation, fair business practices, social inclusion, and product 
responsibility. Furthermore, Klopman achieved level 3, the 
maximum ranking level of STeP, Sustainable Textile Production 
by Öeko-Tex®, certification that measures the environmental 
performance, social responsibility, health and safety performance 
of the company.

In accordance with this, we also ask our suppliers to embrace the 
same ethical and environmental values that made us successful 
in the market. We work actively to address them across our 
value chain: zero approach to bribery and corruption and to 
responsible sourcing.

The challenge of the future for the market is to move towards 
a circular business model, promoting a new way of working 
together with suppliers and customers, to reuse what has already 
been produced and sent out on the market

For more information visit www.klopman.com.

Elke Bißdorf 
(International Product    
Manager, Klopman)

Elke will be speaking at the Summit, 
examining further the sustainable 
practises from fibre to fabric to weave 

sustainability into all professional clothing.

For more information, see page 71. To book your tickets, 
email leah@pciaw.org or call us on +44(0)1908 411 415.

The U
nstoppable Brands in Sustainability

www.klopman.com

+39 0775 2981

sales@klopman.com

/Klopman

/klopmaninternational

/klopman-international
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Durable Sustainable 
Award-winning Fabrics

Sustainability has been at the core of 
CORDURA® since the brand was founded over 
50 years ago, designing apparel and gear 
products with longevity, versatility, durability 
and performance in 
mind. 
We are challenged to think 
about how and where we 
can reduce our impact on the 
environment. As a result, we 
seek to work with and build 
enduring partnerships with a 
supply chain that is committed 
to sustainability.

We are proud to celebrate the 
success of these CORDURA® 
authorized mills producing ISPO Textrends 2021/22 award-
winning fabrics in their sustainable manufacturing facilities.

Ekoten, Turkey award-winning CORDURA® 4EVER™ KNITS - an 
inter-reaction between natural fibres and the radical in-built 
durability of high tenacity nylon 6,6 fibre. The result is enduring 
protection that finds expression in performance knits for hoodies, 
joggers and other sportswear for everyday to extreme conditions.

Ekoten’s commitment to sustainability and its focus on efficient 
energy practices is impressive. Fabrics are produced using solar 

powered energy, which has helped 

reduce their CO2 emission by over 

800 tons. Their equally focussed 

waste minimisation programme 

implemented throughout their 

facilities has resulted in 330 tons of waste paper and 250 tons of 
scrap fabric being recycled.

NYCO fabrics built with military-grade fibre technology blended 
with cotton for engineered stretch comfort, enhanced abrasion 

resistance and long-lasting 
performance. Sapphire Finishing 
Mills have invested to develop 
a comprehensive sustainability 
programme: their energy re-
purposing initiative entailed 
switching a fossil-fuelled co-
generation plant to biofuels. Since 
this started in 2014, CO2 emissions 
have been reduced by an estimated 
55,000 tons per year. 

And we have our own winners: 

CORDURA® ECO fabrics and CORDURA® TRUELOCK fabrics – 

where technology gives a new twist to the traditional. 

These are fabrics being made with fibre technologies that offer 

greener processes, raw materials and systems. More imaginative 

thinking that helps delivers more sustainable CORDURA® fabrics 

solutions. Like fibres made from recycled post-consumer resources in 

our CORDURA® ECO range. Or produced using processes that help 

reduce the use of water and energy and generate less CO2 in our 

CORDURA® TRUELOCK range. Authentic, ecological and durable.

For CORDURA® brand, sustainability has never been 
just a fashionable word. It’s been at our core since 
CORDURA® was founded over 50 years ago, designing 
apparel and gear products with longevity, versatility, 
durability and performance in mind. Our sustainable 
policy is based on our brand’s enduring, proven and 
tested, proposition: durability. It defines CORDURA® at 
every level. For us it means constantly innovating and a 
drive towards a circular economy by keeping products 
and materials in use for as long as possible.  

www.cordura.com

: +44 (0)1452 633000

 CORDURA@invista.com

/CORDURABrand

/cordurabrand

/cordura®-brand-fabric
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barcode, they have now made a deal with a number of their big 
customers where either the customer takes Sugdens barcode, or 
Sugdens takes theirs. Rather than using two-to-three barcodes on 
garments, the company has now cut down to just the one barcode 
on most garments. 

In-house changes
Richard has made sure to stay strict with his staff too. 
The team only prints out documents that legally need 

to be kept on paper and anything else stays on the screen – this 
has led to Sugdens using around 1/3 less paper than they used to, 
which is a big change. The temperature in the office block has also 
been reduced, and Richard has also put a new system heating in 
place in the factory; the heating only comes on when someone is 
actually in the space. When it’s empty, the heat goes off.

Upcoming changes
The steps to become more sustainable don’t stop there 
though. Sugdens is looking to start using cellophane in 

their packaging, which will naturally decompose. Finally, the next 
big thing will be solar panels. Richard already uses solar power at 
home, so bringing it to the company’s offices and factories is the 
next natural step which Sugdens hope to see in place by 2021. 
Having already worked out what power they’re actually using on-
site, Sugdens plan to generate that amount of power as near as 
possible.

The PCIAW® are astonished to hear not only what changes 
Sugdens have already made but their future plans to become 
even more sustainable – without scrimping on garment quality. 
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4 ways Sugdens is One of the 
Most Sustainable Clothing 

Companies Right Now
Sustainability has gone from a buzzword 
on everyone’s lips to a necessity that every 
company in the textile industry needs to 
stay on top of.
From developing products with the use of innovative fabrics to 
finding ways to cut down on water sources, there are hundreds of 
changes a company can make to become more green. 

The PCIAW® recently caught up with Sugdens to talk about the 
different steps the corporate clothing and workwear company is 
taking to become at the forefront of sustainability. 

Better Cotton
Better Cotton is cotton sourced with BCI (The Better 
Cotton Initiative), which is an organisation that reduces 

the environmental impact of cotton production. Better Cotton 
is grown using the minimum amount of water – in fact, it uses 
less water to grow than a cactus! Better Cotton is a genetically 
modified plant that collects water from both the air and soil – and 
grows from very dry ground that doesn’t have to be watered. 

Reduced packaging
Sugdens has also reduced the amount of packaging it 
uses: the brand now ships 20 garments out per box, 

rather than six. The company is working to replace its plastic 
inserts inside of the boxes with cardboard dividers, and for 
every tree that is cut down, another is 
planted. All Cardboard will be sourced 
sustainably too. Sugdens has also 
decreased its amount of barcoding. 
Instead of using new paper for every 

Call us on: 01924 375 951 or email us at: sugdens@wsg.co.uk
Wm Sugden & Sons LTD, Thornes Lane Wharf, Wakefield, WF1 5RL

FOR MORE INFORMATION OR TO 
REQUEST A BROCHURE PACK

www.wmsugden.co.uk | @wmsugdens

SPECIALISTS IN UNIFORMS, 
WORKWEAR, CORPORATE
& EMERGENCY SERVICES 
CLOTHING

WHY SUGDENS?

We are industry experts with 150 years of experience.

Our streamlined approach removes the unwanted pressure when it comes to providing staff with workwear. 
That’s why some of Britain’s best known businesses and major charities rely on Sugdens to deliver excellent 
products, expert customer services and stress free distribution.

Offering a head to toe design and sourcing solution, we offer both bespoke clothing and 
off the shelf solutions to suit your needs. 

We offer an all-inclusive package, with no hidden costs and are highly competitive in the 
market place.

Our hands on, motivated staff focus on supreme quality, supported by innovative systems.

We offer a bespoke embroidery and badging service, giving your company an individual 
identity and an image to be proud of. 

ASK US 
ABOUT

OUR NEW 
AMBULANCE 

RANGE!
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W

 I N N E R 

W
 I N

 N E R 

wmsugdens.co.uk

01924 375 951

sugdens@wsg.co.uk
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4According to Richard Donner, Sugdens 
Chairman, there is no difference in the quality 
of the cotton, with Better Cotton offering 
the strength and the handle that any other 
cotton may offer. Over 50% of Sugdens’ 
garments now use Better Cotton.

“We heat people. We don’t heat space”

The U
nstoppable Brands in Sustainability



PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org    55

Portugal Sponsors the
PCIAW® Awards 2020

César Araújo, Board Director of PCIAW®, 
Founder of Calvelex and President of ANIVEC 
is proud to announce another year of a 
fruitful partnership with the PCIAW® Awards 
for the fourth year running.
Having observed the profound contribution the PCIAW® Awards 
gives to the professional clothing industry, and indeed the 
Portuguese Textile Industry as a whole, César is delighted to 
partner with the PCIAW® Summit Networking and Awards once 
again.

Talking about the partnership, César Araújo commented, “The 
connection with PCIAW® is crucial for the development of an 
internationalisation strategy for the sector. The PCIAW® brings 
together all experts and decision-makers of the clothing sector”. 

The PCIAW® Summit Networking and Awards take place on 
the 16th and 17th of June 2020 at the Radisson Blu Edwardian, 
London Heathrow. The Awards will take place on the second day 
and are set to be the more informal networking event of the two 
days, with the evening dedicated to celebrating the professional 
clothing industry. Boasting awards from PPE Innovation of the year 
to the Sustainability Award, the PCIAW® Awards is an evening 
filled with celebration, boasting a delicious three course meal, 
drinks, dancing and networking.

Commenting about the Awards in particular, César Araújo went 
on to explain: “The gala is pure innovation. In recent years, we 

were able to join 400 industry figures from all over the world, 
which represent purchases of more than 4 billion euros. We 
are delighted to once more be in partnership with this vital 
networking event, as it is an undiluted celebration of the 
achievements and successes of our life-saving industry.”

With a more informal and celebratory tone, the Awards will 
be a small contrast from the PCIAW ® Summit the day before. 
The highly informative Summit will be an educational day of 
presentations, debates, forums and networking. The Summit 
will include enlightening talks on fascinating subjects such as 
Sustainability, Care Labelling and Mental Health in our Industry. 
César himself will be hosting a presentation at the PCIAW® 
Summit, all about the professional clothing ecosystem in 
Portugal.

Yvette Ashby, CEO and Founder of the PCIAW®, added, “There 
has never been a more imperative time for the industry to come 
together as one single voice to face the future that lies ahead of 
us. We take pride in announcing both the PCIAW® Summit and 
PCIAW® Awards as the events which will resolve our industry’s 
challenges through the invaluable expertise, advice and resources 
of those who attend. The PCIAW® has been supported by 
many companies over the years and we would like to take this 
opportunity to say a special thank you to all those who have 
helped the PCIAW® Awards grow. We are also thrilled that 
ANIVEC and CENIT have decided to partner with us again in 
2020, and could not be more overjoyed to work closely with them 
in bringing together the entire supply chain of our industry.”
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The PCIAW® Board in Portugal
On the 24th September 2019, the directors of 
the PCIAW® gathered in Porto, Portugal for 
a week of meetings, tours and networking. 
We were honoured to have been so graciously hosted by 
PCIAW® Board Director, CEO of Calvelex and President of 
ANIVEC, César Araújo. As well as the PCIAW®’s own board 
meeting, César provided the board with fantastic opportunities 
to tour the manufacturing facilities of Portugal; to learn, reflect 
and understand how Portugal was striving to lead the way in 
making a difference in sustainability, not only to the professional 
clothing industry, but the entire textile chain. 

Carrington Textiles 
Jonathan McKendry, Sales & 
Export Marketing Manager 
for Carrington Textiles and 
PCIAW® Board Director, invited 
us to their premises to see 
the further development and 
the joint venture with their 
manufacturing partnership 
with MGC.

One of Europe’s biggest textile suppliers to the workwear 
market, Carrington supports many of the world’s largest 
employers – spanning sectors from heavy industry to health. 

Formed in Lancashire, UK, in 1891, the company continues to 
lead the industry in personal protective equipment. 

We were fortunate enough to have been offered the 
opportunity to tour MGC, Carrington Textiles’ production 
facility in Portugal, with special thanks to Commercial Director, 
Francisco Granja and Director of Sales, Paul Farrell, for taking 
us through the educational tour. 

Before the tour began, Francisco gave us the history of the 
facility as we stood around a wonderful display of fabrics 
across a wooden table. 

The manufacturing partnership for MGC, between Carrington 
Textiles and textile manufacturer TMG, made sense. As stated 
by Director of MGC and CEO of Carrington, John Vareldzis, 
”TMG is an obvious choice of partner for us given its long 
textile tradition, our excellent relationship and history of 
working together.” 

Francisco’s expert narrative guided us around the facility as 
he explained each individual process. In particular, Francisco 
stressed the importance of removing all impurities in the 
material to improve fabric performance. The attention to detail 
was highly important and a key element of Carrington Textiles’ 
products. 

Their product range includes fabrics that protect workers 
against: static electricity, sparks, electric arc, chemical splash, 
acid solutions, heat, cold, poor visibility, bacteria, mosquitos, 
water and much more.

Operating in 81 countries worldwide, customers include: 
McDonalds, BUPA, TATA Steel, Shell, Coca Cola, Airbus, Jaguar 
Land Rover, BP, Arcelor Mittal.

Jonathan McKendry, Sales & Export 
Marketing Manager and PCIAW® Board 
Director, invited us to their premises to 
see the further development and the 
joint venture with their manufacturing 
partnership with MGC.
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The huge machinery that filled the facility was for stretching, 
washing, dying and drying the stacks of fabric that were stored 
there. The machines negated human error and gave a level of 
feedback in checking the functionality of the machinery and 
results that was unmatched. 

The PCIAW® Board were able to see the incredible work done 
by Francisco and the team at MGC and Carrington Textiles and 
it was of huge importance for the PCIAW® to learn more about 
them. 

LAMEIRINHO 
It was a sincere honour to have 
been invited to the LAMEIRINHO 
plant by Albano Coelho Lima and 
his family and colleagues. 

LAMEIRINHO has a deep and 
rich history as a family-owned 
business that has been running 
since 1948. With four generations 
of family, LAMEIRINHO’s 

dedication to their employees, their products and their factories 
could not be missed. 

Albano Coelho Lima, Chairman of the Board, visits LAMEIRINHO 
every single day to supervise. He acts as the pinnacle of the 
company’s culture – dedication to providing the best. 

With a generous greeting and in-depth explanation of the 
business, it was evident that LAMEIRINHO focused on people; 
providing people with the best quality, in whatever form that 
took. We were informed, ”People are what is most important to 
the industry” and the huge wall of employee names stretched 
over an expansive wall carried this message. 

As they stated, their emphasis was on ”showcasing the 
importance of innovation” to propel the company forward. 
With their sprawling manufacturing units and dedication to 
providing the highest quality, the PCIAW® board was able 
to witness the fabric from the beginning processes to the 
beautifully prepared finished product. 

Their showrooms were filled with the exquisite products of 
LAMEIRINHO’s plant and it was a delight to be able to feel the 
tremendous quality in hand. 

LAMEIRINHO produces for huge, internationally known brands 
as well as own brands to feed directly into the national market. 
They are also the biggest exporter to the U.S. from Portugal 
for bath linen. 

LAMEIRINHO’s mission statement encapsulates every aspect 
of their work ethic: ”Combining the quality of product with 
constant updating of the design, we always try to understand, 
meet and exceed customer expectations.” 

A huge thank you to Albana Coelho Lima, Tânia Lima, Miguel 
Coelho Lima and Paulo Coelho Lima for such an eye-opening 
and interesting tour. 

LAMEIRINHO has a deep and rich 
history as a family-owned business 
that has been running since 1948. 
With four generations of family, 
LAMEIRINHO’s dedication to their 
employees, their products and their 
factories could not be missed. 
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Polopique 
Innovation in sustainability 
is the first thing immediately 
noticeable about Polopique. 

With 1,090 employees, 
20,000,000 garments 
produced and a total area 
of 70,000 m² - Polopique 
offered the PCIAW® a truly 
extraordinary visit. 

Guided by Chairman Luís Guimarãres, the board was left in 
awe of the efficiency, the cleanliness and the truly remarkable 
quality of the Polopique factory. 

In its sector, Polopique is one of the few complete vertical 
units in the world, from the raw cotton to the ready-to-
wear garments, Polopique’s identity rests firmly on the 
intertwinement of creativity and innovation. 

The Board couldn’t help but be left fascinated by Polopique’s 
dedication to providing practical solutions to the issue of 
sustainability. Polopique is also a member of the Better Cotton 
initiative, that supports a global approach to sustainable cotton 
production by minimising cotton farming’s harmful impact on 
the environment.  

With solar panels lining the roofs, a water treatment plant, 

hydropower station, co-generation plant and green spaces, 

Polopique recycles 91% of their residues equalling 31.5 tons of 

recycled plastic and 93 tons of recycled paper/cardboard.  

Through interweaving sustainable practises, not only in the 
garments, but across every aspect of the business, Polopique 
is propelled to thrive on an 
international level.

It was tremendous to be able to 
witness the spinning process at 
Polopique. Vast in numbers, each 
spinning process adheres to the 

highest standard using advanced spinning techniques that 
allow Polopique the ability to work with a mix of natural fibres, 
artificial fibres, synthetics and their mixtures. 

It was a true honour to be able to visit and view the Polopique 
site in its substantial glory, with first-hand insight from Luís 
Guimarãres as an incredibly gracious and educational host. 

Calvelex 
One of the founding board 
directors of the PCIAW® 
is César Araújo and his 
dedication to the PCIAW®’s 
success is mirrored in the great 
achievements continuously 
reached by this leading 
manufacturer.   

Established in 1985, CALVELEX is a family-run business, led 
by brothers César and Marco, with a razor-sharp focus on 
manufacturing sustainably alongside delivering the highest 
quality couture clothing. Situated in the north of Portugal, 
Calvelex resides in the very heart of the Portugese textile 
industry, one of the most important textile manufacturing 
regions throughout the European Union. 

Calvelex produces quality couture garments for some of the 
best designers around the world, as seen first-hand by the 
PCIAW®. 

With more than 30 years’ experience in the industry, Calvelex 
provides a full vertical service for high-end womenswear. 
With a dedicated focus on communication with the customer, 
Calvelex has more than 700 workers, each offered the unique 
opportunity of continuous development and flexibility alongside 

the technological innovations 
Calvelex invests in. 

While touring the manufacturing 
unit, the vision of Calvelex’s 
hundreds of workers, all expertly 
handling garments, fabrics and 

Guided by Chairman Luís Guimarãres, 
we were left in awe of the efficiency, 
the dedication and the truly 
remarkable quality of the Polopique 
factories. 
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The PCIAW® board trip to Portugal exceeded every 
expectation we held. It was an honour to be witness 
to such dedication to sustainability at every factory we 
visited; Portugal’s textile sectors commitment to shaping 
a better planet, with innovation and leading sustainability 
practises, is one that should be noted across the globe. 

As an international association, the PCIAW® could not 
be prouder to maintain and cherish the long and fruitful 
relationship the U.K. has held with Portugal.

machinery proved the outstandingly high level of commitment 
in the culture of Calvelex. 

Calvelex believes in a sustainable business; each garment 
is checked meticulously, not only to guarantee customer 
satisfaction, but also to prevent waste. Calvelex utilises their 
Sustainability Policy through the use of the solar panels, waste 
recycling and many more features to remain a responsible 
company that follows good environmental practises. 

The PCIAW® were also shown Calvelex’s huge fabric library, a 
colossal success, truly innovative and a remarkable addition 
to Calvelex’s expert reputation. With 7,500 references of the 
finest European milled fabrics and gives a comprehensive 
range to suit any designer’s vision.

The PCIAW® was understandably filled with pride at the sight 
of César’s achievements with his company and are delighted 
to have such an esteemed individual in the industry on the 
board. 

Riopele 
Founded in 1927, Riopele’s 
dedication to the continued 
development and enrichment 
of the textile industry is 
undisputed. Celebrating their 
90 years of commitment to 
quality, Riopele’s motto, ’90 
years woven from passion’, 
encapsulates Riopele’s 
adaptability and innovation. 

With their mission to ”being an international textile company 
with a leading expertise in polyester/viscose/elastane blend 
fabrics, while remaining profitable, offering competitive prices, 
staying extremely focused and creative and ensuring high 
quality and service standards”, the PCIAW® were educated on 
Riopele’s recent commitment to sustainability. 

With a system based on the principles of full traceability, 
water and waste recycling processes (based on the 4 R’s; 
recover, reduce, reuse and recycle) and high energy efficiency, 
Riopele exerts a commitment to the planet that is not only 
commendable, but should be followed. 

Their sustainability practises are not limited entirely to 
their factories, but also extend to their products. With 
environmentally friendly fibres in their fabric collections, 
Riopele delivers TENCEL®, Refribra™ and REPREVE® to widen 
the scope of their sustainable impact. 

The PCIAW® extends the warmest of gratitude to José 
Alexandre De Oliveira for answering our many questions and 
allowing us the opportunity to visit Riopele. 

Established in 1985, CALVELEX is a 
family-run business, led by brothers 
César and Marco, with a razor-sharp 
focus on manufacturing sustainably 
alongside delivering the highest 
quality couture clothing.

Celebrating their 90 years of 
commitment to quality, Riopele’s 
motto, ’90 years woven from passion’, 
encapsulates Riopele’s adaptability 
and innovation.
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PDC on Providing Embedded 
Sustainability

We spoke with Max Hall from PDC 
to glean a better understanding of 
the excellent work PDC continue 
to embark on with sustainability. 
As an experienced Sales Manager, 
Max’s great perspective on businesses needs 
fully uncover the ins and outs to PDC’s 
commitment to sustainability.
Can you outline for us PDC’s policies and approach to the 
issue of sustainability?

As a leader in people ID, we really wish at heart to be a 
responsive and responsible organisation. Our policies and 
processes greatly highlight our considerations towards 
sustainability and the environment, both of which feature 
highly with our staff and global manufacturing plants. 
For example, we set-up a large waste reduction project 
for our UK Ipswich factory that considerably lowered our 
waste production. We also encourage recycling and we are 
developing end-of-life plans for our products to contribute 
towards a circular economy.

How does PDC aim to stand out when it comes to 
developing more sustainable and ethical practices that 
meet customer demands?

Our commitment to the environment is not new – it has long 
been embedded in our manufacturing and way of working. 
We are spending time researching materials and considering 
available options that are friendlier to the planet. We also 
speak a lot to our customers and involve them at all stages 
to ensure our products, such as the new eco-friendly name-
badges range, are a practical fit within the environment and 
their professional clothing and people ID needs.

What wider trends have you noticed taking place around 
sustainable products and fabrics and how have you 
responded to these? 

Using products that are kinder to the environment is no 

longer simply an option. Consumers are more and more 

environmentally conscious, and they demand greener practices 

from the brands they buy from. Therefore, brands need to 

demonstrate their commitment and play an important part in 

protecting the planet. 

It is even more sensitive in the customer-facing businesses. For 

example, we find that hotels are currently picking up on the 

environmental crisis and are ordering our eco products a lot. We 

are also talking more and more to corporates about the Impress 

Pro permanent name-badges for which there is huge interest. 

We have really made it easier for such industries to respond to 

these challenges with a new full range of products that is cost-

effective and highlights different aspects of sustainability and 

authenticity.

How has sustainability affected your manufacturing and 
supplying process? 

As previously stated, it has long been embedded in our 

manufacturing and way of working. As a company, we are 

constantly reviewing our production processes and techniques, 

and considering “what’s next”. Our solutions must be practical 

and as sustainable as possible, in addition to being cost-

effective and resilient to always look smart and professional. 

In that regard, we have made huge progress in product 

development and production. Moreover, our factory that 

produces our badges is in the United Kingdom, which means 

PCIAW®VOICE readers can buy locally from us, which is a 

very important aspect in terms of sustainability. We’re also a 

member of Made In Britain.
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How has sustainability impacted the consumer’s choice?

Well, the impact is huge. Two parameters need to be taken into 

consideration: consumption continues to rise impressively, and 

green is everywhere. Consumers feel more and more concerned 

by the environmental situation but on the other hand, they 

still want to buy goods and enjoy the same standard of living. 

Businesses who haven’t yet, must face that reality. It applies to 

every sector and certainly for professional clothing.

What are the most important factors in sustainability when 
it comes to creating PDC’s product?

Many factors must be taken into consideration: from the 

product 

materials and 

the way it is 

manufactured 

to the product’s 

usage and its 

end-of-life. We 

spend a lot of 

time on the 

product itself, 

finding materials 

that are 

better for the 

environment. We 

took real care in 

the selection of 

our raw material 

suppliers, making 

sure their 

products and way of working are in line with our commitments 

and that they have certification for that. 

We are also very proud of our factories. In the UK, the 

manufacturing plant in Ipswich spearheads the development 

of sustainable and innovative solutions using specialised 

techniques and high-precision technical instruments - including 

cutting-edge screen and digital printers, laser engravers, 

cutting machines, dispensers and laminators. We also take pride 

in the fact that our factories have prestigious certifications and 

memberships such as OEKO-TEX® or Sedex, demonstrating our 

commitment towards greener practices and ethical trade.

How does PDC see the issue of sustainability affecting 
your business and the professional clothing market in 
2020? 

Clothing is of course a very important point when it comes 

to customer facing employees. It has a huge impact on how 

a customer will perceive a brand, sometimes defining the first 

impression. Clothes underline a brand 

identity, going far beyond aesthetics. So, 

choosing the proper staff identification 

to finish an outfit in perfect line 

with a brand’s identity, including its 

environmental commitment, is crucial. PDC designed its products 

to fit every company’s needs in terms of branding and product 

requirement to protect our planet. 

What new products has PDC released in response to the 
issue of sustainability?

We have a full range of eco-products going from permanent 

to reusable name-badges, lanyards and many more. They 

are all made of sustainable material such as wood, recycled 

and recyclable materials. The impress Pro, for example, 

is a permanent name-badge made from recycled acrylic. 

It is created using specialized techniques reducing the 

environmental 

impact: less water 

needed, less CO2 

released. It has a 

glossy finishing 

that is perfect for a 

sophisticated look.  

Another eco-

product which is 

very exciting is 

our new Wooden 

badge. It is made 

from sustainable 

alder wood. No 

plastic is used to 

make it, except the 

fastener. A natural 

and very original 

look that fits perfectly to the current trends in terms of fashion 

and design.

Why would a company choose PDC for professional 
clothing people ID accessories? 

There are number of things as a buyer that should be taken 

into consideration. One thing that can ease your life is to go 

for one-stop shop partners like PDC that easily supply you 

with all that you need and integrated solutions in a very easy 

way. For example, we have an online order platform called 

Click2Order that helps organisations order their ID products 

quickly and efficiently, giving ordering access to whoever 

needs it while maintaining consistent corporate branding.

We have outstanding quality standards, and with this, 

combined with our eco efforts and products, companies can 

easily meet their social-responsibility commitment by choosing 

us as a partner.

www.pdc-big.co.uk

020 8614 8880

 info@pdc-big.co.uk

/PDCsolutionsEU

/pdcsolutionseu

/PDCsolutionsEU
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Join the industry experts at 
the exclusive PCIAW® Summit 

On 23rd March 2021, at the Radisson Blu Edwardian, 
London Heathrow, over 15 international industry leaders 
will gather for the second PCIAW® Summit. Over the 
course of the day, these industry leaders will divulge 
expert information and advice on the professional clothing 
industry and the sectors it encompasses. 

Following the huge success of the PCIAW®’s inaugural Summit 
in 2019, the PCIAW® have enlisted Chris Murray C.B.E. to host 
the event, breaking up the educational 
presentations with extended networking 
opportunities and break-out groups. 

Chris Murray C.B.E stated: “I am honoured 
and delighted to be asked to host the 
PCIAW® Summit for 2020. I was privileged 
to be invited to speak at the 2019 Summit. 
I was asked to share my experiences from 
both my Army and commercial business 
service about how tough operating at “the 
violent end of the supply chain” can be and 
what lessons might be drawn for PCIAW® 
members. The whole event was hugely 
interesting and great fun. The wide range of diverse topics 
discussed at the Summit were warmly appreciated by the 
participants and I found the whole approach by the industry to 
innovation and sustainable practice absolutely breath-taking. I 
was fortunate enough to ‘join the party’ at the Awards Dinner 
and see PCIAW® members at play”. 

With topics ranging from ‘The Future of Sustainability’ to 
‘Revolutionising Professional Clothing’, the PCIAW® Summit 
will cover sustainability, sizing, wardrobe management, the 
importance of branding, CSR and mental health, care labelling, 
impact protection, EN numbers and many more. 

With international speakers and attendees, the Summit strives 
for inclusivity, embracing the huge breadth of the professional 
clothing industry and those who work within it. 

The Summit will deliver expert advice, opinions and knowledge 
with the possibility of a Question and Answer session at the 
end of each presentation. 

The PCIAW® Summit will also be offering companies the 
opportunity to showcase their products with a Showcasing 
Stand. These stands will give professional clothing businesses 
the chance to demonstrate their products and company to the 
many buyers, suppliers, distributors and manufacturers that 

attend the event. 

CEO of UKFT and previous Summit 
Speaker, Adam Mansell, stated: “The 
Summit is a great opportunity to reach 
so many businesses with such important 
topics. It will be an interesting day for 
both the speakers and the delegates.”

With representatives from Under Armour, 
Lenzing Fibres, Milliken and Company, 
Fristads and many more, the PCIAW® 
Summit will inspire and revolutionise your 
business vision.  

This extraordinary event is the single largest gathering 
for uniform buyers and suppliers of professional clothing, 
encompassing the entire supply chain. 

Regardless of which sector of the professional clothing industry 
you work for, the opportunity to network and connect with 
both buyers and suppliers is one that cannot be missed. 
This priceless investment in your knowledge and businesses 
development will give you the opportunity to better understand 
the sector and industry as a whole. 

Make sure you book your tickets now by getting in touch 
with leah@pciaw.org or giving the PCIAW® offices a call 
on +44(0)1908 411 415.
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PCIAW® Summit
Networking Opportunities 

After the incredible success of the 
first PCIAW® Summit, we are delighted 
to announce we are expanding the 
opportunities offered to our attendees by 
holding an exhibition in 2021.
The exhibition will run over the 16th and 17th June at both the 
PCIAW® Summit and PCIAW® 
Awards. 

We are offering companies 
the chance to showcase 
their products to the 
buyers/business managers/
procurement managers that 
will be attending the PCIAW® 
Summit and Awards. 

It is a great honour that the 
delegates of our events attend from all corners of the globe. 
This offers those who choose to showcase with us at the 

exhibition the opportunity to expand and strengthen their 
business through new connections and opportunities. 

The exhibition will run alongside our Summit which will include 
thought provoking talks on subjects such as Sustainability, 
Importance of Branding and Care Labelling to name a few. 
There will also be plenty of networking opportunities during this 
time, including educational breakout sessions.

We have two showcasing 
stands available on offer. There 
are LIMITED SPACES to book for 
a stand, so if you are interested 
in exhibiting to the hundreds of 
attendees at our events, make 
sure you BOOK NOW!

Should you have any interest in 
booking a stand or attending 
the PCIAW® Summit and 

PCIAW® Awards, please get in touch with leah@pciaw.org to 
book your place.

Single Table:

• PCIAW® Members: £1995.00 +VAT
• Non-members: £2,995.00 +VAT
For the above price you will receive:

5 x 2.5ft table
2 chairs
Lighting
Carpet
Magazine rack

Double Table:

• PCIAW® Members: £3,980.00 +VAT
• Non-members: £5,990.00 +VAT  
For the above price you will receive:

10 x 2.5ft table
4 Chairs
Lighting
Carpet
Magazine rack



message further than ever before.” Mansell added that the new 
board will allow UKFT to extend its export support for fashion and 
textiles companies even further.The new board was a landmark part 
of the Industry Strategy Sector Deal agreed between government 
and industry under the leadership of the Creative Industries Council. 

The Creative Industries was one of the early sectors to strike 
a sector deal. It will develop and oversee delivery of an export 
strategy and explore, support and 
advise on high-value opportunities for 
Inward Investment and Foreign Direct 
Investment.

PCIAW® Summit Speakers

American Association of Utility Distributors (NAAUD), the Utility 
Supply Management Alliance (USMA) and the Utility Purchasing 
Management Group (UPMG) throughout his career. As a keen 
observer of the industry, he is regularly involved in consensus 
standard conversations as the safety industry evolves. Jeff holds 
his MBA from Keller Graduate School and bachelor’s degree from 
Marquette University.

Prior to joining Milliken, Jeff was President and General Manager 
of Honeywell First Responder Products, a leading manufacturer of 
head-to-toe protection for the first responder market. He joined 
Honeywell through the Norcross Safety Products acquisition in May 
2008. Jeff spent 10 years with Norcross Safety Products, where he 
was instrumental in the sales and 
marketing efforts for Norcross 
consumer retail, fire and industrial 
footwear business. 
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Adam Mansell (CEO, UKFT)  

Adam Mansell, CEO of UK Fashion & Textile 
Association, has been appointed to the new 
Creative Industries Trade and Investment 
Board, which will aim to increase creative 
industries’ exports by 50% by 2023.

The board has been created to help the UK’s £92bn creative 
industries seize international trading opportunities and target 
inward investment from abroad.

Mansell explained, “UK fashion and textiles are revered the world 
over and it is great to be part of this initiative to spread the 

Jeff Morris (Senior Vice President of 
Protective Fabrics, Milliken & Company) 

As Senior Vice President of Protective Fabrics, 
Jeff Morris oversees the businesses that provide 
textile solutions to enhance safety and comfort 
in the military, fire service, industrial FR and 

workwear industries. 

Jeff is primarily responsible for developing and implementing 
long-term growth strategies for the U&P group within the global 
wearable textiles market. Overseeing new product innovations, he 
works closely with both development and manufacturing entities to 
create industry-leading textile solutions of the highest quality and 
performance.

He has also been actively involved in ASTM International, the 
National Fire Protection Association (NFPA), IEEE, the North 

refine thermal hazard protection programs. 

Shaped by his fluency in English, Italian and French, Paul brings 
a global perspective to the thermal hazard conversation, where 
he emphasizes the foundational importance of branded flame 
resistant fabrics in personal 
protective equipment (PPE) to 
help keep industrial workers safe 
on the job. 

Paul Castelli (International Sales Director, 
Westex by Milliken)

As Westex by Milliken’s International Sales 
Director, Paul Castelli strikes a balance 
between technical knowledge and real-world 
experience relating to arc flash and flash fire 

hazards. His expertise on the NFPA, ISO and CGSB standards 
benefit both direct customers and end users as they build and 

British Army. In his final appointment in the Army, as a Brigadier, he 

was privileged to be the Director of the Royal Logistic Corps, the 

Army’s ‘cap badge’ champion for all of the British Army’s 16,000 

Regular and 6000 Reserve logisticians.

Chris stated, “I am honoured and delighted to be asked to host 

the PCIAW® Summit for 2021. I was privileged to be invited to 

speak at the 2019 Summit. I was asked to share my experiences 

from both my Army and commercial 

business service about how tough 

operating at the violent end of the 

supply chain can be.” 

Chris Murray, CBE FCILT 
(Strategic Advisor, Agility Defense & 
Government Services) 

We are very proud to have Chris on board as 
the host of this event, particularly as Chris 
kindly spoke at the inaugural PCIAW® Summit 

in 2019. Chris has recently been appointed Strategic Advisor 
to Agility’s Defense & Government Services having led, as Vice 
President, the organisation in Europe since 2010.  

During his tenure, Chris has secured significant contract wins with 
the UK MoD in Afghanistan, Iraq, Cyprus, South Sudan and the 
UK. Before joining Agility, Chris enjoyed 36 years of service in the 



inspired him to make a T-shirt using moisture-wicking synthetic fabric. 
After graduating from the University of Maryland, Plank developed his 
first prototype of the shirt, which he gave to his Maryland teammates 
and friends who had gone on to play in 
the NFL. Plank soon perfected the design 
creating a new T-shirt built from microfibers 
that wicked moisture and kept athletes 
cool, dry, & light.

Size Stream brings over 100 years of combined experience 
in 3D body scanning, fashion design, and technology 
development to their valued customers throughout the 
world. Headquartered in North Carolina, with sales and 
support offices in the UK, Hong Kong, and India, their 
global team of industry experts guide 
brands, retailers, and facility operators 
through the challenging path of 
adopting 3D technology.
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was shortlisted for an equality and diversity award, an excellence 
award and won three awards at the 2014 Professional Clothing 
awards including Business Buyer of the Year and highly commended 
in 2016. Her passion for the industry remains and she aims to 
demystify the tender process for buyers and suppliers and to raise 
the profile of the professional workwear industry with buyers. 

Her day job is in the public sector, contributing to project 
and policies which contribute to 
community safety and prosperity  
and her background is in Programme 
Management and Leadership.

Samantha Heilling 
(Co-founder, PCIAW® Uniform Buyers’ 
Network)
Samantha Heilling had never even considered 
the role uniforms play in her business, let alone 
that there was a professional clothing industry, 

until she was asked to introduce a new uniform for UK Border 
Force. After a rollercoaster 12 months she rolled out a brand new 
uniform to 11,000 staff across the UK and beyond. The uniform was 
commended as a totemic change for good by her Director General, 
and has had a strong impact on staff morale. The design and rollout  

Nicholas Pence
(Sr. Director of Sourcing, Under Armour)

Under Armour was founded on September 25, 
1996 by Kevin Plank, a then 24-year-old former 
special teams captain of the University of 

Maryland football team. Plank got tired of having to change out of 
the sweat-soaked T-shirts worn under his jersey; however, he noticed 
that his compression shorts worn during practice stayed dry. This 

Andre D’elia
(Chief Product Officer, Size Stream)

From the age of 19 when he opened his 
own shirt factory in Italy to the past 15 
years running a successful made to measure 
business, Andre has been a force in the 

apparel industry. Andre now leads our product management 
organization in solving real market problems for our customers 
through the power of 3D body measurement data.

ANIVEC represents the clothing and fashion industry from 
Portugal, gathering more than 6000 
national companies, which are 
responsible for more than 3.2 billion 
euros in exports. PCIAW® proudly 
welcomes César as a non-executive 
member of the first UK and 
worldwide sector-specific 
trade body. His experience 
is invaluable to the board.

César Araújo
(Board Director, PCIAW®;
Founder, Calvelex; President, ANIVEC) 
Having more than 30 years of experience 
in the textile and clothing industry. César, 
descendent of a tailoring family, founded 

Calvelex in 1985 with only 20 employees, growing from a small 
family business to one of the biggest clothing companies in 
Portugal, with offices in London, Dublin, Amsterdam and Dalian 
(China) and clients from all over the world.

The PCIAW® 
Uniform Buyers’ 

Network

department at Simon Jersey, establishing quality plans and 
testing regimes at offshore companies; and since 2001 
Sean has been a key member of the team at Carrington 
Textiles setting up quality systems 
with global suppliers, managing 
the certifications portfolio and 
developments including our first 
ever hi vis orange FR fabric.

Sean Moore (Quality Assurance 
Manager, Carrington Textiles)
Sean’s career started in 1989 as a lab 
junior for a M&S supplier, during that 
time he attended Bolton Institute to gain 
his Textile Institute qualifications. His 

experience includes setting up the ‘flammability testing 
laboratory for Fastech, building the fabric technical 
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This has led to my passion for clothes at work, for good, 

brand building design, sustainability 

and employee well-being. Jermyn 

Street Design fashions clothes for real 

people at work, enabling the lifecycle 

of every item for every wearer.”

PCIAW® Summit Speakers

Ann Dowdeswell
(Sales and Marketing Director,
Jermyn Street Design)

“In my 25 years’ in both fashion and 
corporate clothing, I have learnt one 
important fact, that NO-ONE-IS-UNIFORM. 

regional business leaders and an Export Champion for British 
business. Well known for establishing the UK’s first home-grown 
tea company and supporting the GREAT campaign. Plimsoll 
analysis was used heavily when researching and establishing 
the UK’s first English tea Gardens and factory at Tregothnan. A 
Nuffield scholar and chairs an Agri-Food Council. The practical and 
impartial Plimsoll Line is used by the most successful businesses 
to identify opportunities. 
Powerful analysis will be 
shared with PCIAW from 
Plimsoll, the world leader 
in business intelligence.

Jonathon Jones
(Senior Analyst/Marketing, Plimsoll) 

Jonathon has long advocated using Plimsoll 
in business and serves on the board of 
Plimsoll Publishing. Buyers need to quickly and 
accurately assess the financial strength of 

suppliers. Strongly supported Heathrow expansion and travelled 
with the Prime Minister on trade missions. An international speaker 
on British business opportunities, including the USA and China.  

The Institute of Directors panellist for post Brexit opportunities, 
sponsored by American Express. Voted in top ten influential 

She provides advice that enables companies to benefit from 
sustainable opportunities at 
both an organisational level and 
across their value chains, as well 
as supporting the recognition of 
their environmental achievements 
through assurance services. 

Pauline Op de Beeck
(Client Manager,
Carbon Trust)  
Pauline is responsible for the Carbon 
Trust’s work with the fashion, retail and 
manufacturing sectors across the UK and 
Europe. 

emergency services in providing effective 
solutions to protect individual’s health and 
safety. 

John now provides exclusive consultancy 
services in R&D to Hunter Apparel 
Solutions Limited for the emergency 
services sector for PPE & technical 
protective clothing.

John Cairns
(Director,
Cairns Consultancy)

John Cairns has been involved in 
protecting workers’ health and safety 
since 1974. John has a huge array of 

experience across a wide range of industrial sectors and 

Heather is a specialist in organisational cultural change. A 
qualified coach, she and her partners and associates are 
committed to transforming the way in which the health and 
safety profession is viewed by the general public.

The founder of Women in Health and Safety and the 
Barbour webinar series which attracts over 3000 
attendees a month – 
Heather continues to 
run both of these in 
partnership with UBM. 
She also writes for SHP.

Heather Beach
(Managing Director,
The Healthy Work Company)  

Heather Beach is the founder and 
Managing Director of The Healthy Work 
Company. She has been running businesses 

in the health and safety community for over 20 years.

Having started in information services running the first 
available health and safety service from HSE on CD-ROM 
at SilverPlatter – she moved to Barbour and then to Safety 
& Health Expo, SHP, and IOSH conference.
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Elke has more than 30 years of experience in textiles;  

managing R&D laboratories, quality management, coating and 

development of laminates for the protectivewear and police/ 

military market at C. F. Ploucquet / Sympatex. New business 

development in fabrics and garment concepts was her role in 

Tempex GmbH,a company specialised 

in clothing for heat, cold and multi-risk 

protection. In addition to the above 

she has been member of the German 

standardization committee for 20 years.

integration of sustainability in different business functions 
and for the implementation of the sustainability strategy in 
the Group. He reports directly to the Management Board of 
the Lenzing Group.

Alexandra Steger has more than 20 years of experience 
in the textile industry. Based on her technical background 
her focus was always on fabric and product development 
– covering application fields from automotive over medical 
to workwear, which is her special interest since she joined 
Lenzing in 2008. 

As global project manager workwear, she is responsible for 
the implementation of Lenzing’s 
wood-based cellulose fibers in all 
kinds of workwear applications, 
promoting their benefits lifted by 
their sustainable production.

Fristads has recently published the world´s first Environmental 
Product Declaration (EPD) on garment level. 

During this process Lisa has been a part of the committee 
setting the Product Category 
Rules (PCR´s) for garments but 
also driving the work on all 
raw material developments for 
the collection.

Lisa Rosengren
(Head of R&D Raw Material, Fristads)

Lisa Rosengren is the Head of R&D for 
the Raw Material Department at Fristads 
and Kansas work wear brands. She is also 
responsible for chemical compliance, PPE 
certifications, Fristads OEKO-TEX® and 

Fristads and Kansas own inhouse textile laboratory. 

Alexandra Steger  
(Global Project Manager, Workwear,
Lenzing Fibres);

Peter Bartsch  
(Head of Sustainability Department, 
Lenzing Fibres) 

 Peter Bartsch has more than 20 years of 
experience in textile industry. He worked in 
R&D, technical customer services, business 
development and marketing. He has gained 
experience throughout the entire supply 
chain including brand and retail level 
before taking responsibility for Corporate 

Sustainability in Lenzing Group from 2014. As head of 
sustainability department, Mr. Bartsch is responsible for the 

Elke Bißdorf 
(International Product Manager, 
Klopman)

Elke Bißdorf is responsible for Klopman’s 
international product management for 
the three market segments: Workwear, 

Protectivewear and Corporatewear. She forms the link between 
customer, sales team and product development. Elke joined 
Klopman in November 2011 and her international expertise has 
contributed significantly to Klopman’s market strategy. 

Project Plan B’s vision is to make the term no end of use a 
reality for the corporate workwear industry.

They want to be the catalyst for positive change, pioneering a 
closed loop recycled polyester system where virgin polyester 
is no longer required, eliminating waste and reducing CO2 
emissions. They believe in a textile climate where everyone 
wins; using quality 
fibres to create high 
performing garments 
with no compromise to 
the environment.

Tim Cross
(Partner and Managing Director,
Project Plan B)

Managing Director of Project Plan B, Tim has 
a wealth of business, strategy and industry 
expertise. 

With ethical trading always at the centre of his work, Tim 
believes circularity to be the future for the textiles industry. 
Pioneering for positive change, he created the first effective 
circular solution for workwear.
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08:00 - 09:00 Registration and coffee

09:00 - 09:15 Opening addresses
Chris Murray, CBE 
FCILT

An opening address to the PCIAW® 
Summit by Chris Murray CBE FCILT.

Welcome and 
Introduction
Yvette Ashby
(CEO, PCIAW®) 

Jeff Morris
(Senior Vice President,
Milliken & Company). 

Welcoming all the attendees and 
speakers to the PCIAW® Summit. The 
PCIAW® is proud to be in partnership 
with Milliken and Company for the 
PCIAW® Summit and PCIAW® Awards. 

John Miln, 
(Chair, PCIAW®) 

 

A speech from John Miln on the 
purpose of a collective voice for the 
industry and the vision of the PCIAW® 
for the future.

09:15 - 09:35 Innovation in the Textile
Industry 

09:15 - 9:30 ‘Emerging Wearable  
 Technologies’
  Nicholas Pence
  (Sr. Director of Sourcing,  
  Under Armour)

An insight into the emerging wearable 
technology that is making waves within 
the professional clothing industry, with 
specific attention to the impact tis has on 
performance apparel.

09:30 - 09:35 Q & A (5 minutes).

09:35 - 09:50  ‘Better Understanding  
  Electric Arc’
  Paul Castelli  
  (International Sales  
  Director, Milliken &  
 Company)

Taking a closer look at electric arc and the 
importance of keeping workers safe on the 
job with the correct fabrics and standards 
to help push for better personal protective 
equipment.

09:50 - 09:55 Q & A (5 minutes).

09:55 - 10:55 Revolutionising    
  Professional Clothing
0955 - 10:10  ‘Care Labelling’
  Adam Mansell
  (CEO, UKFT)

Delving into the importance of care labelling 
and the recent changes that may have 
an impact on the businesses within the 
professional clothing industry.

10:10 - 10:15 Q & A (5 minutes).

PCIAW® Summit: Morning



10:15 - 10:30 ‘Sizing: How to Get it Right’
  Andre D’elia   
  (Chief Product Officer,  
  Size Stream)

An examination into the new technologies 
making waves in the market by reducing time, 
human-error and substantial mounds of textile 
waste to offer the professional clothing industry 
a new way of viewing the size and fit process.

10:30 - 10:35 Q & A (5minutes)

10:35 - 10:50 ‘The PCIAW® Uniform  
   Buyers’ Network’   
   Samantha Heilling
  (Co-founder, PCIAW®  
  Uniform Buyers’ Network)

An informative look into the newly founded 
PCIAW® Uniform Buyers’ Network and the 
impact it is hoping to make on uniform buyers.

10:50 - 10:55 Q & A (5 minutes).

10:55 - 11:05 Networking Break (10 minutes).

11:05 - 12:20 An Industry Overview
11:05 - 11:20 ‘Mental Health in our  
  Industry’
  Heather Beach
 (Founder, MD, The Healthy  
  Work Company)

Taking an honest look into the impact of mental 
health for workers and the best practises that 
can be implemented by companies within the 
professional clothing industry.

11:20 - 11:25 Q & A (5 minutes).

11:25 - 11:40 ‘The Importance of 
  Branding and Trends’
  Ann Dowdeswell   
  (Sales & Marketing Director,  
  Jermyn Street Design)

An in-depth look into the effect of branding 
on the consumer and supplier, placing the 
emphasis on how to create a consistent brand.

11:40 - 11:45 Q & A (5 minutes).

11:45 - 12:00 ‘The Power of Plimsoll: 
  Actionable Industry  
 Insights’  
  Jonathon Jones   
  (Senior Analyst, Plimsoll)

Learn about what trends will be shaping 
the future of the professional clothing 
industry with an insightful market overview 
from Plimsoll, sharing their intelligence 
gained from analysing the industry market 
for more than three decades.

12:00 - 12:05 Q & A (5 minutes).

12:05 - 12:20  Fighting the Dragon  
  – The Fallout From The  
  Dragons Breath – Long  
  Latency Disease Risks  
  for Firefighters &  
  Improving Future Health Outcomes ’
  John Cairns, MSc Pgd SIIRSM 
  (Director, Cairns Consultancy Ltd)

An illuminating insight into the long 
latency disease risks for firefighters and 
how we can begin to improve future 
health outcomes.

12:20 - 12:25 Q & A (5 minutes).

12:25 - 12:40  ‘Aligning the Professional  
 Clothing Industry with  
  a Zero Net Economy’ 
  Pauline Op de Beeck  
  (Client Manager, Carbon  
  Trust)

A discussion on the carbon sustainability 
challenges facing the industry and the 
targets that can be set to reduce carbon 
impact.

12:40 - 12:45 Q & A (5 minutes).

12:45 - 14:30 Networking Lunch
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PLEASE NOTE: The presentations will begin from 9:15am and attendees may 
attend as many or as few presentations as they would like. Attendance at all 
presentations is not compulsory. Our showcasing exhibition will run from the 
beginning of registration until the end of the day, so please feel free to view 
the exhibition for as long as you may like.
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The Future of Sustainability

PCIAW® Summit: Afternoon

Sustainability
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14:30 - 17:00 The Future of
Sustainability 

14:30 - 14:45 ‘The Beginning of  
  Sustainability’   
  Alexandra Steger  
  (Global Project    
Manager Workwear,    
Lenzing Fibres),

  Peter Bartsch
  (Head of Corporate  
  Sustainability, Lenzing   
  Fibres)

Better understanding the very beginning of the 
process for the professional clothing and how 
you can incorporate sustainability right from 
the beginning of the supply chain.

14:45 - 15:00  ‘Workwear & Sustainability’ 
   Elke Bißdorf 
  (International Product  
   Manager, Klopman) 

Workwear & sustainability: transparency, 
traceability and documentation working 
towards a future circular economy.

15:00 - 15:15  ‘Our Commitment to
  More Responsible and   
  Sustainable Manufacturing  
 Processes’    
  Sean Moore (Quality  
  Assurance Manager,   
  Carrington Textiles)

We will be focusing on the steps we are 
taking to demonstrate our commitment 
to more responsible and sustainable 
manufacturing processes; as well as 
showcasing our innovative new range of 
fabrics manufactured utilising environmentally 
friendly methods while maintaining the 
excellent performance and quality linked to 
the Carrington Textiles brand.

15:15 - 15:30 ‘Fristads Green:  
  Measuring the Total 
  Impact of a Garment’
  Lisa Rosengren
  (Head of R&D Raw  
  Material, Fristads)

Taking a closer look at the total impact 
of a garment on the earth and how 
better sustainable practises can reduce 
any negative impacts.

15:30 - 16:10 ‘Portugal: 
  The Ecosystem’
  César Araújo
  (Board Director, PCIAW®;
  Founder, Calvelex;  
  President, ANIVEC)

An edifying presentation on the 
professional clothing ecosystem 
in Portugal and the ways in which 
Portugal’s magnificent sustainable 
practises can be used an example 
for outstanding dedication to 
sustainability.

16:10 - 16:25  ‘A Closed-Loop  
  Sustainable Solution’
  Tim Cross 
  (Partner and  
  Managing Director, 
  Project Plan B)

A final look into the entire circularity of 
a garment and how Project Plan B have 
managed to implement a closed-loop 
sustainable solution for the professional 
clothing industry.

16:25 - 17:00 Group Q&A for the Future of   
  Sustainability (35 minutes)

17:00   Chris Murray C.B.E to thank the   
  speakers and attendees and close 
  Day 1 of the Summit.

Sustainability
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PCIAW® Buyers’ Summit Speakers

Uniform Manufacturers and Distributors Association (NAUMD). 
As President of the Unisync Group, he was honoured to be 
part of the team that won the 2018 NAUMD Best of the Best 
Image Apparel Award and the Best Corporate Design at the 
Professional Clothing Awards. 

James is a summa cum laude 
graduate of Oklahoma Christian 
University and was recognized 
as an Outstanding Alumnus in 
2004.

Nisha is currently overseeing the uniform programme for Air 
Canada’s 25,000 uniformed employees, which includes acting as 
liaison between management, unions, employees, vendors and 
suppliers, enhancing product offerings, creating a communications 
structure, establishing secondary uniform support programmes 
and handling HR-related concerns. Nisha stated “I am looking 
forward to developing and inviting all airline uniform buyers around 
the world to join the 
PCIAW Uniform Buyers’ 
Network.”  

Nisha Muire 
(Manager, Uniform Program, Brand 
Management, Air Canada)

We are delighted to have Nisha flying in from 
Montreal, Canada, to take her place on the 
panel and share her vast knowledge and 
experience. 

Nisha has over twenty years’ experience in Digital Media, 
professional web content creation, SEO, online marketing, PR and 
advertising, brand promotion, fashion merchandising and retailing. 

B. James Bottoms
(Consultant)

B. James Bottoms has 27 years of global, 
leadership experience in the sewn goods and 
consumer products industries with companies 
ranging from start-ups to multi-billion dollar 

enterprises. He is currently an advisor to several companies 
focused on brand marketing and operational excellence.
James has been involved with the uniform and image apparel 
industry since 2010 serving on the board of the North American 

an excellence award and won three awards at the 2014 
Professional Clothing awards including Business Buyer of the 
Year and highly commended in 2016. Her passion for the industry 
remains and she aims to demystify the tender process for buyers 
and suppliers and to raise the profile of the professional workwear 
industry with buyers. 

Her day job is in the public sector, 
contributing to project and policies 
which contribute to community 
safety and prosperity  and her 
background is in Programme 
Management and Leadership.

Samantha Heilling 
(Co-founder, PCIAW® Uniform Buyers’ 
Network)

Samantha Heilling had never even considered 
the role uniforms play in her business, let 

alone that there was a professional clothing industry, until she 
was asked to introduce a new uniform for UK Border Force.

After a rollercoaster 12 months she rolled out a brand new uniform 
to 11,000 staff across the UK and beyond. The uniform was 
commended as a totemic change for good by her Director General, 
and has had a strong impact on staff morale. The design and 
rollout  was shortlisted for an equality and diversity award,

Size Stream brings over 100 years of combined experience 
in 3D body scanning, fashion design, and technology 
development to their valued customers throughout the 
world. 

Headquartered in North Carolina, with sales and support 
offices in the UK, Hong Kong, and India, their global team 
of industry experts guide brands, 
retailers, and facility operators 
through the challenging path of 
adopting 3D technology.

Andre D’elia
(Chief Product Officer, Size Stream)

From the age of 19 when he opened his 
own shirt factory in Italy to the past 
15 years running a successful made to 
measure business, Andre has been a force 

in the apparel industry. 

Andre now leads our product management organization in 
solving real market problems for our customers through the 
power of 3D body measurement data.

The PCIAW® 
Uniform Buyers’ 

Network

B. James
Bottoms
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Fast-forward 16 years SKYPRO now produces Head-to-Toe 
Uniforms and a proprietary Uniform Management System, 
mySkypro Portal, to some of the world’s major airlines and is 
one of the Financial Times 2020 Top 1000 fastest growing 
companies in Europe, number 7 for textiles. 

SKYPRO’s mission has remained the same – investigate the 
best technologies to improve the health and wellbeing of crew 
whilst improving the efficiency of airlines. 

An economy major with a masters in Finance, in Jorge’s spare 
time he is a Director for the Financial Counsel of OIKOS, 
a Portuguese non-
governmental organisation 
whose goal is worldwide 
development.

Jorge Pinto
(Chief Executive Officer, SKYPRO) 
Jorge Pinto is the Chief Executive Officer 
at SKYPRO, IATA’s only strategic partner in 
the development of uniforms for the aviation 
industry. 

16 years ago during a flight, Jorge – who had already gained 
experience in the fashion industry – noticed that the shoes 
worn by cabin crew were not appropriate for the amount 
of time they spent on their feet. After receiving feedback 
from several crew members, he worked with independent 
researchers to develop the perfect shoe for the health and 
wellbeing of aviation professionals, which earned SKYPRO the 
first ISO Certification for Aviation shoes. 

new innovations to improve foot comfort at work and reduce 
sick days.

He is always enthusiastic to hear of new opportunities and 
ideas which will help working feet. In 1998 he co-founded 
V12 Footwear with his brother, Andy, and several million 
pairs of shoes later he knows it couldn’t have been anything 
else. 

Ben has been invited to speak at a number of health and 
safety awareness events 
across the industry and he 
also finds time to support 
charitable work and enjoy 
the great outdoors.

textile collection and production supply chains as the business 

commercialises. 

She is also responsible for engaging brands as partners 

in company developments at an early stage. She is firmly 

committed to facilitating 

collaboration within the 

industry to propel shift 

to circularity in textiles.

Chiara Galimberti 
(Business Development Director,
Worn Again Technologies)

Chiara Galimberti has considerable 
experience in apparel and innovation for 
textiles specialising in business development. 

Her role as Business Development Director at Worn Again 
Technologies is focused on building strong relationships with the 

Ben Turner
(Director and Co-Founder,
V12 Footwear)

Foot comfort and safety at work are 
the secret to a happy and productive 
workforce.

Ben’s first 10 years were spent in gaining experience of fitting 
footwear for men women and children. Being trained by Startrite 
and Clarks and by his Father who had three decades of similar 
experience in “the trade”. Ben is passionate about improving 
foot comfort for the worker and has applied over 35 years of his 
experience in all aspects of footwear and foot health. He never 
stands still and is currently working with leading Universities on 

providing effective solutions to protect 
individual’s health and safety.

John now provides exclusive consultancy 
services in R&D to Hunter Apparel 
Solutions Limited for the emergency 
services sector for PPE & technical 
protective clothing.

John Cairns
(Director,
Cairns Consultancy)

John Cairns has been involved in protecting 
workers’ health and safety since 1974. John 
has a huge array of experience across a 

wide range of industrial sectors and emergency services in 



‘Uniforms - a service 
investment not a 
product expense’
B. James Bottoms
(Consultant)

What employees wear are a key 
component in how a brand is perceived by 
consumers. Quite often, people responsible 
for procuring these essential brand 
components treat it as an operational 
commodity, such as pens and paper.

‘How Uniform 
Management Can 
Contribute to Your 
Sustainability Targets’
Jorge Pinto
(Chief Executive Officer, 
SKYPRO) 

The CEO of SKYPRO outlines how to 
reduce the carbon footprint of end-to-
end uniform management: selecting 
eco-conscious manufacturers, improving 
forecasting, finding sustainable raw 
materials and disposing responsibly.

10:05 - 10:20 Sizing Forum
‘Taking Sizing to 3D’
Andre D’elia
(Chief Product Officer, 
Size Stream)

An in-depth examination into sizing and 
how the common problems facing uniform 
buyers can be prevented. With sizing at 
the top of both buyers’ and suppliers’ 
agenda, this presentation will look into the 
reasons sizing causes such problems and 
the possible solutions for uniform buyers.

10:15 - 10:20 Q & A (5 minutes)

10:20 - 10:50 Sizing Discussion
Table discussion around sizing.
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PCIAW® Buyers Only Summit

08:00 - 09:30 Registration and coffee

The PCIAW® Uniform Buyers’ Network 
has been designed in accordance 
with the response and feedback we 
received, not only from last years 
events, but from the PCIAW® Buyers’ 
Network meetings that have been 
held both in the U.K. and in Toronto. 
We have sourced the issues most 
important to uniform buyers of 
professional clothing and designed 
the PCIAW® Uniform Buyers’ Summit 
to offer our attendees the chance 
to hear expert education and 
advice from the industry leaders on 
topics such as sustainability, sizing, 
standards and more.

09:30 - 10:05 Opening address
Yvette Ashby
(CEO, PCIAW®)

Nisha Muire
(Manager, Uniform 
Program, Brand 
Management, Air Canada) 

Samantha Heilling
(Co-founder, PCIAW® 
Uniform Buyers’ Network)

An opening address for the inaugural 
PCIAW® Uniform Buyers’ Summit. 



12:05 - 12:15 ‘One Small Step for  
  Humanity, One Giant  
  Leap for Women’
  Ben Turner
  (Director & Co-Founder,
  V12 Footwear)

Listen to safety footwear company 
co-founder Ben Turner explain how to 
‘boot’ men and women in the workplace. 
With over 35 years of experience and a 
ton of passion, Ben will cover women’s 
footwear developments, breakthrough 
innovations in sustainable products and 
Vegan footwear! A not to be missed 
speech from the UK’s safety footwear 
experts.

12:15 - 12:20 Q & A (5 minutes)

12:20 - 12:35 PCIAW® Uniform Buyers’
Network Next Steps

‘Next Steps for 
PCIAW® Uniform 
Buyers’ Network’ 
Samantha Heilling
(Co-founder, PCIAW® 
Uniform Buyers’ Network)

A discussion into the next step for the 
PCIAW® Uniform Buyers’ Network, along 
with the vision of the Network and its 
aim for the future.  

12:35 - 13:35 Networking lunch and close, followed
by the PCIAW® Awards that evening. 
The PCIAW® Awards will be dedicated 
to celebrating the professional clothing 
industry and will include a delicious 
three course meal, drinks, dancing and 
networking.

10:50 - 11:05 Networking coffee break 

11:05 - 11:25 Sustainability Forum
‘Sustainability at End 
of Life’ 
Chiara Galimberti 
(Business Development 
Director, Worn Again 
Technologies)

Taking a full look into the issue of 
sustainability at end of life of uniforms 
and learning about a solution which 
enables circularity by recapturing the 
raw materials and keeping in constant 
circulation, reducing waste and the need 
of virgin resources. This presentation offers 
uniform buyers the opportunity to further 
understand better sustainability practises.

11:20 - 11:25 Q & A (5 minutes)

11:25 - 11:50 Sustainability    
  Discussion

Table discussion around sustainability.
To ask the table discussions to 
feedback into the group. 

11:50 - 12:20 Safety Forum
‘ISO and EN Numbers’ 
John Cairns
(Director, Cairns 
Consultancy Ltd)

An overall discussion surrounding ISO 
and EN numbers; their meanings and 
value that they hold in the professional 
clothing industry.

12:00 - 12:05 Q & A (5 minutes)
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PLEASE NOTE: This Summit is a closed-shop event for buyers only. Once 
the Buyers’ Summit has been completed, the buyers will be free to visit the 
suppliers’ exhibition stands in the afternoon.
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The PCIAW® Awards 2021
With the whole industry under one roof, The 
PCIAW® Awards bring together the entire 
industry offering the biggest networking 
opportunity for professional clothing and 
shining a light on the fantastic businesses 
and individuals in each sector.
Our Awards are split up into four categories: PPE Innovation 
of the Year; Suppliers, Distributors & Manufacturers Awards; 
Industry Recognition Awards and Business Manager Awards.

PPE Innovation of the Year Award
Our PPE Innovation of the Year Award recognises the latest 
advances in the PPE sector and celebrates those who save lives. 

Suppliers, Distributors & Manufacturers 
Awards
The Suppliers, Distributors & Manufacturers Awards explore the 
many different facets of our industry with categories such as 
Best Design for: Corporate Clothing, Workwear, PPE and Retail. 

Industry Recognition Awards 
Our Industry Recognition Awards are a group of awards which 
celebrate achievement and longstanding support for our 
industry. Individuals and companies can be nominated for the 
Lifetime Achievement and Long Service to the Textiles Industry 
Award. 

Business Manager Award
The event culminates with our highly sought-after Business 
Manager Award which celebrates success in the buyer supplier 
dynamic. The Business Manager of the Year will close our 
celebrations in recognition of achieving the highest accolade on 
the night.

Benefits of attending include:
• Raise your profile

Being a finalist gives you an edge over your competition 
and ensures you’re seen as an industry leader and 
innovator by your current and prospective clients.

• Win in front of your industry peers
If you’ve entered, you’ll have the chance to win one of our 
prestigious trophies in front of your peers – additionally you 
can also invite your own clients and guests on the night – 
and impress them with your win!

• Showcase your success
See your name in lights at the event and on an array of 
marketing and PR channels including our online community.

• Networking
You’ll have the opportunity to network, socialise and party 
with around 500 leading industry professionals.

• Extensive coverage 
You’ll benefit from branding in our marketing and PR 
campaigns and receive coverage on www.pciaw.org, in 
PCIAW®VOICE and our other media partners.

Pricing:

Individual tickets: £299.00 +VAT 

Table of 10: £2,600 +VAT (saving £410)

Book your table
Please visit www.pciaw.org to book your table or 
tickets or contact the team on 01908 411 415 for more 
information. You can also email info@pciaw.org to book.
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FABRIC & FIBRE VOICE
CALVELEX
CALVELEX is based in the North of Portugal, in the very heart of the Portuguese textiles industry, one of the most 
important textile-manufacturing regions in the European Union. Since 1985, CALVELEX has devoted itself to clothes 
manufacturing and it has always striven to accompany as closely as possible the growth that has taken place within 
the sector. The constant updating of technological equipment and production processes, along with the training and 
motivation of the human resources involved, mean that CALVELEX manufacturing units have achieved a degree of 
efficiency, which place CALVELEX among the most successful competitors in the sector on a national level. 

A W Hainsworth & Sons LTD  Web: www.protectsyou.co.uk.

Julie Greenough Marketing Manager  E: juliegreenough@hainsworth.co.uk  T: 0113 257 0391  F: 0113 395 5686

 
Carrington Textiles Ltd

The largest producer of workwear fabrics in the UK, exporting to more than 70 countries worldwide, with over 
60% of our products going to new markets. Over 35 million metres of fabric are produced annually. Throughout 
Europe and beyond, millions of people go about their tasks in workwear made from Carrington fabrics. New 
ideas to meet the most stringent performance requirements encountered in diverse areas such as heavy 
industry, light engineering, food processing, retail, distribution, pharmaceutical, healthcare and defence. 

Carrington Textiles Ltd., Market Street, Adlington nr Chorley. Lancashire PR7 4HJ
Tel: 01257 476 850  Web: www.carrington.co.uk

Sofileta Advanced Textiles

SOFILETA is part of a family-run industrial Group specialising in the design and production of technical textile 
components. Since the Group’s creation in 1911, we have developed extensive textile expertise and progressively 
integrated a wide range of professions: warping, weaving, knitting, dyeing, finishing and laminating.
Our vertical integration, allied with the quality of our organisation, allows us to not only produce highly-reliable 
technical textile components - but also offer excellent service to our customers.

Tel: + 33 (0) 474 435 454  Email: cclark_sofileta@btinternet.com  Web: www.sofileta.com/en

W. L. Gore & Associates 

Gore’s prominent position in the workwear market can be attributed to two key factors: their creation and 
development of an extremely wide range of functional and technical fabrics which are waterproof, breathable and 
windproof; and its policy of establishing close brand partnerships with leading manufacturers. Gore Workwear 
offers the highest quality standard of PPE by tailoring the application of its technical fabric to the specific 
requirements of the end user. Gore garments and footwear provide durable protection which will last longer, need 
replacing less often and offer value for money.

www.gore.com  Contact Gore on 0800-833357

A W Hainsworth
Hainsworth’s expertise in protective clothing has always gone beyond just manufacturing fabric, since supplying fire 
brigades with protective fabrics over 100 years ago, Hainsworth have continued to set the benchmark in innovative
protective fabric for today’s modern emergency service personnel with their range of patented technologies.

A W Hainsworth & Sons LTD  Web: www.protectsyou.co.uk.
Julie Greenough Marketing Manager  E: juliegreenough@hainsworth.co.uk  T: 0113 257 0391  F: 0113 395 5686

Monte do Calvelo, E.N 106 nº 1132, 4620-256 Lustosa, Portugal Tel: +351 255 880 320 Web: http://www.calvelex.com

Sympatex
Sympatex Technologies has been one of the leading global suppliers of high tech functional materials in clothing, 
footwear, accessories, protective workwear (Contract & Workwear) and technical applications. Sympatex 
is represented in more than 20 countries with its headquarter in Munich/Unterföhring. Sympatex develops, 
manufactures and sells membranes, laminates, functional textiles, finished products and bespoke end products for 
a range of applications with selected partners all over the world. Sympatex materials are optimal breathable, 100% 
windproof and waterproof and are manufactured using completely recyclable membranes. 
The technologies and processes are based on the principle of ecological responsibility and sustainability.

Sympatex Technologies GmbH Sonja Zajontz Feringastraße 7a 85774 Unterföhring/Germany +49 
(0) 89 9400 58-300 info@sympatex.com

Fabrics
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Invista / CORDURA®
For more than 45 years, CORDURA® fabrics have been selected by makers of high performance gear and apparel 
where durability counts. CORDURA® fabrics are synonymous with high durability and are the fabrics of choice 
for many top brands known for making tough, long-lasting products.

Manufactured by authorised fabric producers around the world, the principal CORDURA® fabric collections use 
INVISTA’s high tenacity nylon 6,6 fibre technology and offer excellent abrasion resistance and tear & tensile 
strength. CORDURA® Classic fabric technology is widely used in garment reinforcement. CORDURA® Denim and 
NYCO fabrics based on intimate spun blends of INVISTA’s T420 nylon 6,6 fibre and cotton offer comfortable, 
durable performance solutions for workwear garments.

For more information about CORDURA® brand fabrics please contact: 
INVISTA Textiles (UK) Ltd., Ermin Street, Brockworth, Gloucester, GL 3 4HP, UK. Email: CORDURA@INVISTA.com   
Tel: +44 (0)1452 633000.   Tim Anson – Marketing & Product Development – EMEA Region +44 (0)1452 633789.   
Catherine Anderson Jones  – Marketing Manager – EMEA Region Tel: +44 (0)1452 633723

Toledo Fabrics
Toledo is a specialist weft knitter and finisher and second generation family business, established in 1970, 
in Pinxton, Nottinghamshire. From their 50,000sqft site they utilise a broad base of weft knitting machinery 
and quality yarns. They work with a large range of fibres including, polyester, glass fibre, silver, Protal, Nomex, 
cotton, X-Static, acrylic, polypropylene to name but a few.

Being a manufacture based in the heart of England with on site design capabilities they can offer quick 
turnaround, small run quantities and development of products specifically and exclusively for their customers.

Toledo Fabrics, Dunsil Road Brookhill Industrial Estate Pinxton Nottinghamshire NG16 6NT

Lenzing FR®

Lenzing FR® protects against heat stress. Produced from wood, a natural raw material, Lenzing FR® offers 
protection against heat and flame in a variety of different applications. Around the world Lenzing FR® sets 
the standard for quality among cellulose fibers with an incorporated FR agent. Only Lenzing FR® is produced 
using the Lenzing Modal® process. This ensures that the very highest fiber tenacities are obtained and makes it 
possible to insert the FR agent in a permanent manner.

Schoeller Textil AG
Schoeller Textil AG is a Swiss-based company that operates internationally. It specializes in the development and 
manufacture of functional fabrics and textile technologies for the areas of active sports, fashion and work. 
schoeller®- works is the division of Schoeller, which is focused on the specificrequirements in the area of workwear. 
A specialized professional team within the world’s most innovative textile company has developed individual 
solutions with added safety, esprit and service.

Schoeller Textil AG, Bahnhofstrasse, 17 9470 Sevelen/ Switzerland  Web: www.schoeller-works.com  E: info@schoeller-works.com  T: +41 81 786 0 800 Fax: +41 81 786 0 810

DuPont
With expertise spanning two centuries, diverse industries and more than 90 countries, our company is uniquely 
positioned to help solve some of the world’s biggest challenges. For more than 200 years, DuPont has brought 
world-class science and engineering to the global marketplace through innovative products, materials and services. 
Our market-driven innovation introduces thousands of new products and patent applications every year, serving 
markets as diverse as agriculture, nutrition, electronics and communications, safety and protection, home and 
construction, transportation and apparel. The DuPont Oval and DuPont™ are registered trademarks or trademarks 
of E.I. du Pont de Nemours and Company or its affiliates.

Protal Ltd
Protal Limited is part of the Waxman group of companies based in the UK. With over 50 years’ experience, Waxman 
continues to lead the way in flame retardant fabric technology with the new Protal range of protective clothing 
fabric solutions from our quality partner producers. Protal 1, 3 and 5 offer class leading performance in multiple 
risk environments including flame, electric arc, flash fire, and metal splash. Protal fabrics can be dyed to any colour 
including high visibility and are industrially launderable. All Protal fabrics contain the very latest Protex modacrylic 
fibre designed specifically for PPE applications.

a d v a n c e d  t e c h n o l o g y

Protal Ltd, Grove Mills, Elland HX5 9DZ West Yorkshire.   Web: www.protal.co.uk  E: info@protal.co.uk  T: 01422 310600

If you want to reach decision makers who are 
looking to produce corporatewear, workwear 
and PPE, then make a date in your diary for this 

forthcoming key networking event: The PCIAW® 
Awards return this year, where you’ll find the 
industry’s latest innovations and designs being 

celebrated at the Radisson Blu Edwardian, 
London Heathrow on 17th June, 2020. 
T: +44 (0)1908 411 415  E :info@pciaw.org

Riopele 
Founded in 1927, Riopele is one of the oldest textile companies in Portugal and an international reference in 
the creation and production of fabrics for fashion and clothing collections. Incorporating sustainable practices 
across the entire business, Riopele invests in the production of high-quality fabrics, based on natural, synthetic, 
artificial and recycled fibres, with great expertise in polyester/viscose/elastane blends.

Avenida Riopele 946, 4770-405 Pousada de Saramagos, Portugal Tel:  +351 252 990 990 Web: https://www.riopele.pt

+44 (9) 1438 734 000  www.dupont.co.uk

Lenzing Aktiengesellschaft, 4860 Lenzing, Austria, Werkstraße 2
Phone: +43 7672 701 0  Telefax: +43 7672 701 3880  Email: office@lenzing.com

Fabrics
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Where the night was rich 
and full of spices:

The RailStaff Awards 2019
On the 28th November 2019, the PCIAW® 
were delighted to have been invited to 
attend The Railstaff Awards by PULSAR®, 
a company renowned for the quality and 
performance of their high-performance 
apparel range. 
The RailStaff Awards were established in 2007 with the aim of 
“showing recognition of the great work of the people who work 
in the rail industry”. With PULSAR® a sponsor of the evening, 
the PCIAW® team headed to the ‘Moroccan Nights’ themed 
event. 

The RailStaff Awards did not disappoint. With fair ground rides, 
cocktail and gin bars and VIP booths spread throughout the 
hall, the Awards created a fun and impressive atmosphere that 
fit perfectly with the theme. 

The PCIAW® highly value awards evenings as a way of 
‘giving back’ to the individuals and businesses within specific 
industries; the cause of our own PCIAW® Awards is to 
demonstrate appreciation and gratitude to those who spend 
their careers working for the benefit of all who use their 
services. 

It was clear the RailStaff Awards wished to celebrate everyone 
who delivered the railway – from “drivers to cleaners, and 

engineers to station staff”. The entire evening was a touching 
celebration of recognising the great achievements from rail 
staff.

Award after award was announced on the night, interspersed 
with incredible aerial and acrobatic entertainment that stunned 
the audience. Luxurious drapes in rich colours hung from the 
ceiling, with performers contorting and dancing between them. 
With glistening lanterns in exotic colours and Bedouin tents 
filled with mismatched rugs, we did not feel like we were in 
Birmingham anymore! We were also blessed with entertainment 
from fire breathers, circus acts and hair-raising acrobats.

It was a pleasure to watch Stuart Jukes, Managing Director of 
PULSAR® hand out PULSAR®’s sponsored award – ‘Rail Civils/
Infrastructure Team Award’. Stuart stated, “The evening was 
extremely well-organised with great entertainment after the 
ceremony. It was great to be headline sponsors for such an 
important awards evening. It really means a lot to us to be able 
to give that recognition to the nominees and winners, for their 
continued hard work. It was a very hard thing to judge because 
when you see the amount of incredible work done, you want to 
recognise everyone and award everybody.”

The PCIAW® had an incredible time at the RailStaff 
Awards and were privileged to have been invited by 
PULSAR®, who were fantastic hosts for the evening! 
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LENZING™: the origin of 
solutions 

At the end of 2019, the PCIAW® travelled 
to Salzburg, Austria, to visit Lenzing Fibres’ 
headquarters. Marvelled by the size of the 
plant, the PCIAW® were ushered out of the 
cold and into the world of Lenzing. 
It is well known that Lenzing’s cellulose and fibres are the 
focal point in their solutions that are used in a wide variety of 
different industry sectors. 

What isn’t so well known are the intricate steps Lenzing has 
to put into place to turn wood into a life-saving garment with 
specialist functions. 

The value in our trip to Austria lay, not only in being able to 
meet the incredible team of Oliver Spöcker (Director Workwear 
& Protective Wear, Global Commercial Director FR fibres), Ulf 
Mathes (Protective Wear Europe & Americas, Technical Business 
Development), Alexandra Steger (Global Project Manager 
Workwear, Business Management Protective Wear & Workwear) 
and Peter Bartsch (Head of Corporate Sustainability, Corporate 
Sustainability), but in being able to truly learn what makes 
Lenzing stand out in the industry. 

As stated by Lenzing, “Our biorefinery concept respects the 
assets of every tree: Use all, spoil none – we make the best 
use of this natural resource and turn it into as many valuable 
products as possible. Cellulose makes for about half of a tree’s 

natural content. The remaining parts, however, are equally 
precious. Therefore, we aim to utilise and commercialise all of 
the wood’s natural components by turning them into useful 
solutions for various industries.”

To Lenzing, sustainability is one of the most important facets 
of their business and this is reflected in the effort they 
dedicate to making sure each aspect of the wood they use is 
transformed into a useful and high-quality solution. 

Lenzing to present at the PCIAW® Summit
We are beyond thrilled that Lenzing’s Alexandra Steger and 
Peter Bartsch have dedicated their time to presenting at the 
PCIAW® Summit which will be held on the at the Radisson Blu 
Edwardian. 

The issue of sustainability is not casual to Lenzing; they 
are committed to finding solution-based best practises to 
implement in all facets of the business. 

Alexandra and Peter’s presentation will be incredibly 
informative and we are delighted to be able to offer our 
attendees the chance to learn more about the most 
pressing topic facing our industry from such industry 
leaders. 

Make sure to book your place at the PCIAW® Summit 
by e-mailing leah@pciaw.org or giving the PCIAW® 
office a call on +44(0)1908 411 415.
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Newest Members 
of the PCIAW®

As the PCIAW® continues to grow, new 
members are joining us every day.  
Whether a supplier or a buyer, companies are discovering 
that becoming a member of the PCIAW® gives them access to 
resources and expertise tailored to the professional clothing 
industry.

The PCIAW® are thrilled to 
announce that 3DLOOK 

have joined as members of the PCIAW®.

3DLOOK’s Body Data Platform is a breakthrough solution to 
provide brands, manufacturers, and distributors of uniforms 
the most accurate body measurement and shape data 
to ensure the uniforms provided are the exact fit for the 
employee. 3DLOOK’s mobile body scanning technology, which 
powers the platform, diminishes size and fit problems with 
corporate clothing in under 30 seconds from just two photos 
taken by the employee on any smartphone.

3DLOOK, who last year won both the prestigious LVMH 
Innovation Award and the IEEE Digital Transformation Grand 
Challenge is excited to be applying its solution to the uniform 
sector, helping companies digitally transform to design best in 
class workwear for its employees. 

The PCIAW® is delighted to 
announce that Lenzing Fibres 
have joined the PCIAW®. 

As one of the most innovative 
and forward-thinking company’s in the world, Lenzing Fibres’ 
dedication to the sustainability and quality of their fibres 
have placed them as leaders in their field for over 80 years. 
Developing fibres in sectors such as fashion, beauty, cleaning, 
hygiene and professional clothing, Lenzing Fibres strives to 
provide ‘solutions that are as inventive as they are effective 
when it comes to caring for our partners’ success, our planet’s 
protection and people’s needs in everyday life.

As a clothing manufacturer, teamdress specializes in modern 
workwear, personal protective equipment and professional 

fashion for many industries. Since 1920, textile service 
companies and laundries have been able to buy workwear 
and protective clothing from our traditional company from 
Hamburg. In addition, leading companies from industry, 
services, commerce, gastronomy and maintenance are 
among the regular customers. Today the innovative ideas 
of teamdress make it one of the trend-setting suppliers 
of modern workwear, and personal protective equipment 
(PPE).

The CORDURA® brand innovates 
fabric and fiber technologies that 
make your jeans stronger, your 
backpack tougher, and your step 

a little lighter. They supply military heroes with a durable 
layer of protection in clothing, boots, packs and every kind 
of gear imaginable, and it’s a privilege they take seriously. 
They bring this same level of commitment and precision to 
everything they do.

When you have an experienced and hard-working partner like 
CORDURA® fabric, confidently beginning a new adventure 
feels a little less risky, and a lot more comfortable. That’s why 
they design CORDURA® fabrics to enhance protection and 
comfort and empower people to boldly take on the world.

SKYPRO team is a talented 
team with a deep know-
how of aviation industry, 
which allow us to creative 

innovative products that add value to Airlines around the 
world. Their team englobe fashion designers, materials 
specialists, researchers, products developers and quality 
controllers that ensure all the capabilities from functional 
design to the final product. 

Their team of experts works to improve comfort in 
clothing by studying the factors which affect it such as 
the properties of fibers and fabrics, laboratory testing, 
analyzing and thinking of the comfort properties of textiles 
as well as be aware of the latest developments in the 
manufacturing of comfortable apparel by improving fit in 
various articles of clothing.
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PCIAW® Membership Benefits
Members of the PCIAW® receive a whole 
host of benefits. It’s our aim to provide our 
members with the support of our association 
to further the development of their businesses 
within the professional clothing industry.  

Membership benefits: 

• Access to the PCIAW® database of buyers, suppliers, 
manufacturers and service providers. 

• Access to a centralised tender library where buyers 
post tenders for the provision of professional clothing 
and research potential suppliers. 

• An exclusive knowledge bank of industry expertise, 
information and insights. 

• First-to-market industry specific news and information. 

• A dedicated centralised events calendar for the 
industry as a whole. 

• Exclusive discounts from third party providers 
supporting the professional clothing industry. 

• Collective representation on matters that affect 
businesses both big and small. 

• Discounts on: rates for advertising, the Buyers’ Guide, 
the PCIAW® Summit, the PCIAW® Awards. 

• Buyers from around the world can upload their tenders 
on the PCIAW® website for free. 

Supplier benefits and resources: 

• Events calendar. 

• Worldwide networking. 

• Peer-to-peer collaboration. 

• New business opportunities.

• Access to tenders.

• Promotion of your business. 

• Access to exclusive knowledge bank. 

• Latest industry news.  

Buyers register for free and can enjoy:

• Free membership. 

• International directory of suppliers. 

• Knowledge share with other buyers, new and 

experienced.

• Attendance to educational Buyers’ Network 

meetings to discuss, educate and find solutions 

to international buyers problems. 

• Free tender portal. 

• Latest industry news. 

• Discounts and offers on events. 

Buyer or supplier to become a member visit www.pciaw.org and visit our 
membership page to fill out the registration form. 

Feel free to contact a member of the team at info@pciaw.org or give the office 
a call on +44 (0)1908 411 415 to learn more about membership and find the 
answers to any questions you may have. 
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Members of the PCIAW®

A selection of members organised by category

Accessories

Cintas Hospitality 
UK Ltd
Cintas leads the industry 

in providing entrance 

and logo mats, restroom 

supplies, promotional 

products, first aid, safety, 

fire protection products 

and services, and industrial 

carpet and tile cleaning.

Web: cintas.com
Tel: +44 (0) 121 781 7237

PDC UK
We provide our customers 

with innovative ID 

products that identify and 

help to protect the safety 

of their people.

PDC UK, part of the 

Brady Corporation, is a 

global leader in people 

identification.

Web: pdc-big.co.uk

Tel +44 208 614 8958

SKYPRO
Feel the ultimate care. 

Skypro is the most 

innovative company in 

developing uniforms, shoes 

& accessories that care for 

aviation professionals.

Web: wearskypro.com

To become a trusted 

member of the PCIAW®, 

please vist pciaw.org, 

email leah@pciaw.org or call 

us on +44 (0)1908 411 415 

Clothing

ANIVEC  
The representatives of the 
Portuguese apparel and 
clothing industry in many 
national institutions.

Web: anivec.com
Tel: (+35) 1226 165 470

Raymond Ltd.
RAYMOND is geared up to 
provide complete solution for 
all B2B International clients 
for Corporate clothing.
Organizational commitment 
for a ambitious growth of 
B2B business in India and 
beyond. 

Web: raymond.in
Tel: +98 19009474

Incorporatewear
Makers of uniforms that 
encapsulate the brand and 
empower the wearers.

We blend all of the skills 
within our global business 
to ensure our uniforms 
accurately represent our 
clients’ brands and are to 
perform at their best.

Web: incorporatewear.co.uk
Tel: 07919 166 917

Clothing

Hunter
Cutting edge technology 
lead managed service 
solutions from a multi award 
winning company for your 
uniform / PPE needs.

Web: 
hunterapparelsolutions.com

Tel: +44 (0)28 7126 2542

Polymark GB Ltd
Innovative heat transfers, 
emblems and tapes, offering 
a comprehensive range of 
branding and identification 
solutions.

Web: polymark.co.uk

Tel: 07973 158828

Cintas
Cintas corporation provides 
highly specialised products 
and services to over a 
million customers from 
independent auto repair 
shops to large hotel chains.

.Web: cintas.com

Tel: +44 (0) 121 781 7237

Cobmex Apparel
UK Ltd
Beautifully Technical. 

At Cobmex, a desire 
to combine style and 
functionality is part of the 
company’s fabric.

Web: cobmex.com
Tel: +44 (0) 800-852-7286

Clothing

Shield360NW Ltd 
Shield360 is a high quality 

provider of work wear and 

PPE solutions, working with 

a wide range of clients 

across a variety industries.

Web: shield360.co.uk

Tel: 07551 979 891

VAP Sourcing Ltd
VAP Sourcing Ltd present a 
huge diversity of superbly 
made products, all fashioned 
from a vast range of fabrics. 
They produce everything from 
police uniforms to leisure wear 
and school uniforms to hi-vis.

Web: vapsourcingltd.com

Tel: +8801613060324

W. L. Gore & 
Associates Inc

Gore has created numerous 

products and fibre 

technologies for diverse 

industries.

Web: gore-tex.co.uk

Tel: 07867 906 287

teamdress®
As a clothing manufacturer, 
teamdress specializes in 
modern workwear, personal 
protective equipment and 
professional fashion for many 
industries.

Web: teamdress.co.uk

Tel: + 44 (0)20 300 897 8
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Fabrics

Lenzing FR
Fashion, home textiles, 

sports and outdoor wear, 

protection wear, cosmetic 

and hygiene products, high-

tech applications.

.Web: lenzing.com

Tel: +43 7672 701 0

Milliken and 
Company
Meeting the high-

performance and comfort 

expectations of today’s 

consumer in a wide range of 

markets.

Web: milliken.com

Tel: +1 6149373318

Hunter
Cutting edge technology 
lead managed service 
solutions from a multi award 
winning company for your 

uniform / PPE needs.

Web: 
hunterapparelsolutions.com

Tel: +44 (0)28 7126 2542

Carrington Textiles Ltd
Carrington is the largest 

producer of workwear 

fabrics in the UK, producing 

over 50 million metres 

of fabric annually, and 

exporting to more than 75 

countries worldwide.

Web: carrington.co.uk

Tel: +44 (0)7712 873 739

Equipment

Cintas
Cintas Corporation provides 
products and services to 
over 1 million customers 
from independent auto 
repair shops to large hotel 
chains.
Web: cintas.com
Tel: +44 (0) 121 781 7237

W. L. Gore & 
Associates Inc
Gore opened its first 
European presence in 
London in 1964, selling 
electronics products.

Web: gore-tex.co.uk

Tel: 07867 906 287

Shield360NW Ltd 
Shield360 is a high quality 
provider of work wear and 
PPE solutions, working with 
a wide range of clients 
across a variety industries.

Web: shield360.co.uk
Tel: 07551 979 891

Size Stream UK Ltd
Size Stream’s mission is 
to create value for 3D 
body data through helping 
customer’s achieve better 
fitting products and services

Web: sizestream.com
Tel: +1 973 583 0180 

 

Services

PDC BIG 

We provide our customers 
with innovative ID products 
that identify and help to 
protect the safety of their 
people.

Web: pdc-big.co.uk
Tel +44 208 614 8958

Sizer Technologies
A young start-up company 
which has developed 
game-changing technology 
that obtains accurate body 
measurements of its users.

Web: sizer.me
Tel: (+97) 2544 232 478

Ecmanage B.V.
Ecmanage is an online 
clothing and PPE system 
which can be used to 
control the process of 
ordering new garments and 
accessories.

Web: ecmanage.eu
Tel: + 31 6 33566216

3DLOOK
At 3DLOOK we have built 
a body data platform 
that enables a simple 
exchange of measurement 
and shape data between 
your business and your 
customers.
Web: 3dlook.me
Tel: +38 0992887900

 

Services

QuantaCorp
QuantaCorp sizing platform 
is a mobile application and 
online portal designed to 
enable anyone to easily 
determine a clothed wearer’s 
body measurements and
garment size.

Web: quantacorp.io
Tel: +32 9 298 15 89

Shield360NW Ltd 
Shield360 is a high quality 
provider of work wear and 
PPE solutions, working with 
a wide range of clients 
across a variety industries.

Web: shield360.co.uk
Tel: 07551 979 891

Size Stream UK Ltd
Size Stream’s mission is 
to create value for 3D 
body data through helping 
customer’s achieve better 
fitting products and services

Web: sizestream.com
Tel: +1 973 583 0180

CORDURA® 
CORDURA® Advanced 

Fabrics are both strong and 

versatile, great for combating 

the daily grind to surviving 

some of the world’s toughest 

environments.

Web: cordura.com 

Tel: +44 (0)1452 633000

 



Cobmex 
Brickfield House 
High Road, Thornwood
Epping, Essex 
CM16 6TH
Tel: +44 (0) 800 852 7286
Email: enquiry@cobmex.com
Web: www.cobmex.co.uk

Trusted PCIAW® Member

Carrington  
Textiles Ltd. 
Market Street, Adlington 
Chorley, Lancashire 
PR7 4HJ
Tel: 01257 476 850
Web: www.carrington.co.uk.
Trusted PCIAW® Member

Clubclass 
Corporate Clothing  
Unit 2, 3 Island Drive, 
Thorne, Doncaster 
DN8 5UE
Tel: 01405 782780
clubclasscorporatewear.co.uk

Jermyn 
Street 
Design

34 Galena Road, 
Hammersmith
London 
W6 0LT

Tel: 020 8563 5000
Web: www.jsd.co.uk

Snickers Workwear 
Unit N3 Gate 4
Meltham Mills Ind Estate
Homfirth, HD9 4DS
Tel: 01484 854788
www.snickersworkwear.co.uk

CORDURA® 
Ermin Street, Brockworth
Gloucester 
GL3 4HP

Tel: +44 (0)1452 633000
Web: www.cordura.com

Trusted PCIAW® Member

PRODUCTVOICE
Be seen in the Product 
Voice classifieds in 
every issue of the 
magazine.

Tel: +44 (0) 1908 411 415 

Email: info@pciaw.org

to book your space.

Corprotex Apparel 
2A Midland Street, 
Ardwick
Manchester
M12 6LB

Tel: 0161 223 2226
Web: www.corprotex.com

VAP Sourcing Ltd
Flat B4, House 29, Road 5, 
Sector 10, Uttara Dhaka 1230

Tel: +88 01613 060324
sourcing@vapsourcingltd.com 
www.vapsourcingltd.com
Trusted PCIAW® Member

PDC UK
5 Hampton Hill Business Park
High Street, Hampton Hill
TW12 1NP
Tel:  020 8614 8880
Email: info@pdc-big.co.uk 
Web: www.pdc-big.co.uk
Trusted PCIAW® Member

 ecmanage bv
ecmanage is the system for the complete ordering process of company clothing, 
personal protective equipment (PPE) and other personal equipment. 
The company was founded by Ron Wessels and Evert van Es in 2006.

Ecmanage bv, Amperelaan 4, 2289 CD Rijswijk, Netherlands
www.ecmanage.co.uk  t: +31(0) 70 415 71 20  E: info@ecmanage.co.uk

SERVICESVOICE
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ANIVEC  
Av. da Boavista, 

3523 – 7º

Porto, Portugal

Web: anivec.com

Phone: (+35) 1226 165 470

Trusted PCIAW® Member

Cintas Hospitality 
UK Ltd
Rutland House,

148 Edmund Street, 

Birmingham, B3 2JR 

Tel:: +44 (0) 121 781 7237 

Web: cintas.com
Trusted PCIAW® Member

Hunter Apparel 
Solutions Ltd
Springtown Industrial Estate

Derry~Londonderry

Northern Ireland. BT48 0LY 
Web: hunterapparelsolutions.com

Tel: +44 (0)28 7126 2542

Trusted PCIAW® Member

Shield 
360NW 
Ltd 
Bristol & Bath 
Science Park

Dirac Crescent
Emersons Green
Bristol, BS16 7FR 

Web: shield360.co.uk
Tel: +44 (0) 1172 441910

Trusted PCIAW® Member

Milliken & Company
920 Milliken Road, 

Spartanburg, SC 29303 

Web: milliken.com

Tel: 6149373318

Trusted PCIAW® Member

Size Stream
Size Stream, LLC

223 Commonwealth Court

Cary, NC 27511

Web: www.sizestream.com 
Tel: 919.650.2525

Trusted PCIAW® Member
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Portugal Partners the 
Professional Clothing Awards 

Four Years Running

Book Your Tickets Now!

César Araújo, Board Director of PCIAW®, Founder of Calvelex and 
President of ANIVEC is proud to announce another year of a fruitful 
partnership with the PCIAW® Awards for the fourth year running.
Having observed the profound contribution the PCIAW® Awards gives to the professional clothing 
industry, and indeed the Portuguese Textile Industry as a whole, César is delighted to partner with 
the PCIAW® Summit Networking and Awards once again.

The PCIAW® Summit, Networking and Awards take place on the 23rd and 24th of March, 2021 
at the Radisson Blu Edwardian, London Heathrow. To secure your place at this event and book your 
tickets, please email  leah@pciaw.org,  visit www.pciaw.org  or call us on  +44 (0)1908 411 415.


