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PCIAW® Summit Speakers
24 international speakers gathered at the PCIAW® Summit in London to educate on 
innovations in the sustainable transformation of the professional clothing industry.
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Jeff Morris, Senior VP of Milliken & 
Company Uniform and Protective 
Fabrics Business

Jeff Morris gave a warm introduction on 

behalf of the Milliken team, which was 

delighted to support and sponsor the 

PCIAW® Summit and Awards 2021. This 

incredible platform brings leaders together 

and helps strengthen our industry with the 

help of experts from all corners of the world. 

Jeff spoke about his hope that Milliken’s work will positively 

impact the world around them, not just today, but for 

generations afterwards. This commitment drives their support of 

PCIAW®’s initiative to create a sustainable future through circular 

textile manufacturing. 

Our headline sponsor was proud to support the first in-

person professional clothing networking event of the year, 

designed to expand the personal and professional horizons 

of members and delegates. He encouraged our audience 

to make new connections, strengthen existing ones, and 

learn from 

industry 

leaders and 

colleagues. 

César Araújo, President, ANIVEC; 
Founder, Calvelex; Founding Board 
Director, PCIAW®

At the onset of the pandemic, Portugal had 
a major role in managing sourcing logistics 
to connect the UK and Europe and bring a 
sense of proximity to the supply chain. The 
ensuing PPE crisis demonstrated that we 
must take nothing for granted and take care 
of both the textiles industry as well as the 

planet. When first-time buyers of PPE required help, the PCIAW® 
offered unbiased support and played a key role in helping buyers 
to find suppliers of PPE. 

It is now evident that the climate crisis is propelling change and 
improvement in the textiles industry. PCIAW® has published 
the Circular Textiles report to spark conversations, new ideas 
and industry collaboration on transforming garment design for 
longevity, reuse, repair and recycling. 

Portugal also shares knowledge 
on recycled textiles and green 
energy, reflecting the need for 
conscientious 
change 
in sector 
organisations.

Jonathon Jones OBE, Advocate, 
Plimsoll Publishing

Jonathon is an expert analyst of 

global market data who asserts that 

without profitability, there is simply no 

sustainability. Despite the turbulence 

of the past two years, there is clear 

confidence in the professional clothing 

industry. More than 80% of companies 

expect an increase in sales next year, with 61% expecting an 

increase in recruitment and 84% in profits. Conversely, only 

16% of companies expect to increase the amount of debt, 

with 54% projecting growth in dividends. 

Plimsoll provides a recognisable metric to measure company 

performance and interest in acquisitions, providing insights 

on improving businesses prior to selling in order to increase 

valuation. Although over 62 companies in the professional 

clothing industry have lost a quarter of their value in the 

last year, 97 companies have increased their value and 84% 

expect to see an 

increase in profits in 

2022 over the last 

year.

Adam Mansell, CEO, UKFT
Adam Mansell described how Brexit 

is affecting the UK textile industry, 

highlighting the detailed changes in rules 

of origin criteria in both the EU-UK Trade 

and Cooperation Agreement and further 

UK standalone trade agreements with 

countries around the world. 

Rules of origin have always been critical parts of free trade 

deals and are used to determine the economic nationality of 

products, utilised by customs authorities to classify where an 

export has arrived from to calculate if tariffs are necessary.

The lack of cumulation of rules of origin between free trade 

agreements is a much greater issue for the professional clothing 

sector. The UK has concluded or continued around 67 bilateral 

free trade deals since its departure from the EU, with Turkey, 

Morocco, Tunisia, and other nearshore manufacturing partners. 

In addition, shipped European goods which received customs 

clearance for free circulation in 

the UK would also 

attract duty if 

shipped back into 

the EU.
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Nabil Ben Khedher, Tunisian 
Ambassador to Great Britain 

The Ambassador described the advantages 

that Tunisia has as an attractive sourcing 

hub for UK businesses. The Tunisian 

workwear sector has over 116 companies, 

with many producing exclusively for export. 

As many as two-thirds of these companies 

are run or owned by foreign investors and 

a significant amount of businesses are 

exclusively producing for export. 

A majority of foreign ownership is from European companies, 

with around 30 UK businesses having full or partial 

investment in Tunisian textiles companies, which generate 

trade of approximately £14 million a year. The post-

COVID trend shows European buyers securing sourcing 

with a better balance between nearshore and offshore 

manufacturing, preferring Tunisia, 

with its location between Europe 

and Asia. The Ambassador aims to 

increase bilateral trade investment 

between the two countries and 

facilitate collaboration between the 

two nations. 

Della Nelson, Textile Specialist,
OCO Global 

Della has been introducing Tunisian 

manufacturers to UK brands and retailers, 

advocating for the talent and quality skills 

of the Tunisian textile industry, which 

has established partnerships with French 

and Italian brands since the 1970s. The 

qualified and experienced country has 1600 

manufacturing companies, with a trained 

and highly skilled workforce comprised mainly of women.

Tunisian workwear and textile companies supply a vast range 

of workwear products to European clients, specialised fabrics, 

finishing techniques, and where possible, source organic and 

sustainable fabrics. Around 39% of clothing manufacturing 

companies are owned or work in partnership with European 

countries. Many Tunisian companies offer bespoke branding, 

printing and embroidery services, with experience serving the 

healthcare, industrial, and protective industries. Manufacturers 

have come to rely on its reliable logistical operations, with 

prompt shipping and deliveries promoting a low carbon 

footprint and flexible lead times.

Barbara Grunewald, Senior Project 
Manager for Trade and Investment / 
Gender Specialist, OCO Global 

Barbara promotes Tunisian exports for 

trade and investment with the UK and 

is leading the charge to ensure there is 

a collaboration between Tunisia’s new 

technology sector and its traditional 

heritage sectors, encouraging businesses 

to increase efficiency and reduce waste to 

bring manufacturers to the next level. 

She has intensified sustainability action with innovative Tunisian 

start-up businesses with green technology solutions, focusing 

on resource waste management, emissions solutions, water 

management, agri-tech and renewable related technology. This 

has led to the effective design and implementation of capacity 

building programs to help female entrepreneurs and women-

led/owned businesses in the textile sector by equipping 

them with training, workshops, and networking opportunities. 

Tunisia is an ideal nearshore option thanks to easier audit 

options, higher standards, and labour rights, with established 

relationships with the UK and European companies. 

Catherine Salvidge, Textile Specialist, 
WRAP

Catherine spoke about Textiles 2030’s 

work in working with businesses to reduce 

carbon and waste and water footprints 

by taking an evidence-based approach, 

bringing businesses together to collaborate 

and share insights. The professional 

clothing sector must look at new business 

models and prioritise end of life solutions at the design and 

procurement phases.

Textiles 2030 focuses on how to redesign, reuse and recycle 

products to displace negative environmental impacts and use 

resources more efficiently, extending the lifecycle of products. 

With 92 signatories from across the textile value chain, the 

agreement works with businesses to reduce the greenhouse 

gas footprint of new products by 50%, in line with the Paris 

Agreement.

WRAP is publishing a review of the professional clothing industry 

in 2022, mapping out the full-scale impacts of the sector and 

identifying opportunities to 

support businesses in pilots and 

show demonstration projects for 

the circular economy.
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Jonas Andersson, GORE-TEX Fabrics 
Division, Workwear Business Unit

Jonas shared the vision behind Gore 

Technically Oriented Fabrics: to strike 

a balance between comfort, protection 

and sustainability, using scientific data 

to improve the environmental impact of 

products. The clothing utilisation rate 

in the workwear market has doubled 

between 2000 and 2015 and this upward 

trend is only increasing, whilst the number of times that 

clothing is reused is decreasing every year. 

It is key to prolong the use of the product by specifying a 

more durable product at its inception and introducing repair 

options, explained Jonas. Recycling should not come at the 

expense of longevity, as design-in durability decreases overall 

cost by lowering administrative fees, waste fees, and means 

that end users can run fewer tenders because products 

inherently last longer. 

Gore believes that through transparency and 

cooperation, a common standard must 

be developed to assess the relative 

lifetime and durability 

of a product, making 

workwear better for 

everyone.

Peter Belk, Campaign Director, Circular 
Economy, Business in the Community

Peter spoke about BITC’s partnership 

with PCIAW® to bring together procurers, 

suppliers, major retailers, NHS Trusts, 

and end of life recyclers in a series of 

round table discussions. These facilitated 

dialogue between procurers from diverse 

sectors as well as key decision-makers in 

the professional clothing supply chain, providing insights into 

manufacturing, supplying, procurement, and recycling processes.

The report, ‘A Uniform Approach,’ created a set of circular 

procurement principles to help procurers formulate criteria 

to encourage suppliers to embrace circular business models. 

These would consider product impact across the entire 

lifecycle, moving away from simple cost considerations to 

include disposal at the end of life and carbon reduction 

targets, whilst thinking about a more holistic appraisal of 

products as submitted for review. 

BITC also trialled these circular principles with live 

procurement projects to drive the 

number of companies 

adopting sustainable 

measures and will 

continue to do so in 

the future. 

Lisa Rosengren, Head of R&D, Fristads
Lisa was proud to share that Fristads 

was the first clothing manufacturer in the 

world to introduce a new standard for 

measuring the total impact of a garment, 

from fibre choice to the delivery of a final 

product. 

The Research Institutes of Sweden 

helped to advise the workwear company on how to measure 

Lifecycle Analysis and demonstrate the transparency of 

environmental impacts. Together, they developed a standard 

to measure the total environmental impact of a garment, 

resulting in an Environmental Product Declaration. This meant 

that the entire production chain and life cycle of the garment 

were inspected – from the choice of materials, the dyeing 

process, water and electricity consumption in factories, to 

the packaging and transport of the finished garment. 

The Fristads Green collection featured a sustainably designed 

process where the entire production chain is characterised 

by environmental thinking and innovative solutions 

to minimise

negative 

impacts.

Ngaire Takano, Product Life Cycle 
Management Consultant

Ngaire spoke on the importance of supply 

chain transparency and traceability to 

ensure that sustainable practices and 

social responsibility are present throughout 

the entire supply chain. She outlined the 

necessity of understanding what is involved 

in ascertaining the full provenance of 

garments and their components.

Transparency means ensuring that information is available 

regarding every touchpoint involved in the production process. 

This also means being aware of the future life of the product, 

primarily its disposal method or availability of take-back schemes. 

The key part of transparency is to build strong and durable 

relationships with suppliers and partners who can provide 

honest collaboration. Ngaire spoke about the importance of 

collaborative work that offers key takeaways for producers 

and consumers alike. This social responsibility means reducing 

negative environmental effects 

and seeking better, more 

responsible alternatives rather 

than simply offsetting carbon 

emissions. 

Ngaire
Takano
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Lara Mazzoni, Founder and CEO, Bodi.Me
Lara spoke about Bodi.Me, the pioneering 

fashion fit technology that integrates 2D 

and 3D CAD technology into products, 

facilitating business growth in a more digital 

and sustainable way by reducing time, cost 

and waste. This optimises the supply chain 

at a time when the industry has adopted 

nearshore manufacturing and pursued on-demand models. 

The cost of localised manufacturing is counterbalanced by the 

integration of technology, authorisation of stock, lower shipping 

costs and carbon emissions, and faster response times to the 

real-time needs of clients. 

One of Bodi.Me’s biggest customers, the French navy, has carried 

out the body measurement of over 35,000 marines with a digital 

scanner, saving over €10 million over a period of 3 years. Lara 

spoke about these intuitive, question-based solutions, allowing 

Bodi.Me to work across the full spectrum of measurement 

technology, 

with a 

database of 

over 350,000 

entries.

Ana Tavares, Coordinator for Strategic 
Agenda for Sustainability and Circular 
Economy, CITEVE

As Sustainability Coordinator, Ana promotes 

knowledge through collaboration and 

precise communication, creating links and 

bonds in the supply chain with trustworthy 

and reliable partners. 

Portugal has an ideal ecosystem for 

sustainable progress, with 12,000 

companies and 138,000 employees concentrated in the 

north. The thriving textiles sector represents 20% of all jobs 

in the manufacturing industry and 10% of all national exports. 

Portuguese bio-economy projects include the four pillars of 

biomaterials, circularity, traceability and validation. A 4-year 

project scheduled to start in 2022 will develop bio-based 

materials and finishes through industrial symbiosis, using 

mechanical and chemical recycling technologies as well as 

measurement, validation, and lab testing for biodegradability 

and microplastics. 

Other companies are also integrating commercialised 

technological developments in the marketplace, including 

ID technologies, work chains, lifecycle 

assessments, and AI algorithms. For 

example, Calvelex boasts a digital fabric 

library that supports young designers 

through seamless digital access.

Alexandra Steger, Global Project 
Manager, Lenzing 
Peter Bartsch, Head of Sustainability 
Department, Lenzing 

As a leading wood-
based cellulosic fibre 
manufacturer, Lenzing 
has production sites in 
Indonesia, India, Czech 
Republic, the U.S., and 
more in Brazil and Thailand, 

manufacturing 1 million tonnes of wood-based fibres per year. 

Alexandra and Peter detailed how Lenzing’s circular economy 
approach starts with the production of wood pulp and fibre and 
a diversified value chain down to nonwoven, woven and technical 
applications. Lenzing embeds different elements of circularity into 
its value chain, starting with wood as raw material, as well as 
renewable and biodegradable sources. The biorefinery concept 
ensures that 100% of wood components are used to produce 
pulp for botanic fibres, biorefinery products, and renewable 
bioenergy to drive production. 

Lenzing’s REFIBRA™ technology is accelerating the circular 
economy by upcycling cotton into cotton pulp, which, in 
addition to wood pulp, is transformed to produce new virgin 
TENCEL™ Lyocell fibres to make fabrics, reducing overall waste 
and pioneering 
a more 
conscious 
textile fibre.

Michael Lock, Vice President of Global 
Software Sales, Gerber Technology:
a Lectra Company 

Michael discusses the problem of waste in 
the textiles industry and the need to be 
more environmentally responsible. Gerber is 
now present in over 100 countries, with an 
innovation lab and centre all for seeking further 
sustainability within the industry. 

At Gerber Technology, they have addressed 
these issues immediately with their Digital Production Platform. This 
shift to a digital platform is set to serve both short and medium-term 
goals for Gerber, alongside sustainability. Michael suggests the switch 
to using 3D technology will help the professional clothing industry 
move forward with sustainability. One example showed that these 
new technologies can reduce sampling and production times. 

Overall, these technologies, digital platforms and 3D, can ensure 
that the professional clothing industry reduces the time it takes to 
get the garment to the customer. He finishes by saying that 3D is a 
design asset, and 
these valuable 
assets should 
be used to drive 
sustainability.
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Florent Cottin, Marketing Manager, 
DOMO Chemicals

Florent shared insights into how DOMO 
Chemicals has developed solutions that 
transform synthetic nylon 6.6 fibres into 
enhanced biodegradable materials. 

DOMO Performance Fibres use Amni 
Soul Eco® Technology developed by the 
Solvay Group, applying and dispersing 

specific additives in the polyamide 6.6 mix to bring an enhanced 
biodegradability to its fibres, whilst maintaining the standard 
characteristics of nylon 6.6 such as durability, long life, high 
tenacity, soft touch and abrasion resistance. As demonstrated 
by laboratory biodegradation tests in accordance with ASTM 
D5511, DOMO’s enhanced fibre biodegrades in roughly 5 
years after disposal in anaerobic conditions, compared to over 
50 years for other synthetic fibres. Once in landfills, DOMO 
Performance Fibres break down into organic matter and biogas, 
which can then be reused as renewable energy. The residues of 
its biodegradation are organic compounds, similar to residues 
from other natural biodegradable materials such as paper and 
cotton, and 
remain buried 
indefinitely in 
the soil.

Tim Cross, Director, Project Plan B
Tim urged the importance of designing and 

manufacturing using monofibre polyester, 

which allows textiles to be reprocessed 

into rPET fibre grade pellets. These are then 

converted into recycled yarns by REPREVE 

and then recyclable clothing. 

Tim outlined the critical role that the design stage plays in 

foregrounding recyclability. Project Plan B’s design to recycle 

principles ensure that high-quality inputs turn into high-quality 

outputs in the form of fibre grade rPET. In a recent trial, Plan B 

recycled 10,000 supermarket uniforms with the help of workwear 

giant Dimensions, showing the simple change required to 

calculate carbon savings for recyclable clothing. 

In addition, Tim introduced The Circular Textiles Foundation, a 

new certification body that confirms the recyclability of garments, 

backed up by lab research to verify materials and calculate carbon 

offset. The Foundation also shares design workshops for essential 

practical information and serves as a network for collaboration 

between businesses. 

Owner and Co-CEO Dr. Annette van Es 
of fibre2fashion.consulting
Owner and Co-CEO Rick van Es
of fibre2fashion.consulting

Rick and Annette represent 
fibre2fashion.consulting, 
a core partner of the 
wear2wear™ consortium and 
a subsidiary of fibre2fashion, 
the largest manufacturer of 

high-tech textiles on the European continent. 

The wear2wear™ consortium is a group of European textile 
companies across the supply chain, with the common goal of 
designing, manufacturing and recycling clothing for a fully circular 
system. The premise of the partnership is that collaboration is key 
to avoiding waste and preserving resources, creating a production 
cycle that is built to be sustainable from the very beginning. 

In collaboration with the Empa Institute, they conducted an LCA 
study on its fully recyclable rain jacket, which comprehensively 
follows the design2recycle principle of the circular economy. 
This demonstrated the feasibility of recycling a single jacket 
three times through mechanical recycling, with a fully 
dissolvable zip 
accessory and 
remarkable future 
potential.

Peter Clodd-Broom, Director &
Co-Founder, Meryl Fabrics

Peter spoke about how Meryl Fabrics 

started from a molecular quality structure 

to provide fully recyclable smart yarns and 

fabrics with zero microplastic pollution. 

Its technology uses hydrogen bonding to 

create strong molecular chains that seal in 

all microfibres in the yarns, guaranteeing 

no microfibre pollution in the air and oceans. 

Meryl fabrics is fully recyclable. The application of an 

antibacterial additive when the yarn is spun and input of colour 

means that no dyes use extrusion techniques, chemicals or 

solvents, using virtually no water. 

Meryl has centralised production in Europe, using a simple 

production unit from manufacture to recycling, reducing direct 

and indirect pollution, and landfill or incineration. Although cost 

is higher, the fabric is 3-5 times more durable, which means 

that less is bought over time and progress is made towards a 

circular economy.
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Tim Wight, Business Development 
Manager, Decontex 

Tim described Decontex’s revolutionary dry 
cleaning process which uses liquid CO2 to 
provide a standardised cleanroom operation 
that offers full biological decontamination, 
certificated by OEKO-TEX® and REACH 
standards. Based on NASA technology for 
professional spacesuits in the 1980s, this closed 
system effectively decontaminates harmful and 

toxic chemicals from firefighter gear. The semi liquefied pressurised 
CO2 is recycled, repressurised and reused. This verifiable process 
has no reduction in performance, save for the reapplication of water 
repellent finishes, which is required of the current PPE standard.

Decontex defines decontamination of PPE as the process of removing 
all contaminants below the legally permitted health level, whilst 
maintaining the functional characteristics of PPE. It is the specific 
action taken to reduce the hazard posed by such contaminants, 
as opposed to general cleaning, and is a verifiable process of the 
removal of identifiable contaminants like carcinogenic chemicals, 

dioxins, cyanides, bacteria, viruses, and physical contamination 

like 

asbestos 

and heavy 

metals.

Chris Butcher, Certification Manager, 
BTTG

Chris outlined that there is a mutual 

acceptance of EU and UK certification, 

which are almost identical. The UK 

Conformity Assessment (UKCA) mark was 

introduced in 2019 as the EU-UK Trade and 

Cooperation Agreement was formalised. 

As there was no mutual recognition 

agreement, goods in the UK must no longer use the standard 

CE Mark. From 1 January 2023, any new items placed on the 

GB market must be UKCA marked.

As for UK Legislation and Standards, Chris highlighted 

that the EU Harmonised Standards became UK Designated 

Standards. Thus far, there has been little indication that 

there will be a deviation from manufacturers, approved 

bodies, and end-users on PPE regulation. 

Like most UK bodies, BTTG has a notified body in the EU and 

is the only UK lab that can 

offer certain 

accredited 

microbiological 

testing.

Paul Bryce, Vice President, Ansell 
Paul has been leading Ansell’s Chemical 

Solutions Strategic Business Unit, which 

has the core aim of protecting people 

from chemicals, viruses and hazardous 

substances.

Currently, 1 billion people per year are 

exposed to harmful chemicals in the 

workplace. A fundamental requirement of PPE regulation is to 

ensure that products are not inadvertently harming wearers 

through the elimination or substitution of hazardous substances. 

Ultimately, engineering controls must protect wearers from 

being in harm’s way in the first place, which will do more to 

minimise negative impacts and reduce the need for PPE.

In addition, higher quality, durable products must be produced 

in a more sustainable manner, like Ansell’s solvent-free 

polyurethane technology that uses 100% green electricity, 

developed and manufactured in Portugal. 

It is also important that lifecycle analyses of core products help 

buyers make conscious choices based not only on protection, 

comfort and 

performance 

but also on 

environmental 

impacts.


