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7 Reasons to
Spotlight in
PCIAW®VOICE
• PCIAW® are the first and only UK
Worldwide sector-specific trade
body devoted to the multi-faceted
professional clothing industry.
• As a non-profit membership
organisation, we place our
members at the forefront of our
work; that is why the PCIAW®
are run by the members for the
members.
• PCIAW® puts buyers in touch with
suppliers and connect the entire
supply chain.
• The UK PPE and workwear markets
are valued at over £8.6 billion and
employs over 44,000 people.
• The global PPE market is worth
more than $56.3 billion.
• PCIAW®VOICE newsletter
distributed monthly to over
68,000 readers.
• The PCIAW® website receives over
538,000 clicks and impression
stats each month.

Website
PCIAW® website has been upgraded
and contains concise and up-to-theminute industry related content to
enable all visitors to quickly and
easily access the latest trends and
news.
*UK figures by Plimsoll analysts

Turkey 3%
Spain 4%

Other 3%

UK 12%

Canada 2%

Japan 3%

USA 9%

Russia 5%

Australia 3%
Portugal 10%

India 4%

China 3%
Pakistan 2%

Ireland 8%
Denmark 3%

Germany 10%
France 8%

Italy 5%

Netherlands 3%

Magazine readership
Managing
Director
6%

Other
22%

Country Customer &
Manager Standards Uniforms
Manager
3%
Business
1%
Manager
2%

Area
Manager
4%
Associate
Product
Manager
3%

Designer
1%
Category
Buyer
1%

District
Sales
Manager
11%

Footwear
Buyer
4%

Business
Development
Manager
1%
National
Account
Manager
7%

Procurement
Buyer
6%
Assistant
Buyer
10%

Buyer
12%

General
Manager
5%

Magazine end users
Other

Public
Services
Bus, Coach,
Railways
& Transport

Sports &
Leisure &
Retail

Beauty &
Spa
Healthcare
Hotels, Catering
& Hospitality
Uniforms, Banking &
Financial Services
Promotional
& Printwear
Airlines, Airports
& Travel

Building,
Construction &
Engineering

Motor Trade,
Oil & Gas
Emergency
Services

PCIAW®VOICE

Summit & Awards

Buyers’ Guide

Uniform Buyers’ Network

www.pciaw.org

3

PCIAW ® VOICE
November-January 2020-21
Copy deadline 18th Nov 2020

Made in the UK

As globalisation has become the norm, the
pandemic has highlighted the risks of not
considering resilience in supply chains for industries

Innovation in Antiviral Materials
Since the pandemic caught the world off-guard,
businesses have innovated to mass-produce
masks to protect against viruses and bacteria.
Which materials have proven most successful?
What companies are leading the way?

and nations. We look at the best of British products

Gloves and PPE Essentials

flame retardant (FR) workwear than ever before. We

During a period of unprecedented demand for
PPE, we want to explore the options available and
discover what works best. What factors determine
whether PPE is fit for purpose?

want to delve into the changes within this sector

Sustainability

May-July 2021

in the professional clothing industry and find out
the benefits of UK sourcing.

Flame Retardant Workwear
Over the last few years, there is far more choice in

and see what pioneering innovations in treated
textiles that suppliers have brought to the table
from suppliers with the latest treated textiles.

The subject on everyone’s lips, even during a global
pandemic. We want to hear how your company
is making a notable change to tackle the issue of
sustainability. What sustainable products are in the
market and what sets them apart?

Corporate Social Responsibility (CSR)

Ear and Eye Protection

it is important that they take stock and give back.

We want to focus on the ear protection and eye
protection market in the PPE sector and shine a
spotlight on the companies who have created
innovative new products in this sector.

February-April 2021

benefitting from loyal customers and communities,
We look at some of the amazing projects that
organisations are working on to develop skills and
opportunities for society.

PPE
for businesses and organisations across all sectors
since the emergence of COVID-19, we take a

The Latest in Logistics
How important is logistics to the professional
clothing industry and how resilient is the industry
to disruption? What solutions does your business
utilise to ensure smooth logistics with the event of
Brexit in mind?

look at the options available and discuss the
specifications to ensure buyers are finding the
products that meet regulation standards.

High-Vis Protection
Hi-Vis protective workwear is one of the most
important sectors in the professional clothing

Recycled Materials
As resources diminish and we witness the wasteful
excesses of fast fashion, what is the professional
clothing industry doing to ensure long term
sustainability? Which recycled materials have
proven their worth and who is championing them?

PCIAW®VOICE

As businesses evolve and expand whilst

With the demand for PPE becoming a necessity

Copy deadline 19th Feb 2021

4

Copy deadline 7th May 2021

Summit & Awards

industry and is key to keeping workers safe on the
job, around the clock. We want to discover the
latest innovations that have been produced with
Hi-Vis clothing and find out more about sector’s
latest focus.

Buyers’ Guide
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2021/2022 Features List
August-October 2021

Copy deadline 6th August 2021

available to create a unified thought process.
The PCIAW® Awards will follow-up to celebrate the
successes of innovative businesses and individuals.

A+A Issue (26-29 October 2021)
Fashionable and Functional Workwear

Sustainability

New seasons bring new fashion trends and

the UN Climate Change Conference (COP26)

changes in consumer demand. We focus on how

in Glasgow to discuss sustainability and what

workwear can still be stylish, highly-functional,

actions nations can take to turn the tide on the

and most definitely fit-for-purpose. Inspired by the

planet’s climate, we discuss what measures the

high street, we will be exploring the latest product

industry is taking to reduce carbon emissions in

releases which keep workers comfortable and safe.

the supply chain.

Innovation in Footwear

New Development in Technology

Safety and comfort are the fundamental aspects

Technology will always be a hot topic in the

of the footwear industry. We delve into the sector
to investigate the latest innovations and discover
how they are changing the role of design to ensure
quality performance that is long lasting.

Latest in Stock Uniform Supply
With demand for stock design on the rise,
suppliers in the market are stepping-up its game
in terms of design, flair and style for buyers. We
find out the latest trends in stock uniform and
explore the benefits for buyers.

As international governments come together for

professional clothing and PPE industry as
companies continue to develop technologies and
invest in state-of-the-art machinery.
We investigate the latest developments and
advances in the equipment used in the workwear
industry.

Relationship Between High-end
Fashion & Workwear
As high-end fashion attracts the lavish attention,

Equipped for All Elements

corporate wear has been fundamental to honing

Noticing a rising trend in professional clothing that

a brand image down to the miniscule detail to

is designed for sub-zero temperatures or extreme

create the perception of luxury.

heat conditions, we look at the technical
elements that makes products effective for the
end-wearer and the situations they face.

November-January 2021-22
Copy deadline 26th Nov 2021

We explore the two industries of high-end fashion
and corporate wear and see how they both inspire
and compete against one another.

Corporate Accessories
Accessories can make a big difference in an
outfit, so we take a look at how the little

PCIAW® Summit & Awards
The PCIAW® Summit 2021 will bring together
exclusive key industry professionals from

touches can make the difference in customerfacing corporatewear and workwear.

corporatewear, workwear and PPE for this unique

With badges, lanyards, belts and scarves, we

and intimate networking event to discuss the

discuss which accessories are best placed to

challenges we face and the potential solutions

enhance branding.

PCIAW®VOICE

Summit & Awards
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2021/2022 Advertising Rates
Advertorial
Company profile

Topical feature

CORDURA® Brand Business Development Director Cindy McNaull,
explains the post COVID-19 market reset: “During this post COVID-19
environment we are all having to make some tough choices. For
CORDURA® brand the choice was easy – we are not backing down
on our commitment to sustainable innovation and creating tools that
enable digital transformation and global connectivity.
COVID-19 is giving us a chance to reset and rebuild something better
than before. Experimentation, agility and entrepreneurial thinking
are core values of INVISTA and the CORDURA® brand and we have a
continued focus on developing future-proof transformative tools.”
How do you see the
textiles, PPE and workwear
community adapting?

Branded fibres can serve as anchor points in these changing times,
offering tried and tested, proven performance that consumers can
rely on. Using ingredient brands such as CORDURA® can really help
with building trust through engaging storytelling. That is why we are
focusing on delivering relevant digital support tools for our brand
customers to help support consumer decision making.
CORDURA® brand has always believed that innovation becomes
amplified by collaboration. INVISTA’s strong focus on adaptive
thinking and rapid experimentation positions us for the new normal.
We continue to work on our digital tools and customer connection
points to help navigate the journey ahead.
Are you bringing any new developments to the PPE and
workwear market?
New developments are certainly in the pipeline. For example,
expansion of our CORDURA® ECO fabric line through the introduction
of a recycled nylon family of durable, resilient solutions for technical
bags, backpacks, accessories and footwear. The fibre driving this new
collection is certified through GRS (Global Recycled Standard) and
is engineered from reclaimed pre-consumer nylon fibre waste. This
means minimizing reclaiming and repurposing manufacturing process
PCIAW®VOICE

Summit & Awards

Buyers’ Guide

Uniform Buyers’ Network

www.pciaw.org
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This is in addition to the promotion of our enhanced
portfolio of GRS certified recycled polyester
CORDURA® ECO fabrics made from post-consumer waste such
as plastic bottles and packaging. Discarded to durable - fabric
solutions for everyday bags, accessories and footwear. This means
less waste in landfills and longer lasting products that need to
be replaced less often which is better for the environment. We are
inspired to create durable fabrics for a more sustainable world.

,
PCIAW® s Manufacturing in the
UK - Challenges & Advantages
Webinar

In other areas of the CORDURA® fabric portfolio we continue to build
our range of durable, protective fabrics for garment reinforcement
with innovative stretch options. There is also increased development
in flame retardant fabrics with enhanced abrasion resistance using
CORDURA® fibre technology.
How have consumer
attitudes to PPE changed?

This is a challenging time for
our industry and it is how we
deal with this as a collective
global textiles community
that will help define and
set the foundation for the
future. As consumers we are
all being more selective with
the products we purchase,
and for the ones that we do
buy we want them to go the
distance. There is a lot of personal uncertainty during COVID-19 and
we are all facing the challenge of personal connectivity in a digital
world.

42

waste to engineer durable products made from recycled
ingredients that can be enjoyed for years to come.

Webinar Reports

How are you adapting to the market conditions?

Webinar Reports

The PCIAW® caught up with INVISTA CORDURA®
brand to find out how they are coping with the
COVID-19 pandemic.

COVID-19: the Industry’s Response

COVID-19: the Industry’s Response

INVISTA CORDURA® brand

“Reset and rebuild something better than before”

Trend indicators suggest that
after COVID-19, consumers will
be valuing longevity. They have
a heightened awareness of
PPE – the value of protection.
This mindset when shopping
aligns nicely with our longstanding mantra of creating
durable heritage products
that will stand the test of
time. The CORDURA® brand is
firmly rooted in a military and
workwear heritage and have helped provide protection for soldiers
and workers for over 50 years. The latest range of CORDURA®
stretch fabrics for garment reinforcement designed for workwear
and active outdoor gear, offer the protective functionality and longlasting durable performance sought by designers developing work
clothing and PPE solutions for the post COVID-19 world.

In partnership with Gerber Technology,
the PCIAW® held its first ever webinar on
Wednesday 8th July. Despite being the first
of its kind, the webinar welcomed nearly 150
attendees tuning in to hear all about the
challenges and advantages of manufacturing
in the UK.

manufacturing in the UK and the impact this has on the textile
industry.

Samantha Fernando of Keela International was up next, talking
all about the importance of reducing the dependence on
sourcing PPE from abroad for the future. She echoed Jonathon’s
points that this pandemic has seen a massive call to action however it won’t be achieved without a real shift in policy.

and hardware solutions to customers across multiple sectors.
Following COVID-19, after protecting their staff, Gerber’s first
port of call was to quickly set up a PPE task force, with the
aim to provide information to their customers and support the
market.
Richard explained, “We had many companies approach us
who really wanted to help but didn’t know where to get the

Richard Jessup, Sales Director EMEA, Gerber Technology UK

connect to the government or get into the supply chain. So, as
a business, we thought it was our responsibility to help in that

Jonathon Jones, Senior Analyst, Plimsoll

area.”

Samantha Fernando, Sales Director, Keela International

Gerber launched a matchmaking program in response,

Jenny Holloway, CEO, Fashion Capital

which allows users to access a wealth of information grown

Simon Hunter MBE, CEO, Hunter Apparel Solutions

through the company’s connections with their customers and

Louise Becart, Project Engineer, Pincroft

suppliers. Richard added, “We hope that as we come out of
the Coronavirus pandemic, the

Adam Mansell, CEO, UKFT

UK will be a stronger place and

Fashion Capital
Jenny Holloway, Fashion Capital’s CEO, looked at the need to
ensure student development and engagement in our industry.
She stated that manufacturing isn’t all about PPE and that one
of the biggest issues the industry faces is that retailers and
e-tailers don’t really understand the benefits of manufacturing
in the UK.

Plimsoll
Jonathon Jones from Plimsoll followed with an analysis of the
industry. He shared that the industry’s 9th growth pre-Covid
was healthy, but there has been a dramatic change since
then. Looking ahead, Jonathan stressed the importance of a
having credible future business plan moving forward – looking
at how attractive a company is and how their business can be
improved to get a Plimsoll chart rising.
“One of the underlining problems, not just in this industry but
in many, has been working with too low margins,” Jonathon
explained. “However, companies within the industry have a
great opportunity to really strengthen their position with
pricing - for example, unsustainable pricing has long been an
issue and now is the time to focus more
on the right kind of sales and restoring

CORDURA is a trademark of
INVISTA for durable fabrics.
Uniform Buyers’ Network

the prosperity of this industry”.
www.pciaw.org
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All companies that pay into a feature will now get all
social media links displayed alongside their logo.

£1,995.
£3,800.

Single A4 page, 500 words, 1 picture.
Double A4 page, 900 words, up to 3 pictures.
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She explained that manufacturers need stability and better
balance, with an overhaul of how manufacturing functions
at present. She also noted that she had spent her own time
visiting factories during earlier job roles. “Working in these
amazing factories – it was regarded as a craft and as a skill.
It was certainly not regarded as some
kind of sweatshop second rate career –
and I think that’s what’s really sad,” she
concluded.
Uniform Buyers’ Network

www.pciaw.org
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£750.00

company gets 300 words, 1 picture.
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Northern Ireland. BT48 0LY
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Tel: +44 (0)28 7126 2542
Trusted PCIAW® Member
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Street
Design

Tel: 020 8563 5000
Web: www.jsd.co.uk

ecmanage bv
ecmanage is the system for the complete ordering process of company clothing,
personal protective equipment (PPE) and other personal equipment.
The company was founded by Ron Wessels and Evert van Es in 2006.
Ecmanage bv, Amperelaan 4, 2289 CD Rijswijk, Netherlands
www.ecmanage.co.uk t: +31(0) 70 415 71 20 E: info@ecmanage.co.uk
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Have your company contact details
and logo listed as a regular part of
PCIAW®VOICE, serving as a
product guide for buyers.
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CORDURA®

Be seen in PRODUCTVOICE in every issue
of the magazine.

£160.00

PCIAW®VOICE

“We have to invest now,” she insisted. “It’s quite shambolic
that we don’t give the industry the respect it deserves. The
opportunity for garment manufacturing has never been greater”.

Features are written on request. Each participating

PRODUCTVOICE

PCIAW®VOICE website
advertising

www.pciaw.org

She continued by explaining one of the biggest lessons
that has been highlighted is the UK’s industry reliance on
international manufacturing and how vulnerable this reliance
leaves us. She hoped that the warning
had been received and would help
the government realise that UK
manufacturing needs to be supported.

customers with suppliers.”

We were well underway with digital and foundational
transformation of the CORDURA® brand, but this crisis has certainly
underscored the importance and sense of urgency to respond in
a faster moving world. COVID-19 has re-emphasised the need to
be able to respond faster, create more virtual connections and
build bridges that you might have been able to do face to face.
The CORDURA® brand is certainly focused on being nimble, flexible
and experimental. But we are continually reminded of the need to
have the right tools and expertise at our fingertips – and a big part
of this is having a diversified portfolio of CORDURA® supply chain
partners and a targeted innovation pipeline; as well as the ability to
pivot, adapt and experiment quickly.
To find out more about CORDURA®
fabrics visit www.cordura.com

“One of the things that came from this was almost like that
World War Two spirit - people really pulled together during
this difficult time and really stepped up,” she commented. “We
saw across the board, throughout the industry, companies
working together who wouldn’t normally work together. It was
delightful and inspirational - we’ve really shown a fantastic
light on our industry”.

that we will have helped connect

How have you adapted to the new business conditions?

Buyers’ Guide

800 x 450px, per month:		

Keela International

Gerber Technology launched the webinar with insight from
Richard Jessup. Gerber Technology provides integrated software

fabrics or information from. They felt they didn’t know how to

Panellists:

The panel of seven experts from across the industry
discussed topics such as an economic overview of the entire
professional clothing sector, a look at the challenges arising in

Gerber Technology

Uniform Buyers’ Network

www.pciaw.org

FABRIC & FIBRE VOICE
SERVICES VOICE

You get your logo, a short paragraph and contact details
displayed. 175mm x 28mm approx. Per year: £495.00

PCIAW ®VOICE magazine
deadlines 2021-2022
• Sponsor of weekly e-newsletter banner,
565 x 75px, per month:		
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£170.00

Summit & Awards

November/January 2020/2021:
Editorial and Artwork Deadline: 		

18th Nov 2020

February/April 2021:
Editorial and Artwork Deadline: 		

19th Feb 2021

May/July 2021:
Editorial and Artwork Deadline: 		

7th May 2021

August/October 2021:
Editorial and Artwork Deadline: 		

6th Aug 2021

November/January 2021/2022:
Editorial and Artwork Deadline: 		

26th Nov 2021
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Project Plan B urges PPE & workwear industry
to consider COVID-19 environmental crisis
Plymouth based Project Plan B Director
Tim Cross has long been a spokesperson
on sustainable textiles solutions for the
workwear and PPE markets – but COVID-19
has amplified that passion. He is urging
designers and product developers to think
about products’ end of working life – with
the motto ‘protect others, protect the
planet.’

The issue of sustainability is widespread and complex,

“Nearly 90% of UK workwear already ends up in landfill or
incinerated every year – COVID-19
has exacerbated that problem,” Tim
explains.

in landfill after use.

“Disposable PPE is adding to the
industry wide problem of mass
manufacture and waste, which is why
we created the first fully recyclable
face covering, made from recycled
plastic currently being marketed by
1TCA. We completely understand that
during a time of crisis we have to act
quickly to protect lives. However, it is
surely incumbent upon us as designers
and product developers to think about
the products’ end of working life.

“

Coming up with
PCIAW® Webinars

• All Project Plan B garments
are made from 100% recycled
materials

problem.

• Every garment is designed to
be recycled

”

• Continuing their commitment to sustainability

Sustainability

For more information, contact leah@pciaw.org or visit www.pciaw.org.

PCIAW®VOICE

Safety
We pride ourselves on our rigorous testing methods, ensuring
our boots deliver consistent protection in the harshest of
working environments. We are BSIF registered and committed
to formally declaring and committing to selling only certified
PPE that performs to the claims made and carries the CE mark.
In addition we also hold the EU Keymark that stands for
consistent, proven safety. This proves consistent quality and
gives customers extra confidence in buying. No other safety
footwear brand comes with this accreditation.

50

PCIAW®VOICE

The international trade fair in Düsseldorf is one
of the biggest events of the year.
Between November 5th – November 8th, more
than 65,000 visitors will frequent more than
1,800 exhibitors stands.

Every V12 boot has been expertly designed to provide the
utmost comfort for wearers, because when feet are comfy,
they’re the last thing on your mind. Most professionals are
wearing their boots for 5 or more days per week for over 8
hours a day. Adding up to a pain staking 40 hours a week, 160
hours a month and over 1,000 hours during a 6-month period now we know why comfort and fit is so important!

Come and talk to us. We’ll be giving out copies
of PCIAW®VOICE magazine so come and get
a copy and see how it, and we, can help your
business.
For more information contact leah@pciaw.org,
alynne@pciaw.org or shaun@pciaw.org

Nearly 50% of professionals find that their boots need replacing
every 6-12 months, with the majority of replacements due
to the boots wearing out. We’re confident that our footwear
performs, time after time. Which is why we offer a 200-day
warranty on all our products.

@v12footwear

Buyers’ Guide

PCIAW® at A+A

Comfort

01249 651900

Summit & Awards

In partnership with Milliken® & Company

Durability

sales@V12footwear.com

Summit & Awards

Or call +44 (0) 1908 411 415

To keep up to date with Project Plan B’s upcoming new
launches, follow them on social media with the links below!

Uniform Buyers’ Network

Inside back cover
£2,500
V: 210mm wide
x297mm high
+ 3mm bleed

208M
Pure Organic Reversible Sweat
SIZES XS-3XL

• Digitalisation of warehouse processes to be 100%
paperless

Uniform Buyers’ Network

www.pciaw.org

47

Protection has
to be taken

personally.
Efficient equipment for protection, digital
innovations, individual solutions, functional and
fashionable clothing – as the world’s No. 1 show,
A+A offers you an impressive range of the latest
products and ideas. Come and see for yourself
the best in functionality and comfort. Appropriate
protection means an individual solution –
because PEOPLE MATTER.

5 - 8 NOVEMBER 2019
DÜSSELDORF, GERMANY

Summit & Awards
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Topical Feature: Flame Retardant - Fighting fire with fire
32
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Carrington Textiles’ flame retardant fabrics
Snickers Workwear ProtecWork
Westex by Milliken
Tranemo’s TeraTx and TeraTx stretch

Topical Feature: Top New Launches
38
39
39
40

PULSAR® on Bringing Revolution to Evolution
WORKGUARD by Result Clothing
Snickers LITEWork Jacket for the Summer
Sugdens New Ambulance Uniform

Topical Feature: The Unstoppable Brands in Sustainability
46
47
48
50
51
52
53
54

Plan B: The Unstoppable Brand in Sustainability
Carrington Textiles’ ISO 50001 certification
V12 Environmentally Friendly Overshoe
Snickers Workwear’s Conscious Choice
5 Facts: Textile Waste in the Professional Clothing Industry
Klopman sustainability
CORDURA® Durable Sustainable Award-winning Fabrics
4 ways Sugdens is one of the most sustainable clothing companies right now

37

H: 182mm wide
x 64mm high
(type area ad)

Simon Jersey’s Jigsaw X SJ Collection
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Vertical or horizontal ad.

PCIAW® Uniform Buyers’ Network Report
Natalie Wilson - Women’s Health Survey: Managing a Work/Life Balance
John Ribchester - Covid-19 (the Corona Virus): How is it going to affect you
and your business?
Natalie Wilson - The Link Between Firefighting & Higher Risks of Cancer
PCIAW® in Portugal
Where the night was rich and full of spices: The RailStaff Awards 2019
A visit to Lenzing: the origin of solutions

Fabrics

AQUA

V: 105mm wide
x 297mm high
+ 3mm bleed

18.04.19 15:59

Peter Dumigan: Innovative Fabrics for ‘Top to Toe’ Comfort and Mobility
Ecmanage wins G4S Contract
V12 Safety Footwear
PDC on providing embedded sustainability

PCIAW® Summit

FRENCH NAVY

A4 full page ad
£1,995
V: 210mm wide
x 297mm high
+ 3mm bleed

• 60 solar panels on their biggest warehouse rooves

PCIAW® Reports
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16-17
20-21

48-49
60-61

NATURAL
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• Installed insulation on their biggest warehouse
rooves

Accessories

DARK OLIVE

www.pciaw.org

• Removed plastic banding from boxes

Contents

44-45

STONE

Uniform Buyers’ Network

• Plastic attachments have been swapped for
sustainable twine

Services

BLACK

Buyers’ Guide

• Shrinking swing tags by 90% to use less paper and
less energy

Clothing

NEW

Pure Organic High Collar Hooded Sweat
SIZES XS-3XL

WHITE

company/plan-b-project-plan-b

Summit & Awards

PULSAR®’s products allow for the continuation in sustainability
right down to the customer. It is vital that sustainability runs
throughout the entirety of a business and PULSAR® implements
this at all stages:

2019-04-19 A+A 2019_Großbritannien_PSA_105 x 297 + 5mm_Professional Clothing Director-e_4c_7401_2.indd 1

209M

/ProjectPlanB1

info@projectplanb.co.uk

PCIAW®VOICE

PULSAR® is dedicated to being as mindful as possible about
the impact their products have on the planet. Understandably,
there has been a huge increase in production and sales
of reusable and re-washable face masks. Whilst the need
for face masks is undeniable, PULSAR®’s ethic is to remain
conscious of their sustainable practises at all time.

International Trade Shows Link Ltd.
(UK Representative of Messe Düsseldorf)
Exhibition House _ 12 Hockley Court _ Hockley Heath _ Solihull
West Midlands _ B94 6NW
Tel: +44(0)1564 781871 _ DDI: +44(0)1564 781869
E-mail: chloe@itsluk.com _ Website: www.itsluk.com

www.pciaw.org
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NEW

www.projectplanb.co.uk

/project_plan.b

AplusA.de/safety

/v12footwear
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A4 half page ad
£1,395
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Inside front cover
£2,800
V: 210mm wide
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+ 3mm bleed

Last but not least, we are SATRA members, which signifies that
our products have been assessed as ‘fit for purpose’. With 1 in
10 people unwilling to risk spending less than £30 to protect
their feet, we’re convinced safety is and always with be the top
priority.

/v12footwear

Tim stated: “Over the coming months,
we will be able to collaborate with
workwear suppliers who want to
make Project Plan B, designed to be
recycled garments, under licence from
PPB and made in their own factories.
We want to work with companies who
are committed to our sustainability project and will manufacture
to our auditing standards, then Project Plan B can recycle
the garments at end of life. We’re incredibly excited with this
development and eager to work alongside more professional
clothing companies to tackle the textile waste problem”.

It is designed. And it can

- Ellen McArthur

2019-04-19 A+A 2019_Großbritannien_PSA_105 x 297 + 5mm_Professional Clothing Director-e_4c_7401

Back to Basics – What is PPE?

www.v12footwear.com

made of a million decisions.

If you are interested in learning more about PULSAR®’s
As well as Polygiene ViralOff protection, the masks are treated
products, please find their contact details below!
with Polygiene Odor Crunch to break down any unpleasant
odours that accumulate in the mask throughout the
/PULSARHIVIS
www.pulsaruk.com
day. This technology again reduces the need for
01527 962012
@PULSAR_UK
washing as the wearer can trust that the mask takes
/PULSAR
sales@pulsaruk.com
care of both cleanliness and provides protection.

Wednesday 14th October 2020
2:00pm-3:30pm

Our three core pillars separate us
from our competitors and make us
stand out from the crowd…

Project Plan B are thrilled to be working on their first retail collection
with The Very Group to stretch the
breadth of their sustainability solution.
They are also work with a number of
uniform suppliers to deliver a range of
Project Plan B recyclable workwear which
will be ready to launch later this year.

The global economy is

not a force of nature – it is

be redesigned.

www.pciaw.org

Stuart Jukes, Managing Director, stated: ‘The great thing about
AirGill masks is that they incorporate a key value of PULSAR®’s
– sustainability. It’s imperative that the public has access to
the protection they need, but the cost to the planet has to
be taken into account. Disposable masks are going to landfill.
AirGill masks last longer and are treated specifically to ensure
the safety of the wearer.’

By treating the masks with Polygiene ViralOff, the AirGill face
masks offer security, comfort and sustainability. Polygiene
ViralOff ensures that the wearer does not need to excessively
wash their mask as Polygiene ViralOff is an always-on
treatment!

PPE Webinar

We ensure our boots are as tough as the environment they
face, and as supportive to soles as we are to customers,
because healthy, comfortable feet make a difference to people
and productivity. For over 20 years, we’ve been researching,
testing and innovating; embracing new technologies and better
materials to protect wearers and
provide piece of mind.

Uniform Buyers’ Network

“

Project Plan B will continue to make positive
changes to the professional clothing and retail
industry in the coming months.

Tim concludes: “At Project Plan B we
believe you must design everything
to be recycled at end of life so that
you can use those fabrics, so rich in
resources again and again. At this
challenging time and ongoing, the textile world needs to think
in a circular way and build in sustainability to their design”.

• Each garment can be 100%
recycled by Project Plan B

• Ensuring the production of PPE that is durable, safe,
and comfortable

The masks are treated with Polygiene ViralOff technology,
which reduces viruses and bacteria by 99% within two hours.
This technology stops viral activity through interaction with
key proteins. It is applied to the fabric at the finishing stages of
production.

Wednesday 30th Sept 2020
2:00pm-3:30pm

At V12, it starts with the wearer. Our safety footwear is
designed for comfort and confidence, all day, every day.

- Tim Cross

In this way, Project Plan B created a
unique closed loop circular system
through which materials can be used
again and again whilst maintaining
purity and value.

The company works with long standing partners that have
included ranges for London Olympics, Eon, Eddie Stobart,
Police and Ambulance, Qatar World Cup 2022 construction
workers, Arco, JCB workwear; and earlier this year won
the uniform re-design contract for Stansted Airport. These
partnerships are built on regular visits, audits and working
together daily to achieve joint goals and aims; working in line
with the Ethical Trading Initiative Basecode and members
of Sedex.

Buyers’ Guide

PULSAR®’s AirGill face mask is a modest, comfortable and
well-fitting face mask that offers its wearer technologically
advanced protection features to combat the issue of a
contaminated mask.

Sustainability Webinar

Our PPE and Why it’s Different

Summit & Awards

AirGill Face Masks

Wednesday 16th Sept 2020
2:00pm-3:30pm

As standard at V12, all our products come with the health, safety
and quality boxes ticked. It’s extremely important to ensure the
right PPE is worn and caters to the needs of the job at hand. The
correct PPE will provide protection in the workplace, and provide
high levels of comfort (if properly fitted), which can in turn reduce
any health problems that may arise from ill-fitting PPE.

The project addresses not only the
use of non-renewable resources in
producing fabric, but the longevity
of garment life, and the disposal at
end of life. Clients needed a circular
solution, which can be summarised
as:

has exacerbated that

Over the last few months, wearing a face mask has become the
norm for almost everyone. A face mask prevents the spread of
viruses by eradicating the chance of inhaling airborne water
droplets that contain the virus. However, the mask itself can
become contaminated, leaving wearers possibly vulnerable
to transmission of viruses through touching and adjusting a
contaminated mask.

Challenges of buying PPE in a pandemic for
new and experienced buyers Webinar

What is PPE and Why is it Important?

by looking at using recycled fabrics, but quickly realised that
this was not going to be enough if the garment just ends up

every year – COVID-19

The Future

Drawing on their research and resources, Project Plan B
created solutions which led to the first samples of 100%
recycled polyester polo shirts. Each garment carries the
Project Plan B mark identifying them as designed to be
recycled using their quality recycled threads. These garments
can then be recycled back into a high-grade raw material
suitable for carding, spinning and
knitting or weaving into the fabric of
new garments.

globe to deliver bespoke garments. Project Plan B started

Putting Sustainability
at the Heart of PPE

Keep an eye out for our upcoming webinars which will provide you
with the business support you need:

Personal Protective Equipment (PPE) is designed to protect
the wearer against health and safety risks whilst at work.

manufacturing solution to less flexible, larger corporations;
pulling together resources and expertise from across the

Nearly 90% of UK

Over the course of the COVID-19 pandemic,
PULSAR® has focused its attention on
supporting the professional clothing industry
in two ways:

The professional clothing industry needs opportunities to receive
correct information, seek expert advice, form new partnerships
and find new solutions to business problems.

V12 Footwear pride themselves on designing
“the most comfortable safety footwear for
the most demanding working environments”.
Although V12 Footwear operate on a global
scale, their goal is to provide a “personal
service with honesty, integrity, quality and
excellence at the fore”. In this article, V12 go
back to basics on the importance of PPE and
what makes their product stand out.

The Project Plan B journey started by providing a

COVID-19: the Industry’s Response

A4 back cover
£2,900
V: 210mm wide
x297mm high
+ 3mm bleed

PCIAW®VOICE

landfills. All businesses, textile-centered or otherwise, are
having to consider their practices in sustainability.

workwear already ends up
in landfill or incinerated

“We believe every industry has the potential to reduce their
impact on the environment – environmental issues of waste,
resources, CO2 emissions and climate change remain, and are
being intensified by the global pandemic. We want to be the
catalyst for positive change in the textile industry and hope
that other companies will follow to provide 100% recycled
ranges. Everyone has the potential to make positive change,
and we are keen to share what we have learnt to help others
achieve the same”.

4

garnering attention across the textile industry due to the
substantial amount of water-waste and produce dumped in

Join the industry experts
Summit networking opportunities
Summit Speakers
Summit Agenda
Buyers’ Summit speakers
Buyers’ Summit agenda

PCIAW® Awards

76 – 77 The PCIAW® Awards

PCIAW® Membership

Made with 100%
Organically Grown Cotton
Certified by Ecocert Greenlife

82
83
84-85

210865

russelleurope.com/pure-organic

New members of the PCIAW®
Membership Benefits
Members of the PCIAW®

PCIAW®VOICE

Summit & Awards
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PCIAW® Membership
Packages
PCIAW® members receive a whole host of exclusive benefits, including
unparalleled business and networking opportunities.
The PCIAW® is firmly committed to offering its members decisive support
and guidance in order to enhance the development of businesses within the
expansive and diverse professional clothing industry.
Did you know? The PCIAW® has waived its membership administrative fees
to add further value to our enticing membership packages.
PCIAW® members have exclusive access to a vast directory of suppliers,
buyers, manufacturers, and service providers across the world.
Members also have the opportunity to promote their ventures on
PCIAW®VOICE, with priority access to buying front covers, adverts, and
website banners, in addition to an all-inclusive package.

Bronze Membership* £2,500

Platinum Membership £10,000

1 x Topical Feature
1 x A4 Quarter-Page Advert
Unlimited Press Releases

1 x Company Profile A4 page
2 x Topical Features
1 x A4 Quarter-Page Advert

*Only eligible for businesses with a turnover up to £5m

1 x E-Newsletter Banner 4 Weeks
1 x Homepage Website Banner 12 months
Unlimited Press Releases

1 x Topical Feature
1 x PRODUCT VOICE Box Advert - 4 Editions
Unlimited Press Releases

Gold Membership £7,500

*Only eligible for businesses with a turnover up to £2m

2 x Topical Features
1 x A4 Quarter-Page Advert

Small Business Membership* £999

1 x E-Newsletter Banner 2 Weeks
1 x Homepage Website Banner 6 months
Unlimited Press Releases

Silver Membership £4,500
2 x Topical Features
1 x A4 Quarter-Page Advert
Unlimited Press Releases

8
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Medium Business Membership* £1750

1 x PRODUCT VOICE Box Advert - 4 Editions
Unlimited Press Releases
*Only eligible for businesses with a turnover of up to £999,999

Micro Business Membership* £499
1 x PRODUCT VOICE Box Advert - 2 Editions
Unlimited Press Releases
*Only eligible for businesses with a turnover of up to £499,999

Buyers’ Guide
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www.pciaw.org

,
Suppliers Benefits & Resources
Showcase your business on the world’s largest directory of buyers,
suppliers, manufacturers and service providers dedicated to the
professional clothing industry.

The Professional Clothing Industry Association
Worldwide

Supplier’s benefits and resources

We can offer PCIAW® membership to businesses across
all professional clothing sectors, including, Corporatewear,
Workwear, PPE, Textiles, Accessories, Manufacturing and
Safety Footwear, with specific features that relate to your
area of activity and cost-effective rates based on your
turnover. We can provide guidance on a range of issues
including the benefits of being a federated member of UKFT.

Buyers from across the world upload their tenders on
PCIAW® website for suppliers like you to contact them.

ACCESS TO TENDER LISTINGS

FIRST-TO-MARKET INDUSTRY NEWS
Be the first to receive industry-specific news and
information.

INDUSTRY EVENTS
A dedicated, centralised industry events calendar. Select
the best events for your company

ACCESS TO BUYERS’ DIRECTORY
Exclusive access to our comprehensive directory of
international buyers

ONE VOICE
Collective representation on matters that affect businesses
both big and small

PROMOTION OF YOUR BUSINESS
Discounts on rates for advertising, the Buyers’ Guide, the
PCIAW® Summit, the PCIAW® Awards

PCIAW®VOICE

Summit & Awards

Buyers’ Guide

Uniform Buyers’ Network

www.pciaw.org
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,
Buyers Benefits & Resources
End user buyers benefit from PCIAW® membership. Join for free by
completing the form by clicking here. PCIAW® wants to help all our buyers
with their tenders - upload your tender for free and gain access to the
industry’s most experienced suppliers.

End user buyers register for free

Buyers’ benefits and resources

All uniform buyers joining the PCIAW® will have access to
a whole host of benefits. The PCIAW® has an experience
network of suppliers that can help you to source PPE,
workwear and corporatewear for any industry.

FREE MEMEBRSHIP
Member access to a tender template library used by
professional clothing buyers.

FREE TENDER PORTAL
Exclusive industry-specific tender portal to make sourcing
easier and more competitive.

WORLDWIDE DIRECTORY OF SUPPLIERS
The world’s largest directory of providers spanning the
breadth of the professional clothing supply chain

EXPERT INSIGHTS
Be at the forefront of new ideas, discussions and
opportunities, forums and think-tanks devoted to this
special industry.

LATEST INDUSTRY NEWS
Find out what is happening first across the globe and
keep informed with the fast-moving professional clothing
industry.

DISCOUNTS & OFFERS
Exclusive discounts from third party providers supporting
the professional clothing industry.

Jermyn Street Design for Eurostar

10
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PCIAW,®
Uniform Buyers Network

Incorporatewear for Virgin Atlantic: Iconic design by Vivienne Weswood

The PCIAW® Uniform Buyers’ Network has
been developed by the buyers, for the
buyers – holding a series of networking
events throughout the year.
The UBN has been specifically designed to help
facilitate peer-to-peer discussion in uniform sourcing
and tendering.

PCIAW® Buyers Guide
The first complete 104-page
Buyers’ Guide, detailing every
aspect of the tender process.
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Clothing Advisory Service,

With over 200 buyers across the professional clothing

a man with over thirty

sector to take part in the four events, buyers can

years’ experience in the

discuss their innovative thoughts and ideas and

professional clothing

tackle challenges in sourcing. The events will cover all

industry.

aspects of the professional workwear, corporatewear,
footwear and PPE sectors.
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The first guide on the total
management of uniform and personal protective clothing

As invited speakers debate industry-related challenges

(PPE). A reference book that all buyers will cherish.

such as new legislation, sustainability, the Brexit

Don’t miss out

effect, the tender process and more to unravel the
complexities and simplify understanding.

The first 25 buyers to upload a tender to www.pciaw.org
will receive a FREE digital copy. To upload your tender visit:

For more information please visit www.pciaw.org or

www.pciaw.org or contact E: declan@pciaw.org

call +44 (0) 1908 411 415

T: +44 (0)1908 411415
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PCIAW® Summit & Awards 2021
The worldwide Summit for the professional clothing industry offers
expert advice and knowledge to the attendees. The PCIAW® Awards is
dedicated to recognising the importance and value of companies and
individuals within the professional clothing industry.

Paul Castelli, International Sales Director, Westex by Milliken

2nd - 3rd November 2021,
Raddison Blu Edwardian, London Heathrow
PCA VISION 2021

PCIAW® Summit 2021

PCA VISION celebrates the
talent of the student designers
that choose to work within the
industry, by offering them the
opportunity to be recognised on
a global scale.

2nd November, 2021
Ticket prices:

			£195.00
Non-members: 			
£295.00
Members:

PCIAW® Awards 2021

Our international
mission is to find the
student that will redesign the industry.

3rd November, 2021
Ticket prices:
Table of 10 -			
Individual tickets -		
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PCIAW®VOICE

£TBC (+VAT)
£TBC (+VAT)

Summit & Awards

PCA VISION 2021 is
an exciting creative
challenge for
students of fashion,
textiles and design.

Buyers’ Guide

2 0 2 1

Uniform Buyers’ Network

www.pciaw.org

Sponsorship Opportunities
for the PCIAW® Awards 2021

Sponsorship Opportunities

Sponsorship of the Tables

Sponsorship of the PCIAW® Awards 2021 offers publicity
on an international level and will include working with the
PCIAW® team for maximum exposure.

Wine
Pricing: £4,999
Offers: Company logo on all marketing materials,
submission of one free product into goodie bags, company
logo on menus used at the PCIAW® Awards dinner.

Headline Sponsor:
Milliken & Company
Milliken & Company prides itself on solving everyday
problems with innovative and intuitive solutions,
from flame-resistant textiles that are breathable and
functional. With refined technology and processes,
Milliken & Company have created solutions that
improve the use of recycled content in plastics.

PCIAW® Awards 2021

Goodie Bags
Pricing: £1,999
Offers: Logo on one side of the goodie bag to be
distributed to every attendee at both the PCIAW® Summit
and PCIAW® Awards, submission of one free product into
goodie bags, social media and PR publicity in run up to
events.

Sponsorship of an Award
Award Categories:
• PPE Innovation of the Year Award
• Supplier, Distributor, Manufacturers Awards
• Industry Recognition Awards
• PCA Vision Awards
• Business Manager of the Year Awards

Pricing: £6,500
Offers: Company logo on all marketing material, company
name included on the award and opportunity for company
introduction and presentation of the award at the
ceremony.
PCIAW®VOICE

Summit & Awards

Buyers’ Guide

Uniform Buyers’ Network

www.pciaw.org
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Sponsorship of PCA VISION 2021

As a sponsor of PCA VISION, your company will help
to pioneer the development of student talent. This is
an opportunity not only to offer development to the
students, but to learn from their own raw creativity
and innovation.

Sponsorship of PCA VISION
Award
Pricing: £9,500
Offers: Company name as a title of an award, feature on
all marketing materials that correspond to PCA VISION
2021, announcement of company sponsorship on the
night. Company name will also be included on the trophy
received and prize money will come out of sponsorship and
be presented to winning student on the night.

Headline Sponsor:
Milliken & Company
Sponsorship of PCA VISION
Award & Presentation

Sponsorship of Best University
Award

Pricing: £17,000
Offers: Company name as a title of an award, work
with PCIAW to create guidelines for award description,
company introduction and presentation of the award at
the ceremony, feature on all marketing materials that
correspond with PCA VISION 2021, announcement of
company sponsorship on the night, prize money will come
out of sponsorship and be presented to the winning
student on the night.

Pricing: £3,500
Offers: Feature on all marketing materials that correspond
to PCA VISION 2021, announcement of sponsorship of
the award on the night, prize money will come out of
sponsorship and be presented to winning university of the
night.

Platinum Sponsorship Package
Pricing: £15,000
Offers: Central table package: 1 bottle of champagne, 2
bottles of wine, 4 bottles of water.
Full page advert in Event Guide, branding on pre-event
adverts across PCIAW® platforms, branding on AV screens
throughout the evening, acknowledgement on all pre and
post publicity, sponsorship and presentation of one award
of your choice, presentation of the award includes an
opportunity to introduce company beforehand.
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PCIAW®VOICE

Summit & Awards

Buyers’ Guide

Uniform Buyers’ Network

www.pciaw.org

Showcasing Opportunities

The 2021 PCIAW® Summit and Awards Networking
Event will be sponsored by Milliken & Company.
We will be offering companies the chance to showcase
their products to Buyers/Business Managers/Procurement
Managers at the PCIAW® Summit and Awards.
Jeff Morris, senior vice president of Milliken & Company
says, “We are proud to be in partnership with the PCIAW.”

With buyers, suppliers and industry experts attending from
all corners of the globe, those showcasing will have the
opportunity to expand and strengthen their businesses
through new connections and opportunities.
To discuss showcasing, please contact Declan Osborn.
E: declan@pciaw.org or info@pciaw.org

Milliken & Company have been a leader in the textile
industry for over 154 years and their global influence is
reflected by the fact that they are situated in 34 locations
worldwide.
The showcase networking event will be run over two days
on 2nd-3rd November 2021 at the Radisson Blu Edwardian,
London Heathrow.

Single Table:

Double Table:

• PCIAW® Members: £1995.00 +VAT
• Non-members: £2,995.00 +VAT

• PCIAW® Members: £3,980.00 +VAT
• Non-members: £5,990.00 +VAT

For the above price you will receive:
6 x 3ft table
2 chairs
Lighting
Carpet
Magazine rack

For the above price you will receive:
12 x 3ft table
4 Chairs
Lighting
Carpet
Magazine rack

PCIAW®VOICE

Summit & Awards

Buyers’ Guide

Uniform Buyers’ Network

www.pciaw.org
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What our clients say about us

“

PCIAW® is an excellent organisation that
provides industry insights when we need

them most during these unprecedented times.
Now, more than ever, we need to unite globally
and support one another. PCIAW is a leader of
this effort by digitally connecting its members
around the world.
Jeff Morris, Senior Vice President,
Milliken & Company

“

”

“

We have used director-e (now
PCIAW®VOICE) as a key part of our

marketing campaigns over the past 5 years. It
is a vital tool for our business in giving us many
ways to get the Carrington Textiles message to
market. Through opinion pieces, collaborative
works or advertisements we always feel it’s a
great way to help promote the Carrington brand.
collaboration will continue for many
years to come.
Jonathan McKendry, Export Sales &

As well as PCIAW® member benefit

”

Now as members of the PCIAW® we hope this

Marketing Manager, Carrington Textiles

of a worldwide network of industry

contacts and access to business development
opportunities; we are also passionate about

PPE and supports our commitment to helping

“

develop skills and talent that will

insightful summits have widened our outlook on our

activities such as the PCA VISION student
designer awards. This PCIAW awards platform
really does inspire and honour best-in-class
design of innovative, stylish, forward-thinking
and functional workwear, corporate clothing and

drive the future for work clothing.
Cindy McNaull, CORDURA® Brand
Business Development Director,
CORDURA® – INVISTA

”

Working with PCIAW® has been a huge
success for us, it has brought forward a

wealth of opportunities and help us form strong,
long-term business relationships with industry
professionals worldwide. Their highly organised and

together for the foreseeable future.
Ben Turner, Co-Founder, V-12
Footwear

Get in touch:
Editor:
Declan Osborn
T: +44 (0) 1908 411 415
M: +44 (0) 7770 873 200
E: declan@pciaw.org

”

industry potential and we look forward to working
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PCIAW® Ltd
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Milton Keynes MK1 1SW
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