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Hunter Apparel Solutions:
The go-to provider of better

H

unter Apparel Solutions Limited
(Hunter) is a purpose-led, technology
driven, multiple award-winning UK

company.
Hunter HQ consists of central offices, an R&D centre, an
ultra-modern robotics-driven factory, four warehouses, plus a
specialist, state-of-the-art PPE laundry and decontamination
facility. Hunter has staff throughout the UK & Ireland, as
well as having a separate specialist laundry facility in Ireland.
PCIAW®VOICE met with Team Hunter to discuss the state-ofplay in the sector, and what the future holds for Hunter.
Simon Hunter Esq,
M.B.E, C.E.O. stated,
“Hunter is in part
a professional
clothing company
and in part a
technology
company. We

Sustainability is hardwired into
Hunter’s business model
As a business, Hunter emphasises the importance of its facility
to manufacture in the UK, as well as abroad. Not only does this
mean that Hunter has an auditable control over their supply
chain, it gives them the agility to meet customer demand with
great flexibility, while also significantly reducing the company’s
carbon impact.

the code for our

A recent Hunter Rail project for First Group’s new train and
travel service, Lumo, has set out to transform the UK Rail sector.
Lumo selected Hunter for being the most advanced supplier
from a technology perspective, as well as for Hunter’s stronger
grasp of gender-neutral design, all while manufacturing most

HunterCARE®
platforms. We were
the first company
PCIAW®VOICE

The Hunter senior team consists of C-suite leaders from finance,
sales, customer service, and operations working collaboratively
on its purpose-led approach to protect and serve front line
workers from a range of sectors. This is emphasised by its
dedicated work throughout the pandemic, when Hunter
supplied 55 million items of PPE to the front line, to protect
blue light and other key workers, in addition to those in the
transport and utilities sectors.

develop, and own,
HunterPAC® and
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in the UK to launch an artificial intelligence (AI)-driven
sizing solution. We will always seek to maintain our tech
leadership position in the sector and are working on a raft
of new solutions that will be game changing solutions for
the sector.”
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of the products in the UK. This allows Lumo to help support UK

and recruiting, to further strengthen the company’s capability

domestic manufacturing and reduce the carbon impact of the

for highly agile project solutions.

contract award.
Helen Wylde, Lumo Managing Director said,
“I was tired of seeing a militaristic, gender-based approach
to uniform. Hunter understood that we needed something
different, something that reflected Lumo’s ethos and values,
that was gender neutral and much more modern in look
and feel. Supporting UK industry was important to us as
well as producing high-quality, ethically sourced goods, as
sustainably as possible. Hunter was an easy choice.”
In 2020, Hunter invested c.£1 million in the company across
advanced IT, robotics and AI-driven sizing solutions, plus training

An end-to-end uniform solution
driven by technology

Simon Hunter, CEO of Hunter, illustrated this point on the
carbon efficiency of onshoring manufacturing, by outlining a
typical client of 10,000 people with a 2% diversity of population
- equalling 200 wearers. 200 wearers may have 10 different
uniform items each, where this could result in anywhere up to
2,000 couriered packages unnecessarily travelling to the UK
from Asia randomly over the course of a year.
Clearly, the impact of this is quite severe in terms of the
individual product-per-person impact. UK production really
makes a great deal of sense for this reason. As a business,
Hunter is hoping for buyers to begin giving greater weighting

was the first UK dynamic ordering platform and the first
IT platform to win the PCIAW® Best Website and IT
Innovation Award.

PCIAW®VOICE sought to understand Hunter’s technology

HunterCARE®

offering which was outlined for us in detail.

is a track and

“Hunter as One” is a specialist and bespoke end-to-end
uniform solution, including R&D and an innovative 3D
design process, UK manufacturing and global sourcing,
AI-driven sizing, plus a fully tracked and traced care and
maintenance package, right through to decontamination
and disposal - with the entire process delivered, all under
one roof by Team Hunter.
HunterPAC® is a
unique, custommade, dynamic
ordering system
with nearly 20 years of development under its belt and
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trace, duty of
care platform for
the maintenance of workwear and PPE, a truly advanced
laundry and repair service that takes the pain away from
customers needing to monitor the condition of PPE with
a data-driven approach.
By caring for garments, HunterCARE® can help
to prolong their lifespan, reducing costs and the
environmental impact for the customers whilst greatly
simplifying uniform management for the organisations
served.
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in the tendering process to companies capable of proving their

Hunter was busier than ever throughout 2020, and the team
focused on getting the job done by 100% of the workforce
sustainable credentials, as the drive towards carbon reduction
being in work, with no staff furloughed or made redundant becomes the central focus of businesses worldwide. The Hunter
even when all of Hunter’s regular workwear and corporatewear
position is that the company’s investments are real, tangible, and
work disappeared overnight. Team Hunter focused on their
auditable - and as such clients who are sincere about carbon
purpose which became more
reduction will increasingly seek
tangible than ever in 2020.
out companies like Hunter as
Hunter’s reputation saw it
sustainability becomes a must have
Staff really appreciated that
selected to be a key contractor
from their contractors.
of COVID PPE for core parts of
the company did not choose to
the public sector and Hunter
furlough staff, that we went out
excelled at this task despite
of our way to keep them safe at
the challenges of global
supply chain disruption, and
work. The company was rewarded
unprecedented PPE demand.
by unbelievable discretionary
This approach saw staffing
Timothy Matthew, Uniform
grow at Hunter by 38% despite
staff
effort
which
led
us
to
Account Manager, Avanti West
the testing 2020 market place.
Coast said:
exceptional performance
Simon Hunter Esq, M.B.E,
“Hunter gets that diversity
throughout 2020.
C.E.O. Hunter Apparel
matters at Avanti West Coast
Solutions said:
and they provide a range of
Simon Hunter Esq, M.B.E, C.E.O.
“Staff really appreciated that
UK-made products for us to

“

”

the company did not choose

complement the core uniform
collection. It matters to our people that size, ethnicity,
cultural differences, allergies/medical cases, religion/
religious modesty, lifestyle choices and gender diversity
are considerately accommodated in our new uniform
collection and that we achieve greater staff cohesion and
engagement results.
Hunter works with energy, genuine empathy, and passion
to match Avanti West Coast’s drive for better standards,
comfort, functionality, and wearability, fulfilling its purpose
and serving the front line in the pandemic.”
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to furlough staff, that we went out of our way to keep them
safe at work. The company was rewarded by unbelievable
discretionary staff effort which led us to exceptional
performance throughout 2020. This really bolstered an
already strong positive culture which is the company’s
greatest treasure. Our leadership team and other key staff
really delivered for our clients.
Having focused on building the right culture since i became
CEO, I now mainly focus on making sure we have the right
jockey on the right horse riding in the right race, keep those
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people well supported and resourced and then get out of
their way so they can become the best version of themselves
inside Hunter.

everything they do. This will drive scaling through Hunter over

I am setting out for Hunter to be the employer of choice in
this sector, and I think this is the environment in which high
performance staff want to work. Increasingly I feel we are
getting closer to this goal as I find class A players seeking us
out, sending us CV’s proactively. It’s a really exciting phase
being the 3rd leader of Hunter, focusing on making sure
the decision making is long term in orientation and that the
organisation is as strong as possible for the future.”

Setting out to be the technology
leader in the professional clothing
industry

Award Winning Profile

and services, which effectively create entirely new ways of

2021 started with an award-winning bang for Hunter when they
won the UK’s top award for safety at the British Safety Industry
Federation awards ceremony wining the best Safety Solution
Award. This was a huge honour for Hunter competing against
some of the UK’s finest and largest companies from across all
sectors. The award application focused on Hunter’s cuttingedge work on improving the long-term health outcomes for fire
fighters centred around product innovation
blended with hi-tec care and maintenance
services. Hunter was proud to promote
that new award at the Emergency Services
Show held at the N.E.C. September 2021.

Vivid Vision: a five-year plan for
progress

the 5-year period of the plan. Hunter will grow organically and
through acquisition over the course of this plan

Hunter is driving forward to cement its reputation as a
technological leader in the professional clothing industry. The
business is expected to deploy never-before imagined products
working, to service clients’ needs better. “Hunter is relentlessly
seeking”, as Simon succinctly put it...

“To be the go-to provider of better.”
Hunter’s major investment in UK R&D will be key to achieving
the expected results, allowing for much faster and more agile
design to development. For the short to medium term, the
professional clothing industry will witness and be driven by
significant company failures, market consolidation, mergers,
and acquisitions. Hunter believes that this disruption in the
marketplace creates great opportunity for the strongest,
most financially robust performers to gain market share,
and Team Hunter are determined to be a major part of that
upside opportunity.
Within the next five years, Hunter is expecting that the

For Hunter, 2021 hasn’t been a year of repair, but of a year of
building on a strengthened platform based on the investments
already made in 2020. Team Hunter began the deployment

argument for carbon reduction will prevail with an industry
more capable of delivering sustainably. Product durability
and longevity will be much more highly sought after as
markets transition away from the race to the bottom on

of their 2021-2025 Vivid Vision, which has truly inspired the
wider team. Hunter’s technology-driven plan commenced with

price, which has featured too strongly in the last decade.

major IT investments, which are set to be game changing for

The future is all about providing the best tech solutions

clients. Having launched the use of AI sizing two years prior, in

for a market where better quality, longer lasting and more

2021 Hunter drove further investment in these technologies,

sustainable products replace throw-away quality items.

which have become the core method
of sizing for the business. Hunter has
already utilised AI sizing for several
parts of First Group, and extensively
for fire service contracts in the UK
and EU.
Hunter has layered a Vivid Vision
on top of its purpose and values to
create a strong sense of direction
for the company with innovation in
product and technology central to
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Hunter Apparel Solutions

Welcome
Declan
Osborn
Editor

Welcome to the
November-January
edition of PCIAW®VOICE.
The professional clothing industry
is rebounding in its strides, as

T: +44 (0)1908 411 415
M: +44 (0) 7770 873 200
E: declan@pciaw.org

the world begins to open-up and
businesses press ahead with
travel plans to attend exhibitions
around the globe.

Samia
Majid

PCIAW® felt the inspiring

Editorial
Assistant

Members at the Emergency

optimism of visiting our Trusted
Services Show, held at the
Birmingham NEC, one of the first

T: +44 (0) 1908 411 415
E: samia@pciaw.org

in-person exhibitions to take
place since the pandemic ravaged
the world.

PCIAW® Summit, Networking & Awards
Running concurrently with COP26, the long-awaited PCIAW®
Summit, Networking & Awards is returning to host the
professional clothing industry at the Hilton London Metropole for
two days of education and celebration with a central focus on
sustainability.
The PCIAW® Summit on day one is set to galvanize the
professional clothing industry on its drive towards a sustainable
future, featuring over 20 international speakers to follow-on
from first-of-its-kind report by PCIAW®, Circular Textiles for a
Sustainable Future.
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The PCIAW® Awards on the evening of day two will celebrate
innovation and achievement from the professional clothing
industry. The panel of independent judges have now chosen
the winners of the PCIAW® Awards and PCA VISION after
meticulously combing through the detail of over 80 applications
submitted from all over the world.

Inside PCIAW®VOICE magazine
In this edition of PCIAW®VOICE magazine, Hunter Apparel
Solutions takes centre stage with an in-depth profile on
the company’s history and its dedicated, purpose-led work
throughout the pandemic, in addition to its plans for investment
to achieve a high-tech future.
Also reported in this edition of PCIAW®VOICE magazine is the
latest industry news, plus an inside look into International Brands
Group’s multitude of new product launches.
PCIAW®VOICE will be exploring the intricate digitalisation of
wardrobe management with Evolve, the e-commerce specialist,
before honing-in on Stuncroft Ltd, the high-end corporatewear
company, proudly creating custom-made suits for the PCIAW®
team for the PCIAW® Summit & Awards.
Trusted Member PUSLAR® delves into its 40-year history of
crafting bespoke collections with progressive nature, exemplified
by the PULSAR® Ladies Collection to fill the void in femaleorientated workwear and PPE.
Madeira Threads invites readers on its sustainable journey in the
intricate world of embroidery whilst PCIAW®VOICE magazine
explores a three-part series of features which includes the
modernisation of corporatewear, the innovative functionality of
workwear and PPE, plus the sustainability of professional clothing,
looking at the circular economy.
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Shaking up the footwear market

I

Pushing the boundaries of
expert footwear

nternational Brands Group (IBG)
are global leaders in the design,
development, sourcing, and sales of
branded uniform, safety, healthcare,
outdoor and sports footwear.

IBG believes the consumer deserves better,
focusing on creating brands that are pushing
boundaries, with a holistic approach to
design, development, and community, ensuring
engagement with the end-users.

With over 40 years of experience and a portfolio
of established global footwear brands, including

There is an understanding that it is not just physical

HI-TEC®, MAGNUM® and

strength that consumers require,

INTERCEPTOR®, IBG work with
distributors and retailers within

but mental agility and resilience. By

IBG are relaunching the

the sports, outdoor, uniform

iconic TOTECTORS® safety

and safety industry, with

footwear brand, launching

leading quality distribution
worldwide.

4SYS®, a new uniform

The inception of IBG

footwear brand, and ezeez®,

IBG was established in 2018 by

for healthcare professionals.

partnering up with Mental Health
charities, IBG are on a mission to
ensure that these communities have
the ongoing support they need.
Looking at the wider picture
and industry practices, IBG also
understands the broader need for
change in the footwear industry. As

Ed van Wezel, after the sale of
the family businesses HI-TEC® and MAGNUM® where Ed

a proactive step towards more sustainable practices, the

was CEO for six years leading up to the sale. Ed spent

company is partnering up to establish a strong footwear

most of his life in the shoe business, working in every

recycling program across the groups own brands.

facet of the company – from the warehouse floor in the
UK to selling across the international subsidiaries, global
product design and development to sourcing in Asia.

IBG wants to make it easier for customers to recycle their
old footwear and will therefore offer to recycle for them.
Working with Fast Feet Grinded, based in the Netherlands,

Through the COVID pandemic, the business has had time

customers’ old footwear will be turned into foam and

to regroup and set its sights firmly on the future, launching

rubbers that can be reused in safety flooring, preventing

its own progressive uniform, safety, and healthcare brands.

injury in hospitals, schools, and care homes.
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TOTECTORS®

Challenging the status quo
IBG are proud to relaunch

Through ongoing innovation, design, development and brand
management, IBG seeks to continually take their brands to the
next level.

the iconic Totectors®
brand, revamped for a
new consumer. This safety
product is designed for
today’s trades, allowing the
consumer to refine their look.
Gone are the heavy, bulky,
old-school styles, replaced
with sleek, lightweight shoes
that you’ll be happy to keep

The portfolio of brands delivers fit-for-purpose products with
top performance qualities and value, building equity with
customers and consumers.
At IBG, the mission is to create uniform, safety and healthcare
brands consumers want to wear, not just products they have to
use.

New office and sales team
To bolster the launch of these new brands in the UK, IBG is
excited to be opening a new sales office and showroom in
Northampton, the home of British shoemaking.

on your feet at the end of
the working day.

ezeez®

This centrally located base ensures proximity to key customers
and allows for a proactive strategy in this key market.

Throughout COVID, it
became apparent how much
healthcare professionals are
the unsung heroes of today.
With ezeez®, IBG wants to
make their days that little bit
easier. With the 4 phases of
walking built into the design
to ensure all-day comfort
and support, these easy-on,
easy-off shoes make those
12-hour shifts feel a little
lighter.

4SYS®
This is high-end uniform
footwear, engineered
specifically for the different
uniform forces. With over
40 years of experience

To head up sales in the UK, Rhys Elavia will be joining the team.
Rhys has spent his career in the footwear, clothing and PPE
markets, working for brands such as Hi-Tec UK, Delta Plus UK
and Orbit Manufacturing.
IBG is excited to have Rhys on the team to relaunch Totectors®.
The brand has been in his family for generations as his
grandfather worked in the factory whilst his father rose to the
position of Sales Director.
They have also taken on a new Sales Manager for Benelux and
Germany, putting the business in a prime position to roll-out
the brands. Gabriel Duifs has worked in the footwear business
for 20 years. He is no stranger to the uniform and PPE industry,
having spent 16 years with MAGNUM®, followed by HAIX and
Valgro.

Proud sponsor of PCIAW®
Summit & Awards

“

IBG is excited to be a sponsor of the

managing and designing

PCIAW® Summit and Awards. It is an honour

products for global military

to be a part of such a prestigious event and

and uniform personnel, the
IBG team are experts in this
sector. The 4SYS® brand

a great opportunity to meet with like-minded
businesses and individuals to build a brighter,
post-pandemic future in the industry.

will be focused primarily
on contracts and B2B, with
direct-to-consumer to follow.

”

Ed van Wezel, CEO, International Brands Group

www.internationalbg.com

/company/international-brands-group

business@internationalbg.com

@internationalbrandsgroup

+31- (0)20-2259-080
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A major report for the
professional clothing
and textiles industry
Photo credit: ©Von Wong. All rights reserved.

A first-of-its-kind
Circular Textiles report
invigorates the professional
clothing industry
The PCIAW® team spent months extensively researching innovative,
circular solutions, which are set to drive the textile industry’s
transition towards a closed-loop system.

Reaching every corner of the globe
Approaching nearly a thousand downloads from every corner of
the globe, the Circular Textiles for a Sustainable Future report
has inspired and provoked thought across the professional

choices for recyclability and redirecting garments from
incineration to newly uncovered recycling infrastructures, which
were featured in the report.
The key take-away point from the PCIAW® Circular Textiles

clothing industry on every level.

report is that the industry must

Yvette Ashby, Founder & CEO,
PCIAW® commented: “the reaction
from the PCIAW® Circular Textiles
report has been phenomenal. For
nearly 20 years now, I have been
championing sustainability within the
professional clothing industry and
I feel that this report has created
a monumental step forward in the
progress for our industry.

The Circular Textiles for a
Sustainable Future report is
the ideal stepping stone for
companies to begin to resolve
one of the most important
design challenges that the
professional clothing industry
has ever faced.

Creating change in the professional
clothing industry
After engaging with PCIAW® Trusted Members following the
report, we have witnessed companies adopting new design

understand how to dispose of a
garment before they begin to design it.
At every stage of the supply chain,
from fibre and yarn; fabric and
membrane, through to the garment
technologists and manufacturers,
decision makers must focus on endof-life, whilst maintaining durability
in order to prevent textiles from
continuing to litter landfills.

The challenge is set, to create durable textiles, which can be
recycled. The Circular Textiles for a Sustainable Future report is
the ideal stepping stone for companies to begin to resolve one
of the most important design challenges that the professional
clothing industry has ever faced.

Thank you to our valued contributors:

26 MAY 2021
T. VERMINCK
PCIAW®VOICE
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The PCIAW® vision for
circularity

I

PCIAW® envisions a circular economy that begins with an efficient collection and
dismantling stage. In order to design truly circular garments, we must involve all
participants in the supply chain and extend this dialogue to organisations and
governments across the world.

t is integral to educate young designers
and students on how to design-in
circularity in garments.

We must extend this dialogue to important actors in fabric
and fibre production so that garment technologists can design

The EU’s Circular Economy Package shows that Europe is
further ahead in its recycling journey, with EU member states
required to meet a recycling rate of 55% by 2025, 60% by
2030 and 65% by 2035.
Although the UK government joined this initiative, it missed the
2020 target of 50%, showing that there is

with 100% circularity in mind. This way,
manufacturers and industrial laundries
can operate in optimal conditions to
ensure that textiles are readily recyclable,

START
HERE

allowing collection agencies to promptly

manner, facilitating a truly
circular economy.

The PCIAW® is calling on
governments globally to invest in
textile recycling infrastructure and

sort through monofibre garments in an
economically and ethically viable

much catching up to do.

DISMANTLE
& RECYCLE

COLLECTION

technologies, as the capacity
to recycle garments is not
available on a commercial
scale yet.

EDUCATION

FIBRE & YARN

LAUNDRY

FABRIC &
MEMBRANE

MANUFACTURERS
GARMENT
TECHNOLOGISTS
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Accelerating a circular
textiles economy

I

n order to accelerate a vision of circularity
on a truly global scale, PCIAW® is delving
into the intricate processes of reusing and
recycling, collaborating with an expert network
of leading companies in the professional
clothing industry to champion an eco-conscious
future based on renewable sources.
Project Plan B, Avena Environmental, Stuff4Life, DenimX and
Worn Again Technologies are all piloting promising developments
that are capable of recycling now and are all made to be fully
scalable in the future.

FIBRE & YARN
The fibres and yarns are the starting point of a garment’s
production and so it is imperative that producers design-in
circularity, particularly if using synthetic materials. The textile
industry must diversify to find degradable materials or ensure
fibres are fully recyclable to prevent landfill waste.

FABRIC & MEMBRANE
To create a sustainable future, fabrics manufacturers must
consider circularity. It is important to think about linings,
adhesives and dyeing to avoid creating fabrics incompatible
with recycling technologies.

GARMENT TECHNOLOGISTS
One of the key challenges the developing recycling technologies
are facing is a lack of compatible clothing to process due to the
Garment technologists oversee every stage of production,
nature of the current production
from design to manufacture.
methods using complex multi-fibre
Therefore, it is imperative that
It is clear that the textile industry
blends. It is imperative that the
circularity is at the forefront
must
foreground
resource
textile industry begins designing-in
of their thinking. Without
circularity now in order to mitigate
garment technologists ensuring
efficiency, end-of-life recyclability
against clothing going to landfill at
recyclability in every aspect, the
and sustainable development from
its end-of-life. There is no logic to
end-product risks the fate of
waiting for recycling technologies
landfill or incineration.
renewable natural materials.
to expand capacity to begin
MANUFACTURERS
producing sustainable garments
Manufacturers must take responsibility for incorporating
because this will guarantee clothing manufactured over the
recyclable fibres, yarns and fabrics into garments and ensuring
next few years will suffer the end-of-life fate of environmentally
components are compatible with recycling infrastructure
damaging landfill or incineration.
The professional clothing industry is making significant inroads
into facilitating recycling initiatives already. The bulk of workwear
garments are made from polyester, which shows that the sector
is ideally positioned to implement vast collection and recycling
policies, with monofibre garments notably more efficient for
recycling.

or have a strategy in place for dismantling non-recyclable
materials. By offering take back and mend schemes at end-oflife, manufacturers can keep the closed-loop system flowing
smoothly.

LAUNDRY
Workwear and PPE can become contaminated in hazardous

DISMANTLE & RECYCLE

working environments, preventing a circular-ready garment

The supply chain must understand how to dispose of textiles
in order to create circular-ready clothing. It is important to

from being recycled. By partnering with textile laundry

understand the process of sorting, deconstructing and upcycling
in order to design-in circularity.

processing by recycling technologies.

EDUCATION:

To recycle textiles, they first must be collected. Collection
of end-of-life clothing, whether by end-users or the
suppliers, is an essential bedrock of the circulatory system.
If the supply chain succeeds in creating a circular-ready
clothing, they could still end-up in landfill if not distributed
to the recycling companies.

Education is the key to unlocking a circular textile economy.
Teaching of the closed loop systems must start at the
educational level, with all schools, colleges, and universities
educating student designers of the positive environmental
impact a circular economy will provide.
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Industry News

Lectra announces the acquisition
of Gemini CAD Systems

Portugal: Green hydrogen
production with pioneering
technology

A major global player in the fashion, automotive, and furniture
markets, Lectra designs and produces industrial intelligence
solutions – software, hardware, data and services – for brands,
manufacturers and retailers.

Two parks for low-cost production of green hydrogen, with

Read more at www.pciaw.org

Read more at www.pciaw.org

technology developed in Portugal and considered innovative
and pioneering in the world, are being installed in Évora
costing €4.8 million.

BlockTexx starts work on first textile recycling plant
BlockTexx, Australia’s first textile recycling facility, which will divert around 4,000 tonnes
of textiles from landfill in its first year, is underway.
Read more at www.pciaw.org

Environmentally-minded firms offer better returns for investors
than polluting peers
The stocks of environmentally-minded companies are a better bet for investors
than shares in their polluting rivals, reveals a new study by the University of Sussex
Business School and Birkbeck, University of London..
Read more at www.pciaw.org

Ballyclare announces major tender win for latest addition to
Xenon range
Ballyclare has revealed details of a major new tender win with the latest additions to
its XENON range of multi-functional structural firefighting clothing.
Read more at www.pciaw.org

VF Corporation announces Veronica Wu has stepped down from
its board of directors
VF Corporation has announced that Veronica Wu has informed VF of her decision to step
down from the company’s Board of Directors, effective immediately.
Read more at www.pciaw.org
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Industry News

COP26 uniforms unveiled in
Glasgow

PDC sponsors global PCIAW®
Summit, Networking & Awards
with sustainable name badges

A major global player in the fashion, automotive, and furniture
markets, Lectra designs and produces industrial intelligence
solutions – software, hardware, data and services – for brands,
manufacturers and retailers.

As a world-leading, international manufacturer of professional
identification, PDC has enjoyed a long-established
partnership working with the Professional Clothing Industry
Association Worldwide (PCIAW®) as a Trusted Member, and is
delighted to once again sponsor the event.

Read more at www.pciaw.org

Read more at www.pciaw.org

Pantone Colour of the Year echoes CORDURA® positivity and
fortitude
For 2021 Pantone have chosen Ultimate Grey, combined with Illuminating Yellow, to
express a message of positivity supported by fortitude, aligning with CORDURA® Brand’s
own colour palette and approach
Read more at www.pciaw.org

Supply chain boost at Carrington Textiles to meet changing
customer demand across Europe
After 18 months of global supply chain disruption, workwear fabric manufacturer
Carrington Textiles, revealed the company’s challenges during this period and the
growth its supply chain team has been through to be able to maintain the company’s
high levels of service.
Read more at www.pciaw.org

gerbertechnology.com
PCIAW®VOICE
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Industry News

Carrington Textiles International
donates to girls’ school in Pakistan

Milliken & Company donates
70,000 reusable medical gowns

On the occasion of ‘International Day of Charity’ being
celebrated annually on 5th September, Carrington Textiles
International (CTi), the joint venture between international
fabric manufacturers Carrington Textiles and Sapphire Textiles
Mills, has announced the donation of £10,000 to support
female education in Pakistan.

This month, Milliken & Company donated 70,000 reusable
fabric gowns to their long-time customer, Singapore-based
QMT Industrial & Safety PTE.

Read more at www.pciaw.org

Read more at www.pciaw.org

QMT will distribute the reusable gowns to local hospitals to
help provide additional personal protective equipment (PPE)
to frontline workers.

Sustainability: Riopele launches ambitious target
In its third generation, Riopele, a family company, has just celebrated its 94th anniversary
and set an ambitious target in sustainability: 80% of its products will have a sustainable
origin by 2025.
Read more at www.pciaw.org

EasyJet introduces new cabin crew uniforms made from
recycled plastic bottles
EasyJet is introducing a new uniform for cabin crew and pilots – each outfit made
from around 45 recycled plastic bottles as part of its commitment to mitigate waste..
Read more at www.pciaw.org

Brands face increasing pressure on recyclability claims in 2021
Major corporations have pledged big recyclability changes by 2025, and environmental
groups are holding them accountable through reporting requirements, shareholder
agreements and lawsuits.
Read more at www.pciaw.org

Archroma announces Chief Financial Officer succession
Archroma, a global leader in specialty chemicals towards sustainable solutions, today
announced that it has appointed Thomas Bucher as its new Chief Financial Officer (CFO)
effective 1 October 2021, replacing Roland Waibel who will retire.
Read more at www.pciaw.org
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FACE ANY SITUATION
WITH EXPERT SUPPORT
AND SAFETY

Rely on the support of your best ally, ProWeave.
Strong, durable, breathable, waterproof, lightweight.
Everything you need to work safely and comfortably.

www.texon.comproweave
proweavetexon.com
PCIAW®VOICE
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Industry News

UKCA marking – extension to
standstill period announced by UK
government

ATTIRE EMEA Ltd acquires
Cintas EMEA, as their European
partners

The UK government has just announced that it will be
introducing legislation that will enable products that have not
been UKCA marked, including personal protective equipment
(PPE), to continue to be placed on the GB market until 1st
January 2023 provided the product has valid CE certification. .

Jenny McNamee, previously Cintas Director of Business
Development for EMEA, has been appointed as Managing
Director in June 2020, replacing award-winning former Senior
Director, Rob Pollock, now Finance Director, have partnered
together to launch ATTIRE EMEA Ltd.

Read more at www.pciaw.org

Read more at www.pciaw.org

How sustainable dyeing is changing the textile industry
There are many problems with current textile dyeing and treatment practices, and almost
all of them are related to excess water consumption and pollution. Dyeing cotton is
particularly water-intensive, as it is estimated that dyeing and finishing can use around
125 litres of water per kilogram of cotton fibres.
Read more at www.pciaw.org

Cintas Corporation announces ambition to achieve Net Zero
GHG emissions by 2050
The company is also in the midst of a comprehensive, enterprise-wide review of
its business model as it relates to environmental, social and governance (ESG)
opportunities, improvements, and efficiencies.
Read more at www.pciaw.org

Farm-to-fashion cotton traceability through new Retraced app
Through its farm-to-fashion cotton traceability project with vertically integrated denim and
apparel manufacturer Artistic Milliners, blockchain start-up Retraced is able to trace every
single kilogram of cotton from farm to final garment.
Read more at www.pciaw.org

Skopes adopt Odegon DeoTags for their new corporate image
range CONTOURFLEX
POdegon Technologies, the leader in groundbreaking nano-material odour-absorbing
technology, is pleased to announce that Skopes has integrated Odegon Technology
into their new corporate image clothing range known as CONTOURFLEX.
Read more at www.pciaw.org
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Industry News

DOMO ECONAMID® sustainable
polyamide – now even more ecofriendly

3DLOOK shares free access to
its body scanning technology
with fashion schools

DOMO Chemicals, a leader in sustainable polyamide solutions
and latest Trusted Member of PCIAW®, has begun using a new
sustainable black masterbatch based on recycled material to
complement the recycled base polymer in its ECONAMID®
brand of sustainable polyamides.

In an aim to help the next generation of fashion designers
succeed in the technology-driven future of fashion, 3DLOOK,
the creator of the world’s leading patented mobile body
scanning technology, has announced today that it is sharing
free access to its tools with fashion design schools.

Read more at www.pciaw.org

Read more at www.pciaw.org

Lenzing CEO Stefan Doboczky will step down at end of third
quarter 2021
The Supervisory Board of Lenzing AG, the world’s leading producer of wood-based
cellulosic fibres, has come to a mutual agreement with its longstanding Chief Executive
Officer Stefan Doboczky to end his contract.
Read more at www.pciaw.org

International brands sign new deal on Bangladesh garment
workers’ safety
Campaigners have hailed a new agreement designed to protect garment workers in
Bangladesh, signed by the likes of H&M and Inditex, which owns Zara and Bershka.
Read more at www.pciaw.org

Wesfarmers-owned Workwear Group finds a new CTO
Origin Energy has lost its infrastructure services and delivery group manager to the
home of Hard Yakka, KingGee and Stubbies, Workwear Group, owned by Wesfarmers.
Read more at www.pciaw.org

Just one in ten UK SMEs measuring their carbon emissions,
survey finds
A poll of more than 1,000 UK-based small and medium-sized businesses (SMEs) has found
that just one in ten are measuring the carbon footprint of their operations, with many
unsure of how to start climate action in the wake of Covid-19.
Read more at www.pciaw.org
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Streamlining workwear solutions

E

volve is a renowned e-commerce
specialist that offers bespoke, customcrafted websites that integrate
effortlessly into existing legacy systems.
Evolve’s industry-tailored functionality is based on a collaborative
approach that engages the needs of
each customer, designing innovative
solutions for diverse business
processes.

The e-commerce expert is capable of meeting extensive buyer
requirements and accompanying regulations. This innovative
system reflects an expert understanding of the workwear and
PPE sectors. One of Evolve’s biggest selling points is its offering
of scalability and flexibility, compared to outdated legacy
software that hinders the workwear ordering process.
The progressive web app technology
allows customers to access their
website through a mobile app,

Evolve became a leading B2B
e-commerce solution for workwear
in 2017, pioneering custom solutions
specifically designed for the complex
buying process. Since then, Evolve
has perfected its comprehensive set
of B2B features with a completely
personalised framework.

ideally suited for those with flexible

The Evolve Trader Workwear Solution
links with new and existing Enterprise
Resource Planning (ERP) systems, facilitating ease-of-use and
maintenance whilst increasing the potential for speed and
scalability. The comprehensive set of features include wardrobe
management, manpack ordering, re-ordering and quick orders,
and a multitude of custom solutions.

foregrounds transparency, giving

work schedules. This dynamic
software utilises smartphone
features to allow administrative staff
to approve orders with the simple
click of a button, securing around
the clock access for clients, even
offline. Evolve’s bespoke systems

Evolve Workwear was shortlisted for Best SME Digital Project
in the 2020 Digital Technology Leaders
Awards for its unique e-commerce service
that delivers optimal solutions for diverse
suppliers and buyers.

“

buyers a clear idea on company
spend and facilitating easy access to senior staff, depending on
custom needs. Ultimately, Evolve is proud to simplify the lives
of thousands of people, all of which have unique and complex
requirements depending on their role and position at work.

A responsive and adaptive system
The Evolve Trader system saves extensive

An absolute
solution for
an absolute
problem.

Evolve Trader

Evolve Trader is a powerful B2B e-commerce
platform that boasts a comprehensive
procurement system ideal for workwear
suppliers. This service was designed specifically with
buyers in mind, and can be customised according to unique
business requirements. Evolve Trader significantly decreases
administrative tasks by optimising and simplifying the workwear
reorder process for both buyers and wearers. Not only does
it minimise costs and time, but it also guarantees key account
acquisition and retention.

”

paperwork procedures as well as valuable
time and resources. Just one example is
the punchout feature, which allows buyers
to access a website without leaving their
internal systems, simplifying administrative
tasks. Evolve builds modern sites that are
expertly created and always efficient.

One of the keys to Evolve’s success is its extensive experience
in the B2C environment, which has informed its success against
competitors.
Evolve strives to provide a memorable, personalised B2B
e-commerce experience, streamlining user experience for both
businesses and consumers across the spectrum.

www.evolveretail.com

/company/evolve-retail-limited

info@evolveretail.com

/evolve_retail

0300 303 3980
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Industry News

Lenzing celebrates one year
launch of carbon-zero TENCEL™
branded fibres with expansion to
REFIBRA™ technology

Bodi.Me sponsors PCIAW®
Summit, Networking & Awards
with the power of 3D data

The first carbon-zero TENCEL™ branded lyocell and modal
fibres, which launched last year, have continued to gain
momentum among industry partners including fashion brands
and mills.

Bodi.Me, the leading expert in apparel size and fit
technologies, is proud to announce its sponsorship of the
PCIAW® Summit, Networking & Awards, taking place on 2-3
November 2021 at the Hilton London Metropole Hotel.

Read more at www.pciaw.org

Read more at www.pciaw.org

Gore-Tex announces new thinner sustainable membrane
The upcoming Gore-Tex product offers a thinner, lighter and more sustainable material for
use across a litany of brands, from Adidas to Arc’teryx, Salmon to Ziener and Dakine to
Patagonia.
Read more at www.pciaw.org

Spinnova receives Climate Leadership Coalition’s carbon
handprint recognition
To celebrate Zero emissions day yesterday, the Climate Leadership Coalition (CLC) in
Finland launched the world’s first Carbon Handprint Recognition..
Read more at www.pciaw.org

A+A 2021 preview: highlights at a glance
The pandemic has markedly accelerated fundamental changes in the working world,
such as the implementation of digital solutions overnight, among other things.
Read more at www.pciaw.org

DICKIES® launches United by Good Work Campaign
As part of Dickies‘ commitment to championing the dignity of work, the leading global
workwear brand has launched its latest multimedia marketing campaign, United by Good
Work.
Read more at www.pciaw.org
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GO
GREENER
Finish your outfit with our ID accessories

NAME BADGES | LANYARDS | ID ACCESSORIES | WRISTBANDS

020 8614 8880
www.pdc-big.co.uk/info/eco-friendly

Stuncroft: tailor-made
excellence

S

tuncroft’s attachment to bespoke
tailoring is steeped in a lengthy

Stuncroft possesses a strong and reliable European
manufacturing facility, complemented by various
manufacturing partnerships all across Asia. Customers

history of over 40 years.

are confident in the knowledge that Stuncroft delivers

Launched by the late entrepreneur Brian Long, Stuncroft
has supplied some of the world’s largest and best-known

continually high ethical standards and supply chain
solutions.

retailers from manufacturing bases around the world. The

Stuncroft has refined its expert knowledge of the dynamics

company has become synonymous with quality of service

of high street retail, as well as fabric and raw materials,

and the finest garments, retaining a robust foothold in

design, sampling, manufacturing, and quality assurance, not

the formalwear space.

to mention the necessity of timely logistics.
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Crafting a bespoke experience

T

he Stuncroft head office is based in
Yorkshire, UK, with a well-structured
data centre and a dedicated shipping
and logistics department.

Planning a prosperous future

A team of leading technicians are present in all of its
manufacturing facilities, overseeing every aspect of pattern
making, production, and the finest quality control.

Stuncroft remained open throughout to serve loyal and trusted
customers, even if sales were lighter than required to justify
keeping the business open.

The company’s pattern technologists facilitate collaboration
with customers to ensure that that the
garment’s fit and level of style detail
meets exact requirements, whether
it’s a classic or cutting-edge design.

As the industry emerged from the crisis, Stuncroft looked inward
to reorient the business and resolved
to focus on three core initiatives
moving forward.

The last 18 months have brought profound changes in the
corporatewear sector, along with the challenges of Brexit.
Despite this, the Stuncroft team showed strong determination
and a commitment to excellence throughout.

Firstly, it recognised that the
traditional mediums of engaging
clients were likely to be slow to
return to normality. The company
lent its support to an excellent
marketing team to develop new
ways of engaging and supporting
clients remotely. Thus, the Stuncroft
tailoring guide was born, marking the
emergence of Stuncroft as a pioneer
of digital client engagement and a
discreet supportive partner for clients
everywhere.

In the last decade, the business was
carefully steered by former Managing
Director Douglas Bailey. Douglas
oversaw the launch of pioneering
ranges of corporatewear and continued
to innovate and push the boundaries
of stock tailoring, a cause very close to
his heart.

International acclaim
Since its founding, Stuncroft has
worked hard to build longstanding
relationships with fabric and lining mills
across the world. It continues to visit
major fabric exhibitions in Shanghai,
Paris, and Milan, using the very best
fabrics and trims, which are assiduously
tested for quality assurance to ensure
compliance.
The company assumes an ethical
trading responsibility for the materials
it procures and aims to minimise any
harmful impact on the environment.
Currently, Stuncroft holds an impressive
library of over 10,000 different types of fabrics and linings,
including polyester, PV, PVL, poly/wool/lycra, wool blends, and
pure new wool at the Yorkshire showroom.
As well as its private label division, Stuncroft is Europe’s premier
corporatewear supplier for bespoke mens and ladies tailored
garments from stock and specific contracts. If any further
evidence is required to underline Stuncroft’s tailoring credentials,
the business also creates luxury made-to-measure garments for
department stores and tailors all around Europe.

PCIAW®VOICE

Secondly, the corporatewear giant
focused on its remarkable madeto-measure pedigree, reflecting a
real affinity with bespoke tailoring.
Stuncroft is honoured to serve
respected tailors all around the UK.
As diversification is key to survival,
Stuncroft decided to heavily invest in
its made-to-measure team, its various
IT platforms, and the invaluable product
development process, over the last 7
months. The team is eager to emerge
stronger from recent challenges and
demonstrate its strong resolve to assure and support loyal
tailors.
Thirdly, and perhaps most importantly, Stuncroft is immensely
proud of its committed, loyal, and fearless team. The company
is appreciative of its supportive new ownership team and is
looking forward to continuing to honour the legacy of Stuncroft’s
founder, as well as previous management.
Stuncroft is confident that it will be leading the direction of the
formalwear sector for many years to come.

clubclasscorporatewear.co.uk

/ClubclassCorporateClothing

corporatewear@stuncroft.co.uk

/ClubclassCC

+44 (0) 1405 782780

/clubclass-corporate-clothing
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PULSAR : 40 years
of bringing
the heat
®

P

ULSAR®, the industry leader in highperformance apparel, has made a name
for itself as an expert manufacturer
and designer of high quality, premium hi-vis
clothing and protective workwear.

A diverse and deeply rooted history
It wasn’t until the year 2000, exactly 21 years after
Praybourne Ltd was born, that the first hint of the PULSAR®
brand began to show. The business acquired another
company and started to manufacture high-frequency

In 1979, Praybourne Ltd was founded by Ian Jukes. The
company began manufacturing luggage and accessories for

welded reflective accessories under the PULSAR® brand.

consumers within the fishing industry before opening-up a

As the years progressed, PULSAR® continued to grow with

second production facility in Birkenhead, Liverpool, around 6

the addition of the renowned thermal and flame-retardant

years later.

base layer collections to the company’s portfolio. Then in

In the following 2 years, Praybourne relocated to a larger
premises in Redditch, Worcestershire – the same town in
which PULSAR® is located today. Ian’s son, Stuart Jukes,

2007, Praybourne Ltd released its very first offering of hi-vis
professional safety garments and the company we all know
today, came to fruition.

the current Managing Director joined the company in 1999,

During the next few years, the company added more brands

establishing the second generation of the family company.

to the mix,including Pulsarail, Pulsarneon and Xcelcius.
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The spectacular rise of PULSAR®

In the last few years, the PULSAR® brand has continued to

Fast forward to 2010, the company moved into the headquarters

work, passion and determination of all involved – whether that

that it is still housed in to this day, continuing to employ workers
as the business (and the PULSAR® brand) proceeded to grow
in reputation across its customer base and the general market
across the United Kingdom.

accelerate into what it is today, thanks to the continued hard
be PULSAR® employees, its broader network of suppliers, the
distributor base or else manufacturing facilities across the globe.
Over time, the reputation and presence of the company has only
become stronger and more resolute across the United Kingdom.

Praybourne Ltd continued to expand its premises, clearing more
room for stock, whilst ensuring that its garments remained
of the highest quality, a priority that remained of the highest

A partnership of international
significance

importance. The safety of the wearer was always paramount
when developing new garment collections.
The introduction of the PULSAR® Evolution range challenged
the most premium waterproof garments in the market, in terms
of quality, comfort and protection. It consisted of an innovative
3-layer Storm Coat and Over Trouser, later complemented with a
Bomber Jacket into the range.

In 2018, PULSAR® proudly announced its partnership with
footwear giant Reebok and started distributing the Reebok

A brand new identity

Safety Footwear into the UK market for the very first time.

In 2017, the company underwent a full rebrand, bringing in a

It was, and still very much is, an immense honour for the

brand new logo and corporate colours whilst simplifying its

PULSAR® brand to be trusted by such a prestigious business to

“

message to the market. The entire
business was now known as PULSAR®.

represent their brand in the UK market.

The debut of PULSAR®
Evolution signalled a
rising level of quality
across the board.

This was also the year that the
performance wear expert launched
a collection very close to its heart,
signifying a huge step-up for the

”

company and the entire hi-vis market

PULSAR® hopes the partnership continues
to grow stronger into the future.

Braving the elements
When the impact of COVID-19 hit the
world, PULSAR®, like countless other
businesses across not only the UK but

in general.

the entire world, was thrown into a situation that it had never

The PULSAR® Ladies Collection

anticipated. However, thanks

For far too long, women had been a second thought when it
came to protective clothing, having to settle for clothing that
was designed for men. This not only hindered comfort and
accessibility, but more importantly, wearer protection.

to the resolve, understanding
and courage shown by the
entire company, PULSAR® was
able to continue its distribution
of hi-vis clothing, as well as

PULSAR® was determined to change this, introducing a full

adapting and moving into

clothing collection specifically designed, shaped and dedicated

the world of PPE through the

for women. This

importation of face masks and

exciting range is made

UK production of hand sanitiser.

up of Polo Shirts,
Combat Trousers,
Storm Coats and Soft
Shells, available in
both hi-vis yellow and
orange, with future
plans in place to
expand the range even
further.

PCIAW®VOICE

The workwear expert was proud to provide key workers up and
down the country with conforming, high-quality PPE, helping the
UK deal with its COVID-19 response.
This leads up to today, where PULSAR® continues to strive to
make life safer and more comfortable for workers across various
sectors and industries.
Although now over 20 years old, this is just the beginning of
PULSAR® ‘s innovation in the world of protective clothing.

www.pulsaruk.com

/PULSARHIVIS

01527 962012

@PULSAR_UK

sales@pulsaruk.com

/company/pulsar1
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Madeira’s century of
pioneering innovation

M

adeira has established a reputation
as a leader in the global embroidery
thread industry, thanks to its
elegant, exclusive threads that harmonise
style, quality and colour. Is it any wonder
then, that Madeira is the natural choice of
market leaders worldwide?

Schmidt and his brother Herbert, adopt the more international
name ‘Madeira’ in 1975, associated with the beautiful embroidery
of the Madeira island.
Thanks to the widespread appeal of Madeira products,
companies were set up in the USA and UK in 1983, with more
daughter companies following.
Today, Madeira has 9 subsidiaries and 55 global partners
strategically placed in manufacturing and processing countries.
Throughout the generations, this commitment, experience,

Madeira is a third-generation, family-owned embroidery
thread manufacturer with headquarters in Freiburg, Germany
and several subsidiaries in Europe, the USA and Asia. With
over 100 years of experience in the textile industry, Madeira
offers a comprehensive range of premium quality threads,
backings, toppings and accessories for professional embroidery
applications across all market sectors, from workwear,
schoolwear and sportswear, to fashion and promotional goods.

A mantle of classic tradition

and strong leadership has provided business continuity and
perpetuated unity within the Madeira group, strengthening the
Madeira brand and status across the world.

Research + Development = Innovation
Madeira’s specialist collection of embroidery and decorative
threads offer the most comprehensive range in the market.
Buyers and creators know they can trust Madeira’s high quality,
colour continuity, and commitment to continued innovation in

The company was founded under the name Burkhardt & Schmidt

both product and concept.

by the grandfather of

This year, Madeira is launching inventive threads to specifically

present-day owner’s- the

address the demands of the planet and future generations.

twin brothers Michael

Research and development don’t just cover top threads, but also

and Ulrich Schmidt- along

includes a portfolio of embroidery accessories such as backings,

with his business partner.

needles, and bobbin threads. This provides a one-stop shop for

The next generation saw

embroiderers who can trust in the company, its products, its

the twins’ father, Rudolf

technical support and service.
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Revolutionary embroidery solutions

and these exceptional, fine threads also suit monograms, logos,
text and badge details. This extended thread range includes

Since its launch in July
2021, POLYNEON green
thread made from 100%
recycled plastic bottles
has generated serious
interest from the textile
industry. This focus

various metallic, wool mix, reflective and conductive options.
Designs using Madeira’s threads can be found everywhere,
from stage and screen, automotive and aerospace sectors, to
specialist applications for medical purposes. Madeira’s CLASSIC
viscose threads are not only washable to 95ºC but are also antistatic, fulfilling requirements to inhibit electrostatic discharge,

on resource-friendly

which is essential in many workplaces.

manufacturing threads

Living by sustainable practices

created from sustainable
raw materials is a critical and innovatory development for the

Madeira has always embraced sustainability and kept a close
eye on the environmental impact, well before it became a major

environment and the broader industry.

issue. Madeira’s headquarters are in the ‘green’ city of Freiburg,

Later this year, Madeira is launching another new sustainable

Germany, at the edge of the Black Forest, where production

thread to complement its exciting range. SENSA green

complies with strict regional regulations. Threads have the

embroidery thread is made from 100% lyocell fibres derived from

highest level OEKO-TEX® Standard 100 certification with the vast

trees grown in sustainably managed forests. Soft, yet strong,

majority holding CLASS I certification.

with a velvety matt finish, this
thread is produced with an
award-winning closed-loop
production process.
Both threads are wound
onto recyclable plastic cones
and packaged in recycled
cardboard boxes. Demand is
already high from major brands
and companies interested
in improving their carbon
footprint.

“

Madeira threads are REACH

We must continue to change,
utilise innovations and stay true to
quality by only sourcing materials
from suppliers with certification
and accreditation to back up their
quality claims.

”

Karen Burrows, Managing Director,
Madeira UK.

compliant, offering assurances
that the company is operating in
an ethically responsible manner.
Wherever possible, Madeira uses
raw materials from sustainable
resources, which are processed
into finished products in a
resource-saving way. Not only
are water and heat energy in
production reprocessed, but
energy recovery is also practised
for climate-neutral thread drying.

A worldwide supplier of diverse
markets

Finally, dye tubes and other plastics are returned into the

Due to the high specifications and variety of threads, Madeira’s

Madeira is a sustainable, cost-effective and durable choice for

products hit many market sectors, including professional clothing,

garment decoration; as the industry moves away from ‘fast

workwear, sports, promotional items, fashion, and footwear.

fashion,’ it will last the lifetime of the garment, adding true value

Innovative fire-resistant threads are utilised on PPE, upholstery

to corporate identity and branding.

PCIAW®VOICE

recycling system.

www.madeira.co.uk

/MadeiraUK

+44 (0) 1765 640 003

/MadeiraUK

info@madeira.co.uk

/madeirauk
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Corporatewear: a dynamic
evolution in design
Corporate uniforms once were strictly formal and entrenched with grey scale
conformity. Now, suppliers across the world have evolved with a diverse collection of
colours, patterns and styles, inspired by fashion and motivated by the ongoing trend
towards the modernisation and casualisation of clothing and uniforms.
Where once there was simply a straight cut, now there is an array of modern fits
to cater for different tastes and cultures with a multitude of new, innovative fabric
technologies to enhance comfort, durability, and functionality to
create happier, more inspired and productive teams.

HARD ROCK HOTEL LONDON UNIFORMS
L-R: Slaves guitarist Laurie Vincent; Gresham Blake; singer-songwriter Rag ’n’ Bone Man. Photographer credit: Kenny McCracken
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Empowering brand
identity
For customer-facing businesses, the precise choice and
careful selection of uniforms empower a brand’s identity and
enriches the workforce’s aesthetic. The conceptual purpose
of designing a uniform is to forge an idea in the mind of
consumers for what the company stands for and represents.
Perfecting corporatewear helps to convey a level of
sophistication which inspires confidence, not just for the
brand and business, but for the teams of people wearing the
uniforms too.

Enhancing abstract cognitive
processing
It’s not a myth that dressing employees in sleek and
fashionable uniforms can help improve productivity and thus,
profitability. A 2015 study in the Social Psychological and

Personality Science concluded that aesthetic corporatewear
could enhance an employee’s abstract cognitive processing
- the mental function involved in gaining knowledge and
comprehension for thinking, knowing, remembering, judging
and problem-solving by influencing a person with a feeling or
perception of power.

The innovators in the corporatewear
sector
In this feature, PCIAW® reports on four inventive businesses
invigorating the corporatewear market with unparalleled
innovation in style and design.
Gresham Blake, DressBest Uniforms & Corporate Wear,
Raymond and Incorporatewear are leading the way in the
global corporatewear market, as they push the limits of
original design, invigorate their portfolios with sustainable
solutions, and transform their service offering through
digitalisation to improve sizing accuracy and streamline
distribution in an ever changing world.

Shaking-up the corporatewear
market with Gresham Blake

G

resham Blake has crafted a successful
career as a design-led tailoring
business, infamous for their signature
combination of high quality garments with a
quirky twist.
Launching the Gresham Blake brand at the height of ‘cool
Britannia’ in the year 2000, the designer progressed to open
high-end stores located in the heart of Shoreditch, London and
Brighton’s famous North Laine.

Pushing the boundaries of design
Pushing the boundaries of design in bespoke, made-to-measure
and limited edition luxury clothing, Gresham Blake attracted
high-profile clients such as Ray Winstone, Steve Coogan, Jimmy
Page, and more, helping to forge an ever growing customer
base, crafting garments which are personalised to the client’s
requirements.

Functional uniform ranges with
inventive and original style
The success of the Gresham Blake brand led the business to
enter the corporatewear market, designing functional uniform
collections with an inventive and original style.
Gresham has designed and produced uniforms for some of the
most prestigious establishments, such as The Savoy, The Grand
Brighton, the Soho House Group, Pennyhill Park and Hard Rock
Hotel London.
PCIAW®VOICE
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Capable of delivering world-class garments across the spectrum,
the business can create traditional three-piece suits, as well
as casual polos, shirts and t-shirts, with the added ability to
merchandise for their customers.
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Revitalising classic British tailoring
at Hard Rock Hotel London

uniform designs that could tap into the musical culture of the

Gresham Blake’s subversive and experimental concepts think

Man, alongside Slaves guitarist, Laurie Vincent for inspiration.

outside the box and challenge the status quo, revitalising classic
British tailoring by bringing new audiences into the fold. Nothing
exemplifies this mindset as much as the bespoke collection for
the Hard Rock Hotel London.
Hard Rock Hotel is one of the most globally recognisable
brands with an authentic passion for music, how much
creative licence did this give you as a designer known for
your artistic flair?
The Hard Rock brand shares creative synergies with the Gresham
Blake brand with their anarchic, visionary outlooks, which
naturally complemented each other, giving the design team a
flexible creative license.
With the music industry being entwined within the lifeblood
of the Hard Rock brand, Gresham could be creative with the
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Hard Rock Hotel London. Looking to strike the right chord,
Gresham involved award-winning singer-songwriter, Rag ’n’ Bone

The Hard Rock brand shares creative
synergies with the Gresham Blake brand
with their anarchic, visionary outlooks
With some of Hard Rock Hotels operating as franchises, each
branch seeks to connect with the location’s heritage and culture,
allowing Gresham to use his London upbringing to tap into the
heartbeat of the hotel’s brief to deliver the concept into reality.
The designs look quintessentially British with a subtle
extravagance, how do you begin to understand the
ambition of Hard Rock Hotel London to achieve their desired
corporatewear branding?
Gresham began by meeting with the Vice President of the Hard
Rock Hotels in the US, to understand what the brand aims to
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convey across the spectrum of hotels around the world, receiving

Gresham’s team brought the various music artists, which people

feedback throughout the design process. The on-point designs

were endeared to, to create a print, in which the team then

for this unique collection for Hard Rock Hotel London led to

designed everything else around.

future sites.

It’s a fine line between creating uniforms that represent an
establishment, whilst ensuring that they don’t appear dreary,

“It was important that British style and
London’s musical heritage shone through on
every detail of the hotel including our staff
uniforms”.
Ian Fletcher, General Manager of the
Hard Rock Hotel London
Gresham Blake’s own retail brand channels an anarchic, antiestablishment edge into the clothing, and so it made sense to
incorporate this genre into the uniforms by representing the likes
of The Clash and Sex Pistols into the design, along with Rag

nor distracting. The print, designed by Gresham Blake, reflected
a contemporary, edgy style, which embraced the symbolism of
classic British rock stars, in large part inspired by the Hard Rock’s
musical heritage.
In the uniform collection for Hard Rock Hotel London, how
did the wearer’s role inspire a difference in the designs and
patterns?
Gresham began as any designer would, by speaking with each
department, understanding their needs. The doorman and front
of house team need to look smart, whilst the bar staff can have
more of an edge to them.

‘n’ Bone Man, Fatboy Slim, and Grime artist D Double E, plus

The Hard Rock Hotel London wanted to play upon British youth

others who are making a difference in the British music scene.

culture, using plenty of dark tartans with accentuating colours.
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A long-tailored coat was designed for the door staff to combine

British artists who shook the music scene as much as Gresham

Rag ‘n’ Bone Man’s own tartan pattern with Laurie Vincent’s

is shaking-up the corporatewear market.

artwork in the lining of the jacket - a beautiful red highlighted
the tartan.

The Hard Rock Hotel London is about the atmosphere and
vibes, and the staff absolutely loved the new uniform collection;

The front of house staff wore red, white and blue striped suits

customers are said to love the look, which only adds to the

conveying a retro style, with a British twist, whilst maintaining

authentic ambience.

a smart customer-facing aesthetic. The bar staff donned slick
waistcoats, proudly representing the Union Flag on the back or
the infamous black and white print, featuring the collection of

www.greshamblake.com

/greshamblakeltd

+44 (0) 1273 609587

/GreshamBlake

gb@greshamblake.com

/greshamblake

DressBest is
modernising uniforms with
fashion-inspired flair

D

ressBest Uniforms & Corporate Wear
is renowned in its service offering
for the most accurate, responsive,

economical and rich product variety, which
features an extravagant selection of fabric
alternatives for the uniform sector.
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The highly specialised, bespoke corporatewear business is
committed to excellence with its strong 25-year history in
designing, producing and servicing the world’s most prestigious
hotels, restaurants and airlines in more than 60 different countries.

Corporatewear inspired by the
trend-setting nature of fashion
The designers at DressBest understand fashion’s hugely influential
role across all walks of life, and the impact of the meteoric rise
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of social media amplifying its power, and DressBest is pioneering
in its recognition of how the corporatewear sector can take
inspiration from the contemporary trend-setting nature of fashion.
The desire of employees to appear fashionable has completely
transformed the understanding of corporatewear, which was
previously interpreted exclusively in the classic sense of style.
An example of the most basic yet modern change over time
can be seen in the trouser cut and patterns to appease a new
generation of wearer. The point to be noted in the embrace of
corporatewear fashion, is in the process of ensuring functional
comfort in the uniform, by choosing the right fabric, cut and
pattern. This ethos is said by DressBest to be valid for every
range.

taking into account differing climates and laundry conditions in
various global locations to create a new range of fabrics both
comfortable and durable with a luxury-soft feel, to cater to the
client’s requirement for prestige.

DressBest studied and developed new fabric
specifications for improved colour fastnesses
to impress their trademark quality onto the
corporatewear sector.

Expanding the collection for diverse
shapes, sizes and cultures

DressBest Uniforms &
Corporate Wear’s range
of innovative fabrics
incorporated into sleek
designs are capable of
modernising even the most
traditional models whilst
maintaining functionality,
to meet the needs of the
wearer with suitable highquality raw materials.

DressBest Uniforms &
Corporate Wear has
continually expanded
the company’s product
diversity, day-by-day, with
fabrics and models suitable
for all body shapes, sizes
and cultures. The sectors
served by DressBest
utilise the creations of
bespoke designed uniforms
as an important tool to
differentiate and reflect
their own brands.

Leveraging
Turkey’s supply
power to
build a solid
foundation
Since its inception in 1995, DressBest has benefited from its
capability to leverage Turkey’s raw materials and supply power
to build a solid and reliable foundation to develop its high-end
corporatewear collection.
As one of the first notable corporatewear businesses in Turkey,
DressBest began with a limited range of fabric compositions that
were deemed suitable for the uniform sector, including 50/50
wool-polyester gabardine, plus the standard 67/33 poly-viscose
and 65/35 poly-cotton.

Developing new fabrics to impress
DressBest’s trademark quality
Working in collaboration with their long-established suppliers,
such as the eminent Altinyildiz and Yunsa, DressBest studied
and developed new fabric specifications for improved colour
fastnesses to impress their trademark quality onto the
corporatewear sector.
The business then transferred their knowledge gained from
years of working in many geographies around the world,

Organisations carefully
select uniforms in
accordance with their
target clientele and corporate vision. DressBest provides the
bridge function in the uniform design process. The DressBest
design team then connects the cultural ethnic assets with
traditional and modern trends - depending on the project - by
consulting with to understanding the specific requirements and
deliver a creation that meets the brief with cutting-edge designs.

A transformative year for
corporatewear
The past year has been transformative for the corporatewear
industry, as the desire for more casual, fashion-inspired clothing
increased in the midst of a pandemic and the sudden work from
home movement.
Global lockdowns did more than encourage the casualisation
of uniforms, as world class companies such as Raymond drove
the momentum of innovation in the market with antiviral fabrics,
as customers began prioritising safety, along with comfort and
style.

www.dressbestuniforms.com

/dress-best-uniforms-&-

+90 (0) 212 295 50 35

corporate-wear

info@dressbestuniforms.com
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Raymond continues on its
uniform growth streak
Comfort became sine-qua-non
As the world moved from offices to homes, and comfort became
sine-qua-non, the casualisation of workwear became a norm as
well. Recognising this need, Raymond also offers a casual range
for its corporatewear clients, including polos, denims, and chinos,
as per the customer’s requirements
Continuing on its growth streak, Raymond has already started
working towards adapting its services for the future, as it
continues to build differentiated product and service capabilities.

Raymond acutely recognises the three major
drivers of the transformation of the market as
casualisation, digitisation, and sustainability.

Raymond, the globally-leading supplier of corporatewear, has
leveraged its competencies accumulated through years of
experience, to stay ahead of the curve, even in these testing
times. The innovative, solution-led, corporatewear company
acutely recognises the three major drivers of the transformation
of the market as casualisation, digitisation, and sustainability.
From design to delivery, Raymond has been catering to the
dynamic needs of its corporatewear customers, spread across
the UK, Europe and South Asia, seamlessly employing its stateof-the-art, in-house capabilities.
Raymond’s focus has always been to make a positive
difference to the consumer, as it identifies the customer’s
pain points and designs innovative solutions to resolve those
problems.

A significant innovation across over
600 fabrics

Building digital capabilities with the
power of AI
Raymond has been building digital capabilities to ensure
seamless processes. These digital services, that will soon
be launched, will include customised tailoring through AI
technology to ensure the perfect fit for employees, alongside
order management, which includes placement and tracking for
ease of process and with plenty more initiatives in the pipeline.

Manufacturing the finest fabrics in
India with sustainability in mind
Concern for the environment has always been a priority at
Raymond, the leading manufacturer of finest fabrics in India.
Raymond has initiated steps to reduce its footprint on the
environment, starting with sustainable packaging, and measures
are being taken to steadily and surely move towards a sustainable
future, and soon become a leading promoter of environmentfriendly practices.

Amidst the pandemic, while safety concerns arose, a significant
innovation was made by Raymond with the launch of Virasafe, a
range of antiviral fabrics.
The antiviral finishes on the textiles significantly reduces the
risk of transmission and contamination, helping to curb the
spread of viruses, making them ideal for daily use for corporate
professionals, service professionals and medical professionals.
Companies wanted to ensure utmost safety of their frontline
staff, and Virasafe efficiently fulfilled the requirements. The
product range, which features a selection of over 600 fabrics,
has received a tremendous response from both B2B as well as
B2C customers.
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A one-stop solution to enhance the
entire spectrum of service

will continue to, offer a one-stop solution for all its customer

The company continues to strive towards offering the best
services to its customers on all fronts, and is incessantly

As the most imaginative players within the corporatewear market

exploring ways to enhance its technological and operational

technology-driven service evolution is currently underway.

capabilities further as per the changing dynamics of the future.

Like Raymond, UK-based Incorporatewear has focused on their

brands, domestic and international.

continually drive innovation in fabric and design, the new wave of

With emphasis on the entire spectrum of service, ranging from
designing, manufacturing, customisation, stringent quality checks

environmental impact and adopted digitalisation strategies to
optimise the way they operate.

to timely deliveries, Raymond’s B2B businesses have been, and
www.raymond.in

I

/raymond_the_complete_man/

1800 222 001

/RaymondLimited

consumercarecell@raymond.in

/raymond-limited

Incorporatewear
tailors uniforms to the
environment’s needs

ncorporatewear leads the way at the
pinnacle of the corporatewear market in
the UK, with award winning uniforms, which
have revolutionised the industry and raised
the bar with its collection of innovative and
functional designs.
Creating the infamous Virgin Atlantic uniforms in collaboration
with Vivienne Westwood, Incorporatewear stood tall with
global recognition upon its winning of the PCIAW® Design of
the Decade Award, raising expectations of the achievable in
corporate branding with an on-trend style, which has become
internationally iconic.

balance between design and
functionality after years of
understanding that the two
go hand-in-hand. The design
team conducts an end-to-end
process, taking customers on
a journey, which begins with
the client brief, followed
by focus groups, mood
boards and wearer trials,
before realising the
uniform’s abstraction.

business perceives uniforms

The defining
moment of the
uniform design
process

to be a direct extension of

Wearer trials are the

their customer’s brand and

defining moment of

is dedicated to delivering

the uniform design and

flourishing design concepts

production process for

into well-managed uniform

Incorporatewear, as the

roll-outs. Incorporatewear

team receives true and

strives to blend the

detailed insights through

requirements of the wearer

personalised feedback,

with the representative needs

direct from the

of their customer’s desired

customer’s front line

Blending the requirements of wearers
and brand identity
The British corporatewear

aesthetic.
PCIAW®VOICE
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These invaluable exercises help to ensure the uniform is

The longevity of a uniform is of paramount
importance in retaining shape, colour and
the crisp appearance for a wearer who is
representing their brand.

functional, fit-for-purpose with an on-point style which empowers
the wearer.

Incorporatewear strikes the balance between
design and functionality after years of
understanding that the two go hand-in-hand.
Foreseeing the ongoing trend towards the casualisation of
uniform, Incorporatewear has experienced sectors including
highstreet banking, travel and transport, all of which traditionally
opted for a more formal appearance, shift towards a more
relaxed design. The business considers the pandemic and work
from home trend to be a massive driver in this transference.

Fashionable uniforms that last

At the forefront of driving
sustainability into uniforms
Incorporatewear has been at the forefront of the drive towards
sustainable uniforms with its adoption of recycled materials,
with a selection of suit ranges using recycled polyester fibres;
fleece jackets manufactured from recycled plastic bottles,
complete with toggles and buttons made from reclaimed ocean
plastics. The company has committed to creating all future

Corporatewear has always tried to stay relevant in terms of

ranges with recycled polyester, where practical.

fashion. The skill in product development is shown through

Sustainable practice doesn’t stop at the garment production at

the use of fabrics that performs to corporate standards, whilst

Incorporatewear, with a reduction of plastic in packaging and

retaining a fashionable look or drape. The longevity of a uniform

hangers, with a priority for recycled plastics when possible.

is of paramount importance in retaining shape, colour and the

To further mitigate the company’s environmental impact,

crisp appearance for a wearer who is representing their brand.

Incorporatewear works with local tree planting charities to help

Manufacturing uniforms to be durable ensures a longer life span,

rewild the community.

which is both efficient in its environmental impact as well as its

Corporatewear is reinforcing and reenergising the bounceback

cost-effectiveness.

Surpassing expectations with latest
fabric and garment technologies

After a challenging year for the corporatewear industry caused
by the pandemic-induced social restrictions, significantly

With design ingrained into the thinking of the Incorporatewear

affecting the market’s key customer bases, Incorporatewear

team, customers can surpass expectations by utilising the

reports a return to relatively normal ordering patterns with

company’s access and knowledge of the latest innovations

a revitalised interest in new ranges to reinforce brands to

in fabric and garment technologies. Incorporatewear fully

re-energise the bounceback. Companies are waking-up and

appreciates the huge responsibility to incorporate sustainable

reflecting on how to utilise corporatewear branding to solidify

innovations, including recycled materials and end-of-life solutions,

their return to business, succeeding in thriving and not just

facilitating customers progress on their mission to Net Zero.

surviving.

www.incorporatewear.co.uk
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Sustainable Fashion Fit
Technologies Solutions for
Your Business

Contact us
today for your
FREE initial
consultation

Sell More. Waste Less.
Cut the cost of returns
with garments that fit first
time and optimise your
collections with accurate
wearer data.
We want to solve the garment industry’s fit problem.
Poor fit leads to high rates of returns, wearer
dissatisfaction, poor sell-through, and costly unsold stock.
We are experts in apparel size and fit technologies using
touch-free body measurements. Our easy-to-implement
size advice tool Size.Me delivers fast and accurate results
with a minimum of data, integrating with your systems
to deliver instant, personalised fit recommendations for
each wearer in a contact-free, Covid-safe manner.
We understand that uniform fit is not like fashion fit,
and that’s why we have developed Size.Me to work
seamlessly with uniform contracts. Forget costly sizing
sets and time-consuming fit sessions. Through a simple
online interface (via desktop, mobile, or app), our system
collects basic wearer data by asking a handful of nonintrusive questions that can be customised to each client.
From the answers, Size-Me extrapolates a complete
body profile with a high degree of accuracy. This profile
is matched to your uniform data to instantly recommend
the correct size with no need for garment try-on.
Size.Me can optimise fit campaigns by pre-sizing
wearers, reduce overproduction and overstock to cover
unknown size requirements, and drastically reduce
returns (down to <1.9%).
It also means less waste, lower costs, and a smooth
uniform rollout whatever the size of the contract.

Bodi.Me
info@bodi.me
www.bodi.me
+44 20 7581 0094

Redefining technical
protection in workwear
In this feature, we’re spotlighting the evolving and groundbreaking world
of workwear, which has elevated its offering of optimal design, safety, and
functionality, despite the instability wrought by the coronavirus pandemic.
Inspired by the latest developments in sustainability, we explore exceptional
high-performance fabrics and material solutions that are driving the
manufacture of durable, sustainable workwear from head to toe.

Daletec: next-generation IFR
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Texon set to showcase
latest material
developments at A+A

TEXON ENIGMA ZERO HT3 is an anti-penetration textile insole
available in insulating and conductive options and made from 100%
polyester HT.
TEXON ENIGMA ZERO HT GREEN is made with 60% recycled
polyester and is also available in insulating and conductive formats.
TEXON ENIGMA ZERO T427 is a new generation textile insole,
made with polyester HT and aramid fibres, which is lighter and
stronger than previous Enigma materials.
TEXON ENIGMA ZERO T527, like T427, is made from polyester
HT and aramid fibres – making it stronger and lighter – but also
thinner than standard Enigma materials.

The best in high-performance fabrics
For over 70 years, Texon has been a leading supplier of
sustainable, high-quality performance material solutions. These
include non-woven saturated felts, extruded filmic materials, wetweb saturated cellulose paperboard, and technical fabrics and
consumables.
Thanks to the remarkable progress of its product development
team, Texon will be taking a series of new and re-worked
products to A+A this October – demonstrating that it is possible
to balance protection and comfort in safety footwear and
apparel applications.

The TEXON NO-TEAR Series are a new generation of chainsaw
resistant fabrics that offer complete protection in both safety
boots and clothing. Made with multilayers of polyester HT and
aramid fibres, these materials reach the standard EN ISO 17249:
2014 Lev. 1-2-3.
The T-NOVA Series are a range of new generation membranes
that are lightweight, waterproof, and breathable. Designed for use
in safety boots, outdoor, active sport, and functional footwear,
T-NOVA products are made from multiple layers that are soft
to touch and offer high levels of comfort, but are also abrasionresistant.
Visit Texon at A+A: Stand 1A55.

ProWeave jacquard weaving technology

Produced on a jacquard loom, which can interlace hundreds
of warp threads or move a single wrap yarn independently,
ProWeave is stronger and more resilient than materials made
from traditional weaving techniques.
In the safety market, ProWeave can be engineered to create
shoe uppers and garments that are robust and waterproof,
but also breathable and comfortable. Using ProWeave,
footwear manufacturers can make uppers with different unique,
multi-directional elasticity, tenacity, abrasion resistance and
reinforcement zones.
These characteristics are the direct result of Texon’s longstanding expertise in the development of reliable and highcapacity technological solutions for the industry. Available in
natural or recycled polyester (RPET) variants, ProWeave can be
integrated with the latest thermoplastic polyurethane (TPU)
technologies to give a further boost to abrasion resistance, tear,
and tensile strength.

Groundbreaking textile insoles
Texon’s new anti-penetration insoles are all non-metallic, certified
to EN ISO 22568:2021 Part 4, and provide protection against nail
grade PL (4.5mm) and PS (3.0mm):
PCIAW®VOICE
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Daletec:
next-generation IFR

A pioneer of treated FR fabrics, Daletec takes great pride in its 140
year legacy of excellence. To suit the evolving needs of workwear,
Daletec strives to collaborate with other industry leaders to launch
protective fabric solutions that offer maximum protection and
safety for workers on the job.
Daletec’s range of flame-retardant fabrics are an intelligent mix
of design (fabric blend, construction and weave) with a focus
on making fabric highly functional for end-users in the oil, gas,
foundry, welding, and electrical sectors.
Uniform Buyers’ Network
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Firing-up the industrial PPE market
As a leader in protective fabrics, Daletec has extended its
product range from treated fabrics to inherent FRs complying
with ISO norms and NFPA norms. With excellent FR properties
and great physical fabric strength, Daletec is the natural
preferred choice among safety-conscious users.
Daletec’s area of expertise includes treated flame-retardant
solutions that involve the application of flame-retardant
treatment onto fabrics to achieve crucial protection and
performance levels. In addition, Daletec uses specialised fibres
with inherent fire-resistant properties, guaranteeing optimum
protection.
Daletec exceeds the benchmark of minimal requirements for
protective clothing certification standards. Its treated FR solution
has long-lasting, flame-retardant properties, which remain
intact throughout the life of the garment. This has been welldocumented through external testing of treated fabrics, revealing
FR properties to stay intact for up to 200 washing cycles.

Extreme X – an exceptional IFR stretch
solution

Extreme X is the first IFR stretch solution powered by
CORDURA® Brand fibre technology - a durable solution that
offers full protection whilst promoting freedom of movement and
the ability to withstand robust washes.

A collaborative R&D policy
Daletec engages its customers from the initial product
development stage. The R&D process is based on the latest
market intelligence as well as current and future end-user needs,
with extensive internal testing.
The company’s prototypes are displayed to receive customer
feedback, which ultimately contributes towards perfecting an
exceptional, multiform product.
In the future, Daletec has its eye on expanding in the tactical
wear and military
and law enforcement
sectors, with plans to
launch innovative FR
waterproof fabrics in
the pipeline.
www.daletec.com

/DaletecFR

info@daletec.com

/Daletec1

/company/daletec
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Closing the loop in
workwear: BTK Europe
BTK Europe is the clothing manufacturer behind the wear2wear™
consortium, an innovative partnership between companies
committed to closing the textiles loop. The company is located in
Switzerland and serves the entire textile supply chain, from yarn
production to dyeing and manufacturing.

The circular economy can
only work through an equal
and transparent partnership
BTK supports the sustainable production of textiles by
manufacturing products with wear2wear™ partners according to
the latest sustainability criteria that promotes reuse at the end
of the service life. The company has a dedicated 13 production
facilities with almost 10,000 employees across Europe.

A revolutionary rain jacket
As the first product
of the sustainable
wear2wear™ concept,
the innovative
and recyclable
rEvolution rain jacket
is transforming the
market. This highquality product
is the result of a
truly successful
collaboration between
the partners of the wear2wear™ consortium, representing the
ultimate commitment to sustainability.
The functional jacket has a simple and timeless design and
features outstanding functionality, optimal weather protection,
and climate comfort. The jacket is 100% recycled in a closed-loop
system through design2recycle specifications with homogenous
and fully recyclable design elements.
Together with its wear2wear™ partners Schoeller Textil AG,
Sympatex Technologies, and Carl Weiske, a fully homogeneous
recyclable three-layer laminate was developed and produced
under the strict criteria of the bluesign® system. The final
functional textile guarantees breathability and water
impermeability.

Design2recycle in practice
BTK Europe prides itself on manufacturing according to the
design2recycle principle, which creates the basis for all future
recyclable products. Design2recycle means that all individual
components of textiles can be separated with a technicallyviable and cost-effective process once they are used, focusing
on already recycled materials to guarantee upcycling quality. In
the rEvolution jacket, the use of innovative dissolvable sewing
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threads ensures that disassembly is possible without having to cut or manually remove
materials, enabling an easy separation that supports the design of complex products
with different materials. Magnets are used to serve as a lock in the side pockets and
are easily removed for reuse in the recycling process. An endless zipper is not only an
ingenious design element, but is simply removed for recycling and reuse, thanks to the
innovative Climatex® yarn.

URBANTIGER
BTK Europe’s very own brand,
URBANTIGER, is synonymous with
sustainability in the fashion and
textile industry. The brand produces
environmentally friendly garments and
works to avoid overproduction and
greenhouse gas
www.wear2wear.org
/urbantigerwear_europe
emissions, setting a
/: urbantiger.fashion
www.urbantiger.fashion
standard for climate
neutral, ethical
www.design2recycle.fashion
practices.

Next
generation
of fabric
technology.

Altınyıldız: corporate
connoisseurs
Altınyıldız, the leading
Turkish producer of
wool and wool blended
fabrics, has made a name
for itself in the uniform
business over the last
five years.
Established in 1952,
Altınyıldız has an
impressive integrated production facility on a 120.000 sqm area.
The company is the proud fabric supplier of Turkish Airlines’ latest uniform for pilots,
cabin crew, and ground service staff. This portfolio covers pilot and crew uniforms,
including overcoats, in four different fabric constructions: 100% wool, wool/pes/ea,
wool/pa/ea and jacquard.

Nation-wide recognition
The Turkish military (including land, naval, and air forces), the Turkish Gendarme, and
Turkish police - as well as Qatar’s Military Forces - trust Altınyıldız fabrics for their
uniform and overcoat ranges.
Altınyıldız produces smart and durable fabrics in different blends, like wool/polyamide,
wool/polyester, wool / CORDURA® (COMBATWOOL®), meeting the technical
requirements of various organisations. These fine fabrics offer an elegant appearance
as well as a physical performance that exceeds expectations.

Partnership with CORDURA® brand
Since 2018, Altınyıldız is proud to have collaborated with INVISTA CORDURA® brand
fibres for its line of corporatewear.
Altınyıldız has replaced its conventional fibres with sustainable fibres thanks to the

www.altinyildiz.com.tr

company’s experience and certification in RWS, GRS and NATIVA®. The fabric expert is
excited to share that it has several new projects for various airlines and government
organisations in the pipeline.
PCIAW®VOICE
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Sustaining the
lifecycle of textiles
In the leadup to the UK’s presidency of COP26, the textiles industry is
championing the latest innovations in recycling and durability, promoting
transparency in the supply chain and extending the product lifecycle.
In this feature, we shine a spotlight on the critical importance of durability and
designing to recycle in order to achieve circularity, as well as key responsible
social actions to minimise negative effects on the environment.

A new horizon for circularity:
Project Plan B

P

roject Plan B is a leading circular
garment manufacturer and recycler,
offering designed to be recycled
solutions for the textiles industry.
Following their contribution to PCIAW®’s

Although this uniform was not designed to be recycled, Project
Plan B removed the non-recyclable trims and conducted a
commercial scale trial to test the kind of interventions required on
the different garments, the time taken, and quality of rPET
that could be produced from the resulting feedstock.

Most importantly, Plan B
has removed 10,000
garments from landfill or
incineration.

‘Circular Textiles for a Sustainable Future’
report, the momentum behind Project
Plan B’s sustainable solution has been
unstoppable.

Business of Fashion,
Textiles and
Technology

The trial highlighted the importance of
designing to recycle and traceability in the
early design stage, which saves time and
money whilst increasing the quality of recycled

Project Plan B continues to advance their
commitment to circularity, having recently secured
funding for further research and development
from the Business of Fashion, Textiles and
Technology (BFTT) to deliver sustainable
innovation within the entire textile
supply chain.
This exciting development will see

material at the end-of-life.
The nearly 2 tonnes of rPET produced from these
garments will be made into Repreve yarn and
used back into new garments. This is the
largest scale rPET mechanical recycling of
workwear that has happened in the UK and
proves that circularity is truly possible.

Circular fabric development

Project Plan B working closely with

Project Plan B is collaborating with Europe’s
leading workwear fabric
manufacturer, KLOPMAN, to
produce a circular woven
fabric for workwear.

university researchers to calculate
lifecycle assessments and exact the
carbon savings of their solutions. This will
create benchmark data and help identify areas
where further carbon reductions can be made.

This fabric forms a crucial
part of a new and ambitious
project taking a significant
step towards a new circular future.

Project Plan B is also supported by Innovate
UK to develop new and exciting recycled
fabrics and trims, extending Plan B’s
library of recyclable components

The fabric is durable, comfortable, and
suitable for industrial laundering. It keeps
its characteristics over time, ensuring a long
lifespan for the garments and maximum colour
consistency and performance.

and the creation of a designed to be
recycled retail range. The Plan B team
are delighted to welcome a new intern
to support this research, backed by Low
Carbon Devon and Plymouth University.

When used in garments that have been designed
to be recycled, it can be recycled infinitely.

Securing a circular solution
In a groundbreaking opportunity this summer, Project Plan B
recycled 10,000 supermarket uniforms that would have
otherwise been destroyed. Working with Dimensions, the
UK’s leading supplier of bespoke corporate clothing, they
collected over two tonnes of end-of-life uniforms and

www.projectplanb.co.uk

/ProjectPlanB1

recycled these back to rPET, the building blocks of recycled

info@projectplanb.co.uk

/plan-b-project-plan-b

polyester yarns.
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Take, make, transform:
Uplift360

s a dynamic defence and security
rapid startup, Uplift360 is
revolutionising the concept of
circularity in defence advanced materials,
equipment, and processes.

disenfranchised groups to access STEM-based
opportunities and entrepreneurship.

Empower, educate, invest
Uplift360 is proud to develop programmes that
help working military spouses, an untapped
talent pool that is currently underemployed and

It focuses on the industry’s most critical sustainability

underrepresented. The start-up is focusing on

problems, seeking to “close the loop.–.improve the

nurturing environmentally conscious entrepreneurs

loop – monetise the loop – excite the loop”.

into the circular economy sector, encouraging

By using innovative defence-centred processes to

military personnel, their spouses and the

make complex materials reusable or recyclable,

disenfranchised to fulfill a sense of purpose

Uplift360 is working hard to de-risk supply

striving for sustainable homegrown

chains, promote self-sufficiency, and find value

innovation in the defence sector.

in material waste.

Through various partnerships, Uplift360

It’s group of expert advisors have long-

delivers up-skilling lessons to help meet

standing experience in venture capital,

STEM shortfalls in the UK. According to

science and technology, with Board level

new findings from STEM Learning - the

representation which includes the Ministry

largest provider of STEM education and

of Defence (MOD).

careers support in the UK - the shortage

Spurring technology
development to solve black
holes
Uplift360 is spurring technology
development to solve “black
holes” in waste to chemically
recycle para-aramids and
polyethylenes. The start-up is
accelerating R&D efforts into
the sustainability of advanced
materials, pushing forward
tangible pilot projects to prove
the economic and ecological

is costing businesses £1.5 billion a year in
recruitment, temporary staffing, inflated salaries,
and additional training costs.

“

Military partners are some of the
most resilient, bright and dedicated
people we know, but they are constantly
undervalued. We want to change that
narrative and create opportunities for
them to access training and careers in
sustainability and technology.

”

Jamie Meighan, Co-Founder of Uplift360

value of waste materials.

Mapping the future
Uplift360 plans to continue
experimenting with sustainable
innovation by growing its R&D
capabilities to problem-solve,
starting from the design process
to the end-of-life stage. The
team is pleased to launch new
partnerships as a PCIAW® Trusted
Member along with WRAP’s
Textiles 2030, the University of

Founders of Uplift360, Sam Staincliffe and Jamie Meighan

Leeds, NP Aerospace, CQC, DE&S, DASA, and the University of

share a technology background in defence and have curated

Bristol in the not too distant future.

reputations for actively developing global programmes that
support the UN Sustainable Development Goals.
They were both energised by the Ministry of Defence’s first
sustainability strategy, realising the inherent value of combining
their materials, technology, and sustainability proficiency with
their defence expertise. Since founding the company, Sam and

www.uplift360.org

jamie@uplift360.org

Jamie have received generous support and interest in their

+44 (0) 7449 444212

/company/uplift360

quest to promote the defence industry’s transition to a circular
economy. At the heart of their business is a desire to empower
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PULSAR®: #BeGreenBeSeen

P

ULSAR® is taking the industry by storm
in its new #BeGreenBeSeen initiative,

an environmentally friendly project
dedicated to help save tshe planet through
positive corporate social responsibility.
The company’s partnership with Avena Environmental ensures
that PULSAR® garments are diverted from landfill and recycled
properly at the end of their market lives.

“

At PULSAR®, we’re taking a full-circle
approach in bringing new products to
market, which not only have the safety of
the wearer in mind, but the environment
too.
Debbie Huntley, PULSAR® Product

”

Development Manager

“It all starts with working with sources that have responsible
environmental and social accreditations in place,” adds Debbie.
PULSAR®’s business development approach involves using GRS
recycled fabrics wherever possible, made from pre and postconsumer plastic and textiles waste.

Forward-looking partnerships
The hi-vis experts are supporters of The Better Cotton Initiative
(BCI), the largest global programme driving the cotton sector
towards sustainability.
As administrators of the Better Cotton Standard System, BCI
encourages the exchange of good practices and the scaling-up
of collective action to establish Better Cotton as a sustainable
mainstream commodity.
PULSAR® also collaborates with finishing developers DuPont, who
take a sustainable approach to their products and design, with
enhanced performance at the forefront of planning.
PCIAW®VOICE
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A recycling revolution
This year, PULSAR® hi-vis garments are being packaged in
recyclable plastic bags that are made from 100% recycled
materials.
Around 10% of the 100 million tonnes of plastic that is used
globally every year ends-up in our oceans, and an estimated 300
million plastic bags end-up in the Atlantic Ocean alone. Each of
which can take centuries to break down.
“Of course, we understand that it is difficult to bring about
solutions individually, but we believe it is vital that companies
look after their communities in a responsible manner.”

Investing in the future
As part of PULSAR®’s sustainability journey #BeGreenBeSeen,
it has partnered with Forest Carbon to invest in the Rimba Raya
Biodiversity Reserve in Borneo, Indonesia. As a result, PULSAR® has
successfully offset 765 tonnes of logistics emissions from 2020.
Rimba Raya, dubbed ‘The Infinite Forest,’ is a carbon-rich
biodiversity reserve and is one of the single largest emissions
avoidance projects in the entire world.
“PULSAR® is proud to be investing in this project, which will enable
us to enrich the lives
of the local population,
preserve some of the
most endangered
wildlife in the world,
and help reduce carbon
emissions.”

www.pulsaruk.com

/PULSARHIVIS

01527 962012

@PULSAR_UK

sales@pulsaruk.com

/company/pulsar1
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Sustainability and longevity
in the circular economy

C

harles Ross is

The circular economy

a Lecturer in

The concept of the circular economy was popularised by the
Ellen MacArthur Foundation, but the thinking behind it was
initiated by Sophie Thomas and Mark Shayler from the Great
Recovery, a project run by RSA and Innovate UK. The Great
Recovery
analysed the
challenges
of waste and
looked into opportunities for a circular economy through a
design perspective.

Performance

Sportswear Design
Performance at The Royal
College of Art. He is also a

mentor at the Design Council and a member
of WRAP’s Textile Committee.
As a leading expert in the

The circular economy is sometimes
misinterpreted as just recycling
garments when they fall out-ofuse, but its definition is about
keeping original garments in a
usable condition for as long as
possible.

outerwear industry, Charles has
taught many students who now
lead the design of the outdoor
industry. His graduates now work at
Mountain Equipment, Rab, Arc’teryx,
Berghaus, Patagonia, Páramo and
Montane, among others.
Charles joins PCIAW®VOICE to
speak about the importance of sustainability through
longevity and design-in durability in the circular economy.
As textile companies are embracing sustainable policies and
working towards a circular economy statement, it is important that
we have a clear understanding of these terms.

Recycling is an end-of-life option,
but it is one of the later choices
in the chain of solutions. As a result, many fashion brands have
used recyclability claims to shield themselves from accusations
of wastefulness that are inherent in fast fashion. We cannot
forget that the textiles industry is one of the largest polluters on
the planet.
It is imperative that we shift our focus back to the principles

According to the University of Maine, sustainability is the

of the circular economy, as landfill or incineration are not

avoidance of the depletion of natural resources in order to

options to be considered lightly. At the very least, disused

maintain an ecological balance.

garments should be shredded to create industrial wipes,

This year, Earth Overshoot Day, the date when humanity’s

insulation or soundproofing materials.

The importance of design-in
durability

demand for ecological resources and services in a
given year exceeds what Earth can regenerate
in that year, occurred in July 2021, 3 days

A Life Cycle Analysis (LCA) is the best impact
measurement to assess the environmental
impact of a product throughout its life cycle.
The amount of extra resources required to
recycle and then re-extrude synthetic yarns
are far more than just keeping the original item
going.

earlier than last year. Despite the fact that
global lockdowns reduced the most visible
part of resource consumption (primarily
travel), this has raised alarm bells on human
behaviour, which has continued to push the
environmental problem to a higher level.
However, it is precisely our behaviour that is
the key to the solution. The answer lies in our
behaviour and consumption of products and services.
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Biodegradability is seen as one of the latest trends
from many fabric mills. If you examine how much
more resource-intensive yarn recreation is (for example, with
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cotton) compared to mechanical recycling, it is because this yarn
must be regrown, relying on further land use, water, nutrition,
plus a range of other factors.

can persuade owners to extend garment use for another season
(corresponding with a reduction in consumption) – the savings
are around 25%. A garment takes on the three durabilities:
physical fabric strength, long term fit issues, and emotional
obsolescence associated with the item.

Using biodegradability additives with synthetic yarns is
only better than landfill for a garment; it will accelerate the
breakdown to decades as opposed to centuries and does not
The LCAs of fabrics now allow facts to back-up design decisions
meet the public perception of a decomposable garment as
and consumer behaviour. Once we comprehend what the circular
toxic residues are still left
economy stands for, we
behind. This is an area that
can design easier solutions
technology will progress
of how to keep the original
and developments like
garment in use for as long
• Revitalise – reinvigorate a product through normal
this create a more positive
as possible - rather than
washing techniques
future - look out for
simply accelerating the
the breakthroughs like
recycling and end-of-life
• Recondition – restoring fabric qualities through
PrimaLoft Bio and CiClo.
stage.

Key principles of the circular economy

elements like the Durable Water Resistant finish

Designing for
change

• Repair – patch up wear and tear

The Climate Crisis has
occupied headlines
through this summer.
As a result, product
designers are now part
of a generational change
that asks better questions
around responsible
practice and ecoconscious behaviour.

• Resize – reconsider measurements as the user
changes or as features deteriorate
• Reduce – minimise consumption and intensive
processes if unnecessary
• Resell – move garments to new owners if they are
no longer used
• Reappropriate – outdoor gear is often donated
to charitable causes if its performance qualities
remain intact and emotional durability is
transferred elsewhere

Fortunately, my
postgraduate students at
the Royal College of Art
see the importance of
redesigning the garment
usage process for lower
environmental impacts,
rather than creating low
impact garments to begin
with.
In other words, if a best
impact garment only lasts
a few seasons and falls
out of desirability, whilst
an average garment is
used for a decade – it is
clear which option has
the lowest cumulative
impact. This is known as
Slow Fashion, commonly
regarded as style over
trend.

It is well acknowledged
that product designers and
fabric developers influence
• Relegate – worn out protective garments always
up to 80% of the garment’s
have a further use for when there is the annual
final impact through their
clear out and spring clean
choices in the initial design
process. A key aspect is to
• Recycling - this should be considered only after the
create a durable garment
above options have been exhausted
that consumers retain,
as it is important to have
In the end, we can’t
most of the impact during the in-use stage (as opposed to the
force companies to adopt more sustainable practices, we
creation stage) because of the garment’s longevity.
can only continue the information chain associated with the
A regular LCA reveals that the end-of-life stage accounts for
less than 10% of the impacts, normally closer to 5%. But if you
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,®
Celebrating PCIAW s
Trusted Members of 2021

his year, PCIAW® is delighted to
welcome more trusted members
into the fold of its thriving
community than ever before.

T

DOMO Performance
Fibres

We’re looking forward to supporting and furthering their

sustainable future of polyamides. Since 1955, their site in Valence,

business development inside the professional clothing

France, has been developing, producing and selling polyamide 6.6

industry.

fibres, used by many industries such as technical textiles, non-

DOMO Chemicals is a leading engineering materials company
and highly integrated solution provider committed to the

woven, flooring, flock, and other everyday consumer products.

PCIAW® membership gives you unparalleled access to
exclusive networking opportunities and resources unique to
the professional clothing industry, including the chance to
showcase your achievements on the world’s largest directory

Following its acquisition of TECHNYL®, DOMO Chemicals is now
the leading supplier in the
European polyamide arena
with the upstream integration

of buyers, suppliers, manufacturers and service providers.

of PA6 and PA66.

Uplift360

Meryl Medical

Uplift360 is a materials circularity company providing research

Meryl Medical is a hi-tech, innovative textile manufacturer that

and development on sustainability in the defence and security

has launched a new range of environmentally sustainable fabrics

sector.

for PPE. In partnership with Nylstar Hydrogen Technologies, the
company has developed strong, durable textiles that can be

Through embedding circularity in design, production and
disposal, Uplift360 uses defence centred processes to make the
most complex materials reusable or recyclable, seeking to “close
the loop-improve the loop-monetize the loop-excite the loop.”

completely reused, focusing on environmental impact, quality,
and protection built around a sustainable circular economy.
Meryl Medical’s impressive material is completely non-shedding,
with zero microfibre pollution in air or water. The company

Founded by defence technology

prides itself on virtually eradicating all production waste at the

specialists, scientists and

manufacturing stage, which can be as high as 22%, by returning

sustainability experts, Uplift360

weaving and cutting

matches innovation with practical

waste for reuse in

applications that have tangible

new yarns.

positive environmental impacts.
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Odegon Technologies

DressBest Uniforms

Odegon Technologies is an innovative health-related nanomaterials company that designs and develops products utilising
groundbreaking nano-material technology for absorbing odours.
With its roots in military protection, Odegon’s technology is
based on a special type of nano-porous material that traps
odour molecules using a completely inert, chemical-free process
through the Van der Waals force. Named after the Dutch
scientist Johannes Diderik van der Waals, this is a short-range
intermolecular force found throughout nature and is very
effective at trapping odour causing molecules.

With 25 years of experience in bespoke corporatewear,

Odegon material is the same as that used in protective gas
masks for the defence
industry, with each square
inch having an internal
surface area equivalent to
the size of a tennis court.

DressBest Uniforms designs, produces and manages serviceoriented uniform programs for some of the world’s most
prestigious hospitality brands, airline companies and corporations
across the globe.
DressBest Uniforms has developed invaluable experience in
creating exceptional image apparel from hospitals to aviation,
ground handling, security, health and spa and governmental
entities. With headquarters based in Istanbul and offices in
Miami, Amsterdam, Dubai, and
Jeddah, DressBest conducts
operations of an international
magnitude to deliver perfectly
tailored, stylish, and highperformance uniforms.

Andersen Walker Ltd

BTK Europe

Andersen Walker Ltd is a leading consultancy firm specialising

BTK Europe is an ingenious textiles manufacturer in the

in strategic planning for sales and marketing, sustainable

wear2wear™ consortium, the industry partnership of European

development goals, travel and event consultancy, and

companies dedicated to closing the textiles loop through manu

digitalisation.

facturing new textiles solely from recyclable and single-origin

The renowned consultancy company provides unparalleled expert

materials.

advice to private companies, associations, and public entities

With over 13 production facilities and almost 10,000 employees,

as well as professionals. This philosophy of

BTK Europe prides itself on manufacturing according to the

Andersen Walker means that each client

design2recycle principle, which creates the basis for all future

and project is uniquely valuable. The team

recyclable products.

employs a deep-dive and careful study of

Design2recycle ensures that

customer needs to ensure that a satisfactory

all individual components of

client target is the final result, every time.

textiles can be separated with
a technically-viable and cost-

Big Red Digital

effective process.

Big Red Digital is renowned for providing highly visible, resultssoftware solutions that truly deliver for clients.

Bodi.Me

With over 30 years of experience in software development, Big

Bodi.Me has been a pioneer in clothing size and fit optimisation

driven websites, as well as digital marketing and bespoke

Red Digital has an experienced team of designers, developers
and business people who are passionate about making a

since 2014, with expertise and technology based on years of
research into the apparel sector and garment fit, with over

significant impact on clients across the world.

350,000 3D body scans and models.

Recently, Big Red developed the web-

Bodi.Me is committed to solving the garment industry’s fit
problem by using touch-free body measurements through its

based uniform and PPE ordering portal,

easy-to-implement size

Smart Red, which offers a market-

advice tool that delivers fast

leading and proven ordering portal

and accurate results with

that employees can access online,

minimum data.

anywhere, anytime.
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PULSAR®

Madeira

PULSAR® is the UK’s most innovative collection of specialist

Madeira is a global player in the embroidery thread industry and

performance apparel, with expertise in high visibility, flame

the choice of market leaders worldwide. Its current embroidery

retardant and electric arc protective clothing.

thread range has over 100 years of research and development

The company is an official supporter of Pink Ribbon Foundation
and prides itself on partnering with suppliers that are committed
to environmental welfare and sustainability.
The high performance specialist has partnered with Carrington
Textiles to utilise

invested, equipping users with the highest possible quality
product designed to meet the demands of a modern embroidery
business.
Madeira’s threads are used by commercial brands from
mass production to Haute Couture and individual creation,
on everything from sports to fashion, homewares to church

their Flameban Max

adornments and are

310 fabric in the

standard for branding,

production of its hi-

uniforms, corporate logos

vis orange Electric

and promotional items.

ARC workwear.

Daletec

IBG

Daletec is a renowned Norwegian producer of FR fabrics, famed

International Brands Group (IBG) is a renowned leader in the

for its consistent high quality, comfort and extreme durability.

design, development, sourcing and sales of branded sports,

Daletec has developed, built and tested a highly-efficient global

outdoor, uniform and safety footwear.

supply chain, with efficient, reliable mills and guaranteed supplies

With over 40 years of experience and a portfolio of established

of the best raw materials, with ISO14001 certification.

global footwear brands, IBG is one of the world’s foremost
branded footwear companies within the sports, outdoor, uniform

To mark Daletec’s 140th year

and safety industries, with leading quality distribution in over 100

celebrating fabric excellence, the

countries. IBG is a key supplier

renowned company collaborated with

to major international retailers,

PCIAW® and CORDURA® brand to

a professional network of

deliver EXTREME X – Inherent Flame

distributors, licensees, military

Protection combined with excellent

and law enforcement agencies

comfort and long-lasting performance.

across the world.

Gerber Technology,
a Lectra Company

Inspectron

Gerber Technology, a Lectra company, has crafted an expert

Inspectron are highly respected global leaders in the document

legacy spanning over 50 years in the textile and soft-goods
manufacturing space, reflected by its forward-thinking approach

integrity and verification marketplace. Its systems inspect, verify,
track and report on millions of documents, labels, identity cards

to the new digital era.

and packages produced around the world every day.

In June 2021, Lectra acquired Gerber Technology. This strategic

Inspectron is trusted by global financial institutions, government

combination, of which all stages have now been successfully
completed, has led to the creation of a leading global Industry
4.0 player for the fashion, automotive and furniture markets,
which offers unparalleled

departments and printers as key partners in the production of
passports and ID cards, currency paper, tax stamps and other
security printed items. It is the leading preferred supplier for
European Central
Bank quality

integrated software and

marking and

hardware solutions to

tracking solutions.

over 100 Fortune 500
companies.
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APT Fabrics

teamdress

APT Fabrics is a renowned textile consultancy service with a

teamdress boasts almost 100 years of experience as a leading

legacy of collaboration with police forces, utility companies,

manufacturer, diligently advancing the development and

and emergency services. With over four decades of experience,

production of innovative work and protective clothing from its

APT Fabrics offers business analyses for sustainable growth

headquarters in Berlin. The company has debuted a modern

trajectories and technical consultations providing cutting edge

and comfortable clothing range which is carefully crafted in its

solutions in textile product ranges.

exceptional European facilities.

The Northern Ireland-based company leads in product

As a traditional yet professional business, teamdress offers

development services that

bespoke workwear to thousands of people across the world, with

utilise an extensive range of raw

tailored garments specifically designed to accommodate flexible

material suppliers and combine

requirements. Teamdress

expertise to push boundaries

has pioneered innovative

and craft highly-desired, bespoke

designs along with optimal

technical solutions.

functionality and high-quality
comfort, ensuring wearer’s
enjoy sustainable protection.

BTTG™ / Shirley®
BTTG™ is a leading independent organisation for testing and

OCO Global

certification of PPE and construction products. Shirley® also

OCO Global is renowned for successfully developing

provides unrivalled and expert reassurance through its technical

international expansion and export and foreign direct investment

services and offers a comprehensive range of independent

strategies for leading companies across the world, including

testing services.

the UK’s Department of International Trade and the Japanese

BTTG® was formed in 1988 by the merger of the world-

External Trade Organization (JETRO).

renowned Shirley Institute and the Wool Industries Research

Together, the PCIAW® and OCO Global are forging the future

Association (WIRA), organisations that were founded just after

by opening ready-to-go Tunisian nearshore manufacturing

the First World War to undertake

opportunities for the professional clothing industry. Both

textile research. Since 1919, both

companies have collaborated to promote Tunisia as the

organisations have made major

UK’s nearshore partner

contributions to the development of

for professional clothing

textiles and performance materials.

manufacturing.

Branded Workwear

Evolve

Branded Workwear is a bespoke family-run business bringing

Evolve is proud to offer bespoke, custom-crafted websites

stylish design and manufacturing visions to life. The company

that integrate effortlessly into existing legacy systems. As an

has quickly become an established supplier of the finest quality

all-in-one ordering platform for workwear, janitorial, and office

workwear tailored to a diverse range of environments.

equipment supplies, among others, Evolve has devised custom

Branded Workwear has recently partnered with United Brands

solutions for complex processes.

of Scandinavia to offer an expansive range of durable work

Evolve uses a collaborative approach to engage the needs of

and safety wear across

each customer, designing innovative and unique e-commerce

multiple service industries,

sites providing B2B and B2C features. Evolve’s leading industry-

becoming the one-stop

tailored functionality

solution for uniquely

delivers bespoke

branded workwear,

solutions for diverse

uniforms, and PPE.

business processes.

PCIAW®VOICE

Summit & Awards

Buyers’ Guide

Uniform Buyers’ Network

www.pciaw.org

55

PRODUCTVOICE
Be seen in PRODUCTVOICE in every issue of the magazine.

Have your company contact details
and logo listed as a regular part of
PCIAW®VOICE, serving as a product

PDC

ANIVEC

5 Hampton Hill Business Park
High Street, Hampton Hill
TW12 1NP
Tel: 020 8614 8880
Email: info@pdc-big.co.uk
Web: www.pdc-big.co.uk
Trusted PCIAW® Member

Av. da Boavista,

BTK Europe

Branded Workwear
26 Tallon Road, Hutton,
Brentwood CM13 1TJ

Tel: +44 (0)28 7126 2542

Obere Bahnhofstrasse 38,
9500 Wil, Switzerland.
T: +41 (0)79 201 35 05
W: www.btkeurope.com
E: annette.mark@btkeurope.com

Trusted PCIAW® Member

Trusted PCIAW® Member

guide for buyers. 43mm x 55mm.
Price per issue: £115. Per year: £390.
Tel: +44 (0) 1908 411 415 or email:
info@pciaw.org to book your space.

VAP Sourcing Ltd
Flat B4, House 29, Road 5,
Sector 10, Uttara Dhaka 1230
Tel: +88 01613 060324
sourcing@vapsourcingltd.com
www.vapsourcingltd.com
Trusted PCIAW® Member

Hunter Apparel
Solutions Ltd
Springtown Industrial Estate
Derry-Londonderry
Northern Ireland. BT48 0LY
Web: hunterapparelsolutions.com

Andersen Walker Ltd

APT Fabrics Ltd

86-90

20A Ballygelagh Road

International Brands
Group

Paul Street

Ardkeen, Down BT22 1JG

London, Hackney EC2A 4NE

United Kingdom

United Kingdom

T: +44 ((0)7854064324

www.andersenwalker.com
Trusted PCIAW® Member

W: www.aptfabrics.com
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Trusted PCIAW® Member
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Amsterdamsestraatweg 15,
1411 AW Naarden,
The Netherlands
T: +31 20 225 9085
W: www.internationalbg.com
Trusted PCIAW® Member

Buyers’ Guide

3523 – 7º
Porto, Portugal
Web: www.anivec.com
Phone: (+35) 1226 165 470
Trusted PCIAW® Member

T: 020 3633 2699
E: sales@brandedworkwear.store
W: www.brandedworkwear.store
Trusted PCIAW® Member

Madeira
12 Hallikeld Close, Barker
Business Park, Melmerby, Ripon,
North Yorkshire, HG4 5GZ.
T: 01765 640003
W: www.madeira.co.uk
E: info@madeira.co.uk
Trusted PCIAW® Member

Uniform Buyers’ Network

www.pciaw.org

DressBest Uniforms
& Corporatewear
Merkez Mahallesi Kazım Orbay
Caddesi 55, Istanbul
34381 Turkey
+90 (0) 212 295 50 35
www.dressbestuniforms.com
Trusted PCIAW® Member

Incorporatewear Ltd

Meryl Medical

PULSAR®

Bromley Road Industrial Park,
Bromley Road, Congleton,
Cheshire, CW12 1PT.
T: 01260 548615
W: www.merylmedical.com
E: kevin@merylmedical.com
Trusted PCIAW® Member

Unit 2c, Eagle Road, North
Moon Moat, Redditch,
Worcestershire, B98 9HF.
T: 0844 669 1860
W: www.pulsaruk.com
E: stuartjukes@pulsaruk.com
Trusted PCIAW® Member

Edison Road
Hams Hall
National Distribution Park
Coleshill B46 1DA
+44 (0) 1675 432 200
incorporatewear.co.uk
Trusted PCIAW® Member

W. L. Gore &
Associates
(UK) Ltd

Inspectron
Unit 12 Mooreacre Marston
Trading Estate, Frome, BA11 4RL.
T: (078) 999-9695
W: www.inspectron.com
E: sharon.dcruz@inspectron.com

Kirkton Campus, Simpson
Parkway, Livingston
West Lothian, Scotland
EH54 7BH, United Kingdom
T: 00800-2314-4000
W: www.gore-tex.co.uk

Project Plan B

Odegon Technologies

6 Seaton Park

www.projectplanb.co.uk

Station House, Coalport,
Shropshire, TF8 7JF.
T: 01952 883470
W: www.odegon.com
E: steve.rawlings@odegon.com

Trusted PCIAW® Member

Trusted PCIAW® Member

Trusted PCIAW® Member

Trusted PCIAW® Member

Plymouth
PL6 5WR

Seahawk Apparel

Raymond Ltd

Cobmex

76 Whitecraigs Road, Whitehill
Ind Estate, Glenrothes,
Scotland KY6 2RX, UK
01383 627 100
www.scottgroupltd.com/direct/
seahawk-apparel/
Trusted PCIAW® Member

Jekegram, Pokhran Road no.
1, Thane (West), Maharashtra,
India, 400606.
T: 0091 22 22686161
W: www.raymondindia.com
E: pdhawan@raymondindia.com

Brickfield House
High Road, Thornwood
Epping, Essex CM16 6TH
Tel: +44 (0) 800 852 7286
Email: enquiry@cobmex.com
Web: www.cobmex.com

Trusted PCIAW® Member

Trusted PCIAW® Member

Shield
360NW
Ltd
Bristol & Bath
Science Park
Dirac Crescent
Emersons Green
Bristol, BS16 7FR
Web: shield360.co.uk
Tel: +44 (0) 1172 441910
Trusted PCIAW® Member

Uplift360
Oxfordshire, GB
E: sam@uplift360.org
E: jamie@uplift360.org
T: 07449 444212
W: www.uplift360.org
Trusted PCIAW® Member
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SERVICESVOICE
ecmanage bv

QuantaCorp

Amperelaan 4, 2289 CD Rijswijk

Amelia Earhartlaan 17 9051 Ghent Belgium
Sint-Denijs Westrem
Oost-vlaanderen 9051
Belgium
+32 9 298 15 89
www.quantacorp.io

Netherlands
t: +31 70 415 7120
E: info@ecmanage.co.uk
www.ecmanage.co.uk

3D LOOK

Evolve Retail

55 East

Bramley House

3rd Avenue

Long Eaton

San Mateo

Nottinghamshire NG103SX

CA 94401

United Kingdom

United States

0300 303 3980

www.3DLOOK.me

www.evolveretail.com

Big Red Digital

BODI.Me

15 Lonmay Place

199 Bishopsgate

Glasgow City

London

G33 4ER

EC2M 3TY

United Kingdom

United Kingdom

0141 771 7242

+44 20 7581 0094

www.big-red-digital.com

www.bodi.me

Sizer Technologies

Gerber Technology, a Lectra Company
Unit 7 Mercury Way,
Trafford Park, Manchester
Lancashire M41 7LY
United Kingdom
+44 1-860-871-8082
www.gerbertechnology.com

22 Maskit Street
PO Box 12809
Herzelia Pituach
4673322
Israel
www.sizer.me
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FABRIC & FIBREVOICE
INVISTA / CORDURA®

CALVELEX

INVISTA Textiles (UK) Ltd.,
Ermin Street, Brockworth, Gloucester, GL 3 4HP, UK
Email: CORDURA@INVISTA.com
Tel: +44 (0)1452 633000.
Tim Anson – Marketing & Product Development
EMEA Region +44 (0)1452 633789.

Monte do Calvelo
E.N 106 nº 1132,
4620-256 Lustosa,
Portugal
Tel: +351 255 880 320
Web: www.calvelex.com

Lenzing FR®

Carrington Textiles Ltd

Lenzing Aktiengesellschaft,
4860 Lenzing, Austria,
Werkstraße 2
Phone: +43 7672 701 0
Telefax: +43 7672 701 3880
Email: office@lenzing.com

Market Street,
Adlington nr Chorley.
Lancashire PR7 4HJ
Tel: 01257 476 850
Web: www.carrington.co.uk

W. L. Gore & Associates

Daletec
Daletec AS Fabrikkveien 1,
Postboks 53, 5721 Dalekvam,
Norway Postboks 53, Dalekvam 5721 Norway
Web: www.daletec.com
Email: info@daletec.com
Tel: +47 56 59 41 00

W: www.gore.com
Tel: 0800-833357

DOMO Chemicals

Milliken & Company

Polytechny sas, 220 AVENUE DES AUREATS, 26000

920 Milliken Rd, Spartanburg, SC 29303.

France.

T: 001 614.638.0040

T: +33 6 4596 1967

E: info@milliken.com

E: Florent.COTTIN@Domo.org

W: www.textiles.milliken.com

W: www.domochemicals.com
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