
Issue 1 - June/July 2019

Also in this issue:  

Slash proof clothing

Our directors have their say

The need for correct fitting 
uniforms and PPE

Pulsar’s collaboration with Reebok

The demands of modern 
tradesmen and women



2  p rofes s iona l  c loth ing  awards   P C IAW ® VOICE  i nco rp o rat i ng  d i re c to r- e  w w w.p c iaw.o rg

Here,s to another 
150 years

ur 150th anniversary has given us a great 
excuse to look back through our archives and 
explore our heritage, but it also gives us the 

chance to take stock of the present and look forward 
to the next 150 years and beyond!
We’re proud of our talented in-house design team who take a client’s 
vision and make it a reality. They are currently designing airline 
uniforms, whilst they’ve also recently designed the new uniform for 
staff at Yorkshire Sculpture Park. 

From the moment a client comes on board, our design team are 
fully engaged in the process, working with the customer to identify 
the needs of their entire workforce. They travel the globe to search 
out new fabric technologies and fashion trends, enabling us to be 
innovative and ahead of the game. There are very few career and 
workwear suppliers who can boast of having a full time, in-house 
design team.

We offer a fully flexible ordering system with a tailor-made web 
system in place to offer a fully managed service, direct to the 
customer. Just last year we launched a new look website, making it 
possible to view our entire product range online. This followed a re-
brand in late 2017 as we refused to stand still. 

We continue to evolve and progress the workwear range we offer. 
New products offered include safety footwear and high visibility 
garments. The customer has no reason to go elsewhere, gaining the 
advantage of dealing with one point of contact for all of their uniform 
needs. We can clothe an entire workforce from head to toe, ensuring 
the wearer has all the garments they need to carry out their job.

Listening to the customer has led us on to new product 
developments. For example, adding new colours in a range, or 
changing designs to include more features, such as extra pockets. 

There are now more demands for different types of workwear than 
ever before. Whereas a company would once have required a simple 
work overall, there are now many different departments, a more 
mixed male and female workforce, from differing cultures all with 
differing requirements. As a result, uniform offerings now incorporate 
many more garments. 

To help navigate this process, we have an expert sales team who are 
on hand to offer advice on all aspects of clothing, from corporate 
wear through to PPE, including regulations and the product best 
suited for any particular working environment.

New technology has brought about massive changes in the industry, 
particularly in the last 20 years or so. The arrival of companies such 
as Amazon has changed customer expectations. Next day delivery 
was a fantastic option just a few years ago, now it is becoming the 
norm.

Technology has also dramatically altered the world in which we live 
and how we do business. People in countries at the other side of the 
world are now just as easily contactable as those in the same town. 
This has opened up whole new markets. Growing globally is now a 
distinctly more realistic goal for companies than it ever was before. 

At Sugdens, we are seeing the 
potential of supplying high end, 
smart uniforms to companies in 
India. So this may be a market 
we look at in the near future. 
The rapidly growing tourism 
industry in the Far East has led 
to increased demand for smart 
corporate wear for hotel staff, 
as well as bespoke uniforms for 
airlines and tour operators.

O
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We also continue to work hard to ensure a quality livelihood 
for all our workers and suppliers. 100 years since we formed 
The Welfare Club, which looked after our UK factory workers, 
the principles behind it lie at the heart of how we do business 
today.

We employ structural engineers to ensure everyone works in 
a safe environment in our factories abroad. We also employ 
doctors and nurses to look after the workforce and all our 
factories are working towards, or already have Gold Level WRAP 
Accreditation (Worldwide Responsible Accredited Production).

All our supply mills are accredited to OEKO-TEX Standard 
100 which tests for the use of harmful chemicals and ensures 
safe chemical treatment. We are also members of Sedex, 
a collaborative platform aimed at ensuring a high standard 
of performance on labour rights, health and safety, the 
environment and business ethics.

The ISO 9001 for Quality Management and ISO 14001 for 
Environment Management accreditations are amongst our 
proudest achievements and they are systematically audited 
each year so there is no time to rest on our laurels. 

At our warehouse in Wakefield, we have reduced our CO2 
emissions by 40 tonnes a year. We continue to work towards 
reducing the amount of waste we produce, and recycle 
wherever possible.

Should a company re-brand or require new 
uniforms, then unwanted older garments are 
either de-badged and sent to charities or 
regenerated using a fibre separation process to 
enable them to be made into mattress fillings. 

As is the waste on our production lines.

Our reduction plastic use in our garment packaging has already 
begun and we’re committed to finding ways to eliminate its use 
entirely. 

Our clients range from private schools, to laundries and 
distributors as well as organisations such as St John Ambulance. 
We’re proud to serve every one of them and will be equally as 
proud of every new client we have the pleasure to work with.

We have an energy and passion for what we do. Our innovative, 
forward thinking nature keeps us on trend. Sugdens has great 
plans for the future and we will continue to put ourselves 
forward for all sectors of business.

Perhaps in another 150 years, we might be writing about how 
we supplied the corporate uniform of the first hotel on Mars, or 
workwear for an Intergalactic Ambulance service. We might not 
even be writing it, just thinking it telepathically for everyone to 
hear!

Whatever the future holds, 
we’re looking forward to 
playing our role in it.

wmsugdens.co.uk

01924 375 951

sugdens@wsg.co.uk

/wmsugdens

@wmsugdens

/sugdens
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THE VOICE OF 
OUR INDUSTRY

ransferring the editorial reins and 
responsibilities on any magazine 

can bring new perspectives and new 
points of view. But change is good 
and this magazine is changing for 
the better.   

Welcome

Together with the emergence of PCIAW®VOICE magazine and 
the PCIAW® summit and awards, this makes it a very exciting 
time for us and for everyone connected with the magazine and 
the business.

The re-launch of the magazine (formerly director-e) has meant 
a lot of extra work for the new editorial team and, most 
particularly, for our designer who has worked tirelessly on the 
look of the magazine.  

We now have a fresher, more contemporary look and also colour 
coded pages so that customers can more readily and more 
easily find the section that is applicable to them.

The style of our publication is changing and we all hope 

that you will enjoy what we have done with it.

The summit itself is a huge event within this industry, the 

largest and most prestigious event relating to it. Rarely 

are such informed and expert speakers brought together 

in one place and there are a host of them present at 

this incredible gathering to share their knowledge and 

experience. It’s a celebration of our industry and the 

people who make it work but we also see it as a chance to 

educate as well as inform. Needless to say, it’s also a great 

opportunity to network.

All this takes place in the impressive surroundings of 

the Montcalm, Marble Arch, London. Having visited The 

Montcalm recently, I can tell you that the PCIAW® summit 

and all its speakers and guests will be in very good hands. 

The voice of our industry is changing and it’s now speaking 

with a more forceful tone.

Shaun Hutson and the editorial team

T

PCIAW® Summit and Professional Clothing Awards, 18 – 19 June 2019, The Montcalm, Marble Arch

Book your tickets now!
Contact Leah for the PCIAW® Summit and PCA 2019 on +44 (0)1908 411 415  leah@pciaw.org  www.pciaw.org

EVENT GUIDE

T: +44 (0)1908 411 415
E: shaun@pciaw.org

Shaun 
Hutson 
Editor

T: +44 (0)1908 411 415
E: leah@pciaw.org

Leah 
Westcott 
Graham 
Editorial assistant
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5 - 8 NOVEMBER 2019
DÜSSELDORF, GERMANY

Effi cient equipment for protection, digital 
innovations, individual solutions, functional and 
fashionable clothing – as the world’s No. 1 show, 
A+A offers you an impressive range of the latest 
products and ideas. Come and see for yourself 
the best in functionality and comfort. Appropriate 
protection means an individual solution – 
because PEOPLE MATTER.

Protection has 
to be taken
personally.
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What‘s 
coming up:

Aug/Sept
Big hit after the Professional Clothing Awards

The PCA lowdown  
The Professional Clothing Awards are one of the most 
prestigious events of the year. In this feature, we share the 
lowdown on the evening; who won what, what products proved 
the most successful and who won the PCA Vision award.

Tell us how you’re going to deal with Brexit  
With the fallout from Brexit, companies throughout the country 
are facing up to how their businesses will be affected by what 
could be huge changes. Tell us how you and your company will 
cope or are coping with Brexit.

Fashionably functional 
Obviously, the main purpose of protective clothing is to protect 
but does that mean that garments can’t also be good to look 
at or stylish? What is most important to you when it comes to 
choosing uniforms or protective clothing for your employees?

Passionate about protection 
What drives designers to work on protective clothing?  What 
makes producing a high vis vest more exciting than designing 
jackets for Versace? Tell us about your passion for this industry. 
How it started and how it has evolved.

Editorial deadline: 5  July
Artwork deadline: 12 July
Completion deadline: 19  July
Distributed: 26 July

 Oct/Nov
Taken to A + A, Düsseldorf 
Innovations and workwear and PPE 
This feature is focused entirely on brand new innovations in 
workwear and PPE. 

We look at fabric and fibre, style and trend, the latest 
regulations in PPE and health and safety. Considering the 
products that are soon to hit the market, we showcase the best 
on offer for your personal requirements.

Sustainability 
The word on everyone’s lips at the moment. We look at how 
sustainability applies to professional clothing and PPE. We 
examine the latest innovations in sustainable fabrics and fibres 
and explore what steps the clothing and PPE industry are taking 
to become more ethical and sustainable.

Into the new decade 
In this feature we look forward to the new decade and what it 
holds for our industry and all aspects of it. What new innovations 
we can look forward to and how the industry is set to change in 
the coming years.

Editorial deadline: 30  Aug
Artwork deadline: 6  Sept
Completion deadline: 13  Sept
Distributed: 20  Sept

LOOKING AHEAD

Download our 2019 Media Pack at www.pciaw.org
Or contact    +44 (0)1908 411 415   info@pcaiw.org
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June 2019

18 – 20 June, 2019
Safety and Health Expo

ExCeL, London

www.safety-health-expo.co.uk

22nd June 2019
Planet Textiles 2019

Fira de Barcelona, Barcelona, Spain

www.planet-textiles.com

September 2019
4 – 6 September 2019 
World Aviation Festival, Terrapinn

www.terrapinn.com

18 – 19 September
Emergency Services Show

BirminghamExpo

www.emergencyservicesshow.com

October 2019
October 5 – 8, 2019 
A + A

Düsseldorf, Germany

www.textile-services.eu/events

October 15 – 18, 2019
Textile Exchange Sustainability Conference

Vancouver, BC, Canada

www.textileexchange.org/2019-conference

November 2019
November 15 – 18, 2019 
BIGTEX

International Convention City,

Bashundhara, Dhaka, Bangladesh

www.redcarpet365.com/bigtex

November 28 – 29, 2019 
Aachen-Dresden-Denkendorf International 

Textile Conference, Dresden, Germany

www.aachen-dresden-denkendorf.de/en/itc

18 June 2019
PCIAW® Summit
The Montcalm, Marble Arch, London
info@pciaw.org

19 June 2019
Professional Clothing Awards
10th Anninversary
The Montcalm, Marble Arch, London
www.professionalclothingawards.com 

ADVANCED
MATERIALS

Cobmex Apparel UK 
Brickfield House

High Road, Epping, Essex CM16 6TH
T: +44 (0) 800.852.7286

www.cobmex.com

For sales inquiries contact
sales@cobmex.com

24929 Cobmex Brochure_FA_UK_03.12.2018.qxp_Layout 1  3/12/18  3:19 PM  Page CV3
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Diary
Dates
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INFO

CEO:
Yvette Ashby
yvette@pciaw.org

Editor:
Shaun Hutson 
T: +44 (0)1908 411 415
E: shaun@pciaw.org

Editorial Assistant:
Leah Westcott Graham
T: +44 (0)1908 411 415
E: leah@pciaw.org

Contributors: 
Douglas Bailey
Natalie Wilson
Leah Westcott Graham
Robert Kaiser

Graphic Design:
Geoff Platt
geoff@pciaw.com  

Subscribe to PCIAW®

Here at PCIAW®VOICE we publish six printed issues of 
the magazine per year, which are sent throughout the UK, 
Europe and across the world to a wealth of professionals 
and buyers within the professional clothing industry. 

Our online hub at pciaw.org hosts daily news updates, and 
weekly newsletters, news alerts and e-shots keeping our 
email subscribers informed digitally of movements within 
the industry.

Front cover:  

The opinions expressed in this publication are 

not necessarily those shared by the editor or 

publishers. Although the highest level of care has 

been taken to ensure accuracy the publishers 

do not accept any liability for omissions or errors 

or claims by contributors or advertisers, neither 

do we accept liability for for damage or loss of 

unsolicited contributions. The publishers exercise 

the right to alter and edit any material supplied. 

This publication is protected by copyright and 

may not be reproduced in part or in full without 

specific written permission of the publishers.

Check out our brands:
Professional Clothing Industry 
Association Worldwide® 
www.pciaw.org

Professional Clothing Awards:
www.professionalclothingawards.com

Sugdens
Specialists in uniforms, workwear, corporate 
clothing and emergency services clothing.

‘Celebrating 150 years of business’

IT Consultant: 
Jason Watkins
jason@computerservices.org.uk

Print:
i-print mk

Published bi-monthly by:
PCIAW® Ltd
South House 3A, Suite 4, Bond 
Estate, Bond Avenue, Bletchley, 
Milton Keynes
MK1 1SW

T: +44 (0)1908 411 415
E: info@pciaw.org
www.pciaw.org
www.professionalclothingawards.com

Subscriptions:
UK - Free
Overseas - £135 per annum
Online - £99 per annum
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Subscriptions in the UK are free: overseas is £135 per annum 
and online memberships are £99 pa.



Foreword
hat an amazing year! It was 
only June last year that we 
launched the Professional 

Clothing Industry Association Worldwide. 
It has been a great pleasure during that 
time to both work on and witness, the 
development of the PCIAW®. 
The association has excelled in engaging and forming 
partnerships with businesses that span the globe, from Canada, 
Germany, America, Portugal and, of course, our own United 
Kingdom. 

With the continued help and support of our partners the 
growth of the association is guaranteed providing essential 
benefits to our member in the U.K. and globally. Our desire 
to educate, inform and strengthen the professional clothing 
industry for both buyers and suppliers will continue to be the 
guiding force behind the PCIAW®.

With this in mind, our aim to provide the industry with one 
cohesive voice has led to an extremely exciting development, 
which I am proud and delighted to write this foreword for, 
namely, a dedicated association publication the PCIAW® 
Voice. Incorporating the industry’s current leading publication 
director-e it is another huge step towards our goal of achieving 
a single collective voice for the industry as a whole.  

by the Chair of the PCIAW®
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W I am extremely grateful for the continued support and help of 
our Board of Directors as well as the tenacity and drive of our 
dedicated CEO, Yvette Ashby. With their collective expertise 
and knowledge, the PCIAW® has a clear vision for its future 
development and delivery of the desired benefits to the 
professional clothing industry. The PCIAW® and PCIAW®VOICE 
will continue to be run by industry leaders for the entire supply 
chain.

As a new magazine we want to ensure we cover what is 
important to our members and our readership. Whatever your 
role in the supply of professional clothing, be it buyer, supplier, 
end-user, manufacturer or distributor we would like to hear from 
you. If you have any comments, views or recommendations on 
the new format, what you’d like to see or, indeed, the ways you 
believe we could improve, then please do get in touch with us 
at info@pciaw.org. 

We firmly believe that the association is steered by our 
members and the industry as a whole and the feedback you 
provide us with will guide the association forward.

I am already looking forward to an exciting 2020, the 2nd 
international PCIAW® Summit and our prestigious Professional 
Clothing Awards. Whilst Brexit may have caused great 
uncertainty our success with the creation of the PCIAW® and 
PCIAW®VOICE leaves me certain that regardless of external 
pressures, the PCIAW® will continue to strengthen our industry 
and enable us all to reach new heights. 



César Araújo is a member of the Board of Directors of PCIAW® and 
he will be the opening speaker at the summit in June. Cesar is a 
businessman with more than 35 years of experience in the apparel 
industry and he owns one of the largest clothing companies in 
Portugal, Calvelex. He is also President of the Portuguese Association 
of Clothing, Apparel and Fashion Industry.  

As representative of the clothing and fashion industry in 
Portugal, how do you describe the evolution of this sector? 
Namely, the projection of its image at international level?

The Portuguese clothing industry has an increasingly strong presence 
in both the national and international scene, associated with a real 
reputation for highest quality and for utter reliability and it is on the 
basis of this hard won reputation that the Portuguese clothing sector 
has grown.

We have a privileged offer with a complete supply chain, based on 
an integrated and comprehensive industrial sector, but we must 
strengthen this characteristic of our sector in foreign markets and it is 
in this sense that ANIVEC has directed its initiatives.

Portugal produces with quality, reliability, speed and competitive 
prices. Our industry registers the shortest lead time of the reference 
countries of the garment sector and with an enormous degree of 
reliability. We know how to combine master tailors’ know-how with the 
sophistication of fashion designers and this collection of clothing with 
a strong creative intensity emerges from this alchemy.

It is important to emphasize that our industry is governed by strict 
principles of social and environmental sustainability. As a member of 
the European Union, Portugal is at the forefront with regard to the 
social protection of workers and the preservation of the environment.

Our sector is constantly adapting to the market conditions and the 
needs of our customers. This results in market changes, greater 
innovation and ultimately, growth and evolution, which makes our 
industry more attractive to new entrepreneurs and investors.

Calvelex was founded more than 35 years ago, how has the 
company’s attitude towards the paradigm shifts that have 
emerged over these three decades?

Calvelex is always thinking and designing new approaches to new 
challenges. If market conditions change, we adapt. Calvelex identified 
that the only way forward was to invest in quality and efficiency and 
our strategy to equip our factories with state-of-the-art pattern, 
grading, and automatic cutting, sewing and pressing equipment has 
been key to our survival.

Proof of this, was the verticalization strategy, which involved the 
participation in the capital of foreign companies strongly implemented 
in the European market that owns internationally recognized brands. 
The second line to strength the strategy of the company was the 
production, in emerging economies, for goods in which the country is 
not competitive. 

The investment on technology and workers training are two enduring 
premises enclosed to our strategy. In order to meet the needs of the 
buyers, investment in technology has become essential, for example, 
were one of the first companies to buy an automatic cutting machine 
and to do it in quantity.

Continuous investment in training is a core factor to our company and 
it has made our 700 staff multi-skilled and flexible. We have fostered 
long-term partner relationships with our customers and their loyalty to 
us is rewarded.

We do not consider Calvelex a mere cluster of people, but a 
community. Our success lies in its commitment and the image we 
have projected to our customers and suppliers.

The learning of English and computer science, both from the user’s 
perspective and from the handling of programs, are areas where there 
is a continuous investment.

How big is the textile industry in Portugal and how will the 
Portuguese Professional Clothing Industry benefit from the 
association with PCIAW®?

The clothing sector in Portugal is composed of more than 90,000 
workers, therefore it has a great weight in the Portuguese economy.

We live in a time of fast technological evolution and instability of the 
world market, but Portugal is a safe haven for those who want to 
invest, produce or establish a partnership in the fashion industry. It is 
in this sense that the industry has evolved, to make long-term plans in 
a logic of growth and join support.

ANIVEC has worked to create a common platform for concerted 
visions, wills, and above all, without forgetting to serve industries and 
their associated companies.

The connection with PCIAW® is crucial for the development of an 
internationalisation strategy for the sector. The PCIAW® brings 
together all experts and decision-makers of the clothing sector, 
creating new business opportunities, new global strategies, new tools 
and new solutions.

Portugal and ANIVEC due to their positioning should include in their 
strategy a global vision and, to that end, we must be interconnected 
with other relevant players in the sector, such as companies, 
designers, schools and initiatives related to fashion. PCIAW® brings 
together all these spectrums of the sector through its platform and 
actions.

César Araújo
Founder, Calvelex; President, ANIVEC

PCIAW® adds a new perspective on CSR issue, 
highlighting the importance of quality and 
design during the supply chain process and 
moving away from traditional labour intensive 
and low-tech industries.
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Can you tell us a little bit about the issue of sustainability in the 
textile industry and professional clothing supply chain?

The fashion and apparel industry generates around 2.5 trillion dollars 
and is one of the largest consumer industries. It employs over 60 
million people along its global value chain, with women making up over 
70% of the supply chain. The average consumer today purchases 60% 
more clothing than 20 years ago. Each garment is kept half as long, 
and about 40% of clothes in the wardrobes of developed countries 
are never worn.

The current business model is not future-fit. Reinventing an industry 
built on growing consumption, cheap labour and free public good is 
not an easy undertaking.

Fashion supply chains are among the most complex in the world 
because they can change with every season, every style. Factories 
are looking to respond to the brand’s need to be more transparent, 
by advocating higher ethical and environmental standards through 
certifications like, Fair Trade, Organic, Better Cotton, OEKO-TEX, 
Responsible Down Standard, Responsible Wool Standard, etc.

Despite all efforts, beginning with the factories, fast fashion is seen 
as the fundamental cause of many of the sustainability issues the 
industry faces. The biggest one is the consumer, either through their 
lack of awareness of the issues faced by the industry or through an 
unwillingness to pay the premium for the sustainable products.

The desire for new clothes is something that may be impossible to 
change, so instead of trying to appeal to the consumer’s supposed 
ethical streak, brands should aim to use new technology and business 
models to design products that can be recycled or re-designed into 
new pieces with minimal use of water, energy and chemicals. Some 
changes are coming from the system. Fashion graduates coming into 
the industry today are grounded in zero-waste design and circular 
economy principles.

Both luxury and sustainable brands strive to create products that 
are the best of the best, these new-wave fashion companies share a 
collective mission of creating a sustainable luxury sector of the fashion 
industry, where the quality of the item’s creative, environmental and 
human impacts are of equal, primary importance.

What is your current stance on CSR? How important it is to you 
and what do you hope the PCIAW will highlight about this issue?
A robust CSR program is an opportunity for companies to 
demonstrate their good corporate citizenship, and protect the 
company from outsized risk by looking at the whole social and 
environmental scope that surrounds the company.

CSR is not a group of activities that contributes to create value to 
a company’s image and/or a brand, but most of all, a sustainable 
strategy in which its future market success depends upon, 
independently of its size or place in the market.

The interdependency of the factories is considerable and there is a 
connection based on client/supplier relationships and trust bonds 
between companies. For instance, companies often offer integrated 
solutions, they supply their client with assistance in the manufacture 
of apparel collections including accessories and footwear.

All companies in Portugal have already implemented activities, with 
a positive impact, both for their workers’ quality of life and social 
environment, but what happens is that CSR strategies are so tangled 
on companies day by day, that are already considered “common 
sense” and don’t translate into additional costs. The main concern for 
these initiatives is the lack of coordination efforts, where actions tend 
to be sporadic and not as a result of continued effort.

This is only possible due to the multidisciplinary industries that our 
small territory covers. What could be our weakness – being a small 

country – actually becomes our strength by providing an organic 
interaction of all kind of industries for a complete product supply 
within a few hundred miles. 

Portugal is one of the main players on 4.0 industry, based on 
automation and high-end technology, smart factories with several 
intelligence centres and universities that promote the development of 
national companies’ structure. This advanced industry brings us the 
concept of circular economy with every product being recycled and 
gaining a new life with zero waste on this infinite cycle. This might 
seem a Utopia, but Fashion industry is moving into a direction where 
products are designed to last longer, to be reused and to be managed 
with environmentally friendly procedures.

PCIAW® adds a new perspective on CSR issue, highlighting the 
importance of quality and design during the supply chain process and 
moving away from traditional labour intensive and low-tech industries.

Other European countries must rise to the challenge of new economic 
and commercial conditions and CSR models can be a determining 
competitiveness factor that PCIAW could use in their initiatives and 
discussions forums.

What is the global reach of your company? How many countries 
do you supply to and manufacture in?

Calvelex is a family-owned company founded in 1985 by the 3rd 
generation of tailors. Calvelex is dedicated to the manufacturing of 
high-end tailored clothing, is a 100% export company, with more than 
700 workers and 5 different facilities. Currently it exports to more 
than 50 countries, having an annual output of over a million pieces. 

The quality of the work carried out is reflected in the renown of 
Calvelex’s client portfolio. With Europe and the U.S. as main markets, 
some of the costumers have been working with Calvelex over more 
than 30 years, which makes it not only a fast-moving supplier but a 
reliable partner. Calvelex’s commitment to minimize commercial risk 
has been to keep a diversified portfolio of customers and countries, as 
well as innovative business models. 

To keep up with the fashion industry nowadays might be a challenge 
since it’s more demanding than ever and keeps constantly changing. 
Calvelex strives to rethink costumers’ necessities and to react 
providing useful tools.

Fabrics4Fashion, the biggest fabric library, offers more than 35,000 
fabric references (7,500 available online), making the sourcing of 
materials more efficient both for those who are Calvelex customers 
and for those who might become and are starting in this industry. 

Calvelex.Net, the biggest fitting library, is a newly tested concept 
with over 30,000 pattern blocks that promise to help creatives and to 
reduce development costs and many hours of work. With both tools, 
raw material and already tested styles are provided, costumers have 
the foundations to quickly establish a new collection. 

Directed to the professional clothing market, there’s also For All 
Seasons, which supplies within 72 hours a complete front desk uniform 
solution around the world. 

The current dimensions of the business began to be built through 
the implementation of a strategy of quality of preparation. The fruits 
of this strategy were embodied in a rigorous increase in customer 
demand.

The connection with PCIAW® is crucial for the 
development of an internationalisation strategy for 
the sector. The PCIAW® brings together all experts 
and decision-makers of the clothing sector.
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General Manager of Incorporatewear, 
Ed Grigg is also on the board of the 
PCIAW® (The Professional Clothing 
Industry Association Worldwide), the 
first sector-specific trade body for 
the professional clothing industry.    
The “W” in PCIAW® stands for Worldwide and never has it been 
so important to have a truly global reach than in todays market. 
Incorporatewear are most definitely a global supplier. We are 
very proud to be part of an Australian company that celebrates 
and supports our unique Britishness in a wider Europe. The 
secret of such a good international relationship is openness and 
a willingness to embrace other ideas. What works in the UK 
may not work in Australia and vice versa but if opportunities 
exist to leverage size and scale, we take it. On the flip side our 
colleagues in Australia love our ability to move quickly, make 
decisions and implement them without going through time 
consuming approval layers. These solutions can be directly 
targeted to benefit our customers.

Whatever your business, the customer has also never been so 
demanding. “I need a sustainable supplier”. “You need an EU 
footprint in the event of a bad Brexit deal”. “I need to have a world 

class website specific to my company 
to buy your products”. “I want to pay 
less than I currently do”. “I need 
world class service levels”. It’s hard 
to square the circle with those 
demands but, in my experience, it 

is possible, but it does require that 
global reach.

Global reach to me in 
particular is a slick, high 
quality global supply chain 
with multiple options for 
the same product. I see 
tenders for corporate clothing 
on a regular basis, but I’m 
always interested in seeing 
the weighting that potential 

customers apply to the various 
criteria. If cost is the main criteria, 

then the supply chain solution is 

based around a Far East and Asia factory base for example. If it 
is short lead times and low minimum order quantities (MOQ’s) 
it’s fast react factories closer to home in Europe or even the UK.

More recently though sustainability has been creeping up 
the criteria charts, but I am yet to see a tender that places 
sustainability above price in the weightings. Recycled 
fabrics, minimal transport impact, low carbon footprint and 
environmentally friendly disposal all comes at a cost and 
as a result you can see the companies that are genuinely 
serious about sustainability. It’s a similar issue to what the 
energy companies faced several years ago. Everyone was 
clamouring for green energy, but would they be so keen if it 
meant an increase in bills? As with energy, more sustainable yet 
affordable clothing will take time as technologies improve but 
we all have an obligation to speed that process up.

This is why the PCIAW will hold such an important role with 
its global reach and broad membership, bringing together 
industry experts and latest technologies to give our industry 
the profile it deserves.

Ed Grigg
General Manager, Incorporatewear Ltd
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Carrington Textiles – building for the future with the PCIAW

Carrington is the largest manufacturer of workwear fabrics in the 
UK producing over 55 million metres of fabric annually and exporting 
to more than 80 countries worldwide. With over 125 years in the 
industry, we’re based in Lancashire (where British textiles began) and 
have one of Europe’s largest fully integrated textile processing and 
finishing operations.

Here, we specialise in the development of fabrics and finishes 
with exceptional performance in the most demanding workplace 
environments, including heavy industry, light engineering, food 
processing, retail, distribution, pharmaceutical, healthcare and 
defence. As a result, we have a reputation for exciting breakthroughs. 

We’ve seen many of these innovations eventually filter through to 
general workwear, in the same way technical developments in F1 
race cars find their way into road vehicles over time. This historic 
focus on defence has put Carrington at the leading edge of technical 
development in textiles and this has proved advantageous over 
the last twenty years as health and safety requirements in general 
workwear were rapidly adopted across the world. 

Some of the challenges we face today are increased focus on high 
visibility garments, sustainability and, of course, Brexit. Below you 
will read our solutions to these subjects and how we can help other 
members of the PCIAW.

Modern health and safety standards 

We first started to see a major move in this direction within the 
Scandinavian markets in the mid-1990s and this has been followed 
by the growing number of European Norm (EN) standards. If you look 
back just 30 years, in many industries, a health and safety garment 
didn’t extend much beyond an engineer wearing a basic boiler suit or 
a worksite labourer pulling on a hi-vis vest over jeans and a tee-shirt. 

Nowadays, that labourer will be wearing full hi-vis PPE, with a hard 
hat and harness, while the engineer’s overall will contain any number 
of protective qualities, which could include qualities to protect 
against such things as electric arc or chemical splash.  

Take, for example, a delivery driver in the modern oil and gas industry. 
Before they can step into the cab of their tanker, they may well be 
required to adorn clothing that has both flame retardant and anti-
static qualities. To meet the standards set across various industries 
we’ve needed to pioneer several new production techniques. For 
instance, we were able to add flame retardancy to the hi-vis orange 
clothing worn by UK rail workers by making this quality inherent 
within the fabric. 

Fulfilling these multi-functional requirements has seen Carrington’s 
stocked qualities expand from 30 product ranges to 110 in the last 
twenty years. We’ve become Europe’s largest producer of flame-
retardant fabrics meaning there are now few environments where our 

products aren’t worn, be that out at sea on an oil rig, underground in 
a mine shaft or up in space on the International Space Station.

Brexit 

The biggest challenge for us has been the total uncertainty 
surrounding the political process and outcome. It is quite 
incredible to believe that we still don’t know what Brexit means 
and most crucially if we will have a free trade deal with the EU 
or not by the end of 2019. 

We have naturally been planning for all outcomes and we very 
quickly established a joint venture manufacturing facility in Portugal 
and, during last year we established Carrington Textiles Europe 
LDA, also in Portugal, as an EU based trading company, as well as 
warehousing in Portugal. 

Our final step has been to setup a warehousing and distribution 
setup in Germany to help facilitate the movement of goods 
around Europe. With the factories in the UK and Portugal along 
with 3 warehousing distribution points we hope we have removed 
our customers greatest concerns regarding the Brexit process for 
a British company.

Meeting future demand and sustainability

As we attempt to stay ahead of future demands and safety 
standards, we’re continuing to look at new ways to improve worker 
wellbeing. This includes looking into new areas of protection such as 
thermoregulation, which would allow workers to operate in extreme 
temperatures, be that heat or cold. We’re also exploring potential 
connectivity through fabrics that provide power to digital devices.

One of the biggest challenges we are keen to tackle is the use 
of chemicals in the production of personal protective equipment. 
Carrington has already invested €25m in new processes that have 
helped reduce our chemical use by 100,000 tonnes per year. We 
have also joined the Swedish-led POPFREE consortium which is 
exploring ways to phase out the use of man-made chemical PFAS 
from a range of industries. 

It’s difficult to ignore the impact that the wider industry has on the 
environment, especially when worker wellbeing is your main area 
of focus. That’s why our long-term goal is to provide workers with 
access to the highest level of protection, in the most sustainable 
way possible. 

Here at Carrington we try to embrace and work through all 
challenges and will continue to 
strive towards being the market 
leader in our industry both in the 
UK and internationally, I hope the 
PCIAW can help us in this quest 
and look forward to a long and 
fruitful partnership together.

Jonathan McKendry
Export Sales and Marketing Manager, Carrington Textiles
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Back in 1958 in Newark, USA, Bill and Vieve Gore 
founded W.L. Gore & Associates, Inc. Now, 61 
years later the company has grown to one of the 
200 largest privately held U.S. companies and 
globally employs approximately 9,500 employees, 
called Associates. It has offices in over 25 
countries and manufactures within the U.S., the 
U.K., Germany, China and Japan.
Readers of PCIAW Voice will be forgiven for thinking that Gore 
Enterprise just manufactures laminate or fabric, as it is clearly 
well known for its GORE-TEX® and WINDSTOPPER® Brands. 
However, Gore is an advanced materials company which is 
technology driven and committed 
to sound science, engineering and 
continued innovation.  

Gore technology is contained in 
far more products than you might 
expect. Gore delivers products that 
improve lives. Gore medical products 
allow patients to heal. Gore products 
reduce carbon emissions. Gore helps 
transmit signals from the Mars Rover 
back to Earth. On a local level in the 
UK you’ll find Gore technology covering the roof of Wimbledon.

The core element of this company’s successes and continuing 
relevance over the years lies in a number of factors which make 
it stand out within the multiple markets in which it operates. 
The core science. Expansion of its application and technical 
uses. The unique company culture. In this it realises and 
encourages all Associates to take ownership of their roles and 
responsibility and to ‘take the long-term view’. 

The core science
In the beginning the founders, Bill and Vieve Gore, started the 
company in their home basement, initially working with the 
fluoropolymer called polytetrafluoroethylene or PTFE which 
was used in the electronic products market. It was 11 years 
later that their son, Bob Gore, realised that once the polymer 
was stretched to make expanded polytetrafluoroethylene 
or ePTFE, that the use of this was far reaching and had 
multiple applications and massive potential. The ePTFE was 
incredibly lightweight yet strong. It was porous and versatile 
with exceptional properties such as high tensile strength, a low 
dielectric constant, UV resistant, resistant to liquid penetration 
and is biocompatible. The enterprise quickly grew from the 
discovery of this new and very versatile polymer.  

Expansion of its application and use
In the years since Bob Gore’s discovery, Gore has continued to 
work extremely hard in product research and development to 
manipulate ePTFE and other fluoropolymers. The resulting product 
can be strong or permeable, rigid or flexible, thin or thick and with 
many additional combinations of properties that can be applied to 
meet the end users’ requirements.

Gore Products for Professionals 
Within the professional workwear sector Gore’s engineering 
expertise comes into its own. For over 35 years they have been 
providing durable and reliable foul weather protection to a vast 
range of professional users such as rail workers and engineers, 
firefighters, rescue services, the military, police, electric utility 
workers, construction workers and craftsmen. In addition to 

weather protection, Gore Workwear 
has an extensive portfolio of specially 
developed functional fabrics that also 
offer protection against heat and flames, 
thermal hazards of an electric arc event, 
electrostatic discharge, high-visibility 
protection and protection against the 
penetration of dangerous liquids. 

These high-performance fabrics, 
laminates and technologies are 
manufactured under licence by Gore 

brand partners on a global scale. Quality control management 
between Gore and all brand partners is strictly adhered to 
throughout the entire production and manufacturing process.  
The resulting clothing—consisting of garments and gloves—as 
well as footwear are made to exacting standards which enables 
quality product performance, design and functionality which 
not only meet but regularly exceed, specific European Norm 
standards.  

Gore owns its own technical development and testing laboratory 
which is unique in the textile industry. The laboratory provides the 
same quality testing and development environment as those found 
in independent testing facilities. New and existing Gore laminates 
are tested and developed in laboratory conditions.

Tests carried out include: Waterproofness, water vapour 
permeability – breathability, windproofness or air permeability, tear/ 
abrasion/ crease resistance, water and oil repellent properties, 
colour fastness, flame resistance and also care behaviour. 

All this enables Gore to satisfy the end user’s specific 
requirements and this ensures that the resulting PPE, garments or 
footwear produced are ‘fit for use’.

For more information visit: gore-workwear.co.uk 

W. L. Gore & Associates Inc
Gore Workwear and the Enterprise Behind It 
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What are your thoughts about the PCIAW?

I think the new name for the magazine PCIAW®VOICE says it all. 
The industry needs a voice. We are extremely lucky to have such 
an experienced voice in Chairman John Miln (ex-Chair UKFT) 
and our CEO Yvette has a voice that is increasingly known and 
respected on a global basis, that cannot be a bad start! 

On a personal level I am proud to represent my country – 
Northern Ireland – on this board which is truly global. We have 
representation from New Zealand, Portugal, Scotland, England, 
Jamaica, USA, Germany and China on the board already and 
of course the membership is growing internationally as well, 
despite the fact we are still in our first year. Most of the 
companies represented on the board are themselves 
truly global organisations of real scale, so I think all of this 
is a real achievement and a huge testimony to the sheer 
determination and passion Yvette has shown in building 
this organisation around her very positive vision of 
what our industry should look and feel like and 
how it should operate. 

What about Brexit and how is it affecting you 
at Hunter?  

Hunter’s HQ is 3 minutes from the border with the 
Republic of Ireland so probably on many levels it will 
affect us in ways that other UK companies will not 
be affected. When I started to try and understand 
some of the impacts I realised that with 15% of our 
staff being resident in RoI, they were crossing the 
border not twice a day as I would have guessed for 
work, but actually more commonly 4 to 6 times per 
day because of their kids, their partners, hospitals, 
sport, shopping, or visiting other family etc. Naturally on 
a simple human level I do not want their lives disrupted 
by a hard border but I truly don’t believe there will be a 
hard border to be honest. Neither side would want to build 
it and neither side would want to risk providing the staff 
to secure it. There are more border crossings between NI 
and RoI than there are in whole of the rest of the EU. It 
would be impossible to do this properly even aside from the 
obvious security risks. On the more direct business side we 
are negatively affected by our global trade in USD buying 
but positively affected by our € trade so it is essentially 
swings and roundabouts in that regard. 

What is the Hunter approach to CSR? 

We are an SME that take a Plc. type approach in this regard. We 
are a member of ETI, SEDEX and Business in the Community. 
Keeping on top of the demands of ETI membership is a tough 
call for an SME but we are doing well and have moved up a level 

within ETI this year. I think in general the industry, particularly at 
the larger scale end of the market, tries hard to do the right thing 
in most cases.

Sustainability is a growing issue in the sector what are your 
views? 

We are proud to being doing our bit here too. We are providing 
innovative solutions to the market like a Moss Bros Hire services 
for certain items using our HunterPAC® technology, which 
allows for reuse on a grand scale and we are operating care and 
maintenance contracts for complex PPE contracts which mean we 
have to care for products we sell or lease for a decade. This is a 
huge responsibility. The products better be good to start with to 
have a chance of lasting that long and the care processes need 
to be super professional to ensure garment life is maximised in 
a safe manner. In innovative ways such as this we are allowing 
products we produce to have less impact over their life by 

elongating their life and using our proprietary HunterCARE® 
technology to support complex management processes 

associated with doing this. It is pretty clear that the 
arc for the industry will be about making better 

things that last much, much longer as the image 
of a highly disposable fast fashion approach is 
not something that many brands in our market 

would be comfortable with.  

What burning questions or challenges are being 
put in front of you by clients? 

As per the prior question, sustainability-making products 
that provide real value over their useful life is the most 
strong and growing issue in regard to products. We 
are really good in this area so I think we can meet that 
challenge head on. Gender neutrality and how we 
could support this regarding garment sizing that is not 

gendered at all is cropping up, but I have to be honest and 
don’t think we have a great solution for that at the moment. 
The single biggest area of all though is technology and how 
it can be used to make the lives of our clients easier, faster 
and more efficient. We are a professional clothing company on 
one hand but on the other hand we are a technology company 
creating innovative software solutions which provide game 
changing solutions for our customers. As I keep telling potential 
clients, all web-based systems are not created equally, the best 
ones will change the way 

you operate permanently for 
the better. My job is to show 
them how we can help them 
do more with less, using our 
software technology. 

Simon Hunter
CEO, Hunter 
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Networking within the professional 
clothing industry isn’t restricted to 
the UK. The industry itself spans a 
global network of suppliers as well as 
businesses and their buyers, wearing 
corporate brand image clothing.  
This is why the formation of the 
PCIAW® as an all-encompassing trade 
association is so important and the 
impending Summit is an essential date 
in anyone’s diary.
As a founding Director of the PCIAW®, Charlotte Jay’s passion 
and enthusiasm for it is clearly evident. From small clients in 
the independent motor trade, to companies clothing in excess 
of 200,000 staff. The word ‘uniform’ does not describe the 
true nature of the professional clothing business, the diversity 
of the requirements, or the variety of benefits corporatewear 
brings to both the company and its wearers. Nor is it evident 
how far the supply chain reaches and how many facets of 
supply are necessary to produce a single range of company 
business dress. Enlightening buyers to the endless possibilities 
and helping suppliers extend their reach in to new markets or 
sectors are just a couple of the reasons Charlotte has been 

such a strong advocate and supporter of the PCIAW from the 
beginning.

For over 25 years Charlotte has worked with the image and 
corporate identity of major blue-chip clients such as Marks & 
Spencer, Specsavers, Costa Coffee, Rolls Royce, Virgin Atlantic 
Airways, Tesco, Sainsbury’s, Asda, Boots the Chemist, easyjet, 
TUI and many others.

Now the owner and Director of Cherry Pigeon Ltd., Charlotte 
is able to utilise that knowledge and expertise to help other 
companies achieve their goals from the perspective of either 
buyer or supplier and will be pulling on these skills to lead the 
Question Time style format live on stage at the PCIAW®Summit 
on June 18th 2019.

Getting to the heart of a company’s objectives and business 
goals enables Charlotte to drive sales and increase turnover, 
putting the personality of the business in to a focused 
marketing strategy to build customers today and for the 
future. Charlotte is skilled in presenting and understanding the 
psychology of marketing and sales, successfully translating this 
in to an approach a business can use in social media, employee 
image and engagement, presentations, networking and events.

Charlotte is passionate about sharing her vast knowledge 
of all things corporatewear and empowering both suppliers 
within the industry and buyers seeking the right business 
image, to get the best from their approach.

For further information about 
Cherry Pigeon Ltd. and how they 
can help your business, please 
contact Charlotte Jay by emailing 
charlotte.jay@cherrypigeon.com

Charlotte Jay
Owner and Director, Cherry Pigeon Ltd.
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Members of the PCIAW®
A selection of members organised by category

Fabrics

W. L. Gore & 
Associates Inc

Gore has created numerous 

products and fibre 

technologies for diverse 

industries.

Web: gore-tex.co.uk

Phone: 07867 906 287

Milliken and 
Company

Meeting the high-

performance and comfort 

expectations of today’s 

consumer in a wide range of 

markets.

Web: milliken.com

Phone: 6149373318

Hunter

One of the longest 

established and most 

experienced uniform and 

PPE providers.

Web: 

hunterapparelsolutions.com

Phone: +44 (0)28 7126 2542

Carrington Textiles 
Ltd

Carrington is the largest 

producer of workwear 

fabrics in the UK, producing 

over 50 million metres 

of fabric annually, and 

exporting to more than 75 

countries worldwide.

Web: carrington.co.uk

Phone: +44 (0)7712 873 739

Accessories

Cintas
Cintas leads the industry 

in providing entrance 

and logo mats, restroom 

supplies, promotional 

products, first aid, safety, 

fire protection products 

and services, and 

industrial carpet and tile 

cleaning.

Web: cintas.com

Phone: +44 (0) 121 781 7237

PDC BIG
We provide our customers 

with innovative ID 

products that identify and 

help to protect the safety 

of their people.

PDC BIG, part of the 

Brady Corporation, is a 

global leader in people 

identification.

We offer you the 

widest range of people 

identification products 

available on the market:

Web: pdc-big.co.uk

Phone: +44 208 614 8958

Snickers 
Workwear

For over 40 years, 

Snickers Workwear has 

led the market in the 

design and manufacture 

of a wide range of 

easy-care garments and 

accessories for craftsmen 

and women. 

Web: 

www.snickersworkwear.co.uk

Phone: +44 (0)1484 85 44 88

Clothing

Anivec  
The representatives of the 
Portuguese apparel and 
clothing industry in many 
national institutions.

Web: anivec.com
Phone: (+35) 1226 165 470

Snickers Workwear
For over 40 years, Snickers 
Workwear has led the 
market in the design and 
manufacture of a wide range 
of easy-care garments and 
accessories for craftsmen 
and women. 

Web: 
www.snickersworkwear.co.uk
Phone: +44 (0)1484 85 44 88

Incorporatewear
Makers of uniforms that 
encapsulate the brand and 
empower the wearers.

Web: incorporatewear.co.uk
Phone: 07919 166 917

Hunter
One of the longest 
established and most 
experienced uniform and 
PPE providers.

Web: 
hunterapparelsolutions.com
Phone: +44 (0)28 7126 2542

Polymark
Innovative heat transfers, 
emblems and tapes, offering 
a comprehensive range of 
branding and identification 
solutions.

Web: polymark.co.uk
Phone: 07973158828

Equipment

Cintas
Cintas Corporation provides 
products and services to 
over 1 million customers from 
independent auto repair 
shops to large hotel chains.
Web: cintas.com
Phone: +44 (0) 121 781 7237

W. L. Gore & 
Associates Inc
Gore opened its first European 
presence in London in 1964, 
selling electronics products.

Web: gore-tex.co.uk
Phone: 07867 906 287

Shield360NW Ltd 
Shield360 is a high quality provider 
of work wear and PPE solutions, 
working with a wide range of 
clients across a variety industries.

Web: shield360.co.uk
Phone: 07551 979 891
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Services

Cintas
Cintas corporation provides highly 
specialised products and services 
to over a million customers.

Web: cintas.com
Phone: +44 (0) 121 781 7237

Sizer
A young start-up company which 
has developed game-changing 
technology that obtains accurate 
body measurements of its users.
Web: sizer.me
Phone: (+97) 2544 232 478

Tag Search & Select Ltd
UK and internationally recognised 
head hunters that operate within 
niche areas of industry. 
Web: tagsearchandselect.com
Phone: 01274 614 103



NEWS

Firm provides 
expectant mums 
with hi-vis protective 
clothing

Tarmac’s cement plant at 
Barnstone has become one of the first major construction 
companies in the country to provide expectant mothers with 
specialist high visibility maternity protective clothing...

End injuries from slips, 
trips and falls

Trucking can be a hazardous 
profession for drivers – and 
that’s before the driver has 
even set foot in the cab or put the vehicle in gear…

Spinnova partners 
for sustainable 
workwear

The Finnish duo of fibre 

innovator Spinnova and 

workwear provider TouchPoint have announced a product 

development collaboration with the ultimate goal of creating 

“the world’s most sustainable workwear” ...

Alsico UK secures 
multi-million-pound 
contract to provide 
uniforms to TUI

Alsico, the UK’s largest 
manufacturer and distributor of clothing for people at work, 
has been awarded a three-year multimillion-pound contract to 
supply resort uniforms to all employees of travel giant TUI…

The workwear/uniforms 
market is estimated 
to expand at a robust 
growth to 2024

Often those employed 
within trade industries elect to be outfitted in uniforms and 
workwear because it is built to provide durability and safety…

Safety first in 
Dusseldorf in 
November

From the 5th to the 8th of 
November 2019, everything 
in Dusseldorf will revolve around safety, security and health at 
work…

Success is good, 
but don’t forget to 
embrace sustainability

The face of sustainability is 
changing. Having long been pushed low on the list of priorities 
for many organisations, Sustainability is becoming a strategic 
imperative...

The history of the 
hard hat on its 100th 
birthday

Construction work tends to 
go hand-in-hand with the 
image of construction workers with bright yellow hard hats, 
but the recognisable headgear wasn’t always a staple on the 
job site…

For more information on all these stories visit: 
https://pciaw.org/industry-news

PCIAW® News
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Industry Pioneers PDC BIG showcase decades 
of People ID Solutions including Lanyards, 
Wristbands, Accessories and Business Print
PDC BIG are leaders in People ID solutions. Synonymous with 
badges, they also provide high quality customised wristbands, 
lanyards, ID accessories, business and office print.  

Their innovative solutions revolve around five key principles: 
ease-of-use, brand, presentation, accessibility and security. 
Their products have won awards; become an integral part of 
the customer-facing environment; are included in office and 
site security; are present during high-profile international 
gatherings, and continue to adorn wrists at large events 
and iconic festivals. PDC BIG are widely used within public 
and private sectors, Corporates and Business, Trade, Retail, 
Transport, Health, Leisure, Entertainment, Hospitality, 
Conferences and Events.

Setting PDC BIG Apart
Since early days, PDC BIG have driven the market, creating trends 
and anticipating customer  needs. While this has directed the 
company’s product portfolio, it has also created a culture of 
innovation and a first-to-market approach. The result is a broad 
range of cost-effective solutions that work seamlessly within any 
business operation.  

Their badge portfolio has high-quality, permanent, reusable 
options, and affordable choices for small budgets - from the 
flagship Selfit® badge to Premium Badge, Chalkboard, Event and 
promotional badges. They are ID experts - and certainly more than 
just a badge company with wristbands, lanyards, ID accessories, 
and a suite of business and office print products. The go-to brand 
for trade and business, customers include Post Office, Tesco, 
Marks and Spencer, Primark, Clarks, Thomas Cook and Iberostar.

Business and Office Print
In the 90s, the company established its leadership, supporting 
industry growth through its products. It was only natural 
that it branched into business and office print. Indeed, the 
company which started as PDMS (Products) Ltd in 1988 and later 
became BIG, is still ideally placed to support scale-up activity, 
networking and new market development.

PDC BIG supply business cards and corporate stationery, along 
with marketing and promotional materials such as leaflets, flyers, 
stickers, luggage tags, desk and door plates. The products 
can be managed with badge orders through the Click2Order® 
centralised online ordering platform or the Call-Off System, with 
an 18-month cycle for bulk purchases of personalised products, 
delivered as required at no extra cost.

Wristbands
When BIG merged with PDC in 2013, it expanded an already strong 
leadership position with that of another European giant. PDC 
developed the first single-piece wristband in 1956. It continued 
to innovate and launch products, adding features for personalised 
ID, security, management of healthcare, childcare and payment 
mechanisms, and the latest accessories for festivals and large 
gatherings.

PDC BIG have the largest selection of wristbands on the market 
with extensive materials, colours and styles. Customers can choose 
from the popular ClearImage® or opt for Tyvek, vinyl, plastic, fabric, 
silicone, holographic, thermal, Velcro and Slap Bands. In addition, 
there are endless customisation options, auto ID capabilities, 
barcodes and RFID technology, as well as thermal printing for on-
site, on-demand printing.

Lanyards
Similarly, the company developed customised lanyards to 
complement their ID solutions. Lanyards have always served 
a very important function.  Woven, ribbed or braided - they 
are visible displays of branded professional clothing, used for 
security and to unite an organisation. They are equipped with 
a choice of hooks, rings, clamps, crimps, clips and detachable 
badge reels to attach passes, keys and USB sticks among 
others. Other features include safety breakaways  - particularly 
suitable for warehouse, manual and factory jobs. Customers can 
fully customise their lanyards (colour, print and material) using 
the online design tool or PDC BIG’s studio.

ID Accessories
Completing their portfolio are single, multi-card and secure-card 
holders, armbands, badge wallets, reels, strap clips, fasteners, 
display and transport cases. They also supply printers, software and 
consumables, allowing customers to create and print on demand.  

Commitment to Innovation, Sustainability and the Environment
PDC BIG have always invested in people and equipment, harnessing 
skills and technology to develop products, ground-breaking processes, 
automated systems and online-ordering platforms. In recent years 
they have added eco-friendly and sustainable products, and new 
solutions are launching this year. This reinforces their commitment to 
ethical, sustainable and responsible business practices.

Along the way, they are recognised as print, design and brand 
experts, and lauded for their part in setting international standards 
and manufacturing processes. They continue to set the bar, and 
the team is still driven by its legendary passion and dedication to 
excellence. Led by Mark Alderman, Regional Business Manager, PDC 
BIG process over two million name badges a year, along with a billion 
wristbands, half a million lanyards and 13 million business cards from 
the 14,000-square-foot facility in Ipswich.

PDC BIG: ID Experts 
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Cobmex Apparel UK 
Brickfield House

High Road, Epping, Essex CM16 6TH
T: +44 (0) 800.852.7286

www.cobmex.com

BEAUTIFULLY
TECHNICAL

For sales inquiries contact
sales@cobmex.com

PDC BIG proudly announce that their premium 
Selfit® Pro reusable name badge is now an eco-
friendly and sustainable name badge solution. 

The newly-improved Selfit® Pro, which was already 
a reusable product, is now being made from 100% 
recycled acrylic, a material which can be recycled 
time and time again. This development of their 
popular Selfit® Pro badge 
was a direct result of the 
industry demand for a 
premium, yet sustainable, 
reusable name badge that is 
suitable for the professional 
clothing sectors. 

As innovators and experts in 
People Identification, switching 
to a sustainable material 
was logical, and PDC BIG are 
among the first to develop a 
premium name badge made 
from recycled material. 

What is The Selfit® Pro 
Badge?
Brand presentation is 
strategically important in the 
business community. As environmentally-conscious 
customers demand appropriate behaviours 
from brands, professional clothing is coming 
under increasing scrutiny. Attune to the voice of 
customers, PDC BIG recognised this requirement 
and upgraded their premium range of badges.    

PDC BIG’s Selfit® Pro is the go-to choice for 
customer-facing name badges. Thanks to its thick, 
rigid glossy reusable acrylic shell, which can be 
printed and branded with a high-quality finish, it 
ensures that great first impression. 

Its success is due to its ease-of-use and smart, 
customised presentation. The acrylic provides a 
clear window for a paper insert which personalises 
the badge with the employee’s name, job title and 
additional identifiers. The branded badge can be 
reused by simply replacing the paper insert behind 
the clear window.

Now, customers using Selfit® Pro do not need to 
compromise between quality and sustainability. 
The reused acrylic provides the same professional 
quality. Furthermore, the badges can still be 
printed to match exact Pantone references or be 
digitally printed with complex logos and gradient 
colours. With its identical high-gloss finish, it makes 
it the perfect switch. The new material maintains 

PDC BIG Selfit® Pro
The Smarter, Sustainable Name Badge Choice  

Made from 100% recycled acrylic, 100% recyclable
the same premium quality that customers expect 
from PDC BIG. As early users of the newly-improved 
Selfit® Pro commented, “The eco-friendly Selfit® Pro 
performs the same as its predecessor but benefits 
from a more prestigious, high gloss finish”. 

Why Use Selfit® Pro Badge?
Ultimately, PDC BIG set out to create a name 

badge that respects the 
environment. PDC BIG 
believes in a sustainable 
future and has long invested 
in developing and adopting 
processes and products 
that are aligned to its 
environmental commitments. 
Not only is the new acrylic 
recycled, but is also 
produced in a way that uses 
far less water, and produces 
less CO2 than standard 
acrylic. 

This makes Selfit® Pro a highly 
cost-efficient option:  it is 
made from recycled material, 
it can be reused, and at the 

end of the product lifecycle, it can be recycled 
again. The switch to these eco-friendly reusable 
badges will save customers money and avoid 
unnecessary waste.

Selfit® Pro Badge: A Win-Win Solution
By using this name badge, businesses can have a 
significant positive impact on the environment:

• Reducing the use of petroleum 

• Avoiding new plastic being created and 
introduced into the environment 

• The badge can be recycled at the end of the 
lifecycle

• Less plastic waste ends up in landfills unable 
to biodegrade or incinerated releasing harmful 
gases

• Greener process significantly reduces carbon 
footprint 

• Less CO2 in acrylic production

• VOC and HFC free 

• No BPA or other harmful chemicals used

Using PDC BIG’s Selfit® Pro Badge is a great way 
for your company to participate in the preservation 
of our natural resources. This badge gives you 
the option to choose responsibly and enhance 
the equity in your brand.

www.pdc-big.co.uk

020 3056 8937

directore@pdc-big.com

  /PDCBIGPeopleID

@PDCBIGEVENTS

/pdcbig-brady-corp
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n December 2018, YKK Bangladesh 
Pte Ltd. became the only zipper 

manufacturer in Bangladesh to 
be certified by the Alliance for 
Bangladesh Worker Safety.
This is a huge step forward in the protection of workers. 
YKK has made great strides following the tragic collapse of 
the Rana Plaza building on April 24th, 2013. This appalling 
tragedy killed 1,134 workers and critically injured thousands 
more.  In the wake of this fateful incident, The Alliance for 
Bangladesh Worker Safety (“Alliance”), was formed and 
aims to substantially improve worker safety in the ready-
made-garment industry by upgrading factories, educating 
workers and management, empowering workers, and building 
institutions that can enforce and maintain safe working 
conditions throughout Bangladesh. Twenty-nine global apparel 
companies, retailers and brands are members and have 
committed to only using certified production facilities.

Alliance conducts factory safety assessments using 
independent Qualified Assessment Firms (QAF) to ensure that 
facilities meet the Alliance Fire Safety and Structural Integrity 
Standard. The Standard was developed collaboratively by a 
group of technical experts from the Alliance for Bangladesh 
Worker Safety and the Bangladesh Accord on Fire and Building 
Safety (Accord). These assessments provide factory owners 

with a technical understanding of the fire safety and structural 
concerns related to their facilities and prompt action plans that 
aim to systematically and sustainably improve safety conditions 
for garment workers. Only facilities that pass these inspections 
are certified by the Alliance.

YKK is the only zipper manufacturer in Bangladesh to be 
certified by Alliance, and also in compliance with the Accord 
safety standards.

“With the YKK Group Health and Safety Pledge made in 
February 1994, we committed to eliminating causes of hazard 
and harm at all of our workplaces globally. YKK Bangladesh’s 
certification by Alliance is another example of our commitment 
to worker safety throughout the world. No other zipper or 
trim manufacturer producing in Bangladesh has made this 
commitment,” said Terry Tsukumo, Vice President of the Global 
Marketing Group, YKK Corporation.

In the five years since Alliance was formed, 93 percent of 
remediation across Alliance-affiliated factories is complete, 
including 90 percent of items most critical to life safety; 428 
factories have completed all material items in their initial 
Corrective Action Plans; nearly 1.6 million workers have been 
trained to protect themselves in case of a fire emergency; 
28,000 security guards have been trained in fire safety and 
emergency evacuation procedures; more than 1.5 million 
workers now have access to a 24-hour confidential worker 
helpline; and 181 worker safety committees have been formed.

Read more at: www.ykkfastening.com

I

YKK becomes only zipper 
manufacturer in Bangladesh to 

be certified by Alliance

NEWS



Water Repellent

Lightweight

Flame Retardant

Heat Resistant
 

functional@ykkeurope.com

“Aquaguard”,“VISLON”,“YKK” and the combined mark of “YKK Little Parts. Big Difference.” are registered trademarks of YKK CORPORATION in Japan and other countries/regions. 



Lets start with the attention grabbing, star 
of the show, Envee Collection. Visit the 
Clubclass website to view the full collection.

The brand-new collection is founded on the 
‘The Luxury of Movement’,
 

This was beautifully demonstrated by 
two of Europes most popular hand to 
hand dancers who put the garments to 
the test on the catwalk with a high energy 
and extremely gymnastic 6 minute dance 
routine that had our audience gasping for 
breath during the launch. 

Envee collection took a painstaking two 
years to develop. A fabulous ultra stretch 
fabric that performs in the work place 
wasn’t easy to develop: but we got there 
and the effort was well worth it.

U LT R A 
S T R E T C H
TA I L O R I N G
T H AT  W O R K S

I can’t capture the excitement and exhilaration 
that was evident at our launch party on March 
27th. Thank you all for coming and your 
comments were incredible. But I will try and 
explain what the fuss is all about.

And all the changes we make are about giving 
people who wear tailoring to work a brilliant 
choice and clothing they really love wearing. 

Wow!
So much has happened at Clubclass 
Corporate Clothing over the last 5 
months I hardly know where to start!

Clubclass Corporate Clothing:

TRUST, 
INNOVATION, 
EXPERTISE

Some bullet points so we can keep track:

 Everyone (the world’s best   
 Corporate tailored collection in my  
 view) collection updated

 Evolution totally overhauled and  
 updated

 A new brochure, visit the website to  
 download a copy  

 A new collection of hard wearing  
 Poly/Visv tailoring introduced for  
 security, bus, rail etc.

 New website updates

 The launch of the most innovative  
 Ultra stretch clothing in the   
 corporatewear industry 

 A spectacular launch at Stuncroft  
 HQ in Thorne. Visit the Clubclass  
 website to view the video 



On average, 45 recycled plastic 
bottles have been used to produce 
every suit in the Envee collection. We 
want wearers to love the collection 
but we also want to do our bit for 
the environment. In fact 95% of 
our garments are manufactured 
using recycled polyester. Visit 
the website to find out more. 
clubclasscorporatewear.co.uk

R E C Y C L E D 
P O LY E S T E R 

S T Y L I S H : 
The return of the double breasted 
jacket. With the latest high street 
trends featured in the collections and 
the return of the double breasted suit 
the collections do have something 
for all wearers. Slim, tailored and 
classic styles and fits, help all to 
select a flattering look.

R E S E A R C H  A N D 
D E V E L O P M E N T 
There’s never been a collection 
where the wearer has been so  
considered in the R&D process. Even 
the most practical of offerings have 
had a fashion and comfort boost 
whilst retaining the easy to wear 
characteristics essential in tailoring 
for the work place.. 

T H E  B R O C H U R E
The brochure, the launch party and 
most important the clothing and 
the service are a breath of fresh air 
for the corporate clothing sector, 
Clubclass’ agile way of working 
is reflective of the fast-paced, 
disruptive companies taking other 
industries by storm. 

We have deep roots in the industry 
and expertise in supply chain based 
on manufacturing clothing for large 
retailers. This all means that there’s 
rapid deployment of stock tailoring 
with next day delivery on orders 
received before 3pm.

Clubclass are raising the bar with their 
new collections; the Envee range 
obliterates industry standards.

The Envee collection has been 
painstakingly crafted using innovative  
fabric that has stretch in both 
directions to allow for incomparable 
comfort for the full working day.  

MD of Stuncroft and pioneer of the 
new wave of corporatewear, Douglas 
Bailey had this to say: 

“We’re proud of our business and 
the new Envee Collection. It’s exactly 
what we stand for as a company, 
brave and forward thinking, based 
on a sports clothing ethos and I am 
excited to see it out in the market and 
selling really well.”

The extraordinary inaugural outing the 
new Envee range saw an invite-only 
warehouse fashion show, the sartorial 
market equivalent of a mic drop. 

The brand-new collection touts the 
strapline.

Visit the website to find out 
more about Clubclass.
clubclasscorporatewear.co.uk





for comfort and mobility
eter Dumigan, Managing Director 
of the Hultafors Group UK Ltd, 
which owns Snickers Workwear, 

talks about the latest innovations 
in workwear fabric technology for 
delivering greater comfort and mobility 
on site.

Most tradesmen and women wouldn’t 
think twice about buying the best-designed tools to help them do 
their jobs better and more efficiently. But many will be surprised 
what a modest investment in the new stretch-comfort working 
clothes can achieve in improving their workday.

It’s not often that you see a tradesman or woman who isn’t 
wearing a pair of work trousers nowadays. They seem to be 
generally accepted as being the go-to garment for working on 
site, perceived to be practical and functional, they generally have 
a selection of pockets to keep small tools and fixings close at 
hand and can cost anything from fifteen quid to over a hundred.

There’s a host of different types and brands of trousers to choose 
from and while some are very smart, others look like nothing more 
than a bag of rags after a few days wear and tear.

But as many professional tradesmen and women throughout the 
UK have found over the last few months, it’s well worth taking 
the time and effort to invest in the latest innovatively designed 
workwear. 

The new street-smart, stretch-comfort work trousers have been 
designed, developed and tailored to provide more than just 

functionality – they incorporate 4-way stretch fabric that delivers 
flexibility and maximum mobility on site. 

Choosing Workwear is no different from Performance Sportswear 
and Leisurewear and over the last 40 years, workwear has 
undergone a sea change in design, development, manufacture 
and supply. It has certainly come a long way from the old Bib ‘n’ 
Brace and Boiler suit you could get in a plastic bag from your local 
merchant.

When choosing the right clothes for working on site, it’s important 
to find a ‘workwear system’ of garments and accessories which is 
designed for the specific personal requirements of tradesmen and 
women – more importantly, for how you want to look and feel. 

Many professionals now go about choosing their workwear in 
the same way as they do clothing for outdoor leisure activities 
such as walking, hiking, jogging and climbing for instance. They 
choose clothes that deliver comfort, good looks, functionality and 
performance.

You’ll find that some of the newest types of working clothes such 
as jackets, top wear, undergarments and trousers, are now made 
from the same fabrics you’ll find in performance sportswear and 
leisurewear.  A good example of this is the lightweight ‘37.5® 
Technology’ and 4-way stretch fabrics.

Snickers Workwear has been producing working clothes with these 
types of fabrics for a while, leading the market as ever. They’ve 
been developed from research carried out among tradesmen, 
talking to them about what they need, by understanding those 
needs and translating that into working clothes that suit the way 
that people need to work, look and feel on site.  

P

Innovative 
workwear

fabrics
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Choose work clothes that 
work by delivering maximum 
comfort and mobility, 
because, nowadays, really 
good work clothes are 
those that are designed 
with one thing in mind and 
that is the on-site comfort 
and mobility of the working 
man and woman. Garments 
and accessories that can 
be combined for different 
jobs, tool requirements, 
workplaces and weather 
conditions.

The best work clothes aren’t merely designed to make life 
less like hard work, they’re designed to anticipate your natural 
working movements. Designed with common sense and style for 
flexibility and mobility on site. Smart, practical, good quality, 
well made to project a professional image. 

Unlike the most basic workwear brands, market leading garments 
are available in a range of different fabrics to suit the wear 
and tear of working on site. Fabrics that are hard-wearing and 
durable, washable and colourfast, comfortable, flexible and 
breathable, windproof and waterproof.

Function and comfort are more important than anything else in 
choosing the right work clothes. That’s why the newest and best 

workwear is made with 4-way stretch fabrics to be comfortable, 
to fit properly and to give freedom of movement, so that whatever 
people are doing on site, they can bend and stretch, kneel and 
sit, crouch and reach without feeling as though they’re in a 
straitjacket. 

Snickers Workwear, for instance, has a wide selection of garments 
and accessories to suit differing work requirements as well 
as personal taste. Among the newest 2019 styles you’ll find a 
unique blend of stretch-comfort and optimum functionality – 
4-way stretch combined with pockets where you need them and 
functionality for tools and work materials.

So, when you’re thinking about what to wear on site, remember 
the old saying, If you buy cheap, you pay twice. Consider your 
working clothes as an investment in yourself and your wellbeing. 

It’s worth checking out Snickers Workwear’s new, contemporary 
styled working clothes for both men and women. They combine 
amazing body-mapping climate control comfort, advanced 
functionality and all the benefits of 37.5® sports fabric technology. 

The street-smart designs in the 2019 range anticipate your natural 
working movements and feature highly durable stretch-comfort 
fabric combinations to give you greater flexibility and mobility – 
whatever you’re doing and wherever you are on site. 

It’s well worth the investment and 
costs a lot less than you’d imagine!

For  more info visit 
www.snickersworkwear.co.uk.

“The best work clothes aren’t merely 
designed to make life less like hard 
work, they’re designed to anticipate 
your natural working movements.”

C
lothing

28 professional clothing awards  PCIAW®VOICE incorporating director-e www.pciaw.org



www.pciaw.org  PCIAW®VOICE incorporating director-e             professional clothing awards 31

For more information, advice and to speak to the Corporate Workwear Service Team, 
please call the Helpline on 01484 854788

Snickers Workwear Limited
Unit N3 Gate 4 | Meltham Mills Industrial Estate | Meltham | Holmfi rth | HD9 4DS
Tel: 01484 854488 | Fax: 01484 854733
Email: info@snickersworkwear.co.uk Web: www.snickersworkwear.co.uk

Snickers Workwear’s new and extended 

range of High Visibility working clothes 

for men and women is designed to the 

highest standards to o� er a diverse choice 

of functionality and protection wherever 

you’re working, whatever the weather 

condition and whatever the hazards on 

site.

All these garments are made with the latest 

high-tech fabrics for comfort and mobility, 

supported by a comprehensive profi ling and 

fi tting service for a wide range of corporate 

and workplace requirements. Check out 

the full range of workwear products and 

the Protective Standards with which they 

comply at www.snickersworkwear.co.uk

#InventingWorkwear

Stay Visible, Stay Safe
Working Clothes designed and certifi ed against the most exacting PPE Standards

Le�  model wears 6730 AllroundWork, Women’s High-Vis Trousers + Holster Pockets Class 2, 2530 AllroundWork, 
High-Vis T-Shirt Class 2 and 9079 AllroundWork, Cap. Centre model wears 6233 AllroundWork , High-Vis Work 
Trousers Holster Pockets+ Class 1, 8039 AllroundWork, High-Vis FZ Hoodie Class 2/Class 3 and 2524 AllroundWork 
37.5® Technology Short Sleeve T-shirt. Right model wears 6131 LiteWork, High-Vis Shorts+ Holster Pockets Class 1, 
8039 AllroundWork, High-Vis FZ Hoodie Class 2/Class 3, 2502 Classic T-Shirt,= and 9079 AllroundWork, Cap.

FISC-SN516 A4 SWW Hi-Vis SS19 PC 3mm bleed.indd   1 16/04/2019   10:31
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quality, comfortable size and fit 
is essential to modern uniform 

design. 
At Sugdens, the design process for a new customer starts 
with assessing the uniform fit they use currently and how the 
wearers feel about it. If we’re manufacturing 
‘like for like’ uniforms, we must guarantee we 
copy that fit exactly for continuity.

We may be asked to improve the fit of the 
garments but retain the look, or create 
a new design, so we constantly need 
to ensure we offer a garment that the 
wearers feel comfortable to be in all day. The 
wearer is key to any successful uniform rollout. 
If someone likes their uniform and are happy to put it on every 
working day, this goes a long way to having a responsive and 
flourishing workforce.

We recommend a trial for new styles to check comfort and 
fit for the wearers. It is crucial for the designer to ‘walk the 
job’ to understand the role of the wearer and their day to 
day movements. Talking to the wearer helps to confirm that 
previous mistakes are not repeated in a new range.

Wearers who bend and stretch benefit from a flexible 
feature such as a part-elasticated waistband or an ‘action 
back’ in a top and a longer shirt length would keep 
the garment tucked in. Uniforms also benefit from the 

addition of Lycra or a mechanical stretch for comfort and fabric 
recovery. This ensures that a garment not only fits but looks 
smart for the duration of the day.

Our Group Designer, Judith Waring adds, 

“We produce a ‘sizing set’ where we provide the customer with 
one garment of every size. The wearers can try them on to 
find their correct fit prior to placing their individual orders… 

someone will reference their favourite high 
street shop as ‘their’ fit but they might 
well find they are a bigger or smaller size 
in their new uniform. Obviously no-one likes 
to be a different size - especially if they have 
to size up - But it’s a necessary evil to get it 
right. At the end of the day it’s about how 
the garment fits and not about what size 
label is inside.”

If a garment fits well it will flatter you by helping you look 
slimmer than if you are squeezed into a garment which is too 
small. 

As Coco Chanel said, 

“Dress shabbily and they remember 
the dress, dress impeccably and 
they remember the woman.” 

Coco Chanel 
was right

A

wmsugdens.co.uk

01924 375 951

sugdens@wsg.co.uk

/wmsugdens

@wmsugdens

/sugdens



n often overlooked consideration 
in uniform supply is sizing. We 

don’t mean “does it come in my size?”  
We mean how it fits, and complements, the shape of your workforce 
and more importantly, is the ‘fit’ also ‘fit for purpose’?  JSD is well 
aware of the challenges of creating a single, all-inclusive uniform look 
which meets the challenging demand of a wide range of employee 
sizes, working in widely varying roles, climates and cultures.  

Body shape and size has changed over the years, so a good uniform 
designer needs to be not only following fashion trends but also 
changing body shapes. In the UK, the average dress size is now a 
size 16 and higher in older age groups, so employers need to take 
this into account not only in the design but also in the size ordering 
process.

In the past, many plus-size uniforms have simply been larger 
versions of regular size garments that 
don’t always look good when worn by full-
figured women or men. Ill-fitting garments 
can leave customers with the impression 
that the staff are sloppy and can affect 
the company’s brand image, while 
employees may feel self-conscious and 
uncomfortable, which will affect morale 
and productivity.

A quality workwear supplier will grade 
patterns above a standard size and adjust 
proportions to different body shapes, such 
as shoulder width and body length, to 
ensure a good fit across the sizes. Simple 
adjustments at the pattern cutting stage, such as button positioning 
to minimise gaping, can make a huge difference in comfort and fit.

In order to ensure a uniform ‘fits’ in every sense, whatever the 
employees’ size and shape and job role, the brief is a vital starting 
point. However, many customers don’t know exactly what they want, 
so the design company needs to ask the right questions and act as a 
consultant before the process even begins.

Designing a uniform that works for everyone takes time and should 
involve staff consultation too. Once the initial designs are agreed, 
it takes months of tweaks and adaptations to reach the point of a 
sample uniform. Some employers share the initial designs with 
staff focus groups, made up of representatives from within the 
organisation.  In most cases, rigorous wearer trials are conducted to 
test the uniforms in all working conditions and across all sizes.  

Some uniform ranges are required in standard men’s and women’s 
sizes, others require a bespoke alterations service to ensure the 
perfect fit. JSD uses sizing sets and sizing roadshows, which are 
crucial not only in engaging with staff but also to 
help each individual staff member select the best size 
for them. They are a worthwhile investment that can 
reduce returns and accommodate special requirements 
for made-to-measure garments.
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A To ensure a good fit, it is not just the size that is important, but 
also the type of fabric used.  A good bespoke uniform provider 
can recommend the right fabric options for the brand and budget 
and ensure there is sufficient stretch in the fabrics. Thanks to new 
technology and materials, today’s shapewear can be more tailored 
to flatter varied body shapes. The latest knitted stretch fabrics are 
great for dresses and suiting – offering comfort, easy care and of 
course, a smart, well-presented look.

If a uniform is to be fully inclusive, then it is essential that “made to 
measure” uniforms are an option. For those employees who do not 
fit into a standard size range item, a personal tailored pattern and 
garment needs to be made. These staff need personal attention so 
that their uniform looks and fits as well as their colleagues’. As this 
process takes time, it is essential that those staff who require special 
measures are involved in the sizing exercise as early as possible.

The job role is also a crucial consideration, for example fitted 
uniforms are not practical for roles requiring a lot of physical 

activity. Ill-fitting clothing not only 
hampers activity but can be a safety 
hazard. Baggy overalls can increase 
the chances of tripping, while safety 
harnesses and body armour can chafe 
if they are not shaped for breasts or 
hips.  Airlines uniforms have a unique 
challenge, because cabin pressure can 
mean employees will go up or down a 
dress size during a flight. Fit is not just 
a fashion issue.

Many women report that their 
companies don’t provide maternity 
workwear. This not only leads to 

discomfort but can restrict women from working altogether in 
certain roles.  Just two or three well designed items of maternity 
wear can be included within a main range to dress employees well 
throughout their pregnancy. Gender neutral uniforms as an option 
for all staff should also be considered from the outset.  

While it may be tempting to reach for an off-the-shelf, one-size-fits-
all solution, there are no shortcuts. To reap the business benefits 
that come with investing in a high quality, well-designed and durable 
uniform, there is no substitute for a reputable bespoke uniform 
supplier. Companies like JSD can offer solutions on design and 
tailoring, fabric and technology, breadth of range, smart production, 
stockholding, sizing sets and much more. It is important to find 
a supplier that has the flexibility and expertise to make ranges 
inclusive and cater for all body 
shapes and sizes, including maternity 
items and discreet made-to-measure 
items where required.

Size matters

www.jsd.co.uk

020 8563 5000

          sales@jsd.co.uk

/company/jermyn-street-design



Keep it casual
ll the new Snickers Workwear product ranges 
are designed to meet the demands of modern-

day professional tradesmen and women, which 
means we design clothing which is not only functional 
and comfortable, but it also has to look good i.e. 
fashionable enough for people to want to buy it.

That’s why Snickers Workwear’s new street-smart stretch 
clothing has become so popular in recent 
months

End users are prepared to pay more for garments 
which not only have the look which they desire 
but also of equal importance they have to be 
comfortable, durable and practical.  It’s no good 
having one without the other.  Fashionable 
looking garments which are unsuitable or do not 
have the durability to withstand the demands of 
the workplace are useless.

Our new FlexiWork tShorts are a prime example 
of this.  They have been designed with a slimmer 
more modern cut in new stretch fabrics so not 
only do they look on trend, but they are extremely comfortable 
to wear yet they are hardwearing.  We find when tradesmen try 
these on in stores or at shows they notice the difference straight 
away.                                          

We have a range of clothing specifically designed for women, 
which covers trousers and top wear.  We have a vast range of 

sizes to cover 3 leg lengths as standard (short, regular and 
long) as it’s so important when wearing trousers that the 
kneepad pockets are in the correct position so knees are 
properly protected when kneeling.   

Comfort is a key factor for us when designing clothing for 
women so we shape our garments to fit the female form.  
Surprisingly though, increasing in popularity amongst women 
is our FlexiWork range which is made in a stretch fabric and is 
comfortable for all body shapes, both men and women alike.

Snickers new Hi Vis products are innovative and 
mirror the technical progression in fabrics and 
functionality that we have introduced to our 
standard lines of Workwear.

Snickers believes that people are moving away 
from the cheaper ‘throw away’ hi vis products in 
favour of workwear garments which have been 
designed with quality, functionality and looks in 
mind.

The Snickers Hi vis range is designed for people 
who demand high levels of functionality and 
durability from their Workwear.  

Design is important as it has to be comfortable, but fabric 
choices are also equally important.  We are introducing 37.5 
fabrics into our insulated range and we are introducing hi vis 
fabrics to our Flexi Range, which have a body mapped design 
and they are made from a ventilating stretch fabric.

For more information: www.snickersworkwear.co.uk
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Uniform fit,
uniform comfort

ombining practicality, 
functionality and the latest 

fashion trends with a relaxed and 
comfortable staff uniform creates 
a friendly, approachable image.
Casual workwear can embody a variety of different garments 
depending on the workers environment and the demands of the 
job. 

Designed to suit the rigours of the day, our designs focus on 
function, comfort and style. Modern workwear abandons the 
constraints of traditional workwear, taking a lot more inspiration 
from the items of clothing individuals wear outside of the 
working environment. We have contemporary polos, t-shirts and 
sweatshirts that transfer to any surroundings, helping to create 
a clean, smart image without compromising on the comfort and 
functionality that the job demands. 

To provide the functionality for the job, the latest in fabric 
technology is increasingly called in to play. For example, 
innovative wicking shirts offer the latest in moisture 
management, keeping the wearer cool, dry and comfortable 
when working outdoors on a warm day. Or the addition of hard 
wearing, soft shell, fleece-lined jackets offer protection 
from the elements on a bitterly cold day.

The type of work also allows different options in trousers, 
from cargo trousers with plenty of pockets and padded 
knees to more traditional trousers, fit for everyday tasks.

It’s important that the wearer gets the most appropriate 
workwear needed to do their job. A uniform should never be a 
uniform just for the sake of it. It is an essential item to enable the 
wearer to feel comfortable and ready to take on any challenge 
thrown at them throughout the course of their working day.

At Sugdens, when we put together options for casual workwear, 
we follow the mantra – Easy Wear, Easy Care. All garments are 
easy to maintain, quick drying and functional, with no need, or 
minimal need, for ironing, depending on the garment. The range 
consists of soft shell jackets, fleece jackets, sweatshirts, polo 
shirts, t-shirts and a range of trouser options.

The opportunity to add custom embroidery to workwear offers a 
chance to showcase your company logo and make a professional 
impression whilst on duty, making your company’s workforce 
instantly recognisable. Embroidery is growing into a low cost and 
distinctive way to personalise workwear as companies look to 
provide their workforce with stylish solutions that showcase their 
company in the best way possible.

Innovation and new fabric developments will continue to keep 
the workwear sector fresh and current as we rise to meet the 
challenge of combining durability and
functionality into a progressively 
more fashion-oriented workwear 
offering.

C

wmsugdens.co.uk

01924 375 951

sugdens@wsg.co.uk

/wmsugdens

@wmsugdens

/sugdens
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ANIVEC’s main goals are to open paths, define strategies, 
create tools to support companies’ competitiveness in the 
face of globalization, guarantee a sustainable future for our 
companies and our workers, promote the name of Portugal and 
continue to provide support in matters such as the Collective 
Bargaining Agreement, investment, internationalisation or, 
more recently, issues such as innovation, sustainability and 
succession planning.

For more information, visit:

ANIVEC 
A proud history and bright future

NIVEC is the Portuguese 
Association of Clothing, Apparel 

and Fashion Industry, with more 
than 84 years and a tremendous 
rich history, with roots in the early 
nineteenth century. 
ANIVEC has always been present and in the lead in the main 
moments of development and transformation of the apparel, 
clothing and fashion industry in Portugal and in Europe.

Nowadays, it provides services and develops activities 
essential to the competitiveness of companies in the sector 
and seeks to guarantee a future that, at least, equals the 
prestigious past.

ANIVEC guides its functions in the logic of direct contact 
with companies, in order to respond to the challenges and 
concerns of the clothing sector.

www.anivec.com        

www.facebook.com/ANIVEC.APIV

rebrand.ly/dnjba2

A 
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Fruit of the Loom
Casual means comfortable

long the lines of “Keep it Casual”, 
Fruit of the Loom offers a wide 

choice of workwear products that 
combine high performance with style 
while boasting excellent value for money. 

The 65/35 Polo Shirt for men and women 
is a Fruit of the Loom classic for workwear 
and corporate fashion. This polo scores 
points not only with its extensive range of 
over 20 colours but also with its easy-care 
fabric. This means staff not only look good 
at higher temperatures – they feel good 
too. The 180gm/m2 polo shirt is machine 
washable at 60°, requires minimum ironing 
and withstands even heavy-duty wear. It is 

available for 
men in sizes 
S-5XL and for 
women in sizes 
XS-2XL.  

A newcomer 
to the range 
is the stylish 
Tailored Fit 
version for 
men with 
three-button 
facing in the 
same colour. 

Ideal for professions that call for a modern 
look yet still require the highest degree of 

functionality in 
the workplace.  

These styles 
are great for 
coordinating 
with the 
Classic Sweats 
range and are 
also designed 
for all print 
applications.

The Classic 
Sweats range 
is available in 280gm/m2 soft brushed fleece 
for comfort and style. The collection ranges 
from sporty designs such as the Classic 
Hooded Sweat and Sweat Jacket to more 
traditional styles such as the Classic Raglan 
Sweat and Classic Set in Sweat. Sweats for 
men and women are available in numerous 
colours and are suited to a variety of uses. 
All styles come in a poly-cotton blend 
and with a 100% cotton print surface for 
perfect print results.

The Fruit of the Loom 65/35 Polos and 
Classic Sweats are the ideal choice for any 
type of corporate environment. They promise 
consistent quality, easy-care fabrics, casual 
styles and maximum durability. 

For more information visit: 

www.fruitoftheloom.eu

A 
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Innovations 
in footwear

ith over a century of shoe 
making heritage dating back to 

1890, footwear is in the Turner family 
DNA.
V12 Footwear launched in 1998 as a personal project of 
Ben and Andy Turner. It began with a vision to design and 

produce stylish safety 
footwear that is tough, 
comfortable and 
reliable. 

Since 2003 the 
company has matured 
its practice, increased 
its client portfolio 
and expanded in 
terms of business, in 
worldwide projection, 
including international 
markets selling into 19 
countries in the last 12 
months.   

Where V12 are now
Every safety boot V12 create starts 
with a hand crafted wooden last - a 
carefully thought out unique shape, 
that is very similar to that of a human 
foot. By combining data from scans 
of more than 4000 different feet, 
they have created what we believe is 
the most universally comfortable foot 
shape. They begin with wood, as this 
is the best tradition, and combine the 
skills of the only remaining commercial 
British last maker with their research 
to carefully create a perfect wooden 
last. This technique has allowed the 
company to tailor its footwear to 
both men’s and women’s unique foot 
shape, ensuring the best possible fit and 
increased comfort. 

V12 footwear worked with women at Transport for London on a 
women’s footwear range as there was very little choice available 
on the market and they were just wearing a smaller sized men’s 
shoe. 

W
V12 - A brief history
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Co-founder Ben Turner explains, 
“Usually, unisex footwear is 
made and scaled to men’s feet, 
but a woman’s foot shape is 

different and design needs 
to accommodate this. 
The bone structure of a 
typical woman’s foot not 
only tends to be shorter 
but also narrower, meaning 
that a smaller size men’s 

boot is just not going to fit 
well.”

V12 have provided women with 
a perfectly fitting, comfortable 

solution that will leave them free to 
focus fully on the job at hand. The company are quite the innovators with the award 
winning MukGuard, the most environmentally friendly reusable overshoe, helping to 
reduce the amount of plastic waste created from conventional disposable overshoes. 

It is now possible to personalise V12 Footwear using Dynamic Arch insole which 
conforms fully to EN20345 and can help with early stage foot disorders such as 
Plantar Fasciitis and musculoskeletal issues.

They have also just launched an impressive range of safety trainers and hikers 
available in both men and women’s fit. 

And what’s possibly their most impressive innovation to date, the IGS sole. Taking 
three years to develop and being the only four-star grip rated multi-use sole on 
the market, it has provided phenomenal slip resistance, helping to reduce the most 
common accidents in the workplace, namely, slips, trips and falls.

What’s next for V12 
footwear
V12 are set to continue their rapid 
growth with a key focus on high 
quality health and safety footwear 
with an emphasis on customisable 
comfort, as seen with the Dynamic 
Arch insoles. 

With over 20 successful years 
under their belt, V12 are going from 
strength to strength. Not only will 
they continue with researching, 
testing and innovating, embracing 
new technologies and materials to 
keep your feet comfortable and safe, 
they are also focusing on sustainable 
plastic reduction and environmentally 
friendly solutions.

v12footwear.com

01249 651900

sales@V12footwear.com

/v12footwear

@v12footwear

/v12footwear

Why use V12?
• The only 4* grip rated multi-

use sole on the market

• 200 day guarantee on all 

footwear

• Personalised comfort for 

increased wellbeing

• International presence
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Ecmanage bv
Amperelaan 4,
2289 CD Rijswijk
Netherlands
www.ecmanage.co.uk
t: +31(0) 70 415 71 20
E: info@ecmanage.co.uk

Ecmanage is the 
system for the 
complete ordering 
process of company 
clothing, personal 
protective equipment 
(PPE) and other 
personal equipment.



ithin the professional clothing industry, 
footwear is one of the most important 

and too often, neglected sectors. Foot 
fatigue, plantar fasciitis, hammer toes and too 
many other conditions are becoming more and 
more prevalent in the modern-day workplace. 
Stuart Jukes, Managing Director of PULSAR®, continues to 
recognise the importance of having the correct, functional, 
safe and proper-fitting footwear for any job. PULSAR® has been 
trading since 1979, with pillars of reliability, innovation and 
respect as the foundations of their enterprise. 

When asked why he wanted to collaborate with Reebok, Stuart 
Jukes said ‘The footwear market is saturated with low-end, 
ill-fitting footwear. The great thing about Reebok is that they 
personally design all their safety footwear and also despatch 
and manage them from their own warehouses.. This way, you 
know exactly what you’re purchasing.’ 

1.2 million pairs of Reebok footwear were sold last year in America 
and Reebok’s ambition to create the safest and lightest pair of 
safety footwear shoes only broadens their market. In this way, the 
ambition of creative innovation perfectly aligned with PULSAR®, 
whose own ambition to only produce the absolute best protective 
clothing drives the business to greater and greater heights. 

‘Reebok brand aligned perfectly with PULSAR®,’ Stuart 
continued. ‘It’s the highest quality product with huge weight 
reduction in the actual design of the shoe. PULSAR® utilises 
similar innovation in our own protective clothing.’ 

In June, four new styles of Reebok safety footwear will be coming 

to the UK. With two specifically designed Ladies designs already, 

it is a relatively well-known problem in the design of women’s 

footwear – and clothing – that the product is designed for a male 

user and then simply made smaller or is given more elements of 

decoration. This is not the case for Reebok safety footwear. 

PULSAR®’s commitment is to provide their customers with the safest 

and most functional products on offer. As stated by Stuart Jukes, 

‘Reebok safety footwear not only continues to try and design the 

safest and lightest safety trainers, but the comfiest as well.’ 

Reebok themselves said of the footwear range, ‘Our work boots 

and trainers in athletic, casual and slip resistant styles are designed 

to offer the perfect combination of comfort and performance. With 

Reebok, you’re given the performance edge necessary to excel, in 

everything from a marathon work day to a critical mission.’ 

The Reebok Excel Light Series is one of the ranges that is stocked 

by PULSAR®. One of the many features that sets the Reebok Excel 

Light Series apart from the rest is the XL Extralight outsoles that 

provide maximum protection from some of the most dangerous 

risks. The safety trainers and boots  incorporate safety, lightness 

and comfort in hard-working environments. 

The brand-new formula developed in Finprojects laboratories, in 
accordance with the international safety shoe regulations, adds 
energy absorption and is extremely flexible. The unique compound 
gives the safety shoe soles an amazing abrasion and slip resistance, 
great compression set, is non-marking and adds one of the most 
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important features, for both Reebok and PULSAR®… lightness. The 
innovation behind the Reebok Excel Light Series is demonstrative 
from the get-go.

When commenting on the collaboration between Reebok and 
PULSAR®, Stuart Jukes stated, ‘PULSAR® is the official UK distributor 
for Reebok safety footwear and our brands have a synergy between 
them.’ 

PULSAR®’s customer response from their collaboration with Reebok 
has been very favourable and incredibly well received. The safety 
footwear pairs incredibly well with servicemen and servicewomen 
who are constantly in and out of vehicles and homes. Most will 
be wearing the footwear for between 9-10 hours a day, making it 
fundamental that the design of the trainer or boot provides the 
highest level of comfort. 

The relationship between performance 
and lightness of a product can often 
be quite contradictory in finding the 
materials to cater to both needs. This is 

something that PULSAR® knows well and has tackled head on in 
their protective clothing garments. In order to create shoes that 
can offer the level of performance that is fundamental to providing 
workers with the ease they need to do their job; new materials 
need to be utilised correctly. This innovation is exactly the kind of 
synergy previously mentioned by Stuart. 

One of the questions raised by the collaboration between Reebok 
and PULSAR® is ‘Why should customers, that know Reebok as an 
athletic based brand, feel comfortable with using Reebok footwear 
for an entirely different purpose in the workplace?’ 

Stuart Jukes had the answer. ‘Reebok are a footwear manufacturer, 
they come from a high performance, athletic-based background. 
They understand the basis of making a trainer or boot that will 
perform and how to adapt this performance to fit the safety 
market.’ 

It cannot be denied that even the name ‘Reebok’ sparks familiarity 
in most people. They are, without question, a Global brand. 
Their collaboration with PULSAR® speaks to one of the mantras 
Stuart Jukes tries to live by. ‘We’re not just trying to manufacture 
products to the standard, we’re constantly and consistently 
exceeding the standard.’ 

For more information on PULSAR®’s collaboration with Reebok, 
please visit www.pulsaruk.com 

www.pulsaruk.com

01527 962012 

sales@pulsaruk.com

/PULSARHIVIS

@PULSAR_UK

/PULSAR
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ATRA is an independent organisation providing 
international product research, testing and supply chain 
technical services in the footwear, PPE, furniture and 

chemical industries. The company was established in the UK 
in 1919 and now has technical facilities in Europe and China 
serving customers throughout the world.

SATRA started out as the ‘British Boot, Shoe and Allied Trades 
Research Association’ with research work that included efforts 
to counteract the cracking of patent leather 
which, at the time, was made with linseed 
oil, as well as the proper use of adhesive and 
investigations into metal tarnishing, salt spue 
(with its possible link with incomplete chrome 
tannage) and the chemical analysis of welted 
insoles.

Once the Second World War ended, Avenue 
House in Kettering was purchased and 
converted for laboratory work and was known as 
‘SATRA House’. From that time, the association 
was generally referred to as ‘SATRA’.

SATRA made significant progress in the 
technical field in the years following the war. 
One of SATRA’s most notable achievements 
during that time was the design of the climbing boots used 
by the successful British Everest Expedition in 1953. Demand 
for research and testing increased and in 1965 SATRA had 
the honour of welcoming Queen Elizabeth II and the Duke of 
Edinburgh as they toured the Kettering laboratories.

In 1969, SATRA celebrated its Golden Jubilee, the same year 
in which it received the highly coveted ‘Queen’s Award for 
Industry’. This accolade was presented for one of the most 
significant technological contributions to shoemaking, namely 
the development of the moist heat setting process, which set 

SATRA reaches its 
centenary year

the shape into footwear in minutes rather than hours or days. 
Footwear technology in the 1980s focused on computerisation 
and a considerable proportion of SATRA’s research during 
this time was devoted to the potential of the new breed of 
microcomputers. 

The first version of SATRA’s upper material management system, 
‘SATRASumm’, was developed together with the ‘SATRAData’ 
labour cost control system. Later, a computer-aided sewing 

machine training and diagnostic system called 
‘VisionStitch’ was released. The 2019 version of 
this has just been launched. 

The testing of PPE at SATRA increased in the 
mid-1980s when chainsaw boots were assessed 
in the footwear laboratory. 

In 1994, SATRA was appointed as a ‘notified 
body’ for European testing and inspection 
of footwear and clothing. SATRA opened 
test laboratories in Dongguan, China in 
2012. In 2006, the footwear testing team 
moved to the new Wyndham Way site (the 
location of the current, much-expanded UK 
headquarters) and immediately benefited from 
having more extensive laboratories in which 

to perform assessments. In 2000 SATRA purchased its first 
walk-in environmental chamber and today has the capability 
of assessing products from -40°C to +50°C and at relative 
humidity between 10 and 90 per cent. 

The use of mannequins in PPE testing and CE marking was still in 
its infancy when the SATRA Instrumented Dummy (‘SID’) project 
began in 2000. SID’s body incorporates 108 thermal sensors and 
was designed to assess the effectiveness of gloves, headwear, 
footwear and other items of protective clothing while the dummy 
is subject to extreme heat from jets of flame. 

S
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Other desirable properties which many upper materials 
possess include surface colours and textures, moisture 
absorption and permeability, and thermal and water 
resistance. 

PPE has developed into far more than a means of protection. 
Progressive brands will not only want to conform to the latest 
legislation, but in many cases exceed it. They will also want 
their products to be durable, comfortable and possibly contain 
some element of fashion in order maximise their market. This 
will often mean pushing properties like water resistance far 
beyond the minimum legislative requirements.

This has meant a growth in requests for advanced testing 
and subsequent development of advance whole footwear 
tests. Tests for determining breathability and comfort in 
different climatic conditions ensure brands can make and 
justify commercial claims backed with high quality scientific 
evidence. SATRA continuously develops new test methods and 
machines in response to our customers’ needs who require 
test methods that are closer to real world situations. For 
example, water in the real world will often contain sediments 
and sands that damage the footwear and components 
such as stitching. This has resulted in a new test method 
to replicate this situation and mimic the kind of returns the 
customers are experiencing in reality.

SATRA’s innovation and development department work with 
manufacturers of safety footwear to develop new tests to 
put new materials under rigorous testing conditions, some of 
which often end up as recognised test methods contained 
in specifications. SATRA’s innovation and development 
department see these problems and issues of new materials 
all the time and work with companies to resolve them. 

For more information, visit  www.satra.com  
email: footwear@satra.com

Since its inception, SATRA’s PPE testing and safety product 
certification services have expanded considerably to assess 
virtually every type of safety product, including fall arrest 
equipment, stab-proof jackets, protective eyewear, motorcyclists’ 
clothing and firefighters’ helmets.  

The year 2018 was particularly eventful and successful for SATRA 
with the establishment of SATRA Technology Europe, an Irish 
Notified Body, a new facility in the UK to expand the engineering 
division and with many business areas achieving record growth.   

Innovation and development is at the heart of what SATRA can 
do for its members. Although new trends, innovative materials 
and style are important, manufacturers and designers should 
always recognise the rigorous tests that safety footwear needs to 
undergo to comply with the PPE Regulation.

There is an increasing trend of using of bio fabricated and 
sustainable alternative materials (e.g. recycled plastic or waste 
wood pulp) in the footwear industry at large. 

When choosing new and innovative materials, the old rules relating 
to comfort, fit and size still apply as well as essential properties 
that all upper materials need to possess, which are 

• Being available in sheet form (as large and as 
uniform as possible) 

• The ability to be cut, punched, stitched, roughed, 
adhered, cleaned and repaired 

• Being economical 

• Having resistance to manufacturing processes 
(such as heating, steaming and stretching) 

• Being flexible and comfortable 

• Being resistant to ageing, damage and breakdown 
in wear 

• Being durable 
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ost were manufactured using steel toecaps 
and midsoles, with Goodyear welted soles, 

metal eyelets and a traditional lacing system. 
Today, manufacturers put their best foot forward 
by using featherweight, fibreglass toecaps and 
kevlar midsoles.
Modern sole units utilise various 
materials to reduce weight, improve 
flexibility and enhance durability. Dual 
density sole units are used to balance 
the trade-off between weight, comfort 
and durability. Common materials include 
EVA, Polyurethane, and Nitrile Rubber.

Innovative fastening mechanisms, like the 
BOA fastening system, improve fit, solve 
problems including snagged or snapped laces and removes 
the tripping risk.

Manufacturers expand ranges by offering products with 
different properties including anti-static, ESD certified, 
conductive and Electrical Hazard. 

Anti-static: an electrical resistance between 0.1 and 1000 
megaohm (M), measured according to EN ISO 20344:2011. 
They conduct static electricity through the insole, linings, 
outsole and into the ground, helping regulate the build-up of 
electrical charge on a person’s body and help protect against 
the dangers of static build-up in the workplace.

ESD: has the same benefit as Anti-Static, however its 
resistance range is lower, between 0.1 and just 100 megaohm 
(M). It’s important to note that there is an additional, stricter 

standard for ESD conformity which is EN 61340-5-1:2007:

Footwear marked with EN 61340-5-1:2007 has a lower 
resistance range between 0.1 and just 35 megaohm (M).

Conductive: used in environments with a potentially explosive 
atmosphere. Including sectors such as aerospace, defence 
and advanced manufacturing. It has an electrical resistance 

of effectively zero which offers 
no protection against electrical 
currents so must not be worn 
in areas with charged electrical 
equipment or open circuits.

Finally, Electrical Hazard footwear, 
the opposite of conductive, is 
designed to prevent electric shock. 
EH footwear must withstand 
18,000 volts at 60 Hz for 1 minute 

with no current flow or leakage in excess of 1.0 milliampere. 
It’s designed for a variety of markets which include power 
and transmission companies and their contractors, electrical 
contractors, home installation and fitters, house builders, 
electric vehicle charge point installers and hybrid car 
manufacturers.

Rock Fall are key in a shifting market with ever-increasing 
ranges of style which set market trends. In recent years the 
company has rationalised and diversified its product offering 
to provide its customers with the collection they need to 
grow their business. Supplying exclusively via Authorised 
Distribution Partners, Rock Fall pro-actively work with major 
end-users and industry associations to improve Workplace 
Safety. 

For more information, visit www.rockfall.com

Rock Fall
Looking back over the last ten 

years in safety footwear.

M
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Jellyfish skin 
fashioned into 

protective fibre
nderwater invertebrates 
have provided scientists 

with the inspiration to 
create an electronic skin 
that functions like jellyfish 
skin. 
The electronic skin is transparent, 
stretchable, touch-sensitive, self-healing 
in aquatic environments and could be 
used in everything from water-resistant 
touchscreens to aquatic soft robots, claim 
the team from the National University of 
Singapore (NUS). 

Assistant Professor Benjamin Tee and his 
team from the Department of Materials 
Science and Engineering at the NUS 
Faculty of Engineering developed the 
material, along with collaborators from 
Tsinghua University and the University of 
California Riverside.

The researchers spent just over a year 
developing the material and its invention 
was first reported in Nature Electronics 
in February 2019. Asst Prof Tee has been 
working on electronic skins for many years 
and was part of the team that developed 
the first-ever self-healing electronic skin 
sensors in 2012.

According to NUS, the electronic skin is 
created by printing the novel material 

into electronic circuits. As a soft and 
stretchable material, its electrical 
properties change when being touched, 
pressed or strained. “We can then 
measure this change and convert it into 
readable electrical signals to create a vast 
array of different sensor applications,” said 
Tee. “The 3D printability of our material 
also shows potential in creating fully 
transparent circuit boards that could be 
used in robotic applications. We hope 
that this material can be used to develop 
various applications in emerging types of 
soft robots,” said Tee. 

Soft robots and soft electronics in general 
aim to mimic biological tissues to make 
them more mechanically compliant for 
human/machine interactions. In addition to 
conventional soft robot applications, this 
novel material’s waterproof technology 
enables the design of amphibious robots 
and water-resistant electronics. 

Tee and his team are hoping to explore 
further possibilities of this material. 
“Currently, we are making use of the 
comprehensive properties of the 
material to make novel optoelectronic 
devices, which could be utilised in many 
new human–machine communication 
interfaces,” he said. 

Read more at 
www.interestingengineering.com

U
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Happy Birthday 
Wearwell

ounded in 1939, Wearwell is one 
of the UK’s longest established 

and most successful workwear 
manufacturers. 
With a reputation for producing best-
in-class workwear, the Staffordshire 
firm manages each step of the 
production process in-house, from 
fabric technology to garment design. 
It’s this wealth of experience and 
unwavering commitment to the 
highest standards of knowledge 
and production which has led it to 
one of the most exciting initiatives 
in its 80 year history, a milestone it 
celebrates this summer. 

Its team has poured all eight 
decades worth of protective clothing 
know-how into a brand new range 
of cutting-edge arc flash protection 
and flame-resistant clothing, Multi-
Norm. 

The major new launch comes under 
the award-winning workwear 
manufacturer’s Tecwear label 
and is among the most advanced 
workwear of its kind. The arc flash 
protection and flame resistant 
garments have been created following lengthy collaboration, 
research, design and development with employers, workers 
at risk of arc flash and fire-related hazards and fabric 
manufacturers. Garments within the 
range are able to withstand extreme 
temperatures of up to 12,000°C, 
explosive forces, emission of plasma, 
fast moving debris and hot liquids.

One of the things that sets Wearwell apart from others in the 
industry is its firm belief and support for UK manufacturing. 
Its factory was recently given a modern revamp. It has added 
offshore manufacturing to strengthen its offering with a 
facility in North Africa and further manufacuring in China, working 
alongside the 65-strong UK team. Some 3,000 Wearwell garments 

are made in the UK each week.

In addition to being a technical 
leader, Wearwell is also a creative 
force. It boasts its own design team, 
manufacturing facility, warehousing 
and embroidery department located 
in the West Midlands, serving clients 
a range of traditional and emerging 
business sectors, from workwear, 
industrial laundry and distributors to 
healthcare, construction, hospitality 
and the individual end user.

Richard Wright, Wearwell CEO says, 
“Putting people at the heart of the 
business is what makes Wearwell 
the company it is. It’s not unusual to 
walk through the factory and come 
across a familiar face. Many of our 
team members have been with us for 
decades, some in excess of 40 years.

“At its core, Wearwell is a UK 
workwear manufacturer with a 
global reputation for best-in-class 

workwear and first class customer services. We’re very proud 
of our new range, our history of serving those on the front line 
and our commitment to manufacturing here in the UK.”

F

www.wearwell.co.uk

 01827 63651 

 sales@wearwell.co.uk

/Wearwell.UK.Ltd

@Wearwell_UK_ltd 

/wearwell-uk-limited
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Engineered to be strong and highly resistant to 
abrasion, CORDURA® fabrics are a durable layer 
of protection for active consumers at work and 
at play, in the urban jungle or at the mountain 
top. 

“It’s always an honour to collaborate with 
workwear professionals who deliver cutting-
edge, stylish and functional garment solutions.  
And it is through involvement in student design 
competitions, that we often get the opportunity 
to see our fabric technologies come to life in new 
and innovative ways because of the unique and 
fresh perspectives that these young designers 
bring,” said Cindy McNaull, global CORDURA® 

development director. 

“We know how important it is to not only 
believe in the future, but to invest in it as well, 
by inspiring the next generation of designers 
who are committed to helping empower the 

workforce.”  

NVISTA’s CORDURA® brand continues 
its commitment to inspire designers to 

develop durable, comfortable, on-trend 
solutions for today’s workers through its 
support of student design competitions 
such as VISION.    

A Vision for Cutting 
Edge Workwear

I One of the first steps to 

creating innovative products and 

garments is sourcing innovative 

materials. CORDURA® fabrics 

have been recognized for their 

long-lasting performance and outstanding innovation through 

industry awards such as ISPO TEXTRENDS which celebrates 

forward-looking technologies in line with global textile trends.  

This year CORDURA® 4EVER™ knits gained the 

top awards.  Offering a long-lasting performance 

solution for hoodies, leggings and other active 

clothing designed for both extreme conditions 

and everyday challenges these knits are 

engineered to be soft yet highly durable with 

comfort treatments like a brushed finish or raised 

nap that help enhance wearability.  The versatility 

of these type of knits in sports inspired workwear 

was showcased by one of the winners of the last 

VISION student contest.  

The CORDURA® fabric portfolio is increasingly 

diverse, offering solutions that are used in many 

industries and applications such as performance denim, hardwearing 

reinforcement fabrics, breathable, durable knits for footwear and 

specialist stretch and protective solutions.  Fabrics designed to help 

make jeans stronger, footwear longer lasting and workwear more 

resilient.  

cordura.com /CORDURABrand

+44 (0)1452 633723 @CORDURABrand

cordura@invista.com /cordura®-brand-fabric



lash resistant clothing has been 
developed to significantly improve 

the personal safety of those men and 
women who protect other people, 
facilities, infrastructure and events.
There are many men and women out there who have chosen a 
profession that puts them in danger every single day and we 
believe those individuals have the legal and moral right to be 
equipped appropriately. We have created our SlashPRO® Slash 
Resistant Clothing brand for precisely this reason, offering 
extremely high levels of cut protection to areas where commonly 
used body armour leave the body exposed and vulnerable.

This relatively new protective clothing brand is made from 100% 
Cut-Tex® PRO, a soft high performance cut resistant fabric, 
offering outstanding levels of cut, tear, puncture and abrasion 
resistance. Cut-Tex® PRO is produced in the heart of England.

Cut-Tex® PRO offers tested and certified EN 388:2016 Blade 
Cut Resistance Level D (or Level 5 base on the previous 2003 
standard), as well as ANSI/ISEA 2016 Blade Cut Resistance Level 
A5. It is also washable, lightweight and kind to skin.

Originally it was primarily being used in cut resistant clothing for 
flat glass and sheet metal production and processing facilities.

Since then we have been approached by individuals looking 
to use Cut-Tex® PRO for theft-proof beach bags, travel cases, 
storage protection and even animal welfare. Whilst we cannot 
guarantee effectiveness in all applications without thorough 
testing, we have been delighted to work with so many innovative 

thinkers eager to use Cut-Tex® PRO as a solution for their 
product.

Now, more recently, we have started and use this outstanding 
fabric to produce SlashPRO® Slash Resistant Clothing. Why you 
might ask? Well, let me look at some aspects of human anatomy 
in a moment, to help you understand why this type of ‘Personal 
Equipment’ makes real operational sense to law enforcement and 
security professionals, and other public facing professionals at 
risk on a daily basis.

Why Slash Resistant Clothing Makes 
Operational Sense
The New York Post published the news on Monday morning, 
16 April 2018, of a very young school boy who took a 
simple kitchen knife and walked into his central Minnesota 
elementary school. This young boy slashed three fellow pupils 
aged 8, 9 and 13 years-old a few minutes later.

This tragic incident highlighted once again that public facing 
professionals must accept that literally anyone carrying a 
knife represents a real danger to someone’s life. Recent events 
around the world have highlighted again that we just can’t 
imagine who we will face and what we will encounter when 
we go to work and that’s exactly why I believe slash resistant 
clothing makes operational sense.

Slashing dangers have become relatively frequent for these 
workers and it is has become a realistic and daily occupational 
risk and we must understand that the cutting of a key artery 
or blood vessel can cause rapid blood loss, shock and even 
fatality.

S
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The side of the neck and throat just about even with the 
Adam’s apple. This area contains the Carotid Artery and 
Jugular Vein. If either is cut the victim will bleed to death very 
rapidly. A horizontal cut across the neck and throat will not 
only sever your Jugular Vein and cause death. The brachial 
artery run along the inside of your arms. This artery is deep 
but severing it will result in unconsciousness in as little as 15 
seconds, and death in as little as 90 seconds.

Basic understanding of human anatomy will also tell us that the 
muscles of our forearm will contract, and they will pull on the 
flexor tendons when we are holding something in our hand, 
such as a weapon, shield, baton, pepper spray or CS gas.

These tendons pass through our wrist and are attached to our 
fingers. During an attack, if someone were to cut the tendons 
or the muscles that power them, our hand will no longer be 
able to close and hold whatever we were holding before. 

Meaning we would no longer be able to defend ourselves or 
restrain the attacker. 

Sometimes this is referred to as ‘biomechanical cutting’. Slash 
resistant clothing can effectively prevent such injury and keep 
the wearer of such protective garments functional and alive.

Effective protection should be afforded to the tendons and 
muscles in the following areas; forearms, the biceps and triceps 
and the quadriceps just above the knee. These areas should be 
protected as these can be targeted to limit your ability to move 
or defend yourself.

If we quickly look at the legs, the area just above the knee. This 
is also a vulnerable point of the body as the muscles in your legs 
narrow and connect to the patellar tendon. It is a large surface 
area and if someone is close enough to reach our body, that 
person will clearly also be close enough to reach our quadriceps. 
A cut on this area that causes sever injury is called a ‘mobility kill’.  
We would no longer be able to defend ourselves.

Individuals that accidentally slash limbs in a frenzied attack 
or others who are highly trained and purposefully attack a 
vulnerable area to incapacitate our officers do exist. This article 
should simply highlight the risks and threat they face daily. 
Risks and threats the overall public is just not aware of or simply 
cannot comprehend. 

For more info, visit ppss-group.com

Slash resistant 
clothing

protecting frontline professionals

About the Author
Robert Kaiser is the CEO of UK based PPSS 
Group, global leader in high performance 
body armour and clothing.
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What makes your company stand out when it comes to the 
corporatewear market? 

Operating in 81 countries worldwide, we are one of Europe’s 
largest textile suppliers to the workwear and Flame Retardant 
markets. We have a passion for coming up with new ways to 
meet the most stringent performance requirements for workers 
in nearly every possible environment, protecting them against 
multiple hazards including fire, heat, static electricity, chemical 
splash and more, while also combining comfort and durability.  

How much of your time/resources as a business is invested 
directly into innovating ‘new’ products for your customers? 
Are the demands driven directly from your customers?

At Carrington, leading the market is hugely important to us and 
the only way to do this is to experiment and push boundaries. 
We take great pride that the production site at our Adlington 
factory is one of the most advanced in the world, with our 

R&D team working on up to 100 new fabrics in various stages of 
production at any one time.  

This is helping us to deliver new innovations that answer customer 
demand. For example, last year, we became one of the first in 
Europe to launch an industrially launderable flame-retardant fabric 
with stretch qualities; Flameflex 275. 

Conversations with customers and the people who wear our 
fabrics is how we understand the needs of today’s workforce. This 
is why we’re able to deliver something that makes a real difference 
to the person wearing it; whether that’s improved fit, a more 
lightweight material, increased protection or simply a better choice 
of colours.  

How do you go about launching new products to market – 
what sort of timescale do you look at and how do you go 
about engaging customers and end users with your new 
release?

Time scales can vary wildly, depending on several factors. If what 
we’re trying to achieve is quite technical or an ‘industry first,’ it’s 
very likely the fabric will have to undergo a more rigorous testing 
process. However, investing time and resources into getting the 
right product is always worth it. The research and development 
phase for Flameflex 275 for example, took nearly three years to 
complete.  

What other wider trends have you noticed happening in the 
corporatewear and workwear markets currently? In what 
ways do you see the market changing over the coming year?

Looking at new ways to become more sustainable has been 
a huge focus for us. Our new stretch fabric Varese contains 
TENCEL™, which transforms wood pulp into cellulosic fibres with 
high resource efficiency and low environmental impact. But 
sustainability doesn’t simply start and finish with the materials 
used, but the processes we have in place. 

The craft of 
Carrington Textiles
arrington have been at the 
forefront of the textile industry 

for many years now. We asked them 
what they thought had put them in 
that enviable position.

C
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Looking at each area of 
operations has allowed 
us to make significant 
improvements in 
multiple areas, including 
our factory floor. 
New machinery and 
equipment have made 
a huge difference to 
the way we operate, 
for example, installing 
a heat recovery system 
(the largest of its 
type in the world) at 
our Adlington factory 
has reduced our CO2 
emissions by 4,000 
tonnes each year. 
We’ve also introduced 
sophisticated 
camera and software 
equipment that can 

identify any imperfections in the textile and calculates the least 
wasteful way to cut rolls of fabric so that these are removed.  

More broadly, partnerships will continue to be instrumental in 
helping manufacturers reach their sustainability goals. From 
governmental interventions, such as the REACH regulation which 
aims to control chemical use, to industry-led initiatives, such as 
bluesign®, there are some great initiatives out there. 

How do you go about creating a garment that’s both 
professional and on trend but avoiding slipping into the 
design elements of ‘stuffy’ and/or ‘boring’ workwear?

A few years ago, we decided to develop a Stretch range that 
would answer the growing demand for garments with built-in 

comfort. The fabrics in our Stretch range combine the tenacity 
of polyester and the breathability of cotton to produce a 
yarn engineered to give permanent elasticity. This means 
garments can flex and respond without placing strain on their 
construction. What’s more, the material retains its original shape 
and appearance, even after industrial laundering. The latest 
development in this range being Molveno, a 4-way stretch fabric 
with LYCRA® T400 and COOLMAX® branded technologies. It 
provides optimum stretch with excellent moisture management 
properties yet is durable enough to withstand demanding end 
uses.  

As well as delivering increased comfort, the range has allowed 
garment designers to move away from the rigid, blocky workwear 
silhouettes of the past and towards a more fashionable garment 
that workers feel proud to wear.  

What are your company plans moving forward – is it to 
focus on the release of new products? Reach out to new 
markets? And how do you set out to achieve that?

Our commitment to innovation and developing new fabrics 
will continue to be a core priority. We’re very excited to have 
launched three new fabrics at this year’s Techtextil in Frankfurt, 
Germany; Xtraflex SL with 37.5® Technology, Varese and Molveno. 

Beyond new products, we’re continuing to expand our global 
presence. An increase in demand for protective garments in 
the Middle Eastern oil and gas industry for example, means we 
recently embarked on a joint venture with a local distributor 
in the United Arab Emirates. This is a region where workers 
are often working in humid conditions where it can be critical 
that fabric is lightweight, protective and easy to move in. Our 
partnership not only means we have enhanced our current 
distribution capabilities but can now also satisfy customer 
needs much faster. 

For more information, visit www.carrington.co.uk



FABRIC & FIBRE VOICE
CALVELEX
CALVELEX is based in the North of Portugal, in the very heart of the Portuguese textiles industry, one of the most 
important textile-manufacturing regions in the European Union. Since 1985, CALVELEX has devoted itself to clothes 
manufacturing and it has always striven to accompany as closely as possible the growth that has taken place within 
the sector. The constant updating of technological equipment and production processes, along with the training and 
motivation of the human resources involved, mean that CALVELEX manufacturing units have achieved a degree of 
efficiency, which place CALVELEX among the most successful competitors in the sector on a national level. 

A W Hainsworth & Sons LTD  Web: www.protectsyou.co.uk.
Julie Greenough Marketing Manager  E: juliegreenough@hainsworth.co.uk  T: 0113 257 0391  F: 0113 395 5686

 Carrington Workwear Ltd

The largest producer of workwear fabrics in the UK, exporting to more than 70 countries worldwide, with over 
60% of our products going to new markets. Over 35 million metres of fabric are produced annually. Throughout 
Europe and beyond, millions of people go about their tasks in workwear made from Carrington fabrics. New 
ideas to meet the most stringent performance requirements encountered in diverse areas such as heavy 
industry, light engineering, food processing, retail, distribution, pharmaceutical, healthcare and defence. 

Carrington Workwear Ltd., Market Street, Adlington nr Chorley. Lancashire PR7 4HJ
Tel: 01257 476 850  Web: www.carrington.co.uk

Sofileta Advanced Textiles

SOFILETA is part of a family-run industrial Group specialising in the design and production of technical textile components.
Since the Group’s creation in 1911, we have developed extensive textile expertise and progressively integrated a wide 
range of professions: warping, weaving, knitting, dyeing, finishing and laminating.

Our vertical integration, allied with the quality of our organisation, allows us to not only produce highly-reliable 
technical textile components - but also offer excellent service to our customers.

Tel: + 33 (0) 474 435 454  Email: cclark_sofileta@btinternet.com  Web: www.sofileta.com/en

W. L. Gore & Associates 

Gore’s prominent position in the workwear market can be attributed to two key factors: their creation and development of 
an extremely wide range of functional and technical fabrics which are waterproof, breathable and windproof; and its policy 
of establishing close brand partnerships with leading manufacturers. Gore Workwear offers the highest quality standard 
of PPE by tailoring the application of its technical fabric to the specific requirements of the end user. Gore garments and 
footwear provide durable protection which will last longer, need replacing less often and offer value for money.

www.gore-workwear.co.uk  Contact Gore on 0800-833357

A W Hainsworth
Hainsworth’s expertise in protective clothing has always gone beyond just manufacturing fabric, since supplying Fire 
brigades with protective fabrics over 100 years ago, Hainsworth have continued to set the benchmark in innovative 
protective fabric for today’s modern emergency service personnel with their range of patented technologies.

A W Hainsworth & Sons LTD  Web: www.protectsyou.co.uk.
Julie Greenough Marketing Manager  E: juliegreenough@hainsworth.co.uk  T: 0113 257 0391  F: 0113 395 5686

Monte do Calvelo, E.N 106 nº 1132, 4620-256 Lustosa, Portugal Tel: +351 255 880 320 Web: http://www.calvelex.com

Sympatex
Sympatex Technologies has been one of the leading global suppliers of high tech functional materials in clothing, 
footwear, accessories, protective workwear (Contract & Workwear) and technical applications. Sympatex 
is represented in more than 20 countries with its headquarter in Munich/Unterföhring. Sympatex develops, 
manufactures and sells membranes, laminates, functional textiles, finished products and bespoke end products for 
a range of applications with selected partners all over the world. Sympatex materials are optimal breathable, 100% 
windproof and waterproof and are manufactured using completely recyclable membranes. 
The technologies and processes are based on the principle of ecological responsibility and sustainability.

Sympatex Technologies GmbH Sonja Zajontz Feringastraße 7a 85774 Unterföhring/Germany 
+49 (0) 89 9400 58-300 info@sympatex.com
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Invista / CORDURA®

For more than 45 years, CORDURA® fabrics have been selected by makers of high performance gear and apparel 
where durability counts. CORDURA® fabrics are synonymous with high durability and are the fabrics of choice for 
many top brands known for making tough, long-lasting products.

Manufactured by authorised fabric producers around the world, the principal CORDURA® fabric collections use 
INVISTA’s high tenacity nylon 6,6 fibre technology and offer excellent abrasion resistance and tear & tensile 
strength. CORDURA® Classic fabric technology is widely used in garment reinforcement. CORDURA® Denim and 
NYCO fabrics based on intimate spun blends of INVISTA’s T420 nylon 6,6 fibre and cotton offer comfortable, durable 
performance solutions for workwear garments.

For more information about CORDURA® brand fabrics please contact: 
INVISTA Textiles (UK) Ltd., Ermin Street, Brockworth, Gloucester, GL 3 4HP, UK. Web: CORDURA.eu@INVISTA.com   
Tel: +44 (0)1452 633789.   Tim Anson – Marketing & Product Development – EMEA Region +44 (0)1452 633789.   
Catherine Anderson Jones  – Marketing Manager – EMEA Region Tel: +44 (0)1452 633723

Toledo Fabrics
Toledo is a specialist weft knitter and finisher and second generation family business, established in 1970, in Pinxton, 
Nottinghamshire. From their 50,000sqft site they utilise a broad base of weft knitting machinery and quality yarns. 
They work with a large range of fibres including, polyester, glass fibre, silver, Protal, Nomex, cotton, X-Static, acrylic, 
polypropylene to name but a few.

Being a manufacture based in the heart of England with on site design capabilities they can offer quick turnaround, 
small run quantities and development of products specifically and exclusively for their customers.

Toledo Fabrics, Dunsil Road Brookhill Industrial Estate Pinxton Nottinghamshire NG16 6NT

Lenzing FR®

Lenzing FR® protects against heat stress. Produced from wood, a natural raw material, Lenzing FR® offers protection against 
heat and flame in a variety of different applications. Around the world Lenzing FR® sets the standard for quality among 
cellulose fibers with an incorporated FR agent. Only Lenzing FR® is produced using the Lenzing Modal® process. This ensures 
that the very highest fiber tenacities are obtained and makes it possible to insert the FR agent in a permanent manner.

Schoeller Textil AG
Schoeller Textil AG is a Swiss-based company that operates internationally. It specializes in the development and 
manufacture of functional fabrics and textile technologies for the areas of active sports, fashion and work. 
schoeller®-works is the division of Schoeller, which is focused on the specificrequirements in the area of workwear. 
A specialized professional team within the world’s most innovative textile company has developed individual solutions 
with added safety, esprit and service.

Schoeller Textil AG, Bahnhofstrasse, 17 9470 Sevelen/ Switzerland  Web: www.schoeller-works.com  E: info@schoeller-works.com  T: +41 81 786 0 800 Fax: +41 81 786 0 810

DuPont
With expertise spanning two centuries, diverse industries and more than 90 countries, our company is uniquely positioned 
to help solve some of the world’s biggest challenges. For more than 200 years, DuPont has brought world-class science and 
engineering to the global marketplace through innovative products, materials and services. Our market-driven innovation 
introduces thousands of new products and patent applications every year, serving markets as diverse as agriculture, 
nutrition, electronics and communications, safety and protection, home and construction, transportation and apparel. The 
DuPont Oval and DuPont™ are registered trademarks or trademarks of E.I. du Pont de Nemours and Company or its affiliates.

Protal Ltd
Protal Limited is part of the Waxman group of companies based in the UK. With over 50 years’ experience, Waxman continues 
to lead the way in flame retardant fabric technology with the new Protal range of protective clothing fabric solutions from 
our quality partner producers. Protal 1, 3 and 5 offer class leading performance in multiple risk environments including flame, 
electric arc, flash fire, and metal splash. Protal fabrics can be dyed to any colour including high visibility and are industrially 
launderable. All Protal fabrics contain the very latest Protex modacrylic fibre designed specifically for PPE applications.

a d v a n c e d  t e c h n o l o g y

Protal Ltd, Grove Mills, Elland HX5 9DZ West Yorkshire.   Web: www.protal.co.uk  E: info@protal.co.uk  T: 01422 310600

If you want to reach decision makers who are 
looking to produce corporatewear, workwear 
and PPE, then make a date in your diary for 

this forthcoming key networking event:  The 
Professional Clothing Awards return this year, 
where you’ll find the industry’s latest innovations 

and designs being celebrated at the 10th year 
anniversary. For more information, please contact:  
T: +44 (0)1908 411 415  E :info@pciaw.org

Riopele 
Founded in 1927, Riopele is one of the oldest textile companies in Portugal and an international reference in the 
creation and production of fabrics for fashion and clothing collections. Incorporating sustainable practices across 
the entire business, Riopele invests in the production of high-quality fabrics, based on natural, synthetic, artificial 
and recycled fibres, with great expertise in polyester/viscose/elastane blends.

Avenida Riopele 946, 4770-405 Pousada de Saramagos, Portugal Tel:  +351 252 990 990 Web: https://www.riopele.pt

+44 (9) 1438 734 000  www.dupont.co.uk

Lenzing Aktiengesellschaft, 4860 Lenzing, Austria, Werkstraße 2
Phone: +43 7672 701 0  Telefax: +43 7672 701 3880  Email: office@lenzing.com
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Quick response to customer needs
Modern technology plays a key role in Kıvanç. Continuous 
investment in its production floor is made in alignment with 
raising business volume in order to meet increase in production 
output and speed. This is another key aspect of the company’s 
DNA. Technological developments are always perceived and 

accepted at a 
very early stage. 
Among others, 
the Kıvanç 
Group is working 
closely together 
with Gerber 
Technology 
and using their 
CAD and CAM 
solutions in 
production. 
AccuMark is 
used for design 

and marker making, while the AccuNest software is utilized 
for nesting. With the help of this equipment Kıvanç optimized 
product design and development of the highly diversified range 
of PSA products from outerwear to underwear and accessories 
to be able to react quickly to customer needs at any time.

Cutting efficiency increased by 50%
And those needs derive from many different areas, be it 
from the fire department, various industrial sectors, forestry, 
search and rescue services, the military or the police. In order 
to keep pace and increase production capacity, the Kıvanç 
Group recently invested in spreading and cutting systems (also 
by Gerber). The close collaboration with Gerber Technology 
as their tech partner and hence Glengo as a longstanding 
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ıvanç - the name stands for 
market leadership, not only in 

its home market Turkey, but far 
beyond. 
Kıvanç products provide health and safety for workers under 
extreme conditions: safety apparel protecting against heat 
and flame, static discharges, electric arcs, molten metals and 
spatters. 

And together with its two other domains Engineering & 
Mining, the Kıvanç Group manages to achieve impressive 
annual growth rates of an average 25% - the use of cutting-
edge technologies makes this possible.

The Kıvanç Group was founded in 1980 and currently employs 
190 people. The Akatek business branch is responsible for 
the development and production of heat-resistant and 
flame-retardant protective clothing. 75 employees manage a 
throughput of 100,000 pieces of clothing per month.

A look at the following proves how innovative the Turkish 
provider with its headquarters at Istanbul is. Kıvanç Group 
was the first supplier in Turkey establishing test facilities and 
laboratories for testing heat resistance of Personal Protective 
Equipment (PPE) in the country and to cover all relevant ISO 
and EN certifications. Quality is the name of the game. Thanks 
to a barcode system integrated in the ERP software used since 
2009, traceability has been made available and all product 
processes can be monitored. Depending upon work order 
number on the label of garments produced by Kıvanç, the date 
of manufacture, materials used in production, date, lot number 
and supplier of raw materials can be traced.

K
“Protection you deserve” - this is the promise of Kıvanç protective clothing. Every month, 100,000 parts are produced.

Kıvanç’s vision is clear: We want to be an 
industry leader whose experience and technical 
know-how make us all proud. This is only possible 
with the use of state-of-the-art technology, for 
example from Gerber Technology.



understand our DNA and the actual requirements.  “This was 
crucial,” added Kıvanç Group Deputy General Manager Yusuf 
Saglam, explaining in more detail why Gerber and Glengo 
were chosen to invest in production: providing high-quality 
support and rapid technical service to continuously improve the 
performance of process management was compelling.

“For us it is important to 
cut the most resistant 
and durable materials 
with highest precision 
and best possible 
material yield,” continues 
Yusuf Saglam. The 
materials used for the 
high-quality protective 
clothing are not cheap 
at all, Kıvanç works 
among others with 
PBI, Lenzing FR and 3M. Application engineers create risk 
analyses for customers and develop recommendations for 
specific materials. Thus, customers receive optimal products 
with the following product promise: “Protection you deserve”. 

Recently, Kıvanç invested in the automated cutting system 
XLc7000 of Gerber Technology and is highly satisfied. This 
is mirrored on supplier side: “It is an honor for us to serve 
and work with such an integrated and leading company like 
Kivanc not only in Turkey, but also worldwide,” emphasises 
Mehmet Aykut Vural, Chief Technology Officer at Glengo. It’s 
no coincidence that the Kıvanç Group’s niche products work 
perfectly together with 
Gerber quality products and 
the unique Glengo service.

For mor information, visit 
www.gerbertechnology.com

local representative, now appears to be an integral part of 
the success story, as evidenced by the numbers speaking for 
themselves. Efficiency in the cutting room could be increased 
by a proud 50% thanks to the Gerber systems.

“The dedicated investments we have made in our production 
floor enabled us to improve our delivery terms by increasing 
our production amount and speed,” Kıvanç Koza, General 
Manager of Kıvanç Group, points out. “Not only our customers 
in Turkey, but also those from many other countries, mainly from 
Europe and here from Germany, Poland, Bulgaria, Macedonia, 
Denmark and other geographic regions, such as the United 
Arab Emirates, Saudi Arabia, India and Singapore, are impressed 
as they recognize our level of technology and the products 
thus manufactured.” At present, 75% of production goes into 
the domestic market, and a quarter is exported. In 2007, 
Kıvanç began exporting protective clothing, a time in which, for 
example, 2,800 pieces of apparel that are resistant to molten 
metal splashes were exported to Mittal Steel Company.

Continuous process improvement 
And Koza furthermore underlines the prestigious attitude that 
Kıvanç has gained by those investments. “Our partners simply 

Technology is the 
key factor

,,
Protection you deserve

,,
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Kıvanç aims to continue surpassing customers’ expectations in 
regards to service and products. This is possible with the use of 
latest technologies (in the picture: Gerber Cutter XLc7000).

Investing in the production of PSA 
plays an important role in Kıvanç’s 
overall strategy. Kıvanç is using a 
variety of CAD/CAM systems from 
Gerber Technology (AccuMark, 
AccuNest, Cutter XLc7000).

ˆ

ˆ
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Sizer launches body 
measuring platform

izer Technologies is a young start-up 
company which has developed game-
changing technology that obtains accurate 

body measurements of its users and is then able 
to provide size recommendations to achieve best-
fit clothing.

A leader in its field, Sizer’s computer vision technology consists 

of a mobile app, which via any mobile device camera, directs the 

user to stand in a few specific poses, whilst images are taken. 

These images are then converted into accurate measurements 

using deep learning algorithms. To date, Sizer has focused on 

providing its technology to online fashion retailers to help them 

tackle the costly burden of high returns due to incorrect size and 

fit and to help increase conversion rates.

Today, Sizer is expanding into the professional clothing market, 

with its role out of its Sizer-pro platform into the UK market, 

launching first with Jalin Design, the go-to design studio for 

bespoke uniforms for many of the world’s most prestigious 

hotels and members’ clubs.

This very attractive platform will enable all workwear and 

S corporate clothing suppliers, to simplify their collection of 

body measurements, by removing the need for manual fitting 

sessions, reducing inventory overload and drastically save on 

time and costs.  

A Sizer kit consisting of a specially configured tablet will be 

available for use at any client’s location, enabling the very 

quick multiple scanning of users and, afterwards, customized 

dashboards will provide reporting of all users’ body 

measurements taken and personal size recommendations per 

uniform type. Sizer-pro can also be easily integrated into any 

B2B or B2C website platform, where at the click of a button, 

any pre-scanned user will receive his size recommendation for 

the clothing item selected online.

Sizer CEO Adam Kaplan commented, “We are very confident 

our technology, with its very high level of accuracy, will 

appeal strongly to the professional clothing industry. 

We recognize the ever-growing issues of size and fit and 

companies’ rise in demand for its employees to be dressed in 

perfect fitting uniforms and not to compromise on ill-fitting 

clothing”.

How Sizer works can be viewed on  http://sizer.me
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ecmanage bv
ecmanage is the system for the complete ordering process of company clothing, personal protective 
equipment (PPE) and other personal equipment. The company was founded by Ron Wessels and Evert 
van Es in 2006.

Ecmanage bv, Amperelaan 4, 2289 CD Rijswijk, Netherlands
www.ecmanage.co.uk  t: +31(0) 70 415 71 20  E: info@ecmanage.co.uk
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SUSTAINABILITY NEWS

Sustainability is being 
prioritised by fashion buyers

he store buyers who pick the clothes, shoes and other 
items that retailers purchase from brands aren’t as well-
known as designers, models, or magazine editors, but 

they’re power players in the fashion industry.

The items they choose for stores make up a large portion of 
the sales fashion brands rely upon and they have a key role in 
deciding what options shoppers will have when they enter a 
store or go online. As intermediaries, they wield major influence 
on brands and consumers alike.
And the buyers from more than 80 department stores across 25 
countries, representing some €50 billion ($56 billion) in annual 
sales, have a message for clothing brands: Sustainability sells.
Sustainability is an increasingly important factor in what buyers 
choose to stock, according to a survey by the consultancy 
McKinsey & Company and Camera Nazionale della Moda 
Italiana, Italian fashion’s governing body.
The buyers expected to nearly double their purchases of 
sustainable products over the next five years, raising them from 
23% of their total budgets to 42%. A quarter of those surveyed 
also said they had stopped selling a brand or product for falling 
short on sustainability.

T What mattered to store buyers the most was how a brand 
sources fabric. Its transparency and the treatment of workers 
at the factories making its clothes – as opposed to things such 
as a brand’s marketing, reputation, or charitable donations. It’s 
an important distinction, the report notes, because addressing 
these fundamental elements “requires a deep review of both the 
business model and the supply chain, with investments that can 
account for 8-12% of total turnover.”

Most store buyers said they would pay a small premium for 
sustainable products, which makes sense, given that shoppers 
continue to show more interest in sustainability. Whether shoppers 
will pay more for sustainable products is up for debate. About 
70% of adults surveyed by research firm NPD Group last year 
said they wouldn’t pay more for them. NPD did note that young 
shoppers are generally more willing to spend on sustainability 
than their older counterparts, a distinction that has turned up in 
other surveys as well. But millennials surveyed last year by LIM 
College put ease of purchase and price ahead of sustainability 
in determining what they bought.

For more information go to: qz.com
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ollowing the last issue where we profiled 
a number of women across various roles 

within our industry, I’ve been thinking about how 
we encourage and support more women to join 
traditionally predominantly male industries.  

This has led to a number of interesting conversations in the last few 
weeks on this issue and especially considering data from Gender 
Pay Gap reporting and the use of ratios as a way of measuring and 
driving female representation on boards and specific industries.  

Gender Pay Gap reporting is now a legal requirement for all 
companies with 250+ employees and has highlighted just how 
different remuneration for the same role in the same company 
(let alone industry) can be. For example, the Office for National 
Statistics has revealed that male financial managers and directors 
still earn 32.4% more than women in the same occupation.  

Due to the way the Gender Pay Gap is reported, differences in 
the types and levels of roles taken by men and women is having 
an impact on the statistics. For example, EasyJet have reportedly 
increased recruitment for female pilots to help counter the Gender 
Pay Gap. 

In March this year, a story about a Delta Airlines mother and 
daughter pilot duo went viral across social media – whilst the 
reaction was extremely positive, the fact it went viral shows how 
unusual it was to see two female pilots together in the flight deck 
(let alone the fact they were related!). According to an interview by 
the BBC (March 2019) “EasyJet now has 222 female pilots, up from 
128 - a 73% increase from 2015. The airline expects to attract 18% 
female new entrant pilots this year and is on track to achieve its 
20% by 2020 target.”

However, gender pay gap reporting isn’t (and shouldn’t be) just 
about looking at women’s pay. In some industries men may receive 
less than women, so this should all be about addressing a balance. 
The whole issue is also more complex than simply ‘who gets paid 
what.’  

For example, as women are on average 39% less likely to negotiate 
pay for a new role or promotion, this may also be a factor. Women 
may also be less likely to request or apply for training and 
development opportunities which could hinder longer term career 
development prospects and some of the women we spoke to in 

F the last issue openly admitted to down-playing qualifications and 
experience at work.

Businesses across all industries need to be mindful of these factors 
to support the differing needs of increasingly diverse workforces, 
not only in their recruiting practices, but also reviewing the way(s) 
that training & development opportunities are advertised and 
offered, understanding retention rates and recording reasons for 
staff leaving.

Aggregate Industries is one example of a company looking to 
achieve better balance for all staff, whilst addressing the number of 
women being interested in this traditionally male orientated sector. 
According to the company’s website in 2018 the business’ workforce 
population was made up of 84% males and 16% females. However, 
as part of a wider diversity and inclusion strategy, “Aggregate 
Industries is committed to achieving a 20 per cent gender balance 
by 2020 and a 30 per cent gender balance by 2030.”  

They are doing this by “taking proactive steps to support men and 
women through the different stages of their careers.”

We’ve seen the impact of extensive work by female STEM 
ambassadors within schools, colleges and apprenticeship 
schemes which will continue to increase the number of girls being 
encouraged to work within these industries. This in turn has led 
to the development of new products adapting to the needs of a 
diverse workforce, such as Leo Workwear’s maternity and modesty 
PPE garment ranges. Hopefully as part of wider initiatives this will 
enable businesses to attract, support and retain women throughout 
the whole of their careers.  

Balance to me is key to success in this area, as without it, companies 
who are trying to achieve ratios purely as part of a tick box exercise 
may be seen to be adopting positive discrimination practices 
and may inadvertently discourage men from applying for roles. 
Organisations that don’t have a culture which fosters diversity and 
are slow to address a balance for the good of all staff, may find 
they suffer in the long term. 
But taking positive action for 
the right reasons will naturally 
increase diversity, and ratios 
for ratios’ sake will be a thing 
of the past.

For more information, visit 
www.shield360.co.uk
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The Gender 
Pay Gap

By Natalie Wilson, 
Managing Director at Shield360
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PPE

Orafol 
Orafolstraße 2, D-16515 
Oranienburg Germany
Tel: +49 (0)3301 864-0
Web: www.orafol.com/
corp/europe/en/frontpage

Rodo  
Lumb Lane, Droylsden
Greater Manchester M43 7BU
Tel: +44 (0) 161 371 6400
www.blackrockworkwear.co.uk

Other Services 

Uniform Express Ltd.
5 Haslemere Way  
Banbury
Oxfordshire OX16 5TY
T: 01295 709774
E: sales@uniformexpress.co.uk

Corporatewear

Cobmex 
Brickfield House 

High Road, Thornwood

Epping, Essex CM16 6TH

Tel: +44 (0) 800 852 7286

Email: enquiry@cobmex.com

Web: www.cobmex.co.uk

Carrington  
Textiles Ltd. 
Market Street, Adlington 
Chorley, Lancashire PR7 4HJ
Tel: 01257 476 850
Web: www.carrington.co.uk.

Clubclass 
Corporate Clothing  
A1 Larsen Road
Goole, East Yorkshire 
DN14 6XF
Tel: 01405 782780

Jermyn 
Street 
Design

34 Galena Road, 
Hammersmith
London W6 0LT
Tel: 020 8563 5000
Web: www.jsd.co.uk

Snickers Workwear 
Unit N3 Gate 4
Meltham Mills Ind Estate
Homfirth, HD9 4DS
Tel: 01484 854788
www.snickersworkwear.co.uk

CORDURA® 
Ermin Street, 
Brockworth
Gloucester 
GL3 4HP

Tel: +44 (0)1452 633723
Web: www.cordura.com

Workwear

Badgemaster Ltd.
Hazelford Way Industrial Park
Newstead, Nottingham
Nottinghamshire, NG15 0DQ
Tel: 01623 723112
Web: www.badgemaster.co.uk

PRODUCT VOICE
Be seen in the Product 
Voice classifieds in every 
issue of the magazine.

Tel: +44 (0) 1908 411 415 

Email: info@pciaw.org

Tailored Image  
8A The Linen Green
Moygashel
County Tyrone
BT71 7HB
Tel: 028 87726876
Web: www.tailoredimage.com

Corprotex Apparel 
Ltd.
2A Midland Street, Ardwick
Manchester
M12 6LB
Tel: 0161 223 2226
Web: www.corprotex.com

www.tailoredimage.com

OfficeTeam
Unit 4, 500 Purley Way
Croydon, Surrey
CR0 4NZ
Tel: 0208 774 3411
Web: www.officeteam.co.uk

CLOTHING SOLUTIONS
Williamson-Dickie 
Europe Ltd.
Second Avenue
Westfield Trading Est.
Midsomer Norton, Radstock
Bath & NE Somerset
BA3 4BH
Tel: 01761 419419
www.dickiesworkwear.com

Magnum Footwear
Aviation Way
Southend-on-sea, Essex
SS2 6GH
Tel: 01702 541741
Web: www.magnumboots.com

Cooneen 
23 Cooneen Road
Fivemiletown, County Tyrone, 
Northern Ireland, BT75 0NE
Tel: 028 8952 1401
Web: www.cooneengroup.com

Name 
Badges 
Int’l (UK)

Insignia 
House, Vale Road, Spilsby, 
Lincolnshire, England PE23 5HE
Tel: 01790 755 855
Fax: 01790 755 856

YKK Ltd
Head Office 
& Manufacturing Centre
Whitehouse Industrial Estate
Runcorn, Cheshire, WA7 3BW
Tel: 0207 448 1333
Web: www.ykkeurope.com

PDC BIG
5 Hampton Hill Business Park

High Street, Hampton Hill

TW12 1NP

Tel:  0203 056 8937

Email:  aleesha_roy@pdcorp.com  

Web: www.pdc-big.co.uk

Innovative People ID Solutions

ecmanage bv
Ampèrelaan 4, 2289 CD 
Rijswijk, The Netherlands
Tel: +31(0) 70 415 71 20
info@ecmanage.co.uk
www.ecmanage.co.uk
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