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CEPOVETT & LAFONT
The pièce de resistance of professional clothing

As one of the newest Trusted Members, 
the PCIAW® Editor interviewed Neil Boston, 
International Commercial Director for 
the CEPOVETT Group, on the company’s 
expansion into international markets. 

The CEPOVETT Group approach their 75th anniversary 

as the largest professional clothing company in France, 

with an impressive turnover 

approximated at €150 million. 

Founded in 1948 by the 

grandfather of the current CEO, 

Nicolas Sandjian, the CEPOVETT 

Group grew organically up until 

the beginning of the 21st century before a series of acquisitions 

of well-establish French SMEs accelerated growth and diversified 

their product portfolio. 

Unique in France, with few and far between around the world – 

CEPOVETT is bold with its capacity to operate in every category 

of professional clothing.

The four brands within the CEPOVETT Group create garments 

and equipment with intrinsic quality and comfort. Operating at 

the mid-high end of the market, the products are said to be of the 

highest quality, but not the highest price.

CEPOVETT Group are paving the way 
for international expansion
After 74 years of year-on-year growth, the CEPOVETT Group’s 

evolution set the trajectory to become the market leader in France. 

Working indirectly through dealerships, the group’s portfolio 

of premium uniforms, workwear and PPE products captured a 

disproportionate market share in France. The broad offering 

allowed dealerships to leverage 

beneficial terms supplying 

the CEPOVETT Safety range 

alongside the Lafont workwear 

and hospitality brands with a 

single point of contact. 

Customer-focused operations 
Now, equipped with subsidiaries in the UK, Germany, Netherlands 

and Canada, the group are paving the way for international 

expansion to continue its aggressive growth curve with flexible 

minimum order quantities starting at single units. 

Securing its place in the UK (ensuring delivery ex-Brexit), and Europe, 

the CEPOVETT Group can now fulfil next day deliveries in the UK 

on orders placed before 2pm, whilst completing embroidery, heat 

transfers and screen-printing services with a 72-hour turnaround. The 

customer-focused operations ensure quality service that can be relied on.

Everything that the CEPOVETT Group 
produces is designed and created with the 
logic that people want to be - and should 
be - comfortable in what they wear to work.



Nearshore manufacturing secures 
greater control of production
The CEPOVETT Group has greater control of its production 

compared to most of its competitors due to future-proofing 

investments taken across its nearshore manufacturing facilities in 

Tunisia, Morocco, and Madagascar. Owning 50% shares with local 

operators, the business can oversee 

quality assurance protocols and 

organise production schedules to 

meet agile customer demands. 

Not only does the company’s 

nearshore manufacturing bases 

reduce delivery times to their 

French and UK warehouses, but it 

also reduces the carbon footprint 

which is central to the mission of the CEPOVETT Group’s 

international expansion.

Sustainable production with the circular 
model
The CEPOVETT Group maintains a significant focus on 

sustainability as they plan for the future with a 10-part plan to 
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www.cepovett.com

nboston@cepovett.com

/company/cepovett-group

mitigate the environmental impact of their premium ranges of 

professional clothing. 

Closing the loop on the CEPOVETT and Lafont brands, the 

group now offer the Boxtextile program to provide collection 

points for professional clothing at end-of-life. The garments 

are then sent to the group’s recycling partner to upcycle into 

sustainable yarns for circular 

garments or to reuse in other 

industries such as automotive 

textiles.

Looking at the bigger 

picture of professional 

clothing manufacturing, 

the CEPOVETT Group has 

installed hundreds of solar panels on the Madagascar factory, 

already generating 50% of the total energy consumed there. 

CEPOVETT is also playing an instrumental role in the 

reforestation efforts of Madagascar, planting over 280,000 

trees so far and will continue to help develop the nation as the 

company’s international growth ambitions are achieved. 

CEPOVETT Safety
The CEPOVETT Safety brand 
has built an unrivalled 
reputation for its premium 
range of multi-sector 
technical PPE, designed 
as a protective shield that 
provides long-lasting, 
comforting protection for the 

everyday demands of hazardous work environments. 

LAFONT
Lafont’s rich heritage in 
professional clothing dates 
back to 1844. The CEPOVETT 
group has leveraged the brand’s 
visionary expertise to craft 
premium workwear tailored to 

the construction and industrial sectors. 

Branching out, the CEPOVETT Group enhanced the Lafont 
brand’s offering to supply airlines, hotels, and restaurants. 
The hospitality ranges have become the fastest-growing 
category in the business, elevated by its newfound global 
partnership with Michelin, as infamous chefs around the 
world become adorned with the Lafont chef jacket.

OX
,
BRIDGE

For over a decade, the Ox’Bridge 
brand has been refining the 
image of its clients with bespoke 
uniform collections that exude 
luxury. Designing for the likes of 
Aer Lingus, Air France, Nespresso, 
and Accor Hotels, the Ox’Bridge 
design team produces fashion-

inspired uniform ranges, working alongside industrial 
technicians to guarantee both style and substance. 

CEPOVETT Technologies 
Heavily involved in the field of 
equipment, protective materials, 
and containment fields, CEPOVETT 
Technologies is highly experienced 
in supplying high-risk areas. 

Proving the group’s prowess 
in manufacturing lifesaving 
equipment, CEPOVETT 

Technologies supplies the French military with 
combat and special effects bags whilst manufacturing 
containment films and waste bags for EDF in the 
nuclear sector.    

In 2023, a pilot uniform program is being 
created around the principles of the 
circular economy. When the garments 
reach end-of-life, they will be collected 
and recycled to create the next.

https://www.cepovett.com
https://www.linkedin.com/company/cepovett-group/
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Welcome
Welcome to the 
February – April edition 
of PCIAW®VOICE.
After a tremendously successful 
PCIAW® Summit & Awards in 
London, the professional clothing 
industry was reanimated after 
the world-class networking event 
reconnected peers after years of 
virtual communication.

Sponsored by Milliken & 
Company, the PCIAW® Summit 
saw 23 international speakers 
descend onto the stage, sharing 

inspiring action plans and case studies for the sustainable 
transformation of the professional clothing industry.

Special recognitions for extraordinary 
efforts
The globally esteemed PCIAW® Awards ceremony 
celebrated special recognitions in 2021 for Woman of the 
Year, Services to the Pandemic and the Key Worker Award 
- in addition to the crowning of the PCA VISION student 
design competition.

Inside this edition of PCIAW®VOICE magazine, we interview the 
winners of extraordinary attainments and report on who took the 
top prizes across the corporatewear, workwear and PPE markets 
and for exceptional sustainable developments.

PCIAW® facilitating nearshoring 
manufacturing opportunities 
It’s shaping up to be the theme of the year, after turbulence in 
the markets. Businesses navigated disrupted supply chains and 

realised a need for improved resilience and diversification for 
manufacturing and sourcing.

PCIAW® reports on our visit to ANIVEC in Portugal, exploring 
the capabilities of the unique textiles ecosystem, home to 
many manufacturing facilities within the professional clothing 
industry.

Supported by the UK Government, PCIAW® sought to forge 
partnerships with Tunisian textiles manufacturing. In this 
edition, we were honoured to interview the Ambassador at the 
London Embassy; on the lucrative opportunities for textiles 
manufacturing in Tunisia.

Inside this edition of PCIAW®VOICE 
magazine
Two brand new members of PCIAW® showcase their company 
portfolios displaying masterclasses in bespoke uniform design 
and product engineering.

Bensons Corporatewear sees rapid growth from Ireland into 
the UK, whilst WorksGroup in South Africa shows its expertise 
from 100 years of combined experience.

PCIAW® spotlights the emerging talent of the association’s 
growing membership. We launch the first SME Focus, which 
details the achievements of Meryl Medical, MagVision and 
Scott Direct.

Madeira Threads proves its sustainability credentials with 
its brand new threads with closed-loop threads, whilst we 
hear from Managing Director, Karen Burrows as she joins the 
PCIAW® Board of Directors.

Gore reviews the 200-year history of the coverall, from 
farmworkers to astronauts before PCIAW®’s trilogy of 
features relating to the defence and aviation sectors, plus the 
technological transformation of the professional clothing market.

T: +44 (0) 1908 411 415

T: +44 (0)1908 411 415
M: +44 (0) 7770 873 200
E: declan@pciaw.org

Declan 
Osborn
Editor

Samia 
Majid
Editorial 
Assistant

mailto:declan%40pciaw.org?subject=
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Diary DatesThis Issue

Info

October 2022
Day1

PCIAW® Summit & Exhibition

The most important date in the 

professional clothing calendar.

Day 2

PCIAW® Awards

The acclaimed black-tie ceremony 

celebrating the accomplishments of 

the industry.

Book your tickets now: 

www.pciaw.org    

info@pciaw.org

April 2022
5-7 April 

The Health & Safety Event

NEC, Birmingham, UK. 

The leading event dedicated to 

improving occupational health & safety 

standards.

www.healthandsafetyevent.com

24-26 April

Printwear & Promotion Live

Hall 12, NEC, Birmingham, UK

The industry’s annual meeting place 

and launchpad for the UK garment 

decoration industry.

www.printwearandpromotion.co.uk

June 2022
20-25 June

Hannover Exhibition Grounds, 

Germany

Interschutz 2022

The world’s leading trade fair for the 

firefighting, emergency services, civil 

protection, safety and security sectors.

www.interschutz.de 

www.pciaw.org             +44 (0)1908 411 415             info@pciaw.org           /thepciaw             @thepciaw            /company/thepciaw
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do we accept liability for for damage or loss of unsolicited contributions. The publishers exercise the right to alter and edit any material supplied. 
This publication is protected by copyright and may not be reproduced in part or in full without specific written permission of the publishers.

CEO:
Yvette Ashby
T: +44 (0) 1908 411 415
E: yvette@pciaw.org 

Editor:
Declan Osborn   
T: +44 (0) 1908 411 415
M: +44 (0) 7770 873 200
E: declan@pciaw.org

Editorial Assistant:
Courtney Hogan   
T: +44 (0) 1908 411 415
E: courtney@pciaw.org

Graphic Designer:
Geoff Platt
T: +44 (0) 1908 411 415 
E: geoff@pciaw.com 

Published by:
PCIAW® Ltd.
South House 3A, Suite 4, 
Bond Estate, Bond Avenue, 
Milton Keynes MK1 1SW.

Membership Executive:
Harry Forder
T: +44 (0) 1908 411 415
E: harry@pciaw.org

Become a PCIAW® Trusted 
Member today. Contact us:
E: harry@pciaw.org
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Get in touch:

September 2022 
21-22 September

NEC, Birmingham, UK

The Emergency Services Show

The UK’s largest event for the 

emergency services community to meet, 

learn and collaborate.

www.emergencyuk.com

Introducing...
Courtney Hogan, our new Editorial 
Assistant.

“ I am really excited to be joining 
the team at PCIAW®. I am looking 
forward to meeting our members 
and building connections with 
everyone across our network.”

Front cover: CEPOVETT / LAFONT.
A portfolio of complementary 
brands with high added value.

https://pciaw.org/pciaw-summit-awards/buy-tickets/
mailto:info%40pciaw.org?subject=
http://www.healthandsafetyevent.com
http://www.printwearandpromotion.co.uk 
http://www.interschutz.de
https://www.pciaw.org
mailto:info%40pciaw.org?subject=
https://www.facebook.com/thepciaw
https://twitter.com/thepciaw
https://www.linkedin.com/company/thepciaw
mailto:yvette%40pciaw.org?subject=
mailto:declan%40pciaw.org?subject=
mailto:courtney%40pciaw.org?subject=
mailto:geoff%40pciaw.com?subject=
mailto:harry%40pciaw.org?subject=
mailto:harry%40pciaw.org?subject=
http://www.emergencyuk.com


Launch products, promote brands and cement 
your business’ position as a thought leader in 
the professional clothing industry inside the 
new PCIAW® Studio, for a digital webinar like 
no other. 

The Studio is the latest edition to the PCIAW® digital platform 
and is uniquely positioned to target buyers from across the 
supply chains for the corporatewear, workwear and PPE 
markets. 

A webinar in partnership to pitch 
your solutions 
Our team will work in partnership with your business to create 
and record a high-quality production. Featuring a presentation 
and interview format, you can pitch your solutions with brand 
exposure into the professional clothing industry. 

Together, we will promote the webinar to the professional 
clothing industry with at least 3 weeks’ worth of structured 
marketing plans to maximise reach and audience participation.

The 
PCIAW® 
Studio

Flexibility for international expert 
speakers 
The PCIAW® Studio can host your team in-person or 

virtually on the big screen. Offering the platform to speak 

internationally and present your solution. The flexibility 

allows the option to bring in external speakers for case 

studies and expert R&D information.

A unique digital networking 
experience  
As the worldwide association for professional clothing, 

PCIAW® is dedicated to facilitating networking 

opportunities. The PCIAW® Studio Webinar will open new 

doors and start conversations. 

PCIAW® proudly put buyers in touch with suppliers and 

will initiate conversations between the audience and 

their questions with the speakers from your company 

post-webinar.

Contact us now 
T: +44(0)1908 411415 | info@ pciaw.org

Broadcast to the 
industry

PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org   7

mailto:info%40%20pciaw.org?subject=


PCIAW® is honoured to 
announce that Karen 
Burrows, Managing Director 
of Madeira UK and Sales 
Director of Northern 
Europe for Madeira 
Germany, has officially 

joined PCIAW® as a Board Director.
Karen’s career in the embroidery world has evolved in parallel 
with the overall textiles industry. Working closely with HQ 
Madeira Germany and Madeira Asia, Karen researched and 
developed global marketing strategies for international 
brands, subsequently building constructive relationships with 
local and global organisations in the UK, Europe, USA and 
overseas.  

Karen was appointed MD for Madeira UK in July 2001. Key 
milestones since her appointment include a new building 
and relocation in 2003, establishing the acclaimed Madeira 
Embroidery Training Course and subsequent ‘how to’ hub on 
the website. Since 2012, Karen has been responsible for the 
Madeira Partners in Scandinavia and Finland, then the Baltics 
from 2014/15. From 2016 - 2018, she took on the role of Head of 
Global Marketing in Freiburg, whilst remaining MD for the UK. 

In 2021, Karen was the proud winner of the Lifetime 
Achievement Award at the PCIAW® Awards 2021, celebrating 
her 30 years of contributions to Madeira UK and Europe. 
Madeira also received the prestigious Sustainability Award for 
the resource-saving MadeiraEnviro system.
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PCIAW® welcomes
Karen Burrows

to Board of Directors

A warm welcome to PCIAW®
Karen’s commitment to the embroidery industry and her personal 
focus on continuous improvement make her a perfect fit for the 
position of PCIAW® Board Director. 

Her vision of a sustainable future has impacted the strategic 
direction of Madeira in both product development and 
company policy.

The PCIAW® Board of Directors comprises experts from the 
global professional clothing industry. The Board directs the 
strategic direction of the association, establishing itself as 
the single collective voice of the industry, committed to 
strengthening the future of everyone involved. 

We are looking forward to welcoming Karen as a valuable 
Director and representative of the embroidery and 
accessories sector.

Printwear & Promotion Live
Madeira UK will be an exhibitor at the Printwear & Promotion 
Live Exhibition on 24th – 26th April at the NEC, Birmingham in 
Hall 12, stand no. J50.

Karen will be a guest speaker, presenting a highly-requested 
seminar at the Decoration Advice Suite, stand no. F62 from 
Sunday 24th April (12pm) to Tuesday 26th April (1pm).

Don’t miss the opportunity to meet and network with Madeira UK. 

Madeira UK LLP, 12 Hallikeld Close, Barker Business Park, 
Melmerby, Ripon, North Yorkshire, HG4 5GZ

You can find more contact details on the following page.

“It’s an honour to be a part of 
PCIAW® and I look forward to bringing 
my years of industry experience to the 
benefit of the association.

 ”  

Karen Burrows



World premiere of sustainable 100% 
TENCEL™ Lyocell embroidery thread
TENCELTM Lyocell fibres are well known as being one of the most 

sustainable textile fibres on the market, and many eco-conscious 

manufacturers are already using it to create fabrics that are soft 

but strong. Out of this renewable raw material and together with 

our European partners, we have developed a truly innovative 
and eco-friendly embroidery thread. 

TENCEL™ Lyocell fibres are made from sustainable wood and 

harvested from certified and controlled sources. They are derived 

from trees that have a remarkably lower water consumption than 

cotton, and that are grown on non-agricultural land. 

The fibres benefit from a closed-loop production process, 

awarded with the EU Ecolabel. This process uses only organic 

solvents, which are recovered and reused to more than 99%. 

Spun and dyed exclusively in Germany, it has a low carbon 

impact due to the shorter transportation cycles and is certainly 

one of the most sustainable threads available on the market. 

Introducing Sensa Green
This brand-new thread 
is named Sensa Green, 
referring to its outstanding 
touch and its truly green 
heart. Sensationally soft, it not only offers top performance on 
industrial embroidery machines but also opens up completely new 
opportunities to designers and manufacturers. Optimised to run at 
high speed, the smooth but strong Lyocell thread glides with ease 
on every machine without forming loops or risking thread breaks.

Designers get an entirely new look to play and create with. An 
elegant, silky matt gloss – not too shiny, not too dull – invites the 
designer to realise trendy vintage styles with a warm, natural look, 
as well as more daring creations for lifestyle or luxury brands and 
corporate fashion. Free of any harmful substances and certified 
STANDARD 100 by OEKO-TEX®, product class I, Annex 6, Sensa 
Green is also a perfect solution for kids’ wear, underwear and 
home-textile manufacturers.

With 144 carefully selected shades, including earth colours, global 
evergreens such as black, white, and navy, and an undyed version 
for tone-on-tone overdyeing, there will also be the possibility to 
create dye-to-match shades. 

TENCEL™ is a trademark of Lenzing AG.

View the Sensa Green information webpage: 
http://www.madeira.co.uk/embroidery-threads/sensa-green
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www.bensonsworkwear.com

info@bensonsworkwear.com

0845 862 0019

ANNOUNCING THE ARRIVAL OF 
BENSONS CORPORATEWEAR 

INTO THE UK MARKET

Launch in the UK 
Bensons is a 100% Irish owned company based in County 

Cork, where their expert team designs and manufactures 
its bespoke ranges in the idyllic town of Midleton, East 
Cork. Bensons has invested in the latest state of 
the art technology, providing quality merchandise 
to its customer base, with a leading in-house 
design service as well as specialist pattern 
developing, fittings, fabric cutting, sewing, screen 
printing, embroidery and sublimation.
The company’s unique corporate identity option 
includes bespoke branded labels tailored to
each design, offering a truly design-driven corporate 
uniform experience.
Established in 2012 by fashion designer Beni Moussa, 
Bensons has enjoyed rapid growth in the corporate 
uniform market in Ireland and is now expanding its 
corporatewear into the UK market.

The company has collaborated with a wide range of 
corporate clients, ranging from the financial and airline 
industries to corporate and logistical companies, based all 
over Ireland. 

Share your Business image with the World
Bensons offers one of the widest choices of bespoke 
corporatewear available today as specialists in both 
fittings and fabrics that are responsibly sourced. The 
Bensons team passionately believes in sustainability in 
all of its corporate ranges, which combine elegance
and practicality along with durability.
Bensons’ exceptional attention to detail guarantees 
that clients are always the top priority.
Particular attention is given to client ethos and 
branding to ensure that brand messaging is
successfully projected to the world.
Bensons Sales Executives work closely with clients 
to enhance a personal level of service and
showcase the finest corporatewear that is 

guaranteed to make an everlasting impression.
Bensons’ first-class warehousing and distribution 
system ensures that deadlines and delivery
schedules are fully met, with prompt delivery to all 
locations in the UK.

 
Commitment and Innovation
Bensons has grown rapidly over the last 
decade and was rewarded the highly 
prestigious Irish Design Business Award in 
2020. In addition, Bensons also received the 
Clothing Manufacturer of the  Year Award 
2021 bestowed by the Irish Enterprise Board.
The corporatewear expert has been awarded the 
ISO 9001:2015 Certification along with the Full
CE Manufacturers Standard.
Bensons firmly believes in its power to help British 
companies stand out with designed bespoke
uniforms, elevating corporate messaging for the entire 
world. The vision is, and always has been, to restore 
the sector back to a sustainable, locally sourced and 
manufactured industry designed for the British market.
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Cork, where their expert team designs and manufactures 
its bespoke ranges in the idyllic town of Midleton, East 
Cork. Bensons has invested in the latest state of 
the art technology, providing quality merchandise 
to its customer base, with a leading in-house 
design service as well as specialist pattern 
developing, fittings, fabric cutting, sewing, screen 
printing, embroidery and sublimation.
The company’s unique corporate identity option 
includes bespoke branded labels tailored to
each design, offering a truly design-driven corporate 
uniform experience.
Established in 2012 by fashion designer Beni Moussa, 
Bensons has enjoyed rapid growth in the corporate 
uniform market in Ireland and is now expanding its 
corporatewear into the UK market.

The company has collaborated with a wide range of 
corporate clients, ranging from the financial and airline 
industries to corporate and logistical companies, based all 
over Ireland. 

Share your Business image with the World
Bensons offers one of the widest choices of bespoke 
corporatewear available today as specialists in both 
fittings and fabrics that are responsibly sourced. The 
Bensons team passionately believes in sustainability in 
all of its corporate ranges, which combine elegance
and practicality along with durability.
Bensons’ exceptional attention to detail guarantees 
that clients are always the top priority.
Particular attention is given to client ethos and 
branding to ensure that brand messaging is
successfully projected to the world.
Bensons Sales Executives work closely with clients 
to enhance a personal level of service and
showcase the finest corporatewear that is 

guaranteed to make an everlasting impression.
Bensons’ first-class warehousing and distribution 
system ensures that deadlines and delivery
schedules are fully met, with prompt delivery to all 
locations in the UK.

 
Commitment and Innovation
Bensons has grown rapidly over the last 
decade and was rewarded the highly 
prestigious Irish Design Business Award in 
2020. In addition, Bensons also received the 
Clothing Manufacturer of the  Year Award 
2021 bestowed by the Irish Enterprise Board.
The corporatewear expert has been awarded the 
ISO 9001:2015 Certification along with the Full
CE Manufacturers Standard.
Bensons firmly believes in its power to help British 
companies stand out with designed bespoke
uniforms, elevating corporate messaging for the entire 
world. The vision is, and always has been, to restore 
the sector back to a sustainable, locally sourced and 
manufactured industry designed for the British market.



WorksGroup:
leading in design expertise

The PCIAW® Editor spoke with Rafi Bricker, 
Managing Director of WorksGroup, one of 
the association’s newest members.

WorksGroup has consolidated a range of highly specialised 

companies that boast a long-standing and proud history of 

expertise, skill and performance in the textiles industry. 

With over 100 years of combined experience in delivering 

garments, WorksGroup is set to raise the bar and transform the 

workwear and corporatewear industry.

WorksGroup was founded to cater professionally and proficiently 

for a diverse range of uniform related requirements for clients in 

various fields of business, providing solutions for the corporate 

and industrial mainstream, as well as bespoke, industry-specific 

garments for brands wishing to stand out from the crowd. 

With a focus on individuality, WorksGroup has an eye on the 

latest design innovations and international trends.

Conceptualisation, design and product 
engineering
The WorksGroup goal is to provide exceptional, durable products 

that feel great to wear, guaranteeing comfort, functionality, 

and optimal fit. The team has extensive experience in design, 

pattern and fabric engineering, fashion and quality requirements, 
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providing well-constructed uniforms ideal for the African 

environment.

Bespoke designs afford customers the opportunity to work 

closely with designers in creating a fresh new range that will 

encapsulate the brand image in an authentic and practical 

manner, always taking employment, geographic details and 

demographics into account.

With fully integrated warehousing and distribution solutions, 

WorksGroup provides individually packed and delivered staff orders 

for easy issuance and tracking at branch and employee levels. 

The group has contracted a number of approved manufacturing 

facilities that successfully and efficiently complete high volume 

items. These facilities comply with global standards in terms 

of quality certification, and whilst the majority of fabric used is 

imported, local content is used where possible.

With a highly integrated and sophisticated manufacturing 

business, WorksGroup employs over 120 people. Owning 

this factory is essential to providing key solutions offered 

to customers, facilitating flexibility and access to a range of 

garments and quality that is unsurpassed.

The WorksGroup POD Concept
WorksGroup believes that POD is a case filled with seeds that 

develops and grows from the flowers of the mother plant, 

thriving independently, yet in synergy and collaboration with the 

mother plant.

As a South African corporate citizen, WorksGroup takes its 

responsibility of job creation and community building very 

seriously. The principle behind the POD manufacturing project is to 

proactively nurture community-based businesses, employing local 

residents and teaching key skills regarding running a business, with 

a focus on manufacturing clothing.

WorksGroup currently has 3 PODs in operation, employing 

approximately 40 people. They plan to increase staff count by 

about 20% in 2022, with an additional new POD being opened. 

WorksGroup is proud of this scalable model, and is partnering with 

customers to open additional PODS in other parts of South Africa.
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Testimonials:

“ As a supplier to our group, WorksGroup 
has helped Dis-Chem work smarter. 

The online system has made it simple and 
effortless to manage and order high quality 
uniforms that arrive on time to our thousands 
of employees across the country and has 
our staff looking and feeling professional. 
The process manner in which they manage 
our rollouts, together with any queries and 
returns, has been commendable. 

We would recommend them as a supplier 
to any large organisation looking for a 
comprehensive integrated uniform solution.”Saul Saltzman

Executive Director
Dis-Chem Pharmacies

“ The Shoprite Group has had the pleasure 
of working with WorksGroup (Pty) Ltd. 
since 2000. During this period, we briefed 
WorksGroup (Pty) Ltd. with our requirements, 
they then handled the concept, design, 
and continue to be responsible for the 
manufacturing, warehousing & distribution of 
our uniform programmes We currently provide 
uniforms to over 110 000 staff members. 

The management and personnel of Works 
Group (Pty) Ltd are professional, courteous 
and willing to go the extra mile to assist 
Shoprite Group and its staff. If and when we 
have a complaint it is handled efficiently and 
always in a conciliatory manner. WorksGroup 
(Pty) Ltd. has shown an understanding of our 
industry and we can confidently recommend 
them as a supplier of choice.” Eloise Stocken

Senior Buyer 
Shoprite Group

www.worksgroup.co.za

info@worksgroup.co.za

+27 11 053 4700

/WGworksgroup 

/company/worksgroup

/worksgroup 

Solo clothing: A POD success story
Solo Clothing is exclusively run by and employs underrepresented 

deaf staff. The company was founded in January 2017 aiming to 

empower the deaf community through employment and skills 

development. 

There are thousands of deaf South Africans living in poverty, with 

little to no family support. 

“Being disabled comes with a lot of difficulties, however, we are 

doing our best with WorksGroup to improve and create jobs 

for deaf people so that they may play a greater role in society. 

WorksGroup has played an important role not just in supporting 

Solo Clothing (particularly through these rough COVID-19 times), 

but in helping society to recognise deaf people as equals.” 

“We are excited to see how much more we can do to bring 

change to and empower the deaf community through our 

partnership with WorksGroup.”

WGS: Online uniform management 
WGS is WorksGroup’s industry-leading, fully-integrated online 

uniform management system that manages all stock, ordering, 

issuing, adherence to uniform policy, and tracking of uniforms 

across the organisation in the most efficient way possible.

This covers every aspect of managing a complex uniform 

programme, including uniform policy, enforcement, AOD, 

budgeting and POD, and is easily scalable and suitable for 

multi-branch, multi-division and multi-region requirements, 

consolidating at a company level.

https://worksgroup.co.za
mailto:info%40worksgroup.co.za?subject=
https://www.facebook.com/WGworksgroup/
http:///company/worksgroup
https://www.instagram.com/worksgroup


PCIAW® Photo of the Month: Winner
Congratulations to Carrington Textiles for the first ever PCIAW® photo of the month. 

Thank you to everyone who submitted images to the PCIAW® team.

The image features Carrington’s COOLCEL 200 PLUS fabric, their first industry 
launderable fabric containing Tencel®
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Mi Hub is designing
for inclusivity

37.5® fabric technology soothes the symptoms of the menopause

PCIAW® Trusted Member, Mi Hub is leading 
the professional clothing industry in 
designing for inclusivity, as the Dimensions 
brand invigorates uniforms for menopausal 
women by utilising the latest 37.5® fabric 
technology.

37.5® technology is a temperature regulating fabric that the 

sportswear market adopted to help athletes maintain body 

temperature and improve performance.

Temperature-regulating functionality 
Dimensions are now innovating to provide maximum comfort 

to wearers of professional clothing as it incorporates the 

temperature-regulating functionality in trials for suiting in the 

banking and travel sectors alongside polo shirts for supermarket 

uniforms. 

The science behind 37.5® fabric 
technology
The 37.5® fabrics are made from polymers with volcanic minerals 

attached, which are then extruded out into the fibres that the 

fabric and garments comprise of.

Volcanic minerals are very porous. Whilst the minerals absorb 

moisture, they can dissolve the moisture quickly too. If the fabric 

senses moisture present, it uses the infrared energy absorbed 

to evaporate the moisture as vapour. If there is no moisture, the 

fabric uses infrared energy to release heat away from the body.

A solution to the discomfort of 
menopausal women
Happy workforces make for productive teams; ensuring comfort 

and functionality for employees is of paramount importance, 

considering that the typical person wears uniforms 5 out of 7 

days per week. However, different demographics have different 

requirements; unfortunately, some are under-represented or 

under-considered.

According to the Nuffield Health group, approximately 

13-million women are either peri- or post-menopausal in the 

UK alone, with symptoms lasting up to 15 years. The research 

highlighted that 60% of women experience symptoms which 

cause behavioural changes, whilst 1-in-4 women experience 

debilitating symptoms. 

With two thirds of women reporting to the Nuffield 

Health research that there is a general lack of support and 

understanding around the issue, the 37.5® temperature-

regulating uniforms can provide menopausal women with 

relief against hot flushes and help improve concentration and 

performance at work.

Ken Wright, Head of Fabric Development, 
Dimensions explained:

“The 37.5® fabric technology is ideally 
suited for professional clothing. If you 
are outside and it is warm, the fabric 
will help keep you cool. If you go inside, 
where there is air conditioning, it can 
help regulate body temperature in that 
environment too. ”  
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A Tesco case study for 37.5® technology 
Tesco are one of the latest companies to receive uniforms 

designed by the Mi Hub group. After receiving feedback 

from their employees, Tesco discovered that many were 

uncomfortable in their uniforms, especially when experiencing 

menopausal symptoms. 

So, Tesco listened to this feedback and worked with 

Dimensions, to incorporate 37.5® Technology into their 

uniforms. 

Unsurprisingly, the results reported so far show that the 

trial was a success. 95% of those who took part in the trial 

preferred the 37.5® fabric to their previous uniforms and 

the innovative temperature-regulating fabric is now a part 

of Tesco’s 2022 wardrobe. 

This technology is now offered to every employee of Tesco, 

as part of the uniform range across all stores. 

Sally-Anne Roe, Senior Designer at Mi Hub adds: “We’ve found 

that more and more now, customers want the best for their 

employees, with many wanting as wider range of uniform 

options as possible, to cater for different needs, irrespective of 

gender. This means that uniforms with layering systems have 

become more of the norm, allowing wearers to self-regulate 

their temperature”

Designing for enhanced breathability 
The design team at Mi Hub are continually innovating with 

design techniques for enhanced wearer comfort. Focused 

on the issue of temperature-regulation and breathability, 

the UK’s market-leading uniform supplier creatively adopts 

garment technologies to improve performance, such as 

utilising eyelet mesh on underarms and on the backs of 

garments to facilitate airflow.

Keeping Mi Hub’s customers looking good is an inherent part of 

their business and is something the PCIAW® Trusted Member 

prides itself on. 

Known for their motto, ‘We help people love how they look at 

work’ Sally-Anne of Mi Hub concludes: “Whatever innovations 

we use to help regulate body temperature, we can promise that 

our customers will continue to look good and feel good – it’s 

what we do best!”

95% of those who took part in the Tesco 
trial preferred the 37.5® fabric to their 
previous uniforms.   

www.dimensions.co.uk

marketing@dimensions.co.uk

+44(0) 1332 856800

/DimensionsMiHub

/dimensionsmihub

/dimensionsmihub

https://www.dimensions.co.uk
mailto:marketing%40dimensions.co.uk?subject=
https://twitter.com/DimensionsMiHub
https://www.linkedin.com/company/dimensionsmihub/
https://www.linkedin.com/company/dimensionsmihub/
https://www.instagram.com/dimensionsmihub/
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Industry News

Milliken: Sixteen years as one 
of the world’s most ethical 
companies
Milliken have been named, for the sixteenth year in a row, one 
of the world’s most ethical companies.

Milliken’s work helps to make our world stronger, smarter, 
healthier, better, thanks to a suite of solutions across the 
textile, chemical, floor covering, and healthcare industries..

Read more at www.pciaw.org

Ansell joins the launch of the 
Responsible Glove Alliance

Cooneen Group: Textiles and Design Graduate Placement 2022

Cooneen Group Textiles and Design Graduate Placement Programme is the perfect way 

to take your first steps in the Textiles Industry. They are committed to providing practical 

support to apply your academic knowledge in the Industry. 

Read more at www.pciaw.org

PCIAW® Trusted Member Ansell, a world leader in personal 

protective equipment, continues to play a leading role in 

ensuring the protection of workers vulnerable to forced labour 

in supply chains through the Responsible Glove Alliance 

(RGA).

Read more at www.pciaw.org

Stephan Sielaff appointed as new CEO of Lenzing AG

The Supervisory Board of Lenzing AG, the world’s leading manufacturer of wood-based 

cellulosic fibres, has appointed Stephan Sielaff, the former CTO/COO of Lenzing AG, as 

the new CEO effective April 01, 2022.

Read more at www.pciaw.org

Sizer Technologies releases new version of its AI-powered body 
measurement app

The app applies self-scanning technology to generate exact body measurements for 

consumers to make shopping online easier..

Read more at www.pciaw.org

Carrington Textiles launches new educational online platform

The PCIAW Trusted Member and workwear textile manufacturer developed a new virtual 

tool with different types of content to showcase the company’s expertise and know-how 

on technical fabrics.

Read more at www.pciaw.org

https://pciaw.org/industry-news/milliken-sixteen-years-as-one-of-the-worlds-most-ethical-companies/
https://pciaw.org/industry-news/cooneen-group-textiles-and-design-graduate-placement-2022/
https://pciaw.org/industry-news/ansell-joins-the-launch-of-the-responsible-glove-alliance/
https://pciaw.org/industry-news/stephan-sielaff-appointed-as-new-ceo-of-lenzing-ag/
https://pciaw.org/industry-news/sizer-technologies-releases-new-version-of-its-ai-powered-body-measurement-app/
https://pciaw.org/industry-news/carrington-textiles-launches-new-educational-online-platform/
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Industry News

MSA Safety donates $400,000 
in safety equipment to Ukraine 
Firefighters
MSA Safety Incorporated today announced the donation 
of more than $400,000 in safety equipment to Ukrainian 
firefighters. MSA is the global leader in the development, 
manufacture and supply of sophisticated safety solutions that 
protect people and facility infrastructures.

Read more at www.pciaw.org

PCIAW® stands in solidarity 
with Ukraine

As the Russian forces continue its invasion of Ukraine, causing 
pain and suffering to the people, PCIAW® wants to show our 
support to the citizens in harm’s way.

Ukraine is an essential ally in the world that is interconnected 
in the global textiles industry.

Read more at www.pciaw.org

https://pciaw.org/industry-news/msa-safety-donates-400000-in-safety-equipment-to-ukraine-firefighters/
https://pciaw.org/industry-news/pciaw-stands-in-solidarity-with-ukraine/


News

International Women’s Day:
Be Bold and #BreakTheBias

On International Women’s Day, we recognise the 2021 PCIAW® 
Award Winner for Woman of the Year, Samantha Fernando, 
Sales Director at Keela Outdoors, recently sat down with us to 
talk all things “Woman of the Year.”..

Read more at www.pciaw.org

Globus Group reaffirms 
commitment to local supply 
chains for Made in UK Day

Textiles 2030 reaches a milestone of 100 signatories

As a Founding Signatory of Textiles 2030, PCIAW® are proud to celebrate Textiles 

2030’s announcement that they have achieved a significant milestone, surpassing 100 

signatories to the agreement. 

Read more at www.pciaw.org

As an innovative sector leader with three decades of heritage, 

Globus Group continues to support its communities with 

unprecedented growth across the country. By committing to 

local supply chains, Globus Group joins many celebrating UK 

manufacturers on Made in UK Day

Read more at www.pciaw.org

Dovetail Workwear launches new DX Ranch Collection featuring 
CORDURA® brand
Built for working the land but equally at home in the city, Dovetail Workwear is proud to 

announce the launch of the new DX Ranch Collection featuring CORDURA® brand fabrics 

for rugged performance and serious style..

Read more at www.pciaw.org

Mantextm embroideries ltd
• All types of garment

We decorate garments to extreme high standards. 2000 garments in 2-3 working days. 

We understand how important quality is to our customers and maintaining high standard.

EMBROIDERY 
SPECIALIST

For a quick quote email us on mantexemb@btconnect.com Tel: 01902 425655

• Quality guaranteed

• Relabelling service

• From 12p per 1,000 stitches

https://pciaw.org/pciaw-online/international-womens-day-be-bold-and-breakthebias/
https://pciaw.org/industry-news/cooneen-group-textiles-and-design-graduate-placement-2022/
https://pciaw.org/industry-news/globus-group-reaffirms-commitment-to-local-supply-chains-for-made-in-uk-day-on-9th-march/
https://pciaw.org/industry-news/dovetail-workwear-launches-new-dx-ranch-collection-featuring-cordura-brand/
mailto:mantexemb%40btconnect.com?subject=


SME
F  CUS

Meryl Medical 
Meryl Fabrics® 

stormed to 

success as 

the 2021 winner of the PCIAW® Award, Best PPE Accessory for 

its recyclable face mask. As the company continues to strive 

for progress, PCIAW® is proud to report that Meryl Fabrics® has 

now secured the ISO 9001:2015 accreditation after undergoing 

extensive audits to ensure robust quality management systems. 

Meryl Fabrics® are fast becoming the pioneer for sustainable 

textiles as they creatively manufacture fabrics using yarn 

technologies that prevent micro-shedding pollutants. The fabrics 

are coloured with their innovative Ecodye technology that uses 

zero water and is chemical-free. Their fabrics are designed to be 

recycled and long-lasting for a truly closed-loop system.

Visit www.merylfabrics.com.

MagVision 
PCIAW® Trusted 

Member, MagVision, has 

officially launched as an 

independent start-up 

after spinning off from 

its previous company, Inspectron. MagVision’s new track and 

trace technology, MagID, is backed by Horizon 2020, receiving 

funding from the European Commission.

MagID, which sits between visual barcodes and RFID, uses 

barcodes printed in magnetic ink and has gained traction as an 

innovative technology that can play a key role in identification, 

authentication, track&trace and brand protection.

The marks are covert and can uniquely identify secure 

documents, labels or packaging. In addition, MagID provides an 

environmentally sustainable alternative to RFID or NFC tags, in 

a very cost-effective way. MagID tags can also uniquely identify 

textile items.

MagVision is seeking partners to run workwear test pilots.

Visit www.magvision.tech.

Seahawk Apparel 
Valued PCIAW® 

Trusted Member, 

Seahawk Apparel, 

professional clothing 

and premium apparel 

manufacturer’s parent company, Scott Direct, has launched its 

new e-commerce website, offering workwear, PPE, accessories 

and tools. The website features over 50,000 products and is 

proud to offer top-level service to customers across the UK and 

Ireland, supported by its 40,000 square ft distribution centre 

and central technical and customer service team.

The site offers its own brand, Seahawk Apparel, alongside 

brands including Portwest, 3M, V12, Darcy, Regatta, Orca 

Hygiene, Werner, Makita DeWalt, Evolution and Karcher to 

deliver the ultimate choice for customers.

Visit www.scottdirect.com.

Professional clothing is a design-led 
sector with diverse players continually 
innovating. Whilst there are many 
professional clothing companies 
that operate on immense scales, 
PCIAW® looks to give our SME Trusted 
Members the platform to recognise 
their talents.

http://www.merylfabrics.com
https://www.magvision.tech
http://www.scottdirect.com
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Tunisia: a partner for 
nearshore manufacturing

Following the year-long 
project to facilitate nearshore 
manufacturing partnerships 
for the UK and European 
professional clothing industries, 
the PCIAW® Editor was 
honoured to interview the 

Tunisian Ambassador to the UK, Nabil Ben 
Khedher, at the London-based Embassy about 
the lucrative opportunities in working with 
the talented Tunisian textiles sector. 

Why should the professional clothing industry invest and 
partner with the Tunisian textile industry for manufacturing?

The Tunisian textile and clothing industry boasts multiple 

comparative advantages that are attractive for European 

companies looking to expand their businesses. 

Tunisian manufacturers have developed an expertise that covers 

fabric weaving, finishing, hosiery, knitting - the manufacture of 

woven and knitted clothing, plus technical textile products and 

workwear. There are over 200 internationally renowned brands 

currently working in Tunisia. 

Tunisia’s location is a valuable asset for its apparel 

manufacturers, along with a multitude of other strengths, 

including short delivery times, competitive labour costs, high 

responsiveness and flexibility.

Tunisia has a rich history as a textiles nation, how integral is 
the textile industry to the country and how accommodating 
is business to UK investment?

Textiles and clothing are Tunisia’s second-largest industrial sector 

and are almost entirely export-oriented. Nearly 1,500 companies 

contributed 19.5% of the country’s GDP in 2021, 18% of its 

export earnings and 30% of employment in the manufacturing 

industries in 2021. Tunisia is consistently one of the top garment 

suppliers to Europe and is ranked as the ninth-largest textile 

and clothing supplier to the EU in 2021. Despite the challenging 

context, Tunisian textile and clothing exports rose by 12.48% 

and 59% respectively to the EU and the United Kingdom in 2021 

compared to 2020.

Tunisian manufacturers offer tremendous opportunities for the 

UK and European companies with a full line of services from 

subcontracting to co-contracting and finished products. In 2019, 

the UK and Tunisia signed the trade continuity agreement to 

ensure confidence in free trade after Brexit. 

How much has the infrastructure developed within the 
Tunisian textile industry over the past few decades?

A strategic choice was made by the Tunisian authorities in the 

early 1970s to give the sector a prominent place in the national 

economy through a number of incentives and measures to make 

Tunisia favourable to domestic and foreign direct investment. 

In recent years, companies in the sector have embarked on a 

process of improvement and growth. Tunisian manufacturers are 
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supported by the Tunisian government to consolidate existing 

companies, support new creations, strengthen productivity, 

upgrade operations through innovation, research and technology 

development and transfer.

Government and professional organisations (Tunisian Textile & 

Clothing Federation, the Textile Technical Centre, the Export 

Promotion Centre, the Textile Competitiveness Cluster Monastir-

El Fejja, the Foreign Investment Promotion Agency) have all 

played an instrumental role in providing the required support 

to the sector to strengthen its competitiveness and resilience. 

Furthermore, the government implemented a comprehensive 

academic and vocational training system covering almost 

all activities and providing the industry with an increasingly 

specialised skill set. 

The pandemic has been challenging for everyone around 
the world, how has the Tunisian textile industry faired 
throughout the last 18 months?

The pandemic has opened-up nearshoring opportunities 

for Tunisian companies. Tunisia was the first to respond to 

European demand for protective masks. In 2020, Tunisia was 

ranked 4th supplier of washable masks to the European Union. 

Indeed, there is an increasing demand to relocate part of the 

production of international brands to Tunisia, due to the country’s 

responsiveness and ability to produce small orders.

Tunisian companies are also looking to meet the demand for 

sustainable products by investing in minimising the environmental 

impact of manufacturing, boosting social responsibility, increasing 

circular economy and textile recycling standards and digitising 

their production processes.

What has your experience been like in working with the 
British Embassy and OCO Global on this nearshoring project 
for UK textiles and professional clothing?

There is a shared commitment from both UK and Tunisian 

governments to forge a closer economic relationship after Brexit.  

The “Buy Tunisia” project, funded by the UK government is a 

perfect illustration of a mutually beneficial collaboration. The 

project is implemented through the FCDO North Africa “Technical 

Assistance Facility” by the UK consultancy firm “OCO Global”.

Della Nelson, Textiles 
Expert, OCO Global 
It was a great pleasure 
to present at the 
PCIAW® Summit, 
alongside the Tunisian 
Ambassador. 

For the past three years I have 

worked as the Textile Expert 

for OCO Global delivering a 

programme for the British Embassy in Tunis. During 

this time, I have been supporting and linking Tunisian 

fashion clothing manufacturers to UK retailers & 

brands.

I’ve had the privilege to meet and work with 

outstanding manufacturers who produce excellent 

quality with their vast production capabilities. 

Tunisia’s knowledge of clothing manufacturing is 

advanced since the country has been supplying world 

class European and US brands and retailers since the 

1970s.

Development and production teams consist of pattern 

makers, Gerber or Lectra systems, technicians 

ensuring accurate fit, consistency, and quality control. 

Most companies are now spearheading sustainable 

development & production, and many have a great 

reputation for innovative development using the 

latest techniques and at the right price. Tunisian 

manufacturers continually invest in all their staff and 

community creating dedicated teams; the British 

market is now becoming aware of what the Tunisian 

textile nation has to offer.



PCIAW® trade delegation 
for Tunisian textiles 

manufacturing
The PCIAW® and his excellency, Nabil Ben Khdedher, 

Tunisian Ambassador to the UK, are proud to 
announce the trade delegation of PCIAW® Trusted 

Members to Tunisia:

10th May - 13th May 2022.
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Tunisia labour cost comparison£ per annum

The PCIAW® trade delegation to 
Tunisia
PCIAW® is inviting our Trusted Members to attend 
the trade delegation to Tunisia from the 10th 
- 13th May 2022. This trip is to help support 
UK manufacturers and strengthen our growing 
relationship with our nearshore neighbours. This trip 
takes the UK-Tunisia nearshore manufacturing project
to the next stage. 

Nearshore collaboration coming 
into fruition 
The Tunisian Ambassador has shown a commitment to 
the UK and European professional clothing industries, 
helping manufacturers to find a more sustainable way 
to produce their clothing. PCIAW® is proud to see 
the collaborative efforts of both the Tunisian textile 
manufacturers and professional clothing suppliers in 
the UK come to fruition. For UK manufacturers, this 
partnership is a promising step in the right direction. 

The program for the PCIAW® 
trade delegation 
The Tunisian Export Promotion Agency (CEPEX) will 
be hosting a workshop to outline the attractive 
environment for investment. PCIAW® Trusted Members 

will partake in meetings with leading Tunisian 
manufactures to get an understanding of the 
people who could later become their partners. 

FTTH (Tunisian Federation for Textiles) will present 
the capabilities of the country’s manufacturers 
across the spectrum from fashion to technical 
textiles. CETTEX (the Tunisian Technical Centre 
for Textiles) will outline their capabilities in 

assisting research and development, laboratory 
testing and analysis, and professional training, to 
secure the success of Tunisian textiles in these 

nearshore partnerships.

Tour the factories of the 
best in Tunisian textile 
manufacturing 
CEPEX will transport the delegation of PCIAW® 
Trusted Members to tour a diverse selection of 
experienced factories. This trip will show our 
delegates why the Tunisian textiles industry is such 
a valuable asset to the UK. 

Tunisia is the 9th largest supplier of textiles and 
clothing to Europe, this new partnership and working 
relationship hopes to benefit UK manufacturers 
even more.
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On the first international trip since the 
pandemic, PCIAW® visited our Portuguese 
partner ANIVEC/APIV, the National 
Association of Apparel and Apparel 
Industries, located in the quaint coastal city 
of Porto – the home of Portuguese textiles. 

Upon reception from the President of 

ANIVEC and Founding PCIAW® Board 

Director César Araújo, the team discussed 

the ambition of Portugal to become the 

hub of sustainable clothing and textiles 

production and to enhance its already 

gained reputation for the finest quality manufacture. 

Advocating for sustainable 
development in textiles  
Portugal as a textiles nation is a fervent advocate for 

the sustainable advancement of the industry; it has also 

been focusing on greater investment in the digitalisation 

of production, for productivity and enhanced quality, 

simultaneously creating more efficient practices that lowers the 

environmental impact even further. 

PCIAW® toured the five of the most renowned companies in 

Porto, experiencing first-hand the existing verticalisation of the 

garment sector that comprise the unique Portuguese textiles 

ecosystem. 

Exploring digitalisation in the textiles 
industry
Together we toured the factories with Portuguese Government 
representatives intrigued to explore the progress in digitalisation 
with the Director General of Economic Activities, Fernanda 
Ferreira Dias, Deputy Director General of Economic Activities, 
Marta Lima Basto, Director of Commercial Policy Services, Alice 
Rodrigues, Director of Business Policy Services, Anabela Silva, 
Director of European Affairs Services Catarina Mendes Leal.

Calvelex
Through a heritage 
of tailoring, Calvelex 
has mastered the art 
of high-end design. 
Equipped with state-
of-the-art factories 
and 700 highly skilled 
employees, it is clear 
how advanced Calvelex 
is in the digital age. 
The 3D design facility 

leverages their vast digital platform, Fabrics4Fashion, to give its 
clients an unimaginable selection of beautiful fabrics to invigorate 
garments for corporatewear and fashion. Through digitalisation, 
Calvelex can support Portuguese students with access to its 
digital platforms and connect 
industry with education and 
replenish the talent pool 
that the Portuguese textiles 
ecosystem thrives from.

PCIAW® explores the
Portuguese textiles ecosystem
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Riopele

One of the oldest textile companies in Portugal since 1927, 

Riopele has become one of the finest fabric manufacturers in the 

world with 24/7 operations, spanning 1000 employees on three-

shift rotations for maximum productivity. Riopele produces a vast 

collection of fabrics using natural and synthetic fibres is leading 

the way in the adoption of recycled fibres in its sustainable 

collection. Riopele integrates the areas of R&D, spinning, dyeing, 

twisting, weaving, and finishing, offering a vertical production 

system that can meet the 

current demands of the fast-

paced fashion and professional 

clothing industry.

Adalberto
Pioneers in the field of printed fabrics, Adalberto’s cutting-edge 

in-house design teams digitally produce original artwork for 

luxury fabric ranges for fashion, uniforms, and home textiles. 

Producing approximately 20 million square metres of fabrics 

annually, Adalberto is trend-setting in nature, anticipating the 

future with its creative flair. 

The company’s tech-savvy approach has a keen eye on 

sustainability with the adoption of digital printing equipment 

that enhances its ability to provide flexibility in MOQs and 

produce smaller sample sizes to avoid waste. 

Polopiqué

A global success story in the Portuguese textiles industry, 

Polopiqué is technologically advanced in its production with 

significant investment in renewable energy for sustainable 

production. Offering vertical production from raw material to 

garment manufacture, Polopiqué delivers ideas, solutions and 

designs for fashion brands and uniforms to clients worldwide. 

Polopiqué has invested in high-tech machinery and automation 

to create efficient processes 

with consistent quality 

the garment and uniform 

industry can rely on.

Triple Marfel 
Renowned for its expertise in manufacturing shirts for 

men, Triple Marfel has 75 years of traditional skill sets 

passed down through generations. 

As PCIAW® toured the factory, we saw layers of 

premium fabrics intricately ironed in preparation for the 

patterns to be drawn and cut. The teams of sewers then 

transformed the separate 

components into 1400 

shirts per day with the 

impeccable skills that 

the Triple Marfel brand is 

infamous for. 
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Gore Reviews Over 200 
Years of the History

of the Coverall

From farm workers to astronauts, the evolution of the one-piece suit in workwear 
has made it standard kit across many industries today, but how exactly has 
it enabled such a diverse range of practical advancements? Tracing its varied 

developments uncovers the remarkable answers. 



PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org   29

When we think of modern-day coveralls - or 
boiler suits, as they are commonly known 
- we picture factory workers, engineers or 
mechanics in the typically dirt-stained cotton 
or nylon attire. 

And when imagining workers in overalls, or dungarees, the 

decorator in denim will spring to mind. But these garments have 

in fact been subject to enormous adaptation over time, taking us 

from military wear to flame retardant suits and even into space 

travel, by way of their unique potential for providing protection 

under almost any circumstance. The GORE-TEX brand celebrates 

the history spanning from very basic coveralls to hi-tech PPE.

Coveralls: 1815-1885
The industrial revolution, it seems, produced the first version 

of the coverall: a loose-fitting suit that is still worn today over 

workers’ entire bodies, except the face and hands. Men tasked 

with cleaning and checking coal-powered locomotive boilers had 

to climb through a tiny opening into the firebox of the steam 

train - and hence the name boiler suit. Evidently, negotiating a 

tight space in such conditions would have soon necessitated a 

practical one-piece, preventing 

soot from entering regular 

clothing and taking precautions 

against needless hazards - but 

the heavy canvas suits were 

soon protecting all kinds of 

manual labourers, complete with 

elasticated waistbands and large 

exterior pockets for tools. The 

late nineteenth century therefore 

saw this type of garment spread 

to global usage and its design 

hasn’t actually changed too much 

since.

Overalls: 1775-1940
Their counterpart, however - overalls - provide less protection 

by nature and their history has not encompassed quite so many 

industries. Manual labourers made use of practical features such 

as the bib, which allowed for tools to be carried without the 

need for a belt. The early twentieth century then saw overalls 

become even more durable, with buckles instead of buttons to 

attach straps and waterproof styles in different colours soon 

becoming available. 

A Uniform: 1860-1945
Both coveralls and overalls have been widely adopted and 

adapted in many different spheres over the years - as official 

uniforms and simply as a practical measure. Winston Churchill’s 

famed WWII siren suit demonstrated a style invented for 

modesty and practicality in times of crisis and when women of 

the era stepped forward to replace men in the workplace, the 

garment found a whole new legion of wearers. 

But two occupations that 

have definitely adopted 

them in combined purpose 

are the military and the 

police. Having long made 

use of the garment, many 

different police units 

around the world still do 

so today and they are 

especially popular with 

SWAT units. 

In Flight: 1917-1960
The use of the one-piece in the military though, centres largely 

on the flight suit, invented for British pilots during the First World 

War. Multi-layered to provide essential warmth, the “Sidcot” suit 

soon replaced leather outfits for high-altitude flying in unheated 

cockpits. The suits had multiple sealed pockets and were the 

precursor to more modern flight suits that were widely used by 

the RAF until the 1950s. Electrically heated suits and cotton suits 

treated for flame-resistance were also introduced and the G-suit 

was developed in the decades following WWI to stop fighter jet 

pilots from passing out due to the speed of their manoeuvres.

Fire Protection: 1930-2020
Full pressure suits were invented in the 1930s for flying, but they 

can now take us into space and fully flame-retardant materials 

are now also used all-round (most notably a lightweight spun 

aramid developed in the 1960s). Fire-resistance is a key feature 

of the workwear coverall today for firefighters, laboratory 

workers and those in the oil and gas industries as well as in 

many other contexts. Coveralls today must offer protection 

from the high risk factor of extreme heat and fire, however and 

wherever this is encountered. Contemporary PPE fabrics, offer 

high breathability, long-lasting durability and thermal protection.

Electrical Protection:  1989-2020 
As far back as 1879, the use of 

electricity became widespread 

to illuminate streetlights but 

research shows scant provision 

for the protection for those 

working in this field and numerous 

injuries and death in service.  

Surprisingly it wasn’t until 1989 

that OSHA Occupational Safety 

and Health Administration bought 

in strict regulations to reduce risk 

and help protect workers.   

By late 1995, industry bodies 

decreed the requirement for 

protecting workers from electrical 

arc flash and burning from 

electrical explosions.
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 About this time, to protect 

electrical engineers from 

arc flash hazards many 

organisations and governing 

bodies required a worker 

wearing clothing made from 

certain fabrics that couldn’t 

be ignited, burn readily, 

continue to burn or melt 

when exposed to flames or 

electric arcs.    

Thankfully today, protection 

from arc flash and all 

electrical hazards is widely 

recognised as crucially 

important. To protect 

workers from accidents due to close exposure to electrical 

equipment, textiles were developed with three layered 

protection. Although these were highly effective for protection, 

they clashed with the need for comfort: were heavy, bulky and 

often hot and sweaty to wear. 

One recent fabric technology innovation now satisfies the 

seemingly contradictory needs of protection vs comfort.  Arc 

rated GORE® PYRAD® protective garments are 50% lighter and 

crucially consist of only one layer, so are much more lightweight, 

offer breathability and are comfortable to wear.

Every-day Protection, 1960-2020
Back to general, low risk workwear, the issue of protection vs 

comfort has come to the fore with the demand and supply of 

lighter cotton or nylon fabrics for coveralls. 

A vast range of styles have been developed for qualities like 

waterproofing for those working outdoors all year round, high-

visibility used in the rail 

sector for example and 

warmth for those who 

live and work in more 

extreme climates. A quick 

search produces endless 

options, colours and sizes 

for both men and women, 

but buyers are advised to 

take care that the correct 

purchase is made, as the 

vast array, together with 

industry regulations, make 

selection dependent on the 

specific protection required. 

Fully Suited, 2020
New materials for these suits are constantly being engineered 

today, whether lighter, moisture-wicking or more breathable. 

On the racetrack, both mechanics and drivers have worn flame-

retardant coveralls for decades and recent styles see the latest 

technology deployed to keep them cool, comfortable and 

safeguarded in case of a crash. By contrast, workers needing 

personal protective equipment for exposure to hazardous materials 

today often wear impermeable hazmat suits that contain breathing 

apparatus - firefighters, paramedics, researchers and other 

emergency workers all require such suits in instances to protect 

against various chemical and biological dangers. The advanced 

uses of this kind of attire in the present day continue to evolve and 

as mentioned previously, wearers now expect not only protection, 

but comfort, lightness and intelligent wearable designs. 

Future Workwear 
So, with a progression as varied as this, there is no doubt that 

coveralls and overalls will undergo further modification in years 

to come, to cater for the needs of and to benefit by future 

scientific and technological developments. The workwear of the 

future will doubtless take into account changes in the needs 

of industry, the demands of legislation and the comfort and 

protection of wearers.

Visit:  www.goretexprofessional.com/uk

www.goretexprofessional.com

janderss@wlgore.com

+44 (0) 777 400 5746

/showcase/gore-tex-professional

http://www.goretexprofessional.com/uk
http://www.goretexprofessional.com
mailto:janderss%40wlgore.com?subject=
https://www.linkedin.com/showcase/gore-tex-professional


Military grade textiles 
for sharpshooting forces 

PCIAW® gets under the bonnet of the defence and tactical 
market in the professional clothing industry, looking at 

the high-grade suppliers protecting military forces around 
the world.
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Next Gen CORDURA® 
fabrics transform 
military uniforms
CORDURA® brand’s military and tactical fabric 
portfolio continues to offer strength and 
durability on the brand’s 55th anniversary. 
With durability in the DNA of 
CORDURA® brand, its Nylon 6.6 
fibre technologies have helped 
to revolutionise military gear and 
apparel, assisting soldiers in facing 
a broad spectrum of combat 
conditions, including desert, forest, 
jungle, temperate and other extreme 
climate related elements.

Innovating with fabric 
technologies from 
head-to-toe
The diverse technology components 
included in the CORDURA® fabric 
family such as high tenacity, abrasion 
resistance, comfort, Near-Infrared 
(NIR) signature management and 
enhanced flame spread protection 
have helped support a long history of 
innovative and effective solutions for 
the infantry soldier across the globe.

CORDURA® TrueLock™ 
Fabric – Eco-friendly 
fabrics with locked-in colour
Engineered with high tenacity nylon 6,6 multi-filament fibre 
that is solution-dyed, locking the color in at the molten polymer 
extrusion level, CORDURA® TrueLock™ Fabric has excellent 
colour-fastness, UV-fade and abrasion resistance, lot-to-lot colour 
consistency, extended UV strength stability, and long-lasting 
colour vibrancy. The process used to make CORDURA® TrueLock™ 
Fabric also uses less water, energy, and CO2 to help leave a lighter 
footprint along the path to sustainability. CORDURA® Truelock™ 
Fabric is available in classic US Military and other tactical colours 
with built-in IR signature management for improved concealment 
(Coyote, Desert Sand, Tan, Camo Green, Ranger Green, Black, 
and Wolf Gray). CORDURA® brand’s military and tactical fabric 
portfolio continues to offer strength and durability on the 
brand’s 55th anniversary. 

CORDURA® NYCO Fabric – comfort of 
cotton with enhanced durability 
Originally designed as a rugged, lightweight comfort solution 

for military combat uniforms, durable CORDURA® NYCO Fabric 

is engineered with an intimate blend of INVISTA T420 nylon 6,6 

staple fibre and delivers enhanced abrasion and tear resistance. 

It offers ‘No Melt No Drip*’ performance and 3-5x slower flame 

spread** versus equivalent weight polyester/cotton. CORDURA® 

NYCO Extreme Fabric based on INVISTA T420HT high tenacity 

fibre technology has a mission to 

create a new generation of durable, 

yet even lighter weight fabrics.

CORDURA® NYCO 
Knit – Soft comfort 
performance with 
staying power 
Engineered with military-grade 
INVISTA T420 nylon 6,6 staple 
fibre blended with cotton for a 
natural look and feel, CORDURA® 
NYCO Knit combines soft comfort 
performance with long-lasting 
durability.

CORDURA® Classic 
Fabric – the original 
CORDURA® fabric 
made with a cotton 
duck appearance 
optimised for 
abrasion resistance

Designed for living and built to last, the original durable 
CORDURA® fabric has proven performance in many of the 
world’s toughest environments. Made with high tenacity air jet 
textured nylon 6,6 filament yarns in a range of sizes – 370, 560, 
770, and 1100 dtex. CORDURA® Classic Fabric  is used in bags,  
gloves, load carriage, ballistic vests, and boots.

www.CORDURA.com

CORDURA@INVISTA.com

/cordurabrand

/cordura®-brand-fabric

*No Melt, No Drip Performance based on ASTM D6413
** Flame Spread rate as measured according to ISO 6941.
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Carrington Textiles: 
over 90 years 
protecting armed 
forces 
Since 1930, Carrington 
Textiles has been a strong 
and dynamic market leader 
in the professional clothing 
industry, supplying a vast 
selection of standard and 
specialised fabrics into 
military forces and major 
defence organisations 
around the world. 

The British fabric manufacturer 

exports to over 80 countries globally 

and produces 130-million metres 

of fabric annually from its group of 

factories in the UK, mainland Europe and Asia. With one 

of Europe’s largest fully integrated textile processing and 

finishing operations, Carrington Textiles is well-equipped in 

its long history of supplying the UK and Dutch Ministries of 

Defence, alongside the Finnish and Estonian armies as prime 

examples. 

Long-standing expertise in defence 
fabrics
Carrington Textiles’ success in developing fabrics for armed forces 

has been achieved by working closely with Pincroft, their main 

factory in the UK, benefitting from state-of-the-art facilities and 

advanced technologies in dyeing and printing. 

Combining this with Carrington Textiles’ 

unrivalled excellence in global sales and 

customer service means that their Defence 

fabric range brings together longstanding 

knowledge and capability to give an 

outstanding product collection. 

With fabric compositions that include 

polycotton, cotton-nylon, high tenacity 

nylon and CORDURA® blends, the textile 

manufacturer has a wide range of 100 

different camouflage patterns that can 

be produced in a variety of shades and 

fabrics.

Advanced fabric 
technologies for greater 
strength

One of the most popular technologies used in Carrington Textiles’ 

defence fabrics is high tenacity yarns which offer greater tear, 

strength, and abrasion resistance. The high tenacity yarn defence 

fabrics are also lighter than comparable ‘standard’ yarns, whilst 

being naturally moisture-wicking, durable, quick-drying, and thus 

ideal for military applications. 

www.carrington.co.uk

+44 (0)1257 476 850

info@carrington.co.uk

/carringtontextiles

/carrtextiles

/company/carrington-textiles
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www.uplift360.org

+44 (0) 7449 444212

sam@uplift360.org

jamie@uplift360.org

/company/uplift360

Uplift360: the 
future of defence 
textiles 
Uplift360 is on a mission to alter the future 
of textiles for the defence sector as the UK 
Ministry of Defence (MoD) sets about its 
sustainable transformation exploring the 
opportunities of the circular economy; to 
create value out of waste.

Innovate. Pilot. 
Commercialise.
Underway is a potentially ground-

breaking R&D project; seeking to achieve 

the chemical recycling of para-aramids 

back into virgin-grade para-aramids, 

closing the loop on textiles for PPE in the 

military and defence sector. 

Uplift360 is also working on a program 

of material waste mapping using artificial 

intelligence to monitor the textiles 

reaching the end-of-life stage for reuse, 

repurposing or recycling, amongst a 

backdrop of other sustainable projects.  

Lt General (retd) Richard Nugee, Non-
Executive Director for Climate Change 
in Defence, Chairman NAAFI Board spoke of Uplift360: “The 

technology being developed is very exciting. This could be seminal 

when successfully implemented, and not just in the defence 

sector“.

Textiles for Defence: The Round Table 
Series
In partnership with PCIAW® as a Trusted Member, Uplift 360 

seeks to bring the professional clothing industry on the journey 

to solve the ‘black holes’ in waste through technological 

development with a collaborative approach. 

On Thursday 14th April, the first of the round table series will 

listen exclusively to PCIAW® Trusted Members operating in the 

defence sector or with innovations in sustainable production. 

The round table will discuss the challenges and opportunities 

experienced in any sustainability strategies being implemented 

across the textiles industry whilst Uplift360 seeks to understand 

how the industry could work together to contribute to future 

MoD tenders. 

The classified objectives of PCIAW® 
Trusted Members
Textiles for Defence: The Round Table Series will identify low 

hanging fruit in sustainable textiles that can be implemented now 

in MoD tenders. 

The PCIAW® reported in Circular Textiles for a Sustainable Future, 

that there are many emerging technologies being tested and the 

round tables look to identify potential solutions or strategies that 

should be prioritised with support in 

pilot projects for the medium term.

The nature of professional clothing, 

particularly PPE in the defence sector 

is highly regulated for its lifesaving 

nature, which poses problems for 

lowering its environmental impact 

in the circular economy. This project 

seeks to ask the industry what are the 

‘black holes’ in order to accelerate R&D 

to overcome them.

Setting the future 
agenda 
As the round table series progresses, 

PCIAW® and Uplift360 will bring 

together the fellow Trusted Members 

along with various areas of the 

Ministry of Defence to engage on the future sustainability 

agenda for defence textiles.

Sam Staincliffe, Co-Founder, Uplift360 commented: 

“We understand how sustainability is important to defence and 

security, it’s not just the environmental impact it’s de-risking 

supply chains, self-sufficiency and finding the value is material 

waste”.
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From the ground
to the sky 

The high-flying innovators in 
aviation uniform design

The skies are buzzing with vibrant activity as businesses travel 

and tourists explore again. Refining brand identity for luxury 

travel, the cutting-edge designers in the professional clothing 

industry transform the image of airports and airlines alike. 

PCIAW® takes an in-depth look at the uniform manufacturers 

utilising new design techniques with innovative fabric and 

garment technologies to improve the functionality, aesthetic 

and sustainability of garments from ground to the air.
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PULSAR® 
The PULSAR® brand is built on the foundation of 
quality, reliability, and innovation.

Their focus on the wearer means functionality is of paramount 

importance; it’s this ethos that saw the PULSAR® Heathrow 

Collection win the joint first prize for Best Design for Workwear/

PPE at the PCIAW® Awards 2021.

Problem solvers with a creative flair 
PULSAR®’s team of technical garment specialists are 

problem solvers with a creative flair for design. 

It was their attention to detail which led to 

their award of the contract for the largest 

airport in the UK. The PULSAR® Heathrow 

Collection boasts a range of high 

performance, hi-vis protective clothing 

that has been developed and designed 

in-house for Heathrow Airport Limited.

With approximately 160,000 total 

garments in the collection, PULSAR® 

produced everything from thermal 

base layers to hi-vis layered clothing, 

providing optimal visibility and safety 

for airport staff and visitors.

A boost for
Team Heathrow 
London Heathrow Airport, titans 

in aviation, desired a strong Team 

Heathrow mentality represented in 

a fully compliant, hi-vis protective 

uniform that was fully inclusive for 

all male, female and non-gender forming employees.

LHR needed uniformity in colours for people on the ground, 

whilst seeking a premium look for their employees that imbibed 

staff with pride and value, to increase morale and productivity 

throughout the workforce. 

Designing for the Heathrow vision 
This bespoke, design-led collection utilised several core 

garments as the foundations of the range; with the hi-vis yellow 

contrasting the corporate purple Heathrow branding. The 

PULSAR® design team went above and beyond to encapsulate 

the Heathrow vision by laser cutting the Team Heathrow design 

into a new segmented reflective tape. 

Impressively, PULSAR® incorporated 17 different bespoke 

components to make up the final product, not including fabrics 

and accessories, with customisation being a key element in 

the collection. Working in an airport, wearers go through metal 

detectors daily and so the team of garment specialists at 

PULSAR® created the Heathrow Collection to be completely 

metal-free, sourcing YKK zips made from PET, which they had 

specially produced to match the Heathrow’s corporate purple. 

Innovating with design-led solutions
PULSAR® consulted Heathrow Airport from the start. LHR 

flagged a safety issue with the maintenance teams 

suffering from cuts and scrapes when carrying out 

repair work, as cut-resistant oversleeves went 

unused, or didn’t fit. PULSAR® formulated a 

custom solution by carefully integrating 

high-quality cut-resistant materials into 

the sleeves of the polo shirts thereby 

increasing the protection for wearers. 

The PULSAR® Heathrow Collection 

is distinguished by its design-

led innovation and structure, 

with a layered system approach 

guaranteeing full protection for 

wearers regardless of weather 

conditions. 

Manufactured from the PULSAR® 

Evolution fabric utilising a three-

layer laminate technology, the 

garments have higher levels of 

water-resistance and breathability 

for wearers.  

The workwear trousers feature a Teflon coating 

that gives exceptional resistance to water, oil, 

and dirt, keeping garments brighter and in in 

optimal condition for longer. All garments were equipped with 

50 wash reflective tapes to increase the life expectance which 

in turn reduced the need for garments to be replaced so often. 

PULSAR
High Performance Apparel

www.pulsaruk.com

01527 962012 

sales@pulsaruk.com

/PULSARHIVIS

@PULSAR_UK

/company/pulsar1

https://www.pulsaruk.com
mailto:sales%40pulsaruk.com?subject=enquiry
https://www.facebook.com/PULSARHIVIS
https://twitter.com/PULSAR_UK
https://www.linkedin.com/company/pulsar1/
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DressBest Uniforms 
DressBest Uniforms has been surpassing 
expectations with their cutting-edge, in-house 
design teams in Istanbul, Turkey since 1995. 
Operating in over 60 countries for more than 25 years, DressBest’s 
design-led approach to creating stylised, functional uniforms 
has seen the brand clothe prestigious airlines with extravagant 
uniforms to be desired and admired. 

From a domestic to an international 
success story 
DressBest’s talent in fashion-forward design and textiles expertise 
saw the brand establish itself from a domestic success story into 
a globally acclaimed uniform 
manufacturer, trusted by 
leading international airlines 
including Turkish Airlines, 
Fly Dubai, Flynas, Ethiopian 
Airlines, Uzbekistan Airways 
and Celebi Aviation for 
major bespoke uniform 
projects. 

The brand has a reputation 
for collaboration, with a 
proud example of working 
with the award-winning 
British fashion designer, 
Hussein Caglayan MBE, on 
the Cyprus Airways uniform collection, where he chose DressBest 
as the official manufacturer of the airline designs.

A vast technical understanding of 
textiles and uniforms
As a longstanding player in the worldwide corporatewear market, 
DressBest puts its vast, technical understanding of textiles to 
effective use by studying the aviation industry to deliver on specific 
requirements. 

Airline uniforms require durability, functionality, and breathability in 
the choices of fabrics and trims with consideration for the climate 
in which they operate. DressBest’s long term partnerships with 
leading fabric manufacturers such as Altinyildiz, Yünsa and Can 
Tekstil, give the business a competitive edge with its high-quality 
sourcing operations. Continually innovating to give their clients 
choice, DressBest monitors trends in the textile industry with recent 
interests in pandemic-related antiviral garments, waterproofs, in 
addition to sustainable fabrics made with recycled fibres for a 
customisable and sustainable uniform program.

A wealth of expertise under one roof 
for quality service 
DressBest’s inspired in-house manufacturing team employs 
the latest technologies to achieve shorter lead times, all whilst 
controlling costs and environmental impact to minimise the 
carbon footprint. Located in Turkey, the business holds the 
geographical advantages of nearshoring for clients in Europe 
and the Middle East. 

Under one roof, DressBest hosts all departments of design, product 
development, production, and packaging to allow for efficient and 
effective quality control flow. Design teams are equipped with 
customised ERP CAD systems and 3D body scanning technology, 
to guarantee continuity for all repeat orders for quality and size. 
DressBest offers a complete service solution, from design to 

managing the supply to wearers, 
utilising their Uniform Management 
System database. 

FlyDubai uniform 
blended the 
brand’s taste with 
DressBest’s quality
DressBest understands that the 
quality of its products can only 
find meaning when blended with 
customer tastes. Jilly Sims, the 
Senior Vice President of Inflight 
Services for flydubai, praised 
the brand’s uniform delivery for 

“successfully aligning the uniform with their brand values to help 
create a look for their customer-facing staff, which is not only 
stylish, but also comfortable, durable and cost-effective”.

The innovating fashion-inspired uniform manufacturer is equipped 
to deliver with its state-of-the-art production facilities that are ISO 
9001, 14001, 45001 & SEDEX certified. Not only can DressBest 
deliver on-point uniform designs, but they also appreciate a high 
level of credibility thanks to its s scientifically based, yet practical 
demands, carrying the Hohenstein Quality Label.

www.dressbestuniforms.com

+90 (0) 212 295 50 35

info@dressbestuniforms.com

/dress-best-uniforms-&-

corporate-wear

http://www.dressbestuniforms.com
mailto:info%40dressbestuniforms.com?subject=
https://www.linkedin.com/company/dress-best-uniforms-&-corporate-wear/
https://www.linkedin.com/company/dress-best-uniforms-&-corporate-wear/
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Incorporatewear 
Incorporatewear enters 2022 with 25 years 
of trading under its belt, celebrating the 
successful supply of complex uniform 
solutions for long-standing, reputable 
brands in the UK and globally.
Despite the challenges bought by the pandemic, 
Incorporatewear worked in partnership with colleagues, clients, 
and suppliers to demonstrate tenacity, perseverance, and 
robustness. This commitment was recognised as ICW continued 
operations, achieving remarkable successes including its win of 
the PCIAW® Award, for the Best Managed Major Contract.

A history of 
enhancing airlines 
with bespoke 
uniform designs
ICW has a long history 

of designing to impress 

within the aviation industry 

and is well-positioned to 

understand the sector’s needs. 

Incorporatewear’s TUI Airlines 

uniform enhanced the brand 

with its emblematic blue 

represented throughout the 

blazers, hats, and ties. 

Incorporatewear is famed for 

its 10-year partnership with Virgin Atlantic which witnessed the 

awe-inspiring collaboration with Vivienne Westwood and the 

iconic red uniform which stole the show for the PCIAW® Design 

of the Decade Award in 2019.

More recently, the Incorporatewear design team dressed Air 

Arabia, delivering bespoke uniform programs with a slick collection 

of branded garments in contrasting red, white, and grey to match 

Air Arabia’s image with a refined luxurious aesthetic.

Appreciating the need for sustainable 
uniforms in aviation
The Secretary General of the International Civil Aviation 

Organisation (ICAO) recognises that aviation has been the 

‘driver of economic, social and cultural development worldwide’, 

however, there exists an understandable dichotomy between the 

aviation sector and sustainability, an area of much focus for the 

Global Coalition for Sustainable Aviation. 

As safety, comfort and a more premium experience become 

greater priorities for the consumer and the future of air travel, 

sustainability will be a focal point for the coming decade. 

ICW has been at the forefront in sustainable development of 

the corporatewear market, which will be exemplified in the 

mainstream for its uniform collection for the Birmingham 2022 

Commonwealth Games.

Further developments in sustainable 
action plans
Striving for maximum sustainable design in all future 

ICW uniform collections involves many factors, including 

location of manufacture, plus sourcing low-impact fibres, 

fabrics, threads, trims, and accessories, right through 

to design choices for 

end-of-life, considering 

disassembly and 

the opportunities 

for repurposing and 

recycling. 

Sustainable concepts 

are not new to 

Incorporatewear, as 

they have been quietly 

providing uniforms 

manufactured with 

recycled yarns for over a 

decade with expanding 

use of REPREVE fibres 

made from recovered 

plastics from the oceans in their garments. 

As Incorporatewear continues to design with the end in 

mind, they recognise that the simultaneous growth in 

demand for their UK manufacture is helping ICW and their 

clients achieve a reduction in their carbon footprint, whilst 

the delivery of goods using smarter logistics is one of their 

key climate initiatives for the next decade.

www.incorporatewear.co.uk

+44 (0) 1675 432 200

enquiries@icwuk.com
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Design,
Size,

Manage

The digital transformation 
of the professional clothing 

industry

The fashion sector is storming ahead in the textiles industry with 
innovative technological advancements. Utilising AI-powered trend 

monitoring, alongside augmented and virtual reality, fashion is creating a 
new, experimental, and interactive experience for consumers. 

This is a glimpse into what is in store for the future of professional clothing. 
The sector is now undergoing the next wave of digitalisation with Industry 
4.0 technologies, simplifying workflows to enhance productivity, efficiency, 

and sustainability.
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Lectra integrates 
digital technology with 
Gerber AccuMark®

As the professional clothing industry embraces 
the next wave of digitalisation, Lectra is at 
the forefront of streamlining workflows with a 
fully integrated suite of 2D/3D CAD software 
applications, from concept to completion. 
Gerber AccuMark® brings designs to life, transforming the 
development process by allowing users to visualise designs, create 
accurate patterns and optimise markers with AccuMark’s suite 
of products. 

Innovating to expand what is possible with time-saving techniques, 
design teams are more equipped to experiment with various 
colours, patterns, and fit on 3D renderings to make decisions 
while maintaining the production ready pattern. Design teams can 
add 3D accessories, such as zips and trims, whilst leveraging the 
Gerber Yunique PLM Material Database for enhanced realism. 

A seamless integration of technology
The AccuMark® system not only improves the pattern-making 
process, but it also seamlessly integrates with body scanning 
technologies like 3DLOOK. This integration allows for accurate 
measurements used within the software to produce high-quality, 
production- ready patterns that design teams experience in 3D. 

By creating professional clothing designs that are true-to-size 
from the start, manufacturers can increase speed-to-market 
rates, whilst reducing fabric consumption and waste, due to 
fewer physical samples required.

An overhaul of uniform production 
Technology offers a way to overhaul uniform manufacturing for 

the better with more sustainable practices. Body measurements 

and fit data can optimise current garment patterns to fit a 

broader range of employees, reducing the number of standard 

sizes in garment ranges. 

Utilising AccuMark®’s integration with 3DLOOK’s body 

scanning technology creates a fully-connected, on-demand 

workflow that can also support bespoke and made-to-measure 

services. Leveraging 3D CAD to visualise production ready 

patterns improves the customer experience as less time 

is wasted on returning ill-fitting uniforms and logistically 

complicated fit events. 

Fit, quality, price and sustainability are the key differentiators 

in the workwear and uniform markets. Manufacturers adopting 

the latest technology to streamline workflows are now capable 

of delivering digital design and fitting to final garment in 

shorter timeframes. With less waste and errors, these tech- 

equipped companies are improving their competitiveness in 

the marketplace.  

Digitally connected manufacturing 
The advancement into Industry 4.0 technologies sees the future 

of professional clothing manufacturing to become more resource 

efficient with digitally connected infrastructure. 

IoT-enabled cutters integrated with the AccuMark® solutions 

provides agility for both mass- production and on-demand 

manufacturing. The entire production system from CAD design to 

cutting is connected in this intuitive, game-changing system that 

utilises powerful algorithms to eliminate errors, reduce costs and 

minimise textile waste. 

Using one integrated system, manufacturers have the facility to 

send individual items to production to cater for specific customer 

requirements with the agility they seek. 

www.lectra.com
Contact Person: Leanne Howard
l.howard@lectra.com

http://www.lectra.com
mailto:l.howard%40lectra.com?subject=
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Sizer Technologies 
removes the 
guesswork 

Sizer Technologies won the crown with the 
prestigious PCIAW® Award, ‘Best Application 
of Innovative Technology’ in 2021 for its 
achievements in AI-powered body measuring 
technology.

On a mission to transform how garments will be fitted across 

the professional clothing industry and consumer fashion markets 

alike, Sizer is helping buyers to select the right size, first time. 

Sizer was first to market with its body measuring technology and 

offers a powerful, convenient, and friendly sizing data solution 

that empowers companies to leverage valuable sizing data, 

improve their value chain, product offering and service. 

AI-driven sizing recommendations 
Using just the front camera of any smartphone or tablet, Sizer’s 

patented body measuring platform captures a user’s body 

measurements with extreme accuracy. By applying a proprietary 

combination of computer vision, deep-learning computer 

algorithms and artificial intelligence, the platform delivers a 

personalised size recommendation that is tailored to fit the 

consumer’s needs. 

The user is guided to perform a few simple poses, plus a full 

360-degree turn as they interact with the app, during which time 

a series of images are captured from different angles that help 

decipher the user’s exact body contours.

After the images are processed, the captured data is 
automatically streamlined into Sizer’s intuitive online dashboard 
which allows customers to manage multiple accounts with great 
efficiency and with detailed customised reporting. 

Sizer’s innovative, award-winning platform was developed by 
some of the brightest minds from the Israeli tech industry. 
Advanced computer vision technology and unique measurement 
algorithms deliver a 97% accuracy rate to determine the precise 
size recommendation for each user. Their highly experienced 
developments teams are continually working at pace to drive the 
platform to the next level. 

The modular platform is built around “mix and match”, 
customisable components, enabling a robust sizing-data solution 
to be perfectly built and matched to a client’s exact needs. 

Sizer works with its clients in partnership to understand their 
sizing challenges and determine the best solution for their 
business needs. The platform includes a fully customisable 
white-label app; a web-based eCommerce solution and the 
Sizer Kiosk - a multi-scan solution for quick on-site scanning on 
the same device; and components that are fully compatible with 
Windows, iOS and Android systems.

Contact-free sizing is COVID secure 
and environmentally friendly 
Amid COVID-19, Sizer’s technology has provided an immediate 
contact-free solution for companies to instantly measure and fit 
thousands of their employees 24/7, at home, or at work, without 
the need for any manual measurements to be physically taken or 
to try on any previously worn sample size sets. 

With Sizer’s digital solution, companies can easily and quickly 
measure thousands of employees on mass - anytime and 
anywhere - in a matter of hours rather than weeks, experiencing 
savings on time, substantial costs, and can benefit from much 
more efficient and sustainable processes as the technology 
minimises the wasteful returns of ill-fitting garments. 

Without the need to purchase additional hardware or cameras, 
Sizer delivers 97% sizing accuracy, with one 
mobile, fast and simple app. 

www.sizer.me 

nicolel@sizer.me 

/company/sizer-ltd

/MySizer



Companies can set specific budgets for users to order 

professional clothing and accessories, whilst clothing set 

functionalities determine which items users can see and order 

based on their job function for ease-of-use. Return procedures 

can be carried-out within the digital wardrobe management 

system, simplifying the process and creating a record of the 

activity. In partnership with Sizer Technologies, Ecmanage allows 

users to adopt the latest 3D body scanning technology to 

recommend sizes to wearers and minimise the need for returns 

processes in the first place. 

Providing greater insights to 
businesses
Reports are generated within the environment of the digital 

wardrobe management solution, which provides greater insights 

into the businesses’ use of the system and to minimising the 

admirative work conducted by management teams to be 

redirected towards their key objectives.  

Certified security 
Ecmanage is the only wardrobe management system that has 

been awarded the ISO 27001 certificate. Since the beginning, 

Ecmanage always placed great value on the security of the 

system and handled data with great care. 

In 2017, they decided to take this to a next step by meeting 

the requirements set by ISO 27001 and NEN7510 standards 

in the context of information security. Customers can adopt a 

free trial of the digital wardrobe management system to get 

acquainted with the system. This is an accessible way to get 

a first view of the system and discover the benefits Ecmanage 

will provide.

www.start.ecmanage.co.uk (free trial)

www.ecmanage.eu (website)

+31 (0) 70-4157120 sales@ecmanage.co.uk

/company/ecmanage 
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Ecmanage 
digitises wardrobe 
management 

Ecmanage 
has taken the 
pain away 
in managing 
uniforms, 
workwear 
and PPE by 

digitalising the process and providing greater 
functionality to users. 
Ecmanage is the market-leading digital wardrobe management 
solution in the Netherlands where over a hundred workwear 
companies use the system. 

Founded by Ron Wessels, Sales Director with over 20 years’ 
experience in corporatewear and workwear, alongside Evert 
van Es, Software Architect with over 20 years’ experience in IT, 
together developed the digital wardrobe management system 
dedicated to the professional clothing supply chain.

A growing international presence 
Working with global companies, Ecmanage has a strong 
international presence and is growing in prominence with active 
users in the UK, Denmark, Germany, Austria with many more 
countries being introduced to the intuitive system. The scalable 
system can operate for an unlimited number of users and is 
available in several languages. 

A flexible system with greater 
functionality 
Ecmanage is capable of running alongside current systems 
allowing companies to enhance their original product alongside 
a system that is already in place. Being 
able to integrate with over 30 ERP systems, 
Ecmanage’s digital wardrobe management 
solution helps to ease the administrative 
burden of its customers. 

http://www.start.ecmanage.co.uk
http://www.ecmanage.eu
mailto:sales%40ecmanage.co.uk?subject=
https://www.linkedin.com/company/ecmanage
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CleanChain
uses technology 
to transform value 
chains sustainability 
practices 

Digital technologies drive efficiency into 
production but they also provide data-driven 
solutions to help the sustainable development 
of the professional clothing industry.

The impact the fashion and textile industry have on the 

environment is well known and at COP26, nations and industries 

announced initiatives to help fast track the industry’s progress 

towards halving emissions by 2030. 

Compounded challenges for 
professional clothing 
The environmental challenges in the professional clothing 

industry certainly mirror those of the more high-profile fashion 

industry, and in some regard, these challenges are compounded. 

This is due to the performance requirements of professional 

clothing garments, often requiring higher water consumption and 

chemical usage in textile finishes.  

Professional clothing garments are often made from mixed 

fibres with substantial amounts of chemicals – many of which 

are hazardous, such as some brominated flame retardants – and 

cannot be recycled in the same fashion as the likes of a traditional 

cotton garment. Although these chemicals are 

often used in the manufacturing of fire-retardant materials which 

are vital to support those on the frontline of emergency services, 

it is crucial to ensure that the production process of these 

materials limits the discharge of such hazardous chemicals when 

the environmental impact cannot be countered at the end of the 

garment’s life. 

The workwear industry is certainly not blinded to the fact that 

significant effort and cost is required to transform the entire 

industry with there being much focus on circularity, recycling, 

advancements in 3D printing, new cellulose and hybrid eco-

synthetic fibres, to mention a few. Such efforts, if successful, can 

significantly lengthen a product’s lifespan, reduce landfill waste a 

wastewater discharge.  

Technology-driven solutions for 
sustainability
While these changes to how the industry operates are critical, one 

must not lose sight of the immediate steps that can be taken and 

technologies already in place that can assist with this transition to 

more sustainable and considered business and production models. 

CleanChain is such a solution. CleanChain is a supply chain 

analytics platform, for managing operational risk and waste 

associated with sourcing and manufacturing, chemical usage, 

and inventory. Our platform provides one secure and centralized 

location for all your chemical, wastewater and regulatory 

compliance data, providing you with the transparency and tools to 

seamlessly manage your sustainability metrics across your entire 

value chain.  

Trusted by global brands and thousands of suppliers worldwide, 

our experience and shared commitment has made us the partner 

of choice within 

the industry to 

provide standards 

agnostic 

solutions to your 

sustainability data 

requirements.  

Contact us for more information: 

www.cleanchain.com 

cleanchain.team@adec-innovations.com.
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The Uniform Buyers’ Network is a 
dedicated education and networking 
event for procurers of professional 
clothing, including uniforms, 
corporatewear, workwear and 
personal protective equipment (PPE).

Led by experienced buyers in the professional clothing 

industry, the closed-shop event is designed to educate 

on best practice approaches, provide insights related 

to the tender process, managing contracts, sourcing 

relevant suppliers and awareness of new and relevant 

fabric, garment, and digital technologies. 

The closed-shop networking event will provide 

exclusive access to key suppliers of sustainable fabrics 

producers, garment manufacturers and digital solution 

providers for questioning, with a unique opportunity to 

learn amongst peers.

Karen Sparrow, 
Partnerships 
Activation Manager, 
Virgin Galactic

Nisha Muire,
Uniform Program 
Manager, 
Air Canada

Louise Johnson,
Retail Corporate 
Wardrobe Manager, 
Nat West Group

Uniform Buyers’ 
Network 
Associates
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Overview:
Dedicated education and networking event 
for procurers of professional clothing.
Designed to help those involved in this aspect of 
the professional clothing industry with best practice 
approaches, insights related to the tender process, 
managing contracts, sourcing relevant suppliers and 
awareness of new and relevant technology.

Buying uniforms
in the age of 
net zero

Target
attendees:
Banks, airlines, 
supermarkets, 
construction firms, 
hotels, restaurants, 
care homes, hospital 
providers.

PCIAW® is a proud Founding 
Signatory of Textiles 2030, 
WRAP’s expert-led initiative 

designed to harness the expertise of UK leaders to accelerate 
the textiles industry’s move towards circularity. 

PCIAW® sits on the Textiles 2030 Advisory, Circularity, and 
Policy Groups to inform key policy developments, engage 
with the industry on circular design, and help develop 
pilots and facilitate closed-loop systems in groups that are 
governed by signatories.

6th April 
2022 
PCIAW® Studio Event 

Event Partner:
Business in the 
Community (BITC)

BITC is the oldest and largest business-led 
membership organisation dedicated to responsible 
business. BITC was created nearly 40 years ago by HRH 
The Prince of Wales to champion responsible business with 
hundreds of businesses connected by the conviction 
their success is linked to society’s prosperity.



46 PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org

The PCIAW®

Summit & Awards 2021
A star-studded celebration 
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The PCIAW® Summit & Awards was 
certainly an event to remember...
Over 400 guests joined us at the Hilton London Metropole, the 

location of the two-day event, from 

every corner of the world, including 

the US, Canada, Turkey, Tunisia, South 

Africa, Switzerland, and Portugal.

A special thank you to our sponsors, 

without whom an event of this 

magnitude could not have taken place: 

Milliken & Company, ANIVEC, CENIT, 

International Brands Group, Clubclass 

Corporate Clothing, PDC, Bodi.Me and 

PULSAR®.

This year’s Summit & Awards united the 

finest, most distinguished voices from 

the global workwear, corporatewear, 

and PPE sectors. We were honoured to 

welcome the following esteemed foreign dignitaries: 

• The Director General of Economic Activities at the 
Portuguese Ministry of Economy and Digital Transition, 
Fernanda Ferreira Dias

• The Portuguese Ambassador to the UK, His Excellency 
Manuel Lobo Antunes

• The Tunisian Ambassador to Britain, His Excellency 
Nabil Ben Khedher

A networking extravaganza
Hosted by Charles Ross from 

The Royal College of Art, the 

PCIAW® Sustainability Summit 

featured over 20 international 

speakers who educated 

the industry on the critical 

topics of upcycling, designing 

to recycle, sustainable 

procurement, durability and 

longevity.

The following evening, the PCIAW® Awards was a glamorous and 

star-studded ceremony that celebrated the sheer scale of talent 

and entrepreneurial spirit in the professional clothing industry. 

As a celebration of international proportions, the ceremony 

commemorated the exceptional work 

of designers, buyers, suppliers, and 

industry leaders from across the 

supply chain.

We were honoured to mark the 

accomplishments of over 20 industry 

award winners in the categories of 

PPE Innovation of the Year, Suppliers, 

Distributors, and Manufacturers 

Awards, and Industry Recognition 

Awards. 

This extraordinary black-tie ceremony 

was hosted by PCIAW® Chairman 

John Miln, with special co-hosts 

Nigel Lugg OBE, Chairman of UKFT, 

Andrew Newman, Director of Workforce and Volunteering at 

the Birmingham 2022 Commonwealth Games, Director General 

of Economic Activities at the Portuguese Ministry of Economy, 

Fernanda Ferreira Dias, and Matt Fabyonic, UK & Ireland Head of 

Sales, PDC. 

PCA VISION 2021 
The hosts of the Young Designers 

competition were Harold Tillman 

CBE, Enterprise and Business 

Advisor at the London College of 

Fashion and César Araújo, CEO of 

Calvelex and President of ANIVEC. 

After a glamorous catwalk 

showcasing the phenomenal shortlisted student designs this 

year, Jasmine Young from Bedford College was proclaimed 

overall winner, for a wonderful Aerospace Engineer suit. 

Congratulations to all of our winners and highly commended 

recipients of the night! We look forward to toasting to a future of 

continued success at next year’s event. 

DESIGN AWARDS

TOWARDS
2030
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Clubclass sponsors PCIAW® 
Summit & Awards with 
bespoke tailored suits

Clubclass is a distinguished corporatewear 
provider renowned for supplying the high 
street with custom corporate clothing for 
over 40 years. 
The corporatewear connoisseur 
is proud to have an excellent 
design team, with a reputation for 
manufacturing over 500K tailored 
garments every year.

For almost a decade, Clubclass has 
kindly sponsored the PCIAW® Summit 
& Awards with bespoke, tailored 
corporate clothing.

Their remarkable made-to-measure 
pedigree reflects an intimate 
understanding of bespoke tailoring, 
building on a legacy of working with 
respected tailors all around the UK. 
This year, the Clubclass team crafted 
a custom PCIAW® check fabric, 
infusing the dark navy colours of 
the Prince of Wales check with the 
signature company purple of PCIAW®.

A print to Envee
Clubclass offers a number of iconic style-driven designs outside 

of its core stock offering. The recent companion piece created 

especially for PCIAW® was designed to showcase the versatile 

fabric bases for design-led, 

professional corporatewear. 

The PCIAW® suits were a part 

of the Envee Collection, which 

is designed for movement with 

a bi-stretch fabric crafted to 

enhance stretch beyond that 

typically found in corporatewear. 

Up to 95% of the polyester used 

in Clubclass collections is made 

from recycled plastic bottles, 

guaranteeing sustainable, 

comfortable and durable fabric 

that is crafted in factories using 

renewable energy.

The elegant suits used the iconic 

Prince of Wales check print to 

create tailored fit suits with an 

ideal fit and elegant style.

“At Stuncroft / Clubclass, we look to the 
beacons of our industry like our friends at 
the PCIAW® to provide harmony sector-wide, 
something that we all enjoy as part of the 
corporatewear and uniform family. 

It is always our pleasure to work with the 
team, and in our own small way, play a part in 
this ongoing and most beneficial cooperation. 
The industry has been challenged, just 
like so many sectors of late, and we are 
always grateful for the support and energy 

demonstrated by Yvette and all her team.”Iain Kettleband (MCIPS), Managing Director, 
Stuncroft / Clubclass
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Luxury of movement
The Envee Collection features technical stretch fabric that 

creates a sophisticated collection of tailoring for work, stretching 

and moving with the wearer for maximum comfort, combining 

allowing ultra comfort with a modern business look

Typically, every suit consisting of a jacket and trouser saves 45 

bottles from reaching landfills. The mill used by Clubclass comes 

with the highest possible standards in terms of environmental 

attitude to textile production, holding STeP accreditation 

alongside OEKO-TEX® standard. 

Production process
The luxury Envee fabric was produced in Clubclass’ mill in India, 

whilst the garments were manufactured in the dedicated sample 

facilities in Bangladesh, overseen by the Stuncroft team in 

Bangladesh and a supply chain manager based in the Doncaster 

headquarters, UK. The shirting portion of the project was crafted 
in a Turkish factory, where luxury made to measure shirts are 

produced for high-end menswear retail clients. This single unit 

nearshore production allows for greater control over the final 

product as well as shorter lead times. 

As well as its private label division, Clubclass is Europe’s premier 

corporatewear supplier for bespoke men and ladies tailored 

garments from stock and specific contracts, creating luxury 

made-to-measure garments for department stores and tailors all 

around Europe.

“Over the years, Clubclass has shown 
unwavering support for the PCIAW® Summit & 
Awards. It was a great pleasure for the team to 
represent Clubclass again this year, wearing a 

beautiful custom PCIAW® print.”  

Yvette Ashby, CEO, PCIAW®

clubclasscorporatewear.co.uk

corporatewear@stuncroft.co.uk

+44 (0) 1405 782780 

/ClubclassCorporateClothing

/ClubclassCC

/clubclass-corporate-clothing

https://www.facebook.com/ClubclassCorporateClothing
https://twitter.com/ClubclassCC
https://www.linkedin.com/company/clubclass-corporate-clothing/
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Milliken & Company proudly 
sponsors PCIAW® Summit, 

Networking & Awards 2021

It was an honour to have Milliken & Company 
as a headline sponsor of the PCIAW® Summit 
& Awards 2021, held at the Hilton London 
Metropole Hotel from 2-3 November.

Drawing on more than 155 years of award-winning research and 

development, Milliken & Company offers a diverse portfolio of 

technical textiles serving a broad range of global markets.

Jeff Morris, Senior VP of Milliken 

& Company Uniform and 

Protective Fabrics Business, 

opened the PCIAW® Summit 

on day 1 with a warm welcome, 

speaking about the historic 

partnership between PCIAW® 

and Milliken through the years. 

He encouraged delegates and 

attendees to network, learn, 

and thrive in what was the first 

definitive professional clothing 

event of the year. 

On the following evening, Michael Langley, VP of Sales and 

Marketing at Westex: A Milliken Brand, virtually opened the 

PCIAW® Awards 2021. He welcomed our honoured guests 

and toasted to the accomplishments of the industry after a 

year of remarkable achievements and success, despite the 

circumstances.

The Awards ceremony was an evening of splendour and 

glamour, recognising the remarkable innovation displayed 

in the professional clothing world. Guests arrived at the 

extravagant black-tie event greeted by a champagne 

reception, followed by a luxurious three-course gala dinner.

The evening ceremony awarded 

diamond trophies to the 

industry’s biggest trailblazers, 

recognising Milliken for the 

innovative Agilus® SP Protective 

Technology in the Best PPE 

Innovation in Clothing Award.

Yvette Ashby, CEO, PCIAW® 

remarked: “It was an honour 

to have Milliken & Company 

as a headline sponsor and 

we are incredibly thankful 

for their unwavering support 

of PCIAW®. The Summit & Awards were an extraordinary 

celebration of past and present accomplishments and I look 

forward to witnessing the continued success of our industry.”

“It is our distinguished honour to sponsor 

the Summit Awards this year and our privilege 

to be among the world’s best industry experts. 

The professional clothing industry deserves 

a chance to celebrate and connect in person, 

once again. ”  
Michael Langley



The
PCIAW® 
Summit

The PCIAW® Summit unites the industry’s 

leading experts in an educational and 

networking conference of international 

proportions. The summit has an impressive 

array of influential thought leaders who 

present informative and exclusive insights 

into the professional clothing industry’s 

most pressing subjects.
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PCIAW® Summit Speakers
24 international speakers gathered at the PCIAW® Summit in London to educate on 
innovations in the sustainable transformation of the professional clothing industry.
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Jeff Morris, Senior VP of Milliken & 
Company Uniform and Protective 
Fabrics Business

Jeff Morris gave a warm introduction on 

behalf of the Milliken team, which was 

delighted to support and sponsor the 

PCIAW® Summit and Awards 2021. This 

incredible platform brings leaders together 

and helps strengthen our industry with the 

help of experts from all corners of the world. 

Jeff spoke about his hope that Milliken’s work will positively 

impact the world around them, not just today, but for 

generations afterwards. This commitment drives their support of 

PCIAW®’s initiative to create a sustainable future through circular 

textile manufacturing. 

Our headline sponsor was proud to support the first in-

person professional clothing networking event of the year, 

designed to expand the personal and professional horizons 

of members and delegates. He encouraged our audience 

to make new connections, strengthen existing ones, and 

learn from 

industry 

leaders and 

colleagues. 

César Araújo, President, ANIVEC; 
Founder, Calvelex; Founding Board 
Director, PCIAW®

At the onset of the pandemic, Portugal had 
a major role in managing sourcing logistics 
to connect the UK and Europe and bring a 
sense of proximity to the supply chain. The 
ensuing PPE crisis demonstrated that we 
must take nothing for granted and take care 
of both the textiles industry as well as the 

planet. When first-time buyers of PPE required help, the PCIAW® 
offered unbiased support and played a key role in helping buyers 
to find suppliers of PPE. 

It is now evident that the climate crisis is propelling change and 
improvement in the textiles industry. PCIAW® has published 
the Circular Textiles report to spark conversations, new ideas 
and industry collaboration on transforming garment design for 
longevity, reuse, repair and recycling. 

Portugal also shares knowledge 
on recycled textiles and green 
energy, reflecting the need for 
conscientious 
change 
in sector 
organisations.

Jonathon Jones OBE, Advocate, 
Plimsoll Publishing

Jonathon is an expert analyst of 

global market data who asserts that 

without profitability, there is simply no 

sustainability. Despite the turbulence 

of the past two years, there is clear 

confidence in the professional clothing 

industry. More than 80% of companies 

expect an increase in sales next year, with 61% expecting an 

increase in recruitment and 84% in profits. Conversely, only 

16% of companies expect to increase the amount of debt, 

with 54% projecting growth in dividends. 

Plimsoll provides a recognisable metric to measure company 

performance and interest in acquisitions, providing insights 

on improving businesses prior to selling in order to increase 

valuation. Although over 62 companies in the professional 

clothing industry have lost a quarter of their value in the 

last year, 97 companies have increased their value and 84% 

expect to see an 

increase in profits in 

2022 over the last 

year.

Adam Mansell, CEO, UKFT
Adam Mansell described how Brexit 

is affecting the UK textile industry, 

highlighting the detailed changes in rules 

of origin criteria in both the EU-UK Trade 

and Cooperation Agreement and further 

UK standalone trade agreements with 

countries around the world. 

Rules of origin have always been critical parts of free trade 

deals and are used to determine the economic nationality of 

products, utilised by customs authorities to classify where an 

export has arrived from to calculate if tariffs are necessary.

The lack of cumulation of rules of origin between free trade 

agreements is a much greater issue for the professional clothing 

sector. The UK has concluded or continued around 67 bilateral 

free trade deals since its departure from the EU, with Turkey, 

Morocco, Tunisia, and other nearshore manufacturing partners. 

In addition, shipped European goods which received customs 

clearance for free circulation in 

the UK would also 

attract duty if 

shipped back into 

the EU.
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Nabil Ben Khedher, Tunisian 
Ambassador to Great Britain 

The Ambassador described the advantages 

that Tunisia has as an attractive sourcing 

hub for UK businesses. The Tunisian 

workwear sector has over 116 companies, 

with many producing exclusively for export. 

As many as two-thirds of these companies 

are run or owned by foreign investors and 

a significant amount of businesses are 

exclusively producing for export. 

A majority of foreign ownership is from European companies, 

with around 30 UK businesses having full or partial 

investment in Tunisian textiles companies, which generate 

trade of approximately £14 million a year. The post-

COVID trend shows European buyers securing sourcing 

with a better balance between nearshore and offshore 

manufacturing, preferring Tunisia, 

with its location between Europe 

and Asia. The Ambassador aims to 

increase bilateral trade investment 

between the two countries and 

facilitate collaboration between the 

two nations. 

Della Nelson, Textile Specialist,
OCO Global 

Della has been introducing Tunisian 

manufacturers to UK brands and retailers, 

advocating for the talent and quality skills 

of the Tunisian textile industry, which 

has established partnerships with French 

and Italian brands since the 1970s. The 

qualified and experienced country has 1600 

manufacturing companies, with a trained 

and highly skilled workforce comprised mainly of women.

Tunisian workwear and textile companies supply a vast range 

of workwear products to European clients, specialised fabrics, 

finishing techniques, and where possible, source organic and 

sustainable fabrics. Around 39% of clothing manufacturing 

companies are owned or work in partnership with European 

countries. Many Tunisian companies offer bespoke branding, 

printing and embroidery services, with experience serving the 

healthcare, industrial, and protective industries. Manufacturers 

have come to rely on its reliable logistical operations, with 

prompt shipping and deliveries promoting a low carbon 

footprint and flexible lead times.

Barbara Grunewald, Senior Project 
Manager for Trade and Investment / 
Gender Specialist, OCO Global 

Barbara promotes Tunisian exports for 

trade and investment with the UK and 

is leading the charge to ensure there is 

a collaboration between Tunisia’s new 

technology sector and its traditional 

heritage sectors, encouraging businesses 

to increase efficiency and reduce waste to 

bring manufacturers to the next level. 

She has intensified sustainability action with innovative Tunisian 

start-up businesses with green technology solutions, focusing 

on resource waste management, emissions solutions, water 

management, agri-tech and renewable related technology. This 

has led to the effective design and implementation of capacity 

building programs to help female entrepreneurs and women-

led/owned businesses in the textile sector by equipping 

them with training, workshops, and networking opportunities. 

Tunisia is an ideal nearshore option thanks to easier audit 

options, higher standards, and labour rights, with established 

relationships with the UK and European companies. 

Catherine Salvidge, Textile Specialist, 
WRAP

Catherine spoke about Textiles 2030’s 

work in working with businesses to reduce 

carbon and waste and water footprints 

by taking an evidence-based approach, 

bringing businesses together to collaborate 

and share insights. The professional 

clothing sector must look at new business 

models and prioritise end of life solutions at the design and 

procurement phases.

Textiles 2030 focuses on how to redesign, reuse and recycle 

products to displace negative environmental impacts and use 

resources more efficiently, extending the lifecycle of products. 

With 92 signatories from across the textile value chain, the 

agreement works with businesses to reduce the greenhouse 

gas footprint of new products by 50%, in line with the Paris 

Agreement.

WRAP is publishing a review of the professional clothing industry 

in 2022, mapping out the full-scale impacts of the sector and 

identifying opportunities to 

support businesses in pilots and 

show demonstration projects for 

the circular economy.
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Jonas Andersson, GORE-TEX Fabrics 
Division, Workwear Business Unit

Jonas shared the vision behind Gore 

Technically Oriented Fabrics: to strike 

a balance between comfort, protection 

and sustainability, using scientific data 

to improve the environmental impact of 

products. The clothing utilisation rate 

in the workwear market has doubled 

between 2000 and 2015 and this upward 

trend is only increasing, whilst the number of times that 

clothing is reused is decreasing every year. 

It is key to prolong the use of the product by specifying a 

more durable product at its inception and introducing repair 

options, explained Jonas. Recycling should not come at the 

expense of longevity, as design-in durability decreases overall 

cost by lowering administrative fees, waste fees, and means 

that end users can run fewer tenders because products 

inherently last longer. 

Gore believes that through transparency and 

cooperation, a common standard must 

be developed to assess the relative 

lifetime and durability 

of a product, making 

workwear better for 

everyone.

Peter Belk, Campaign Director, Circular 
Economy, Business in the Community

Peter spoke about BITC’s partnership 

with PCIAW® to bring together procurers, 

suppliers, major retailers, NHS Trusts, 

and end of life recyclers in a series of 

round table discussions. These facilitated 

dialogue between procurers from diverse 

sectors as well as key decision-makers in 

the professional clothing supply chain, providing insights into 

manufacturing, supplying, procurement, and recycling processes.

The report, ‘A Uniform Approach,’ created a set of circular 

procurement principles to help procurers formulate criteria 

to encourage suppliers to embrace circular business models. 

These would consider product impact across the entire 

lifecycle, moving away from simple cost considerations to 

include disposal at the end of life and carbon reduction 

targets, whilst thinking about a more holistic appraisal of 

products as submitted for review. 

BITC also trialled these circular principles with live 

procurement projects to drive the 

number of companies 

adopting sustainable 

measures and will 

continue to do so in 

the future. 

Lisa Rosengren, Head of R&D, Fristads
Lisa was proud to share that Fristads 

was the first clothing manufacturer in the 

world to introduce a new standard for 

measuring the total impact of a garment, 

from fibre choice to the delivery of a final 

product. 

The Research Institutes of Sweden 

helped to advise the workwear company on how to measure 

Lifecycle Analysis and demonstrate the transparency of 

environmental impacts. Together, they developed a standard 

to measure the total environmental impact of a garment, 

resulting in an Environmental Product Declaration. This meant 

that the entire production chain and life cycle of the garment 

were inspected – from the choice of materials, the dyeing 

process, water and electricity consumption in factories, to 

the packaging and transport of the finished garment. 

The Fristads Green collection featured a sustainably designed 

process where the entire production chain is characterised 

by environmental thinking and innovative solutions 

to minimise

negative 

impacts.

Ngaire Takano, Product Life Cycle 
Management Consultant

Ngaire spoke on the importance of supply 

chain transparency and traceability to 

ensure that sustainable practices and 

social responsibility are present throughout 

the entire supply chain. She outlined the 

necessity of understanding what is involved 

in ascertaining the full provenance of 

garments and their components.

Transparency means ensuring that information is available 

regarding every touchpoint involved in the production process. 

This also means being aware of the future life of the product, 

primarily its disposal method or availability of take-back schemes. 

The key part of transparency is to build strong and durable 

relationships with suppliers and partners who can provide 

honest collaboration. Ngaire spoke about the importance of 

collaborative work that offers key takeaways for producers 

and consumers alike. This social responsibility means reducing 

negative environmental effects 

and seeking better, more 

responsible alternatives rather 

than simply offsetting carbon 

emissions. 

Ngaire
Takano
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Lara Mazzoni, Founder and CEO, Bodi.Me
Lara spoke about Bodi.Me, the pioneering 

fashion fit technology that integrates 2D 

and 3D CAD technology into products, 

facilitating business growth in a more digital 

and sustainable way by reducing time, cost 

and waste. This optimises the supply chain 

at a time when the industry has adopted 

nearshore manufacturing and pursued on-demand models. 

The cost of localised manufacturing is counterbalanced by the 

integration of technology, authorisation of stock, lower shipping 

costs and carbon emissions, and faster response times to the 

real-time needs of clients. 

One of Bodi.Me’s biggest customers, the French navy, has carried 

out the body measurement of over 35,000 marines with a digital 

scanner, saving over €10 million over a period of 3 years. Lara 

spoke about these intuitive, question-based solutions, allowing 

Bodi.Me to work across the full spectrum of measurement 

technology, 

with a 

database of 

over 350,000 

entries.

Ana Tavares, Coordinator for Strategic 
Agenda for Sustainability and Circular 
Economy, CITEVE

As Sustainability Coordinator, Ana promotes 

knowledge through collaboration and 

precise communication, creating links and 

bonds in the supply chain with trustworthy 

and reliable partners. 

Portugal has an ideal ecosystem for 

sustainable progress, with 12,000 

companies and 138,000 employees concentrated in the 

north. The thriving textiles sector represents 20% of all jobs 

in the manufacturing industry and 10% of all national exports. 

Portuguese bio-economy projects include the four pillars of 

biomaterials, circularity, traceability and validation. A 4-year 

project scheduled to start in 2022 will develop bio-based 

materials and finishes through industrial symbiosis, using 

mechanical and chemical recycling technologies as well as 

measurement, validation, and lab testing for biodegradability 

and microplastics. 

Other companies are also integrating commercialised 

technological developments in the marketplace, including 

ID technologies, work chains, lifecycle 

assessments, and AI algorithms. For 

example, Calvelex boasts a digital fabric 

library that supports young designers 

through seamless digital access.

Alexandra Steger, Global Project 
Manager, Lenzing 
Peter Bartsch, Head of Sustainability 
Department, Lenzing 

As a leading wood-
based cellulosic fibre 
manufacturer, Lenzing 
has production sites in 
Indonesia, India, Czech 
Republic, the U.S., and 
more in Brazil and Thailand, 

manufacturing 1 million tonnes of wood-based fibres per year. 

Alexandra and Peter detailed how Lenzing’s circular economy 
approach starts with the production of wood pulp and fibre and 
a diversified value chain down to nonwoven, woven and technical 
applications. Lenzing embeds different elements of circularity into 
its value chain, starting with wood as raw material, as well as 
renewable and biodegradable sources. The biorefinery concept 
ensures that 100% of wood components are used to produce 
pulp for botanic fibres, biorefinery products, and renewable 
bioenergy to drive production. 

Lenzing’s REFIBRA™ technology is accelerating the circular 
economy by upcycling cotton into cotton pulp, which, in 
addition to wood pulp, is transformed to produce new virgin 
TENCEL™ Lyocell fibres to make fabrics, reducing overall waste 
and pioneering 
a more 
conscious 
textile fibre.

Michael Lock, Vice President of Global 
Software Sales, Gerber Technology:
a Lectra Company 

Michael discusses the problem of waste in 
the textiles industry and the need to be 
more environmentally responsible. Gerber is 
now present in over 100 countries, with an 
innovation lab and centre all for seeking further 
sustainability within the industry. 

At Gerber Technology, they have addressed 
these issues immediately with their Digital Production Platform. This 
shift to a digital platform is set to serve both short and medium-term 
goals for Gerber, alongside sustainability. Michael suggests the switch 
to using 3D technology will help the professional clothing industry 
move forward with sustainability. One example showed that these 
new technologies can reduce sampling and production times. 

Overall, these technologies, digital platforms and 3D, can ensure 
that the professional clothing industry reduces the time it takes to 
get the garment to the customer. He finishes by saying that 3D is a 
design asset, and 
these valuable 
assets should 
be used to drive 
sustainability.



PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org   57

Florent Cottin, Marketing Manager, 
DOMO Chemicals

Florent shared insights into how DOMO 
Chemicals has developed solutions that 
transform synthetic nylon 6.6 fibres into 
enhanced biodegradable materials. 

DOMO Performance Fibres use Amni 
Soul Eco® Technology developed by the 
Solvay Group, applying and dispersing 

specific additives in the polyamide 6.6 mix to bring an enhanced 
biodegradability to its fibres, whilst maintaining the standard 
characteristics of nylon 6.6 such as durability, long life, high 
tenacity, soft touch and abrasion resistance. As demonstrated 
by laboratory biodegradation tests in accordance with ASTM 
D5511, DOMO’s enhanced fibre biodegrades in roughly 5 
years after disposal in anaerobic conditions, compared to over 
50 years for other synthetic fibres. Once in landfills, DOMO 
Performance Fibres break down into organic matter and biogas, 
which can then be reused as renewable energy. The residues of 
its biodegradation are organic compounds, similar to residues 
from other natural biodegradable materials such as paper and 
cotton, and 
remain buried 
indefinitely in 
the soil.

Tim Cross, Director, Project Plan B
Tim urged the importance of designing and 

manufacturing using monofibre polyester, 

which allows textiles to be reprocessed 

into rPET fibre grade pellets. These are then 

converted into recycled yarns by REPREVE 

and then recyclable clothing. 

Tim outlined the critical role that the design stage plays in 

foregrounding recyclability. Project Plan B’s design to recycle 

principles ensure that high-quality inputs turn into high-quality 

outputs in the form of fibre grade rPET. In a recent trial, Plan B 

recycled 10,000 supermarket uniforms with the help of workwear 

giant Dimensions, showing the simple change required to 

calculate carbon savings for recyclable clothing. 

In addition, Tim introduced The Circular Textiles Foundation, a 

new certification body that confirms the recyclability of garments, 

backed up by lab research to verify materials and calculate carbon 

offset. The Foundation also shares design workshops for essential 

practical information and serves as a network for collaboration 

between businesses. 

Owner and Co-CEO Dr. Annette van Es 
of fibre2fashion.consulting
Owner and Co-CEO Rick van Es
of fibre2fashion.consulting

Rick and Annette represent 
fibre2fashion.consulting, 
a core partner of the 
wear2wear™ consortium and 
a subsidiary of fibre2fashion, 
the largest manufacturer of 

high-tech textiles on the European continent. 

The wear2wear™ consortium is a group of European textile 
companies across the supply chain, with the common goal of 
designing, manufacturing and recycling clothing for a fully circular 
system. The premise of the partnership is that collaboration is key 
to avoiding waste and preserving resources, creating a production 
cycle that is built to be sustainable from the very beginning. 

In collaboration with the Empa Institute, they conducted an LCA 
study on its fully recyclable rain jacket, which comprehensively 
follows the design2recycle principle of the circular economy. 
This demonstrated the feasibility of recycling a single jacket 
three times through mechanical recycling, with a fully 
dissolvable zip 
accessory and 
remarkable future 
potential.

Peter Clodd-Broom, Director &
Co-Founder, Meryl Fabrics

Peter spoke about how Meryl Fabrics 

started from a molecular quality structure 

to provide fully recyclable smart yarns and 

fabrics with zero microplastic pollution. 

Its technology uses hydrogen bonding to 

create strong molecular chains that seal in 

all microfibres in the yarns, guaranteeing 

no microfibre pollution in the air and oceans. 

Meryl fabrics is fully recyclable. The application of an 

antibacterial additive when the yarn is spun and input of colour 

means that no dyes use extrusion techniques, chemicals or 

solvents, using virtually no water. 

Meryl has centralised production in Europe, using a simple 

production unit from manufacture to recycling, reducing direct 

and indirect pollution, and landfill or incineration. Although cost 

is higher, the fabric is 3-5 times more durable, which means 

that less is bought over time and progress is made towards a 

circular economy.
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Tim Wight, Business Development 
Manager, Decontex 

Tim described Decontex’s revolutionary dry 
cleaning process which uses liquid CO2 to 
provide a standardised cleanroom operation 
that offers full biological decontamination, 
certificated by OEKO-TEX® and REACH 
standards. Based on NASA technology for 
professional spacesuits in the 1980s, this closed 
system effectively decontaminates harmful and 

toxic chemicals from firefighter gear. The semi liquefied pressurised 
CO2 is recycled, repressurised and reused. This verifiable process 
has no reduction in performance, save for the reapplication of water 
repellent finishes, which is required of the current PPE standard.

Decontex defines decontamination of PPE as the process of removing 
all contaminants below the legally permitted health level, whilst 
maintaining the functional characteristics of PPE. It is the specific 
action taken to reduce the hazard posed by such contaminants, 
as opposed to general cleaning, and is a verifiable process of the 
removal of identifiable contaminants like carcinogenic chemicals, 

dioxins, cyanides, bacteria, viruses, and physical contamination 

like 

asbestos 

and heavy 

metals.

Chris Butcher, Certification Manager, 
BTTG

Chris outlined that there is a mutual 

acceptance of EU and UK certification, 

which are almost identical. The UK 

Conformity Assessment (UKCA) mark was 

introduced in 2019 as the EU-UK Trade and 

Cooperation Agreement was formalised. 

As there was no mutual recognition 

agreement, goods in the UK must no longer use the standard 

CE Mark. From 1 January 2023, any new items placed on the 

GB market must be UKCA marked.

As for UK Legislation and Standards, Chris highlighted 

that the EU Harmonised Standards became UK Designated 

Standards. Thus far, there has been little indication that 

there will be a deviation from manufacturers, approved 

bodies, and end-users on PPE regulation. 

Like most UK bodies, BTTG has a notified body in the EU and 

is the only UK lab that can 

offer certain 

accredited 

microbiological 

testing.

Paul Bryce, Vice President, Ansell 
Paul has been leading Ansell’s Chemical 

Solutions Strategic Business Unit, which 

has the core aim of protecting people 

from chemicals, viruses and hazardous 

substances.

Currently, 1 billion people per year are 

exposed to harmful chemicals in the 

workplace. A fundamental requirement of PPE regulation is to 

ensure that products are not inadvertently harming wearers 

through the elimination or substitution of hazardous substances. 

Ultimately, engineering controls must protect wearers from 

being in harm’s way in the first place, which will do more to 

minimise negative impacts and reduce the need for PPE.

In addition, higher quality, durable products must be produced 

in a more sustainable manner, like Ansell’s solvent-free 

polyurethane technology that uses 100% green electricity, 

developed and manufactured in Portugal. 

It is also important that lifecycle analyses of core products help 

buyers make conscious choices based not only on protection, 

comfort and 

performance 

but also on 

environmental 

impacts.



The
PCIAW® 
Awards
2021

The PCIAW® Awards is a black-tie event 

with a champagne reception and three 

course gala dinner, followed by an awards 

ceremony that recognises innovative 

boundary-breakers in the professional 

clothing industry. It is an unforgettable 

night dedicated to celebrating dynamism, 

success and innovation.
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Shattering glass ceilings: 
Woman of the Year

The PCIAW® was pleased to join Samantha 
Fernando, Sales Director at Keela Outdoors, 
to discuss what it felt like to receive the 
prestigious Woman of the Year accolade at 
the PCIAW® Awards 2021.  

A seasoned sales professional, Sam Fernando has over twenty 

years of experience in the outdoor sector. On graduating from 

Strathclyde University, Sam worked her way up through the 

family business to Sales Director and now heads up the market 

strategy and forecast planning for the business. She is an active 

member of the UK Outdoor Industry, Vice-Chair of the Outdoor 

Industries Association (OIA) Board and is a committee member 

of the Confederation of British industry.

Please tell us about the driving factor behind your relentless 
hard work in manufacturing PPE during the pandemic?

When Covid-19 first hit, everyone at Keela felt a sudden sense 

of shock and uncertainty. This was quickly followed by an 

overwhelming desire to help; the entire team felt a sense of duty 

and did not hesitate to support our country in a time of crisis.

With 40 years of manufacturing experience, Keela had the 

technology and knowledge to help produce personal protection 

equipment, and our skilled machinists meant that we were well 

placed to do our part.

We knew that there was a shortage in the supply chain and we 

received an NHS contract to produce 15,000 gowns per week on 

average. To keep up with demand, we expanded our facilities by 

10,000 sq. ft, setting up a brand-new dedicated manufacturing 

facility within three weeks!

All of this was only possible with the help of a huge team of 

people; from the farmers and exhibition companies that lent 

heaters until the gas was connected, to the community hall that 

supplied tables, the decorators that painted the unit, and our 

retired machinists and cutters that came back to help train new 

staff. It was amazing to see how much everyone united behind 

a common cause at a time when people were facing their own 

personal struggles. 

  

“Winning the PCIAW® Woman 
of the Year Award was a ‘wow’ 
moment for me.”  
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Shattering glass ceilings: 
Woman of the Year

What are some of your proudest accomplishments at Keela 
as Sales Director?

Seeing what our team achieved in the early days of the 

pandemic is one of my proudest moments. The environment 

was very challenging, but our team pulled together in a way I 

have never seen before. 

Alongside this, Keela helped to rebuild a community after a 

tsunami hit Sri Lanka in 2005, by designing, building and raising 

funds for a new school. We were also able to provide the 

children with a fully functional computer room, something they 

had never had before. Being part of a company that achieved 

something like this was definitely a highlight of my career. I was 

also immensely proud to receive the 

Women in Business Award, which was 

something so special to my heart.

How would you encourage 
women to get involved in the 
manufacturing industry? 

If the past year has shown us 

anything, it’s that we have a great 

community in the manufacturing 

sector. It’s an industry that offers 

many enriching opportunities in 

different areas. For any woman 

who is looking to start a role in 

manufacturing, I would say that all you 

need is the confidence to go for it!

How did it feel to be recognised as 
PCIAW® Woman of the Year? 

I find it hard to describe how great it 

is to be given something like this and 

it is also a testament to the fantastic team we have at Keela. 

When we attended the Awards, I had no idea that I would 

come away with something like this. After the event, I received 

so many lovely personal messages from friends, family and 

colleagues, who were all delighted for me, and that was really 

memorable.

Are there any women in particular in the industry who are 
an inspiration to you and why?

There are many people that inspire me every day, both in and 

out of the industry. To name just a few, Yvette Ashby - Founder 

of the PCIAW®, Tracey Black - Scotland Director for CBI and 

Pamela Stevenson – Service Manager Economic Development at 

Fife Council. 

Each of these women work in 

different sectors, but they all 

demonstrate the remarkable things 

that women can accomplish in 

business. Each has helped me over 

the years and have given excellent 

advice as well as support. They 

all have a dogged persistence 

for their cause and have had a 

significant impact on me, and the 

world around us. 

We also have some tenacious 

individuals in our company who 

I find so inspiring. Despite what 

may be happening or any personal 

challenges, these people still 

deliver, and what can be more 

inspiring than that?

Keela factory Ladies Cairn Red Sam in Talus
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Key Worker of the 
Year leads charge 
against pandemic

It was an honour for PCIAW® 
to present the Key Worker 
Award to Tina Butler M.B.E, 
Head of Commercial and 
Procurement at Kent Fire and 
Rescue Service, at the twelfth 
annual PCIAW® Awards 2021. 

Tina went above and beyond her call of duty to lead the National 

Fire Commercial Transformation Programme (NFCTP) and source 

critical PPE for front-line workers in the fight against COVID-19.

The PCIAW® joined Tina in the new year to discuss her recent M.B.E, 

the NFCTP’s collaboration with Hunter CEO Simon Hunter Esq, 

M.B.E., and her experience winning the Key Worker Award. 

How did you establish resilient supplies of PPE to protect 
staff throughout the pandemic?

It was very clear as soon as the pandemic 

hit that the Fire and Rescue Sector 

required access to immediate sources of 

supply to ensure that our services could 

continue, with a view to establishing more 

stable supply chains for the long term.  

Many of the products were not standard 

issue for our front-line and therefore Fire and Rescue Services 

were not experienced in procuring such products, which is why 

the centralised coordination of supply was vital. This became 

a 24/7 operation overnight and was the standard operating 

procedure for many weeks thereafter. Access to supply chains 

wasn’t our only issue – we had to ensure that all products sourced 

were legitimate and offered the right levels of protection in line 

with public health guidance. 

I’m incredibly fortunate to have worked with a superb technical 

PPE specialist, Brett Egan-Briers, who spent hours researching 

technical information and certificates to ensure that the products 

we sourced kept wearers safe. 

I can’t thank Brett enough for his invaluable support and 

commitment during this time. I also had the support of my 

wonderful procurement team at Kent Fire and Rescue Service, 

who worked with me to engage with over 420 suppliers, ensuring 

that our due diligence processes never faltered, mitigating 

modern slavery risks and financial failure. 

Given the pressures faced by suppliers, it was often difficult 

to sustain supplies through any one channel. However, Hunter 

Apparel remained dedicated to supporting the programme, 

which ensured that we could deliver bulk orders across the 

country, stabilising stocks and establishing routine bulk 
deliveries against forecasted demand.

How was your project to source critical PPE expanded for 
the NHS, police, MoD, Funeral Directors, Councils, Care 
Homes, and other vital parts of UK front line infrastructure?

During periods of critical incident or crisis, Local Resilience 
Forums (LRF) (including police, fire, local authorities and regional 
ambulance services) ensure that communities are well supported 
and safeguarded from harm.  

I volunteered to take the lead sourcing role for the Supply Chain 
Cell for our Local Resilience Forum in Kent and Medway as I had 
already led done for the Fire and Rescue Sector. This meant that 
I was able to support front-line services such as care homes, 
hospices, funeral directors and NHS Trusts with access to PPE to 
enable their critical care services.  

Our aggregated buying power meant 
that we had a greater chance of suppliers 
engaging with us. I will never forget the 
overwhelming feeling of community 
spirit and support during the very worst 
moments of 2020, that really kept me 
going throughout the many hard weeks 
that the pandemic tested our country.

How would you contrast your experiences in sourcing 
firefighter PPE at Kent Fire and Rescue Service and the 
NFCTP before, and after, the pandemic?

Prior to the pandemic, the market for the provision of firefighter 
PPE was niche, but stable, with good transparency throughout 
the supply chains. Post-pandemic, we see several potential 
new entrants to the market who are interested in the Fire and 
Rescue Sector, which should help us to build greater resilience, 
particularly in relation to specialist PPE. We now have a well-
established national framework in place to ensure continuity of 
supply of PPE for COVID-19 products and for business as usual. 

We have all learnt so many lessons from the pandemic, which 
will stand us all in good stead for future periods of crisis or risk 
to continuity. I would like to thank all suppliers that supported 
and worked with the National Fire Commercial Transformation 
Programme throughout the pandemic.

How did it feel to be recognised for going above and 
beyond the call of duty to deliver lifesaving PPE at the 
PCIAW® Awards? 

The nomination for the PCIAW® Key Worker Award was yet 
another wonderful surprise and my heartfelt thanks go to 
everyone at PCIAW® for the award.

  “I was completely taken by surprise 
when I received the letter confirming 
that I was to be awarded an M.B.E. I am 
incredibly grateful and honoured to receive 
such remarkable recognition.”  
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Carrington Textiles 
wins prestigious 
Services to the 

Pandemic Award
New to 2021, the Services to the Pandemic 
Award was designed by PCIAW® to applaud 
the relentless dedication shown by the 
professional clothing industry in the face of a 
global pandemic. 
Our winner, Carrington Textiles, has been 
manufacturing specialised fabrics for the 
healthcare sector for decades, developing a close 
relationship with some of the biggest garment 
manufacturers in the sector. During the pandemic, 
this relationship became even closer, as Carrington 
Textiles selflessly served medical professionals 
across Europe by providing over 10 million metres 
of healthcare specialised fabric. Today, we joined 
the workwear expert in a conversation about their 
heroic effort to ramp up the production of critical 
fabric for PPE.

How did Carrington Textiles face the challenges 
of increasing capacity to supply the healthcare 
sector during the COVID-19 pandemic?

During the first wave of the coronavirus pandemic 
in 2020, Carrington Textiles increased capacity at its 
main processing facility in the UK, Pincroft, to supply 
the domestic and international healthcare sector with the 
fabrics that were urgently needed for medical workwear 
and PPE.

Working around the clock with some of the biggest garment 
providers to the NHS and the healthcare sector in France, 
Germany, Eastern Europe and Scandinavia, we supplied over 10 
million metres of fabric, with over 6 million metres alone serving the 
NHS, care homes, pharmacies, Nightingale Hospitals and other front 
line healthcare professionals in the UK.

These 6 million metres of fabric is estimated to have provided 
medical professionals with more than 2 million sets of uniforms, 
including scrub suits, tunics and trousers.

Additionally, as manufacturers from the industry re-purposed their 
production for scrub suits and self-created ‘scrub hubs’ proliferated 
around the nation, Carrington Textiles was there to support with 
much-needed supplies of fabric.

How appreciative were Carrington Textiles’ customers of the 
delivery of fabrics at a time when supply was limited and 
demand sky-high?

The supply chain was under considerable pressure from end-to-
end, so it was important that we played our part and enabled our 

customers to deliver finished garments as quickly as possible to the 
people who needed them most, across all areas of healthcare.  In 
the same way that we increased our capacity, our customers did 
the same and achieved outstanding results.  It was a team effort, 
with all parts of the supply chain coming together to deliver in 
extraordinarily difficult circumstances.

Carrington Textiles has been manufacturing workwear fabrics 
for 130 years. Could you describe the success behind this 
enormous legacy in the industry?

As a global leader in workwear fabric manufacturing, Carrington 
Textiles has survived the ups and downs of the textile industry in the 
UK in the last 130 years by constantly adapting to market changes 
and responding to the needs of customers, wherever they are in the 
world.

Our Research & Development team has been instrumental in 
achieving this, by adopting new and innovative ways to approach 

fabric development.

Collaboration is one of the biggest elements of the 

company’s research and development strategies 

and over the years, more and more partners 

have been added to the mix to make sure the 

development process is more efficient.

But R&D in manufacturing is not only important 

to be able to stay at the forefront of innovation, 

but also to develop processes that are gentle 

with the environment and to make fabrics that are 

sustainable.

Circular manufacturing is a topic we are currently 

focusing on. Taking part in a number of projects 

collectively with universities, partners and 

competitors, Carrington Textiles is working to 

make sure the end product is reusable in some 

way, thereby reducing our impact on the environment. The 

use of innovative fibres that reduce microplastic pollution 

in oceans and textile accumulation in landfills, as well as 

chemistry that is environmentally friendly, are some of the 

most recent technologies we have been successfully trialling 

for our products.

How did it feel for Carrington Textiles to be recognised for 
Services to the Pandemic at the PCIAW® Awards?

The Services to the Pandemic Award means a great deal to us, 

especially for our colleagues who worked around the clock to keep 

production going in the safest way possible for all.
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  “We dedicate this award to all key workers 

around the world who are still fighting against the 

virus causing the pandemic.

A special mention to PCIAW® for ensuring that the 

efforts made by the industry from the very beginning 

of the pandemic don’t pass unrecognised.”  
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The Winners of the
PCIAW® Awards 2021

Hosted by John Miln, PCIAW® Chairman

Presenters:
Andrew Newman, Director of Workforce 
and Volunteering at the Birmingham 2022 
Commonwealth Games

Fernanda Ferreira Dias, Director General of 
Economic Activities at the Portuguese Ministry 
of Economy

Nigel Lugg OBE, Chairman of UKFT

Matt Fabyonic, UK & Ireland Head of Sales, PDC.

Best PPE Innovation in Clothing
Winner: Milliken & Company
Awarded for the Agilus SP Protective Technology that guarantees 

exceptional protection for the defence industry.

Best Innovation in Footwear
Highly Commended: International Brands Group
Awarded for the Ezeez Phoebe Footwear that ensures best fit 

and comfort with lightweight performance.

Best Innovation in Footwear
Winner: V12 Footwear
Awarded for the V12 Defender STS Boot with unique, lightweight 
and incredibly tough properties.

Best PPE Accessory
Highly Commended: V12 Footwear
Recognised for the V12 MukGuard reusable overshoe that is 

transforming workplace safety.

Best PPE Accessory
Winner: Meryl Fabrics
Awarded for the 100% Recyclable Flex Mask with zero 

microfibres or chemical finishes.

PPE INNOVATION OF THE YEAR



PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org   65

Services to the Pandemic
Highly Commended: Hunter Apparel Solutions Ltd.
Applauded for supplying over 55 million units of PPE across the 

UK’s entire critical infrastructure.

SUPPLIERS, DISTRIBUTORS, & 
MANUFACTURERS AWARDS

Services to the Pandemic
Winner: Carrington Textiles
Awarded for producing over 6 million metres of fabric for frontline 

workers up and down the UK.

Best Managed Major Contract
Highly Commended: Hunter Apparel 
Solutions Ltd.
Celebrated for Hunter’s work with the UK Fire Service, Police 

Service, NHS and Ministry of Defence.

Best Managed Major Contract
Winner: Incorporatewear
Awarded for winning the contract to supply G4S UK and Europe 

across all its business sectors.

Best Managed Boutique Contract
Highly Commended: Bespoke Textiles
Applauded as designer and supplier of the Housekeepers to the 

British Royal Palaces.

Best Managed Boutique Contract
Highly Commended: DressBest Uniforms and 
Corporate Wear
Commended for DressBest’s luxury, bespoke, fashion-forward 

uniform solutions.



66 PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org

Best Design for Corporate 
Clothing
Winner: Gresham Blake Ltd.
Awarded for designing the Hard Rock Hotel London uniform, 
inspired by iconic British artists.

SUPPLIERS, DISTRIBUTORS, & 
MANUFACTURERS AWARDS

Best Design for Workwear/PPE
Joint Winner: CORDURA® Brand
Commended for the Supercharged CORDURA® Denim collection, 
in collaboration with Artistic Milliners.

Best Design for Workwear/PPE
Joint Winner: PULSAR®
Applauded for developing and designing the PULSAR® 
Heathrow Collection.

Best Fabric & Fibre Innovation
Highly Commended: Carrington Textiles
Awarded for Carrington Textiles’ Antiviral Finished Fabrics for 

Workwear.

Best Fabric & Fibre Innovation
Joint Winner: DOMO Chemicals
Awarded for the biodegradable staple DOMO nylon 6.6 

performance fibre.

Best Fabric & Fibre Innovation
Joint Winner: Daletec
Awarded for Daletec EXTREME X, the Inherent Flame Retardant 
fabric powered by CORDURA® Brand.
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Best Application of Innovative 
Technology
Highly Commended: 3DLOOK
Recognised for Uniform Pro by 3DLOOK, the AI-powered digital 
sizing solution.

Best Application of Innovative 
Technology
Winner: Sizer Technologies
Awarded for an exceptional body measurement and sizing 
solution that is revolutionising the world of technology.

Best IT Innovation and Website
Joint Winner: Bodi.Me
Awarded for the innovative Size.Me 2.0 fit technology solution.

Best IT Innovation and Website
Joint Winner: Evolve
Awarded for the bespoke B2B e-commerce framework, Evolve 

Trader.

Best Catalogue
Highly Commended: Alsico
Applauded for the stylistic Meltemi Healthcare & Workwear 

Brochure.

Best Catalogue
Winner: Gresham Blake Ltd.
Awarded for Gresham Blake’s Designer Clothing and Bespoke 

Tailoring Catalogue.
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Best Manufacturer/Distributor
Highly Commended: V12 Footwear
Awarded for building on a century of shoe making heritage 

dating back to 1890.

Best Manufacturer/Distributor
Winner: Calvelex
Applauded for long standing expertise in sourcing, procurement 

and manufacturing in Portugal.

Manufacturing Closer to Home 
Award
Highly Commended: Seahawk Apparel®
Awarded for the specialist manufacture of protective workwear 

in Fife, Scotland.

Manufacturing Closer to Home 
Award
Highly Commended: Wearwell UK Ltd
Recognised for the manufacture of protective and safety clothing 
in Tamworth, UK

Manufacturing Closer to Home 
Award
Winner: Globus Group
Awarded as one of the world’s most creative manufacturers of 
worker safety solutions.
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Lifetime Achievement Award
David Toon, Managing Director at Alsico Laucuba
Recognised for Uniform Pro by 3DLOOK, the AI-powered digital 
sizing solution.

Lifetime Achievement Award
Karen Burrows, Managing Director at Madeira UK
Awarded for her dedicated 30 years of contributions to Madeira 
UK and Europe.

Lifetime Achievement Award
Phil Newman, CEO of Cobmex
Commended for his remarkable success in the apparel industry 

over 40 years. Accepted by Jon Edberg, Cobmex Vice President. 

Lifetime Achievement Award
Luís Guimarães, CEO of Polopique
Recognised for his sustainable leadership of the Polopiqué Group, 

a forerunner in environmental, ecological and social responsibility.

Best Newcomer Award
Highly Commended: Bodi.Me
Awarded for the outstanding Bodi.Me sizing platform, a pioneer 

in size and fit optimisation since 2014.

Best Newcomer Award
Winner: Greg Houlston, General Manager of 
Meltemi, Alsico
Awarded for his outstanding work as General Manager of 

Meltemi, Alsico Laucuba Ltd.

INDUSTRY RECOGNITION 
AWARDS
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Key Worker Award
Winner: Tina Butler M.B.E, Commercial and 
Procurement at Kent Fire and Rescue Service
Awarded for her exceptional leadership of the National Fire 
Commercial Transformation Programme during the pandemic.

Sustainability Award
Highly Commended: Project Plan B
Awarded for a commitment to sustainable innovation through a 

circular fibre to fibre solution.

Sustainability Award
Winner: Madeira UK
Awarded for Madeira’s dedicated approach to sustainability, 

receiving top scores from our judging panel.

Sustainability in Corporatewear
Winner: Tailored Image
Special recognition for their distinguished easyJet uniform 
range and a commitment to sustainability in corporate 
clothing.

Woman of the Year
Winner: Samantha Fernando
Awarded for her courageous leadership of Keela to produce 
critical PPE gowns for NHS Scotland.

INDUSTRY RECOGNITION 
AWARDS



PCA VISION is an international student 

design competition that encourages the 

creation of imaginative, commercially 

realistic, practical and sustainable 

garments for the professional clothing 

industry.

The goal is to look to the future and 

deliver impressive, inspirational and 

innovative designs for tomorrow’s 

workers.

DESIGN AWARDS

TOWARDS
20302021
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PCA VISION 2021
Celebrating global aspirations

PCA VISION is a global design contest that 
encourages students to create original, 
imaginative, and commercially realistic 
garments for the workwear, corporatewear 
and PPE sectors of the professional clothing 
industry. 
This year, PCIAW® embarked on an international quest to find 
one student to redesign the face of professional clothing.

PCA VISION 2021 was an exciting challenge for students of 
fashion, textiles and design to express their artistic flair in the 
most original way to meet the contest judging criteria.

As a truly international competition, we received entries from 
universities and colleges all over the world, including the UK, 
Ireland, Portugal, France, India, and the US.

We engaged designers by providing an enriching and 
instructive opportunity, nurturing talent and ingenuity by 
encouraging the creation of creatively constructed garments.

We’re proud to say that all of our finalists’ design submissions 
were dynamic and artistic, as well as fit-for-purpose and 
commercially realistic. 

The following institutions were shortlisted this year: Bedford 
College, De Montfort University, UK; North Carolina 
State University, US; and Faculdade de Arquitetura da 
Universidade de Lisboa, Portugal.

Our prestigious student design competition was hosted by 

Harold Tillman CBE, Enterprise and Business Advisor at the 

London College of Fashion and César Araújo, CEO of Calvelex, 

President of Portugal’s National Association of Clothing and 

Apparel Industry and PCIAW® Board Director. 

Their designs were proudly displayed in a stylish, star-

studded catwalk at the PCIAW® Awards, kindly arranged by 

Bridget Furey, Creative Fashion Director at Allstars London.

Harold Tillman CBE Bridget Furey César Araújo
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Our panel of expert judges had a difficult task choosing an 

overall winner from our group of fantastic finalists, but there was 

definitely one clear winner. Thank you to Sabina Tayub, Annette 

Mark, Mallory Meadows, Cindy McNaull, Samantha Heilling, 

Mariah Esa and Janet Prescott.

Overall winner
The winner of PCA VISION 2021 was Jasmine Young from 

Bedford College, UK, for designing a wonderfully inventive 

Aerospace Engineer suit using fabrics from Carrington Textiles 

and CORDURA® Brand. 

The garment was designed with flair and practicality, with 

reflective fabric for enhanced visibility, functional panels for a 

unique appearance, and bright piping that caught the eyes of our 

audience.

Jasmine was awarded an impressive diamond trophy, a winners 

certificate, and a £1000 cheque proudly administered by the 

PCIAW®.

This year’s entries showed tremendous talent and potential, 

demonstrating remarkable creativity from our students. Thank 

you to our hosts, our judging panel, and all of our contestants 

this year. It was a pleasure to once again celebrate the creative 

talents of the next generation of designers in the professional 

clothing industry.

PCA VISION 2022
We are pleased to say that we are now accepting 
applications for PCA VISION 2022. 
Please visit pciaw.org for more information.

Congratulations to our 2021 finalists
Jasmine Young
Aerospace Engineer

Laura Bryson
Coast Guard

Shania Fourmy
Arc Flash PPE

Chloe Marsh
Tent Rigger

Mariana Soares
Countryside Hotel Attendant

Kori Hyer
Avalanche Rescue Team
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The global champion of
PCA VISION 2021

Jasmine is a young 
designer who studied 
Fashion and Textiles 
from Level 2 to Level 6 
at Bedford College in 
the UK. 

She progressed from the HNC /

HND course onto a Fashion BA (Hons) degree, which 

she successfully graduated from in 2021.

Jasmine was shortlisted as a finalist and went on to win PCA 

VISION 2021 at the PCIAW® Awards on 3rd November 2021, 

the definitive industry event celebrating the professional 

clothing world.

Her winning garment, the Aerospace Engineer suit, was awarded 

first place for its exceptional design-led features, made with 

anti-static, waterproof and fire-retardant fabric. Jasmine utilised 

Carrington Textiles’ Quest fabric, a multifunctional product 

that blends a polyester base fabric with anti-static grid and 

breathable PU coating. 

An Aerospace Engineer fit for space
The garment was designed with creative imagination and 
functionality in mind, using reflective and soft shell CORDURA® 
Brand fabric for enhanced wearer visibility in low light and 
difficult weather conditions and optimal comfort. 

For fastenings, Jasmine used a reflective, fire-retardant zip for 
detail and visibility, linking to the reflective piping design of the 
fleece to ensure that engineers working late at night would have 
maximum safety. 

The jacket design featured reflective storm flaps and four 
compartments, with protective elbow and knee pads to protect 
in case of accidents. The jacket hood was cleverly constructed to 
resemble the wings of an aeroplane, with a d-ring to connect the 
hood to a hard hat, accessible through an easy zip. 

Jasmine Young is crowned overall winner

“ The initial thought of my design was to 
make sure that all health and safety regulations 
were a part of the garment, creating functional 
components for accessibility, yet still designing 
with stylish elements that linked with 
aerospace engineering. ”  

Jasmine Young 4th and Reckless Womenswear A/W collection 2021
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Designing for success: an insight into a 
winning mind 
PCIAW ® joined Jasmine Young, the winner of PCA VISION 
2021, to discuss her acclaimed design, her proudest 
achievements, and her experience as a fashion student at 
Bedford College.

“Other than winning PCA VISION 2021, my greatest achievement 

was taking part in a live brief creating a range of print designs for 

COVID masks, for which I attained first place and my selected 

designs were put into production. 

I also entered a competition where I had to design outerwear 

for the 4th and Reckless Womenswear A/W collection 2021, for 

which I was shortlisted.”

What was the initial design process like in comparison to the 
production process?

“Between designing and producing the garment, I’m at my 

strongest when designing. I feel that I am able to quickly 

generate ideas and when it comes to initial designs, I look 

firstly at different elements that are required to be present in 

the garment. 

My abilities in using CAD have developed throughout my course 

and my future goal is to build a career in the fashion industry where 

I can continue to create innovative design solutions that address 

contemporary factors that are relevant in the modern day.”

How did the pandemic and subsequent lockdowns affect 
your efforts to create the garment?

“The pandemic was a massive factor during my course of study. 

As we were restricted from going into college, we had less time 

to create the full garment. But we were able to work around this 

and create the best outcome in the production process.”

How did it feel when you were announced as the winner of 
PCA VISION 2021?

“I felt overwhelmed and simply elated that I was announced the 

winner. I felt this was the next step in my fashion career and 

I was lucky enough to attend the glamourous evening of the 

PCIAW® Awards.”

What are your plans for the future and your ideal career 
path?

“My ideal future would be working in the fashion industry 

and designing different garments through more sustainable 

approaches. I intend to seek work experience in fashion design 

and gain a job role in the sector afterwards.”   

Thank you for an insightful interview Jasmine, and good luck 
to the applicants of PCA VISION 2022.

A E R O S P
 A C E  E N 

G I N E E R

F I N A L  L
 I N E U P

“ I’m at my strongest 
when designing ”  
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Up next:
PCA VISION 2022
 

DESIGN AWARDS

TOWARDS
2030

The world of professional clothing is one of the 
most challenging industries for any designer, 
involving the creation of thousands of garments 
to be worn by people across a vast spectrum of 
their working life.

Corporatewear, workwear and personal protective equipment 

must meet the needs of the worker and their role, whilst embody-

ing the image and culture of the company.  

Designers have to consider garment styling, colour choice, health 

and safety, job location and many more criteria as they create 

functional, fit for purpose clothing. There are increasing require-

ments for designers to incorporate sustainable thinking and ethi-

cal practices into their garment solutions, which will be a central 

focus for the PCA VISION design awards in 2022.

A future vision of 
sustainable clothing
PCA VISION TOWARDS 2030 asks students to share their own 

personal vision of such types of sustainable clothing that can be 

worn for a specific job role in a sector of their choice. The goal 

is to look to the future and deliver impressive, inspirational and 

innovative designs. Designers may look at reimagining clothing for 

a traditional role or designing for a future job, creating garments 

that help the worker to succeed in their role. 

In support of the 2030 Net Zero carbon emissions goals that have 

been set, student designers are also required to show how their 

designs can meet sustainability drivers for circularity and offer a 

reduced environmental impact.  

In the development of their design, students can consider ele-

ments such as reuse and repair of materials, repurposing, recycla-

bility, biodegradability and take advantage of the latest advances 

in technology and innovative sustainability solutions. 

Prizes 
• £1000 Winner 
• £500 2nd place
• £250 3rd place
• Best University Certificate

DESIGN AWARDS

TOWARDS
2030
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PCA VISION
TOWARDS 2030
 

DESIGN AWARDS

TOWARDS
2030

Industry partners
PCA VISION TOWARDS 2030 is supported by MATERIALS 

sponsors and SUSTAINABILITY partners in the professional 

clothing industry who are committed to the 2030 Net Zero 

goals. Sponsors will share information about technologies, ma-

terials and sustainable practices to help inspire students in their 

design work.

Participants 
PCA VISION is open to students enrolled in a garment design 

course at a PCIAW® selected university, college or school of 

garment design. Students must be at least 18 years old on the 

date when the competition opens.Students must be enrolled at 

the PCIAW® selected university, college or school at the date 

when the competition opens.

Categories 
Corporatewear

Corporatewear 
designs are tai-
lored to convey a 
brand’s style and 
identity, reflecting 

the values which the business seeks to 
portray. Corporatewear can be elegant 
and stylish in luxurious settings such as 
hotels, airlines, restaurants and banks, 

whilst being simplistic yet distinctive for 

companies such as fast food chains or 

supermarkets.  

Workwear 
Workwear 
is designed 
for optimal 
functionality 
and technical 

protection in working environments. 
Workwear is designed to make carry-
ing out the job easier, considering the 

Daletec

wearer in what they carry, store and how 

they move day-to-day with features to 
increase comfort based on the end-user.

PPE (Personal Protective 
Equipment)

PPE is life saving 

equipment and 

refers to any item 

that protects the 

wearer from the 

skin outwards from head-to-toe.  
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PCIAW®

Trusted Members
of 2022

We are delighted to start off 2022 with a new 
selection of PCIAW® Trusted Members joining 
the fold of our thriving professional clothing 

community. 

Ansell
Ansell is a safety company with a mission to provide 

innovative and effective solutions for safety, wellbeing and 

peace of mind. For over 125 years, Ansell has delivered the 

most advanced protection solutions to millions of people at 

work and at home, keeping them out of harm’s way. 

Ansell continually invests in the research, development, 

manufacture and distribution of cutting-edge products 

and technology, marketed under well-known brands that 

customers trust. 

Operating across its Industrial and Healthcare segments, Ansell 

is a market leader that 

shares protection solutions 

to customers in more than

100 countries.

Hohenstein
Hohenstein Laboratories has specialised in testing, 

certification and research of textile products for over 75 years. 

As an internationally recognised and reliable partner, 

Hohenstein supports companies along the entire supply chain 

in successfully bringing their products to the market – through 

new research insights and the performance of required 

tests and issuing of independent certificates, through to 

product launch and marketing. Hohenstein has around 1,000 

employees working at its headquarters in Bönnigheim as well 

as in laboratories and offices around the world.

Studio 104
Studio 104 provides a dedicated, high-end service supplying 

exclusively designed luxury uniforms to hotels, hospitality, 

retail, business, beauty & leisure spas, airlines, events and 

luxury brands all around the world. 

At the heart of Studio 104 is a group of passionate designers 

and makers trained as expert contemporary purveyors of style, 

highly skilled at translating the magic and culture of place into 

beautiful concepts that capture brand essences.

The Studio 104 team combines an exceptional blend of 

creativity delivered through a commercial lens and built

over decades

of experience within 

the space.

WorksGroup
WorksGroup offers clients a range of services and solutions 

around the design and technical engineering of textiles, uniforms 

and lifestyle clothing. 

Drawing on over 50 years of experience, WorksGroup’s skilled 

designers create bespoke clothing ranges and fashion apparel 

for various industries including culinary, corporate, industrial, 

entertainment, security and medical. With a variety of fabrics 

ranging from durable and hard-wearing, to top-of-the-line custom 

designs, colours, prints and 

weaves for the fashion-

conscious, WorksGroup 

creates bespoke fabric 

designs tailored to individual 

brands and industries.

CEPOVETT Safety/Lafont
CEPOVETT SAS is the largest professional clothing company in 

France. The CEPOVETT Safety brand designs and manufactures 

protective workwear and PPE, whilst the Lafont brand produces 

premium workwear clothing for construction, industry, 

tradespeople, chefs, hospitality, and medical sectors. As one of 

the largest bespoke corporatewear design, manufacture and 

services providers in the world managing major contracts with 

Air France, Paris CDG Airport, Citroen, the French and Belgian 

railways and many more. CEPOVETT SAS own their own factories 

in Madagascar, Morocco and Tunisia and focus on CSR and 

sustainability with a circular workwear program.
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Mi Hub Limited
Mi Hub is a renowned global workwear solutions company 

comprising the Dimensions, Affinity, Yaffy and Alexandra 

brands. 

Dimensions is the UK market leader in supplying corporate 

clothing solutions through multi-year managed service contracts, 

delivering uniforms to millions of wearers across multiple industry 

sectors both in the UK and internationally. 

Steeped in knowledge and expertise on delivering successful 

clothing solutions for people at 

work, Mi Hub is able to solve 

workwear challenges through 

leveraging vast experience 

across diverse sectors, both in 

the UK and internationally.

Cooneen Group
Cooneen Group is one of the largest and most diversified 

garment manufacturers in Europe., comprised of 4 individual 

companies bringing innovative design, excellent customer 

service, and strong, stable supply chains in order to meet and 

exceed customer’s expectations. 

Each business unit focuses on delivering outstanding garment 

solutions for clients with very specific garment requirements.

With over 50 years’ experience in the clothing industry, Cooneen 

has cultivated a reputation for design, innovation, customer 

service excellence, and exceptional product quality, with offices in 

England, China, India, 

Bangladesh, and the 

United States.

Gresham Blake
Gresham Blake is an award-winning bespoke tailoring business 
and ready to wear clothing brand, creating bespoke, made 
to measure and limited edition luxury clothing, shoes and 
accessories. 

Gresham Blake offers personal design services to corporatewear 
clients, allowing designs to be tailored to suit branding and 
establishment interiors. With stores situated in the heart of 
Shoreditch, London and Brighton’s famous North Laine.

Gresham’s eye-catching creations for high profile clients including 
Ray Winstone, Steve Coogan, 
Jimmy Page, Plan B and 
FatBoy Slim have brought 
him widespread acclaim and 
industry recognition.

Bensons Workwear 
Bensons is an established Irish company with longstanding 

experience in combining design and practicality with both 

elegance and durability. 

Established in 2012, Bensons supplies a range of custom 

clothing, from corporatewear, workwear, sportswear, school 

uniforms, and Personal Protective Equipment like surgical 

gowns suitable for the needs of busy hospitals in Ireland. 

Bensons has grown its export 

market and was one of the first 

Irish textile companies to achieve 

CE-quality certification, a reflection 

of genuine determination and 

entrepreneurship.

Tower Supplies
Tower Supplies has 38 years of trading experience in working 
in partnership with customers and allows the business to fulfil 
safety requirements efficiently with uniforms, workwear, PPE, and 
janitorial solutions. 

Tower operates as a proactive partner equipped with operationally 
sound distribution relationships, plus a core product range that is 
stocked and ready for immediate distribution. 

Tower Supplies’ expertise provides truly transformative, sustainable 
solutions for all your PPE, 
workwear, safety, and 
cleaning needs with a 
reputation for delivering 
on-time and in-full.

Keela
Keela is a leader in providing quality outdoor clothing, tactical 

gear and protective wear in a responsible and ethical manner, 

based in Glenrothes, UK. 

With a focus on garments that excel in the most extreme 

environments, Keela supplies a vast range of emergency 

services garments, including the police, military, fire service, 

and mountain rescue teams. 

Since the 1980s, Keela’s Rebuild Repair programme allows 

well-loved clothing to 

be given a new lease 

of life through repair 

and reuse.



Hunter Apparel 
Solutions Ltd
Springtown Industrial Estate
Derry-Londonderry
Northern Ireland. BT48 0LY 

W hunterapparelsolutions.com

T: +44 (0)28 7126 2542

Trusted PCIAW® Member

PRODUCTVOICE

VAP Sourcing Ltd
Flat B4, House 29, Road 5, 
Sector 10, Uttara Dhaka 1230

Tel: +88 01613 060324
sourcing@vapsourcingltd.com 
www.vapsourcingltd.com
Trusted PCIAW® Member

Branded Workwear
26 Tallon Road, Hutton, 
Brentwood CM13 1TJ

T: 020 3633 2699 

E: sales@brandedworkwear.store

W: www.brandedworkwear.store

Trusted PCIAW® Member

Have your company contact details 
and logo listed as a regular part of 
PCIAW®VOICE, serving as a product guide 
for buyers. 43mm x 51mm. 

Price per issue: £115. Price per year: £390. 
T: +44 (0)1908 411 415  E: info@pciaw.org
to book your space.

PDC
5 Hampton Hill Business Park
High Street, Hampton Hill
TW12 1NP
Tel:  020 8614 8880
Email: info@pdc-big.co.uk 
Web: www.pdc-big.co.uk
Trusted PCIAW® Member

fibre2fashion
Magnusstrasse 3
8739 Rieden, Switzerland 

T: +41 (0)79 431 87 56
W: www.fibre2fashion.ch
E: contact@fibre2fashion.ch 

Trusted PCIAW® Member

International Brands 
Group
Amsterdamsestraatweg 15, 
1411 AW Naarden,
The Netherlands
T: +31 20 225 9085
W: www.internationalbg.com
Trusted PCIAW® Member

Madeira
12 Hallikeld Close, Barker 
Business Park, Melmerby, Ripon, 
North Yorkshire, HG4 5GZ.
T: 01765 640003
W: www.madeira.co.uk
E: info@madeira.co.uk

Trusted PCIAW® Member

Be seen in PRODUCTVOICE in every issue of the magazine. 
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Ilasco Ltd / Keela
52-53 Nasmyth Road, 

Glenrothes, Fife, KY6 2SD

T: 01592 777000

E: sam@keela.co.uk

W: www.keelaoutdoors.com

Trusted PCIAW® Member

Bensons Workwear Ltd
Unit 7 Europa Enterprise Park, 

Midleton, Co. Cork, Ireland

T: 019011664

E: tony@bensonsworkwear.com 

W: www.bensonsworkwear.com

Trusted PCIAW® Member

Mi Hub Limited
3 Long Acre, 
Willow Farm Business Park, 
Castle Donington, DE74 2UG
T: 01332697122 
E: deborahgobey@dimensions.co.uk
W: www.dimensions.co.uk

Trusted PCIAW® Member

Studio 104 Ltd
396 Wilmslow Road, 

Manchester, M20 3BN T: 

02075025015

E: ian@studio-104.com

W: www.studio-104.com

Trusted PCIAW® Member

Cooneen Group
23 Cooneen Road
Fivemiletown, County Tyrone
Northern Ireland BT75 0NE

Tel:  +44 (0) 28 8952 1401
Email: info@cooneen.com 
Web: www.pdc-big.co.uk
Trusted PCIAW® Member

Gresham Blake 
20 Bond Street, Brighton, 
East Sussex, BN1 1RD.

T: +44 (0) 1273 622531
W: www.greshamblake.com
E: info@greshamblake.com

Trusted PCIAW® Member

Tower Supplies 
3 Yarrow Road, Poole

Dorset BH12 4TS.

T: +44 (0) 1202 718000

W: www.wearetower.com

Trusted PCIAW® Member

mailto:info%40pdc-big.co.uk?subject=
http://www.pdc-big.co.uk 
mailto:sam%40keela.co.uk?subject=
http://www.keelaoutdoors.com
mailto:tony%40bensonsworkwear.com?subject=
http://www.bensonsworkwear.com
mailto:deborahgobey%40dimensions.co.uk%20?subject=
http://www.dimensions.co.uk 
mailto:ian%40studio-104.com?subject=
http://www.studio-104.com
mailto:info%40cooneen.com?subject=
https://cooneengroup.com
https://www.greshamblake.com
mailto:info%40greshamblake.com%20?subject=
https://wearetower.com


Shield 
360NW 
Ltd 
Bristol & Bath 
Science Park

Dirac Crescent
Emersons Green
Bristol, BS16 7FR 

Web: shield360.co.uk
Tel: +44 (0) 1172 441910

Trusted PCIAW® Member

Cobmex 
Brickfield House 
High Road, Thornwood
Epping, Essex CM16 6TH

Tel: +44 (0) 800 852 7286
Email: enquiry@cobmex.com
Web: www.cobmex.com

Trusted PCIAW® Member

DressBest Uniforms & 
Corporatewear
Merkez Mahallesi Kazım Orbay 
Caddesi 55, Istanbul
34381 Turkey
T: +90 (0) 212 295 50 35 
W: www.dressbestuniforms.com
Trusted PCIAW® Member

Incorporatewear Ltd
Edison Road
Hams Hall
National Distribution Park
Coleshill B46 1DA
+44 (0) 1675 432 200
incorporatewear.co.uk
Trusted PCIAW® Member

Project Plan B
6 Seaton Park

Plymouth

PL6 5WR

www.projectplanb.co.uk

Trusted PCIAW® Member

Seahawk Apparel
76 Whitecraigs Road, Whitehill
Ind Estate, Glenrothes,
Scotland KY6 2RX, UK
01383 627 100
www.scottgroupltd.com/direct/
seahawk-apparel/
Trusted PCIAW® Member

MagVision
Frome, London, Somerset,

BA11 4RL, United Kingdom 

+44 7799 412 132 

Nathalie.muller@magvision.tech

Trusted PCIAW® Member

PULSAR®
Unit 2c, Eagle Road, North 
Moon Moat, Redditch, 
Worcestershire, B98 9HF.
T: 0844 669 1860 
W: www.pulsaruk.com
E: stuartjukes@pulsaruk.com
Trusted PCIAW® Member

Odegon Technologies
Station House, Coalport, 
Shropshire, TF8 7JF. 
T: 01952 883470
W: www.odegon.com
E: steve.rawlings@odegon.com

Trusted PCIAW® Member

Raymond Ltd
Jekegram, Pokhran Road no. 
1, Thane (West), Maharashtra, 
India, 400606.
T: 0091 22 22686161
W: www.raymondindia.com
E: pdhawan@raymondindia.com 

Trusted PCIAW® Member
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Ansell (U.K.) Limited
Building C,
Willerby Hill Business Park, 
Yorkshire, HU10 6FE, UK
T: 01482 630417
E: paul.bryce@ansell.com
W: www.ansell.com/gb/en

Trusted PCIAW® Member

WorksGroup (Pty) Ltd
2 Arnold Road - Rosebank 

Johannesburg South Africa

T: +27 829076789

E: rafib@worksgroup.co.za 

W: www.worksgroup.co.za

Trusted PCIAW® Member

A. Lafont Limited
28 Melford Court, Warrington, 

Cheshire WA1 4RZ, UK

T: 07789 880573

E: nboston@cepovett.com

W: www.cepovett.com/en

Trusted PCIAW® Member

Bespoke Textiles
10 Upstall Street, London

SE5 9JE, United Kingdom 

T: 020 3302 7080 

E: katie@bespoketextiles.co.uk

W: www.bespoketextiles.co.uk

Trusted PCIAW® Member

http://www.dressbestuniforms.com
mailto:katie%40bespoketextiles.co.uk?subject=
http://www.bespoketextiles.co.uk 


 

ecmanage bv
Amperelaan 4, 2289 CD Rijswijk, Netherlands

T:  +31 70 415 7120    E: info@ecmanage.co.uk

W: www.ecmanage.co.uk  

SERVICESVOICE
 

 

3D LOOK
55 East, 3rd Avenue, San Mateo, CA 94401

United States

W: www.3DLOOK.me 

QuantaCorp
Amelia Earhartlaan 17 9051 Ghent Belgium
Sint-Denijs Westrem, Oost-vlaanderen 9051 Belgium
T: +32 9 298 15 89
W: www.quantacorp.io

 

 

 

 

Big Red Digital
15 Lonmay Place, Glasgow City, G33 4ER UK

T: +44(0) 141 771 7242

W: www.big-red-digital.com

BODI.Me
199 Bishopsgate, London EC2M 3TY United Kingdom

T: +44 20 7581 0094

W: www.bodi.me

Gerber Technology, a Lectra Company
Unit 7 Mercury Way, Trafford Park, Manchester
Lancashire M41 7LY United Kingdom
T: +44 1-860-871-8082  W: www.gerbertechnology.com

Sizer Technologies
22 Maskit Street, PO Box 12809, Herzelia Pituach
4673322 Israel
www.sizer.me 
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ANIVEC APIV
Av. da Boavista, 3523 – 7º, Porto, Portugal
T: (+35) 1226 165 470 
W: www.anivec.com

 

Andersen Walker Ltd
86-90, Paul Street, Hackney, London, EC2A 4NE
United Kingdom
W: www.andersenwalker.com

 

Uplift360
Oxfordshire, GB  
T: 07449 444212   E: sam@uplift360.org
E: jamie@uplift360.org   W: www.uplift360.org

http://www.anivec.com


FABRIC & FIBREVOICE
  

  

 

 

INVISTA / CORDURA®
INVISTA Textiles (UK) Ltd., 
Ermin Street, Brockworth, Gloucester, GL 3 4HP, UK
Email: CORDURA@INVISTA.com 
Tel: +44 (0)1452 633000. 
Tim Anson – Marketing & Product Development 
EMEA Region +44 (0)1452 633789.   

Carrington Textiles Ltd
Market Street, 
Adlington nr Chorley. 
Lancashire PR7 4HJ
Tel: 01257 476 850  
Web: www.carrington.co.uk

W. L. Gore & Associates
Simpson Parkway, Kirkton Campus, Livingston, West 
Lothian EH54 7BH SCOTLAND

W: www.gore.com  

Tel: 0800-833357

Daletec
Daletec AS Fabrikkveien 1, 
Postboks 53, 5721 Dalekvam, 
Norway Postboks 53, Dalekvam 5721 Norway
Web: www.daletec.com  
Email: info@daletec.com  
Tel: +47 56 59 41 00

DOMO Chemicals
Polytechny sas, 220 AVENUE DES AUREATS, 26000 

France. 

T: +33 6 4596 1967 

E: Florent.COTTIN@Domo.org

W: www.domochemicals.com

Milliken & Company

920 Milliken Rd, Spartanburg, SC 29303. 

T: 001 614.638.0040 

E: info@milliken.com 

W: www.textiles.milliken.com
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APT Fabrics Ltd
20A Ballygelagh Road

Ardkeen, Down BT22 1JG

United Kingdom

T: +44 ((0)7854064324

W: www.aptfabrics.com

Trusted PCIAW® Member

Meryl Fabrics
Bromley Road Industrial Park, 
Bromley Road, Congleton, 
Cheshire, CW12 1PT. 
T: 01260 548615 
E: kevin@merylfabrics.com 
W: www.merylfabrics.com
Trusted PCIAW® Member

 

APT Fabrics Ltd
20A Ballygelagh Road, Ardkeen, Down BT22 1JG

United Kingdom

T: +44 ((0)7854 064324

W: www.aptfabrics.com

 

Meryl Fabrics
Bromley Road Industrial Park, Bromley Road, 

Congleton, Cheshire, CW12 1PT. 

T: 01260 548615 

E: kevin@merylfabrics.com 

W: www.merylfabrics.com

mailto:kevin%40merylfabrics.com?subject=
http://www.merylfabrics.com
mailto:kevin%40merylfabrics.com?subject=
http://www.merylfabrics.com


6th April 2022 

PCIAW® 
Studio
Event 

Event Partner:
Business in the 
Community 
(BITC)

The Uniform Buyers’ Network is a dedicated 
education and networking event for procurers 
of professional clothing, including uniforms, 
corporatewear, workwear and personal 
protective equipment (PPE).

The closed-shop networking event will 
provide exclusive access to key suppliers 
of sustainable fabrics producers, 
garment manufacturers and digital 
solution providers.

Hosted by Karen Sparrow, 
Spaceline Apparel Manager, Virgin Galactic.

End user buyers only: https://us06web.zoom.us/webinar/register/WN_x-K_2IlJTEaI1mg1NrllfA

https://us06web.zoom.us/webinar/register/WN_x-K_2IlJTEaI1mg1NrllfA

