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Thank you for making 
PCIAW® Summit & Awards

2022 a great success
The PCIAW® Summit & Awards was a 
resounding success with over 500 attendees 
across the two-day networking event. 
Opening the PCIAW® Summit was the PCIAW® Chair, John 
Miln, who spoke about the growth of the professional clothing 
association, attracting new members from around the world. 

Yvette Ashby, the CEO of PCIAW®, echoed this sentiment and 
was proud to connect the people and members in the room with 
representatives attending from across four continents.

The 2022 PCIAW® Summit & Awards has grown into a significant 
event in the professional clothing calendar, attracting leading 
figures across the uniform, workwear and PPE markets to network 
and collaborate on new business opportunities. 

This unique event would not be possible without the valued 
support of our sponsors and partners and the PCIAW® would like 
to thank each and every one of them. 

PCIAW® prides itself in being the centre of a network, 

encouraging members to work together on shared aims, 

particularly when it comes to the sustainability of professional 
clothing.

Despite the pandemic and the war in Ukraine, it is clear that 
the professional clothing industry is on an unstoppable path 
of innovation. As the opening panel in the PCIAW® Summit 
mentioned, the professional clothing industry has grown – and 
even outpaced the rate of inflation. 

The advancement of the global professional clothing industry 
in terms of quality, performance, sustainability and inclusivity 
was clearly shown both at the PCIAW® Summit panels and the 
PCIAW® Awards.

The contest in the PCIAW® Awards 2022 was fierce, with a wide 
range of international companies putting forward innovative 
solutions, new products and customer-focused project deliveries 
to compete for the globally esteemed trophies. 

PCIAW® is grateful for the panel of independent judges 
who took charge of reading and analysing the vast number 
of submissions entered by the professional clothing supply 
chain. 
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Thank you to Karen Sparrow, Red Sparrow Consulting; John 

Gill, BSIF; Janet Prescott, Independent Journalist; Dr Itir Aykit, 

Andersen Walker and Samantha Heilling MCIPS, Government 

Commercial Function for your expertise and perseverance.

The need to attract the next generation of talent is always a hot 

topic in the professional clothing industry and the PCA VISION 

student design competition provided some hope and promise, as 

the finalists for 2022 showcased their uniform, workwear and PPE 

creations on the vibrant catwalk. 

Sustainability was a key criterion in PCA VISION 2022, with 

students sourcing fabrics with recycled materials and some 

creating thought-out end-of-life plans for the garments. The 

finalists had clearly given some in-depth consideration to the job 

role and the functionality that they would require. 

PCA VISION is chaired by Harold Tillman CBE, the Enterprise and 

Business Advisor at the London College of Fashion and Former 

Chair of the British Fashion Council. Harold co-hosted the PCA 

VISION ceremony with César Araújo, President of ANIVEC, CEO 

of Calvelex and PCIAW® Board Director. Together they applauded 

the ingenuity in designing and creating full professional clothing 

outfits for an array of job roles including water-quality scientists, 

commercial fishers, mechanics, nurses, flight attendants, plumbers 

and agriculture workers. 

PCIAW® would like to thank Klopman 
International for supplying fabrics to the 

PCA VISION students and thank the 
judges who joined the judges of 

the PCIAW® Awards to help 
pick the winner of PCA VISION: 

Dr Annette vanEs, Fibre2Fashion 
consulting; Stanley Russell, APT 

Fabrics; Louise Johnson, NatWest and 
Debbie Huntley, PULSAR®.

The PCA VISION wasn’t the only fashion show across the 

PCIAW® Summit & Awards. Some of the finest uniforms and 

PPE garments in the world were showcased at the Professional 

Clothing Fashion Show, promoting innovation from the PCIAW® 

Exhibition.

International Brands Group PCL Corporatewear, GORE-TEX 

Professional, Incorporatewear and East Midlands Rail put forward 

their fashion-forward uniforms and PPE to prove that you don’t 

always need to compromise on style in professional clothing. 

Finally, the PCIAW® would like to thank the rest of the exhibitors 

for supporting the event and showcasing the best of their 

innovations: Meryl Fabrics®, Madeira, ANIVEC, Bodidata, 

Clubclass, Orn International, Technopoly Software, Tower 

Supplies. A special thank you to the Tunisian delegation of 

exhibitors: CEPEX: Tunisia Export, Butterfly Design, Fimco 

International, IRIS, JICC Trade and LATCO.

DESIGN AWARDS

TOWARDS
2030



Welcome to the
November-January 
edition of PCIAW®VOICE.

The professional clothing industry 

is at the front and centre of 

sustainable innovation in textiles 

and is already making progress 

on the commitments made by 

fashion and textile representatives at COP27, relating to next-

generation fibres and responsible sourcing. 

Hosted in Sharm El Sheikh, Egypt, the 27th United Nations 

Climate Change Conference (COP27) failed in its duty to 

agree upon measures that would limit the temperature 

increase to 1.5°C. 

The agreements made by world leaders will see temperature 

increases up to 2.8°C by the end of the century, according 

to the Emissions Gap report published by the United Nations 

Environment Programme. 

It is time for the professional clothing industry to accelerate 

its action plans to reduce carbon in the supply chain, 

design modular products for repair and recycling, and begin 

collecting clothing at the end-of-life to create the feedstock 

for tomorrow. 

PCIAW® Summit & Awards 2022
Connecting leading figures in the professional clothing supply 
chain, the PCIAW® Summit & Awards welcomed over 500 
delegates across the two-day event. 

Innovations and best practices were shared from across 
the industry, from the defence and fire sectors through to 
the travel and tourism industries. Lifecycle analyses and 
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Welcome
the circular economy were reoccurring across panels, whilst 

sustainability, inclusivity and the future work force were in 

high focus.

Inside this edition of PCIAW®VOICE 
The PCIAW® proudly 
announces its tour 
to Portugal for the 
PCIAW® Summit 
& Awards 2023, 
reaching out to the 
worldwide scope of 
the association.

PCIAW® reports on the latest industry news including 

Polartec®’s bio-based weather protection technology; IBG’s 

major distribution deal and Worn Again Technologies securing 

new investment. SME Focus puts the spotlight on Bendi as 

they host a workshop on the challenges and opportunities for 

businesses to understand their supply chains.

This edition of PCIAW®VOICE has a trio of features exploring 

professional clothing innovations for the medical, electrical 

utilities and supermarket sectors. 

PCIAW® also reports on each of the informative panels from 

the PCIAW® Summit, providing an overview of what was said 

on the day for those who missed it. 

The winners of the PCIAW® Awards are announced, 

celebrating their successes across the uniform, workwear 

and PPE markets, alongside digital technologies, nearshore 

manufacturers and the prized sustainability award.

Finally, the PCIAW® Trusted Members are announced for 

2022, showing the strength and breadth of the professional 

clothing association. 

T:+44 (0)1908 411 415

M:+44 (0) 7770 873 200

E: declan@pciaw.org

Declan 
Osborn
Editor

mailto:declan%40pciaw.org?subject=


PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org   5

Contents Index
ADVERTISER INDEX

9-10 Workwear Solutions

13  Hohenstein

15  Bensons Corporatewear 

18  Ansell

19 Wearwell

20 Meryl Fabrics®

22 Tower Supplies 

23 CEPOVETT Safety 

24 Carrington Textiles

25 GORE-TEX Professional 

26 PULSAR®

28-29 Dimensions 

30 Incorporatewear

34 ANIVEC

34 Bodidata 

34 GORE-TEX Professional 

34 Incorporatewear

34 International Brands Group

34 Madeira

34 Meryl Fabrics®

34 PCL Corporatewear

34 Technopoly Software

35 Tower Supplies

35 Orn International 

35 Butterfly Design

35 Fimco International 

35 Iris Confection 

35 JICC Trade

35 LATCO 

EDITORIAL CONTRIBUTIONS

32 Meryl Fabrics®

33 ANIVEC

76  Zoe Dixon 

77 Klopman International 

84-85 PRODUCTVOICE

Mi Hub Limited 

VAP Sourcing Ltd 

International Brands Group 

Studio 104 Ltd 

Hunter Apparel Solutions Ltd 

Madeira 

Ilasco Ltd/Keela 

PDC 

fibre2fashion 

Gresham Blake 

Bensons Workwear Ltd 

Cooneen Group

Branded Workwear 

Tower Supplies

Wearwell (UK) Limited 

DressBest Uniforms & Corporate Wear 

MagVision 

Seahawk Apparel

Attire

PCL Corporatewear

Bespoke Textiles

Lafont 

Raymond 

Workwear Solutions

Ansell

PULSAR®

Project Plan B

Cobmex

WorksGroup

Incorporatewear

Odegon Technologies

Shield360

86    SERVICESVOICE

Ecmanage 

3DLOOK

Big Red Digital 

Sizer Technologies

ANIVEC

Pineapple Production 

Bodidata 

Bodi.Me

Anderson Walker Ltd

Uplift360

Technopoly Software

Bendi 

47    FABRIC & FIBREVOICE

INVISTA/CORDURA®

GORE-TEX Professional 

DOMO Chemicals

Milliken & Textiles

iTextiles

Carrington Textiles

Daletec

APT Fabrics 

Klopman International 

8-9 PCIAW® Summit and Awards 2023 on 

tour in Portugal

10-11 Workwear Solutions International Ltd 

12-13 Industry News

14-16 Industry News and SME Focus 

DIAGNOSING NEEDS OF THE MEDICAL PPE

18 Ansell

19 Wearwell

20 Meryl Fabrics®

THE BRIGHT SPARKS IN ELECTRICAL UTILITIES
22 Tower Supplies

23 CEPOVETT Safety

24 Carrington Textiles

25 GORE-TEX

26 PULSAR® 

FOOD FOR THOUGHT ON SUPERMARKET 
UNIFORMS
28-29 Dimensions

30 Incorporatewear

PCIAW® SUMMIT & AWARDS 2022

32 Meryl Fabrics proudly sponsors the 
PCIAW Summit & Awards 2022

33 ANIVEC and CENIT: long-term sponsors 
of PCIAW® Summit & Awards  

34-35 Meet the exhibitiors

PCIAW® SUMMIT 2022

40-55 Panel topics and speeches

56-57 Professional clothing fashion show

PCIAW® AWARDS 2022

60-67 The winners of the PCIAW® Awards

68 Woman of the year

69 Sustainability Award

70 Best managed major contract

71 Best PPE innovation in clothing

72 Best managed boutique contract

PCA VISION 2022

74-75 Congratulations to our 2022 finalists

76 The global champion of PCA VISION

77 Klopman international sponsors 
protective fabrics for PCA VISION

78-79 PCA VISION student finalists

80-83 PCIAW® trusted members 2022

84-85 PRODUCTVOICE

86 SERVICESVOICE

87  FABRIC&FIBREVOICE

88 Meryl Fabrics®: Ice to meet you



6 PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org

www.merylfabrics.com

info@merylfabrics.com

+44 (0)1260 548610 

/merylfabrics

/merylfabrics

/company/meryl-fabrics

Ice to meet you at the 
PCIAW® Summit & Awards.

As a company, Meryl Fabrics® is grateful to the professional clothing 

association, because in 2021, they gave us the platform to speak 

at the PCIAW® Summit, which accelerated the company’s progress 

within the industry significantly. 

The brand awareness improved, and the industry contacts gained 

were exceptional. Meryl Fabrics® went full steam ahead and became 

the headline sponsor of the PCIAW® Summit & Awards 2022.
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PCIAW®

Summit 
& Awards

2023
Porto, Portugal
7-9 November

2023 

in partnership with
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The event will be held in the Customs House in Porto, 
bringing modern textile innovation and education into a 
traditional setting. Built in 1879, the iconic location was 
once a central hub of commerce and trade, transporting 
goods arriving by ship on the Douro River. 

An event for education and 
collaboration in professional clothing 
and textiles
The PCIAW® Summit & Awards is a dedicated education 
and networking event for the uniform, workwear and 
personal protective equipment (PPE) markets. 

The annual event is organised by the professional 
clothing association, PCIAW® - unique in its global 
operation and membership base, spanning four 
continents: Europe, North America, Asia and Africa. 

Hosting the PCIAW® Summit & Awards in 
Portugal 
The decision to host the 2023 event in Portugal stems from 
the country’s integral role in the professional clothing supply 
chain and to develop the international nature of PCIAW®. 

Whilst PCIAW® is a UK-domiciled organisation, its global 
representation is being leveraged by hosting the PCIAW® 
Summit & Awards in Portugal. It is the ambition of the 
professional clothing association to alternate the location 
of the annual event between the UK and other European or 
Worldwide destinations. 

César Araújo, President of ANIVEC; CEO of Calvelex and 
PCIAW® Board Director commented: “This is a hugely 
important step for PCIAW® as it begins to act as a bridge for 
the supply chain, to share knowledge, expand the network 
and become the essential platform for the professional 
clothing industry.”

“Many of the PCIAW® Trusted Members currently 
manufacture in Portugal or are viewing the textiles 
ecosystem as a nearshore alternative. ANIVEC will be 
facilitating factory visits on the first day, 7 November 2023 to 
support this, providing greater business value, 

PCIAW® Summit & Awards 
2023 on tour in Portugal 

The Professional Clothing Industry 
Association Worldwide (PCIAW®) is 
preparing to host the PCIAW® Summit 
& Awards in Portugal for the very first 
time on 7-9 November 2023.
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in addition to the opportunities for education, networking 
and celebration. Alternatively, golf days, boat tours and 
visits to the Port Wine Cellars who want to explore the 
tourist attractions.” 

The PCIAW® Summit & Awards 2023
The event takes place over three days in November 2023. 
Day one will offer factory tours and networking activities.

Day two will host the PCIAW® Summit, starting with a 
networking lunch at 12pm with the conference running from 
1pm to 5pm. The PCIAW® will continue into the third day 
from 10am until 1pm, whilst the PCIAW® Exhibition is open 
throughout days two and three.

The PCIAW® Awards will begin with a champagne reception 
at 6pm and include a three-course gala dinner. The PCIAW® 
Awards ceremony will begin at 7:30pm until 10pm, complete 
with an evening of entertainment and networking.

A look back at the PCIAW® Summit & 
Awards 2022 
The 2022 event held in London on 18-19 October brought an 
incredible diversity of speakers from across the professional 
clothing industry, including the uniform manufacturers 
of the 2022 Commonwealth Games uniforms, through to 
decision makers in requirement setting for the military and 
fire and rescue services. Key players from the professional 
clothing industry won esteemed awards, including GORE-TEX 
Professional, Milliken & Company and Lameirinho.

“ This is a hugely 

important step for 

PCIAW® as it begins 

to act a bridge for the 

supply chain, to share 

knowledge, expand the network and 

become the essential platform for the 

professional clothing industry.”César Araújo, President of ANIVEC;
CEO of Calvelex;

PCIAW® Board Director
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New PCIAW® Member 
wins Prestigious Military 
Consultancy Contract

Workwear Solutions International Ltd. was 
founded in 2016 by Natalie Wilson, along 
with sister company Shield360, to provide 
services for the industry, which deliver on 
advanced workwear projects with highly 
demanding and mission-critical safety and 
technical specifications.  
Both companies have reputations for delivering quality products 
and services to clients. This underpins everything – from how 
and why they select their supply chain and expert team, 
through to support, communication and reliability for clients. In 
operating this way, they have retained clients, delivered higher 
quality, more comfortable and durable products to the end 
wearer and enhanced clients’ own businesses in doing so. 

This approach culminated in Workwear Solutions being 
awarded the Irish Defence Forces contract for Garment 
and Textiles Consultancy through competitive tender in late 
summer 2022.  

The IDF recognised the need and value of external support 
and specialist expertise to plug into the existing Defence 
Forces (DF) team.

The tender outlined requirements for all technical aspects of 
product development – from design, development of product 
specifications, testing and certification through to ongoing 
quality management for the subsequent product supply 
contracts.

“We realised we needed technical support for our upcoming 
tenders and recognised that existing internal resources and 
technical knowledge alone wouldn’t be enough to deliver what 
is a demanding series of complex tenders” Comdt C Daly, SO 
Ordnance Procurement.

The challenge for the DF was 
finding consultants capable 
of giving advice and technical 
know-how on a wide range of 
product categories, including 
motorcycle PPE, footwear, 
ceremonial garments and 
insignia, as well as operational 
combat clothing systems.  

Despite only having been awarded the contract in late 
summer, the contract is already starting to deliver clear 
benefits for the client. 

“The team at Workwear Solutions are already adding value to our 
uniform provision and tender processes” said Comdt Daly. “They 
are genuinely committed to the best possible outcomes for the 
DF and our wearer groups. At the same time advising what can 
and can’t be achieved from the supply chain perspective, and 
improving the quality of our technical information making it easier 
and more attractive for suppliers to work with us.” 

Natalie Wilson, Founder, said “I’m incredibly proud of what 
the team has already delivered in such a short period of time 
for the Irish Defence Forces. Our experience and knowledge 
enables us to provide real insight and improve the overall 
process for both buyer and supplier – it’s quite a unique 
position we hold in the industry”

Drawing on a combination of employed and freelance resource 
has created a solid CORE team available for all projects, a wider 
CIRCLE of experts who are confirmed for specific projects and 
a COMMUNITY of other individuals and companies to ensure 
Workwear Solutions has the best-in-class team. It allows the 
business to only engage the relevant team members on each 
project, so clients aren’t paying for any team member not 
required but can be assured that the right team will be available 
as and when needed.
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Design + Development
Workwear Solutions’ approach to design and product 
development always begins with the wearer to ensure products 
are fit-for-purpose, enhancing comfort and safety for the 
individual. By connecting design and technical aspects during the 
earliest stages of product development, they ensure suppliers 
have clear technical information and specifications to work from.

Sourcing
As an experienced team of product developers and supply 
chain managers, they have audited and worked with factories 
across the globe, including Sri Lanka, China, Vietnam, 
Bangladesh, India, Europe and the UK. We specify and review 
independent reports from third parties such as SEDEX, WRAP 
and BSCI, knowing what both minimum performance and best 
practice look like and ensuring these standards are maintained 
throughout each contract life.

Production Management
The team has 120 years of combined in-factory audit, 
assessment and quality control experience. They develop 
project trackers, establish Key Performance Indicators (KPIs) to 
track and monitor production from development stage onwards.

Quality Control + Compliance
Quality and consistency can only be achieved and controlled by 
establishing robust sample approval processes. Workwear Solutions 
implements its proven 3-stage process across all product categories 
ensuring quality is maintained through ongoing production.  

Ongoing Support + Innovation
The elements of on-going support are wide-ranging 
and include liaising with suppliers for technical 
questions or issues, ensuring ongoing compliance of 
product quality and factory assessments. User insight 

and wearer engagement ensures that products continue 
to offer comfort, durability and protection in challenging 
environments. The business also works with a specialist 
menopause consultant to ensure diversity and inclusion issues 
are addressed.

Tender Services

Having worked extensively on the supplier side of the tender 
process, Workwear Solutions understands how to deep-dive into 
the detail of responses and how to ask the right questions. They can 
therefore support during the conception of the tender for product 
and service specific questions, including creating marking matrixes 
to ensure the technical assessment process within the tender is 
transparent, fair and will ultimately deliver the product needed.

www.wsiltd.co.uk 

+44 (0) 1172 441910

natalie@wsiltd.co.uk

https://www.wsiltd.co.uk
mailto:natalie%40wsiltd.co.uk?subject=


Polartec® Power Shield® Debuts 
Bio-Based Weather Protection 
Technology
Announced today, Polartec®, a Milliken™ & Company 
brand, launches its all-new bio-based Power Shield® fabric 
technology setting a new standard for sustainable weather 
protection. 

Read more at www.pciaw.org

IBG® Secure Major National 
Distribution for Totectors® with 
Travis Perkins
IBG, International Brands Group, has agreed nationwide 

distribution for Totectors® brand of Safety Footwear Brand 

through Travis Perkins the Nationwide Timber and Builders 

Merchants.

Read more at www.pciaw.org

New Process for Digital Printing on Textiles Now Ready for 
Industry
A new process for digital printing on textiles, developed within a research project at the 
University of Bourås, can now be an important part of the solution for the textile industry, 
to deal with the enormous consumption of water and emissions of hazardous substances.

Read more at www.pciaw.org

Textiles Industry Faces ‘Legislative Challenges’ to Clean Growth, 
Report Finds
Businesses that make new products from old clothing and waste textiles face 
‘legislative challenges’ that stop them from selling their products, a new report finds.

Read more at www.pciaw.org

Vietnam’s Greening Textile and Garment Sector to Boost 
Exports to EU
Every year, an estimated 92 million tonnes of textile waste is generated globally and 
the apparel industry’s global emission is said to increase by 50% by 2030.

Read more at www.pciaw.org

Hologenix, Creators of Celliant®, and Unifi®, Makers of Repreve®, 
Announce Partnership
Materials science leader Hologenix, creators of CELLIANT®, and global textile 
solutions provider UNIFI®, makers of REPREVE®, have announced their partnership to 
introduce CELLIANT® with REPREVE®. 

Read more at www.pciaw.org
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SUSTAINABILITY 
TO THE POINT

Analytical & physical testing

Biodegradability tests

GMO testing (organic cotton)

Microplastic analysis

Performance testing

OEKO-TEX® certification

Worn Again Technologies Secures 
New Investment to Build Ground-
Breaking Textile Recycling Facility
Worn Again Technologies has completed its latest funding 
round, raising £27.6 million to support the construction of an 
innovative textile recycling demonstration plant in Winterthur, 
Switzerland.

Read more at www.pciaw.org

First Mile Launches Return & Recycle Service For Hard-To-
Recycle Items
Businesses and workplaces throughout the UK can now help to power the circular 
economy thanks to the launch of First Mile’s Return & Recycle.

Read more at www.pciaw.org

Microban Presents High Quality, Non-Heavy-Metal 
Antimicrobial Technology For Water-Based Coatings 

Microban International is proud to present LapisShield™, a novel, non-heavy-metal 
technology designed to seamlessly integrate antimicrobial functionality into any 
water-based coating formulation.

Read more at www.pciaw.org
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Industry News

YKK Signs The United Nations 
Convention On Biodiversity (CBD) 
COP 15 Business Statement
YKK Corporation has signed the UN Biodiversity COP 15 

Business Statement for Mandatory Assessment and Disclosure 

by 2030 as convened by Business for Nature.

Read more at www.pciaw.org

HOHENSTEIN  |  www.hohenstein.com 
customerservice@hohenstein.com  | +49 7143 271 898

SUSTAINABILITY 
TO THE POINT

Analytical & physical testing

Biodegradability tests

GMO testing (organic cotton)

Microplastic analysis

Performance testing

OEKO-TEX® certification

https://pciaw.org/worn-again-technologies-secures-new-investment-to-build-ground-breaking-textile-recycling-facility/
https://pciaw.org/first-mile-launches-return-recycle-service-for-hard-to-recycle-items/
https://pciaw.org/microban-lapisshield/
https://pciaw.org/ykk-signs-the-united-nations-convention-on-biodiversity-cbd-cop-15-business-statement-for-mandatory-assessment-and-disclosure/


Industry News

Nico Reiner Appointed New Chief 
Financial Officer of Lenzing AG

The Supervisory Board of Lenzing AG, a world-leading provider 
of sustainably produced speciality fibres for the textile and 
nonwoven industries, has appointed Nico Reiner as its new 
Chief Financial Officer. 

Read more at www.pciaw.org

CORDURA® Re/Cor™ RN66 
Accepted onto Material 
ConneXion
Material ConneXion, a leading material insights company, 

has accepted the CORDURA® re/cor™ RN66 collection that 

features ten new CORDURA® re/cor™ RN66 fabrics onto its 

platform. 

Read more at www.pciaw.org

International Conference to Support Scotland’s Textile Sector
Textile designers and industry experts from across Scotland came together to embrace 
new technologies at an international conference on augmented fashion hosted by Robert 
Gordon University (RGU) from Wednesday 16 until Friday 18 November.

Read more at www.pciaw.org

SPINNOVA® on Valittu TIME Best Inventions Of 2022
The TIME Best Inventions list includes the most advanced products and services of 
the year, which are expected to significantly change our daily lives. SPINNOVA® has 
been selected for the list of these revolutionary inventions in 2022.

Read more at www.pciaw.org

Heriot-Watt Announces International Partnership that Gives 
Students a Global Textiles Experience
For the first time in its 200-year history, Heriot-Watt is partnering with a US 
university to deliver a unique learning experience for its textile students.

Read more at www.pciaw.org

Texon To Showcase Major Strides In Sustainability At 
Leathertech 2022
New innovations and re-engineered products to take centre stage in Bangladesh. 
Visit Texon at Stand A9, Leathertech from 8-10 December 2022 

Read more at www.pciaw.org
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SME
F  CUS

Bendi

Bendi is a data technology company that helps 
apparel businesses improve visibility in supply 
chains. 
In November, Bendi ran a workshop in on the challenges 
and opportunities in understanding the human rights and 
environmental risks in supply chains. 

The workshop hosted by Bendi helped apparel and workwear 
companies understand why supply chain visibility should be 
important to them. Supply chain regulations are growing in 
scope and expectation with increasingly severe consequences 
for non-compliance. 

They talked about the fact that in August 2022, the US border 
force stopped 800 shipments worth $300 million because they 
were suspected to have human right abuses in the supply chain. 

Fines from upcoming EU supply chains laws could be as high 
as 10% of revenue if found to be non-compliant. Bendi told the 
workshop that these situations tell us that doing the right thing in 
terms of gaining supply chain visibility is the most cost-effective 
strategy for companies.

The software developed by Bendi uses automation to help improve 
and accelerate the progress towards visibility of the supply 
chain. Using real-time data, Bendi’s software can help companies 
prioritise actions in supply chain by using its algorithms to predict 
the severity of impacts, helping to put the rights changes into 
focus, at the right time. 

bendi.ai

Shield360
Specialising in PPE and technical workwear, 
Shield360 offers product development and 
manufacturing support to SME distributors 
and managed service providers.
Working exclusively as a support function to industry, 
Shield360 designs, develops and delivers bespoke and ‘white 
label’ manufactured garment ranges, worn across a wide 
range of end-user industries.  

Natalie Wilson, MD stated: “Our approach 
is unusual, in that we never supply products 
directly to end-users – instead we work 
collaboratively with our industry clients, to 
ensure the final garment for the end user 
exceeds their expectations.”

Shield360 effectively pools together requirements for SMEs 
so everyone can benefit from established supply chain 
relationships, including working with UK, European and global 
manufacturing partners.

In 2022 the team at Shield360 were instrumental in successfully 
winning contracts for clients through designing, developing 
and certificating bespoke garment ranges for end users in 
construction, transport, logistics and facilities management.

shield360.co.uk

https://bendi.ai
http://shield360.co.uk


Ascend Buys Majority Stake in 
Recycler Circular Polymers

Ascend Performance Materials has purchased a majority stake 
in California-based Circular Polymers, a recycler of post-
consumer, high-performance polymers including polyamide 6 
and 66, polypropylene and polyester (PET). 

Read more at www.pciaw.org

Bollé Safety Releases the Latest 
Test Results for its Platinum 
Technology
At the ExpoProtection exhibition, Bollé Safety revealed the 

results of the tests carried out on its Platinum technology: an 

exclusive anti-fog and anti-scratch coating applied on both 

sides of the lenses of its premium range of products.

Read more at www.pciaw.org

An Insider’s Guide to Sweden’s Circular Textile Recycling Plant
The world’s first textile recycling plant went online, signalling a new era in low-impact fibre 
production by turning cotton waste into perpetually recyclable fibres.

Read more at www.pciaw.org

The Importance of Making Textile Industry Energy-Efficient
he textile manufacturers are trying to meet the demands of the ever-changing fashion 
industry, where new designs, materials, etc require them to adopt ways that are more 
efficient in terms of energy, time, money, and production.

Read more at www.pciaw.org

With Clothing, Textiles Banned from Trash, Waste District 
Outlines Recycling Methods
As of Nov. 1, clothing and other textiles are no longer allowed in the trash in 
Massachusetts. New state “waste ban” rules require textiles be kept out of the trash 
so they can be reused or recycled.

Read more at www.pciaw.org

Toxic Textiles: the Chemicals in Our Clothing
Every week, the news labels a different consumable as “bad for you.” This trend can 
be seen in our food, medicine, and drinking water. All of which have been described 
as riddled with carcinogens, hormone disruptors, forever chemicals, and toxins. 

Read more at www.pciaw.org

Industry News
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Diagnosing needs
of the medical 

PPE 

Photo by National Cancer Institute on Unsplash

The pandemic made PPE a household term, 

as frontline medical professionals worked 

tirelessly to save lives. Technological 

innovations give ergonomic treatment 

to nurses, doctors and carers, whilst 

onshoring manufacturing can give resilience 

to supply and recyclable solutions provide 

preventative solutions the environment.
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Ansell: a responsible 
innovator in medical gloves

Ansell is a leading manufacturer of protective 
gloves for the medical sector, offering 
stringent quality standards across the 
entire production process from design and 
manufacturing, to packaging and distribution. 

Rigorous chemical testing and regulatory 
expertise 
To ensure optimal protection for frontline 
medical personnel, Ansell has a global team of 
chemists and scientists across 9+ accredited 
labs, and a deep understanding of the hand 
protection regulatory landscape.

Its high-tech labs utilise a database of over 
30,000 chemicals with its proprietary software 
to rigorously test products for permeation, 
degradation and penetration against the specific 
chemical combinations used in the medical 
sector, including chemotherapy drugs. 

Meeting the needs of medical 
professionals
Understanding the need for resilient supply 
chains to meet the needs of medical 
professionals, Ansell operates 14 in-house 
manufacturing facilities and has many strategic 
supply partnerships around the world. 

A socially responsible company 
The company’s social responsibility sees it taking 
a leading role in the Responsible Glove Alliance, 
as one of 7 founding members. 

Neil Salmon, Managing Director and CEO at Ansell said: “We 
recognise that many labour rights challenges, particularly those 
facing the medical products and medical use glove industry, 
cannot be solved by any one company working alone.”

Ansell is seeking to bring an aligned cross-industry focus on the 
issue of human rights in the supply chain, whilst delivering the 
innovation needed to make the lives of nurses and doctors who 
work every day to help people in need easier. 

Ansell brands of protective medical gloves
MICROFLEX® disposable gloves go beyond protecting 
hands, to protect lives, products, and careers through 
innovations that take comfort, performance, and 
productivity to a new level.

ERGOFORMTM Ergonomic Design Technology
Healthcare professionals can experience prolonged repetitive wrist 

and hand movements that can lead to musculoskeletal strain. 

The MICROFLEX® 93-833 disposable glove harnesses Ansell’s 

ERGOFORMTM Ergonomic Design Technology to ease the strains 

of daily work. The technology provides a more comfortable 

experience for front line medical personnel by improving range of 

motion and reducing muscle exertion. 

HYDRASOFTTM Skin Moisturising 
Technology 
Due to the nature of the occupation, healthcare 

workers frequently wash their hands, change 

and wear gloves for long hours in their daily 

work. This reduces the moisture levels in their 

skin, which compromises its ability to repair itself, 

leading to dry and even cracked skin. 

HYDRASOFTTM technology helps to tackles this 

by adding a liquid coating in gloves, leaving the 

wearer with improved moisture in the skin. Ansell’s 

MICROFLEX® Soft White Nitrile TQ-601 disposable 

glove is is equipped with HYDRASOFTTM skin 

moisturising technology and is reported to retain 

2x the hand moisture than gloves without the 

technology. 

Accelerator-free products
A growing number of healthcare workers face 
Type IV chemical allergies and sensitivities, 
caused by chemical accelerators used in the 
manufacture of medical gloves. Ansell offers a 
selection of accelerator-free gloves for those 
concerned about these types of allergies. 

These gloves comfortably protect medical professionals while 
minimising Type IV allergy risks. 

www.ansell.com/gb/en

(+32) 2 528 74 00

/AnsellHealthcareGBU

/AnsellProtects

/company/ansell-health

/AnsellLimited

MICRO-TOUCH® Nitrile Accelerator Free

MICROFLEX® Soft White Nitrile TQ-601

MICROFLEX® 93-833

https://www.ansell.com/gb/en
https://www.facebook.com/AnsellHealthcareGBU/
https://twitter.com/AnsellProtects
https://www.linkedin.com/company/ansell-healthcare/mycompany/verification/
https://www.youtube.com/user/AnsellLimited


PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org   19

Wearwell’s role in PPE 
manufacturing during the 

pandemic

One of Britain’s oldest workwear 
manufacturers, Wearwell has been 
making workwear and PPE in Tamworth 
since 1939. 
This experience made it vital to the national 

PPE manufacturing efforts which ramped up in 

response to the darkest days of the COVID-19 

pandemic. 

Wearwell manufactured vital supplies for local 

West Midlands hospitals as the health care 

system grappled with a lack of PPE during the 

first wave. The firm was approached by Medilink 

West Midlands in April 2020 and introduced to 

the Birmingham Hospitals Alliance who were 

seeking to diversify their supply chain with 

the inclusion of UK-made PPE in order to build 

resilience ahead of the winter period.

With COVID-19 placing undue pressure on the 

much-needed supply of critical PPE, BHA with 

the aid of Medilink, founded a consortium of 

Midlands-based manufacturers able to supply 

quality UK made PPE directly into the NHS.  

Selected as a consortium of five manufacturers, 

Wearwell employed new seamstresses 

exclusively for the manufacture of the disposable surgical 

gowns. It also invested around £100,000 into a new, state-

of-the-art, ultra-sonic welding machine, in order to ramp up 

production to 10,000 units per week.

As part of its work with the NHS, Wearwell sent its gowns for 

tough industry testing at BTTG™ Testing & Certification Ltd. 

The garment passed with flying colours and was awarded the 

prestigious CE mark and EN 13795 accreditation. 

According to BTTG™ Testing & Certification Ltd, which 

carried out the tests, EN 13795 certification, 

“Ensures that a material has high mechanical 

resistance, through testing burst resistance (ISO 

13938-1) or tensile strength (EN 29073-3), as well 

as being able to resist penetration by liquids (ISO 811) - essential 

for stopping bodily fluids coming in contact with staff.”

In addition to creating capacity to answer the call for smocks, 

Wearwell also created a second new production line at its 

Tamworth factory in order to produce scrubs for NHS frontline 

workers. It produced 3,000 sets of scrubs within 

the first two weeks of the production line going 

live, with this vital supply of PPE going direct to 

doctors, nurses, and healthcare workers. 

Despite shortages and the ongoing pandemic, 

the Department of Health and Social Care 

made a controversial decision to prevent local 

NHS Trusts from securing PPE and instead 

required them to go through the Central 

Procurement Department. Wearwell and other 

manufacturers lobbied the government to 

reverse that decision, with an urgent question 

asked in the House of Lords by The Earl of 

Shrewsbury on Wearwell’s behalf. 

Despite lobbying in Parliament, the 

Government continued with its off-shore

policy, ignoring the strength of UK 

manufacturing and exposing UK taxpayers to 

millions of pounds of PPE that was unusable, 

requiring it to be written-off and destroyed. 

Post-pandemic, Wearwell has adjusted 

back to its core manufacturing of bespoke quality workwear 

underpinned by  

speed of supply and 

low MOQ’s, and 

continues to grow, 

proving the continued 

need for onshore 

manufacturing 

solutions.

www.wearwell.co.uk

sales@wearwell.co.uk

+44 (0)1827 63651

/Wearwell.UK.Ltd

/Wearwell_UK_ltd

/wearwell-uk-limited

mailto:sales%40wearwell.co.uk?subject=
https://www.facebook.com/Wearwell.UK.Ltd
https://twitter.com/Wearwell_UK_ltd
https://www.linkedin.com/company/wearwell-uk-limited/
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Meryl Fabrics® offers a 
circular solution to the 

medical sector 
Meryl Fabrics® is a hi-tech, innovative 
fabric manufacturer, revolutionising the 
way in which the medical environment 
thinks about, uses and disposes of textiles. 
By using the latest fabric and garment technologies by Meryl 
Fabrics®, healthcare settings can guard against viral infections 
and bacterial diseases to refine protection for frontline medical 
workers, whilst reducing the environmental impact of PPE with a 
reusable, recyclable solution. 

The R&D team at Meryl Fabrics® is combining design, comfort, 
quality and wellbeing through its cutting-edge innovation for the 
medical sector that delivers embedded protection and an odour-
defeating technology in a zero-waste, chemical-free, circular 
fabric that eliminates the problem of microplastic shedding.

Meryl Fabrics® offers comfort whilst 
reducing environmental impact 
Textiles have always been an integral part of the healthcare 
industry, from doctors’ coats to bedding, face coverings to tunics; 
many of the textiles used in the healthcare sector, however, 
create a significant amount of waste, particularly with widespread 
single-use products.  

Meryl Fabrics® developed the textiles for the medical sector 
based on the feedback from professionals that previously tried 
sustainable alternatives that proved to be uncomfortable, 
shapeless and irritable on the skin after long shifts. 

To combat the issues raised in market research, Meryl Fabrics® 
developed its textiles using a twist and weave process which 
offers a cotton-like soft touch, whilst ensuring the garment does 
not absorb dirt or stains into the fabric, therefore preventing 
odours from developing. 

There are also benefits of excellent moisture management, 
making it quick drying, helping to maintain the wearer’s natural 
skin balance, preventing problems such as sores and chaffing; 
also making it an ideal solution for extended wear applications.

Designed to last with easy care properties 
with Meryl Fabrics®
Caring for the Meryl Fabrics® medical and care workwear is also 
easier, despite any contamination in use. Medical textiles made 
with Meryl Fabrics® can be laundered at 40°C using a standard 
cleaning agent with no need for additional chemicals. 

Testing in closed and open laundry circuits showed that the 
garment could be washed a minimum of 300 times without losing 
colour or misshaping. The medical and care uniforms by Meryl 
Fabrics® are the perfect example of the circular economy, as they 
make and then recycle the workwear all within a closed-loop 
supply chain. 

In-built protection for sustainable medical 
uniforms and PPE 
Uniforms can have in-built antimicrobial and antifungal protection, 
which doesn’t diminish with use or during garment washing, 
helping to stop the spread of infections, and preventing cross-
contamination and transmission of enveloped viruses. 

The yarn used to create the garments is made by a process using 
a silver ion, widely recognised as having antimicrobial properties, 
and an additional technology that provides antiviral protection. 
Bringing these together gives permanent protection against 
enveloped viruses such as MMR and even COVID-19. 

The fabric’s construction means that dirt, viruses and bacteria 
can simply be washed away as they stay on the surface rather 
than penetrating the material. Tests under ISO 20743 show that 
99.9981% of viruses and bacteria are removed in a standard wash.

www.merylfabrics.com

info@merylfabrics.com

+44 (0)1260 548610 

/merylfabrics

/merylfabrics

/company/meryl-fabrics



Photo by Ernest Brillo on Unsplash

The bright sparks in 
electrical utilities

As renewable energy is harnessed to 
power a green-led future, the electrical 
utilities industry is expected to grow, 
and the workers must be protected. 

Performance, functionality, comfort and 
style are at the forefront of the design and 

development in FR and electric arc PPE.
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Dedicated to continually refining and improving the Tower Supplies 

FireBear product rage in terms of fit and durability, the company 

began offering PPE that utilised segmented hi-vis tape and stretch 

fabrics to improve the end-user’s range of motion, alongside 

garment features such as a raglan sleeve design underarm gusset; 

articulated knees, and drop back tops, all to play a part in making 

FireBear the brand of choice. 

The Tower Supplies design and 

development team opted for a pioneering 

use of layering to reduce the weight of the 

garment, which was cited as a common 

problem for wearers of protective coveralls 

and boilersuits, all whilst maintaining the 

protective performance. 

Fulfilling international 
standards for PPE 
performance 
For arc protection to meet and exceed the 
standards, Tower paid particular attention 
to accompanying standards including its 

hi-vis and waterproof properties during development to draw-
up a ‘road map to perfection’. Tower also made the choice with 
FireBear to fully certify complete garments, not just the fabric. Full 
garment certification is essential to guarantee compliance to both 
European, US and Canadian arc standards.

Currently in development, Tower is working hard to achieve the 
challenges around lightweight hi-vis orange RIS-3279 standard 
arc wear.

www.wearetower.com

+44 (0) 1202 718000  

marketing@towersupplies.com

/company/tower-supplies

Tower Supplies:
the FireBear solution for
FR/arc flash protection

Tower Supplies has spent the last 10 years 
developing and refining FireBear, Tower’s own 
brand of FR and arc flash PPE, as they were 
challenged to overcome the end-user problem 
of hot and heavy use in the summer months, 
whilst maintaining the protective function. 
Flame retardant arc flash PPE provides protection 
for workers against burns from flames and 
electrical arc flash situations, making it vital for 
any worker carrying out tasks in a live electrical 
environment, from construction workers digging 
underground cables to technicians operating on 
power grid infrastructure. 

High level expertise in electrical 
utility requirements 
Tower has been working with various electrical 

utility providers and operators for more 

than 10 years, being actively involved in the 

development of PPE with organisations. The 

business has built-up its expertise and high level of knowledge of 

the sector, including the requirements, and safety standards to 

deliver high quality PPE that is tailored to the needs of the wearer. 

When first developing FireBear, Tower Supplies conducted an 
analysis of the material composition of products and made the 
decision to only work with inherently flame-retardant fabrics. The 
motivation for this was driven by the need to ensure that workers 
were adequately protected throughout the product’s lifecycle.

Developing FR/arc flash PPE tailored to the 
needs of the end-user
Leveraging the company’s 40 years of experience in the workwear 
industry, Tower understood that by using natural 
bases for fabrics such as cotton and wool, FireBear 
PPE could keep workers safe and performing, 
whilst providing better moisture management and 
temperature control. 

https://wearetower.com
mailto:marketing%40towersupplies.com?subject=
https://www.linkedin.com/company/tower-supplies/
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CEPOVETT Safety:
design-led PPE solutions for 
the electrical utility sector

CEPOVETT Safety has one of the largest 
collections of multinorm garments in the 
protective clothing industry. 
They supply garments into all sectors of the utilities industry, 
and into all job functions that require clothing designed to 
protect employees.

On the year of the brand’s 75th anniversary, 
CEPOVETT Safety are continuing its expansion 
into new markets, after becoming the dominant 
choice of protective clothing in France. Starting 
in 2021, the brand has rapidly increased its 
presence across the UK and Germany with big 
plans for 2023 across the rest of Europe. 

Style, fashion at fit – moving 
beyond utilitarian doctrine of PPE
As a growing force in the European PPE industry, CEPOVETT 
Safety’s overriding theme in its multi-norm PPE is style, fashion and 
fit with no compromise on protection or price. The design-led PPE 
brand has progressed significantly beyond the traditional utilitarian 
garments too often seen in hazardous working environments with a 
diverse multi-norm collection that includes softshell jackets, jeans, 
shirts, polo shirts and t-shirts. 

Comfort is inherent in the design and development process for all 
CEPOVETT Safety garment ranges, ensuring that all garments feel 
good when worn for an 8-hour shift – or longer. Prioritising comfort and 
protection require a serious focus on fabrics and the cut of garments. 

The CEPOVETT Safety softshell plain and hi-vis jackets, for example, 
are stretchy, waterproof, wind resistant, thermal and breathable, 
and will snap and zip into the outer parka for extreme weather 
conditions. All kneepad pockets have two location options to allow 
for the varying height of each wearer and to ensure that when 
kneeling, the knee is centred correctly on the pads.

Advancing high performance fabric 
and garment technologies 
The multi-norm garments for the utilities 
industry combine modacrylic, cotton, polyamide, 

lyocell, anti-static and polyester yarns, with the addition of 
PU (polyurethane) for outdoor garments. The actual fabric mix 
will depend on which environment the garments are designed to 
protect wearers in. 

For example, in multi-risk environments to protect against 
electrostatic, heat and flame, electric arc, welding and liquid 
chemicals, the French brand may use a combination of cotton, 

polyester and anti-static fibres in its jackets, 
trousers and coveralls, or modacrylic, cotton, 
polyamide and anti-static in our underwear 
and shirts, sweatshirts, polo shirts and 
t-shirts. 

Whereas in a foundry with molten metal, 
CEPOVETT Safety combines Lenzing FR fibres 
with wool, polyamide, aramid and anti-static 
fibres. More recently, CEPOVETT Safety has 
introduced Positive Impact garments into 

its ATEX collection, which incorporates recycled polyester and 
organic cotton.   

Certified choices for protection in the 
utilities industry
CEPOVETT Safety offers variation in fabric weights. Its extensive 
ATEX collection is available in 260, 300 and 320 gsm fabrics, and 
in plain and hi-vis designs, while the majority of garments are also 
EN 15797, suitable for industrial laundry.

All garments are tested in the company’s in-house laboratory 
before being sent for external testing and certification, and 
all new garments are being tested and certified to the new 
UKCA standards, while all existing products will be tested and 
transitioned according to UK government legislation.

www.cepovett.com

nboston@cepovett.com

/company/cepovett-group

+44 (0)20-3769-3523



Carrington Textiles:
the fabrics of protection for 

130 years 

Antistatic PPE is considered an essential – and cost-effective 
– part of a risk assessment to provide full protection against 
the consequences of static discharge in EV manufacturing. 

Enhancing protection with added fabric 
technologies 
Antistatic performance can be found in a series of 
Carrington Textiles’ workwear and flame-retardant fabrics. 
Depending on the end-user needs, these fabrics can 

be enhanced with abrasion 
resistance for added durability 
and with a variety of other 
properties that can be applied to 
the final product – a waterproof 
finish, for example.

To define the antistatic 
performance of any garment 
worn in both car and battery 
manufacture and assembly, the 
defining performance of the 

antistatic fabric is to EN 1149-5. This standard has been 
created specifically to define the end-use performance in 
industrial areas such as EV manufacturing, where static can 
be a hazard to the vehicle components. 

In effect, garments made from fabrics meeting EN 1149-5 
cannot cause a static discharge provided they are grounded. 
For PPE garments worn in areas of potential static risk where 
CE/CA marking 
is required, 
it’s mandatory 
that the fabric 
performs to 
EN 1149-5 for 
protection to 
the wearer.

Carrington Textiles’ antistatic and flame-
retardant fabrics are stitched into the 
protective clothing that guards workers 
from the hazards of electrostatic discharge 
and heat, delivering safety to end-users in 
the fields of electrical utilities, welding and 
metal work, amongst others.
The protective technologies in 
Carrington Textiles’ antistatic 
and flame-retardant fabrics 
are being increasingly utilised 
by the emerging industry 
that is electrical vehicle (EV) 
manufacturing – and industry that 
will in turn require an increase in 
demand for electrical utilities. 

As the number of EVs on the 
road increases, so will the 
challenges around how these cars and components are 
produced, but also repaired. These challenges are similarly 
transferred across to the clothing worn by the assembly 
line personnel and mechanics working on these vehicles, 
who need PPE made with antistatic fabrics.

Flamestat 250 and Flameflex extinguishing 
danger
Carrington’s fabrics such as the flame-retardant Flamestat 
250 and Flameflex are popular for the EV manufacturing 
industry, as they provide not only outstanding fire 
protection but also have excellent antistatic properties.

Compared to the automotive industry, where mechanics 
wear polycotton workwear, EVs contain a myriad of sensitive 
electronic equipment. The battery pack itself is highly 
prone to static damage during manufacture, 
assembly and installation into the car, which 
in extreme cases can lead to an incendiary 
discharge or a battery fire. 
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/carringtontextiles

/carrtextiles

/carrington-textiles

www.carrington.co.uk

info@carrington.co.uk

+44 (0)1257 476 850

https://www.facebook.com/carringtontextiles/
https://twitter.com/carrtextiles
https://www.linkedin.com/company/carrington-textiles/
https://www.carrington.co.uk/en
mailto:info%40carrington.co.uk%20?subject=


GORE-TEX PYRAD®

protects frontline engineers 
in severe weather
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Northern Powergrid equips its frontline engineers 
with arc rated GORE-TEX PYRAD® garments to 
keep them safe and protected in severe weather 
conditions, as they help maintain the electricity 
distribution network that gives power to 
8-million people across 3.9 million homes.
The PPE investment, a culmination of years of partnership work and 
product development for Northern Powergrid, resulted in its teams 
of overhead lines workers, jointers and electrical fitters being kitted 
out with arc rated GORE-TEX PYRAD® 
jackets, salopettes, hoods and coveralls.  

Protective technologies for the 
electrical utility industry
Northern Powergrid’s on-going partnership 
with GORE-TEX Professional, J&K Ross (UK 
based specialists in PPE, Health and Safety 
Clothing distribution) and Gore’s licenced 
manufacturing partner MSA Bell Apparel, 
focused on how to further improve the 
network operator’s PPE clothing provision. 

The new arc rated GORE-TEX PYRAD® 
product technology is a waterproof, 
windproof and breathable multi-norm 
compliant, lightweight flame-resistant 
fabric. In the case of an arc flash exposure, 
the fabric stops flame propagation by 
rapidly reacting and forming a stable 
insulating protective shell of carbonaceous char with the face 
fabric (without melting or dripping). 

Certified defence against heat, flames and 
arc flash 
Its functional protective mechanism reduces the transfer of 
heat to the wearers skin and blocks heat flow from an arc flash 
exposure, making it suitable for anyone working on an electricity 
infrastructure: protection levels to IEC EN ISO 61482-1-2, arc rated 
to Class 2 (Box test). 

Based on arc flash testing according to IEC 61482-1-1 (open arc test), 
it offers an incident energy limit value (ELIM) 
of 42 cal/cm² of protection. Additionally, it is 
electrostatic dissipative, protects against liquid 
chemicals and offers lighter weight solutions 
compared to traditional flame retardant fabrics.

GORE-TEX PYRAD® fabric technology was supplied in hi-vis orange 
so workers could be safely seen, identified as Northern Powergrid 
at a distance and enjoy the additional benefit that flying insects are 
not attracted to orange.

The winter of 2021/2022 saw the UK – and Northern Powergrid’s 
operating area - exposed to a series of severe and disruptive storms 
that provided real life testing for the newly supplied arc rated GORE-
TEX PYRAD® jackets, salopettes, hoods and coveralls. Following 
months of using their new arc rated GORE-TEX PYRAD® garments 
Northern Powergrid’s frontline teams were asked for feedback: 

• 100% stated the garments kept them 
dry 

• 84% indicated they were better than 
previous PPE worn in heavy rain 
conditions

• 83% found the ergonomic fit of the 
garment to be very soft and very 
flexible

• 81% commented the garments were a 
comfortable weight and 19% indicating 
they are very lightweight

• 54% said it took less than six hours to 
re-dry after a day of rain. 

Apprentice linesman, Callam Hickling, 
commented on his GORE-TEX PYRAD® jacket 
and salopettes: “A while ago I worked for 16 
hours in the rain, and I was bone dry. The kit 

is dry by the next day for when I needed to next use them.”

Sean Johnson, Safety Engineer at Northern Powergrid concludes: 
“Our teams work hard throughout the year and are exposed to the 
elements and the potential risk of heat, flame and 
thermal hazards associated with working with 
live electricity. Health and safety is our top 
priority and we have worked hard as 
an organisation to equip them with 
the durable, multi-norm Class 2 arc 
protection they deserve so they can 
remain focused on the task in hand and go 
home safe and well at the end of their shift.” 

www.goretexprofessional.com 

+44 7867 906225

/gore-tex-professional

https://www.goretexprofessional.com/uk
https://www.linkedin.com/showcase/gore-tex-professional/
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Working closely with its manufacturing partners, PULSAR® have 

been able to create a highly innovative collection of FR and 

electric arc clothing, bringing garments to the market that go 

above and beyond the wearer’s expectations. 

This range of high-performance workwear has been tested 

and certified for protection, and it’s also comfortable to wear, 

ensuring the wearer can move around in the workplace with ease. 

PULSAR®’s range consists of 3 different layered elements: next-

to-skin garments (base layers); workwear garments (mid-layers), 

such as polo shirts, sweat shirts, combat trousers and a coverall; 

and waterproof garments (outer layers) like salopettes and storm 

coats, providing maximum protection for the wearer. 

It’s all down to the fibre 
The protective FR yarn used in the fabric of PULSAR®’s FR and 

electric arc collection is Protal. Protal is a new patented high-

performance Protex fibre blend, supplied by Waxman Fibres and 

available only through its partnership chain. 

From the spinning of the fibre, through knitting and weaving 

to the finished garment, Protal guarantees consistency of 

compliance and traceability, not available with many other FR 

fabrics. This makes the garments inherently flame retardant 

and anti-static, which is one of the most important benefits, 

as it means the fabric won’t lose FR performance 

through repeated washing, whilst at the same 

time offering superior protection against other 

hazards such as naked flames, arc flashes and 

static electricity.

There are many standards and certifications associated with 

PULSAR®’s FR and electric arc collection. Among them are 
EN ISO:11612, which specifies performance requirements for 
protective clothing made from flexible materials that are designed 
to protect the wearer’s body, not including the hands, from 
heat and/or flame. EN ISO:11611 is the standard for protection 
against welding and grinding with waterproof garments, 

meeting class 2. EN61482 covers electric arc protection. Finally, 
you can combine all these with the EN ISO:20471 high visibility 
and EN343 waterproof and breathable standard, depending on 

the type of garment. Not only that, but as electric arc clothing 
is category 3 protective clothing, the manufacturing company 
needs to be annually audited. 

Tough workwear for tough conditions
As with all of the garments that they supply, PULSAR® aim for the 
optimum balance of performance, comfort and fit. They’re also 
designed to last: PULSAR® double-stitch the reflective tape, use 
YKK fasteners where they can and bar-tack all the stress points 
for extra strength and durability.

All jobs come with risks, but few 
can compare when it comes to 
the dangers faced by electrical 
utility workers. Chief among these 
are arc flash – an unexpected 
high-voltage discharge – and 
short bursts of flame, potentially 
resulting in serious injury and 
even death… if the worker isn’t 
protected properly.

Protal® has three different 
levels of fabric:

Protal® 1, Protal® 3 and Protal® 5. 

Each fabric is a different blend, 
which offers different levels 
of protection, strength and 

durability.

www.pulsaruk.com

01527 962012 

sales@pulsaruk.com

/PULSARHIVIS

@PULSAR_UK

/company/pulsar1

Protection with Protal 
from PULSAR®

Comfort and class-leading performance come guaranteed with PULSAR®’s 
range of FR and Electric ARC workwear – right down to the fibres themselves

https://www.pulsaruk.com
mailto:sales%40pulsaruk.com?subject=enquiry
https://www.facebook.com/PULSARHIVIS
https://twitter.com/PULSAR_UK
https://www.linkedin.com/company/pulsar1/


Food for thought
on supermarket

uniforms

Photo by nrd on Unsplash

Supermarket uniforms are the bread and 
butter of the professional clothing industry. 
A uniform captures the essence of a brand 

and can make or break the customer 
experience. By empowering workers and 

engaging them in the process, supermarkets 
can look the part and give wearers the 

aesthetic and functionality to do the job.
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As you would expect, the satisfaction of 
your typical in-store customer is down to 
so many factors: the right store ambience, 
the right product offering – and the right 
customer experience. But 
did you know just how 
important staff uniform 
is in creating the ideal 
customer experience?
Dimensions (part of the Mi Hub family of 
companies) provides over 4 million people 
in the UK with their workwear – that’s 
about 12% of the country’s entire workforce. 

With market share like that, it goes without saying that 
Dimensions know a thing or two about what goes into making 

successful uniform. To add to their insight, during lockdown 

Dimensions conducted a survey that asked both wearers and 

customers, “What does uniform mean at this time?”. The findings 

were truly instructive, and showed that, for staff and their 

customers, uniform is much more than just a set of clothing.

Confidence and 
convenience
The timing of the survey couldn’t have 

been better. During the pandemic, 

the sight of a familiar uniform (and a 

friendly face) comforted an anxious 

public, many of whom suffered because 

of the reduced personal contact that 

isolation could bring. It was probably 

this connection that people found that 

got the respondents to really think about just how important 

staff uniform is.

Wearing good staff 
uniform can create a sense 
of community, which in 
turn boosts morale and 
productivity – and we all 
know that a happy team is 
a successful team.

Staff
uniform:

how
important

is it?
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The survey revealed that 8-in-10 people believe that the way 

staff are dressed has a direct impact on the customer service 

they provide; when staff wear a uniform, they said, it portrays 

a united brand image, which tells customers that they will 

receive a consistently good experience from all employees, no 

matter whom they interact with. 

What are the most memorable aspects of a uniform, according 

to the survey? For 81% of respondents, it’s style and colour that 

matter most. If an organisation brands itself effectively, it is not 

unusual for colour to spring to mind instantly when someone 

mentions the brand’s name. For further insight 

into the importance of colour in designing 

uniform, Dimensions has recently published 

guidelines on the influence of colour. 

Customers care – and so 
do staff
If uniform is important to in-store 

customers, you can be sure that it’s just 

as important to the people who wear the 

uniform. In fact, 7-in-10 people surveyed said 

that they had worn a uniform to work, and 

the majority liked wearing one, especially if looks professional 

and gives them confidence so that they are “happy to do the 

job”; many stated that it was great to feel part of a team and 

they were proud to be seen as part of a successful company. 

It’s this sense of community that boosts morale and productivity 

– we all know that a happy team is a successful one.

People also said that they like to wear a uniform because 

it saves time not having to decide what to wear each day; 

they also liked not having to spend their own money on a 

work wardrobe. Providing a uniform is more important than 

ever before, as HMRC are currently conducting investigations 

into organisations whose uniform policies don’t comply with 

national minimum wage regulations.

If uniform matters to staff, then it should matter to employers 

too. According to Glassdoor, the average employer spends 

£3,000 and 27.5 days to hire a new employee in the UK, so 

focusing on employee engagement is more important than ever. 

Not surprisingly, if staff are happy with their uniforms, that can 

play a key role in whether a staff member stays.

The future of 
uniform
We know what the survey 

says about current times 

and staff uniform – but 

what does it say about 

the future? 

A whopping 97% of respondents said certain professions, 

particularly those that are customer-facing, will always need a 

uniform; these include retail, supermarkets, hospitality, postal 

and delivery services, the military and emergency services.

Looking 20 years ahead, 72% of respondents said the 

uniform of the future will be more casual, with more scope 

for individual expression. They also saw an increased use 

of technology and sustainable fabrics. In fact, technology 

is continually advancing within the clothing industry, with 

sustainable solutions like chemical recycling, recyclable 

fabrics and regenerative cotton to 3D 

design, 3D printing and virtual reality 

approaching the mainstream. 

To keep up with this trend, 

Dimensions have invested in a 3D 

printer; this means that its designers 

are able to produce prototypes of 

smaller componentry items such as 

buttons, badges, cufflinks, tie clips 

and buckles for their customers.

Thanks to this 3D printing service, 

Dimensions are now able to show a customer a prototype 

within a matter of days, at little cost, reducing the 

manufacturing and material waste, as well as removing the 

need for potential logistic requirements; all of this helps to 

reduce it carbon footprint. 

Dimensions have also implemented 3D virtual sampling to 

make the design process faster and more sustainable too. 

This new technology allows Dimensions to reduce the need 

to develop numerous physical garment samples or prototypes 

for style and fit. 

According to Glassdoor, the 
average employer spends 
£3,000 and 27.5 days to 
hire a new employee in 
the UK, so focusing on 
employee engagement is 
more important than ever.

www.mihubglobal.com

hello@mi-hub.co.uk

/DimensionsMiHub

/company/MiHub

https://www.mihubglobal.com/
https://www.linkedin.com/company/mihub


30 PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org

Incorporatewear rejuvenates 
the heritage look in the
M&S Food Hall uniform

Incorporatewear has developed and refined the 
Marks and Spencer uniforms over the last 9 
years, as the uniform supplier drives innovation 
in design to capture the essence of a rustic 
marketplace in the M&S Food Hall collection. 

The uniform supplied to colleagues was inspired by the traditional 

greengrocer; bib-style aprons and trilbies convey heritage, whilst 

being functional in keeping garments clean when employees 

replenish the store. 

A colour pallette that mimics the 
furnishings 
Earth tones of green and brown in the colour 

palette mimics the wooden furnishings and the 

freshness of green vegetables with a subtle nod 

to brand identity across the food hall. In a vision 

of one team, one uniform, with no requirement 

for hierarchy, the M&S team are all adorned in a 

relaxed, casual aesthetic that compliments the 

relaxed shopping experience. 

The M&S Food Halls have mixed temperatures, from the warm heat 

of the in-store bakery to the cold depths of the backstage freezers. 

Designing for functionality, Incorporatewear’s garment layering 

solution for the uniform offers versatility for employees to adapt to 

their environments.

Functional garments to get the job done 
The quilted jacket and gilet were made with a breathable outer layer 
that has a quilted wadding across the full product for warmth. 
Roll-sleeve shirting was introduced to maintain the uniformed 
appearance, whilst offering employees a preference on 
how they wear them – this also reduced the SKUs on 
the forecasting model. The shirt’s relaxed fit provides 
flexibility when working and whilst the 150gsm 

poly-cotton blend is heavier than the previous corporate poplin 
shirt, it offers enhanced durability with easy-care properties.

The chino trousers for both male and female colleagues were 
designed in poly-cotton elastane twill fabric, chosen for 
its robustness and its stretch to help perform the physically 
demanding nature of the job. 

Inclusive designs from the grassroot employees
The polo shirt fabric was changed in the wearer trial stages from 
a 100% polyester, as in the original brief, to a jersey-based fabric, 

due to its breathability. The change was hugely 

successful, and it is now offered as part of 

the suggested menopause garment range. In 

addition, the weave of the fabric is flatter which 

also helps to prevent the fibres from pulling 

when employees are carrying equipment. 

Throughout the range development, 

Incorporatewear worked alongside M&S garment 

technicians to agree garment fit and grading of 

the uniform. The collaboration in expertise from 

both uniform and retail experience has ensured 

that a range covering from 04 to 36 in female 

fits and 26” – 60” in male fits has been possible in a controlled 

number of products. 

All fabrics undergo vigorous industry testing of a high standard to 

ensure our garments can perform within an agreed lifecycle. 

All M&S Food Hall uniforms are replenished every 24 months.

www.incorporatewear.co.uk

enquiries@icwuk.com

+44 (0) 1675 432 200

/incorporatewear-ltd

mailto:enquiries%40icwuk.com%20?subject=
https://www.linkedin.com/company/incorporatewear-ltd/
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Meryl Fabrics® proudly 
sponsored the PCIAW® 
Summit & Awards 2022

The Meryl Fabrics® team met PCIAW® 
following the publication of its 
sustainability report, ‘Circular Textiles 
for a Sustainable Future’. The advice 
and design principles in the publication 
echoed everything that Meryl® had set 
itself up to achieve. 
The business was relatively new in the professional clothing 

industry at that stage but held great ambitions to help reduce 

the environmental impact of uniforms, workwear and PPE.

Innovatively sustainable, Meryl Fabrics® surpasses designing 

for recyclability with its pioneering production processes. 

Using Hydrogen bonding technology to seal-in microplastics 

into the fibres, the textiles require no chemicals or solvents to 

give the ‘soft touch’ and is complete with its ecodye solution 

that doesn’t use water. 

Peter Clodd-Broom, Director & Co-

Founder, Meryl Fabrics® commented: 

“We joined PCIAW® as a Trusted 

Member after speaking over Zoom 

and realising that everything that 

the association is championing, is 

what Meryl® does. Even nearshoring 

manufacturing – the fully circular, in-house infrastructure is 

located within Europe, cutting down carbon emissions from 

transporting across the usual far-spanning supply chains.” 

Kevin Simpson, Director, Meryl 

Fabrics® said: “As a company, Meryl 

Fabrics® is grateful to the professional 

clothing association, because in 2021, 

they gave us the platform to speak at 

the PCIAW® Summit, which accelerated 

the company’s progress within the 

industry significantly. The brand 

awareness improved, and the industry contacts gained were 

exceptional.”

Meryl Fabrics® went full steam ahead and became the headline 

sponsor of the PCIAW® Summit & Awards 2022 because of 

the shared mission to make the professional clothing industry 

more environmentally friendly. The more the association grows, 

the bigger impact it will have on making a difference and 

shaping the future direction in terms of sustainability, social 

responsibility and inclusivity to all the workers in the 

world wearing uniforms, workwear and PPE.
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ANIVEC and CENIT: 
long-term sponsors of 

PCIAW® Summit & Awards
ANIVEC – the Portuguese association for 
apparel and clothing – and CENIT – the 
centre for textile intelligence – were once 
again proud sponsors of the PCIAW® 
Summit & Awards 2022.
The Portuguese textile ecosystem is ambitious to be the most 

sustainable and digitalised manufacturing base for the professional 

clothing industry. Already creating high quality fabrics and 

garments for the uniform, workwear and PPE markets, ANIVEC is 

continuous in its support for the worldwide association. 

ANIVEC, CENIT and PCIAW® collaborate 
Similarly, to ANIVEC, education is central to the PCIAW® and 

what it sets out to achieve. By bringing the international supply 

chain together at the PCIAW® Summit, the professional clothing 

industry can share best practices and creatively engineer 

solutions to the challenges shared. 

The PCIAW® Awards are prestigious around the world and is 

important in its recognition of innovation and talent that are 

visibly transformational in the professional clothing industry. 

ANIVEC was particularly proud this year of the Highly 

Commended award for sustainability going to Lameirinho, for its 

cutting-edge green technologies that includes a water monitoring 

and management system with wastewater recovery; heat-

recovery systems and on-site generation of renewable energy.

The Portuguese delegation of innovative 
companies
The Portuguese association brought a delegation of companies 

to the 2022 PCIAW® Summit & Awards, including: Axfilia, C.B.I., 

Calvelex, Carité, Goucam, Lameirinho, Riopele, Teixeira&Patrícia 

Confeções, Triple Marfel, Vandoma and in representation of the 

Portuguese Ambassador to the UK, Mr. Pedro Patrício. 

Together, amongst the companies, MODAPORTUGAL – the 

Portuguese promotion strategy – exhibited with great success, 

showcasing the ingenuity of the home-grown textiles industry.

César Araújo, President, ANIVEC; CEO 
& Co-Founder, Calvelex; Founding Board 
Director, PCIAW® spoke: “The PCIAW® 

Summit & Awards 2022 was a huge success 

and I am proud of everyone who was involved 

and supported this professional clothing 

event. As you may have heard, the PCIAW® 

Summit & Awards 2023 will be hosted, for very first 

time, in Porto, Portugal. It is an important step for 

the association to live-up to the ‘W’ in its name and 

become truly worldwide.”
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Meet the Exhibitors
 

ANIVEC showcased 

the finest garments 

Portugal has to offer 

at this year’s PCIAW® 

Exhibition, championing 

the leaders in 

manufacturing high quality sustainable garments for the fashion-

inspired corporatewear sector. As long-term sponsors of the 

PCIAW® Summit & Awards, the unique Portuguese textiles 

ecosystem has become an essential nearshore manufacturing 

partner for professional clothing.

 
Bodidata® Inc. 

exhibited its 

revolutionary 

Kora™ sizing technology at the PCIAW® Exhibition. The patented 

Kora™ handheld scanner is set to transform the professional 

clothing industry’s struggle for accurate sizing in its uniform 

rollouts. Using both optical and radar sensors, Kora™ scanner 

creates a digital cloud of the body to capture the individual’s 

measurement, even when wearing everyday clothes.

GORE-TEX Professional displayed two of its 

newest laminate and fabric technologies 

at the PCIAW® Exhibition, utilised by its 

licensee partners to manufacture durable, 

protective multi-norm PPE. The GORE-TEX 

PYRAD® Stretch is a multi-norm arc rated solution 

with class 2 protection and lightweight stretch, whilst the 3-layer 

GORE-TEX EXTRAGUARD vegan footwear upper technology is 

40% lighter weight than leather.

Incorporatewear presented collections of style-driven uniform 

solutions at the PCIAW® Exhibition. Its sustainability-led 

approach will be explained as Incorporatewear exhibits the 

Birmingham 20222 Commonwealth Games uniforms, alongside 

the wardrobes created for Air Arabia, Virgin Money, East 

Midlands Rail and M&S. Incorporatewear will also show its 

embrace of technology with 3D sizing and digital avatars. 

International Brands Group 
unveilled its new collection of 
footwear designed for the safety 
construction, healthcare, and 
emergency services markets at the 
PCIAW® Exhibition. It’s revamped 
Totectors brand were on show 

along with 4SYS and ezeez products, proving its innovative approach 
to footwear design, with its valued consideration for the environment 
and social corporate responsibility.

Madeira offered the 
professional clothing 

industry its premium embroidery solutions at the PCIAW® Exhibition. 
The Madeira Green sustainable range of embroidery threads 
were on display, as will its vast assortment of innovative products 
designed to enhance brands on uniform, workwear, and PPE. Madeira 
customers have benefited from over a century of research and 
development on Madeira’s high-quality embroidery threads.

Meryl Fabrics® 
unleashed

its circular textiles solutions that is set to solve the sustainability 
problem of the professional clothing industry at the PCIAW® 
Exhibition. The sustainable Meryl Fabrics® range are exceptionally 
soft with a natural stretch and are durable for long term use. The fully 
recyclable, chemical-free Meryl Fabrics® uses a waterless ecodye 
technology and prevents the problem of microplastic shedding. 

PCL Corporatewear featured is fashion-inspired uniforms, 

designed for the corporate world at the PCIAW® Exhibition. PCL 

Corporatewear’s bespoke design service creates uniforms that 

conveys the identity of the brand, which were seen as the company 

presented its designs made for Rolls Royce, Harrods, Selfridges, City 

of London, UEFA Woman’s Euros and ZSL London Zoo.

Technopoly 
demonstrated its 
rebranded teviko 
ERP system for 

the professional clothing industry at the PCIAW® Exhibition. 
Technopoly’s uniform management system is a transformational 
solution that is flexible to needs of its clients. The feature-packed 
software is proven to streamline processes, reduce paperwork, 
and improve the productivity of its users, resulting in increased 
turnovers of up to 25%.
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The Tunisian Delegation
 

Butterfly showed its talented 
artful design skills in its 
boutique corporatewear 
collections at the PCIAW® 
Exhibition. Highly experienced 
in designing uniforms for 

the hospitality industry, Butterfly creates on-brand 
wardrobes for the finest of five-star hotels, from front of 
house to chefs and porters in the kitchens. From concept 
design, to manufacture and delivery, Butterfly is flexible 
nearshore partner.

FIMCO International exemplifyed the 
high-quality Tunisian manufacture 
of professional clothing, including 
uniforms, workwear, and PPE at 
the PCIAW® Exhibition. Equipped 
with a global sourcing operation, 
FIMCO uses world-leading fabrics 

to produce jackets, trousers, and boilersuits to providing 
durable, multi-norm protection to people at work in 
diverse industries. 

Iris Confection set-out its broad 
portfolio of professional clothing 
garments for uniforms, workwear, 
and PPE at the PCIAW® Exhibition. 
Iris Confection creates high 

performance products for various markets including 

industrial and medical, whilst making stylish uniforms 
for hotels. Iris Confection are skilled in making 
bespoke designs with company colours and branding 
options with embroidery and heat seal services.

JICC Trade infused 
workwear with streetwear 
in its creative designs at 
the PCIAW® Exhibition. The 
Tunisian manufacturer, JICC 

Trade, produces premium garments in its collection 
of coats, jackets, overalls, waistcoats, trousers, 
and shorts. JICC Trade can help to create bespoke 
collections that are exclusive to its customers 
to represent the company’s identity, as a valued 
nearshore manufacturing partner. 

LATCO layed-out its top-
quality, multi-norm PPE 
garments at the PCIAW® 
Exhibition. The family-run, 
Tunisian manufacturing 
business produces protective 
garments in stylised multi-

tone designs. Sourcing world-leading, high-
performance fabrics, LATCO’s in-house design 
team creates on-brand professional clothing in 
consultation with clients to achieve the required 
levels protection and comfort. 

Orn International brought its ranges 

of ethically sourced, high quality 

professional clothing garments that 

are manufactured with sustainability in 

mind. Showing a collection of t-shirts, 

polos, sweatshirts and cargo trousers 

for corporate uniforms and fleeces 

and softshell jackets for the production floor, Orn International 

presented its expert manufacturing capabilities.

Tower Supplies 

spotlighted its uniform, 

workwear, and PPE 

portfolio at the 

PCIAW® Exhibition. As expert consultants for safety needs, 

Tower Supplies presented its specialist skills in PPE for power 

and utilities, the marine and fishing industry, plus uniforms and 

workwear in the cruise, automotive, facilities management 

sectors. Its earned reputation for delivering on time and in full 

makes Tower Supplies a trusted partner. 

 

 

• Company name: LATCO GROUP 

• Address: Boulevard du 14 Janvier, 4013, Messadine. 

• Google maps coordinates: 35°45'22.1"N 10°35'51.9"E 

35.756129, 10.597747 

• Website: - In Construction 

Contact person: - • Contact email: Selim.lakhrech@gmail.com 

 • Contact Phone number: +216 98 750 260 

Our story: 

The group LATCO is a family business founded in 1987, by the late Ali Lakhrech in his hometown, 
Messadine. It all started with the dream to build a company with a family atmosphere, interlocking 
with this basic but real and humble motto “Think Quality, our future depends on it”. 

Nowadays, our group has known a huge development, we are proudly supplying French groups like 
Bouygues Construction, Owens-Illinois France, PSA Group, Engie Cofely, Däher, Pilkington, Renault 
SAV France, Cristal Union, and last but not least Mc Donald’s France. 

At LATCO group we are saying what we do and we are doing what we say. We are a responsible 
business that meets the highest standards of ethics and professionalism. Indeed, we are totally 
transparent in terms of compliance and proactiveness. 

Our company is totally committed to legality and willingness to observe community values. We will 
always conduct our business with integrity and respect human rights. 

Furthermore, apart from legal obligations, our company will proactively protect the environment, as 
recycling, conserving energy and using environmentally friendly technologies. 
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PCIAW® Summit 2022
Review

The PCIAW® Summit, ‘What’s Next 
in Professional Clothing?’ was a 
thought-provoking, educational 
event with networking at its core. 
Sustainability, social responsibility and inclusivity were common 

themes of the day, as 14 presentations with a total of 29 

informative speakers took to the centre stage. 

Opening speeches at the PCIAW® 
Summit 2022
Opening the PCIAW® Summit 2022, the Chairman gave his 

opening remarks to introduce the professional clothing event 

talking on the progress of the association – growing its 

membership base and influence into government. 

The PCIAW® CEO, Yvette Ashby spoke about the new 

projects the association is embarking on, including nearshore 

manufacturing with the trade delegation to Tunisia, circularity 

consultancy with the UK Ministry of Defence and the 

advancement of protection and inclusivity in PPE with the 

National Fire Chief Council.

Founding PCIAW® Board Director, President of ANIVEC, and 

CEO of Calvelex, César Araújo took to the stage to signify 

the association’s steps towards becoming truly global as he 

announced that the PCIAW® Summit & Awards will be hosted in 

2023 in Porto, Portugal.



In a series of panels, the PCIAW® Summit looked at how the 

professional clothing supply chain is evolving in circumstances 

outside of its control. 

Beginning with Jonathon Jones, Plimsoll; Adam Mansell, UKFT and 

Elena Lai, ETSA, the trio gave positive insights into an industry 

going though turbulent times. From the pandemic to the war 

in Ukraine, the panel discussed challenges and solutions, whilst 

market analysis showed professional clothing to be robust and 

resilient. 

Steve Ciuffini, Wearwell, presented on the benefits on onshoring 

manufacturing, focusing on his UK expertise, in collaboration with 

Sam Fernando, Keela Outdoors. Quality over quantity was key, 

as low minimum order quantities allowed for bespoke designs 

delivering on inclusive requirements. 

Zied Braham, FIPA, advocated for Tunisia as a nearshore 

manufacturing partner, helping the UK and Europe with higher 

volume production. Highlighting the beneficial investment 

opportunities and talent pool of well-trained people. 

A message from the PCIAW® Board of 
Directors
The Chairman welcomed Ed Grigg, Managing Director, 

Incorporatewear and Natalie Wilson, Managing Director of 

Shield360 as two representatives from the PCIAW® Non-

Executive Board of Directors. On behalf of leading professional 

clothing companies and SMEs in the industry, the pair spoke of 

the benefits putting aside competitive obstacles to overcome 

shared challenges together. 

Charles Ross hosts the PCIAW® Summit 
2022

Back by popular demand, Charles Ross, Lecturer at the Royal 

College of Art walked onto the stage to host the PCIAW® Summit 

2022 for the second year running. Confessing to be a ‘textile 

nerd’, his sharp-witted intelligence brought out the best from the 

speakers.

The state of the market for professional 
clothing 
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The art of tendering for a win-win 
scenario 

Brett Egan-Briers, NFCC; Marion Baudet, Eurostar and Paul 

Elkins MCIPS, Tower Supplies spoke together on the challenges 

in the tender process, and best practices from diverse 

perspectives from uniform and PPE procurement and suppliers 

that works across the professional clothing markets. 

Major General Simon Hutchings OBE, FCILT, Ministry of Defence 

joined Sam Staincliffe, Uplift360 to discuss the opportunities in 

circularity into the defence sector through requirement setting 

in tenders. Highlighting operational effectiveness, commercials 

and net zero goals as motivation for action.

Maya DeSouza, BITC, launched the Joint Statement of Demand 

for procurers of professional clothing to create a collective voice 

and set priorities in what they want from future tenders for 

more environmentally conscious uniforms. 

The professional clothing fashion show

A selection of exhibitors put forward its design-led uniforms, 

workwear and PPE in the professional clothing fashion show. 

Featuring International Brands Group’s Denton Low safety shoes; 

PCL Corporatewear’s uniform designs for Harrod’s Food Hall and 

Nespresso Consultants; GORE-TEX Professional’s CROSSTECH® 

PYRAD® stretch rescue suit; Incorporatewear’s volunteer uniform 

for Birmingham 2022 Commonwealth Games and the tailored 

uniform collection for East Midlands Rail – the professional 

clothing fashion show presented some of the finest designs and 

corporate artistry. 

Reversing the commoditisation of 
professional clothing 

Charles Ross, PCIAW® Summit host, spoke on the EU Green 

Deal and the impact regulations will have on professional 

clothing, whilst covering the recent controversy surrounding 

the Higg Index. 

Lizzy Ramsden, Textiles 2030, reported to the professional 

clothing that it will conduct a review of the market and guide 

companies to improve carbon reduction and circularity efforts.



Designing for the future workforce

Karen Sparrow, Red Sparrow Consulting and Debbie Huntley, 

PULSAR®, conversed on adapting design trends to cater for the 

future workforce, highlighting the issue of fit, gender-neutrality 

and style. When recruitment of the next generation is tough, 

empowerment through uniforms and choice could be the 

answer. 

Design with the end in mind

Closing with a thought for the end-of-life of planning of 

professional clothing, Kirsty White, Carrington Textiles; Rossella 

De Angleis, Klopman International; Dr Annette van Es and Rick 

& Es, Fibre2Fashion Consulting and Peter Clodd-Broom, Meryl 

Fabrics®, each presented sustainable solutions that can help 

the professional clothing industry design with the end in mind. 

Jonas Andersson, GORE-TEX Professional and Roy Wilders, BSIF, 

deliberated on the update to PPE Regulations at Work, and what 

this means for employers. They gave guidance on what actions 

end-user businesses can take to ensure compliance – starting 

with changing the mindset of professional clothing being a 

commodity. 

Professional clothing: the chemical 
reaction 

Dr Helmut Krause, Hohenstein, presented on the positive 

environmental impact that responsible chemical management 

can have, whilst warning to do due diligence in textiles to avoid 

clothing that contains harmful substances. 

Toby Moss, Worn Again Technologies, explained its chemical 

recycling technology and gave a progress update for its full 

commercialisation. Feedstock distribution is a challenge and gave 

professional clothing advice on how to increase the value on its 

old uniform materials.
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John Miln, PCIAW® Chairman 
The Chairman, John Miln, opened the PCIAW® 
Summit thanking the membership for its support 
of the professional clothing association. 

Growing the PCIAW® membership has helped 
to increase the strength of the collective 
voice of the professional clothing industry, 
as the association is governed by a Board of 

Directors from across the supply chain, contributing a wealth of 
combined experience of over 300 years.

The Chairman spoke of the importance of collaboration, as 
PCIAW® leverages its partnerships with Textiles 2030 and 
Business in the Community to create a wider network the offers 
opportunities to members, on topics such as sustainability and 
inclusivity in the uniform, workwear and PPE markets. 

Speaking on how PCIAW® seeks to represent the critical nature 
of professional clothing – in keeping the global economy ticking 
– John Miln told of PCIAW®’s work representing members to 
government, consulting with the Cabinet Office and National 
Audit Office during the pandemic, alongside the project to 
support onshoring and nearshoring of PPE manufacturing, in an 
event in House of Commons in 2023. 

Yvette Ashby, PCIAW® CEO 
The PCIAW® CEO, Yvette Ashby, took to 

the stage to declare the world is changing 

and so is the professional clothing industry. 

Looking back a few years ago, sustainability 

was an overlooked subject, which has now 

become front and centre in the minds of 

progressive businesses producing uniforms, 

workwear and PPE.

Considering the devastation in Pakistan and the flooding 

it experienced and the record-breaking temperatures 

experienced in Europe and around the world, Yvette reinforced 

the fact that change is needed to transform the professional 

clothing industry for a sustainable future. 

The PCIAW® CEO moved on to talk about the reconfiguration 

of supply chains being the next big shift, citing the 

partnerships the professional clothing association is making 

with Tunisia and Portugal as nearshore manufacturing 

solutions, thanking the Tunisian Embassy, CEPEX and FIPA for 

supporting the delegation of Tunisian manufacturers to attend 

PCIAW® Summit & Awards. 

César Araújo, PCIAW® Founding Board 
Director 

As a Founding PCIAW® Board Director and 

the President of ANIVEC, the Portuguese 

association for apparel and clothing, César 

Araújo announced that the PCIAW® Summit 

& Awards 2023 will be hosted in Porto, 

Portugal for the very first time.

César reminisced on his experience 

consulting Yvette Ashby, the CEO back in 2018 on the 

business plan for the professional clothing industry, when he 

suggested putting the W in PCIAW®, to create a truly global 

network to fill the void. 

By hosting the 2023 PCIAW® Summit & Awards in Portugal, 

the professional clothing association is taking its first step 

onto the international platform and will help provide greater 

opportunities for collaboration, education and innovation 

across the global supply chain.



PCIAW® Board report
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What better way to open the Summit 
panel discussions than with Board insights 
from two of the PCIAW® board members, 
Ed Grigg and Natalie Wilson. 
Natalie and Ed, who between them have over 40 years of 

industry experience, shared their views on the growing value of 

the PCIAW® for its members as well as the industry as a whole. 

The work of the PCIAW®, as they said, brings guidance and 

support in our post-Brexit world, which has been hit by COVID 

and the war in Ukraine, bringing more economic uncertainty, 

higher costs and issues surrounding supply and transport. 

Ed pointed out that it’s the spirit of mutual 

cooperation and collective strength that 

are the very essence of the PCIAW®, 

bringing together shared knowledge, 

talent and vision. “In my very first board 

meeting in 2018,” Ed told the audience, “I 

learned that we could work together yet 

still be competitors. For example, together we produced the 

PCIAW® Code of Conduct to promote fair and ethical practices 

during tender processes. The Rules of Origins report has helped 

considerably in everyone’s efforts to trade with our European 

partners post-Brexit. During the pandemic we shared the 

Office for National Statistics report with our members so that 

all parties could learn lessons.” Networking via the PCIAW® is a 

real advantage to its members, as Ed pointed out: “One recent 

example is Incorporatewear’s partnership with fellow PCIAW® 

member Bodi.Me, so providing an innovative, accurate sizing 

solution that can help cut costs and aid the environment too.” 

Initiatives like this continue to spread more 

influence, attracting new members far and 

near, large and small. Natalie’s experience is 

a perfect example of how PCIAW® can help 

smaller players grow. 

“From an SME point of view,” she said, 

“there’s a huge amount of value that my own 

business has gained. As a micro-business, we’ve networked via 

the PCIAW® to help us grow. My business has grown from being 

a one-woman band to having about 10 consultants who work 

with us. We’ve most recently won the tender for the Provision 

of Garment & Textile Consultancy Services to the Irish Defence 

Forces & Irish Civil Defence, as a result of some of that growth.” 

In fact, as part of plans to welcome micro-businesses, the PCIAW® 

readjusted its membership structure. Educational activities and 

knowledge-sharing help all of our members, Natalie said: These 

include articles published in PCIAW®VOICE magazine, exploring 

issues like skills shortages and women’s workwear. PCIAW® has 

hosted webinars and round tables, and there’s also a buyers’ 

network, aimed at helping buyers prepare for the tender process. 

“The buyers’ network is there so that buyers can understand what 

to expect and what questions to ask, and negotiate issues like 

sustainability and nearshoring,” Natalie said. 



Business impact of complex 
global supply chains 

In the opening panel discussion of the 
PCIAW® Summit 2022, Jonathon Jones 
OBE, Advocate for Plimsoll Publishing; 
Adam Mansell, CEO of UK Fashion and 
Textiles Association (UKFT) and Elena Lai, 
Secretary General of European Textiles 
Services Association (ETSA) took to the 
stage to discuss the ‘Business impact of 
complex global supply chains’.

Jonathon Jones OBE, Plimsoll Publishing, 

opened the conversation recognising the 

professional clothing industry’s serious work, 

providing the clothing and equipment to the 

workers who keep the global economy ticking.

Despite the challenges caused by the 

pandemic, including disrupted supply chains 

and the energy crisis amplified by the war in Ukraine – Jonathon 

noted that the professional clothing industry experienced a 

growth rate that exceeded the rate of inflation. The remarkable 

achievement sees professional clothing increase its ranking based 

on market value into the top third of the 1600 industries that 

Plimsoll analyses. 

Adam Mansell, UKFT, spoke about the 

resilience of apparel and textiles businesses 

being the key to its success, despite the odds 

stacked against them. Being in the industry 

for 27 years, Adam recalled how virtually all 

conversations in that period began with what 

the problems and challenges are. 

Nobody expected Brexit, nobody expected COVID, and nobody 

expected the war in Ukraine; it is the resilience of the industry 

that keeps it going.

The CEO for UKFT backed up his statement with an example 

of one UK manufacturer who supply linens into historic houses, 

whilst in the same factory, weave fabrics used in the next 

generation of nuclear submarines. It is this level diversification 

and quality that allows the UK apparel and textiles industry to 

employ 880,000 people and contribute £34-billion gross value 

added (GVA) to the UK economy, he said. 

Elena Lai, ETSA, echoed the turbulence 

in the textile and textiles services industry 

across the European Union, highlighting the 

challenges faced in the energy crisis, where 

the Czech Republic saw at 450% increase 

in its bills. She noted similar struggles to 

the UK when representing textile services, 

as they were overlooked in its essential nature, despite its 

capabilities to assist with PPE supply in the pandemic. For ETSA, 

it resulted in a lack of flexibility in the eyes of the European 

Commission on state aid rules, with the larger impact on the 

SMEs. 

The Secretary General of ETSA spoke confidently about 

its EU Climate Pact Ambassadorship, as the association 

conducted a study of its laundry members to analyse its 

energy and gas consumption – scope 1 emissions – and 

textiles manufacturers and detergent suppliers – scope 2 

emissions – to obtain transparent information to allow room 

for improvement, which could potentially result in a reduction 

of energy consumption and fossil fuel dependency in the 

future, mitigating the problems that we face today and 

creating a more sustainable tomorrow. 
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Compete on scale with 
manufacturing partnerships
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Representing UK manufacturing and 
considering the trend towards onshoring 
or nearshoring supply chains, Steve 
Ciuffini, Commercial Director at Wearwell 
spoke on the benefits and current climate 
of creating manufacturing partnerships 
that can deliver. 
Steve’s presentation was prepared in collaboration with Sam 
Fernando, Sales Director at Keela International.

Steve Ciuffini, Wearwell, began by reflecting 
on the history of the industrial revolution, 
diagnosing the cause of offshored textile 
manufacture, starting with the introduction 
of the ‘Spinning Jenny’ – the semi-automated 
spinning frame. In today’s world, onshore and 
nearshore supply chains are becoming more 
desirable again due to the consequences of 

the pandemic and geopolitical tensions, he said. 

Whilst offshore manufacturing operations have been set-up to 
make garments in large volume on single lines that run day-in, 
day-out, Steve spoke about how UK manufacture offers quality 
over quantity – leveraging its agility and capability to adjust to 
change and deliver truly bespoke outfits that meets the needs 
of the wearer. For volume, nearshore manufacturing partners are 
the UK’s solution, in textile regions such as Eastern Europe and 
North Africa. 

Onshore manufacture can provide speed-of-service to clients by 
removing long-term supply chains and can offer low minimum-
order-quantities. Instead of ordering thousands of garments to 
ensure delivery from offshore sources – with actual requirements 
in the hundreds – the Commercial Director for Wearwell spoke 

about the economic cash flow and environmental benefits for 

customers embracing the flexibility of UK manufacturing. 

He stressed the importance of understanding the difference 

between a manufacturer and a managing agent – a manufacturer 

‘owns, operates and utilises their own facilities for the completion 

of a garment’. Managing agents source externally manufactured 

garments and often supply the same products, differentiated by 

fractional price variances. There are even companies who import 

products and simply add a logo, claiming to be UK manufacturers.

Steve went on to explain that buyers have the power to dictate 

to managing agents; nominate them to source specific products 

made nearshore or with sustainable materials – Wearwell have a 

track record of success working with Arco and lease and laundry 

clients using this strategy. 

The backbone of UK manufacturing support should come through 

public procurement, the Wearwell representative declared. 

The government outlines that it wants to spend £1 in every 

£3 with SMEs; the guidelines move from ‘most economically 

advantageous tender’ to ‘most advantageous tender’, meaning 

the focus is changing in the award of local government contracts 

to SMEs, considering the value it will bring to local communities.  

Unfortunately, public procurement in the UK tends to consider 

onshore manufacture in a ‘break glass in case of emergency’ type 

situation, said Steve Ciuffini. In the pandemic, UK manufacturers 

swiftly adjusted and collaborated to make the gowns that the 

NHS was desperate for – identifying who had what equipment 

and sharing materials. From manufacturing 600 gowns per week, 

production was ramped up 1,000 – 10,000, with one plant reaching 

22,000 in a week to help the government in the pandemic. 

But in the end, they found PPE cheaper offshore and as Steve 

concluded: “We all know how that finished. We are still paying for 

the short-sighted approach.”



Tunisia: a nearshore
manufacturing partner
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Zied Braham, Director, Foreign Investment 
Promotion Agency (FIPA), pitched Tunisia 
as competitive nearshore manufacturing 
destination, as its textile industry has grown 
in recent years to become the second 
biggest supplier into the EU, after China.

Tunisia’s highly skilled workforce 

and business-friendly climate 

have combined to create a 

diversified economy that offers 

lots of promise for traders and 

investors alike. Textiles is one 

of Tunisia’s biggest sectors; in 

fact, the textile industry alone 

accounts for more than 30% 

of the workforce. Specialities 

include knitted garments and 

high-performance sportswear, 

technical and functional textiles, 

high-end lingerie, accessories, 

hi-tech workwear and protective 

clothing. There are currently 

1,560 companies in Tunisia’s 

textiles industry, and 1,270 are producing for the export market. Of 

those companies, more than 40% are receiving foreign investment. 

Fully 95% of the sector’s exports are destined for the EU.

As a Mediterranean country, Tunisia is well-placed as a nearshoring 

business partner, being on average only a 2-hour flight from 

most major European capitals. Moreover, Tunisia has several 

comprehensive free-trade agreements, including one agreed 

with the UK in 2021; there is currently a comprehensive free-

trade agreement in progress with the EU. Tunisia also has 

52 agreements on double taxation, as well as 54 bilateral 

agreements to promote and protect investments. 

Tunisia offers other key incentives too. These include a reduced 

corporate tax of 50% for all exporters. Also available are 

investment grants for up to 

15% of investment costs, 

subsidisation of employers’ 

contribution for the first 3 

years and a total reduction 

of corporate tax for up to 10 

years when investing in specific 

regions. Tunisia offers easy 

investment opportunities, with 

the freedom to hold 100% of 

the company’s capital, as well as 

transfer profits and capital gains. 

Intellectual property protection 

is guaranteed under Tunisian law. 

In fact, 90 British companies are 

based in Tunisia already.

Tunisia offers a growing pool of homegrown talent, especially 

within the textile industry. There are more than 10,000 students 

enrolled in this field, with about 5,000 graduates entering the 

workforce each year. Moreover, a pilot centre for inter-company 

training within the sector has opened just to the north of the 

capital, Tunis.

“High-end clothing brands 
like Levi’s, Diesel, Yves 
Saint Laurent and Tommy 
Hilfiger are doing business in 
Tunisia, thanks to the many 
advantages offered by its 
robust textiles sector.”Zied Braham, general 

delegate, Invest in Tunisia



 Shared and unique challenges 
in the tender process

PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org   45

Marion Baudet, Delivery Manager, Eurostar; 
Brett Egan-Briers, Vice Chair of PPE Clothing 
Committee, National Fire Chiefs Council 
(NFCC) and Paul Elkins, Procurement 
Director, Tower Supplies deliberated on the 
shared and unique challenges that they face. 
For anyone in a technical sector, 

for example fire and rescue, 

explained Brett, successful 

bidding is all about meeting the 

technical aspects of the tender 

specification. To give yourself the 

best chance, Brett said, “Attend 

some of the early engagement 

events that we put on. We 

always run these events right up 

to the point at which we issue 

the tender.” To alert the bidders 

about these early engagement 

events, Brett said that they 

use PIN notices (short for Prior 

Information Notices); the pin 

notices are published on the Find 

a Tender portal, and they set out a 

contracting authority’s purchasing 

intentions. With regard to National PPE and clothing opportunities, 

said Brett, Kent Fire and Rescue Service use the Kent Business 

portal. 

In addition to meeting technical requirements, there are further 

considerations, as Marion explained, and these are about 

putting the wearer at the centre of the tender. To best engage 

with these end-users, Marion said, “You have to ask questions 
about what they’re currently wearing, what they want to wear, 
what specifications they’d like; above all, the product should be 
functional and comfortable.”

When it comes to price, said Paul, you need to keep in mind the 
value across the life cycle of the contract. “Think about how much 
cost you can drive out, just by specifying correctly on paper, 
without even innovating the product,,” Paul recommended.

Time is an important factor for all, 
as Paul pointed out: “Customers 
also have to understand that to 
get the right product for their 
needs, they have to give bidders 
enough time to deliver on the 
requirements of the tender 
specification. If it’s a bespoke 
solution that customers are 
looking for, that takes time to put 
in place.” Paul continued: “If you’re 
looking at having something that 
is designed from the ground up, 
even if we’re rapid-prototyping 
and local manufacturing, you’ve 
probably got a 4-week cycle 
per iteration. So you’re probably 
looking at 3 months before you 
can agree on a design, then 
you’ve got to scale up production, 

source the material and everything else.”

More recent requirements within the industry concern sustainability, 

Paul added. “Can you make the garment last 50 washes, 60 washes 

or even 100 washes? Sustainability is a key part of the agenda: If the 

garments are able to last longer, then we won’t go to market again, 

and that garment fortunately won’t end up in landfill.”

“When putting contracts 
out to tender, customers need 
to clearly set their objectives, 
including brand visibility, 
wearer comfort, functionality 
and sustainability across the 
product’s life cycle. ”Marion Baudet 

Delivery Manager, Eurostar



Evolution of tender evaluation 
for defence textiles
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Speaking on changing mindsets within 
the Ministry of Defence (MoD) on the 
requirement setting and procurement 
of professional clothing, Major General 
Simon Hutchings OBE, FCILT, Director for 
Joint Support, MoD and Sam Staincliffe, 
CTO & Co-Founder of Uplift360 discussed 
the benefits of circular economics for the 
defence sector.

The Major General talked about the drivers 
for change in a new value proposition in 
the Sustainable Support Strategy being 
put forward by the Defence Supply Chain 
and Operational Movements – the team 
responsible for the end-to-end performance 
of the defence supply chain. 

Simon Hutchings OBE, spoke of his experience in the COVID 
pandemic, when the just-in-time economy fell short. By 
February 2020, 85% of defence clothing orders were not being 
met, as most production was located within a 150km range 
of Wuhan, China, where the factories were repurposed for 
PPE manufacture. The Sustainable Support Strategy seeks to 
embed resilience and agility in the supply chain by design, 
using the new value proposition for defence procurement. 

The Major General reported that there are an increasing 
number of senior leaders in the MoD who are recognising the 
necessity of rebalancing the supply chain, challenging the 
mindset of cost and quality, or minimum viable product as a 
binary choice, to enable them to respond to any future wars 
that may confront them, using circular economic principles to 
potentially give a competitive advantage. 

Sam Staincliffe, CTO & Co-Founder of 
Uplift360 – the green technology start-
up working on circular economics within 
defence, security and humanitarian 
assistance – began by stating that she 
believes in tangible effect. 

The Uplift360 representative went on to say that circular 
economic principles, if applied to the defence environment, 
can enable the military to have greater operational effect in a 
climate changed world. Being less reliant of fossil fuels and the 
state players who own those resources would mean that the 
MoD could have greater control of its supply chain and enable 
deployed forces to work with natural resources, not against them.

The collaboration between Uplift360, Strategic Command 
and PCIAW® brought together stakeholders in the MoD and 
industry players to explore the innovations and problem sets 
in textile circularity in a series of Round Tables. Going back to 
tangible effect, Sam Staincliffe spoke of the exciting ways in 
which the circular innovations could be applied to defence and 
how activities around reviews of policy and data collection has 
already started in response. 

Major General Simon Hutchings OBE, concluded to say 
he is prepared to apply precision in the value proposition 
to get a different outcome than cost. In an upcoming 
£13.5-billion program, ‘The Logistics, Commodity and Services 
Transformation’ set to modernise how the MoD stores, 
distributes and procures – he convinced the organisation to 
reinvest the £300-million cost savings into creating a more 
resilient supply chain, in line with the value proposition. 

In a final notice, the Major General warned the industry 
that as a result of the changes being pursued, professional 
clothing businesses wanting to contract with the MoD must 
understand their supply chains, as the MoD will soon be asking 
about the source of origin and manufacture.



Business in the 
Community
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Maya de Souza, Circular Economic 
Campaign Director, Business in the 
Community, says that when it comes to 
driving sustainability in any sector, it’s all 
about strength in numbers. 
This is certainly true of the clothing industry. Moreover, industry 
procurement has got a big part to 
play. As Maya explained, “We’re 
very driven here at BITC by the net-
zero transition and we’ve talked a 
lot about tenders and what tenders 
can do, whether it’s specifying 
inclusion of recycled materials, or 
specifying durability, reuse and 
leasing.”

Some of their most recent work 
involves creating joint statements 
of demand, which is a collective 
statement of intent from 
organisations as to what they’re 
going to procure in 2 to 3 years’ time. To achieve this, said Maya, 
BITC are working with Procuros, a cross-European group of 
procurers, both public and private. This is part of a wider project 
that BITC are doing across Europe that involves a total of 3 joint 
statements of demand: As well as the one for workwear, one is 
for furniture and another one is for EV chargers. “So far,” Maya 
explained, “We’ve got partners from Scandinavia, as well as the 
Netherlands and Belgium, providing the perfect opportunity to 
make use of all that expertise from other countries as well.” 

Together they’ve come up with 7 procurement principles: Three 
are about tender design and valuation, and four are about 
assessment criteria, i.e. life-cycle costing, balanced score cards, 

as well as using business models and a number of different 
assessment criteria.

Maya outlined the power in this approach: By bringing together a 
group of procurers, people who want to buy corporate workwear, 
it’s possible to give suppliers an indication of what materials 
and services are wanted, so suppliers have time to innovate 
and invest to meet those demands. As Maya explained, “Many 
times people who work for client organisations say to me that 

when they’re procuring, they 
would like all of these things in the 
market; then we’ll talk to suppliers 
and they’ll say, ‘Well, really it’s 
dependent on the client and the 
client isn’t really asking for these 
things, so that’s why we’re not 
supplying them.’” Maya said that 
these joint statements of demand 
are really about trying to make 
the market work effectively and 
scale things up, to bring a group 
of procurers together, people who 
want to buy corporate workwear, 
and work on creating a set of 

requirements by asking, “What are the requirements that you’re 
going to ask for on durability, on recyclability, on taking back to 
recycling services? What standards are you going to ask for?”

It’s not just about sheer numbers of participants in this project, 
Maya pointed out to the audience. “The more help that we 
have from a whole range of backgrounds is essential in order to 
actually get a circular economy going in this field: We need to 
have procurers, buyers and suppliers all working together. We 
are also looking for experts and suppliers to really get those 
conversations going.

Interested in joining the conversation on procurement in 
professional clothing? Speak to Maya.DeSouza@bitc.org.uk

“Suppliers and procurers 
must work together to help 
solve environmental issues 
within the professional 
clothing industry. ”Maya DeSouza
Business in the Community



The EU green deal and the 
Higg Index controversy
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The host of the PCIAW® Summit, Charles 
Ross welcomed the audience back after 
the networking lunch with a presentation 
of the legislative impact on professional 
clothing industry on the EU Green Deal 
and gave his views on the controversy 
surrounding the Higg Index in recent 
months. 
Charles began by highlighting the point that the textiles industry 

is one of the most polluting on the planet and whilst companies 

focus on reducing carbon emissions, it risks causing tunnel vision 

that ignores 12 other standards that are important to measure: 

ecotoxicity, biodiversity loss, poverty, eutrophication, water crisis, 

health, education, resource scarcity, inequality, overconsumption, 

air pollutants, plus affordable goods and services. 

The Lecturer asked the audience when COP27 was being held, 

because it wasn’t getting enough attention compared to COP26, 

hosted in Glasgow in 2021. Noting that COP27 in 2022 is about 

the climate crisis, the lesser known COP15 – dedicated to 

biodiversity – is happening in Montreal in December 2022. The 

consequences of both the climate crisis and biodiversity loss are 

reasons enough for the textiles industry to act.

Before delving into the EU Green Deal, Charles wanted to remind 

the professional clothing industry that when thinking about the 

circular economy, there are 8 stages to consider before recycling 

should be become relevant: revitalise, recondition, repair, resize, 

reduce, resell, reappropriate, relegate and then recycle. 

The EU Green Deal is coming in 2024 and will become legislation 
in 2026. It relates to the circular economy, keeping things in use 
for longer and it applies to everything from textiles to toasters. 
Charles pointed out three elements of the upcoming regulations 
that are the most relevant. 

Ecodesign – this principle states that industries should be 
looping materials better, whilst also designing for durability, 
reusability and repairability. Charles warned the audience that 
the EU Green Deal, when it talks on looping materials, will make 
plastic bottles be recycled into new plastic bottles; professional 
clothing manufacturers relying on recycled polyester sourced 
from plastic bottles should take note. Traceability requirements 
will also become essential with digital product passports 
becoming necessary. 

Due diligence – Charles praised the professional clothing 
companies on their supply chain knowledge and awareness, 
saying it was better than many other industries, however he 
reiterated the need for good information, particularly on where 
fabrics are sourced.

Green claims – the host predicted a lot of challenges around 
green claims in the future; companies will have to justify claims 
more rigorously. Charles put up a definition of greenwashing on 
his slide: “The act or practice of making a product, policy, activity, 
etc, appear more environmentally friendly or less environmentally 
damaging than it really is.” 

Noticing the almost identical nature between the EU Green Deal 
and the New York Fashion Sustainability and Social Accountability 
Act, Charles advised the room of international companies that if 
and when both sides of the Atlantic begin enacting these bills, 
operating in the European Union or in the United States will 
require compliance with these rules.



Understanding the 
environmental impact of 

professional clothing
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In the UK alone, it’s estimated that around 
39.2 million professional garments are 
being sold annually, yet about 90% of 
these are being sent to landfill. 

Clearly there’s room for a lot of improvement in the sector – and 

WRAP can help with implementing change, said Lizzy Ramsden, 
Business Account Manager at WRAP.

Established in 2000, WRAP (Waste and Recycling Action Plan) 

is an international climate NGO that is working to halt climate 

change and degradation. They do this by changing the ways that 

things are being produced, consumed and disposed of, and work 

in 3 core areas: foods, plastics and textiles.

One of WRAP’s many projects is Textiles 2030, launched in April 

2021. Textiles 2030 is a 10-year voluntary agreement that brings 

together textile industry leaders to try to make rapid, science-

based progress on climate action and also deliver a UK-wide road 

map for circularity. 

As part of their engagement with the professional clothing sector, 

in 2021, WRAP held a workshop to draw out the challenges that 

the sector is facing in its quest to become more sustainable. 

The main challenges identified were supply chain transparency; 

encouraging designers and procurement teams to factor in 

sustainability and circularity; and making sure that sustainability 

and circularity aren’t sacrificed for cost savings when going out 

for tender. Another major focus was how to create infrastructure 

for collection and recycling of professional clothing in the UK. 

To help the sector overcome these challenges, Textiles 2030 have 

developed valuable tools and resources. For example, signatories 

to the Textiles 2030 voluntary agreement can measure their 

environmental footprint through WRAP’s environmental footprint 

tool, which calculates the carbon and water impacts of goods 

that businesses are putting on the UK market. The tool can 

pinpoint where the business’s biggest impacts are coming from, 

right across the products’ life cycle. Businesses can also measure 

the carbon and water savings.

WRAP are currently working on a toolkit for their signatories 

on how to design for circularity, with module 1 coming out at 

the end of 2022. WRAP are also working with the industry to 

develop some durability standards, and are working to put into 

place end-of-life infrastructure, starting with a post-consumer 

textiles landscape review. This piece of research will give WRAP’s 

signatories a much more transparent understanding of the 

organisations that are currently operating within the reuse and 

recycling space in the UK. 

Climate impact is everyone’s problem, Lizzy reminded us: 

Encouraging businesses to take part in collective action, like 

that shown with the PCIAW®, is the way to drive positive change 

across all sectors, including the professional clothing industry.



PPE regulations will 
require more care
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Educating on the regulations surrounding 
personal protective equipment (PPE) 
and the consequences of commoditising 
safety products, Roy Wilders, Manager – 
Registered Safety Supplier Scheme at the 
British Safety Industry Federation (BSIF) 
and Jonas Andersson of the Workwear 
Fabrics Division at GORE-TEX shared their 
insights at the PCIAW® Summit. 

Roy Wilders from BSIF, began by explaining 
that the Personal Protective Equipment 
at Work Regulations places a duty of 
responsibility onto employers in Great Britain 
to provide suitable PPE to ‘employees’ who 
may be exposed to health and safety risks at 
work. It also obligates organisations placing 

PPE products onto the market to ensure it performs to the 
required standards. 

The BSIF representative highlighted the changes to the PPE at Work 
Regulations that came into effect in 2022, extending the employer 
obligations to include limb workers (third party contractors), to 
supply the same parity of PPE that employees receive. 

Jonas Andersson, GORE-TEX, impressed 
upon the importance of end-user companies 
being able to ensure that PPE products are 
fulfilling the requirements and standards 
set, up to the last day of use. He advised 
organisations that they must put checks in 
place to safeguard compliance, whether that 

be the recruitment of knowledgeable people or by outsourcing 
responsibility to external organisations that are skilled at care 
and maintenance. 

The lead for GORE-TEX workwear fabrics exampled the Fire and 
Rescue Service and the North Sea Helicopter organisation, for opting 
for the rental model to source PPE. Understanding that the cost 
of failing to protect workers is too high, the organisations benefit 
from the rental model as the care and maintenance its outsourced, 
ensuring compliance to regulations, whilst the switch from CapEx 
to OpEx provide economic benefits in cash flow terms. Additionally, 
renting PPE reduces textile consumption as end-user businesses 
source what they need and return what they do not for reuse.

It surprises Jonas to see how many industries purchase high-value 
kit instead of renting; it is not clear to him how they will all know 
after one or two years, if the product still performs according to 
the regulations. Roy added to this complex situation to advise that 
for a compliant repair service, the materials and components used 
must be the same as the original product’s manufacture.

Jonas highlighted a lack of internal expertise in end-user 
organisations procuring protective clothing and believes the core 
of the problem is the commoditisation of PPE. It is important to 
understand the job role of the end-user and how the product 
performs to be able to protect throughout its lifecycle.

A piece of advice for when a PPE product reaches end-of-life: 
organisations should consider studying it and testing it to understand 
its points of failure. By doing this, companies can translate the failure 
modes into product specifications for future tenders, allowing the 
industry to drive improvements based on the real needs of end-users.

Roy Wilders reminded the audience that regulatory standards 
for PPE are a minimum required level of performance. The best 
manufacturers will go beyond that, designing extra protection 
and durability into its products, meaning certain products will last 
longer than others.

It was said that as an industry, we must help change the mindset 
that PPE is just another commodity item; protective clothing and 
equipment can be lifesaving. By moving away from the ‘take-make-
dispose’ model to the circular model of repair and reuse, end-users 
can extend the lifetime of products, limit the consumption and 
reduce both the economic and environmental impact.



 The chemical
reaction
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Dr Helmut Krause, Technical Director for 
Softline & Shoes at Hohenstein spoke on 
the importance of responsible chemical 
management at the PCIAW® Summit. 

His industry background has given him specialist insight into 

the sustainability issues involved in the textiles industry – 

specifically toxicity in textile 

supply chain.

“If the textile industry 

wants to get serious about 

sustainability,” said Dr 

Krause, “then it needs to 

get serious about using 

non-toxic chemicals.” This 

long-standing issue was 

first brought to public 

attention back in 2011, when 

Greenpeace challenged the 

entire industry – the brands 

and retailers alike – accusing them of polluting the globe with 

their products. Referring to statistics from 2011, Dr Krause 

showed that clothing, textile and fashion items accounted 

for the biggest number for recalls, with chemicals being a 

major reason for these recalls, among them AZO dyes, lead 

cadmium, toxic softeners used in PVC and, of course, chrome 

6 in leather. 

Progress has been disappointing, however. “Naturally,” said 

Dr Krause, “you would have expected things to improve, but 

in 2018, clothing, footwear and toys accounted for more than 

40% of all RAPEX (European Rapid Alert system for dangerous 

product) recalls, with toxic chemicals being to blame for 

25% of those recalls. The restricted chemicals were found to 

be the same ones: AZO dyes, chrome 6 in leather and lead 

cadmium. 

It isn’t as if there aren’t safe alternatives available, said Dr 

Krause. “Since 2011, the chemical industry has done a great 

job developing dyestuffs that are non-toxic – and require 

much less water consumption,” he 

pointed out. With good dyestuffs, 

he said, steam consumption is 

also much, much lower and the 

process much faster, which means 

productivity gains. The good 

dyestuffs are longer lasting.

So why won’t the textile industry 

change to using “green” chemicals? 

The major reason is cost. In 

the supply chain, everyone is 

squeezing on price. If the retailers 

are not willing to pay a little bit 

more, then it may never be achieved, said Dr Krause: “We 

need to phase out the bad chemicals to develop the good 

materials. There has to be acceptance in the industry that 

someone has to pay a little bit more, and also the retailer 

has to accept that they have to pay more for the products, 

otherwise it cannot be done. You must begin in the input 

that the finished product does not comply with the legal 

requirements and other requirements, then it’s too late. 

So we must start this chemical management, and proper 

chemical management means that you start with the right 

chemicals.”

“Using better chemicals 
means lower numbers 
of recalls, less financial 
loss and less damage to 
reputation. It’s a win–win 
for companies and the 
environment alike.”



The chemical reaction
part 2:

Recycling the materials of tomorrow 
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In a glimpse into the future of the circular 
textile economy, Toby Moss, Director 
of Business Development for Worn 
Again Technologies gave the audience 
at the PCIAW® Summit an update on its 
technology, and the infrastructure that is 
required to make an impact. 
Worn Again Technologies is developing a chemical recycling 

technology that is designed to dissolve polyester and cotton 

from polycotton garments and separate those materials from 

any others found in the textiles. After 10 years of research 

and development, Toby Moss told of its success at lab scale 

to extract a polyester resin and a cellulosic pulp, which can be 

brought back into the value chain for new fibre manufacture. 

The groundbreaking technology can allow the textiles industry 

to substitute virgin polyester, derived from petrochemicals and 

virgin cotton, which is cultivated in resource-intensive farms with 

new fibres made from recycled clothing. The Director of Business 

Development updated the audience on its commercialisation 

phase for Worn Again Technologies, which is essentially an 

engineering challenge, he said, as the business applies for a 

permit to construct a semi-industrial demonstration facility in 

Switzerland, expected to operate from 2024 to 2026.

The chemical recycling technology targets the non-re-wearable 

fraction of post-consumer materials, which currently accounts for 

nearly 50% of textiles collected in Europe. Toby said that the non-

re-wearable fraction is expected to increase to approximately 

65-75% by 2030. 

The challenge recycling organisations face is that there aren’t 

currently sufficient automated sorting facilities to manage and 

distribute feedstock effectively. The textile sorting infrastructure 

needs to be able to be able to determine and separate the 

polyesters from nylons – cottons from wools, so that the clothing can 

be shredded, recycled and sent to mills for spinning into new fibres. 

The McKinsey report, ‘Scaling Textile Recycling in Europe’ 

concluded that $8 billion would be needed in investment by 

2030 to have an impact on collection rates in European member 

states. Toby went on to say that the investment that is going into 

the collection and sorting sector is mainly in the reuse market; 

not a lot is going into end-of-life collection and sorting.

Speaking with textile sorting organisations, Toby conveyed what 

was said to be consistent feedback. Firstly, the professional 

clothing industry needs to increase the volume of collected 

feedstock, by collecting and storing for longer. Secondly, the 

industry needs to increase the weight of the textiles because 

what is currently being provided is low in density. Toby advised 

that this could be achieved by compressing the collected material 

using a compactor, as this would significantly increase the value 

of the resource as the material would be useable. 

The representative for Worn Again Technologies finished the 

presentation highlighting the importance of collaboration. 

A thousand plants would be required globally to achieve a 

significant level of circularity, and this cannot be done alone. 

Toby called-out for partners who are interested in helping to 

operate the technology, looking at chemical companies, waste 

management services and other organisations already in the 

textile industry to get involved. 



 Designing for the future 
workforce
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PPE and workwear are undergoing a quiet 
revolution – and for the better, according 
to Karen Sparrow, Red Sparrow Consulting 
and Debbie Huntley, Sustainability Manager 
at PULSAR®. 
Key issues are sustainability, wearer fit and comfort, as well as 

individual flair and performance.

When it comes to sustainability, PPE, 

especially in the UK market, has been slow 

to catch up with the whole sustainability 

movement, said Debbie. COVID changed 

all that, she said: “It took COVID for it to 

really catapult up to the top of the priority 

list.” Because building-in longevity is part 

of sustainability, the industry is looking at how to create more 

durable, longer-lasting workwear and PPE: “By designing better 

products, people will change their approach to investing in 

products,” Debbie explained.

So if wearers will be wearing their kit for longer, it’s best to 

make sure it’s comfortable as well as durable. That’s where the 

value of looking at the wider clothing industry comes in, said 

Karen, specifically performance apparel, outdoor and sports 

markets, and adopting useful innovations into workwear and 

PPE. Taking footwear as an example, Karen pointed out, “Ill-

fitting shoes can ruin your whole day and the performance of 

your role.” 

In terms of wearer fit, there’s more good news: In just the 

past 10 years alone, female-fit PPE and workwear have greatly 

improved in terms of variety, availability and performance. 

“What we’re seeing is that more women are coming into the 

market, helping to further drive change,” said Karen. 

One of the most recent outcomes of this 

is the conversation about menopause and 

workwear, which has added side benefits, 

such as advances in workwear in general: 

“Our climate’s changing,” Karen explained, 

“so the research will work to the benefit of 

all parties.”

To help ensure wearer satisfaction as a whole, Debbie urged 

industry decision-makers to involve the people who matter 

most: the wearers themselves. She said, “Having focus groups 

can give the chance to find out what wearers really liked/

disliked about the uniform. This helps to make garments that 

are fit for purpose.” If you’re a customer service industry, 

Karen added, it’s also good practice to talk to your customers 

and take on-board what they would like to see. In catering 

for best fit for all workers, Karen pointed out, it’s essential 

to keep accessibility issues in mind. “If you have someone 

with accessibility issues joining the company, you need to 

be able to supply easy-to-wear workwear that makes them 

feel comfortable and welcome and supply it as quickly as 

possible.” 

No conversation about good fit is complete without talking 

about gender-neutrality. Debbie said, “We’re starting to work 

with big end-users who are already having these working 

focus groups internally, so we’re starting to piggy-back on 

their research and listening to what’s been brought to the 

table. We’re learning as we go and adapting existing designs 

to new needs.” Just as important as suitable, comfortable 

fit is individual flair – and here, we’re talking about fashion: 

“When it comes to driving innovation, the younger market 

are having a big influence on stylishness in workwear. “The 

younger market is where a lot of the trends are coming from,” 

said Debbie. 



ensuring that the microbes naturally existing in the environment 

can then break down the material. Long-term studies show that 

CiCLO degrades at similar rates as wool in seawater, wastewater 

treatment and landfill. 

The EU is now mandating that garments 

have to meet eco-design requirements, said 

Rossella De Angelis, Group Communications 

Director at Klopman-TDV Group; specifically, 

these EU requirements will result in a tighter 

control on greenwashing, she added. For this, 

Rossella said, Klopman-TDV Group have a 

range of product solutions: Their product ranges include recycled 

polyester and organic cotton, and the Tencel in their products is 

carbon neutral. Klopman-TDV Group have also recently announced 

fabrics that are made of recycled garments, resulting in a 65/35 

mix that can then be mechanically recycled to make new fabric. 

One of these fabrics is ready for the market; more products 

will follow. In their sustainable product ranges, Klopman-TDV 

Group are aiming to keep the same fabric performance. Rossella 

announced that Klopman/TDV Group are ready to produce on 

an industrial scale, saying “The technology is there, the process 

is there and the manufacturing facilities are there.” What’s more, 

Klopman-TDV Group are partnering with producers for recycling 

their products when they have reached the end of their life. 

Design with the end in mind
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At the PCIAW® Summit, several experts 
explained technological advances – and 
their own companies’ achievements – in 
helping to make sustainability a reality: 
Kirsty White, Research & Development 
Manager at Carrington Textiles; Rossella 
De Angelis, Group Communications 
Director, Klopman International; Rick van Es 
– Co-owner, Fibre2Fashion.consulting KIG; 
and Peter Clodd-Broom, Director & Co-
Founder, Meryl Fabrics®.

Kirsty White from Carrington Textiles 

explained that, when it comes to creating 

textiles that include sustainable fibres, it’s a 

question of getting the correct percentage of 

the recycled content in the finished product 

before strength, performance and quality 

begin to suffer, resulting in – among other 

things – micro-fibre shedding. 

Through collaboration with ETSA, Carrington Textiles joined 

together with their competitors and participated in a study to 

understand the impact of sustainable fibres on fibre shedding. 

From this study, they found that replacing virgin polyester with 

recycled polyester resulted in a significant increase over that from 

virgin polyester (even virgin polyester will shed micro-plastics). 

To get around this issue, Carrington Textiles started to look 

at alternative technology that completely breaks down micro-

plastics. From this, Carrington Textiles found CiCLO. It uses a 

sustainable textile additive, which is combined with polyester 

or nylon at beginning of the fibre process. The additive creates 

millions of biodegradable spots in the matrix of the plastic, 



Rick van Es is co-owner of Fibre2Fashion, 

a small consultancy/textiles company in 

Switzerland that also does marketing, 

sourcing and representation. Producing 

sustainable fabrics and garments is just 

one of their specialities, explained Rick, and 

understanding the science behind their 

products has been critical in delivering their ground-breaking 

new designs and services. Rick says, “Chemistry is at the heart 

of all that we do. By looking at the chemistry, you’re looking at 

the processes, your carbon emissions and your water footprint.” 

When you want to recycle the product at its end of life, Rick 

points out, especially if you want to chemically recycle it, you 

need to know the material composition. 

Rick shared insights into an important project that his company 

has been working on in cooperation with the Dutch Ministry 

of Health – finding an alternative to using disposable gowns in 

hospitals. “Up to a million disposable gowns are used per week at 

peak times in just the Netherlands alone,” Rick explained, adding, 

“Just think of the cost savings that could be made by switching 

to reusable garments, not to mention the difference to the 

environment.” 

Great news then, that Rick and Fibre2Fashion have come up 

with a reusable gown, one that not only resists pathogens, but 

is lightweight and durable. The fabric is approved by bluesign® 

technologies and produced according to their strict criteria; 

through this its chemical content is known, facilitating the 

chemical recycling process at the end of its lifecycle. What’s 

more, the gown is designed to be put on one-handed, adding 

to the wearer’s convenience. These gowns can be cleaned with 

liquid CO2, roughly 100 pieces at a time in one laundry cycle. 

With this cleaning system, Rick pointed out, the gowns can be 

reused up to 100 times, which is a big achievement. Moreover, 

this liquid CO2 cleaning method also boosts the longevity of 

other types of garments: Firefighting gear, for instance, lasts 
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up to three times longer when compared to ordinary methods; 

this is why the cleaning process has been approved by GORE 

for cleaning even their FR/hi-vis clothing. “It’s great to see 

how this approach is useful not only for our projects, but other 

manufacturers’ projects as well,” said Rick.

The vast global textile industry has an equally 

vast global production and transport network, 

with a huge carbon footprint. It also uses 

an unsustainably large number of resources, 

Peter Clodd-Broom from Meryl Fabrcs® 

warned. This includes 79 billion cubic metres 

of water every year, he said, much of which is 

returned to the environment with pollutants. 

Meryl is one of the manufacturing companies that is helping to 

make a positive difference: “In creating our products at Meryl 

Fabrics®, we address global supply chain emissions as well as 

water use and pollution. Meryl® can do that because, being a 

technology company, we understand the technology behind the 

products,” said Peter. “We’re a technology company that just 

happens to be in textiles.” Peter explained that Meryl® have taken 

ideas that have been around for years and reinvented them, as in 

the case of their polyamide 66 nylon that makes up their range 

of reusable products. What’s more, added Peter, “To produce our 

products, we at Meryl Fabrics® use virtually no water. Compare 

this with the processes involved in producing an ordinary t-shirt 

or polo shirt, where you would use somewhere in the region of 

2,700 litres to manufacture, dye and finish it.” One of the biggest 

differences, said Peter, is in how they colour the actual fabric: 

“We do that in a dry state,” explained Peter, referring to Meryl®’s 

EcoDye (also known as Derm dye).” 

To further reduce their carbon footprint, they’ve brought their 

production to Europe, and solely to Europe, which has laws to 

protect the environment, to protect what Meryl do and protect 

their employees, Peter said. “Meryl are also proud to provide 

complete accountability and traceability,” Peter explained.

“We all talk about sustainability, 

carbon footprints and recycling, but 

it all comes down to the chemistry 

of your product. If you manage your 

chemistry properly, then you can also 

produce things very sustainably.”Rick van Es, co-owner, Fibre2Fashion



Professional Clothing
Fashion Show



Featuring International Brands Group’s Denton Low safety 

shoes; PCL Corporatewear’s uniform designs for Harrod’s Food 

Hall and Nespresso Consultants; GORE-TEX Professional’s 

CROSSTECH® PYRAD® stretch rescue suit; Incorporatewear’s 

volunteer uniform for Birmingham 2022 Commonwealth Games 

and the tailored uniform collection for East Midlands Rail – the 

professional clothing fashion show presented some of the 

finest designs and corporate artistry.

A selection of PCIAW® Exhibitors put forward 
design-led uniforms, workwear and PPE in the 

professional clothing fashion show.
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The
PCIAW® 
Awards
2022

The PCIAW® Awards is 
a black-tie event with a 
champagne reception and 
three course gala dinner, 
followed by an awards 
ceremony that recognises 
innovative boundary-
breakers in the professional 
clothing industry. It is an 
unforgettable night dedicated 
to celebrating dynamism, 
success and innovation.
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The Winners of the
PCIAW® Awards 2022

On 19th October 2022, the PCIAW® Awards 
ceremony celebrated the innovations of 
businesses and individuals across the uniform, 
workwear and PPE markets.
The PCIAW® Awards event brought together one of the 
largest networks of international executives from within the 
professional clothing industry to encourage collaboration.

Sponsored by:

“The PCIAW® is proud to advocate for the 
progressive innovation in professional clothing. 
The awards ceremony is an international platform 
to recognise the advancement of new ideas and 
solutions – and an excellent opportunity for our 
Trusted Members to network.”

John Miln, Chairman, PCIAW®

“This year’s PCIAW® Awards was the most 
competitive and international than ever before and I 
am grateful to see this prestigious event continue to 
grow. The independent judging panel did a brilliant 
job in picking the winners amongst many other 
exceptional entries. Congratulations to you all.”

Yvette Ashby, Founder & CEO, PCIAW®

Hosted by John Miln, PCIAW® Chairman

Karen Sparrow, Consultant, Red Sparrow Consultancy co-

presented the first category, PPE Innovations of the Year.

Andrew Newman, Director of Workforce and Volunteering at 

the Birmingham 2022 Commonwealth Games co- presented 

for the first half of the Suppliers, Distributors & Manufacturers 

Awards.

Imed Hfaiedh, Director for CEPEX and Zied Braham, 

Director for FIPA took to the stage to co-present the second 

half of the Suppliers, Distributors & Manufacturers Awards 

category.

Sarah Mulindwa, TV personality and qualified nurse proudly 

presented the first half of the Industry Recognition Awards, 

including the Sustainability Award and Woman of the Year.

Nigel Lugg OBE, Chairman of UKFT, co-presented the 

Lifetime Achievement Awards. 

DESIGN AWARDS

TOWARDS
2030

60 PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org



Best PPE Innovation in 
Clothing
Highly Commended: Meryl Fabrics®

Meryl Fabrics® won highly commended for the fully circular, 

recyclable Nurses’ Tunic, made from a pioneering textile that 

won’t shed microfibres and is manufactured 

without using water or chemicals.

Best Innovation in 
Footwear
Highly Commended: International Brands Group

International Brand Group won for its Totectors Denton safety 

trainer. The Denton safety trainer has an aluminium toecap, an 

SRC slip-resistant and heat-resistant outsole, 

plus a removable contoured footbed.               

Best Innovation in 
Footwear
Winner: GORE-TEX Professional Footwear

The EXTRAGUARD upper technology from GORE-TEX 

Professional is a hard-wearing low-carbon alternative to 

standard protective footwear uppers, 

designed for use in safety footwear. 

PPE INNOVATION OF THE YEAR

Best PPE Innovation in 
Clothing
Winner: APT Fabrics Ltd

The pioneering Florian system by APT Fabrics is major breakthrough 

for Fire and Rescue services. The multi-functional concept design 

is an all-in-one integration of the key firefighter 

suits, providing thermal protection at a 

lighter weight.
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SUPPLIERS, DISTRIBUTORS, & 
MANUFACTURERS AWARDS

Best Managed Major
Contract
Highly Commended: 
Hunter Apparel Solutions Ltd.
Hunter Apparel Solutions were proud to deliver the new uniform 

collection for Avanti West Coast Trains. This 

collection was chosen to represent the 

brand’s modern elegance and was rolled out 

in record time to Avanti’s 3,500 staff.

Best Managed Major
Contract
Winner: Mi-Hub t/a Dimensions
In the UK’s largest-ever roll-out of a new uniform, Dimensions 

(part of Mi Hub) supplied Tesco PLC with 2.2 million garments – 

all in less than 65 days. Thanks to precision 

planning, the garments were delivered to 

over 2,950 locations, despite challenges 

including the pandemic.

Best PPE Accessory
Highly Commended: JSP
JSP Sonis® Comms has created a powerful worksite 

communication tool, the Sonis® Comms Mounted headset. Using 

wireless technology, it provides group intercom 

for up to 15 wearers while providing the 

ultimate in hearing protection.

Best PPE Accessory
Winner: Keela Outdoors
Keela has created a maternity zip-in panel. This means that 

staff who are also mums-to-be can continue wearing their 

worksite jackets, which eliminates the need to 

purchase a specific “maternity jacket” or put 

up with oversized garments.
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Best Managed Boutique 
Contract
Winner: Progressive Safety Footwear
Progressive Safety Footwear is the proud holder of the JCB 
workwear licence for the UK, Ireland and across the Atlantic. It was 

their solid reputation that meant that P Quinn 
Construction, specialists in the construction 
of golf courses, chose Progressive Safety to 
deliver their top-quality workwear. 

Best Managed Boutique 
Contract
Highly Commended: Incorporatewear
Thanks to Incorporatewear Ltd, East Midlands Railway 
staff have a smart new uniform, following the award of the 

franchise to Abellio. The 2,300 staff members 
appreciate the uniform’s practical, layered 
design, perfect for working indoors and out 
in all weather.

Best Design for Corporate 
Clothing
Highly Commended: East Midlands Rail
East Midlands Rail is proud to have a staff uniform that is a 
cut above the rest, not just in terms of style and quality, but 

functionality and comfort. This bespoke wardrobe 
boasts a layered design perfect for any 
weather. Features include radio loops, pocket 
details and key loops to suit every one of East 
Midlands’ 2,300 uniform wearers.

Best Design for Corporate 
Clothing
Winner: Gresham Blake
Gresham Blake put their trademark bold prints and colour to 
use when designing uniforms for Swingers, the international 

indoor crazy golf venue. The fun golf-themed 
workwear includes bright tartan trousers 
and skorts with all-over printed polos and 
shirts, socks and pocket squares.
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SUPPLIERS, DISTRIBUTORS, & 
MANUFACTURERS AWARDS

Best Design for Workwear/
PPE
Winner: PUSLAR®
PULSAR® has created a durable polo shirt made from sustainable 
materials. Their Life polo shirt achieves that vision: It uses 

post-consumer textile waste and BCI cotton 
and is also certified to hi-vis standard EN 
ISO:20471. Thanks to DuPont’s Silvadur 
anti-bacterial treatment, the garment stays 
fresher for longer.

Best Design for Workwear/
PPE
Highly Commended: Beeswift
Beeswift has launched its Envirowear collection of hi-vis 
clothing that is designed to be recycled. Manufactured using 

GRS-certified recycled polyester for the 
fabric and components, Envirowear hi-vis 
garments can be returned for recycling at 
the product’s end-of-life.

Best Fabric & Fibre Innovation 
Award
Highly Commended: Meryl Fabrics®
Meryl®’s Makarska fabric uses science to make recyclable 
textiles with no microplastic pollution. The fabric is treated 

with anti-microbial technology that remains 
active for the product’s life. Meryl®’s 
Makarska fabrics last up to 5 times longer 
than similar fabrics and retain its colour 
throughout its life.

Best Fabric & Fibre Innovation 
Award
Winner: APT Fabrics
APT Fabrics have achieved a breakthrough in firefighting PPE: The 
Florian moisture barrier. The moisture barrier for use in structural 

fire suits offers better drape and breathability. 
Whilst offering thermal protection to 
minimise heat stress, the Florian moisture 
barrier meets all the standards whilst being 
the lightest on the market.
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Best Application of Innovative 
Technology Award
Winner: Bodi.Me
Thanks to Size-Me software from Bodi.Me, wearers can 
get fast, accurate sizing to find their best clothing fit. 

This technology can be used by businesses 
to fit thousands of wearers, drastically 
reducing waste, returns and rollout 
times.

Best Application of Innovative 
Technology Award
Highly Commended: Bodidata®
KoraTM is Bodidata®’s revolutionary patented handheld scanner that 
can capture an individual’s body measurements beneath their clothing, 

while they are wearing everyday street clothes. Using 
both optical and radar sensors, the KoraTM scanner 
creates a digital cloud of the body underneath the 
clothing and captures every measurement and 
curve of a person’s body.

SUPPLIERS, DISTRIBUTORS, & 
MANUFACTURERS AWARDS

Nearshore Manufacturing 
Award
Highly Commended: Milliken & Company
Milliken & Company, a global manufacturer in the textiles, 
healthcare and chemical industries, have recently acquired 

a yarn-spinning plant in North Carolina. 
The important new factory will become a 
production hub serving several Milliken 
sites throughout the southeastern US.

Nearshore Manufacturing 
Award
Winner: Keela Outdoors
Outdoor clothing brand Keela manufactures a big range of 
products at their state-of-the-art facilities in Fife, Scotland. 

Products include fire-resistant coveralls used 
by UK police forces, as well as waterproof 
trousers and tactical smocks.
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Sustainability Award
Highly Commended: Lameirinho
Lameirinho, the maker of home textile products, are proud of 
its sustainable manufacturing facilities in Portugal. Lameirinho’s 
cutting-edge green technologies include a water monitoring 

and management system, wastewater 
recovery, heat-recovery systems and on-site 
generation of renewable energy.

Sustainability Award
Winner: Meryl Fabrics®

Meryl Fabrics® uses advanced hydrogen technology 
to deliver high-performance fabrics that won’t release 
microplastics. Even better, their 100% recyclable fabrics 
are manufactured with no water or use of chemicals. The 

fabric is up to 5 times more durable than 
comparable fabrics, and the material 
retains its colour throughout its life.

INDUSTRY RECOGNITION 
AWARDS

Woman of the Year
Winner: Sam Staincliffe, Uplift360
Sam is the Co-Founder of Uplift360, the first and only 
circular economic start-up in the defence industry. Sam 
has been integral in the efforts to forge a new path for 

circularity within the defence sector 
and is passionate about making a 
difference.
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Lifetime Achievement Award
Winner: Ken Elavia
Ken is the Managing Director of Orbit International. In 
a career spanning more than 4 decades, Ken has built a 
reputation based on his passionate dedication to the PPE 

and workwear industry. A much-loved 
colleague, Ken is a friend and inspiration 
to many, as well as a devoted father, 
grandfather and husband.

INDUSTRY RECOGNITION 
AWARDS

Lifetime Achievement Award
Winner: Carl Rooney
Carl is now the retired former director of Wearwell. He 
is admired for his encyclopaedic product knowledge. His 
dedication to the theme of wearer safety at Wearwell has 

shaped the PPE and workwear industry, 
while his impartial advice and personable 
approach have made him many lifelong 
friends across the industry.
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PCIAW®  Woman of the Year: 
Sam Staincliffe

Sam Staincliffe, Co-Founder of Uplift360 
was the crowned Woman of the Year at 
the PCIAW® Awards for her intelligence, 
perseverance and commitment to 
sustainability in the 
defence sector. 
The PCIAW® Editor spoke to Sam to 

discover her reaction.

How did it feel to win the PCIAW® 

Woman of the Year Award?

Incredible and very unexpected. At 

Uplift360, I have worked closely with 

PCIAW® and their members to move 

the conversation forward on textile 

circularity in the defence sector; it’s a 

very challenging area and we’ve been 

blown away by the passion and drive 

that PCIAW® have for sustainability 

and circular economics. As such to be 

recognised by them for this work is 

very special.

What are the biggest challenges 

you face as a woman running Uplift 

360 – a circularity start-up in the 

defence sector? 

Less than 20% of the defence industry 

are women and less than 15% hold 

Board or Executive-level roles. 

Less than a third of entrepreneurs 

are women and only 2% of female 

founders ever receive venture capital investment. That puts the 

odds of success for female entrepreneurs in the defence sector 

at a significantly low level. 

I’m incredibly thankful to be defying statistics, we’ve survived 

the first 18 months, we’re growing, and we’ve just closed our 

first funding round. Yet the biggest challenge for me remains the 

same - work/family balance and I’m not unique in that. My kids 

were 1 and 3 years old when I started developing Uplift360 with 

Jamie (my Co-Founder) and that’s meant having to make hard 

decisions about time with my family. Regularly my kids win, as 

they should, but when I must put work first it’s tough. Especially 

as my husband is in the armed forces and as progressive as he 

is (he is a feminist through and through and the best partner) 

his organisation at its core still believes childcare is only my 

responsibility. 

I’m lucky though, I’m not doing this 

alone. Jamie, my Co-Founder is 

the best business partner I could 

hope for, we share in each other’s 

successes and push each other 

forward. I’m part of an epic team that 

is passionate about fighting climate 

change and considering the sector 

I work in, I’m flush with exceptional 

male and female advisors and mentors 

who support and champion us.

Developing a regenerative 

process for para-aramids (Kevlar) 

could have a huge economic and 

environmental impact. What did 

your career path look like to get to 

this stage?

Non-linear, which is rather fitting for 

the Founder of a circular economic 

start-up. I’ve been in defence for 

a significant portion of my adult 

life, working very closely with the 

American and British military. I spent 

time on operations, in logistics and 

material technology exploitation. 

Outside of that I’ve had some 

slightly more left-field roles in private 

intelligence and bounty hunting. 

More recently I’ve worked in climate tech and disaster response 

with organisations like the Red Cross. My career has given me 

the risk appetite to take on entrepreneurship and my experience 

has given me the grounding in materials and defence to enter 

this domain. All of that I’d suppose you could categorise as 

the “how” but it’s also the “why” - working in operations and in 

humanitarian assistance you see just how unstable the world 

is. If we don’t do something urgently to fight climate change it’s 

going to get worse - that’s a big driving force to want to build a 

successful circular economic company.

Sarah Mulindwa (left) presenting the Woman of the Year 
Award to Sam Staincliffe
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PCIAW® Sustainability Award: 
Meryl Fabrics®

As winners of the PCIAW® Sustainability 
Award, the PCIAW® Editor spoke with 
the team at Meryl Fabrics® to uncover 
the environmental impact of their 
innovative solution.
How did the Meryl Fabrics® team react to winning the 
PCIAW® Sustainability Award?

We are thrilled to receive this substantial recognition from 
such an esteemed international organisation. Meryl Fabrics® 
is passionate about revolutionising the textile manufacturing 
process and reducing the overall environmental impact of 
professional clothing. We are hopeful that being presented 
with this international award, alongside our shortlisting in 
two other categories, will amplify our call, encouraging other 
organisations to join us in our mission to achieve infinite 
recyclability.

What impact can the Meryl Fabrics® solution have on the 
environmental impact of professional clothing?

The environmental impact of our reusable fabrics is the most 
exciting aspect of what we have pioneered at Meryl Fabrics®. 
Our innovative technology uses hydrogen bonding to create 
strong molecular chains that seal all microfibres into the 
filaments, ensuring no release of microfibres into the air and 
oceans. 

We are reinventing textile use, pioneering sustainable 
fabric items offering ‘infinite recyclability’. Our pioneering 

manufacturing processes aim to minimise the environmental 
impact of the textile industry by reducing the use of water,  
and eliminating microfibre pollution, enabling businesses to 
move forward with a sustainable and full circular economy. We 
combined this with design, comfort, quality and wellbeing, and 
put it all at the core of our products and designs, creating safer 
environments for workers and a cleaner planet for everyone. 

How can Meryl Fabrics® work as a partner with professional 
clothing manufacturers to deliver sustainable solutions?

We are revolutionising the way we think about, use and 
dispose of textiles with the development of fully reusable, 
innovative yarns and fabrics with zero microplastic pollution, 
focusing on environmental impact, quality and protection, all 
built around a sustainable circular economy. We have created 
the first in-house solution to infinite recyclable fabrics for 
virtually all applications, from simple face covers, to uniforms 
and fire-resistant clothing.

The benefit to our end customers is simple; we remove the 
need to dispose of the textiles, as all used items returned to 
us are reused. The extended operational life of these products 
is notably increased and as you wash at considerably lower 
temperatures, energy usage is reduced significantly. 

As we have introduced our product to the marketplace 
enabling a complete circular process, we can significantly 
reduce the environmental impact of textile waste that is 
currently being inflicted on the planet, while also helping to 
achieve our commitments to the United Nations Sustainable 
Development Goals to help reduce our carbon footprint.
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Best Managed Major 
Contract Award: Mi Hub

Mi Hub’s Dimensions brand won the 
PCIAW® Award for Best Managed Major 
Contract for its enormous uniform 
roll-out for Tesco PLC. 
The PCIAW® Editor spoke with the team to see what the win 

meant to the business. 

What was your reaction to winning the Best Managed Major 
Contract Award?

The team at Mi Hub were proud to be recognised for the biggest 

uniform roll-out yet. Keeping customers looking good is what 

something Mi Hub and its family of brands prides itself on. Known 

for our motto “We help people love how they look at work,” we 

now have achieved this in the fastest time yet.

What were the key challenges in delivering the massive roll-
out and how did you overcome them?

As far as major workwear contracts, they don’t come much 

bigger: To meet their terms, Mi Hub’s Dimensions brand needed 

to deliver 2.2 million garments for 275,000 staff at over 2,950 

locations – all within the agreed 9-week schedule. 

This is even more of an achievement when you consider the many 

challenges presented by major global events, among them a 

global pandemic, container availability, delayed shipments and UK 

driver shortages. It’s all thanks to the skill and sheer dedication 

of the people working on this project that it was delivered in full 

and on time for the roll-out in April.

How were many different parts of the business and supply 

chain involved in this unprecedent uniform roll-out?

To achieve this success, many different parts of the business 

and supply chain at both organisations worked closely together, 

including IT, branding, marketing, logistics, procurement, finance, 

buying, plus Tesco’s own leadership team and the external supply 

chain. As Hayley Brooks, CEO at Mi Hub, explains: “It was the 

precision planning that was key to the success of the project, 

with all stakeholders, suppliers and factories working together to 

an agreed plan and schedule of events.” 

The Directors at Tesco were pleased with the roll-out and gave 

positive feedback on how it had been a big success. After all, 

this was the UK’s largest-ever roll-out of a new uniform and was 

achieved in less than 65 days. 

The Directors said a big well done to all the teams involved and 

confirmed that they had received only positive feedback from 

the colleagues – quite an achievement when that’s 275,000 

colleagues.
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Best PPE Innovation in 
Clothing: APT Fabrics

APT Fabrics won the PCIAW® Award for 
Best PPE Innovation in Clothing for its new 
solution in the Fire and Rescue Services. 
PPE can be lifesaving equipment and this 
is a prime example.
The PCIAW® Editor, spoke with Stanley Russell to see what this 
prestigious award means to APT Fabrics. 

What does it mean to APT Fabrics to win the PCIAW® PPE 
Innovation in Clothing award? 

It is great to see my company getting recognition for the time it 
spends on research and development. The final product is fully 
backed by independent testing; the Florian system is designed 
for the Fire and Rescue Services and is a cumulation of the hard 
work and dedication put into the project.

It also credits the input given by several experienced personnel 
who I can call upon for their knowledge (even though most of 
them are retired). This is a resource I am always thankful for.

How long have you spent developing the innovation in 
firefighter PPE and what does it entail? 

I have been developing the system for over 5 years, possibly 
earlier, it started when firefighters advised me of what they liked 
and didn’t like about their clothing systems. 

The Florian system combines the innovative moisture barrier system 
– that incidentally won the PCIAW® Best Fabric & Fibre Innovation 
this year as well – into the all-in-one firefighting kit, which entails an 
integrated, multi-functional layering system that meets the needs of 
structural suits, rescue suits and technical rescue suits.

APT Fabrics designed the next-generation fire suit with needs of 
the end-user firefighters at the forefront. It has been designed to 
be lighter weight, whilst being more flexible and breathable than 
suits currently on the market. 

What impact will your innovation have on Fire and Rescue 
Services and the individual firefighters wearing the kit? 

The Florian system is potentially set to be the Holy Grail of 
Firefighting kit. 96% of the time, structural firefighting kit is 
not suitable or is not used on the job, despite being the most 
expensive piece of kit. The Florian system offers a multi-functional 
clothing system that can be used 100% of the time, maximising the 
use of resources. 

It could have the ability to streamline and simplify the procurement 
process for Fire and Rescue Services with its all-in-one ability. 
Instead of procuring several different suits with varying in 
specification and requirement, the Florian system covers the range. 

I hope that with the Florian system’s ability to be integrated and 
multi-functional, it can reduce the overall consumption of textiles in 
the Fire and Rescue Services and reduce its environmental impact. 
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Best Managed Boutique 
Contract Award:

Progressive Safety

Providing smaller business with 
quality professional clothing is equally 
important. 
The PCIAW® Editor spoke with Progressive Safety on their 

award win for the Best Managed Boutique Contract. 

What is special about the product range and service that 
you supplied to P Quinn Construction?

P Quinn Construction Ltd is a golf course landscaping specialist, 

who needs good quality, durable workwear to keep them 

comfortable, warm and dry in all weather conditions. The 

synergies for P Quinn, Progressive Safety and J.C. Bamford Ltd 

are family values and the JCB brand. Progressive Safety are 

the Licensee for JCB Workwear. P Quinn landscaped the world 

renowned JCB Golf Course. 

P Quinn Construction Ltd use JCB Machines in their work. To 

supply them with JCB Safety Footwear and Workwear has 

been an absolute pleasure. Their constant feedback informs our 

product development process and as much as we love supplying 

them, we love to hear their thoughts and ideas for future 

development. Branding workwear with their logo creates a smart 

and effective uniform for all their staff.

Safety is the top priority for P Quinn Construction Ltd whatever job 

they are on no matter the scale. The confidence they portray to their 

customers is enviable, ensuring that the highest safety standards are 

maintained. We are proud to supply customers with this ethos. 

What impact will your great delivery have for your 
customer?

We offer our customer a next day delivery service.  Quick 

delivery ensures that their staff are not long without 

replacement Safety Footwear, Workwear and PPE when they 

need it. This is important to keep their staff comfortable, 

happy, smart and safe at work. Grace, Owner and Director at 

P Quinn, says ‘a happy team means happy customers’.

With P Quinn Construction Ltd ensuring that the highest 

safety standards are maintained, the value of quick and 

reliable delivery is crucial.

How did you go about managing the process from the 
product range to the P Quinn Construction video?

We at Progressive Safety wanted to showcase the brilliant 

story of P Quinn Construction. From one family business to 

another, we champion the story of their journey not only 

because they are using our products, but because of the 

admirable values and a work ethic that we believe everyone 

could learn from. 

Their engagement on social media is impressive and within 

the industry they have earned an enviable reputation which is 

made of hard work.

The video came together naturally, they have an honest and 

authentic attitude that comes across really well.

What was the reaction of P Quinn Construction on 
learning of PSF’s award win?

P Quinn Construction were delighted for us to enter the 

PCIAW® Awards. They were even more pleased to hear that 

we had won in such a highly competitive category. 

They are a valued partner to Progressive Safety. The owners 

Patrick and Grace are creating an authoritative vibrant 

business with drive and ambition to lead them into their 

bright future.



DESIGN AWARDS

TOWARDS
20302022

PCA VISION is an international 
student design competition 
that encourages the creation 
of imaginative, commercially 
realistic, practical and 
sustainable garments for the 
professional clothing industry.

The goal is to look to the 
future and deliver impressive, 
inspirational and innovative 
designs for tomorrow’s 
workers.
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PCA VISION 2022
Celebrating global aspirations

PCA VISION is a global design contest that 
encourages students to create original, 
imaginative, and commercially realistic 
garments for the workwear, corporatewear 
and PPE sectors of the professional clothing 
industry. 
This year, PCIAW® embarked on an international quest to find 
one student to redesign the face of professional clothing.

PCA VISION 2022 was an exciting challenge for students of 
fashion, textiles and design to express their artistic flair in the 
most original way to meet the contest judging criteria.

As a truly international competition, we received entries from 
universities and colleges all over the world, including the UK, 
Ireland, Portugal, France, India, and the US.

We engaged designers by providing an enriching and 
instructive opportunity, nurturing talent and ingenuity by 
encouraging the creation of creatively constructed garments.

We’re proud to say that all of our finalists’ design submissions 
were dynamic and artistic, as well as fit-for-purpose and 
commercially realistic. 

The following institutions were shortlisted this year: London 
College of Fashion, University of the West of England, 
Manchester Metropolitan University, UK; North Carolina 
University, USA; and University of Lisbon, Portugal.

Our prestigious student design competition was hosted by 

Harold Tillman CBE, Enterprise and Business Advisor at the 

London College of Fashion and César Araújo, CEO of Calvelex, 

President of Portugal’s National Association of Clothing and 

Apparel Industry and PCIAW® Board Director. 

Their designs were proudly displayed in a stylish, star-

studded catwalk at the PCIAW® Awards. 

Harold Tillman CBE César Araújo
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Our panel of expert judges had a difficult task choosing an 

overall winner from our group of fantastic finalists, but there was 

definitely one clear winner. Thank you to Karen Sparrow, John 
Gill, Janet Prescott, Dr Itir Aykut, Samantha Heilling MCIPS, 
Dr Annette Van Es, Stanley Russell, Louise Johnson, Debbie 
Huntley and Bridget Furey. 

Overall winner
The winner of PCA VISION 2022 was Zoe Dixon from 

Manchester Metropolitan University, UK, for designing a durable 

and water-resistant workwear set for water-quality scientists, 
made from eco-friendly Repreve and Rivercyclone fabrics. 

The fully lined zippered vest has cargo pockets, whilst the 
reversible bucket hat protects against rain and sun. The trousers 
have an elasticated waist and ankles, and the quilted gilet 
provides extra warmth.

Zoe was awarded an impressive diamond trophy, a winner’s 

certificate, and a £1000 cheque proudly administered by the 

PCIAW®.

This year’s entries showed tremendous talent and potential, 

demonstrating remarkable creativity from our students. Thank 

you to our hosts, our judging panel, and all of our contestants 

this year. It was a pleasure to once again celebrate the creative 

talents of the next generation of designers in the professional 

clothing industry.

PCA VISION 2023
We are pleased to say that we are now accepting 
applications for PCA VISION 2023. 
Please visit pciaw.org for more information.

Congratulations to our 2022 finalists
DanielWeispfenning - 3rd place
North Carolina University

Georgia Randles - 2nd place
Manchester Metropolitan University
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Zoe Dixon: the global 
champion of PCA VISION 

Designing in the technical field of 
professional clothing is challenging. 
Garment technologists must ensure 
protection, functionality, comfort and 
now sustainability in every component 
that makes up the clothing.
Zoe Dixon from Manchester Metropolitan University was the 

2022 winner of PCA VISION. She won for her exceptional 

design, production skills and thought-out sustainability factors. 

The PCIAW® Editor spoke with Zoe to listen to her thoughts on 

professional clothing. 

How did you feel when you were announced the winner of 
PCA VISION 2022?

It felt amazing to be announced the winner of PCA VISION 2022 

- in an area of fashion design that is based on functionality and 

suiting the needs of the wearer. 

What was your process to decide on designing workwear for 
the water-quality scientist?

I wanted to design for a consumer that would allow me to ‘close 

the loop’. I began by looking for areas of pollution and job roles 

and investigating them. This led me to water pollution, and I 

realised that taking plastic from the ocean and recycling it into 

useable fabrics is becoming more widespread, making it a perfect 

concept to focus around.  

How did you begin to understand the requirements of the 
job role to tailor the clothing for the needs of the end-user?

Looking at the job role of a water-quality scientist, I realised 

how much of their time is spent in the field collecting samples 

and making observational notes. They felt like the perfect 

customer to focus on because of this, as they frequently work 

along riverbanks and require insulating, water-resistant clothing. 

They also need pockets for storing samples in safely, which is 

where the idea for a utility vest came from, and I decided to 

also design a matching bucket hat to keep the sun off their 

heads when working during summertime, to reduce the risk of 

heatstroke.  

How aware were you of the professional clothing industry 
before entering PCA VISION and what are your thoughts now 
of it being a potential career path?

I was aware of the protective clothing industry as a market; 

however, I hadn’t done any in-depth research into it or what is 

required in protective clothing design. This brief made me look 

into the different jobs that require protective clothing and made 

me realise how widespread the industry is. Looking back, it is 

obvious that protective clothing is everywhere, but it is only 

noticeable if you work in a job that revolves around it. 

Now that I have investigated a bit more, I would be excited to 

delve into the industry further, as designing to combat an issue 

or meet specialised requirements with the clothing is something I 

am very interested in doing. 
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Klopman International 
sponsors protective fabrics 

for PCA VISION

Klopman International is a European leader 
in the manufacture of professional textiles, 
specialising in the uniform, workwear and 
PPE markets. 
Establishing its position as a figurehead of the professional 

clothing industry, Klopman generously sponsored PCA VISION 

– the international student design competition – by supplying 

its fabrics and supporting the finalists in realising the finished 

creations of their fresh designs. 

PCA VISION is about innovation and new ideas from the next 

generation of talent in the textiles industry and sustainability 

became a key criterion in the 2022 contest. This made Klopman 

International ideally positioned to provide support.

As the first fabric producer to introduce polycottons into the 

professional clothing industry, Klopman now leads the way in 

sustainable innovation, starting a circular economy project to 

recycle end-of-life clothing, to be reused into new fibres and 

fabrics in a new life. 

The PCIAW® Editor spoke with Rossella De Angelis, Group 

Communications Director for Klopman International to speak on 

the benefits of its involvement with PCA VISION.

Which fabrics did Klopman provide the PCA VISION finalists?

Klopman provided a wide range of fabrics to the PCA VISION 

finalists, from Luminex, our best-selling range of high-vis fabrics, 

to K-Flex, our fabrics that feature stretch properties.In addition, 

we registered a high interest in our flame-retardant K-Flame 

range, which combine protection performance with high 

comfort and softness. 

What is the value proposition for Klopman in supporting the 
PCA VISION students by supplying fabrics?

Klopman and TDV have in their DNAs an innate desire to 

see society prosper, especially when it comes to helping 

young people meet their potential and flourish. From a 

business perspective, it is also important for us as we are in a 

transformation period where the Group has a strong willingness 

to expand in the market thanks to new acquisitions and 

consequently with the will to attract the brightest new talent, 

thereby helping us meet the company’s future employment 

needs.

PCA VISION gave us the opportunity to clearly demonstrate our 

commitment to research and innovation through young talent. 

How important do you think the PCA VISION student design 
competition is for the future skills of the professional 
clothing industry?

PCA VISION plays a valuable role in demonstrating to students 

that the clothing industry is not only fashion. Workwear can offer 

very good opportunities and very satisfying careers to young 

talent. It’s also a win-win for companies, as we also need fresh 

ideas and talents. 

DESIGN AWARDS

TOWARDS
2030
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PCA VISION Students

Sabrina Nunes
University of Lisbon

Created from comfortable linen and 
cotton, these elegant sets of flight 
attendants’ uniforms include both men’s 

and women’s versions. Each outfit consists of fitted 
trousers and a long-sleeved shirt; the men’s includes a 
lined front-buttoning vest, whilst the women’s has a lined 
jacket with detachable sleeves.

Zoe Dixon 
Manchester Fashion Institute,
Manchester Metropolitan University

Durable and water-resistant, this workwear 
set for water-quality scientists is made 
from eco-friendly Repreve and Rivercyclone 

fabrics. The fully lined zippered vest has cargo pockets, whilst 
the reversible bucket hat protects against rain and sun. The 
trousers have an elasticated waist and ankles, and the quilted 
gilet provides extra warmth.

Suet Ying Ng 
London College of Fashion

Made of loosely fitting water-resistant fabric, 

this medical PPE garment is designed to 

protect the wearer whilst allowing freedom 

of movement; the stylishness will also charm and soothe the 

patient. It covers the entire body except the face, hands and 

feet, which can be covered separately.

Daniel Weispfenning
North Carolina State University

Commercial fishing workwear must be 
weatherproof, comfortable and durable. 
This kit consists of unisex waterproof 

outerwear, including gloves, a smock and overtrousers with 
padded, adjustable-length shoulder straps; all are made of 
ripstop fluorescent monomaterial with reflective tape and 
have taped seams. The stretch floatation baselayer shirt 
(male) has removable foam inserts.

PCA VISION is the internationally acclaimed student design competition 
dedicated to the professional clothing industry, for corporatewear, 
workwear and personal protection equipment (PPE) markets. DESIGN AWARDS

TOWARDS
2030
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Lucy Osborne
Manchester Fashion Institute, Manchester 

Metropolitan University 

This mechanic’s unisex workwear set 

includes dungarees made from rugged, 

water-resistant fabric, and which have adjustable shoulder 

straps, large pockets and hi-vis tape. The short-sleeved polo 

shirt closes in front with a line of metal snaps. All fabrics are 

made from recycled materials.

Lucy O’Connell
University of the West of England, Bristol

This sleeveless jacket is designed for 
agricultural workers, specifically farmers. Its 
loose fit is perfect for doing physical work 
whilst looking professional. For a natural 

feel and look, the outside is a cotton-based cambric with 
a water-resistant finish. The lining is a smooth fine twill, 
and the garment is sewn with Amann Group’s eco-friendly 
thread, Lifecycle Cotton.

Georgia Randles 
Manchester Fashion Institute, Manchester 
Metropolitan University

This durable weatherproof plumber’s 
workwear is made of contrasting fabric 
panels with reflective hi-vis details. The 

trousers and hooded fleece-lined jacket are made from 
CORDURA® fabrics; the T-shirt is made from recycled-cotton 
jersey fabric. The trousers have a variety of reinforced 
pockets, including knee pad pockets.  

Rebekah Bradley 
University of the West of England, Bristol

This stylish unisex flight attendant’s 

uniform is made from lightweight 

sustainable fabric. The fit-n-flare jacket 

closes in front with a line of buttons, and has drawstring-

ruched sleeves. The tapered fitted trousers have a front 

fly opening.

This year’s PCA VISION is sponsored by Meryl Fabrics®, Klopman 
International and Fibre2Fashion.consulting and presided over by the 
Chairman of PCA VISION, Harold Tillman, CBE.

PCA VISION Students
DESIGN AWARDS

TOWARDS
2030
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PCIAW®

Trusted Members
of 2022

We are delighted to present the new PCIAW® Trusted 
Members joining the fold of our thriving professional 

clothing community in 2022. 

Klopman International
It was 1968 when Klopman introduced the concept of poly-cotton 

workwear fabrics to Europe. Since then, from its headquarters 

in Frosinone, the company has grown to become Europe’s 

leading manufacturer in the production of special blends for the 

protectivewear, corporatewear and workwear markets.

The company has a global strategy for continuous growth, with a 

vast network of sales representatives, agents and distributors across 

Europe and the rest of the world.

95% of Klopman’s annual turnover 

comes from exports. Europe is, 

inevitably, its most important market 

but the company is also seeing 

significant increases in various 

emerging markets.

Stedfast
Stedfast is a world leader in protective barrier technologies 

since its founding in 1930. 

Stedfast has been producing innovative coated and 

laminated technical textiles for over 90 years; serving 

multiple specialized markets which include first responders, 

medical PPE, industrial and military applications, 

including chemical and biological resistant textiles. 

All Stedfast’s products are manufactured with safety in 

mind. Keeping 

people safe is a 

core value of our 

business.

Workwear Solutions 
International 
Workwear Solutions International Ltd is a specialist garment 

and textile consultancy services to the industry, including 

working with end users to support their buying processes and 

technical requirements, as well as with manufacturers and 

managed service providers. Workwear Solutions offers a full 

suite of services covering design and product development, 

technical specifications, testing and certification, sourcing, 

production management, quality control and supply chain 

compliance, innovation and tender services
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PCL Corporatewear
PCL Corporatewear has been providing the full range of 

corporate clothing; uniforms, workwear, and promotional 

leisurewear to all industries for over 28 years worldwide. With 

a substantial range of stock clothing in addition to bespoke 

design and manufacturing in the UK and overseas, PCL 

accommodate both high and low order requirements to 

tight deadlines.

PCL have a strong and impressive client base, including Rolls 

Royce Motor Cars, Harrods, Wembley Stadium, London Fire 

Brigade, Hilton Hotels, Mariot Hotels, Heathrow Airport and 

many more.

Bendi
Bendi is a software technology platform that facilitates the 

collection, collation, and management of sustainability data 

to help businesses understand the environmental impact of 

its operations and supply chain.

The platform makes reporting across companies in the 

supply chain easier, whilst increasing supplier visibility, and 

future-proofing businesses through risk analysis and scenario 

planning. The software helps to enhance professional 

clothing and textiles companies’ understanding of its supply 

chain’s environmental 

impact, highlighting 

priority actions to 

make change.

Wearwell
Established in 1939, Wearwell is one of the UKs most 

experienced manufacturers and suppliers of uniforms and 

protective safety clothing. 

Wearwell controls all aspects of the uniform program 

from initial concept designs, fabric sourcing, technical 

development, sampling, manufacturing, and service 

delivery. Wearwell is ideally positioned to meet and exceed 

expectations in professional clothing with its award-winning 

manufacturing facilities, based in the UK, North Africa 

and the Far East. Its speed 

to market and nearshore 

manufacturing capabilities are 

our USP, offering flexibility, 

agility, and reliability.

Technopoly
Technopoly Ltd is a well-established software house with 28 years 
of expert skills and industry knowledge. They develop systems 
to manage your Stock & Sales, People & Resources and Fleet & 
Workshops. Teviko is their ERP and wholesale supplier system with 
multiple web ordering sites and configurations. Admired for its 
ease of use, flexibility, and ability to manage huge amounts of 
information and the tiniest details.

Integrated with couriers, accounting systems, CRM, e-commerce 
platforms, inventory management and payment merchants. 

With a UK based 
support team 
Technopoly offer 
great aftercare 
service.

iTextiles
iTextiles is the brainchild of a veteran textiles professor who 

needed better tools for her courses. 

The static, traditional textbook approach of teaching textiles 

increasingly seemed outdated. To address this, we assembled 

a team of experienced subject matter experts who guided the 

development of iTextiles to provide that flexible, online, and 

mobile platform for the future of textiles courses. 

We continuously enhance iTextiles based upon the feedback 

we receive from our 

instructors and students. 

We leverage the rapidly 

evolving technologies 

available to enhance the 

learning experience.

Attire
Attire EMEA provides high quality uniforms, workwear, and 

PPE after acquiring the UK operation of Cintas Hospitality UK 

Ltd. Attire provides highly specialised products and services 

to over one million customers that range from independent 

auto repair shops to large hotel chains. 

Attire leads the industry in supplying corporate identity 

uniform programs, providing entrance and logo mats, restroom 

supplies, promotional 

products, first aid, safety, 

fire protection products and 

services, and industrial carpet 

and tile cleaning. 
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Ansell
Ansell is a safety company with a mission to provide 

innovative and effective solutions for safety, wellbeing and 

peace of mind. For over 125 years, Ansell has delivered the 

most advanced protection solutions to millions of people at 

work and at home, keeping them out of harm’s way. 

Ansell continually invests in the research, development, 

manufacture and distribution of cutting-edge products 

and technology, marketed under well-known brands that 

customers trust. 

Operating across its Industrial and Healthcare segments, Ansell 

is a market leader that 

shares protection solutions 

to customers in more than

100 countries.

Hohenstein
Hohenstein Laboratories has specialised in testing, 

certification and research of textile products for over 75 years. 

As an internationally recognised and reliable partner, 

Hohenstein supports companies along the entire supply chain 

in successfully bringing their products to the market – through 

new research insights and the performance of required 

tests and issuing of independent certificates, through to 

product launch and marketing. Hohenstein has around 1,000 

employees working at its headquarters in Bönnigheim as well 

as in laboratories and offices around the world.

Studio 104
Studio 104 provides a dedicated, high-end service supplying 

exclusively designed luxury uniforms to hotels, hospitality, 

retail, business, beauty & leisure spas, airlines, events and 

luxury brands all around the world. 

At the heart of Studio 104 is a group of passionate designers 

and makers trained as expert contemporary purveyors of style, 

highly skilled at translating the magic and culture of place into 

beautiful concepts that capture brand essences.

The Studio 104 team combines an exceptional blend of 

creativity delivered through a commercial lens and built

over decades

of experience 

within the space.

WorksGroup
WorksGroup offers clients a range of services and solutions 

around the design and technical engineering of textiles, uniforms 

and lifestyle clothing. 

Drawing on over 50 years of experience, WorksGroup’s skilled 

designers create bespoke clothing ranges and fashion apparel 

for various industries including culinary, corporate, industrial, 

entertainment, security and medical. With a variety of fabrics 

ranging from durable and hard-wearing, to top-of-the-line custom 

designs, colours, prints and 

weaves for the fashion-

conscious, WorksGroup 

creates bespoke fabric 

designs tailored to individual 

brands and industries.

CEPOVETT Safety / 
Lafont
CEPOVETT SAS is the largest professional clothing company in 

France. The CEPOVETT Safety brand designs and manufactures 

protective workwear and PPE, whilst the Lafont brand produces 

premium workwear clothing for construction, industry, 

tradespeople, chefs, hospitality, and medical sectors. As one 

of the largest bespoke corporatewear design, manufacture 

and services providers in the world managing major contracts 

with Air France, Paris CDG Airport, Citroen, the French and 

Belgian railways and many more. CEPOVETT SAS own their own 

factories in Madagascar, Morocco and Tunisia and focus on CSR 

and sustainability with a circular workwear program.

Pineapple Production 
Pineapple Production AS, a start-up apparel solution 

innovator has successfully woven the first trails for a 

workwear fabric, blended with Polyamide and biosafe 

organic cotton, creating a powerhouse in terms of 

durability and comfort.

Pineapple Production will design for circularity with a 

patented solution, Climatex Dualcycle, that connects 

any kind of yarn with a dissolvable thread. This means 

that you can create 

any type of blended 

textile which is 100% 

recyclable. 
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Mi Hub Limited
Mi Hub is a renowned global workwear solutions company 

comprising the Dimensions, Affinity, Yaffy and Alexandra 

brands. 

Dimensions is the UK market leader in supplying corporate 

clothing solutions through multi-year managed service 

contracts, delivering uniforms to millions of wearers across 

multiple industry sectors both in the UK and internationally. 

Steeped in knowledge and expertise on delivering successful 

clothing solutions for people at work, Mi Hub is able to solve 

workwear challenges through 

leveraging vast experience 

across diverse sectors, both in 

the UK and internationally.

Cooneen Group
Cooneen Group is one of the largest and most diversified 

garment manufacturers in Europe., comprised of 4 individual 

companies bringing innovative design, excellent customer 

service, and strong, stable supply chains in order to meet and 

exceed customer’s expectations. 

Each business unit focuses on delivering outstanding garment 

solutions for clients with very specific garment requirements.

With over 50 years’ experience in the clothing industry, Cooneen 

has cultivated a reputation for design, innovation, customer 

service excellence, and exceptional product quality, with offices in 

England, China, India, Bangladesh, and the United States.

Gresham Blake
Gresham Blake is an award-winning bespoke tailoring business 
and ready to wear clothing brand, creating bespoke, made 
to measure and limited edition luxury clothing, shoes and 
accessories. 

Gresham Blake offers personal design services to corporatewear 
clients, allowing designs to be tailored to suit branding and 
establishment interiors. With stores situated in the heart of 
Shoreditch, London and Brighton’s famous North Laine.

Gresham’s eye-catching creations for high profile clients including 
Ray Winstone, Steve Coogan, 
Jimmy Page, Plan B and 
FatBoy Slim have brought 
him widespread acclaim and 
industry recognition.

Bensons Workwear 
Bensons is an established Irish company with longstanding 

experience in combining design and practicality with both 

elegance and durability. 

Established in 2012, Bensons supplies a range of custom 

clothing, from corporatewear, workwear, sportswear, school 

uniforms, and Personal Protective Equipment like surgical 

gowns suitable for the needs of busy hospitals in Ireland. 

Bensons has grown its export 

market and was one of the first 

Irish textile companies to achieve 

CE-quality certification, a reflection 

of genuine determination and 

entrepreneurship.

Tower Supplies
Tower Supplies has 38 years of trading experience in working in 
partnership with customers and allows the business to fulfil safety 
requirements efficiently with uniforms, workwear, PPE, 
and janitorial solutions. 

Tower operates as a proactive partner equipped with 
operationally sound distribution relationships, plus a core 
product range that is stocked and ready for immediate 
distribution. 

Tower Supplies’ expertise provides truly transformative, sustainable 
solutions for all your PPE, 
workwear, safety, and 
cleaning needs with a 
reputation for delivering 

on-time and in-full.

Keela
Keela is a leader in providing quality outdoor clothing, tactical 

gear and protective wear in a responsible and ethical manner, 

based in Glenrothes, UK. 

With a focus on garments that excel in the most extreme 

environments, Keela supplies a vast range of emergency 

services garments, including the police, military, fire service, 

and mountain rescue teams. 

Since the 1980s, Keela’s Rebuild Repair programme allows 

well-loved clothing 

to be given a 

new lease of life 

through repair and 

reuse.



Hunter Apparel 
Solutions Ltd
Springtown Industrial Estate
Derry-Londonderry
Northern Ireland. BT48 0LY 

W hunterapparelsolutions.com

T: +44 (0)28 7126 2542

Trusted PCIAW® Member

PRODUCTVOICE

VAP Sourcing Ltd
Flat B4, House 29, Road 5, 
Sector 10, Uttara Dhaka 1230

Tel: +88 01613 060324
sourcing@vapsourcingltd.com 
www.vapsourcingltd.com
Trusted PCIAW® Member

Branded Workwear
26 Tallon Road, Hutton, 
Brentwood CM13 1TJ

T: 020 3633 2699 

E: sales@brandedworkwear.store

W: www.brandedworkwear.store

Trusted PCIAW® Member

Have your company contact details 
and logo listed as a regular part of 
PCIAW®VOICE, serving as a product guide 
for buyers. 43mm x 51mm. 

Price per issue: £115. Price per year: £390. 
T: +44 (0)1908 411 415  E: info@pciaw.org
to book your space.

PDC
5 Hampton Hill Business Park
High Street, Hampton Hill
TW12 1NP
Tel:  020 8614 8880
Email: info@pdc-big.co.uk 
Web: www.pdc-big.co.uk
Trusted PCIAW® Member

fibre2fashion
Magnusstrasse 3
8739 Rieden, Switzerland 

T: +41 (0)79 431 87 56
W: www.fibre2fashion.ch
E: contact@fibre2fashion.ch 

Trusted PCIAW® Member

International Brands 
Group
Amsterdamsestraatweg 15, 
1411 AW Naarden,
The Netherlands
T: +31 20 225 9085
W: www.internationalbg.com
Trusted PCIAW® Member

Madeira
12 Hallikeld Close, Barker 
Business Park, Melmerby, Ripon, 
North Yorkshire, HG4 5GZ.
T: 01765 640003
W: www.madeira.co.uk
E: info@madeira.co.uk

Trusted PCIAW® Member

Be seen in PRODUCTVOICE in every issue of the magazine. 

Ilasco Ltd / Keela
52-53 Nasmyth Road, 

Glenrothes, Fife, KY6 2SD

T: 01592 777000

E: sam@keela.co.uk

W: www.keelaoutdoors.com

Trusted PCIAW® Member

Bensons Workwear Ltd
Unit 7 Europa Enterprise Park, 

Midleton, Co. Cork, Ireland

T: 019011664

E: tony@bensonsworkwear.com 

W: www.bensonsworkwear.com

Trusted PCIAW® Member

Mi Hub Limited
3 Long Acre, 
Willow Farm Business Park, 
Castle Donington, DE74 2UG
T: 01332697122 
E: deborahgobey@dimensions.co.uk
W: www.dimensions.co.uk

Trusted PCIAW® Member

Studio 104 Ltd
396 Wilmslow Road, 

Manchester, M20 3BN T: 

02075025015

E: ian@studio-104.com

W: www.studio-104.com

Trusted PCIAW® Member

Cooneen Group
23 Cooneen Road
Fivemiletown, County Tyrone
Northern Ireland BT75 0NE

Tel:  +44 (0) 28 8952 1401
Email: info@cooneen.com 
Web: www.pdc-big.co.uk
Trusted PCIAW® Member

Gresham Blake 
20 Bond Street, Brighton, 
East Sussex, BN1 1RD.

T: +44 (0) 1273 622531
W: www.greshamblake.com
E: info@greshamblake.com

Trusted PCIAW® Member

Tower Supplies 
3 Yarrow Road, Poole

Dorset BH12 4TS.

T: +44 (0) 1202 718000

W: www.wearetower.com

Trusted PCIAW® Member
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Shield 
360NW 
Ltd 
Bristol & Bath 
Science Park

Dirac Crescent
Emersons Green
Bristol, BS16 7FR 

Web: shield360.co.uk
Tel: +44 (0) 1172 441910

Trusted PCIAW® Member

Cobmex 
Brickfield House 
High Road, Thornwood
Epping, Essex CM16 6TH

Tel: +44 (0) 800 852 7286
Email: enquiry@cobmex.com
Web: www.cobmex.com

Trusted PCIAW® Member

DressBest Uniforms & 
Corporatewear
Merkez Mahallesi Kazım Orbay 
Caddesi 55, Istanbul
34381 Turkey
T: +90 (0) 212 295 50 35 
W: www.dressbestuniforms.com
Trusted PCIAW® Member

Incorporatewear Ltd
Edison Road
Hams Hall
National Distribution Park
Coleshill B46 1DA
+44 (0) 1675 432 200
incorporatewear.co.uk
Trusted PCIAW® Member

Project Plan B
6 Seaton Park

Plymouth

PL6 5WR

www.projectplanb.co.uk

Trusted PCIAW® Member

Seahawk Apparel
76 Whitecraigs Road, Whitehill
Ind Estate, Glenrothes,
Scotland KY6 2RX, UK
01383 627 100
www.scottgroupltd.com/direct/
seahawk-apparel/
Trusted PCIAW® Member

MagVision
Frome, London, Somerset,

BA11 4RL, United Kingdom 

+44 7799 412 132 

Nathalie.muller@magvision.tech

Trusted PCIAW® Member

PULSAR®
Unit 2c, Eagle Road, North 
Moon Moat, Redditch, 
Worcestershire, B98 9HF.
T: 0844 669 1860 
W: www.pulsaruk.com
E: stuartjukes@pulsaruk.com
Trusted PCIAW® Member

Odegon Technologies
Station House, Coalport, 
Shropshire, TF8 7JF. 
T: 01952 883470
W: www.odegon.com
E: steve.rawlings@odegon.com

Trusted PCIAW® Member

Raymond Ltd
Jekegram, Pokhran Road no. 
1, Thane (West), Maharashtra, 
India, 400606.
T: 0091 22 22686161
W: www.raymondindia.com
E: pdhawan@raymondindia.com 

Trusted PCIAW® Member

Ansell (U.K.) Limited
Building C,
Willerby Hill Business Park, 
Yorkshire, HU10 6FE, UK
T: 01482 630417
E: paul.bryce@ansell.com
W: www.ansell.com/gb/en

Trusted PCIAW® Member

WorksGroup (Pty) Ltd
2 Arnold Road - Rosebank 

Johannesburg South Africa

T: +27 829076789

E: rafib@worksgroup.co.za 

W: www.worksgroup.co.za

Trusted PCIAW® Member

A. Lafont Limited
28 Melford Court, Warrington, 

Cheshire WA1 4RZ, UK

T: 07789 880573

E: nboston@cepovett.com

W: www.cepovett.com/en

Trusted PCIAW® Member

Bespoke Textiles
10 Upstall Street, London

SE5 9JE, United Kingdom 

T: 020 3302 7080 

E: katie@bespoketextiles.co.uk

W: www.bespoketextiles.co.uk

Trusted PCIAW® Member

Attire
Wellington House, Starley Way 

Solihull West Midlands B37 7HB

+44 (0) 121 781 7237

E: pollockr@cintas.com

W: www.cintas.com

Trusted PCIAW® Member

PCL Corporatewear
1, Williams Court, 

Pitstone Green Business Park, 

Leighton Buzzard LU7 9GJ

+44 (0) 1296 663220

E: info@pclcorporatewear.com.

W: www.uniformsandworkwear.com

Trusted PCIAW® Member

Wearwell (UK) Limited
Gagarin, Lichfield Road, 

Tamworth, B79 7TR

T: +44 (0) 1827 63651 

E: sales@wearwell.co.uk

W: shop.wearwell.co.uk

Trusted PCIAW® Member
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Workwear Solutions 
International Ltd
Bristol & Bath Science Park,
Dirac Crescent, Emersons Green,
Bristol, BS16 7FR
+44 (0) 7551 979891
E: natalie@wsiltd.co.uk
W: www.wsiltd.co.uk
Trusted PCIAW® Member

http://www.dressbestuniforms.com
mailto:katie%40bespoketextiles.co.uk?subject=
http://www.bespoketextiles.co.uk 
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SERVICESVOICE
 

Ecmanage bv
Amperelaan 4, 2289 CD Rijswijk, Netherlands
T:  +31 70 415 7120    E: info@ecmanage.co.uk
W: www.ecmanage.co.uk  

 

3D LOOK
55 East, 3rd Avenue, San Mateo, CA 94401

United States

W: www.3DLOOK.me 

 

Bodidata
Amelia Earhartlaan 17 9051 Ghent Belgium
Sint-Denijs Westrem, Oost-vlaanderen 9051 Belgium
T: +32 9 298 15 89
W: www.bodidata.com

 

BODI.Me
199 Bishopsgate, London EC2M 3TY United Kingdom
T: +44 20 7581 0094
W: www.bodi.me

 

Big Red Digital
15 Lonmay Place, Glasgow City, G33 4ER UK

T: +44(0) 141 771 7242

W: www.big-red-digital.com

 

Sizer Technologies
22 Maskit Street, PO Box 12809, Herzelia Pituach
4673322 Israel
www.sizer.me 

 

ANIVEC APIV
Av. da Boavista, 3523 – 7º, Porto, Portugal
T: (+35) 1226 165 470 
W: www.anivec.com

 

Andersen Walker Ltd
86-90, Paul Street, Hackney, London, EC2A 4NE
United Kingdom
W: www.andersenwalker.com

 

Uplift360
Oxfordshire, GB  
T: 07449 444212   E: sam@uplift360.org
E: jamie@uplift360.org   W: www.uplift360.org

 

Pineapple Production
Kongens Gate 16, 7011 Trondheim Norway
W: www.pineappleproduction.no
T: +46 733 631 325
E:info@pineappleproduction.no

 

Technopoly
The Old Glassworks, Treloggan Ln, Newquay, 
Cornwall, TR7 2FP
W: www.technopoly.uk  E: sales@technopoly.uk
T: +44(0)844 375 4315

Bendi.
London, UK

W: www.bendi.ai

E admin@bendi.wtf

http://www.anivec.com


FABRIC & FIBREVOICE

 

iTextiles
Left wing, 2nd Floor, Bahria Complex -lV, Main Khaliq uz 
Zaman Road, Gizri, Karachi, Pakistan.
W: www.itextiles.com.pk  T: +92-21-35147784-88
E: info@itextiles.com.pk

 

Klopman International
Armando Vona n. 34 03100 Frosinone – Italy.
T: +39 0775 2981
E: sales@klopman.com
W: www.klopman.com

 

INVISTA / CORDURA®
Ermin Street, Brockworth, Gloucester, GL 3 4HP, UK
E: CORDURA@INVISTA.com  
T: +44 (0)1452 633000,  +44 (0)1452 633789.
W: www.INVISTA.com

 

Carrington Textiles Ltd
Market Street, Adlington nr Chorley, Lancashire PR7 4HJ
T: 01257 476 850  
W: www.carrington.co.uk

 

W. L. Gore & Associates
Simpson Parkway, Kirkton Campus, Livingston,
West Lothian EH54 7BH SCOTLAND
W: www.gore.com  T: +44 (0)800 833357

 

Daletec
Daletec AS Fabrikkveien 1, Postboks 53, 5721 Dalekvam, 
Norway Postboks 53, Dalekvam 5721 Norway
W: www.daletec.com  E: info@daletec.com  
T: +47 56 59 41 00

 

DOMO Chemicals
Polytechny sas, 220 AVENUE DES AUREATS, 26000 France. 
T: +33 6 4596 1967  E: Florent.COTTIN@Domo.org
W: www.domochemicals.com

 

Milliken & Company
920 Milliken Rd, Spartanburg, SC 29303. 
T: 001 614.638.0040 
E: info@milliken.com 
W: www.textiles.milliken.com

 

APT Fabrics Ltd
20A Ballygelagh Road, Ardkeen, Down BT22 1JG  UK
T: +44 (0)7854 064324
W: www.aptfabrics.com

 

Meryl Fabrics®
Bromley Road Industrial Park, Bromley Road, Congleton, 
Cheshire, CW12 1PT. 
T: 01260 548615  E: kevin@merylfabrics.com   
W: www.merylfabrics.com
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mailto:kevin%40merylfabrics.com?subject=
http://www.merylfabrics.com


www.merylfabrics.com

info@merylfabrics.com

+44 (0)1260 548610 

/merylfabrics

/merylfabrics

/company/meryl-fabrics

Ice to meet you at the 
PCIAW® Summit & Awards.

As a company, Meryl Fabrics® is grateful to the professional clothing 

association, because in 2021, they gave us the platform to speak 

at the PCIAW® Summit, which accelerated the company’s progress 

within the industry significantly. 

The brand awareness improved, and the industry contacts gained 

were exceptional. Meryl Fabrics® went full steam ahead and became 

the headline sponsor of the PCIAW® Summit & Awards 2022.


