Issue 5
August/October 2020

1TcA launch British made recyclable
and sustainable face masks and snoods
enhanced by HeiQ Viroblock™ Technology

Also in this issue:
Project Plan B | Industry Leaders Report | PCIAW® Summit and Awards Update
COVID-19: The Industry’s Response | PPE & Workwear - Back to Basics

1TcA launch
British made recyclable
and sustainable face
masks and snoods
enhanced by HeiQ
™
Viroblock Technology
To say we have been living
through challenging times is
an understatement of huge
proportions. The coronavirus
pandemic, which began in
early 2020, has resulted in
Raj Kumari-Byford
tragic loss of life worldwide,
economic instability and social
upheaval, however, where there
is adversity, there is often also
a great sense of togetherness,
pride and compassion for others.
Alongside the indescribable tales of sadness in
the UK, we have witnessed individuals as well as
businesses taking the initiative to provide support
and help for those in need. Many people have
been disadvantaged by the effects of the virus
and the restrictions necessarily arising from it.
Our NHS and care system has been stretched
to the limit, especially at the peak of the virus,
when hospital admissions were extremely high.
At one point, key workers were severely impacted by a lack of fit
for purpose PPE, such as gowns and face masks. More recently, as
government advice has come around to the need for all of us to wear
face coverings, it has become even more necessary than ever that
we can all access safe, effective face masks.
The PCIAW® spoke with Raj Kumari-Byford, founder of 1TcA Ltd: One
Thought Changes All, which was set up in March in response to
COVID-19 to hear more about the positive steps, and impact she was
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leaving on the professional clothing industry and the local and global
community.
Raj’s outlook on the world is sustainability-focused; this impacts every
area of her life from food, waste to energy consumption, with lasersharp mindfulness on how her actions could potentially impact others
and the planet. Raj was struck by the lack of medical grade textiles
freely available, which were needed on a local and global level. The
issue of finding an environmentally sound alternative to disposable
face masks was also a trigger to set the 1TcA team in action.

The problem: standard face
masks act as vectors
All face masks, be they reusable or disposable, are
intended to protect the wearer and those in close
contact, however, they are also a potential vector
for viruses and bacteria. This is because, before,
during and after use there is a risk of transferring
pathogens to and from the surface of the face
masks: when putting them on and taking them
off, during disposal and when touching the mask
whilst wearing or during adjustment of the fit.
Added to this cross contamination issue,
disposable masks are incredibly detrimental for the
environment. However re-usable masks provide a
highly efficient and effective solution.

Project Plan B
After meeting with Plymouth based sustainability-driven business,
Project Plan B, a company committed to tackling the issue of
sustainability within the textile industry, Raj saw the opportunity to
deliver a face covering which would be a game changer, to reduce
cross contamination and help fight the impact of COVID-19 and
textile waste. The result of this collaboration was the design and
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creation of the 1TcA face covering and snoods utilizing fabric made
from recycled plastic water bottles. The fabric is durable yet soft,
comfortable to wear for extended periods of time and is machine
washable: tested to perform for 30 washes at 30°C. However, as
stated above, the problem of face coverings are their potential to
act as vectors. Through collaboration
1TcA and Project Plan B developed a
recycled fabric that embedded HeiQ
Viroblock into the process which would
tackle this issue, by joining forces with
Swiss organization HeiQ, a leader in
textile innovation who specialises in
researching high-performance textile
finishing.

HeiQ Viroblock Technology
HeiQ Viroblock NPJ03 is among the first textile finishing
technologies that have been successfully tested against the virus
that causes COVID-19 SARS-CoV-2. HeiQ Viroblock has tested
effective with 99.99% against SARS-Cov-2.
The intelligent textile technology is specially engineered to work
against enveloped viruses, such as
influenza viruses and human coronaviruses.
Testing took place in collaboration with
the Peter Doherty Institute for Infection
and Immunity in Melbourne. This
technology is designed to inhibit the
growth and persistence of bacteria and
enveloped viruses on textile surfaces.
It’s a unique combination of registered
silver technology for antiviral and antibacterial effect and vesicle
technology as a booster.

support of Morrisons and Trussel Trust to the local foodbanks
behind her project, local councils enlisted Raj during the COVID-19
pandemic, to help with the ongoing issue of PPE production and
supply across the UK. Due to Raj’s own personal fight against
aggressive breast cancer, she felt a ‘moral obligation’ to help
ensure that essential doctors, nurses,
carers and other medical key workers
received the correct and certified PPE.

In Summary
Raj and her team are proud to be
involved with UK manufacturing for
the production of their products. 1TcA
Ltd is set to make a big difference in
the protection of workers, end users
and the general public. By offering
inexpensive face covering protection, that are proven to destroy
bacteria and deactivate viruses, are durable, machine washable
and sustainable, 1TcA are making a real difference on two levels.
Firstly, they are helping the environment through the supply and
promotion of re-usable safety protection. Secondly, the net profits
from sales will go towards funding
sustainable charity development
projects in the UK and globally.

Over 70,000 masks and

snoods will be made in the
UK to continue to help the
economy and save jobs.

Manufactured in Great Britain
Environmental and quality issues are a core feature of
1TcA’s commitment to manufacturing new products:
another core element is the use of locally skilled labour.
The team are proud to be supporting manufacturing in
the country where their products will be used.

1TcA is committed to reinvesting all
profits in charitable causes
1TcA ethos is to ensure all net profits from the sales
of their face coverings and snoods will be donated to
communities in need across the U.K. and worldwide.
Raj and the team have already made huge strides into
helping underprivileged sectors of the community at
the very start of the COVID-19 lock down, before they
realised their passion for protecting the people within
the community with their face coverings.

The procurement of 1TcA products will
have a positive, lasting and tangible
impact on the environment and
humanity.
For sales enquiries please contact:

Sales email: contact@1tca.com
Raj Kumari-Byford +44 (0)207 520 9260
or visit www.1TcA.com

www.1TcA.com

@1tcamasks

+44 (0)207 520 9260

@1TcAMasks

@1TcA

@1TcA

HeiQ Viroblock

• Compared to untreated face masks, HeiQ Viroblock treated FFP2 face

masks showed greatly reduced virus infectivity of key virus types: H1N1,
H5N1, H7N9, Coronavirus (229E), and RSV in face mask testing.

• Data from tests carried out on other fabrics revealed that HeiQ

Viroblock treated fabrics showed over 99.99% reduction of SARS-CoV-2
viruses (the one that causes COVID-19 disease) after 30 minutes using
the Viral Stability and Persistence test method.

• HeiQ Viroblock has been tested against many kinds of viruses. In the

case of Sendai viruses, over 99.999% of viruses are deactivated within
ten minutes based on modified ISO 20743 method

The Food Share Project
Central to 1TcA’s mission are two overarching themes:
feeding and protection. While the manufacture and
supply of masks and snoods focuses on protection, Raj
also created The Food Share Project.
Supported by friends, family and neighbours The
Food Share Project aims to distribute food to those
desperately in need within her community. With the
PCIAW®VOICE
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,
Protect Others,
Protect the
,
Planet
Project Plan B urges PPE & workwear industry
to consider COVID-19 environmental crisis
Plymouth based Project Plan B Director
Tim Cross has long been a spokesperson
on sustainable textiles solutions for the
workwear and PPE markets – but COVID-19
has amplified that passion. He is urging
designers and product developers to think
about products’ end of working life – with
the motto ‘protect others, protect the
planet.’

The issue of sustainability is widespread and complex,

“Nearly 90% of UK workwear already ends up in landfill or
incinerated every year – COVID-19
has exacerbated that problem,” Tim
explains.

in landfill after use.

“Disposable PPE is adding to the
industry wide problem of mass
manufacture and waste, which is why
we created the first fully recyclable
face covering, made from recycled
plastic currently being marketed by
1TCA. We completely understand that
during a time of crisis we have to act
quickly to protect lives. However, it is
surely incumbent upon us as designers
and product developers to think about
the products’ end of working life.

PCIAW®VOICE

substantial amount of water-waste and produce dumped in
landfills. All businesses, textile-centered or otherwise, are
having to consider their practices in sustainability.
The Project Plan B journey started by providing a
manufacturing solution to less flexible, larger corporations;
pulling together resources and expertise from across the
globe to deliver bespoke garments. Project Plan B started
by looking at using recycled fabrics, but quickly realised that
this was not going to be enough if the garment just ends up

“

Nearly 90% of UK
workwear already ends up
in landfill or incinerated
every year – COVID-19
has exacerbated that
problem.

”

“We believe every industry has the potential to reduce their
impact on the environment – environmental issues of waste,
resources, CO2 emissions and climate change remain, and are
being intensified by the global pandemic. We want to be the
catalyst for positive change in the textile industry and hope
that other companies will follow to provide 100% recycled
ranges. Everyone has the potential to make positive change,
and we are keen to share what we have learnt to help others
achieve the same”.

4

garnering attention across the textile industry due to the

Summit & Awards

- Tim Cross

The project addresses not only the
use of non-renewable resources in
producing fabric, but the longevity
of garment life, and the disposal at
end of life. Clients needed a circular
solution, which can be summarised
as:
• All Project Plan B garments
are made from 100% recycled
materials
• Every garment is designed to
be recycled
• Each garment can be 100%
recycled by Project Plan B

The company works with long standing partners that have
included ranges for London Olympics, Eon, Eddie Stobart,
Police and Ambulance, Qatar World Cup 2022 construction
workers, Arco, JCB workwear; and earlier this year won
the uniform re-design contract for Stansted Airport. These
partnerships are built on regular visits, audits and working
together daily to achieve joint goals and aims; working in line
with the Ethical Trading Initiative Basecode and members
of Sedex.
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The Future

Drawing on their research and resources, Project Plan B
created solutions which led to the first samples of 100%
recycled polyester polo shirts. Each garment carries the
Project Plan B mark identifying them as designed to be
recycled using their quality recycled threads. These garments
can then be recycled back into a high-grade raw material
suitable for carding, spinning and
knitting or weaving into the fabric of
new garments.
In this way, Project Plan B created a
unique closed loop circular system
through which materials can be used
again and again whilst maintaining
purity and value.

“

Project Plan B will continue to make positive
changes to the professional clothing and retail
industry in the coming months.
Project Plan B are thrilled to be working on their first retail collection
with The Very Group to stretch the
breadth of their sustainability solution.
They are also work with a number of
uniform suppliers to deliver a range of
Project Plan B recyclable workwear which
will be ready to launch later this year.

The global economy is

not a force of nature – it is

made of a million decisions.

Tim stated: “Over the coming months,
we will be able to collaborate with
workwear suppliers who want to
make Project Plan B, designed to be
recycled garments, under licence from
PPB and made in their own factories.
We want to work with companies who
are committed to our sustainability project and will manufacture
to our auditing standards, then Project Plan B can recycle
the garments at end of life. We’re incredibly excited with this
development and eager to work alongside more professional
clothing companies to tackle the textile waste problem”.

It is designed. And it can

Tim concludes: “At Project Plan B we
believe you must design everything
to be recycled at end of life so that
you can use those fabrics, so rich in
resources again and again. At this
challenging time and ongoing, the textile world needs to think
in a circular way and build in sustainability to their design”.

be redesigned.

”

- Ellen McArthur

To keep up to date with Project Plan B’s upcoming new
launches, follow them on social media with the links below!
www.projectplanb.co.uk

/ProjectPlanB1

info@projectplanb.co.uk

company/plan-b-project-plan-b

/project_plan.b

PCIAW®VOICE

Summit & Awards

Buyers’ Guide

Uniform Buyers’ Network

www.pciaw.org

5

Welcome
Welcome to the August/October issue of
PCIAW®VOICE!
In March 2020, the United Kingdom went into lockdown in
response to the COVID-19 pandemic. Whilst the public was
instructed to remain at home, the professional clothing industry
proudly joined the fight against the coronavirus by working
diligently to ensure the manufacture and supply of personal
protective equipment (PPE) for the essential workers and the
public.
The PCIAW® witnessed the businesses within the professional
clothing industry work harder than ever to forge new
innovations, establish partnerships and navigate the new world
of business.
We are proud to be the voice of such an important industry
and want to applaud the continuous drive and effort of all
the individuals and companies who work within professional
clothing. The last few months have not been easy, but we hope
that this issue of the magazine – dedicated to examining the
outstanding efforts of the industry – will shine a light on the
successes.

Coming Up
In this issue, we present our exclusive report from some of the
industry’s leading CEOs, Managing Directors and Founders.

Leah
Westcott
Graham
Editor
T: +44 (0)1908 411 415
E: leah@pciaw.org
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This report includes insight into how each business leader
tackled the challenges caused by the pandemic and what
they think professional clothing businesses need to account
for moving into the future.
The new digital age has increased the rise of online
conferences and the PCIAW® was quick to establish a
partnership with Gerber Technology and hold two webinars
with expert panellists on the topics affecting the industry
the most. In this issue, we summarised the key points of each
webinar and complied them for any of our members who may
not have had the chance to join the webinar live.
A huge portion of this issue is dedicated to the Industry’s
Response to the COVID-19 pandemic. We spoke with both
member and non-member businesses within the industry to
look at their newest products and innovations.
The COVID-19 pandemic has affected all of us and will
continue to do so in the coming months. The PCIAW® is here
to listen to any of your concerns, answer your questions and
offer you the support you need to navigate the pandemic and
the ‘new world’ that will exist after it.
Please do get in touch if you would like to learn more about
the opportunities the PCIAW® can offer you and we hope you
enjoy this issue!

Louise
Joy
Editorial
Assistant
T: +44 (0)1908 411 415
E: louisejoy@pciaw.org
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UKFT Statement on ‘Fit to
Trade’ Licensing Scheme for UK
Garment Factories
The UK Fashion and Textile Association (UKFT) has written to the Home Secretary, Priti Patel,
with more than 50 cross-party MPs and Peers and 40 retailers, investors and NGOs, calling
for greater protection for garment factory workers and asking for the introduction of
a licensing scheme for garment factories. As Federated Association members of the
UKFT, the PCIAW® strongly supports the aim of stamping out illegal working practises
throughout the professional clothing supply chain. We have and will continue to work
alongside the UKFT to reach this goal.
A statement from UKFT CEO Adam Mansell
and Chairman Nigel Lugg
UKFT utterly condemns all illegal working practices
throughout the entire fashion and textile supply chain,
whether that is in the UK or elsewhere and be that in
manufacturing, transport, warehousing or retail.
UKFT signed a joint letter to the Home Secretary, Priti
Patel, alongside over 90 leading retailers, MPs and peers,
investors and NGOs calling for urgent action to prevent the
exploitation of garment factory workers in the UK. However,
there are a number of very significant points that we want
to make sure are addressed as we work together to tackle
this issue.
Firstly, we must recognise that it is only a minority of UK
garment manufacturers that operate illegally. The vast
majority of UK businesses fully comply with all employment
and health and safety regulations and the industry itself is
desperate for the authorities to clamp down on the small
number of factory owners who bring the entire industry in
to disrepute.
Having talked to a cross-section of UKFT’s manufacturing
members, every single one said that they want to see the
enforcement agencies including the police, HMRC and HSE,
be far better resourced to allow them to properly police and
enforce the existing regulations that all businesses in the
UK have to meet. We need to make sure that any ‘licence to
practice’ scheme penalises the ‘bad’ manufacturers, not the
vast majority of manufacturers which already comply with all
the requirements of the National Living Wage, employment
protections, health and safety requirements etc. We would
also request that the penalties for failing to pay the National
Living Wage be made a criminal offence with significant
prison terms and fines.
Retail has a hugely significant role to play in both stamping
out illegal practises and in helping the UK manufacturing
sector grow. Buying practises and unrealistic retail prices
have a direct impact on the behaviour of some factory
owners. We have countless stories of retail buyers
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demanding, for example, that UK manufacturers make
product at the same price as factories in Bangladesh. The
National Living Wage in the UK is £8.72 an hour according
to War on Want, the average monthly wage of a garment
worker in Bangladesh is £25.00. Retail buyers need to
understand the impact of their pricing models on the supply
chain. The way buyers are rewarded should also be changed
so that rewards are no longer based on input margin.
Retailers also need to commit to long term partnerships with
UK manufacturers.
There are schemes such as Fast Forward as well as other
compliance schemes such as Sedex, SMETA and others. But it
is also worth noting that there are technical solutions to the
issues raised. There are simple, cheap IT systems available
that retailers and manufacturers could use that provide
total transparency. These systems allow retailers access to
manufacturers bank accounts, to instant live streaming of
the factory floor, and they even allow retailers to track the
individuals who make the garments and what they have
been paid.
UK made product demands a premium in many overseas
markets; we have demonstrated the capacity to make high
quality PPE at volume to meet national demand and there
are amazing job opportunities and apprenticeships across
the country, working for companies who value the skill and
dedication of their work force. The manufacturing industry
in the UK has the potential to become a world-leading, hightech fashion industry. However, in an industry dominated
by micro businesses it needs help to invest. Many of the
barriers to growth as well as solutions were identified in
the draft Industrial Strategy that UKFT and BRC worked on
several years ago.
We look forward to continuing our work with BRC and
others to help eradicate all illegal
activity in our industry. If we
succeed, the UK manufacturing
sector has a bright future.
For more information, please visit
www.ukft.org.
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PCIAW® and COVID-19: An Update
Over the recent months, the world has faced
an unprecedented challenge with the COVID-19
(Coronavirus) pandemic. The professional
clothing industry has undergone new challenges
and faced immense pressure as the global need
for essential PPE continued to rise.
The PCIAW® would like to take this opportunity to firstly
welcome back our readers and members. We offer you all best
wishes and hope that you have managed to stay safe and well
during this time.
Like many other businesses, the PCIAW® has continued to
work through the COVID-19 pandemic in order to support the
professional clothing industry and the businesses within it
during this difficult
time.

Webinars

With the PCIAW® Summit and Awards postponed until March
2021, it was necessary to find new ways of bringing the
industry together.
PCIAW®VOICE

With representatives from the professional clothing industry,
the retail industry, PCIAW® and Gerber Technology, the webinar
received over 100 attendees and great feedback!
To watch our ‘Manufacturing in the UK: Challenges and
Advantages’ Webinar, please visit: https://register.gotowebinar.
com/recording/608837379810722054
We will continue to offer the professional clothing industry
the opportunity to discuss existing problems, explore different
solutions and create new business partnerships by holding
another four webinars throughout the course of the year:

Sizing/Wardrobe Management Webinar
Wednesday 5th August 2020, 2:00pm-3:30pm

The PCIAW®
decided early on
in the COVID-19
pandemic, that
more than ever,
the industry
needed opportunities to receive the correct advice, to form
new partnerships and find new solutions to the issues that
were beginning to arise.
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On Wednesday 8th July 2020, in partnership with Gerber
Technology, the PCIAW® held its ‘Manufacturing in the UK:
Challenges and Advantages’ webinar.

Summit & Awards

Challenges of buying PPE in a pandemic for new
and experienced buyers Webinar
Wednesday 16th Sept 2020, 2:00pm-3:30pm
Sustainability Webinar
TBC
If you are interested in attending any of these webinars, please
contact leah@pciaw.org.
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PCIAW® Summit, Networking and Awards

Government Lobbying

Due to the COVID-19
pandemic, the
PCIAW® had to
take into account
the safety of
the attendees,
presenters and hosts
for any scheduled
PCIAW® events.

As Federated Association members of the UKFT, the
PCIAW® has worked with and fully supported the actions
proposed to stamp out all illegal working practises
throughout the professional clothing supply chain.
If you would like to read the UKFT’s letter to Home
Secretary, Priti Patel, then please turn to page nine.

We have therefore postponed the PCIAW® Summit and PCIAW®
Awards until 23rd March 2021 at the Radisson Blu Edwardian,
London Heathrow.
We continue to work closely with the Radisson Blu hotel in
order to monitor the COVID-19 pandemic and make sure the
quality of our events will remain unchanged.

PCIAW® Summit (23rd March 2021)

It is vitally important to keep abreast of the developments,
solutions and innovations that have been borne from the
pandemic.
If you are interested in reading
more Industry News, please
make sure to visit pciaw.org/
news/industry-news where
we update our website with
professional clothing news daily.

The Future

Pricing for tickets:
Members: £195.00 (+VAT)
Non-Members: £295.00 (+VAT)

The PCIAW® remains the one voice of the industry and
continues to move forward seeking new ways to strengthen
the industry and the individuals and
businesses
within it.

PCIAW® Awards (24th March 2021)
Pricing for tickets:
Table of ten: £2,650.00 (+VAT)
Individual Tickets: £299.00 (+VAT)

To learn more about the PCIAW®,
make sure you visit
www.pciaw.org.

To read more about our upcoming events, turn to pages 32-33.
PCIAW®VOICE
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Webinar Reports

,
PCIAW s Manufacturing in the
UK - Challenges & Advantages
Webinar
®

In partnership with Gerber Technology,
the PCIAW® held its first ever webinar on
Wednesday 8th July. Despite being the first
of its kind, the webinar welcomed nearly 150
attendees tuning in to hear all about the
challenges and advantages of manufacturing
in the UK.
The panel of seven experts from across the industry
discussed topics such as an economic overview of the entire
professional clothing sector, a look at the challenges arising in
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manufacturing in the UK and the impact this has on the textile
industry.

Panellists:
Richard Jessup, Sales Director EMEA, Gerber Technology UK
Jonathon Jones, Senior Analyst, Plimsoll
Samantha Fernando, Sales Director, Keela International
Jenny Holloway, CEO, Fashion Capital
Simon Hunter MBE, CEO, Hunter Apparel Solutions
Louise Becart, Project Engineer, Pincroft
Adam Mansell, CEO, UKFT
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Webinar Reports

Gerber Technology

Keela International

Gerber Technology launched the webinar with insight from

Samantha Fernando of Keela International was up next, talking
all about the importance of reducing the dependence on
sourcing PPE from abroad for the future. She echoed Jonathon’s
points that this pandemic has seen a massive call to action however it won’t be achieved without a real shift in policy.

Richard Jessup. Gerber Technology provides integrated software
and hardware solutions to customers across multiple sectors.
Following COVID-19, after protecting their staff, Gerber’s first
port of call was to quickly set up a PPE task force, with the
aim to provide information to their customers and support the
market.
Richard explained, “We had many companies approach us
who really wanted to help but didn’t know where to get the
fabrics or information from. They felt they didn’t know how to
connect to the government or get into the supply chain. So, as
a business, we thought it was our responsibility to help in that
area.”
Gerber launched a matchmaking program in response,
which allows users to access a wealth of information grown
through the company’s connections with their customers and
suppliers. Richard added, “We hope that as we come out of
the Coronavirus pandemic, the
UK will be a stronger place and

“One of the things that came from this was almost like that
World War Two spirit - people really pulled together during
this difficult time and really stepped up,” she commented. “We
saw across the board, throughout the industry, companies
working together who wouldn’t normally work together. It was
delightful and inspirational - we’ve really shown a fantastic
light on our industry”.
She continued by explaining one of the biggest lessons
that has been highlighted is the UK’s industry reliance on
international manufacturing and how vulnerable this reliance
leaves us. She hoped that the warning
had been received and would help
the government realise that UK
manufacturing needs to be supported.

that we will have helped connect

Fashion Capital

customers with suppliers.”

Jenny Holloway, Fashion Capital’s CEO, looked at the need to
ensure student development and engagement in our industry.
She stated that manufacturing isn’t all about PPE and that one
of the biggest issues the industry faces is that retailers and
e-tailers don’t really understand the benefits of manufacturing
in the UK.

Plimsoll
Jonathon Jones from Plimsoll followed with an analysis of the
industry. He shared that the industry’s 9th growth pre-Covid
was healthy, but there has been a dramatic change since
then. Looking ahead, Jonathan stressed the importance of a
having credible future business plan moving forward – looking
at how attractive a company is and how their business can be
improved to get a Plimsoll chart rising.
“One of the underlining problems, not just in this industry but
in many, has been working with too low margins,” Jonathon
explained. “However, companies within the industry have a
great opportunity to really strengthen their position with
pricing - for example, unsustainable pricing has long been an
issue and now is the time to focus more
on the right kind of sales and restoring
the prosperity of this industry”.
PCIAW®VOICE
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“We have to invest now,” she insisted. “It’s quite shambolic
that we don’t give the industry the respect it deserves. The
opportunity for garment manufacturing has never been greater”.
She explained that manufacturers need stability and better
balance, with an overhaul of how manufacturing functions
at present. She also noted that she had spent her own time
visiting factories during earlier job roles. “Working in these
amazing factories – it was regarded as a craft and as a skill.
It was certainly not regarded as some
kind of sweatshop second rate career –
and I think that’s what’s really sad,” she
concluded.
Uniform Buyers’ Network
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Hunter Apparel

UKFT

Jenny’s talk was followed by Simon Hunter of Hunter Apparel.
As the CEO of Hunter Apparel, Simon shared an insight into
the challenges and solutions for running a business through an
unprecedented crisis by answering the attendee’s questions.

Lastly, we spoke to Adam Mansell, CEO of the UKFT, who
outlined the size of the UK manufacturing industry.

Regarding how to better support key workers he commented,
“We need to have government policy that leads us to a
suggestion of proper national resilience. The first job of any
government is to protect its citizens. We need critical PPE but we
also need to have built up national resistance for fast response
manufacturing. If we do these things as a country properly then
we’re going to have better, more responsive, supply chains of indebt PPE and fast response PPE that will
allow us to more effectively respond to a
future pandemic, because this is not the
last one that any of us will see”.

Pincroft
We also heard from Louise Becart of Pincroft, who works
closely with Carrington. She mentioned the challenges they
faced during the pandemic and how their first port of call was
ensuring they kept their key workers safe.
Their second challenge was facing the capabilities of their
customers. Louise explained, “We have, fortunately, an
international customer base but the capabilities within the UK
are close to none. There is no local manufacturing of garments,
so fortunately Carrington managed to establish relationships
with fashion houses to repurpose their productions to make
scrubs to supply the NHS”.

He explained, “There’s over 120,000 thousand people
employed in making fashion and textiles in the UK, it’s a
much bigger industry than anyone realizes. Collectively,
over 120,000 people create over 10 billion pounds worth of
products here in the UK”.
This brought him to his next point; public procurement was
led by price rather than value, therefore, the government
had absolutely no idea about the manufacturing capacity
capabilities on its doorstep. He mentioned that the
government has ignored manufacturing across all sectors and
that for years there has been no investment or support in our
industry. This meant that when the COVID-19 pandemic hit,
the government didn’t know how to respond.
Moving forward, Adam explained that there needs to be a
change in public procurement purchasing. The UKFT have
lobbied the government to change the public procurement
policy next year - and that is the very
first thing that the government should
be doing.

The PCIAW® were delighted with the
response to the webinar. Our panellists
covered a lot of ground and shared
advice and insights that needs to be
listened to. For a report of our second
webinar on the topic of Sizing and
Wardrobe Management, read on.

In early February, Pincroft began to investigate anti-viral
technology and thanks to their technical capabilities, they
were able to respond as swiftly as possible
to what the market needed at the time.
From this, she learned that availability is
key, as is focusing as a business.
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,
PCIAW s Sizing and Wardrobe
Management Webinar
®

On 5th August 2020, in partnership with
Gerber Technology, the PCIAW® held its Sizing
and Wardrobe Management webinar.

Alexander Vandevelde, Managing Director, QuantaCorp

Over the course of the COVID-19 pandemic, the topic of sizing
and wardrobe management was flagged to us numerous times
by our members. To help the industry navigate this topic, we
brought together a panel of experts to discuss their solutions,
their challenges, and innovations in these fields.

Ron Wessels, Sales Director, Ecmanage

Panellists:
Richard Jessup, Sales Director EMEA, Gerber Technology UK
Leanne Howard, Sales Executive, Gerber Technology UK
Charlotte Clarke, Commercial Director, Alsico UK
Nisha Muire, Brand Management Manager, Air Canada
Nicole Levitt, VP Marketing, Sizer Technologies

PCIAW®VOICE
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Helen Christie, Software Consultant, Evolve
Whitney Cathcart, Co-founder & CSO, 3DLOOK

Gerber Technology
The webinar opened with presentations from Richard Jessup
and Leanne Howard of Gerber Technology. Gerber Technology
provides integrated software and hardware solutions to
customers across multiple sectors.
Due to the COVID-19 pandemic, the professional clothing
industry changed dramatically with a large amount of processes
moving online. The pandemic caused a 25% increase in the
number of garments brought online.
Richard discussed the importance of the customer in the
size and fit process. He stated: “Size and fit consistency in a
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supplier drives customer loyalty, particularly when they know
they will be receiving a garment that is 100% tailored to them”.
Leanne Howard explained in more detail the solutions Gerber
offered. She stated: “COVID-19 has massively affected how
people will be sized in the future. The pandemic has pushed
us into a digital time and businesses who jump on this will
benefit”. Gerber’s 3D and online
sizing solutions reduce physical
samples and touchpoints.

Alsico
Charlotte Clarke focused on the supplier and manufacturer’s
outlook on size and fit. Alsico was founded in 1934 in Belgium
and has since grown to to become one of Europe’s largest
workwear providers. Alsico UK was established in 2007 with
headquarters in Preston.
Over the course of the pandemic, Alsico heavily supplied
workwear for the NHS as well as supplying to distributors and
retailers in the utility, transport, food, and healthcare sectors.
Charlotte detailed the part the manufacturer plays in the sizing
process as they hold key information about the fabrics for a
garment.
Charlotte stated: “We have been finding
customers have a heavier interest in
garment specification and how this will
impact sizing. Good sizing technology
is very straightforward, easy-to-use and
understands the end user”.

The issues encountered by Nisha included:

•

16

Employees often do not how to take measurements
Employees often do not know how to use the sizing
tools and charts
Employees choose uniform based on emotion
Boutique sizing processes with social distancing rules
Employees continue to work in the wrong sized uniform,
impacting brand image and employee satisfaction
Full sizing sets are expensive and not possible to have
in all locations
PCIAW®VOICE
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Nicole Levitt represented Sizer, a highly accurate time and
money saving sizing solution. Sizerpro is a measuring platform
built specifically for the uniform and work-wear industry
that provides companies with an immediate solution to fit
employees.
Due to travel restrictions and social distancing, Sizer offers a
new way for employees to be sized. Sizerpro guides the user
through the process and provides a multi-sizing solution for
staff at work.
The app allows employees to take measurements at any time
and in the comfort of their own home to allow for privacy.
Nicole stated: “Sizer have a deep
understanding of the professional clothing
industry and are very flexible. We work with
companies, which is why we get such good
results”.

QuantaCorp’s sizing solution is a mobile app called SizePass Pro
which can connect to back office systems to allow for easy and
quick sizing sessions. The app uses only two images and the
pictures are not stored to maintain and safeguard privacy.

Nisha Muire accounted for the challenges of sizing as a buyer
within the industry.

•
•
•

Sizer

QuantaCorp

Air Canada

•
•

Nisha stated that success with a sizing solution would be:
“Technology that is portable, easily adaptable, affordable,
will not invade the privacy of the employees, works for both
corporatewear and
workwear and for
male and female fit”.

Buyers’

The app works on any mobile iOS device, provides fast and
easy management of size passports and immediate translation
to standard clothes sizes.
Alexander Vandevelde of QuantaCorp explained: “Good sizing is
very complex. The need for space and social distancing during
the COVID-19 pandemic is urgent. QuantaCorp have simplified
the sizing process for the industry”.
The sizing process can be impacted by
many factors, but QuantaCorp has a
very advanced algorithm paired with an
understanding of the professional clothing
industry that offers real advantages.
Guide
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Evolve Retail
Evolve Retail was represented by Helen Christie. Helen
explained: “With the shift to people ordering PPE online,
we’re seeing demand for more flexible designs that are easy
to use. It’s highlighted the challenges with systems already
in place”.
Evolve has experience with building websites that need
complex processes and will link with existing ERP system
allowing easier maintenance and increasing the potential for
speed and scalability.
Evolve’s solution includes comprehensive features: manpack
ordering, budget controls, detailed reporting, returns
management and many more.
“We create a simple user journey in the front-end with the
complex processes
at the back-end and
managed by Evolve”.

Webinars are a fantastic way to bring individuals
from across the sector together to learn about new
developments within the professional clothing industry.
The PCIAW® will be hosting another three webinars
throughout the rest of 2020:

3DLOOK
3DLOOK customises clothing to fit bodies. Body data
intelligence creates a more efficient manufacturing supply
chain and clothes that fit the customer. Whitney Cathcart
explained: “The technology uses two photos. It detects key
points on the body and creates a 3D model.”
The goal for 3DLOOK was to enable simple processes that
would create unique, 3D models of the wearer.
3DLOOK recognise that two people who are the same height
and weight will not necessarily have the same body type and
so map body data into product data for higher accuracy.
A key focus for 3DLOOK is customer experience which
R&D have been perfecting for the last four years to create a
customer experience that is
simple.

Ecmanage
Ten years ago, Ron Wessels and Evert Van Es founded
Ecmanage to be the most complete wardrobe management
system available.
With an extensive understanding of the professional clothing
industry that spans over 20 years, Ecmanage has over 100
customers in Holland with a wider plan to grow their business
in Europe.
There are continuous developments and updates to the
Ecmanage system meaning that it is constantly improved upon
and works alongside original systems.
Ron Wessels stated: “Due to the COVID-19 pandemic, digital
solutions are needed to continue business. My message to
the industry is that a good
wardrobe management
solution simplifies the
system”.
PCIAW®VOICE
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Buyers Webinar
The PCIAW® understands that the buying process, for both
new and experienced buyers, can be difficult to navigate.
Therefore, we are delighted to announce that our next
webinar will be taking a closer look at the challenges
facing buyers and the possible solutions on hand to help
them out.
It is our pleasure to announce that Paul Middleton, Global
Technical Director for HeiQ Materials AG, will be a panellist
for our Buyers Webinar, bringing his technical expertise
and tremendous industry knowledge to the table for the
benefit of our attendees.
HeiQ is a leader in textile innovation, creating some of
the most effective, durable and high-performance textile
technologies on the market today. HeiQ engages with
textile brands along the entire value chain to innovate,
differentiate products and capture the added value at the
point of sale.
We are thrilled to be welcoming Paul to our panel; the
invaluable information he can offer on textile technologies
will provide invaluable advice to watching buyers.
Wednesday 16th September 2020, 2:00pm-3:30pm

PPE Webinar
An insight into personal protective equipment (PPE) and
new developments in this sector.
Wednesday 30th September 2020, 2:00pm-3:30pm

Sustainability Webinar
This webinar will take a look at the issue of sustainability
within the professional clothing industry and what work is
left to be done moving forwards.
TBC
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COVID-19 News
Coronavirus: Safety
concerns halt use of
50 million NHS masks

Lifestyle company
with no employees
or trading history
awarded £25 million
PPE contract
The Great British COVID-19 procurement
scandal continues after a newly published
contract revealed yet another business with
little experience or expertise being awarded a
multi-million-pound contract to supply personal
protective equipment (PPE) to the NHS.

The government bought 50 million masks like these with ear loops. Source: BBC

Fifty million face masks bought by the UK
government in April will not be used in the
NHS because of safety concerns.
The government says the masks, which use ear-loop fastenings
rather than head loops, may not fit tightly enough.
They were bought for NHS England healthcare workers from
supplier Ayanda Capital as part of a £252m contract.
Ayanda says the masks met the specifications No 10 had set out.
The PM said he was “disappointed” that any protective kit should
be unfit for use.
An earlier government statement said its safety standards process
is “robust”.
Tim Horlick, chief executive of Ayanda Capital, insisted the masks
were “not unusable or unsafe” and had met all government
standards, adding that No 10 had “not wasted any money” in
buying them.
It has emerged that the person who originally approached the
government about the deal was a government trade adviser who
also advises the board of Ayanda.
But the adviser told the BBC his position played no part in the
awarding of the contract.
Asked about the masks, Prime Minister Boris Johnson said he was
“very disappointed” that “any consignment” of personal protective
equipment (PPE) “should turn out not to be fit for purpose”.
Mr Johnson insisted the government had “achieved a colossal race
against time” to produce “billions of items” of PPE and source them
from abroad, adding that supplies are now being stockpiled in the
event of a second wave later in the year.
For more information, please visit www.bit.ly/31S1Yto.
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The design company – Luxe Lifestyle Ltd – was awarded a £25
million contract in April to supply garments for biological or
chemical protection to the NHS.
Stephen Delahunty reports:
According to Companies House, the business appears to have
no employees, no assets, and no turnover. Additional research
– using business information provider Endole – revealed no
evidence of the company’s trading. It is unclear how the business
with no experience in the sector can meet the contractual
requirements to provide gowns and FFP2/KN95 to the NSH
during the pandemic.
However, this is not the first example of a business with
seemingly little experience or expertise being awarded a major
contract by the Government to supply PPE. There has been
various supports that procurement is currently taking place with
no due diligence and poor management.
Instead of contacting existing suppliers during the pandemic,
Public Health England panicked – evoking emergency
procurement procedures such as regulation 32(2)(c) under the
Public Contract Regulations 2015. This allowed for the sourcing of
goods without the formal tender process.
As the pandemic unfolded, and the use of highly specialised PPE
increased exponentially, instead of contacting existing suppliers
and then widening the reach to more than 150 established
PPE suppliers in the UK, PHE panicked. It evoked emergency
procurement procedures – regulation 32(2)(c) under the Public
Contract Regulations 2015 – which allowed for the sourcing of
goods without the formal tender process.A spokesperson for the
Department for Health and Social Care (DHSC) has previously
defended the Government’s procurement methods describing
them as “completely in line with procurement regulations for
exceptional circumstances, where being able to procure at speed
has been critical in the national response to COVID-19”.
The DHSC confirmed the contract with Luxe Lifestyle Ltd was
still active but refused to reveal how many individual units have
been delivered so far.
For more information, please visit www.bylinetimes.com.
Guide
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COVID-19 News
Funding to help UK
manufacturers develop
digital supply chains

HM Treasury
Extends Tax Cut to
PPE Costs
The government has announced temporary
scrapping of VAT on PPE has been extended
until the end of October – helping care
homes and businesses save £155 million
amidst dealing with COVID-19.
The government has announced:

• Temporary scrapping of VAT on personal protective
equipment (PPE) for infection extended until the end of
October

• The three-month extension will save care homes and
businesses an estimated £155 million

Funding is finally available to help UK
manufacturers to develop innovative digital
technologies to help transform their supply
chains.
The fund – coming from Innovate UK – will support projects up to
£1.5m and aims to create a more efficient, productive, flexible and
resilient UK manufacturing sector.
The projects covered by the fund include those seeking to improve
existing supply chains, those looking to redesign or re-engineer
supply chains or those aiming to design completely new ones for
new products or processes.
Projects can cover supply chain design or execution:

• Supply chain design – covering effective risk management,
inventory optimisation, sustainable supply chains for increased
flexibility, warehouse and logistics optimisation, confidence
in shared data and new business models that affect the
configuration of the supply chain.

• Supply chain execution – covering demand management,
sensing and shaping, proactive use of demand data, delivery
performance, improved decision-making through analytics,
production planning or scenario modelling and track-and-trace
technologies.
Adam Mansell, CEO of UKFT, spoke about the lack of funding and
support from the government. “We are a much bigger industry than
people realize. We’ve created over ten million pounds of products,
yet for years the government has never invested in our industry”.
For more information, visit www.UKFT.org. You can also view the
PCIAW®’s Manufacturing in the UK: Challenges and Advantages
webinar in its entirety at:
register.gotowebinar.com/recording/608837379810722054.
PCIAW®VOICE
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• This news comes after VAT on PPE was temporarily zerorated at the beginning of May and import duty on PPE
was removed
Due to the extension, the zero-rate will apply for six months
altogether.
Ministers had previously removed import duties from PPE
and medical supplies intended to assist with the response to
COVID-19 pandemic in April 2020 to ensure more essential
equipment can get to the front line quicker.
EU law governing VAT – which the UK is bound to until the
end of the transitional period – requires the UK to charge VAT
on the equipment.
However, the government has acted under an exceptional
basis allowed by EU rules during health emergencies. The
European Commission recently indicated support for member
states to introduce temporary VAT reliefs to mitigate the
impacts of the COVID-19 pandemic.
Financial Secretary to the Treasury Jesse Norman explained,
“Extending the zero VAT rate on PPE will provide the relief
needed by care homes in particular, so that as many people
as possible continue to be protected against the coronavirus”.
Funding has been provided to DHSC to support the
centralised procurement and supply of PPE, including supply
to the NHS and care providers.
It has already acted to speed up PPE supply, harnessing the
power of UK industry, scouring the world for new stocks, and
creating a new distribution network to send PPE to frontline
staff around the country.
For more information, please visit www.gov.uk/coronavirus.
Uniform Buyers’ Network
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News
On trend new colours Worn Again
on Carrington Textiles’ Technologies raises
poly-cotton Teredo
€8 million investment,
accelerating its
progress towards
commercialisation
Worn Again Technologies has secured up
to €8 million in new equity capital from
investors, including follow-on commitments
from two of its existing strategic investors,
H&M Group and Sulzer.
In response to customers’ need for more
on trend colours in fabrics for workwear,
Carrington Textiles has worked with expert
colourists in France to create a range of brand
new trend colours for one the company’s best
selling poly-cottons, Teredo.
The development of these new colours includes vibrant
shades like the new ‘Rose Violet’, ‘Vert Blue’ and ‘Mustard
Yellow’. These colourful tones have already made an impact in
the fashion industry and are ideal for making a statement in
workwear.
For an earthy more natural look, Carrington Textiles is adding
‘Marron Rose Brique’, ‘Orange Cuivre’, ‘Pink’, ‘Ecru’ and ‘Sand’,
colours that offer a more neutral appearance and are already
popular in the hospitality sector.
These new Teredo trend colours are all stock supported
in 100mts rolls and expand the range of tones and prints
available for the fabric to over 60 choices.
Isabelle Dias, Market Manager for France says: “Working
closely with French customers, we were able to determine
the colours they were expecting this season, so I’m excited
to launch these great new shades on one of our most popular
fabrics.”
At a weight of 195gsm, Teredo is one of Carrington Textiles’
top selling products with a 65% polyester and 35% cotton
composition. A popular option for workwear in sectors
including hospitality and retail.
For a copy of Carrington Textiles Teredo Trend Colours 2020
sample brochure visit www.carrington.co.uk.
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This significant financial backing is a vote of confidence in
the company’s enhanced recycling technology and proposed
circular licensing business model, which promises to be
crucial in closing the loop in the end-of-use polyester and
polycotton/cellulose textile industry.
The investment provides over two years of operating capital
and will be used to accelerate and complete the company’s
fundamental technology development through the R&D
phase. It will also provide the base financing required in the
next phase of bringing the technology to market.
Through these ongoing strategic partnerships with two
global industry players, Worn Again Technologies will benefit
from the world-leading expertise of H&M Group’s supply
chain and consumer-facing business, as well as the advanced
manufacturing and industrial capabilities of Sulzer Chemtech.
Erik Karlsson, Investment Manager at H&M Group’s
investment arm CO:LAB, said: “Having worked with Founder
Cyndi Rhoades and the impressive team since 2013, we’re
thrilled to continue our journey by further investing in Worn
Again Technologies as they move into an exciting new phase
towards commercialisation over the coming years”.
Keith Wiggins, recently appointed CEO of Worn Again
Technologies, commented: “It is a pivotal time for H&M, Sulzer
and others to be investing in Worn Again Technologies. It
shows that global industry leaders are behind our company’s
unique technology which can replace the use of virgin
resources by recapturing raw materials from non-reusable
products. The investment is a considerable step forward
in building momentum for Worn Again’s technology for the
emerging circular economy”.
For more information visit www.wornagain.co.uk.
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Industry Leaders Report
The COVID-19 pandemic has dramatically
changed the professional clothing industry.
Navigating this ‘new normal’ can be a challenge,
particularly if you feel uncertain about the best
way to move forward.
The PCIAW® spoke with leading industry CEOs
and Managing Directors to hear their thoughts
on the impact of the pandemic and their
exclusive advice for the future. In this exclusive
report, our interviewees will be letting us know
helpful attributes, strategies and tips to support
your business through times of crises.

Industry Leaders Report

Simon Hunter Esq, M.B.E.
being a Director during those periods than I ever learnt at school!

We spoke with Simon Hunter Esq, M.B.E.
Crises management teaches leaders to be highly agile; you must
be able to make good decisions quickly and then deploy them with
CEO of Hunter Apparel Solutions Limited
urgency, while bringing your team with you on that journey. That said,
(Hunter). Simon has been a Director of
any business that was not being run with the soundest of commercial
Hunter since 2011. He is an Accountancy
footings before COVID-19 will struggle or may not make it through.
with Honours Graduate of the University
Anyone can grow a business fast by being the cheapest and running
on super fine margins, but the real job of
of Ulster, a Chartered
a CEO is not about short termism; it is to
Director and a Fellow of
create a cash generative and consistently
the Institute of Directors.
Anyone can grow a profitable business that can last well into
He has almost 20 years of
future for its next leader. Sadly, far too
business fast by being the
many
businesses are not run that way due
experience as a Director
to the way the CEO is incentivised or for
the cheapest and
and enjoys the challenge
other reasons, such as, MBO strategies
of hard work.
etc., which can create real conflicts of
running on super fine

“

The implications of COVID-19 are,
and will be, far reaching for this
sector in the widest sense. What
do you think will happen over the
next 12 months? What major shifts/
changes can we expect?

margins, but the real
job of a CEO is not
about short termism.

The period ahead will test us all. Nobody has a crystal ball, yet there
is a lot that CEOs who managed through 9/11 (2001) and the global
financial collapse in 2008 can draw from. I certainly learnt more from
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interest.

If the business is run profitably, generates
cash, and consistently grows its asset
base, when tough times like COVID-19
arise (and they do and will, with 2001,
2008, 2020 as key examples) then
braving the storm is possible. Hunter, for example, are financially
very robust and as such we will weather this storm as we have
every storm for over 84 years of our trading, in fact 2020 will be a
strong year for Hunter.

Guide
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In the widest sense I am certain there will be an industry shake
down over the next 12 months. The simple laws of the jungle
will kick in and the weakest companies simply will not make it
through. Companies with weak leadership, poor financial health
(too much debt, lack of asset strength to borrow against, over
traders), demotivated and disenfranchised staff, vulnerable clients
and bankrupt key suppliers will be more likely to go to the wall.
I think there will be a further shake down globally whereby only
the strongest mills and factories will survive. Ensuring the right
supply chain partners will be vital. It is clear that many countries
are in indefinite lock down so there is great uncertainty in that
regard for the short and medium term. Factories that do survive
will face huge challenges in supporting the balancing act of factory
efficiency versus social distancing. This affects us all in the short to
medium term, at least. The knock-on effect here will be the strain
on the finances of many companies if our supply chains lengthen.
I think those of us who own UK factories can expect to see
an upsurge in demand. For Hunter, we are seeing this already
and have been since the very start of COVID-19. We have had
to respond with recruitment, CAPEX in new machines and a
redesign of the factory floor to accommodate social distancing.
Hunter have this year been investing in robotics to help us drive
efficiency at our UK factory. Overall, we will have invested the
guts of c. £1 million in our staff, kit, IT and premises this year, as
I am a great believer in investing when the market is depressed.
Despite the hardship in battling with all of this, there is no doubt
that tough times can bring out the best in some leaders and
companies can experience an upside under the right leadership.
COVID-19 is likely to test the ability of every CEO in every
sector. What attributes do you think will be important in
regard to your own ability to manage your organisation
through COVID-19 in 2021/22?
I think CEOs are robust people, folk who have scars on their
backs. While no two CEOs are the same, it is true that when
you have “carried the organisational can” for a long period, and
particularly through tough times, you learn unique skills. You
learn how to quickly discern what is important and what isn’t,
what is urgent and what isn’t, and the difference between what
is important and what is urgent. You learn how to prioritise with
maximum efficiency and how important it is to communicate
with your staff.
I think the most important thing right now is for leaders to look
after their physical and mental health. Both will be tested. I am
in the gym most days, I love martial arts and weightlifting and
this is of great benefit to me during hard times, especially in
keeping me in good mental and physical health. Encourage your
staff to look after themselves in every way you can. You won’t
manage alone, so you had better make sure your senior team
understand what you are doing, why and what help you need
from them and their teams. You can’t communicate too much,
it seems, particularly in tough times. Your staff are worried,
their families are worried, so give them comfort through
communication about what the plan is, how you will do it and
why you know it will work.
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What do we need to do differently as sector to
ensure we maximise the health of the sector over
the course of 2021/2022?
I think anything the sector can do to help encourage buyers to:
• Robustly financially assess tenderers. Tendering
is expensive for all parties. Investing time in ensuring
financially robust partners are selected sets in motion a
virtuous circle of; profitable contractor attracts better
supply partners, who in turn get paid on time and are in
better financial health, who in turn support the healthy
contractor, which strengthens the supply chain, helping
the contractor deliver the required service. Client wins!
The usual measure of ‘what is your revenue figure in year x’
really is a waste of time.
• Make audit part of short listing. Visit the potential top
2 short listed contractors. What is the look and feel – do
they look sustainable? Ask for full details of what sectors
and who they work with. Does the premises they work at
look loved? If they don’t love the place they work at, they
won’t invest in it or its people or systems. It is clear that
a business that is struggling, for whatever reason, will not
have the wherewithal to put you, the client, first, so don’t
expect anything different. Make a real effort to get to know
them. A tender process without a short-listing visit is, in my
view, at best, suboptimal for all parties.
• Don’t buy the cheapest. It does not work, it is that simple.
If you buy cheap and buy often, hope for the best and
prepare for the worst. If buyers make the best possible
most informed decisions, the whole sector rises. The
strongest, most reputable companies will naturally rise to
the top, allowing clients to
benefit from professionally run
companies providing excellent
products and services.
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Air Canada
The implications of COVID-19 are, and will be, far reaching
for this sector in the widest sense. What do you think
will happen over the next 12 months? What major shifts/

pandemic began and also among the first airlines
to introduce customer temperature screening
and make facial coverings mandatory onboard.

changes can we expect?

We have developed

The airline industry was particularly
hard hit by the COVID-19 pandemic
as people chose not to fly or were
prevented from flying by government
travel restrictions and quarantine
requirements.

partnerships with outside

As the world begins to emerge from
the worst effects and economies
begin to revive, governments will
have to ease these restrictions and
do so safely using a science-based
approach. To encourage this process,
airlines will continue to introduce new
layers of biosafety to give people
confidence to travel. The airport and
onboard experience will change, with
measures to safeguard customers
and employees through additional
protective measures, new technology
to limit interactions and streamlined
processes.

our employees and we have a culture

expert advisers and biotech
companies to help us further develop
our response. We intend to continue
adding protective layers to further
reassure our customers and protect
of continuous improvement that will
enable us to do this.
What do we need to do differently
as sector to ensure we maximise
the health of the sector over the
course of 2021/2022?
It is widely expected that airlines
that survive will emerge smaller,
more focused and even more
competitive than prior to COVID-19.
This will be good for consumers, as
each carrier will be working hard to
regain its previous customer levels.
As an industry, however, we must

Safety has always been a core value
of airlines, and it will be more evident
than ever.

continue to collectively work on
building customer confidence that
travel is safe in the post-pandemic

COVID-19 is likely to test the
ability of every CEO in every sector. What attributes
do you think will be important in regard to your own
ability to manage your organisation through COVID-19 in
2021/2022?
For Air Canada, the key has been to act quickly and seek ways
to continuously enhance our already robust safety practices.
We were among the first to reduce flying to China when the
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era, particularly as we await a
vaccine. This will require sharing best practices and working
cooperatively with each other and other industry partners,
such as airports, to ensure the entire travel experience is as
safe as it can be.
The industry already cooperates well in terms of safety so
this should be readily
achievable.
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Hayley Brooks
Hayley Brooks is the Managing Director of
Dimensions and is also member of the divisional
executive group for Mi Hub, responsible for
Global Supply Chain.
The implications of COVID-19 are, and will be, far reaching for
this sector in its widest sense. What do you think will happen
over the next 12 months? What major shifts / changes can we
expect?
It is no doubt that the pace with which COVID-19 appeared has
challenged even the most resilient businesses as they have had to
adapt and respond to a rapidly changing marketplace. The next 12
months will inevitably require organisations to adopt a more agile
workplace; utilising technology and digital platforms to conduct
the basics of business and relationship management.
Textile and Apparel supply chains have felt a demand shockwave
that will undoubtedly be felt for a significant period of time. From
fabric production to garment manufacture, some factories have
ceased production completely whilst others have seen huge
spikes in demand.
The need to provide reliable, quality products will continue to be
a focused requirement, but linked to the stringent environmental
and ethical standards that cannot be compromised. There can
be no doubt that the management of the supply chain, to ensure
appropriate compliance and certification, is essential for brand
management.
Forward looking organisations will be building on the strong
teams that have helped navigate through this pandemic,
pushing forward their brand presence as they see their weaker
competitors flounder.
COVID-19 is likely to test the ability of every CEO in every
sector. What attributes do you think will be important in
regard to your own ability to manage your organisation
through COVID-19 in
2021/22?
We are a strong, trusted
and resilient brand that has
demonstrated its ability to
react and move with pace in this
crisis without compromising any of
our due diligence or attention to detail.
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The culture within the business is what I believe delivers its inherent
strength and this unique quality shines throughout the organisation.
My role is to listen to my clients, staff, suppliers and shareholders
and be open minded to adapt and change with their needs. I am
hugely passionate about not only my business but also the market
place that we operate in. We will navigate our way through the
coming period with clarity and purpose that will support the
future plans for all my clients.
What do we need to do differently as sector to ensure
we maximise the health of the sector over the course of
2021/2022?
We have to be
clear about the
important part
the corporate
clothing world
plays in almost
every brands’
existence.
From the clear
identification of employees to each other and consumers, to the
protective elements corporate clothing incorporates, a ‘uniform’ is
a critical building block in many businesses strategy.
The industry has to collaborate to ensure that the value of
environmental and ethical suppliers, the agile supply chain and the
detailed analysis that goes into providing corporate wear garments
is recognised and appropriately valued. There are no corners to be
‘cut’ in supplying good quality, ethically sourced, corporate clothing
that protects and enhances the wearer.
The decision cannot be made on the price! Moving forward from
COVID-19 there will be a requirement for specification changes,
there will be a need to ensure that wearers are appropriately
dressed and have sufficient garments to enable them to rotate,
clean and manage a working wardrobe.
The sector will benefit from maximising the use of innovative IT
solutions in the service offer. As the process to purchase garments
within retail changes to be compliant with the new environment,
then so will the service elements
offered in the corporate clothing
world; what employees see in
retail will be expected in their
corporate clothing program.
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Mark Johnstone
Mark Johnstone joined JSP Group in 1999
and became Chief Executive in 2006. JSP
is Europe’s leading manufacturer of “aboveneck” PPE (Personal Protective Equipment)
and TM (Traffic Management) products.
The implications of COVID-19 are, and will be, far reaching
for this sector in the widest sense. What do you think
will happen over the next 12 months? What major shifts/
changes can we expect?
Companies have been analysing their supply chains vigorously
and will work to make them more resilient, more agile,
and stronger in future. JSP have seen massive demand for
Respiratory Protective Equipment (RPE) as well as Eye/Face
Protection products due to the COVID-19 pandemic.
We manufacture out of four sites in Europe (three in the
UK and one in Germany) and two sites in China, all under
our Worldwide Quality Management System with Kitemark
schemes in place. We experienced difficulties in China when
the government took control of our facilities for nearly 8
weeks to supply Chinese government agencies.
We are investing considerably in Europe and China, not only
to substantially increase our manufacturing capacity from
January 2021, but also to increase our resilience to crises. We
shall be supporting our customers with JSP highest quality
products in the marketplace and with continued excellent
service and support.
COVID-19 is likely to test the ability of every CEO in every
sector. What attributes do you think will be important in
regard to your own ability to manage your organisation
through COVID-19 in 2021/22?
To maintain strong financial control and funding of the
business is essential. I qualified as a Chartered Accountant
with PWC and gained a huge and varied amount of
experience over 9 years carrying out assignments in many
countries.
PCIAW®VOICE
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Ensuring that JSP staff are fully supported is an absolute
priority for me. As a private company, it is like a second family.
Communication is hugely important, especially as we have
operations and offices in many countries. It is important the
staff feel connected and aware of the whole picture.
What do we need to do differently as sector to ensure
we maximise the health of the sector over the course of
2021/2022?
We must maintain the integrity of the industry going forward
and collectively stop sub-standard products entering the
market.
We have seen an upsurge of newcomers in the PPE market.
Unfortunately, many of these companies are enabling substandard non-conforming PPE to enter the UK supply chain.
Established companies in our industry have always ensured
product performance, but it is clear some newer companies
are using the pandemic as a “get rich quick” opportunity. It
is true that more PPE is needed, and I will always believe in a
free market, however, anyone participating in such a market
must conform to our standards.
The BSIF have been working hard to stamp out this brazen
cheating of the system, however, it is a hard mountain to
climb. The UK Government and Trading Standards must start
holding companies to account.
It is concerning that the UK Government have given some
of the largest contracts at vastly over-inflated prices to
newcomers who do not understand the product, and have
no testing equipment to validate the quality and minimum
performance thresholds required. In one case, this resulted
in 50 million sub-standard masks, that do not meet any
European Standard, being imported into the UK and
consequently withdrawn from use.
It is advisable that trusted brands
are sought to ensure product
performance standards are
achieved.
Uniform Buyers’ Network
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Ben Turner
Ben Turner is a Director and Co-founder
of V12 Footwear. Ben is passionate about
improving foot comfort for the worker and
has applied over 35 years of his experience
in all aspects of footwear and foot health.
The implications of COVID-19 are, and will be, far reaching
for this sector in the widest sense. What do you think
will happen over the next 12 months? What major shifts/
changes can we expect?
We have experienced far
reaching disruption to the
sector with once in a lifetime
changes and shifts in pattern
behaviour. Certain industries
have experienced growth, such
as sectors of the food trade
and healthcare, whilst others
have experienced fall off in
business. The upshot is that
the way we work and live
has changed for good. We will
see a shift to flexible working
with many employees choosing
to work from home. Industries such as healthcare and food
production will continue to grow, whilst others, such as retail
and travel, will be slow to regain momentum. Smaller scale
specialised manufacturing will spring up replacing large
traditional manufacturing. Reliance on Asian manufacturing will
slowly reduce. The consumer will be more discerning looking
for quickly available apparel solutions utilising technical
materials to enhance comfort. A shift to feature rich products
will see an increase price which may be tempered by a fall in
the number of units sold.
COVID-19 is likely to test the ability of every CEO in every
sector. What attributes do you think will be important in
regard to your own ability to manage your organisation
through COVID-19 in 2021/22?
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The role of CEO in every sector has never been more important.
You could say that the pandemic has torn up the rule book of
predictability, making it difficult to plan far ahead. Fast moving
changes can knock a business off course in weeks, if not days.
A clear strategy is essential however short term it may be, if
the CEO does not know where they are going then the staff
certainly will not either. The attributes that are needed are the
ability to keep a cool head, study for opportunity, then strike
fast and decisively. Another attribute of critical importance is
to provide reassurance. Uncertainty in markets causes your
staff and colleagues to worry
about job security and the
strength of the business to
sustain multiple market shocks.
Reassurance from the top flows
through the business, giving
strength to the whole structure.
Remember a business reflects the
management.
What do we need to do
differently as sector to ensure
we maximise the health of
the sector over the course of
2021/2022?
To maximise the health of the sector we must seize the
opportunity to change and be agile and responsive to
consumer demands. In turn, the consumer is open to new ideas
and innovation – therein lies opportunity. Look at this as a
fresh start for a new way of working: adapt or die. Be ready
to produce smaller runs of customised product. Value added
management solutions will continue to win deals. Another
opportunity will be the willingness of customers to review
supply agreements in the light of the pandemic. The credibility
of businesses will be critically underpinned by certification and
efficiency of systems and
processes with a rock-solid
requirement for source
traceability and product
conformity.

Buyers’ Guide

Uniform Buyers’ Network

www.pciaw.org

Industry Leaders Report

Bernard Birt
Bernard Birt is a Member of the Institute of
Clothing & Footwear (ACFI). His early career
(13 years) was with Desmond & Sons (Major
supplier to M&S) where he served as General
Manager working in both local and offshore
manufacturing locations. He is a founder
shareholder of Tailored Image and has led
the company’s strategic expansion into the
provision of added value managed services.
The implications of COVID-19 are, and
will be, far reaching for this sector in
the widest sense. What do you think
will happen over the next 12 months?
What major shifts/changes can we
expect?
The COVID-19 pandemic will
undoubtedly force changes in our
industry that will be far reaching and
long lasting. I believe that customers will demand even more
flexibility from suppliers, with a focus on manufacture which
is closer to home. UK manufacturing will provide a safety net
in a potentially unpredictable supply chain. Rapid response
production will be key to fill any gaps caused by supply chain
disruption. Parallel sourcing will be more important than ever;
suppliers must able to switch the point of manufacture swiftly
and smoothly if the need arises. We expect our customers to
view us as a ‘one stop shop’, not just for uniform items, but also
to include safety items such as masks and gloves as standard.
Reliable and cost-effective supply of these items will become
increasingly important to all uniform suppliers.
On a local level, we will be challenging all working practices
and implementing effective changes. Working from home and
staggered working patterns will all become key. Of course, our
customer interactions will change, with technology playing an
ever-increasing role.
PCIAW®VOICE
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COVID-19 is likely to test the ability of every CEO in every
sector. What attributes do you think will be important in
regard to your own ability to manage your organisation
through COVID-19 in 2021/22?
The number one attributes for CEOs in the age of COVID-19 are
flexibility and resilience. At Tailored Image, we pride ourselves
on being flexible in our approach to delivering exceptional
service to our customers.
We also need to manage our resources more closely than ever,
ensuring that the business is working as smart as possible.
We need to keep our teams motivated, whilst always striving
to provide our customers with an uninterrupted service
experience. An innovative approach is
key – investigating new and improved
ways of measuring wearers remotely,
as well as providing options such as
antibacterial fabrics. Over the years,
our industry has faced many challenges,
but with the right attitude we have
overcome them, and we will overcome
this challenge as well.
What do we need to do differently as sector to ensure
we maximise the health of the sector over the course of
2021/2022?
Something that became apparent during this recent crisis is
that the uniform industry does not have a high enough profile in
the UK. We must continue to lobby government to work with us
in the provision of items such as face coverings and coveralls.
We are the experts and we should shout about that, ensuring
that in future we are the first point of contact.
In addition, there is a clear skills shortage in the garment
industry, particularly around the technical area of our business.
Investment in education is important to ensure the industry
remains buoyant. Making the industry attractive to the
younger generation through
design and technical roles will
keep the industry vibrant.
Uniform Buyers’ Network
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Tracking Trends
If you have been struggling with business worries during
the COVID-19 pandemic, the PCIAW® have pulled together
the key trends from our Industry Leaders report featuring
CEOs, Managing Directors and founders to give you an
overview of the key qualities you’ll need to direct your
business through crises.
Agility

Customer Service

Across all our interviews, the word agility was repeated
again and again. Business agility is the ability to adapt and
respond quickly to market and customer demands without
compromising quality or productivity. With the future as
uncertain as ever, businesses who increase their agility will find
it easier to weather potential storms.

Exceptional customer service must be considered a necessity
for any business and with the upsurge in demand for PPE and
workwear, customer service will set each professional clothing
company apart from the next. By making customer service a
priority, customer loyalty increases and so does profit.

Teamwork

The PCIAW® champions the professional clothing industry
because we understand just how important professional
clothing businesses are. The products made by the industry
save and protect lives. They can be no cutting corners when
it comes to product quality, instead work to uphold good
standards and ensure business success.

Teamwork is invaluable in business, particularly if the industry
sector goes through a huge upheaval to ‘business as usual’. A
good leader can delegate, depend on, and listen to their team.
It is vital that the staff understand the role and value they hold
in a business.

Financial Robustness
A business remains financially robust if it can be flexible and
effective in new and unforeseen circumstances. The more a
business leader can adapt and ensure the business continues
to generate cash sustainably, the easier it is to manage
potential setbacks.

Upholding Product Standards

Branding
Effective, creative, and communicative branding places your
business in the market with a certainty that customers will
want to believe in and support. Understanding the impact
branding can have on your business is crucial.

Technology
The COVID-19 pandemic will undoubtedly push the professional
clothing industry into a new digital era. It is imperative
for CEOs and Managing Directors to embrace this change
and develop deeper understanding of how technology can
positively impact business.
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Need help?
The PCIAW® is here to support all businesses within
the professional clothing industry, big and small. If you
would like to receive further support regarding your
professional clothing company, contact
info@pciaw.org with your concerns and a member of
our team will be in touch!
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Milliken & Company is proud to be
the partner of the 2021 Summit,
Networking & Awards

Contact leah@pciaw.org Tel: +44(0) 1908 441 415 Visit www.pciaw.org
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Something to look
forward to…

Due to the COVID-19 pandemic, the PCIAW®
has postponed the PCIAW® Summit,
Networking and Awards. These events will
now take place on the 23rd and 24th March
2021 at the Radisson Blu Edwardian, London
Heathrow.

Please rest assured that the PCIAW® takes the safety of both
speakers and attendees at any of our events very seriously.
We have been working closely with the Radisson Blu to remain
informed about the impact of COVID-19 on our events.

The PCIAW® Summit
Over 15 international speakers – all industry leaders in their
respective fields – will gather for the second PCIAW® Summit.
On 23rd March 2021, these experts will divulge industry
information, advice and discussion on the professional clothing
industry and the sectors it encompasses.
The Summit will provide attendees with a series of
presentations, given by an industry leader, all with Question
and Answer sessions at the end of each presentation.
This allows attendees the opportunity to engage with the
presenters and make sure their questions get answered.
Examples of topics covered by our Summit:
• Sustainability

Members: £195.00 (+VAT)
Non-Members: £295.00 (+VAT)
PCIAW® Awards
Bringing together the entire industry, the PCIAW® Awards
offer the biggest networking opportunity for the professional
clothing industry and shine a light on the fantastic businesses
and individuals in each sector.
Our Awards are split up into four categories: PPE Innovation
of the Year; Suppliers, Distributors & Manufacturers Awards;
Industry Recognition Awards and Business Manager Awards.
All categories are available to view on our website here:
pciaw.org/awards/pciaw-awards-categories-2021

Pricing for Awards tickets:
Table of ten: £2,650.00 (+VAT)
Individual Tickets: £299.00 (+VAT)
If you are interested in submitting for an award, please visit our
application page here:
pciaw.org/awards/pciaw-awards-applications-2021

• Size and Fit

We hope to welcome all of our readers, members and friends
back to our events in 2021!
If you have any questions,
please feel free to contact
a member of our team at
info@pciaw.org.

• Importance of branding
• Health at work
• British standards
• Ethical supply chains and many more.
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COVID-19:
,
The Industry s Response
The PCIAW® witnessed the professional clothing industry band
together during the COVID-19 pandemic. The entire supply
chain went through a huge upheaval with a surge in demand
for Personal Protective Equipment (PPE). In this report, we
take a look at new product launches, interviews and articles
that examine the response to the COVID-19 pandemic.

Milliken & Company
As a global leader in performance and protective
textiles, Milliken & Company boasts a diverse
textiles portfolio, including a range of apparel
fabrics that serve various industries such as
workwear, protective, military and outdoor
markets.
Milliken is driven by award-winning research and design
capabilities with a portfolio boasting leading brands such as
Westex by Milliken flame-resistance fabrics and Polartec – as
well as other superior fabrics for protective, workwear, fire
service, military, retail and outdoor apparel.
Milliken is also a well-respected member of the PCIAW® since
joining in July 2019, following an extensive partnership with
the organization. We caught up with Jeff Morris, Senior Vice
President of Milliken & Company to talk all about how Milliken
has coped during the pandemic.
Can you tell us what you have been working on over the
last few months and during the current pandemic?
Over the course of the last few months, during the COVID-19
pandemic, Milliken has invested significant resources to increase
domestic production of its Perimeter™ medical fabrics.
Altogether, Milliken has prioritized medical fabric production
and provided over 10,000,000 yards of fabric to protect front
line workers in response to the global shortage of personal
protective equipment (PPE).
Milliken’s durable Perimeter fabric is not only engineered
for manufacturing Level 1 and 2 gowns for critical medical
PCIAW®VOICE
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environments such as trauma centers but also
provides a smart solution for other industries
such as dental, educational and hospitality
environments where advanced PPE is now
important.
How have you supported your customers and the PPE
industry during COVID-19?
We quickly implemented additional health and safety
precautions, such as temperature checks, increased PPE
requirements and adjusted run schedules so that our plants
can continue to perform, deliver and ultimately service our
customers.
Milliken supplies PPE to multiple industries including
the industrial workwear market, fire service and US and
international militaries. While we pivoted some of our
resources company-wide to support production of medical
PPE and protection of front line medical workers, we remain
dedicated to all of our industries that need PPE.
Finally, what are your thoughts on being members of the
PCIAW®?
PCIAW® is an excellent organization that provides
industry insights when we need them most during these
unprecedented times. Now, more than ever, we need to
unite globally and support one another. PCIAW® is a leader
of this effort by
digitally connecting its
members around the
world.
Uniform Buyers’ Network

www.pciaw.org

35

COVID-19: the Industry’s Response

36

PCIAW®VOICE

Summit & Awards

Buyers’ Guide

Uniform Buyers’ Network

www.pciaw.org

Established in 1985, Calvelex is a familyrun business, led by brothers César and
Marco Araújo, with a razor-sharp focus on
manufacturing sustainably alongside delivering
the highest quality couture clothing.
César Araújo is also one of the founding Board
Directors of the PCIAW®.
Can you tell us what you have been working on over the last
few months and during the current pandemic?
The strong demand from online sales kept the company working,
although at a much lower level. At the same time, Calvelex, like
the Portuguese textile and clothing industry, has reinvented
itself to produce personal protective equipment (PPE). Calvelex
created several masks following European recommendations and,
like other Portuguese companies, is now prepared to serve the
whole of Europe with this equipment.
How have you supported your customers and
the PPE industry during COVID-19?

situations like this happen, the European continent
won’t be dependent on Asia. It makes more and
more sense for European countries, including the
United Kingdom, to be articulated. This virus has
showed the fragility of the market economy - we are
experiencing a falling-out in the market economy, which requires
governments to make a strong injection of financial resources
to protect jobs and avoid a collapse of social stability. But in
addition to these capital injections, a Marshall Plan is needed:
we have to buy European products because that alone will allow
factories to continue to work, the economy to start growing
and, above all, to avoid a more serious economic crisis.
How can we prepare and do better should this happen again?
It is difficult to be prepared for something that we know little
about, which is the case with this virus. We don’t know how to
deal with it, because we don’t have an understanding of how it
spreads and attacks. If we have to deal with other pandemics of
this kind and humanity is not prepared, it will create challenges
that goes beyond the countries themselves.
In terms of European industry, the important
thing, as I said, will be to be united.
The current pandemic has brought a lot of
issues to light such as the lack of support
our industry gets from the government and
the challenges manufacturing in the UK and
Europe faces. How important is it to you to
manufacture closer to home?

The fact that Calvelex kept working without any
breaks has enabled us to continue to supply our
customers and respond to their needs. If we
had closed, this would not have been possible.
At the same time, we produce PPE to help and
protect people, mostly, health professionals,
who are at the forefront in this difficult period.

The United Kingdom, like the rest of the
European countries, must have an industry
of proximity and Portugal, with competent,
flexible companies and know-how, is an
alternative to the creation of its own industry.

How have you managed as a company during
the pandemic and what challenges have you
faced?

The challenges were tremendous, not least
César Araújo, Calvelex CEO, ANIVEC The European Union and the United Kingdom
because we are experiencing an unprecedented
President and PCIAW® Board Director
can’t continue to be intrinsically dependent
situation. Our main concern was for the health
on Asia. And it is also unacceptable that 80% of the clothing
of all employees. Therefore, we have introduced additional
transacted in Europe comes from Asia.
security measures in the company. It was undoubtedly a great
challenge for Calvelex and its employees.
We must bring factories to Europe and require cooperation with
other countries outside the EU and the United Kingdom. We can
What are your thoughts on predominately ‘going online’
buy products from them, but these countries must also buy our
during this current time?
products under the same conditions.
We have a long and strong relationship with most of our clients.
We have deep understanding, trust and knowledge of their
needs which enabled our continued contact. Calvelex’s digital
platforms – Fabrics4Fashion and Calvelex.net – where we
have the digitisation of materials, also helped to avoid a major
break. Webinars and online contacts, despite being our main
communication channels during this exceptional time, don’t
replace personal contact and the direct feedback that you have
from it. Hopefully it will be a matter of time - when there is a
vaccine or the virus dissipates - to get back to doing business
personally.

Globalisation has been difficult to manage for Europe, which
was dependent on Asia, for example, in terms of PPE and masks.
Today, Portugal is able to produce reusable and sustainable PPE,
with higher quality and added value, which protect not only
people but also the environment.

What lessons have you learned during this time?

I feel that I have an important role in supporting the development
of the workwear industry. I believe that the association, in the
future, has the enormous challenge of supporting and developing
the industry in the
European Union and the
United Kingdom.

This challenge has not yet ended - on the contrary, it is just
beginning. The big lesson, for now and for the future, is that
we have to be united. This pandemic showed that Europe
wasn’t working together and therefore, wasn’t prepared. It is
necessary to invest more and more in the industry so that, when
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Products made in Europe create jobs, boost the economy and
enable social well-being.
Finally, what are your thoughts on being members of the
PCIAW®?
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At Cobmex, we utilised the last few months
to invest in our digital marketing and ramp
up our online presence.
We modernised and redesigned our website to enhance
the user experience and better reflect our brand as well as
to best showcase our products. With the decision to hire
a Marketing Coordinator we have brought our social media
in-house in order to more effectively communicate our voice.
This time allowed us to work closely with stakeholders
and reflect on our purpose, vision, mission and values. This
exercise resulted in statements that are aligned with who
Cobmex is now in 2020 and our trajectory into this decade.
Being aware of the importance of face mask usage, we
developed a face mask that provides additional features
to those that are already available on the market. Our 3 ply
protection, reusable, non-medical face masks are built with
a nanofiber filter layer, soft and adjustable ear loops as well
as adjustable nose strips.
They are droplet resistant,
breathable, and can be
washed up to 20 times.
During the pandemic, we
stayed open to continue
to serve and supply first
responders and all our
clients. We kept close
contact with our customers
and suppliers, checking
in with them regularly
to get a pulse for how
they, and their teams and
families were managing.
We understood immediately
that open and responsive
communication took on a greater importance. That is why we
have been providing unwavering and uninterrupted service
to ensure that we fulfill orders as promptly as we did prepandemic. It is our priority to maintain inventory levels to
continue to service our clients’ needs in the timeliest manner.
Additionally, our enhanced online ordering system also allows
our customers to place orders with ease 24/7.
We have remained fully operational in order to serve our
customers who rely on us. Many of the industries we serve
have been greatly impacted by the pandemic. We have taken
a close look at our operating costs and have found ways to
become more efficient. Unfortunately, we cannot travel to
meet with clients and supply chain partners face-to-face,
but we make up for this by video conferencing. We use video
conferencing frequently and effectively to meet with customers
PCIAW®VOICE
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and suppliers and our team has adapted well.
We continue to present our sweaters, send
photos, catalogues, and provide samples to
maintain the tactile nature of our business. Our
ability to sustain our supply chain and continue to provide
world-class customer service is a testament to the systems
we have in place. At first, working from home presented a
challenge but our team rose to the occasion. Our IT department
quickly implemented new technology to make ‘work from home’
a seamless transition and daily team meetings helped us adapt
quickly.
It’s probably a bit too premature to claim we know where
ultimately the technology and industry is headed. Online
meetings, webinars and virtual trade shows will impact the need
to travel and the desire to attend seminars and conferences.
We do still believe that there will always be an appetite for the
human contact of networking. It’s doubtful that technology
will ever be able to replace the importance of many of the
networking events we have enjoyed in our industry. What has
happened though is that we
have all been confronted with
the importance of technology
and its role in keeping us
connected to our clients
and the industry. It has also
forced many to streamline
their purchasing process
and to provide critical
information in real-time.
The last few months have
allowed us to take a step
back and reflect personally,
within the context of our
company, and within the
context of our industry. We
have always considered our relationships, both old and new, as
our greatest asset. But now listening, and listening carefully
in an empathetic manner, has taken on a new meaning. It has
created a new perspective on how we can stay connected and
deliver our message. We are being more creative by exploring
the potential of all the tools we have available to us through
the internet, via social media and video. We are in the process
of developing numerous videos that will help to communicate
and educate our customers about our product as well as our
commitment to social and environmental sustainability.
We look forward to continuing to push ourselves digitally
and embrace the
challenges and
opportunities that
come our way.
Uniform Buyers’ Network
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As the COVID-19 pandemic continues to impact communities
around the world, Gore have worked hard to identify ways in
which they can apply their materials, science expertise and
production capabilities to help during this time of need. They
are committed to doing what they can, where they can, in
a manner that has the greatest value for those on the front
lines of addressing this crisis and within communities.
Several initiatives are underway that bring together the knowledge,
skills and capabilities from across Gore’s Enterprise. Many of these
efforts arose from either the needs of healthcare providers, Gore
customers, communities, the personal initiative of their Associates,
or as innovative ideas put forward through a crowdsourcing effort
amongst more than 10,500
Associates from around the
world.

Through Gore
innovation
For example, as an immediate
and initial response to the
PPE shortage, Gore rapidly
engineered prototype reusable
mask covers to supplement
clinicians’ primary face masks.
These covers, developed by a
cross-divisional team, are made
from a material that:
• is a proprietary Gore
high-flow filtration
laminate
• provides greater than 99% aerosolized virus particle
protection
• is water repellent yet air permeable, and
• can be reused after autoclave or EtO sterilization
This effort went from a product concept to prototypes in less
than one week. Gore currently have prototypes being evaluated at
a limited number of U.S. facilities in COVID-19 outbreak hot spots.
Based on feedback from those piloting the prototype, they intend
to optimize the PPE Protector design and then scale up production
for broader distribution. Gore hears the pleas for help and will
continue to do everything they can to protect those on the front-line
of this global health crisis.

Working with others
Whilst there is much Gore can do as an Enterprise, they are set to
achieve more, on a larger scale, through collaboration with others.
Gore is a materials science company, and, for the most part, the
creation of finished PPE products is not their core competency. By
providing its customers and other manufacturing companies with
Gore’s highly specialized component materials, which can used
to produce a variety of finished items, together Gore and their
trademarked licenced manufacturing partners can supply even more
health care providers with sorely needed items.
PCIAW®VOICE
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Examples of other initiatives underway include:
• Protective medical gowns, using fabrics
laminates from Gore’s current inventory
• Universal filter cartridge prototypes for use in respirators,
hoods and ventilators that incorporate Gore’s filtration
materials intended to provide N95 particulate protection
• Disposable N95 respirators, using Gore’s filtration laminates
It is through these collaborations with those who have the
technical capabilities and production capacity needed to produce
the finished goods in volume that together, they are truly
improving life.

Within Gore
communities
They continue to engage in
their local communities to
support fellow Associates,
friends and neighbours. In
places like Flagstaff, Arizona,
and Newark, Delaware,
where Gore have significant
U.S. operations, they are in
direct dialogue with local
health care providers to
determine how they can
help. In locations where they
had inventory of medical
supplies and protective
gear typically used for
manufacturing, R&D and technical case support purposes available,
Gore have donated those items locally to healthcare workers serving
the communities in which they operate. In addition Gore have
provided engineering and prototyping support to address other
urgent equipment needs at local hospitals serving Gore communities.
Some of the buildings that house Associates who are not essential
to current operations or are otherwise unoccupied during
the operational shut-down have been offered to local health
departments and government crisis response teams as additional
space to conduct their work. The availability of such space varies by
region, but Gore are making their facilities accessible whenever they
can with the hope it provides much needed support.
As global citizens, Gore feel a responsibility to contribute their time,
tools and talent to the fight against COVID-19. As members of the
communities in which they operate, Gore share a deep commitment
to protect those who are working hard to protect everyone. It is in
this spirit that Gore actively
pursues these opportunities
to help, even as they continue
to search for new and innovative
ways to address further critical
needs.
Uniform Buyers’ Network
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“Reset and rebuild something better than before”
The PCIAW® caught up with INVISTA CORDURA®
brand to find out how they are coping with the
COVID-19 pandemic.
How are you adapting to the market conditions?
CORDURA® Brand Business Development Director Cindy McNaull,
explains the post COVID-19 market reset: “During this post COVID-19
environment we are all having to make some tough choices. For
CORDURA® brand the choice was easy – we are not backing down
on our commitment to sustainable innovation and creating tools that
enable digital transformation and global connectivity.
COVID-19 is giving us a chance to reset and rebuild something better
than before. Experimentation, agility and entrepreneurial thinking
are core values of INVISTA and the CORDURA® brand and we have a
continued focus on developing future-proof transformative tools.”

This is a challenging time for
our industry and it is how we
deal with this as a collective
global textiles community
that will help define and
set the foundation for the
future. As consumers we are
all being more selective with
the products we purchase,
and for the ones that we do
buy we want them to go the
distance. There is a lot of personal uncertainty during COVID-19 and
we are all facing the challenge of personal connectivity in a digital
world.
Branded fibres can serve as anchor points in these changing times,
offering tried and tested, proven performance that consumers can
rely on. Using ingredient brands such as CORDURA® can really help
with building trust through engaging storytelling. That is why we are
focusing on delivering relevant digital support tools for our brand
customers to help support consumer decision making.
CORDURA® brand has always believed that innovation becomes
amplified by collaboration. INVISTA’s strong focus on adaptive
thinking and rapid experimentation positions us for the new normal.
We continue to work on our digital tools and customer connection
points to help navigate the journey ahead.
Are you bringing any new developments to the PPE and
workwear market?
New developments are certainly in the pipeline. For example,
expansion of our CORDURA® ECO fabric line through the introduction
of a recycled nylon family of durable, resilient solutions for technical
bags, backpacks, accessories and footwear. The fibre driving this new
collection is certified through GRS (Global Recycled Standard) and
is engineered from reclaimed pre-consumer nylon fibre waste. This
means minimizing reclaiming and repurposing manufacturing process
Summit & Awards

This is in addition to the promotion of our enhanced
portfolio of GRS certified recycled polyester
CORDURA® ECO fabrics made from post-consumer waste such
as plastic bottles and packaging. Discarded to durable - fabric
solutions for everyday bags, accessories and footwear. This means
less waste in landfills and longer lasting products that need to
be replaced less often which is better for the environment. We are
inspired to create durable fabrics for a more sustainable world.
In other areas of the CORDURA® fabric portfolio we continue to build
our range of durable, protective fabrics for garment reinforcement
with innovative stretch options. There is also increased development
in flame retardant fabrics with enhanced abrasion resistance using
CORDURA® fibre technology.
How have consumer
attitudes to PPE changed?

How do you see the
textiles, PPE and workwear
community adapting?

PCIAW®VOICE

waste to engineer durable products made from recycled
ingredients that can be enjoyed for years to come.
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Trend indicators suggest that
after COVID-19, consumers will
be valuing longevity. They have
a heightened awareness of
PPE – the value of protection.
This mindset when shopping
aligns nicely with our longstanding mantra of creating
durable heritage products
that will stand the test of
time. The CORDURA® brand is
firmly rooted in a military and
workwear heritage and have helped provide protection for soldiers
and workers for over 50 years. The latest range of CORDURA®
stretch fabrics for garment reinforcement designed for workwear
and active outdoor gear, offer the protective functionality and longlasting durable performance sought by designers developing work
clothing and PPE solutions for the post COVID-19 world.
How have you adapted to the new business conditions?
We were well underway with digital and foundational
transformation of the CORDURA® brand, but this crisis has certainly
underscored the importance and sense of urgency to respond in
a faster moving world. COVID-19 has re-emphasised the need to
be able to respond faster, create more virtual connections and
build bridges that you might have been able to do face to face.
The CORDURA® brand is certainly focused on being nimble, flexible
and experimental. But we are continually reminded of the need to
have the right tools and expertise at our fingertips – and a big part
of this is having a diversified portfolio of CORDURA® supply chain
partners and a targeted innovation pipeline; as well as the ability to
pivot, adapt and experiment quickly.
To find out more about CORDURA®
fabrics visit www.cordura.com
CORDURA is a trademark of
INVISTA for durable fabrics.
Uniform Buyers’ Network
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“Working around the clock to support the healthcare sector”
Carrington Textiles is the largest producer of
workwear fabrics in the UK, producing over 55
million metres of fabric annually, and exporting
to more than 80 countries worldwide. The
PCIAW® spoke with Carrington Textiles to find
out how the pandemic had impacted them.
Can you tell us what you have been working on over the
last few months and during the current pandemic?
At Carrington Textiles we focused all our resources and efforts to
support the healthcare sector by providing
fabrics, not only to the main healthcare
garment providers, but also to local ‘scrub
hubs’ around the country and fashion
retailers who repurposed their production
lines to produce the much needed PPE for
the NHS.

For those able to work from home we have provided
the necessary support and flexibility as most of us
juggle family responsibilities.
One of the biggest challenges we faced during
the first months of the pandemic was the closing of borders
around the world, which made freight and logistics tricky for
everyone. Thankfully, our long-standing committed partners
showed their support throughout, so we were able to continue
delivering our best in class service to customers.
What are your thoughts on predominately ‘going online’
during this current time?
Going online is a necessity, so we need to
embrace it and find ways of maximising the
experiences with customers and colleagues.
One positive change is that we are all more
available for customers as travel is not
eating into our working days.

We worked around the clock with some
of the biggest garment providers to the
NHS and the healthcare sector in France,
Germany, Eastern Europe and Scandinavia,
to supply over 3.5 million metres of fabric
– a demand two times greater than usual
– with 2.5 million metres alone serving the
NHS, care homes, pharmacies and other
front line healthcare professionals in the UK.
The latter figure translates into more than 1
million sets of reusable uniforms, including
scrub suits or tunics and trousers.

Scrubs - Max Raynor: Scrubs made with donated
Carrington Textiles fabrics by fashion students
from London’s Central Saint Martins

Another 300,000 metres of Carrington Textiles’ healthcare
specialised fabrics were provided to clothe frontline staff at
Nightingale Hospitals around the country.
Additionally, at Carrington Textiles we teamed up with our main
production facility in the UK, Pincroft, and a UK biotech firm to
manufacture an antiviral fabric made into snoods. These virus-killing
snoods became highly popular for their protective technology and
for being a more comfortable alternative to face masks.
It is important to mention that all our healthcare specialised
fabrics are industrially launderable which means they are
reusable, therefore kinder to the environment.
How have you managed as a company during the pandemic
and what challenges have you faced?
As a company we all had to adapt to a new way to do
things and our teams have all adjusted brilliantly to the new
circumstances.
On site we focused on keeping our key workers safe by putting
measures in place to safeguard their health and safety, while
ensuring the production of much needed healthcare fabric
wasn’t affected.
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We must recognise that this is not going
to be a short-term change to our working
lives but more likely a medium to long
term shift. We have therefore focused
on technologies that make us easy to
do business with, easy to work for and
support our teams and colleagues to
work as easily from home as they did from
the office. We have worked on our sample
service and made our website interactive,
with easy product selectors to deliver the
best customer experience.

Textiles is still a “touchy feely” product
(aesthetic is important) and customers need to see the
product. Face-to-face is therefore important, as is the human
interaction, so we will support safe ways to return to this. We
look forward to exhibitions restarting!
How can we prepare and do better should this happen again?
We are still adapting to a new way of life and haven’t gone
back to pre-Covid ways of working, so we are incredibly well
placed to continue. We can only hope that once this is over it
does not happen again!
The pandemic has brought a lot of issues to light such as
the lack of support our industry gets from the government
and the challenges manufacturing in the UK faces. How
important is it to you to manufacture closer to home?
Manufacturing closer to home, today more than ever, is vital,
as it allows fast responses and can mobilise rapidly, as well
as being more flexible, adaptable and providing shorter lead
times. At Carrington Textiles
we continue to support local
supply chains in all markets
we have presence.
Uniform Buyers’ Network
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Tibard:
,
From Chef s Apron to Scrubs
Since 1979, Tibard has been manufacturing and
supplying uniforms to the hospitality industry,
from some of the UK’s largest casual dining
chains, such as Frankie & Benny’s, all the way
to Michelin starred restaurants.
However, on the 16th March that all changed! When the UK
Government advised the public not to visit pubs or restaurants,
we watched our sales dry up overnight from 200 order
dispatches a day to none. This left us with a predicament, as
we had a state-of-the-art manufacturing facility in Tameside,
Manchester with the capacity to produce over 15,000
garments a week not being utilised at a time when the NHS
needed more and more specialist clothing.
We therefore got in touch with a range of our fabric suppliers
to offer our services through existing touchpoints to meet
the demand. Within 24 hours, we had transitioned from
manufacturing chef clothing and aprons, to scrubs. We put in
place hand sanitising stations and social distancing measures
within our factory to best protect our amazing staff.
We were able to provide scrub suits to NHS Trusts and Care
Homes throughout March, April and May but due to the work
of businesses such as ourselves, volunteers and imports, the
demand for scrubs eventually dried up. However, PPE gowns
became the key shortage for the health service and we
decided to work with a partner to develop our own reusable
gown. Unlike the disposable ones previously used, this gown is
made from a tougher fabric and can be thermally disinfected
after use ensuring it can be worn multiple times before
becoming waste. This is not only more sustainable but also of
higher quality. We continue to manufacture these gowns and
our production is still orientated for this.
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Whilst our incredible production team were hard at work
manufacturing scrubs and gowns, the rest of Tibard were busy
researching and developing our own washable face mask.
We knew that our traditional customers may be interested in
extra equipment when they re-opened and we did not want
the hospitality industry to turn to the overpriced products
advertised on social media. A mask for restaurants, cafes, pubs
and other venues needed to be comfortable, adjustable, triple
layered and machine washable. The Tibard Face Mask was
created to satisfy all these requirements at incredible value for
a covering that can be used up to 50 times.
We have had to diversify our offering and develop garments
we had never previously imagined. But as well as chasing the
few opportunities that were available during lockdown we also
wanted to go above and beyond for our existing customers who
were going through an even tougher time than ourselves.
Having a strong manufacturing presence in the UK has
always been part of our identity. Our commitment to British
manufacturing has never wavered and one of the positives to
come from this ordeal is that people are beginning to see and
value the importance of having a strong, native manufacturing
sector. When the global supply chain became pressed,
businesses large and small were forced to make up the shortfall
and it would be a tremendous shame if, when normality
resumes, we go back to importing most of our goods.
From a business level, it provides you flexibility and while so
many of our competitors simply had to close, we were able
to do our part for the
National Effort and
this is a source of
tremendous pride for us.
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Putting Sustainability
at the Heart of PPE
Over the course of the COVID-19 pandemic,
PULSAR® has focused its attention on
supporting the professional clothing industry
in two ways:
• Ensuring the production of PPE that is durable, safe,
and comfortable

Stuart Jukes, Managing Director, stated: ‘The great thing about
AirGill masks is that they incorporate a key value of PULSAR®’s
– sustainability. It’s imperative that the public has access to
the protection they need, but the cost to the planet has to
be taken into account. Disposable masks are going to landfill.
AirGill masks last longer and are treated specifically to ensure
the safety of the wearer.’

• Continuing their commitment to sustainability

Sustainability

AirGill Face Masks
Over the last few months, wearing a face mask has become the
norm for almost everyone. A face mask prevents the spread of
viruses by eradicating the chance of inhaling airborne water
droplets that contain the virus. However, the mask itself can
become contaminated, leaving wearers possibly vulnerable
to transmission of viruses through touching and adjusting a
contaminated mask.
PULSAR®’s AirGill face mask is a modest, comfortable and
well-fitting face mask that offers its wearer technologically
advanced protection features to combat the issue of a
contaminated mask.
The masks are treated with Polygiene ViralOff technology,
which reduces viruses and bacteria by 99% within two hours.
This technology stops viral activity through interaction with
key proteins. It is applied to the fabric at the finishing stages of
production.
By treating the masks with Polygiene ViralOff, the AirGill face
masks offer security, comfort and sustainability. Polygiene
ViralOff ensures that the wearer does not need to excessively
wash their mask as Polygiene ViralOff is an always-on
treatment!

PULSAR® is dedicated to being as mindful as possible about
the impact their products have on the planet. Understandably,
there has been a huge increase in production and sales
of reusable and re-washable face masks. Whilst the need
for face masks is undeniable, PULSAR®’s ethic is to remain
conscious of their sustainable practises at all time.
PULSAR®’s products allow for the continuation in sustainability
right down to the customer. It is vital that sustainability runs
throughout the entirety of a business and PULSAR® implements
this at all stages:
• Shrinking swing tags by 90% to use less paper and
less energy
• Plastic attachments have been swapped for
sustainable twine
• Removed plastic banding from boxes
• Installed insulation on their biggest warehouse
rooves
• 60 solar panels on their biggest warehouse rooves
• Digitalisation of warehouse processes to be 100%
paperless

If you are interested in learning more about PULSAR®’s
As well as Polygiene ViralOff protection, the masks are treated
products, please find their contact details below!
with Polygiene Odor Crunch to break down any unpleasant
odours that accumulate in the mask throughout the
/PULSARHIVIS
www.pulsaruk.com
day. This technology again reduces the need for
01527 962012
@PULSAR_UK
washing as the wearer can trust that the mask takes
/PULSAR
sales@pulsaruk.com
care of both cleanliness and provides protection.
PCIAW®VOICE
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Klopman International
“Flexibility, innovation and quick reactions are the factors of success”
Can you tell us what you have been working on over the
last few months and during the current pandemic?

What are your thoughts on predominately ‘going online’
during this current time?

Klopman is Europe’s leading company in the production of
workwear and protectivewear fabrics, with over 50 years’
experience. We answered quickly to the needs arising with
the coronavirus emergency, offering our know-how to produce
reliable protective masks, sterilisable and reusable up to 50
times. Moreover, thanks to our expertise in the production
of fabrics for medical and health
sectors, the company has been
included in the list of essential
activities for the social life of
Italy.

We think that digital tools are a fantastic resource to keep in
close contact with the company’s customers and stakeholders.
At Klopman we are reorganising the whole way we present our
products, with new advanced online tools, package shipments
and promotional activities that guarantee our customers are
kept up to date on the latest products launched. It is a new
way of keeping in touch and we
are sure it will set a new way to
interact and do business in the
future. Companies need to be ready
for the change.

Klopman masks are made of
a double layer of fabric to
ensure maximum protection and
comfort. In order to ensure a
barrier effect with low particle
release, Klopman masks are
made from a very solid fabric
construction, with a waterrepellent finish on the outer
shell. Inside, the polyester/cotton
blends guarantee comfort in
both wearing and breathability.

What lessons have you learned
during this time?

Alfonso Marra, CEO of Klopman International

How have you supported
your customers and the PPE
industry during COVID-19?

This period has been very hard for
companies but also very instructive.
Flexibility, innovation and quick
reaction will be the factors of
success in the future. Very quickly
setting a smart-working system for
our employees, creating a specific
supply chain for the production and
distribution of masks, and training
our people to use new, improved
digital tools are just a few of the
activities we conceived, planned
and implemented.

How can we prepare and do
The pandemic did not stop
Fabric control at Klopman International
better should this happen again?
Klopman’s activies and the
company guaranteed to all its customers the usual high
Think outside of the box. This is the only way we can face this
level of service, thanks to the strong collaboration of our
new reality. We hope this situation will be over soon but the
employees and to a consolidated value chain of reliable
lessons we have learned have to keep us ready to react to any
suppliers.
future possible development.
How have you managed as a company during the
pandemic and what challenges have you faced?
The most important challenge for the company was the
urgent need to combine our employees’ health and safety
with the need for a continuous production process. The
extraordinary commitment of our people enabled us to reach
this crucial result. Another important challenge was to build in
a very short time a specific supply chain able to produce and
distribute masks in order to face the growing need to protect
the population. We also tested the filtering level of our masks
using a different testing company and were able to offer to
the market a product that has also been approved by the
French Ministry of Solidarity and Health.
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The current pandemic has brought a lot of issues to light
such as the lack of support our industry gets from the
government and the challenges manufacturing in the UK
faces. How important is it to you to manufacture closer to
home?
The special relationship with our local territory is one of the main
strengths of our company and the pandemic
demonstrated how this factor is important
in facing a crisis. Klopman is a global
company with a very strong local
identity and the sense of belonging of
our employees and suppliers, really makes
the difference.
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Tracking Trends:
The Industry’s Response
We have summarised the key business decisions, strategies
and trends that have emerged from the responses we
received for our “COVID-19: the Industry’s Response” feature.
Prioritising PPE Production

Collaboration with Others

Many businesses in the professional clothing sector have
pivoted their production to help supply essential workers
with PPE. This has been noted from fabric companies to PPE
manufacturers, who have all shifted their production to aid the
crisis.

Working alongside other businesses in the industry will lead
to more wide-spread success and maximise the health of
the sector. Through collaboration, the businesses within the
industry can educate one another and develop in growth
together.

Establishing Safety Measures for Staff

Going Digital

The importance of a strong, communicative workforce who
feel safe in their workplace cannot be denied. Leading
businesses have implemented new safety measures at work
and acquired the necessary tools to allow for working at
home.

It could be easy to feel as though the personal aspect of
a business relationship has been diminished due to social
distancing. However, businesses who accept the need for
digitalisation and make the shift to digital methods, will find
there are personable and easy ways to communicate with
customers.

Dedication to Customers
Maintaining the highest level of customer service throughout
the COVID-19 pandemic has been essential for all professional
clothing services. It is imperative that businesses feel able
to demonstrate to their customers that they are still working
to the highest standards and can accommodate the new
changes.

Preparation for the Future
The global COVID-19 pandemic has not ended, and we do not
have clear predictions of what will occur in the future. For this
reason, it is vital that businesses take the time to plan should
another crisis hit.
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Embracing the Change
In a very short space of time the industry has changed
dramatically. As we have seen from our leading businesses, it
is key to embrace the changes that have occurred and work to
accommodate them as opposed to resisting them. Flexibility is
hugely important in the coming months.

Get in touch!
Contact info@pciaw.org with your comments and a
member of our team will be in touch!
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Back to Basics with PPE

Back to Basics – What is PPE?
V12 Footwear pride themselves on designing
“the most comfortable safety footwear for
the most demanding working environments”.
Although V12 Footwear operate on a global
scale, their goal is to provide a “personal
service with honesty, integrity, quality and
excellence at the fore”. In this article, V12 go
back to basics on the importance of PPE and
what makes their product stand out.
What is PPE and Why is it Important?
Personal Protective Equipment (PPE) is designed to protect
the wearer against health and safety risks whilst at work.
As standard at V12, all our products come with the health, safety
and quality boxes ticked. It’s extremely important to ensure the
right PPE is worn and caters to the needs of the job at hand. The
correct PPE will provide protection in the workplace, and provide
high levels of comfort (if properly fitted), which can in turn reduce
any health problems that may arise from ill-fitting PPE.

Our PPE and Why it’s Different
At V12, it starts with the wearer. Our safety footwear is
designed for comfort and confidence, all day, every day.
We ensure our boots are as tough as the environment they
face, and as supportive to soles as we are to customers,
because healthy, comfortable feet make a difference to people
and productivity. For over 20 years, we’ve been researching,
testing and innovating; embracing new technologies and better
materials to protect wearers and
provide piece of mind.
Our three core pillars separate us
from our competitors and make us
stand out from the crowd…
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Safety
We pride ourselves on our rigorous testing methods, ensuring
our boots deliver consistent protection in the harshest of
working environments. We are BSIF registered and committed
to formally declaring and committing to selling only certified
PPE that performs to the claims made and carries the CE mark.
In addition we also hold the EU Keymark that stands for
consistent, proven safety. This proves consistent quality and
gives customers extra confidence in buying. No other safety
footwear brand comes with this accreditation.
Last but not least, we are SATRA members, which signifies that
our products have been assessed as ‘fit for purpose’. With 1 in
10 people unwilling to risk spending less than £30 to protect
their feet, we’re convinced safety is and always with be the top
priority.

Comfort
Every V12 boot has been expertly designed to provide the
utmost comfort for wearers, because when feet are comfy,
they’re the last thing on your mind. Most professionals are
wearing their boots for 5 or more days per week for over 8
hours a day. Adding up to a pain staking 40 hours a week, 160
hours a month and over 1,000 hours during a 6-month period now we know why comfort and fit is so important!

Durability
Nearly 50% of professionals find that their boots need replacing
every 6-12 months, with the majority of replacements due
to the boots wearing out. We’re confident that our footwear
performs, time after time. Which is why we offer a 200-day
warranty on all our products.

www.v12footwear.com

/v12footwear

01249 651900

@v12footwear

sales@V12footwear.com

/v12footwear

Summit & Awards

Buyers’ Guide

Uniform Buyers’ Network

www.pciaw.org

SATRA reveals new
development sample
assessment service
for safety footwear

SATRA has launched a development sample
assessment service for safety footwear
products, helping shoemakers save money,
time and reduce waste.
The development sample will help to highlight any problems that
could arise during certification before the whole shoe is made,
thereby saving money and time in the manufacturing process. By
using this service to test samples shoemakers can also improve
their green credentials by reducing the waste of finished products
that do not pass certification.
Safety footwear must be compliant with legislation and standards,
as well as being protective. The level of protection provided by
safety footwear must be both effective and consistent and this
can only be achieved if the product is carefully designed and
manufactured. Using this development sample assessment, SATRA
is able to provide valuable feedback to shoemakers by carrying
out initial assessments of the design and construction, as well
as slip resistance, impact and compression testing. By doing this,
they ensure the rest of the design and manufacture process
complies with the safety footwear standards and the CE marking
certification requirements, significantly lessening the necessity of
expensive product recalls and the risk of litigation.
SATRA offers the complete range of safety footwear tests
including EN ISO, ASTM, CSA, SANS, and AS/NZS standards.
SATRA is a European Notified Body and has a team of experts
on hand to help shoemakers through the process of the initial
sample development tests. The team can advise promptly on the
procedures which need to be followed to meet the requirements
of the various standards.
SATRA can cover slip resistance testing, abrasion testing,
durability, comfort assessment, thermal and breathability rating,
restricted chemical analysis tests as well as providing fitting and
sizing assessments of safety footwear and motorcycle boots.
For more information, please visit www.satra.com.
PCIAW®VOICE
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West Africa COVID-19
Emergency Medical
Scrubs & PPE

To combat global shortages, sourcing company
Ethical Apparel Africa (EAA) is working with its
factory partners in Ghana (KAD Manufacturing,
Alfie Designs and Maagrace) and Benin (ANC)
to pivot manufacturing to essentially needed
apparel and personal protective equipment
(PPE) for healthcare providers.
EAA has mobilised funding and support from multiple donor
agencies to enable production of over 50,000 sets of scrubs
meeting international performance and quality standards.
The scrubs are being distributed to Ghana’s hospitals at
reduced cost levels in close coordination with Ghana and Benin
Governments and are also available to be exported to the US,
UK and Europe. A portion will also be donated to the public
hospitals in Ghana and Benin fighting the crisis there.
EAA is also investing to build PPE production capability in
Ghana, with a focus on manufacturing medical grade masks to
meet international testing requirements and certification. This
surgical mask production unit will be the first of its calibre in
Ghana – providing a reliable source of supply for medical-grade
masks to protect healthcare providers.
Alongside providing medical clothing and PPE locally, EAA
is working to deepen existing and develop more long-term
relationships with U.S. and UK medical apparel buyers –
supporting them to access West African production capacity
and diversify their supply chains.
This coalition of partners – Ethical Apparel Africa, donor
agencies, KAD, Alfie, Maagrace and ANC – is working to
contribute to Ghana’s success story by pivoting local industry
capabilities, preparing for what could come in the future, as
well as safeguarding livelihoods.
For more information, please visit
www.ethicalapparelafrica.com/press-contact
Uniform Buyers’ Network
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PPE News

Women’s Health Survey Part 2:
A Different World
It’s safe to say we’re living in a different world
than when we first launched this project.
The timing of the Women’s Health Survey just before the start
of the COVID-19 pandemic and lockdown could prove very
interesting. Many of the challenges will have become harder as
we have adjusted to new ways of living, working and interacting
with other people. However, we may well have had a once-in-alifetime opportunity to re-evaluate work-life balance and perhaps
have overcome some of the previous challenges.
In this issue, I’ve analysed the impact of age group and having
dependents on stress levels, and links between this and the
likelihood of suffering from ‘imposter syndrome’ feelings. Of the
respondents, 45% had dependent children under 18 and 47% had
no dependents at all (including elderly parents / other dependent
groups like volunteering).
The responses were completely anonymous, and purposefully so, as
we asked some challenging questions around stress and self-worth.

52

PCIAW®VOICE

Summit & Awards

Buyers’

Imposter Syndrome
This is something which women are famously more likely to
suffer from than their male counter parts - along with only
being half as likely to negotiate pay and benefits with their
employers, this speaks volumes about self-worth, and a lack of
female representation in senior positions can exacerbate this.
Worryingly, 80% of all of the respondents said they had doubted
their ability to do their job, felt inadequate or out of their depth at
work within the previous year. A quarter of those reported having
felt this way within the previous week alone.
Interestingly, there was a difference both for age and whether or
not the respondent had under 18 dependents at home, in feeling
out of their depth or inadequate.
68% of under 45s felt inadequate at work, compared to 36%
of over 45s – it seems natural that with more experience, your
self-confidence and understanding of your own abilities would be
higher.
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A third of respondents with under 18s had experienced this feeling
in the last 12 months, however that increased to nearly half for
those without younger dependents.
This could be explained by a change in priorities for working mums,
but perhaps it is more accurate to point to women returning to
work after having children taking jobs below their full potential.
It’s not clear whether this is by choice or as a result of access to
opportunities.
Conversely, 93% of respondents with dependents had felt under
pressure in the last 12 months, compared to 88% of those without
dependents. Which seems to highlight the additional pressures of
dependents’ needs in the wider work-life mix.

Work-Life Balance
Overall 40% of the respondents spent less than 45 minutes
per day doing the things
they enjoyed, including
simple activities such as
watching TV, listening to
music and reading. Perhaps
unsurprisingly, for those
with dependents under 18,
only 53% were likely to
partake in 45 minutes of
these types of activities,
compared to 75% of those
without.
Nearly half of us don’t
partake in any activities
(even once per month)
specifically to help us to relax and unwind, including practicing
mindfulness or meditation or taking time out for things like
reflexology, acupuncture, massage or beauty therapies.
But the same number (48%) also work more than 40 hours per
week. Whilst fitting these activities into our working weeks can
be challenging, these types of activities become more important
as our lives get busier and can help to manage the stresses of
modern working.
Respondents in the 25-34 age group were most likely to partake
in some form of relaxing / unwinding activities. Interestingly, they
were also the most likely group to use someone else to do this,
i.e. they are least likely to self-meditate and most likely to have a
message or therapy / treatment.

The Covid Effect
Inevitably, the impact of changing working routines and
environments will make some of these issues harder.

For those not used to working from home, I’ve seen
family and friends feel pressured to constantly
justify being present and available, all day, every
day. It also seems that people are expecting faster
responses to emails and calls, as if now we’re sitting
simply waiting for the next person to contact us… the list
goes on!
At the same time, many of the activities we use as a way of
relaxing and unwinding have not been available to us, whether
that’s going to the gym, having our hair done or spending time
with friends and family. And it can more difficult to manage the
blurred lines between home and work life, especially if you don’t
have the luxury of a designated and separate office space.
However, as we start to get back to business as usual, perhaps
this really is a once in a lifetime opportunity for us to look at
how / where we work, and to
find new ways to manage the
work-life balancing act so many
of us have struggled to achieve.
Businesses now know it IS
possible for staff to work
from home and they have the
technology available to be able
to do so effectively. Productivity
levels may have improved with
more efficient online meetings
and reduced (non-existent!)
travel times between meetings.
The environmental and financial
benefits of lower business
travel are just the start – I’m lucky that my ‘commute’ is now a
20-minute walk in the fresh air, simply to ‘book-end’ the working
day! Whilst it won’t be possible for all business or job roles,
I’ve driven almost zero business miles in 4 months, without
detrimentally impacting my business relationships.
Although I have missed seeing clients and the benefits of basic
human interaction, I’ve definitely not missed the motorway
traffic! It is all about getting the right balance.
We’ve learnt the hard way the things that are really important
to us – and surprise, surprise it’s not about being the last one
to leave the office! For many of us, it’s about being creative,
reconnecting with nature, popping out for a
coffee, or simply spending time with loved
ones.
I hope we’ll come out the other side of this
having greater empathy for one another,
and understanding the need for a better
work-life balance to protect our physical
and mental wellbeing.

New stresses will be adding to the usual work stresses – being
furloughed and the uncertainty of job security; trying to juggle
home schooling & childcare with working from home; and simply
the mental stress of lockdown. Plus, the extra
challenge of managing teams remotely with
www.shield360.co.uk
technical teething problems; whilst maintaining
team morale, and trying to avoid disconnect
+44 (0) 1172 441910
between teams split between the office, home
info@shield360.co.uk
and those on furlough.
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By Natalie Wilson
MD at Shield360
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Natalie Wilson on Supporting
UK Manufacturing during
COVID-19
The PCIAW® spoke with Natalie Wilson of
Shield360 to hear how she coped during
COVID-19 and to learn more about her
efforts to support UK manufacturing in
the professional clothing industry.

As a result of the programme, Natalie pushed to
ensure that factories didn’t have to further furlough
staff and, in some cases, facilitated bringing
back staff that had previously been furloughed.
Additionally, in cases of factories re-opening, Shield360
supported the scaling of production gradually to allow safer
working practices for staff.

Regular readers of PCIAW®VOICE - and Natalie’s usual column will not be surprised to read that she barely stopped working
during the COVID-19 pandemic. Much of our industry banded
together to offer support not only to the NHS and those
who needed PPE, but to the future of
UK manufacturing too. In fact, Natalie
went out of her way to support UK
manufacturing, creating a scalable and
repeatable operation whilst she did so.

Sustainability has been at the forefront of this project too,
with all 40,000 snoods being delivered in biodegradable
bags - saving around 200kg of plastic bags! Natalie has been
firm in the fact that maintaining ethical and sustainable values
is absolutely possible, even during a
pandemic.

Since March, Natalie has coordinated not
one, not two, but seven factories within
the UK, providing each a with a share of
32,000 scrubs and gowns produced for
the NHS - plus snoods/face coverings.
Developing the specifications and giving
each factory patterns to help control the
quality and consistency of the product,
she also enabled smaller factories to
be included in the overall production
programme.

In conclusion, the project has resulted
in the making of 47,000 NHS re-usable
garments of which over 70% were made
in the uk. And the ones not manufactured
in the UK? They were made in a factory
in Latvia - a highly ethical factory that
Natalie audited last year to discover
around 15% of its workforce to have some
form of disability.

Her support didn’t stop there. To ensure
the factories were actually able to pay weekly wage bills,
Natalie went out of her way to negotiate payment terms
with buyers to enable her to cash flow the project. She did
this either by buying fabrics and sending them to individual
factories - so they had no additional cash to find - or by paying
their invoices almost immediately.
This process benefited everyone involved. It enabled the
factories to produce and dispatch on a weekly basis, which
then meant their customers were receiving regular deliveries
of essential garments - despite challenges COVID-19 may have
caused such as longer lead times for garments to arrive or
hygiene when handling garments.
This also led to the wider economy benefiting - all UK
production has used the UK supply chain for fabrics, elastic,
threads, labels, packaging and courier companies.
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In total, around 120 staff were involved in
this project across the country - including
factories in Scotland, South Wales, Crewe
& Birmingham.
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With the project now coming to the end,
Natalie is looking forward to finding a way
to keep supporting the collection of SME and micro factories
with further production. She explained, “Collectively, this group
of factories would be able to produce approximately 30,000
- 40,000 gowns per week - all of which would be coordinated
and managed by myself so the buyer would only have one point
of contact.”
Natalie’s support for UK manufacturing has made a huge
difference in a time when it was needed most. With the
government failing to recognise and aid our industry, we are
relying on people like Natalie Wilson more than ever - and
are thankful for all the hard work she has done during these
times.
For more information, please
visit www.shield360.co.uk or
contact Natalie Wilson directly
at natalie@shield360.co.uk.
Guide
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Natalie Wilson Joins the PCIAW®
Board of Directors

The PCIAW® are proud to welcome Natalie
Wilson as the newest member to sit on the
Board of Directors.
As you all know, the PCIAW® is the first and only UK
and worldwide association dedicated exclusively to the
professional clothing industry and its
entire supply chain. As a not-for-profit
membership organisation, we place our
members at the forefront of our work:
we are run by members for the benefit
of our members.

Her knowledge of the industry enables Natalie to
provide added-value services to small and midsized businesses, and, since 2019, she has actively
represented the views of women in our industry
through her regular contributions to PCIAW®VOICE.
During this time, her columns have covered a variety of
issues facing our industry such as
Women’s PPE, the gender pay gap,
International Women’s Day and,
most recently, Women’s Health and
managing work-life balance.

excited to bring
“myI ampassion
for our
industry to the Board”

The PCIAW® board of directors consists
of experts across our industry bringing
a skill set together that has been
hand-picked to ensure the PCIAW® not only has some of the
best minds in the business as the driving force behind its
mission, but that it very quickly establishes itself as the single
collective voice of the industry, strengthening the future for
everyone involved.

Thanks to the amazing work Natalie does for championing
women in the industry and being at the forefront of
sustainability, welcoming Natalie onto the Board of Directors
was a clear choice for the PCIAW®. With 15 years of industry
experience, Natalie brings a wealth of knowledge to the team,
including overseas production management, technical PPE
design and product development, through to contract and big
management.
PCIAW®VOICE
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Natalie commented, “I am excited to
bring my passion for our industry to
the Board, and to help ensure the
whole of our industry is represented through the Association.
In particular, focusing on the benefits that the PCIAW® can
bring to under-represented groups, including giving SME,
micro and minority owned businesses a clear voice and
influence in our industry offers a unique opportunity”.
The PCIAW® are excited to see what Natalie can bring to the
board as a strong representative for women in our industry
and other under-represented groups.
Welcoming Natalie is another step in how the PCIAW®
continues to grow and we are, as always, excited to push
forwards into the future with the support of Natalie and the
rest of our directors.
Uniform Buyers’ Network
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Newest Members
®
of the PCIAW
As the PCIAW® continues to grow, new members are
joining us every day.
Whether a supplier or a buyer, companies are discovering that
becoming a member of the PCIAW® gives them access to resources
and expertise tailored to the professional clothing industry.
Lenzing Fibres

Gerber Technology

The PCIAW® is delighted to announce that Lenzing Fibres

In 2020, the PCIAW® partnered with Gerber Technology
to host a series of webinars for the professional clothing
industry on the topics that affect them the most.

have joined the PCIAW®.
As one of the most innovative and forward-thinking
company’s in the world, Lenzing Fibres’ dedication to the
sustainability and quality of their fibres have placed them
as leaders in their field for over 80 years.
Lenzing holds 1,274 patent applications and patents for a
total of 215 patent groups in 49 countries. As Lenzing has
stated: ‘This is the numerical expression of our innovative
drive, fuelled by our relentless pursuit of excellence.’
We are hugely looking forward to working closer with
Lenzing Fibres and watching
developments they provide
in our life-saving industry.
PCIAW®VOICE
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Gerber’s powerful end-to-end platform makes digital
product development easier than ever before by seamlessly
passing data throughout the supply chain, reducing costs,
accelerating time to market and improving the overall
quality of the finished product.
The PCIAW® have a long-standing relationship with Gerber
Technology, and we are
truly thrilled to welcome
them into membership!

the continuous innovative
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During these unprecedented times, it is important for
medical and safety professionals, and even consumers, to
have the protective gear they need to remain healthy and
safe.
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CORDURA® Brand Fabric

Toray Textiles Europe Ltd

The PCIAW® has worked closely with INVISTA CORDURA®
brand over the years and we’re thrilled to welcome them
to membership.

Toray Textiles Europe Ltd based in Mansfield, Notts,
has one of the largest and most versatile textile mills in
Europe with a fully vertical weaving, dyeing and finishing
operation.

The CORDURA® brand innovates fabric and fibre
technologies that make your jeans stronger, your backpack
tougher, and your step a little lighter. They supply military
heroes with a durable layer of protection in clothing,
boots, packs and every kind of gear imaginable, and it’s a
privilege they take seriously. They bring this same level of
commitment and precision to everything they do.
When you have an experienced and hard-working
partner like CORDURA® fabric, confidently beginning a
new adventure feels a little less risky, and a lot more
comfortable. That’s why CORDURA®
fabrics are designed to enhance
protection and comfort.

They weave approximately 10 million metres per year
for various applications but with a particular strength in
manufacturing textiles for PPE, including reusable textiles
for medical PPE such as gowns, drapes and scrub suits.
Their textiles are certified to the required standard BS
EN13795 and over the last 20 years they have supplied
many millions of metres into the UK, European and North
American healthcare markets.
The PCIAW® looks forward to learning more about Toray
Textiles Europe and furthering
their business opportunities!

1TcA Ltd
Solvay
Solvay is a science company whose technologies bring
benefits to many aspects of daily life. Their purpose
is to bond people, ideas and elements to reinvent
progress.
They aim to go beyond, to reinvent future forms of progress
and create sustainable value for all through the power of
science.
Solvay has supplied thermoplastic resins to the Healthcare
industry for over 35 years. They are industry leaders in
speciality polymers and have medical-grade materials
available that can be repeatedly disinfected and sterilised.
Solvay’s medical-grade resins, polymers, films and AM
filaments are available for PPE
and medical equipment. The
PCIAW® is thrilled to welcome
Solvay into membership!

Arc Fabrics
For over 40 years, Arc have been at the forefront of
developing innovative fabrics and garments to be used in
a wide variety of industries and settings.
Their products can be seen in stores across the high street,
in high end designer boutiques and in specialist health care
settings. Based in Leicester, England, and in the heart of the
British Textile region, Arc have grown into one of the UK’s
largest independent producer of jersey fabrics.
With their own knitting plant, dye house, printing and
garment manufacturing facilities allows
them tremendous flexibility and scale.
The PCIAW® welcomes Arc Fabrics to
membership!
PCIAW®VOICE
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1TcA – One Thought Changes All – was founded in March
2020 in response to the COVID-19 pandemic. Founder,
Raj Kumari-Byford, was struck by the lack of medical
grade textiles available in the pandemic.
1TcA is sustainability-focused and wished to find an
environmentally sound alternative to disposable face
masks. 1TcA’s ethos is to ensure all net profits from the
sales of their face coverings and snoods will be donated to
communities in need across the U.K. and worldwide.
Raj and her team have already made huge strides into helping
underprivileged sectors of the community
at the very start of the COVID-19 lockdown.
We are very excited to have 1TcA as a
member company of the PCIAW®!

Seahawk Apparel
Seahawk Apparel in Glenrothes, Fife is a manufacturer of
specialist protective workwear and PPE for the likes of
the oil and gas, petrochemical, emergency services and
construction sectors.
Seahawk Apparel is part of the family-owned industrial
supplies, PPE and MRO business Scott Direct. Since the
outbreak of Covid-19, the business has responded swiftly
to manufacture reusable, non-medical face coverings and
protective workwear, including scrubs for NHS staff.
The experienced team of 25, including designers, pattern
cutters and sewing machinists was quick to identify the
potential to manufacture non-medical, fabric barrier masks or
face-coverings, to support Government guidance concerning
social distancing in workplaces, supermarkets and on public
transport. To date, they have produced over 100,000
reusable, three-ply, polycotton masks to a design endorsed
by the BSI.
The PCIAW® looks forward
to working more closely with
Seahawk Apparel in the future!
Uniform Buyers’ Network
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PCIAW® Membership Benefits
Members of the PCIAW® receive a whole
host of benefits. It’s our aim to provide our
members with the support of our association
to further the development of their businesses
within the professional clothing industry.

Supplier benefits and resources:
• Events calendar.
• Worldwide networking.
• Peer-to-peer collaboration.

Membership benefits:

• New business opportunities.

• Access to the PCIAW® database of buyers, suppliers,
manufacturers and service providers.

• Access to tenders.
• Promotion of your business.

• Access to a centralised tender library where buyers
post tenders for the provision of professional clothing
and research potential suppliers.

• Access to exclusive knowledge bank.
• Latest industry news.

• An exclusive knowledge bank of industry expertise,
information and insights.

Buyers register for free and can enjoy:

• First-to-market industry specific news and information.

• Free membership.

• A dedicated centralised events calendar for the
industry as a whole.

• International directory of suppliers.
• Knowledge share with other buyers, new and

• Exclusive discounts from third party providers
supporting the professional clothing industry.

experienced.
• Attendance to educational Buyers’ Network

• Collective representation on matters that affect
businesses both big and small.

meetings to discuss, educate and find
solutions to international buyers problems.

• Discounts on: rates for advertising, the Buyers’ Guide,
the PCIAW® Summit, the PCIAW® Awards.

• Free tender portal.
• Latest industry news.

• Buyers from around the world can upload their
tenders on the PCIAW® website for free.

• Discounts and offers on events.

Buyer or supplier to become a member visit www.pciaw.org and visit our
membership page to fill out the registration form.
Feel free to contact a member of the team at info@pciaw.org or give the office
a call on +44 (0)1908 411 415 to learn more about membership and find the
answers to any questions you may have.
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PCIAW® Membership Packages
Professional Clothing Industry Association
Worldwide are Federated members of the UKFT.
As a member, we can offer PCIAW® membership to
businesses across all professional clothing sectors,
including, Corporatewear, Workwear, PPE, Textiles,
Accessories, Manufacturing and Safety Footwear, with
specific features that relate to your area of activity and
cost-effective rates based on your turnover.
Through PCIAW® membership, you will get access to our
Employment & HR helpline offering expert advice on the
furlough scheme, redundancies, and other employment
issues that you may be encountering right now.
With 25 of employment relations in the professional clothing
and textile industry at local and national level, PCIAW® can
provide guidance on a range of issues including:

• Employment Contracts
• Company Handbooks with all Policies, Procedures
and Company Rules

• Company Disciplinary and Grievance matters
including all warnings and dismissals

• Discrimination issues in relation to recruitment,
employment, and redundancy

• Employment Tribunal Claims and ACAS conciliation
• Trade Unions matters covering recognition and pay
negotiations

• The tendering process

Did you know…
We welcome our newest members to our association with an e-shot
that is sent out to our database of over 500 sector-specific recipients.
We work closely with our new member to showcase their unique selling
points and maximise their exposure.
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What Our Clients Say About Us
We have received an array of feedback and testimonials from our
members, non-members and supporters. We have worked with the
industry’s finest in a range of capacities; from our annual PCIAW®
Summit and Awards, to covering product launches and company
profiles, to organising educational webinars. We are delighted to
share some wonderful feedback from past collaborations.

“

Milliken & Company
PCIAW® is an excellent organization that
provides industry insights when we need them
most during these unprecedented times. Now, more
than ever, we need to unite globally and support
one another. PCIAW® is a leader of this effort by
digitally connecting its members around the world.

”

Jeff Morris,
Senior Vice President,
Milliken & Company

“

As well as the PCIAW® member benefit of a
worldwide network of industry contacts and
access to develop business opportunities; we are also
passionate about activities such as PCA VISION student
designer awards.
This PCIAW® awards platform really does inspire and
honour best-in-class design of innovative, stylish,
forward-thinking and functional workwear, corporate
clothing and PPE and supports our commitment
to helping develop skills and talent that will
drive the future for work clothing.
Cindy McNaull
CORDURA® Brand Business
Development Director
CORDURA® - INVISTA

PCIAW®VOICE
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PCIAW®VOICE is a first class magazine and
we value their contribution to the professional
clothing industry. We work very closely with all of our
clients and develop very close partnerships, so it is an
honour for us to be working
together with PCIAW®VOICE.
Susanne Malim
Managing Director,
Jermyn Street Design

”

“

Carrington Textiles

CORDURA® Brand Fabric
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“

Jermyn Street Design

”

We have used director-e (now PCIAW®VOICE)
as a key part of our marketing campaigns
over the past 5 years. It’s a vital tool for our business
in giving us many ways to get the Carrington
Textiles message to market. Through opinion pieces,
collaborative works or advertisements we always feel
it’s a great way to help promote the Carrington brand.
Now as members of the PCIAW® we hope
this collaboration will continue for many
years to come.
Jonathan McKendry
Export Sales &
Marketing Manager,
Carrington
Textiles Ltd

Buyers’ Guide
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Hunter Apparel Solutions Ltd.

Sizer

Hunter Apparel Solutions Limited has been
marketing our business with PCIAW®VOICE
since its inception as director-e. Yvette has been
a tireless advocate for the industry and director-e
provides us with a world class platform to
communicate with the wider market place. I am often
surprised on international business travelling of the
reach the magazine has.

We came across the PCIAW® purely by chance
in 2018 and it has been a real game changer for
Sizer Technologies. Our membership with the PCIAW®,
the Summit and Awards, has opened up so many new
and unexpected doors for us.

I wish PCIAW®VOICE and its dedicated
team all the best for the future!
Simon Hunter, MBE
CEO,
Hunter Apparel Solutions

“

”

We have expanded our industry knowledge and market
reach, met with key industry leaders, developed and
secured new business relationships, as well as making
some great friends along
the way.
Nicole Levitt,
VP Marketing,
Sizer

PULSAR®
We have worked closely with PCIAW for many
years and they are PULSAR®’s go to publication
for any business updates, product launches and press
releases as we know they have the ability to reach a
wide and diverse audience across a number of industry
sectors.
We look forward to continuing our strong
relationship with them for the foreseeable
future.
Stuart Jukes,
Managing Director,
PULSAR®

PCIAW®VOICE
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”

V12 Footwear
Working with the PCIAW® has been a huge
success for us, it has brought forward a wealth
of opportunities and helped us form strong, long-term
business relationships with industry professionals
worldwide. Their highly organised and insightful summits
have widened our outlook on our industry
potential, and we look forward to working
together for the foreseeable future.
Ben Turner
Co-Founder,
V12 Footwear

Uniform Buyers’ Network
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FABRIC & FIBRE VOICE
CALVELEX
CALVELEX is based in the North of Portugal, in the very heart of the Portuguese textiles industry, one of the most
important textile-manufacturing regions in the European Union. Since 1985, CALVELEX has devoted itself to clothes
manufacturing and it has always striven to accompany as closely as possible the growth that has taken place within
the sector. The constant updating of technological equipment and production processes, along with the training and
motivation of the human resources involved, mean that CALVELEX manufacturing units have achieved a degree of
efficiency, which place CALVELEX among the most successful competitors in the sector on a national level.
Monte do Calvelo, E.N 106 nº 1132, 4620-256 Lustosa, Portugal Tel: +351 255 880 320 Web: http://www.calvelex.com

A W Hainsworth
Hainsworth’s expertise in protective clothing has always gone beyond just manufacturing fabric, since supplying fire
brigades with protective fabrics over 100 years ago, Hainsworth have continued to set the benchmark in innovative
protective fabric for today’s modern emergency service personnel with their range of patented technologies.

A W Hainsworth & Sons LTD Web: www.protectsyou.co.uk.

A W Hainsworth & Sons LTD Web: www.protectsyou.co.uk.
Julie Greenough Marketing Manager E: juliegreenough@hainsworth.co.uk T: 0113 257 0391 F: 0113 395 5686
Julie Greenough Marketing Manager E: juliegreenough@hainsworth.co.uk T: 0113 257 0391 F: 0113 395 5686

Carrington Textiles Ltd
The largest producer of workwear fabrics in the UK, exporting to more than 70 countries worldwide, with over
60% of our products going to new markets. Over 35 million metres of fabric are produced annually. Throughout
Europe and beyond, millions of people go about their tasks in workwear made from Carrington fabrics. New
ideas to meet the most stringent performance requirements encountered in diverse areas such as heavy
industry, light engineering, food processing, retail, distribution, pharmaceutical, healthcare and defence.

Carrington Textiles Ltd., Market Street, Adlington nr Chorley. Lancashire PR7 4HJ
Tel: 01257 476 850 Web: www.carrington.co.uk

Sofileta Advanced Textiles
SOFILETA is part of a family-run industrial Group specialising in the design and production of technical textile
components. Since the Group’s creation in 1911, we have developed extensive textile expertise and progressively
integrated a wide range of professions: warping, weaving, knitting, dyeing, finishing and laminating.
Our vertical integration, allied with the quality of our organisation, allows us to not only produce highly-reliable
technical textile components - but also offer excellent service to our customers.
Tel: + 33 (0) 474 435 454 Email: cclark_sofileta@btinternet.com Web: www.sofileta.com/en

W. L. Gore & Associates
Gore’s prominent position in the workwear market can be attributed to two key factors: their creation and
development of an extremely wide range of functional and technical fabrics which are waterproof, breathable and
windproof; and its policy of establishing close brand partnerships with leading manufacturers. Gore Workwear
offers the highest quality standard of PPE by tailoring the application of its technical fabric to the specific
requirements of the end user. Gore garments and footwear provide durable protection which will last longer, need
replacing less often and offer value for money.
www.gore.com Contact Gore on 0800-833357

Sympatex
Sympatex Technologies has been one of the leading global suppliers of high tech functional materials in clothing,
footwear, accessories, protective workwear (Contract & Workwear) and technical applications. Sympatex
is represented in more than 20 countries with its headquarter in Munich/Unterföhring. Sympatex develops,
manufactures and sells membranes, laminates, functional textiles, finished products and bespoke end products for
a range of applications with selected partners all over the world. Sympatex materials are optimal breathable, 100%
windproof and waterproof and are manufactured using completely recyclable membranes.
The technologies and processes are based on the principle of ecological responsibility and sustainability.
Sympatex Technologies GmbH Sonja Zajontz Feringastraße 7a 85774 Unterföhring/Germany +49
(0) 89 9400 58-300 info@sympatex.com
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For more than 45 years, CORDURA® fabrics have been selected by makers of high performance gear and apparel
where durability counts. CORDURA® fabrics are synonymous with high durability and are the fabrics of choice
for many top brands known for making tough, long-lasting products.
Manufactured by authorised fabric producers around the world, the principal CORDURA® fabric collections use
INVISTA’s high tenacity nylon 6,6 fibre technology and offer excellent abrasion resistance and tear & tensile
strength. CORDURA® Classic fabric technology is widely used in garment reinforcement. CORDURA® Denim and
NYCO fabrics based on intimate spun blends of INVISTA’s T420 nylon 6,6 fibre and cotton offer comfortable,
durable performance solutions for workwear garments.
For more information about CORDURA® brand fabrics please contact:
INVISTA Textiles (UK) Ltd., Ermin Street, Brockworth, Gloucester, GL 3 4HP, UK. Email: CORDURA@INVISTA.com
Tel: +44 (0)1452 633000. Tim Anson – Marketing & Product Development – EMEA Region +44 (0)1452 633789.
Catherine Anderson Jones – Marketing Manager – EMEA Region Tel: +44 (0)1452 633723

Toledo Fabrics
Toledo is a specialist weft knitter and finisher and second generation family business, established in 1970,
in Pinxton, Nottinghamshire. From their 50,000sqft site they utilise a broad base of weft knitting machinery
and quality yarns. They work with a large range of fibres including, polyester, glass fibre, silver, Protal, Nomex,
cotton, X-Static, acrylic, polypropylene to name but a few.
Being a manufacture based in the heart of England with on site design capabilities they can offer quick
turnaround, small run quantities and development of products specifically and exclusively for their customers.
Toledo Fabrics, Dunsil Road Brookhill Industrial Estate Pinxton Nottinghamshire NG16 6NT

Lenzing FR ®
Lenzing FR ® protects against heat stress. Produced from wood, a natural raw material, Lenzing FR ® offers
protection against heat and flame in a variety of different applications. Around the world Lenzing FR ® sets
the standard for quality among cellulose fibers with an incorporated FR agent. Only Lenzing FR ® is produced
using the Lenzing Modal® process. This ensures that the very highest fiber tenacities are obtained and makes it
possible to insert the FR agent in a permanent manner.
Lenzing Aktiengesellschaft, 4860 Lenzing, Austria, Werkstraße 2
Phone: +43 7672 701 0 Telefax: +43 7672 701 3880 Email: office@lenzing.com

Riopele
Founded in 1927, Riopele is one of the oldest textile companies in Portugal and an international reference in
the creation and production of fabrics for fashion and clothing collections. Incorporating sustainable practices
across the entire business, Riopele invests in the production of high-quality fabrics, based on natural, synthetic,
artificial and recycled fibres, with great expertise in polyester/viscose/elastane blends.
Avenida Riopele 946, 4770-405 Pousada de Saramagos, Portugal Tel: +351 252 990 990 Web: https://www.riopele.pt

Schoeller Textil AG
Schoeller Textil AG is a Swiss-based company that operates internationally. It specializes in the development and
manufacture of functional fabrics and textile technologies for the areas of active sports, fashion and work.
schoeller®- works is the division of Schoeller, which is focused on the specificrequirements in the area of workwear.
A specialized professional team within the world’s most innovative textile company has developed individual
solutions with added safety, esprit and service.
Schoeller Textil AG, Bahnhofstrasse, 17 9470 Sevelen/ Switzerland Web: www.schoeller-works.com E: info@schoeller-works.com T: +41 81 786 0 800 Fax: +41 81 786 0 810

DuPont
With expertise spanning two centuries, diverse industries and more than 90 countries, our company is uniquely
positioned to help solve some of the world’s biggest challenges. For more than 200 years, DuPont has brought
world-class science and engineering to the global marketplace through innovative products, materials and services.
Our market-driven innovation introduces thousands of new products and patent applications every year, serving
markets as diverse as agriculture, nutrition, electronics and communications, safety and protection, home and
construction, transportation and apparel. The DuPont Oval and DuPont™ are registered trademarks or trademarks
of E.I. du Pont de Nemours and Company or its affiliates.
+44 (9) 1438 734 000 www.dupont.co.uk
Protal Ltd
advanced technology

Protal Limited is part of the Waxman group of companies based in the UK. With over 50 years’ experience, Waxman
continues to lead the way in flame retardant fabric technology with the new Protal range of protective clothing
fabric solutions from our quality partner producers. Protal 1, 3 and 5 offer class leading performance in multiple
risk environments including flame, electric arc, flash fire, and metal splash. Protal fabrics can be dyed to any colour
including high visibility and are industrially launderable. All Protal fabrics contain the very latest Protex modacrylic
fibre designed specifically for PPE applications.
Protal Ltd, Grove Mills, Elland HX5 9DZ West Yorkshire. Web: www.protal.co.uk E: info@protal.co.uk T: 01422 310600

If you want to reach decision makers who are
looking to produce corporatewear, workwear
and PPE, then make a date in your diary for this

PCIAW®VOICE

Summit & Awards

forthcoming key networking event: The PCIAW®
Awards return next year, where you’ll find the
industry’s latest innovations and designs being

Buyers’ Guide

celebrated at the Radisson Blu Edwardian,
London Heathrow on 24th March, 2021.
T: +44 (0)1908 411 415 E :info@pciaw.org
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Invista / CORDURA®

Members of the PCIAW®
A selection of members organised by category
Accessories

Clothing

Cintas Hospitality
UK Ltd
Cintas leads the industry
in providing entrance
and logo mats, restroom

Hunter

Shield360NW Ltd

The representatives of the
Portuguese apparel and
clothing industry in many
national institutions.

Cutting edge technology
lead managed service
solutions from a multi award
winning company for your
uniform / PPE needs.

Shield360 is a high quality

fire protection products

Web:
hunterapparelsolutions.com

and services, and industrial

Tel: +44 (0)28 7126 2542

products, first aid, safety,

Clothing

ANIVEC

Web: anivec.com
Tel: (+35) 1226 165 470

supplies, promotional

Clothing

provider of work wear and
PPE solutions, working with
a wide range of clients
across a variety industries.
Web: shield360.co.uk
Tel: 07551 979 891

carpet and tile cleaning.
Web: cintas.com
Tel: +44 (0) 121 781 7237

PDC UK
We provide our customers
with innovative ID
products that identify and
help to protect the safety

Raymond Ltd.

Polymark GB Ltd

VAP Sourcing Ltd

RAYMOND is geared up to
provide complete solution for
all B2B International clients
for Corporate clothing.
Organizational commitment
for a ambitious growth of
B2B business in India and
beyond.

Innovative heat transfers,
emblems and tapes, offering
a comprehensive range of
branding and identification
solutions.

VAP Sourcing Ltd present a
huge diversity of superbly
made products, all fashioned
from a vast range of fabrics.
They produce everything from
police uniforms to leisure wear
and school uniforms to hi-vis.

Web: raymond.in
Tel: +98 19009474

of their people.
PDC UK, part of the
Brady Corporation, is a

Makers of uniforms that
encapsulate the brand and
empower the wearers.

identification.
Web: pdc-big.co.uk
Tel +44 208 614 8958

We blend all of the skills
within our global business
to ensure our uniforms
accurately represent our
clients’ brands and are to
perform at their best.

SKYPRO
Feel the ultimate care.
Skypro is the most
innovative company in
developing uniforms, shoes
& accessories that care for

Tel: 07973 158828

Web: vapsourcingltd.com
Tel: +8801613060324

Cintas

Incorporatewear

global leader in people

Web: polymark.co.uk

Web: incorporatewear.co.uk
Tel: 07919 166 917

Cintas corporation provides
highly specialised products
and services to over a
million customers from
independent auto repair
shops to large hotel chains.
.Web: cintas.com
Tel: +44 (0) 121 781 7237

Web: wearskypro.com

To become a trusted

products and fibre
technologies for diverse
industries.

Tel: 07867 906 287

Cobmex Apparel
UK Ltd
Beautifully Technical.

Web: cobmex.com
Tel: +44 (0) 800-852-7286

member of the PCIAW®,
please vist pciaw.org,
email leah@pciaw.org or call

Gore has created numerous

Web: gore-tex.co.uk

At Cobmex, a desire
to combine style and
functionality is part of the
company’s fabric.

aviation professionals.

W. L. Gore &
Associates Inc

teamdress®
As a clothing manufacturer,
teamdress specializes in
modern workwear, personal
protective equipment and
professional fashion for many
industries.
Web: teamdress.co.uk
Tel: + 44 (0)20 300 897 8

us on +44 (0)1908 411 415
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Fabrics

PDC BIG

QuantaCorp

Lenzing FR

Cintas Corporation provides
products and services to
over 1 million customers
from independent auto
repair shops to large hotel
chains.
Web: cintas.com
Tel: +44 (0) 121 781 7237

We provide our customers
with innovative ID products
that identify and help to
protect the safety of their
people.

QuantaCorp sizing platform
is a mobile application and
online portal designed to
enable anyone to easily
determine a clothed wearer’s
body measurements and
garment size.

Fashion, home textiles,

Web: quantacorp.io
Tel: +32 9 298 15 89

Tel: +43 7672 701 0

W. L. Gore &
Associates Inc

Sizer Technologies

Shield360NW Ltd

A young start-up company
which has developed
game-changing technology
that obtains accurate body
measurements of its users.

Shield360 is a high quality
provider of work wear and
PPE solutions, working with
a wide range of clients
across a variety industries.

Tel: 07867 906 287

Web: sizer.me
Tel: (+97) 2544 232 478

Web: shield360.co.uk
Tel: 07551 979 891

Shield360NW Ltd

Ecmanage B.V.

Size Stream UK Ltd

Hunter

Shield360 is a high quality
provider of work wear and
PPE solutions, working with
a wide range of clients
across a variety industries.

Ecmanage is an online
clothing and PPE system
which can be used to
control the process of
ordering new garments and
accessories.

Size Stream’s mission is
to create value for 3D
body data through helping
customer’s achieve better
fitting products and services

Cutting edge technology
lead managed service
solutions from a multi award
winning company for your

Web: sizestream.com
Tel: +1 973 583 0180

Web:
hunterapparelsolutions.com

Cintas

Gore opened its first
European presence in
London in 1964, selling
electronics products.
Web: gore-tex.co.uk

Web: shield360.co.uk
Tel: 07551 979 891

Web: pdc-big.co.uk
Tel +44 208 614 8958

Web: ecmanage.eu
Tel: + 31 6 33566216

sports and outdoor wear,
protection wear, cosmetic
and hygiene products, hightech applications.
.Web: lenzing.com

Milliken and
Company
Meeting the highperformance and comfort
expectations of today’s
consumer in a wide range of
markets.
Web: milliken.com
Tel: +1 6149373318

uniform / PPE needs.

Tel: +44 (0)28 7126 2542

Size Stream UK Ltd

3DLOOK

CORDURA®

Carrington Textiles Ltd

Size Stream’s mission is
to create value for 3D
body data through helping
customer’s achieve better
fitting products and services

At 3DLOOK we have built
a body data platform
that enables a simple
exchange of measurement
and shape data between
your business and your
customers.
Web: 3dlook.me
Tel: +38 0992887900

CORDURA® Advanced

Carrington is the largest

Web: sizestream.com
Tel: +1 973 583 0180

PCIAW®VOICE
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Fabrics are both strong and
versatile, great for combating
the daily grind to surviving
some of the world’s toughest
environments.
Web: cordura.com
Tel: +44 (0)1452 633000

Uniform Buyers’ Network

producer of workwear
fabrics in the UK, producing
over 50 million metres
of fabric annually, and
exporting to more than 75
countries worldwide.
Web: carrington.co.uk
Tel: +44 (0)7712 873 739

www.pciaw.org
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Brickfield House
High Road, Thornwood
Epping, Essex
CM16 6TH
Tel: +44 (0) 800 852 7286
Email: enquiry@cobmex.com
Web: www.cobmex.co.uk

Trusted PCIAW® Member

Clubclass
Corporate Clothing

Unit 2, 3 Island Drive,
Thorne, Doncaster
DN8 5UE
Tel: 01405 782780
clubclasscorporatewear.co.uk
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Market Street, Adlington
Chorley, Lancashire
PR7 4HJ
Tel: 01257 476 850
Web: www.carrington.co.uk.
Trusted PCIAW® Member

Cary, NC 27511

Web: www.sizestream.com
Tel: 919.650.2525

Trusted PCIAW® Member
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VAP Sourcing Ltd

Flat B4, House 29, Road 5,
Sector 10, Uttara Dhaka 1230

Guide
CE

Tel: +88 01613 060324
sourcing@vapsourcingltd.com
www.vapsourcingltd.com
Trusted PCIAW® Member

Size Stream
Milliken & Company

Size Stream, LLC

920 Milliken Road,

223 Commonwealth Court

Spartanburg, SC 29303

Web: anivec.com
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Carrington
Textiles Ltd.
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Have your company contact details
and logo listed as a regular part of
PCIAW®VOICE, serving as a
product guide for buyers.
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Tel: +44 (0) 1908 411 415
Email: info@pciaw.org
to book your space.
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43mm x 55mm approx.
Per issue: £80.
Per year: £395.
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PRODUCTVOICE
Shield
360NW
Ltd

Bristol & Bath
Science Park
Dirac Crescent
Emersons Green
Bristol, BS16 7FR

Web: shield360.co.uk
Tel: +44 (0) 1172 441910
Trusted PCIAW® Member

ANIVEC

Av. da Boavista,

3523 – 7º

Porto, Portugal

Trusted PCIAW® Member

Hunter Apparel
Solutions Ltd

Springtown Industrial Estate
Derry~Londonderry
Northern Ireland. BT48 0LY
Web: hunterapparelsolutions.com

Tel: +44 (0)28 7126 2542

Trusted PCIAW® Member

Web: milliken.com

Tel: 6149373318

Trusted PCIAW® Member

SERVICESVOICE

ecmanage bv
ecmanage is the system for the complete ordering process of company clothing,
personal protective equipment (PPE) and other personal equipment.
The company was founded by Ron Wessels and Evert van Es in 2006.

Ecmanage bv, Amperelaan 4, 2289 CD Rijswijk, Netherlands
www.ecmanage.co.uk t: +31(0) 70 415 71 20 E: info@ecmanage.co.uk

www.pciaw.org
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1TcA launch British made recyclable
and sustainable face masks and snoods
enhanced by HeiQ Viroblock™ Technology
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Coming up with
PCIAW® Webinars
The professional clothing industry needs opportunities to receive
correct information, seek expert advice, form new partnerships
and find new solutions to business problems.
Keep an eye out for our upcoming webinars which will provide you
with the business support you need:
Challenges of buying PPE in a pandemic for
new and experienced buyers Webinar
Wednesday 16th Sept 2020
2:00pm-3:30pm
Sustainability Webinar
Wednesday 30th Sept 2020
2:00pm-3:30pm
PPE Webinar
Wednesday 14th October 2020
2:00pm-3:30pm
For more information, contact leah@pciaw.org or visit www.pciaw.org.

