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Membership Packages
Our membership packages offer the best advertising and editorial 

opportunities, with exclusive discounts on PCIAW® events and 
showcasing packages. PCIAW® members also have exclusive access 
to a vast directory of suppliers, buyers, manufacturers, and service 

providers across the world.

Platinum Membership £10,950
3 x Company Advertorial (no word count)

3 x Advertorial Features (600-word count) 

Website Homepage Advert (12 months)

24 x Digital Adverts on Industry News Posts 

Newsletter Banner (4 weeks)

Unlimited Press Releases

Gold Membership £7,950

2 x Company Advertorial (no word count)

2 x Advertorial Features (600-word count) 

Website Homepage Advert (6 months)

18 x Digital Adverts on Industry News Posts

Newsletter Banner (2 weeks)

Unlimited Press Releases

Silver Membership* £4,950

1 x Company Advertorial (no word count)

2 x Advertorial Features (600-word count)

12 x Digital Adverts on Industry News Posts

Unlimited Press Releases

*Only eligible for businesses with a turnover up to £10m

Bronze Membership* £2,950
1 x Company Advertorial (no word count)

1 x Advertorial Feature

8 x Digital Adverts on Industry News Posts

Unlimited Press Releases

*Only eligible for businesses with a turnover up to £6m

Medium Membership* £1,950
1 x Company Advertorial (600-word count)

1 x Advertorial Feature 

6 x Digital Adverts on Industry News Posts

Unlimited Press Releases

*Only eligible for businesses with a turnover up to £2m

Small Membership* £1,350
1 x Company Advertorial (one-off on joining, 
600-word count)

1 x Advertorial Feature 

4 x Digital Adverts on Industry News Posts

Unlimited Press Releases

*Only eligible for businesses with a turnover up to £999,999

Micro Membership* £750

1 x Company Advertorial (one-off on joining, 
400-word count)

1 x Advertorial Feature

Unlimited Press Releases

*Only eligible for businesses with a turnover up to £499,999

(Prices above reflect the 2023 membership packages).

Members also have the opportunity to promote 
their ventures in PCIAW® VOICE Summit & 
Awards Event Guide, with priority access to 
buying front covers, adverts, and website 
banners, in addition to an all-inclusive package.

The Professional
Clothing Industry
Association Worldwide

PCIAW® is the member-driven 
organisation dedicated exclusively to 
the global corporatewear, workwear, 
and personal protective equipment 
(PPE) sectors, across the entire 
supply chain from fibre to buyer.

PCIAW® offers a unique, 
international platform, which 
connects a multitude of stakeholders 
from diverse markets, including 
healthcare, emergency services, 
military, construction, aviation, 
banking, hospitality and more.

Putting buyers in touch with suppliers

  A truly 
international network 
reaching over 
99 countries’’Background

Objectives
Increasing brand awareness 

and launching new product 

ranges into markets

Expanding industry 

contacts through targeted 

networking opportunities

Facilitating collaboration to 

accelerate innovation and 

business growth

Educating on sustainable 

action plans to assist with 

your journey to net zero

Celebrating success with 

the globally esteemed 

Summit, Exhibition and 

Awards 

‘‘
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PCIAW® advocates for a circular textile 
economy for professional clothing

However, no matter how long a garment lasts, it 
needs and end-of-life plan, which is where our textile 
recycling members come into action.
 
PCIAW® published the first-of-its-kind report, Circular 
Textiles for a Sustainable Future, which promoted 
collaboration across the supply chain with education 
at the centre. The key takeaway from the report was 
that for product developers to design a garment, they 
must first understand how it will be disposed of.
 
The sustainability report covered every aspect from 
fibre and fabric to garment design, plus current and 
emerging recycling technologies. The PCIAW® is 
currently researching for the follow-up report, looking 
at Circular PPE from Head to Toe.

Image: Circular Textiles for a Sustainable Future.
Download from: https://pciaw.org/the-circular-textiles-for-
a-sustainable-future/

Photo credit: ©Von Wong. All rights reserved.

If you have a solution which you want to include, please 
contact the PCIAW® team, details on the following page.

The PCIAW® has been promoting the innovations 
in sustainable materials, including biodegradable 
synthetic fibres and recyclable fabrics for years, 
taking a leadership role in advocating it as an essential 
solution to work towards.
 
Our members are at the forefront of this journey 
and PCIAW® is proud to educate the supply chains 
on new solutions brought to market and highlight 
the infrastructure that is available. As a trade body, 
PCIAW® is always looking for innovative companies 
dedicated to reducing the environmental impact of 
uniforms, workwear and PPE.
 
The circular economy is all about extending the useful 
lifecycle of resources by designing for durability and 
longevity, which can be further increased by use of 
textile services such as care and maintenance or by 
adopting a rental model for professional clothing.

Get in touch:
Content Writer:
Jamie Stokes
T: +44 (0) 1908 411 415
E: jamie@pciaw.org

Graphic Designer:
Oscar Edwards
T: +44 (0) 1908 411 415 
E: oscar@pciaw.com 

Published by:
PCIAW® Ltd.
South House 3A, Suite 4, 
Bond Estate, Bond Avenue, 
Milton Keynes MK1 1SW.

Become a PCIAW® Trusted 
Member today. Contact us:

E: info@pciaw.org

Sustainability Partners
 
PCIAW® has spent the last two years creating partnerships with other organisations to develop the 
understanding and application of sustainability in professional clothing.
 
It is a multi-faceted subject across the supply chain, looking at the carbon reduction impact of nearshoring 
manufacturing, the production methods of manufacturing textiles and the chemicals used, plus durability and 
recyclability of garments.
 
The PCIAW® has worked with Textiles 2030, Business in the Community, the National Fire Chief Council and the 
UK Ministry of Defence on to consult on solutions and best practices that can be employed in different sectors.

National Fire Chief Council
 
PCIAW® has begun working with the National Fire Chief Council to understand how to reduce its 
environmental impact of its protective fire suits by looking at how to reduce consumption, extend 
the life of the products and explore if require setting process is purchasing garments that are more 
complex than is needed in certain areas.

UK Ministry of Defence
 
In collaboration with Uplift360, PCIAW® is working to bring industry together to explore how 
circular economics can benefit the defence sector. Understanding that continued use of virgin 
petrochemicals isn’t the answer for the future of military uniforms and PPE, PCIAW® is helping to 
guide the requirement setting to use lifecycle costing to differentiate between low unit prices and 
higher cost products that last longer. The project is also seeing how end-of-life textiles are currently 
treated to find options for reuse or recycling going forwards.

Business in the Commmunity
 
Working in partnership with Business in the Community, PCIAW® brought together industry 
stakeholders with for uniforms and workwear to understand how sustainable procurement principles 
can be adopted to set requirements more effectively in the tender process. The seven principles 
included tender design and evaluation: lifecycle costing, balanced scoring assessments and circular 
business models – to be assessed by maximising utility, circular material selection, best practice 
end-of-life treatment and sustainability certifications.

Textiles 2030
 
PCIAW® sits on the Advisory Board of Textiles 2030 to share insights, identify priorities and guide the 
direction of carbon reduction and circular economics in the textile and clothing sectors. PCIAW®’s 
role on the Advisory Board is to represent the professional clothing markets and recognise the 
challenges and opportunities that comes with workwear’s B2B nature, considering the functions 
of the garments and the additional challenge the market faces in balancing sustainability and 
protection of the end-users.
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Electric arc PPE
How does arc flash protection work?

When is electric arc protection required?

What are the latest innovations in arc flash fabrics?

The latest garment technologies in arc flash PPE

How will the rise in green energy affect arc protection 
demand

Medical PPE

Medical PPE and their uses

What is the environmental impact of medical PPE?

Disposable vs reusable PPE

How secure is the future supply of medical PPE?

How safe is reusable PPE in healthcare settings?

Antiviral fabrics protect medical staff for longer

Uniforms

The customer-impact of high quality uniforms

Uniforms enhance the face of a brand 

Functionality at the front and centre of uniform 
designs

How can uniform designers leverage the brand’s story?

What fabrics are best suited for a uniform design?

Stretch fabrics in professional clothing

What are the benefits of stretch fabrics?

Are stretch fabrics in uniforms worth it?

Who makes the best stretch fabrics for workwear?

Do stretch fabrics last longer? 

FR clothing

What is the difference between retardant and 
resistant?

Are inherent FR fibres better than chemical finishes?

What are FR fabrics made from?

When is FR protection required?

PCIAW®VOICE
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Hi-Vis clothing

Making hi-vis clothing that’s comfortable to wear

Are all hi-vis garments made equal?

How long does hi-vis reflectivity last in PPE?

How is hi-vis used differently in different roles?

Workwear trousers

Designing work trousers that last 

How functional work trousers make employees more 
productive

What to look out for in sourcing the right work trousers

Footwear 

New safety footwear technologies are improving 
breathability and comfort

Safety footwear ranges inspired by the streetwear 
market 

The growing demand for vegan safety boots

Material improvements in footwear design

Sustainability

Where to source workwear made from recycled fibres

The innovators making professional clothing circular 

How the professional clothing supply chain is moving 
towards net zero

What are the best sustainable fabrics for uniforms and 
workwear?

Military PPE and textiles

What are the latest innovations in military textiles?

Invisibility: camouflage fabrics and infrared disruption

Body armour and stab vests - how are they made?

How military PPE varies based on operational 
environments

Advertorial Features
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Onshoring and nearshoring manufacturing 

Is supply chain disruption accelerating nearshoring of 
textile manufacturing?

Onshoring manufacturing can help deliver on 
inclusivity uniform requirements

Onshoring PPE manufacturing can give security to 
PPE supply

The environmental benefits of nearshore supply chains

Textile recycling and feedstock
Where are uniforms and workwear going at end-of-
life?

How can the professional clothing industry improve its 
recycled feedstock supply?

What are the obstacles to a circular textiles economy?

What types of professional clothing can currently be 
recycled?

What will textile recycling technologies be capable of 
by 2030?

Energy costs
Uniform buyers shouldn’t underestimate the impact of 
the energy crisis on suppliers

Tendering 

How the current method of tendering for workwear is 
limiting innovation 

How accurate are forecasted timeframes in the tender 
process?

It is important to bring employees into uniform tender 
process

Why the lowest cost garment isn’t always cheaper in 
the long run for uniform contracts

PPE procurement strategies 

Rethinking of PPE as a commodity: it’s a life-saving 
tool

How resilient are PPE supply chains?

Drive innovation in PPE by analysing points of failure 
on the job

How are businesses ensuring PPE conformity after the 
point of sale?

Governments should protect local PPE production with 
public contracts 

Editorial Features

8

Inclusivity 
Why inclusivity matters in a company’s uniform policy
 
How uniform quality and design affect women going 
through menopause

Gender neutrality: adapting uniform policy for all 
workers

Forward planning can improve accessibility in uniform 
procurement

Design tactics can improve employee accessibility in 
professional clothing

Can uniforms play a part in employee recruitment and 
retention?

Traceability

Why are workwear buyers demanding traceability in 
professional clothing?

How traceable are professional clothing supply chains?

How can workwear manufacturers trace the supply 
chain?

Sustainability 

Sustainability in professional clothing is an essential 
cost

Designing for durability and longer garment lifespans – 
with respect to fit and emotional durability

Extended Producer Responsibility: what does it mean 
for the textile supply chain?

Who is responsible for end-of-life uniforms?

Changing mindsets with lifecycle cost analysis: unit 
price vs total contract cost

Ecodesign regulations will force change within the 
textile industry

The necessity for profit within sustainability

Raw material supply

How will climate change affect cotton production in 
the future?

Will recycled polyester be harder to source when the 
EU Green Deal becomes law?

PCIAW®VOICE



2023 Digital Advertising Rates

A4 front cover
£4,000

V: 210mm wide
    x297mm high
    + 3mm bleed

A4 back cover 
£2,900
V: 210mm wide
    x297mm high
    + 3mm bleed

Inside front cover 
£2,800
V: 210mm wide

     x297mm high
     + 3mm bleed

Inside back cover 
£2,500
V: 210mm wide
    x297mm high
    + 3mm bleed

Double page spread ad
£3,800 

V: 420mm wide
    x297mm high
    + 3mm bleed

A4 full page ad
£1,995
V: 210mm wide 
    x 297mm high  
    + 3mm bleed

A4 half page ad
£1,395
Vertical or Horizontal 
ad.

V: 105mm wide  
    x 297mm high 
    + 3mm bleed

H: 210mm wide  
    x 148mm high 
    + 3mm bleed

A4 quarter page 
£750
Vertical or Horizontal 

V: 53mm wide  
    x 297mm high

+ 3mm bleed

H: 210mm wide   
    x 74mm high
    + 3mm bleed

Going to
A+A Trade Fair
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www.hunterapparelsolutions.com

The best kept secret in 
professional clothing 

Issue 10

February-April 2022

THE MAGAZINE OF THE PROFESSIONAL CLOTHING INDUSTRY ASSOCIATION WORLDWIDE

.

A portfolio of complementary 
brands with high added value

 unif Also in this issue:

Military grade textiles | Aviation uniforms from ground to sky | Digital transformation of professional clothing 
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pril 2022

Announcing 
the events 
of the year
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FACE ANY SITUATION
WITH EXPERT SUPPORT

AND SAFETY

Rely on the support of your best ally, ProWeave.
Strong, durable, breathable, waterproof, lightweight.
Everything you need to work safely and comfortably.
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in the tendering process to companies capable of proving their 

sustainable credentials, as the drive towards carbon reduction 

becomes the central focus of businesses worldwide. The Hunter 

position is that the company’s investments are real, tangible, and 

auditable - and as such clients who are sincere about carbon 

reduction will increasingly seek 

out companies like Hunter as 

sustainability becomes a must have 

from their contractors.

Timothy Matthew, Uniform 
Account Manager, Avanti West 
Coast said: 

“Hunter gets that diversity 
matters at Avanti West Coast 
and they provide a range of 
UK-made products for us to 
complement the core uniform 
collection. It matters to our people that size, ethnicity, 
cultural differences, allergies/medical cases, religion/
religious modesty, lifestyle choices and gender diversity 
are considerately accommodated in our new uniform 
collection and that we achieve greater staff cohesion and 
engagement results. 

Hunter works with energy, genuine empathy, and passion 
to match Avanti West Coast’s drive for better standards, 
comfort, functionality, and wearability, fulfilling its purpose 
and serving the front line in the pandemic.”

Hunter was busier than ever throughout 2020, and the team 

focused on getting the job done by 100% of the workforce 

being in work, with no staff furloughed or made redundant - 

even when all of Hunter’s regular workwear and corporatewear 

work disappeared overnight. Team Hunter focused on their 

purpose which became more 

tangible than ever in 2020. 

Hunter’s reputation saw it 

selected to be a key contractor 

of COVID PPE for core parts of 

the public sector and Hunter 

excelled at this task despite 

the challenges of global 

supply chain disruption, and 

unprecedented PPE demand. 

This approach saw staffing 

grow at Hunter by 38% despite 

the testing 2020 market place.  

Simon Hunter Esq, M.B.E, 
C.E.O. Hunter Apparel 
Solutions said:  

“Staff really appreciated that 
the company did not choose 

to furlough staff, that we went out of our way to keep them 
safe at work. The company was rewarded by unbelievable 
discretionary staff effort which led us to exceptional 
performance throughout 2020. This really bolstered an 
already strong positive culture which is the company’s 
greatest treasure. Our leadership team and other key staff 
really delivered for our clients. 

Having focused on building the right culture since i became 
CEO, I now mainly focus on making sure we have the right 
jockey on the right horse riding in the right race, keep those 

www.hunterapparelsolutions.com

+44 (0)28 7126 2542 

sales@hunterapparelsolutions.com

/hunterapparelsolutions

/hunterapparel

/hunter-apparel-solutions

people well supported and resourced and then get out of 
their way so they can become the best version of themselves 
inside Hunter. 

I am setting out for Hunter to be the employer of choice in 
this sector, and I think this is the environment in which high 
performance staff want to work. Increasingly I feel we are 
getting closer to this goal as I find class A players seeking us 
out, sending us CV’s proactively. It’s a really exciting phase 
being the 3rd leader of Hunter, focusing on making sure 
the decision making is long term in orientation and that the 
organisation is as strong as possible for the future.” 

Award Winning Profile 
2021 started with an award-winning bang for Hunter when they 

won the UK’s top award for safety at the British Safety Industry 

Federation awards ceremony wining the best Safety Solution 

Award. This was a huge honour for Hunter competing against 

some of the UK’s finest and largest companies from across all 

sectors. The award application focused on Hunter’s cutting-

edge work on improving the long-term health outcomes for fire 

fighters centred around product innovation 

blended with hi-tec care and maintenance 

services. Hunter was proud to promote 

that new award at the Emergency Services 

Show held at the N.E.C. September 2021.

Vivid Vision: a five-year plan for 
progress 
For Hunter, 2021 hasn’t been a year of repair, but of a year of 

building on a strengthened platform based on the investments 

already made in 2020. Team Hunter began the deployment 

of their 2021-2025 Vivid Vision, which has truly inspired the 

wider team. Hunter’s technology-driven plan commenced with 

major IT investments, which are set to be game changing for 

clients. Having launched the use of AI sizing two years prior, in 

2021 Hunter drove further investment in these technologies, 

which have become the core method 

of sizing for the business. Hunter has 

already utilised AI sizing for several 

parts of First Group, and extensively 

for fire service contracts in the UK 

and EU.

Hunter has layered a Vivid Vision 

on top of its purpose and values to 

create a strong sense of direction 

for the company with innovation in 

product and technology central to 

everything they do. This will drive scaling through Hunter over 

the 5-year period of the plan. Hunter will grow organically and 

through acquisition over the course of this plan

Setting out to be the technology 
leader in the professional clothing 
industry 
Hunter is driving forward to cement its reputation as a 

technological leader in the professional clothing industry. The 

business is expected to deploy never-before imagined products 

and services, which effectively create entirely new ways of 

working, to service clients’ needs better. “Hunter is relentlessly 

seeking”, as Simon succinctly put it...

“To be the go-to provider of better.”
Hunter’s major investment in UK R&D will be key to achieving 

the expected results, allowing for much faster and more agile 

design to development. For the short to medium term, the 

professional clothing industry will witness and be driven by 

significant company failures, market consolidation, mergers, 

and acquisitions. Hunter believes that this disruption in the 

marketplace creates great opportunity for the strongest, 

most financially robust performers to gain market share, 

and Team Hunter are determined to be a major part of that 

upside opportunity. 

Within the next five years, Hunter is expecting that the 

argument for carbon reduction will prevail with an industry 

more capable of delivering sustainably. Product durability 

and longevity will be much more highly sought after as 

markets transition away from the race to the bottom on 

price, which has featured too strongly in the last decade. 

The future is all about providing the best tech solutions 

for a market where better quality, longer lasting and more 

sustainable products replace throw-away quality items. 

“Staff really appreciated that 
the company did not choose to 
furlough staff, that we went out 
of our way to keep them safe at 
work. The company was rewarded 
by unbelievable discretionary 
staff effort which led us to 
exceptional performance 
throughout 2020. ”

Simon Hunter Esq, M.B.E, C.E.O.

STONE BURGUNDYFRENCH NAVYDARK OLIVEBLACK NATURALWHITE AQUA

209M
Pure Organic High Collar Hooded Sweat 

SIZES XS-3XL

208M
Pure Organic Reversible Sweat 
SIZES XS-3XL

NEW

NEW

Made with 100% 
Organically Grown Cotton

Certified by Ecocert Greenlife 

210865

russelleurope.com/pure-organic
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AplusA.de/safety

International Trade Shows Link Ltd.
(UK Representative of Messe Düsseldorf)

Exhibition House _ 12 Hockley Court _ Hockley Heath _ Solihull
West Midlands _ B94 6NW

Tel: +44(0)1564 781871 _ DDI: +44(0)1564 781869
E-mail: chloe@itsluk.com _ Website: www.itsluk.com
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5 - 8 NOVEMBER 2019
DÜSSELDORF, GERMANY

Effi cient equipment for protection, digital 
innovations, individual solutions, functional and 
fashionable clothing – as the world’s No. 1 show, 
A+A offers you an impressive range of the latest 
products and ideas. Come and see for yourself 
the best in functionality and comfort. Appropriate 
protection means an individual solution – 
because PEOPLE MATTER.

Protection has 
to be taken
personally.

2019-04-19 A+A 2019_Großbritannien_PSA_105 x 297 + 5mm_Professional Clothing Director-e_4c_7401_2.indd   1 18.04.19   15:59

PCIAW® at A+A
The international trade fair in Düsseldorf is one 
of the biggest events of the year.

Between November 5th – November 8th, more 
than 65,000 visitors will frequent more than 
1,800 exhibitors stands.

Come and talk to us. We’ll be giving out copies 
of PCIAW®VOICE magazine so come and get 
a copy and see how it, and we, can help your 
business.

For more information contact leah@pciaw.org, 
alynne@pciaw.org or shaun@pciaw.org 

Or call +44 (0) 1908 411 415

In partnership with Milliken® & Company

PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org   17
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gerbertechnology.com

Industry News

COP26 uniforms unveiled in 
Glasgow

A major global player in the fashion, automotive, and furniture 
markets, Lectra designs and produces industrial intelligence 
solutions – software, hardware, data and services – for brands, 
manufacturers and retailers.

Read more at www.pciaw.org

PDC sponsors global PCIAW® 
Summit, Networking & Awards 
with sustainable name badges

Pantone Colour of the Year echoes CORDURA® positivity and 
fortitude

For 2021 Pantone have chosen Ultimate Grey, combined with Illuminating Yellow, to 

express a message of positivity supported by fortitude, aligning with CORDURA® Brand’s 

own colour palette and approach

Read more at www.pciaw.org

As a world-leading, international manufacturer of professional 
identification, PDC has enjoyed a long-established 
partnership working with the Professional Clothing Industry 
Association Worldwide (PCIAW®) as a Trusted Member, and is 
delighted to once again sponsor the event.

Read more at www.pciaw.org

Supply chain boost at Carrington Textiles to meet changing 
customer demand across Europe
After 18 months of global supply chain disruption, workwear fabric manufacturer 
Carrington Textiles, revealed the company’s challenges during this period and the 
growth its supply chain team has been through to be able to maintain the company’s 
high levels of service.
Read more at www.pciaw.org

020 8614 8880 
www.pdc-big.co.uk/info/eco-friendly

NAME BADGES    |    LANYARDS    |    ID ACCESSORIES    |    WRISTBANDS

GO 
GREENER 
Finish your outfit with our ID accessories

H = Horizontal ad; V = Vertical ad. Mechanical data requirements on request.

Company profile, £1000

A dedicated advertorial to promote your business. 
Companies can include images, videos, logos and social 
media links.

Advertorial Feature, £500

Contribute to a multi-company feature to promote your 
products or services within a sector-specific topic.

PCIAW®VOICE
PCIAW®VOICE is going digital to provide responsive 
promotion to the professional clothing industry, reaching 
a wider international audience across a diverse set of 
industries.

Digital Advert on News Posts, £250

Promote your products and services with a digital advert 
which will be published on industry news.

Digital Newsletter Banner, £500, 1 
month

Promote your products and services with a digital advert 
which will be published on weekly newsletter.

900 x 145px, 72ppi, RGB

1920 x 1080px, 72ppi, RGBHomepage Digital Advert
£500 for 6 month feature on PCIAW® homepage site

£900 for 12 month feature on PCIAW® homepage site

1600 x 900px, 72ppi, RGB

PCIAW®VOICE   Summit & Awards   Buyers’ Guide    Uniform Buyers’ Network    www.pciaw.org   11

Shaking up the footwear market

International Brands Group (IBG) 
are global leaders in the design, 
development, sourcing, and sales of 

branded uniform, safety, healthcare, 
outdoor and sports footwear.

With over 40 years of experience and a portfolio 
of established global footwear brands, including 
HI-TEC®, MAGNUM® and 
INTERCEPTOR®, IBG work with 
distributors and retailers within 
the sports, outdoor, uniform 
and safety industry, with 
leading quality distribution 
worldwide.

The inception of IBG
IBG was established in 2018 by 
Ed van Wezel, after the sale of 
the family businesses HI-TEC® and MAGNUM® where Ed 
was CEO for six years leading up to the sale. Ed spent 
most of his life in the shoe business, working in every 
facet of the company – from the warehouse floor in the 
UK to selling across the international subsidiaries, global 
product design and development to sourcing in Asia.

Through the COVID pandemic, the business has had time 
to regroup and set its sights firmly on the future, launching 
its own progressive uniform, safety, and healthcare brands. 

Pushing the boundaries of 
expert footwear

IBG believes the consumer deserves better, 
focusing on creating brands that are pushing 
boundaries, with a holistic approach to 
design, development, and community, ensuring 

engagement with the end-users.

There is an understanding that it is not just physical 

strength that consumers require, 

but mental agility and resilience. By 

partnering up with Mental Health 

charities, IBG are on a mission to 

ensure that these communities have 

the ongoing support they need.

Looking at the wider picture 
and industry practices, IBG also 
understands the broader need for 
change in the footwear industry. As 

a proactive step towards more sustainable practices, the 
company is partnering up to establish a strong footwear 
recycling program across the groups own brands. 

IBG wants to make it easier for customers to recycle their 
old footwear and will therefore offer to recycle for them. 
Working with Fast Feet Grinded, based in the Netherlands, 
customers’ old footwear will be turned into foam and 
rubbers that can be reused in safety flooring, preventing 
injury in hospitals, schools, and care homes.

TOTECTORS®
IBG are proud to relaunch 

the iconic Totectors® 

brand, revamped for a 

new consumer. This safety 

product is designed for 

today’s trades, allowing the 

consumer to refine their look. 

Gone are the heavy, bulky, 

old-school styles, replaced 

with sleek, lightweight shoes 

that you’ll be happy to keep 

on your feet at the end of 

the working day.

ezeez®
Throughout COVID, it 

became apparent how much 

healthcare professionals are 

the unsung heroes of today. 

With ezeez®, IBG wants to 

make their days that little bit 

easier. With the 4 phases of 

walking built into the design 

to ensure all-day comfort 

and support, these easy-on, 

easy-off shoes make those 

12-hour shifts feel a little 

lighter.

4SYS®
This is high-end uniform 

footwear, engineered 

specifically for the different 

uniform forces. With over 

40 years of experience 

managing and designing 

products for global military 

and uniform personnel, the 

IBG team are experts in this 

sector. The 4SYS® brand 

will be focused primarily 

on contracts and B2B, with 

direct-to-consumer to follow.

Challenging the status quo
Through ongoing innovation, design, development and brand 

management, IBG seeks to continually take their brands to the 

next level. 

The portfolio of brands delivers fit-for-purpose products with 

top performance qualities and value, building equity with 

customers and consumers.

At IBG, the mission is to create uniform, safety and healthcare 

brands consumers want to wear, not just products they have to 

use.

New office and sales team
To bolster the launch of these new brands in the UK, IBG is 

excited to be opening a new sales office and showroom in 

Northampton, the home of British shoemaking. 

This centrally located base ensures proximity to key customers 

and allows for a proactive strategy in this key market.

To head up sales in the UK, Rhys Elavia will be joining the team. 

Rhys has spent his career in the footwear, clothing and PPE 

markets, working for brands such as Hi-Tec UK, Delta Plus UK 

and Orbit Manufacturing.

IBG is excited to have Rhys on the team to relaunch Totectors®. 

The brand has been in his family for generations as his 

grandfather worked in the factory whilst his father rose to the 

position of Sales Director. 

They have also taken on a new Sales Manager for Benelux and 

Germany, putting the business in a prime position to roll-out 

the brands. Gabriel Duifs has worked in the footwear business 

for 20 years. He is no stranger to the uniform and PPE industry, 

having spent 16 years with MAGNUM®, followed by HAIX and 

Valgro.

IBG are relaunching the 
iconic TOTECTORS® safety 
footwear brand, launching 
4SYS®, a new uniform 
footwear brand, and ezeez®, 
for healthcare professionals.  

www.internationalbg.com

business@internationalbg.com

+31- (0)20-2259-080

/company/international-brands-group

@internationalbrandsgroup

Proud sponsor of PCIAW® 
Summit & Awards 

“ IBG is excited to be a sponsor of the 
PCIAW® Summit and Awards. It is an honour 
to be a part of such a prestigious event and 
a great opportunity to meet with like-minded 
businesses and individuals to build a brighter, 
post-pandemic future in the industry.”
Ed van Wezel, CEO, International Brands Group
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Corporatewear: a dynamic 
evolution in design

Gresham Blake has crafted a successful 
career as a design-led tailoring 
business, infamous for their signature 

combination of high quality garments with a 
quirky twist. 

Launching the Gresham Blake brand at the height of ‘cool 

Britannia’ in the year 2000, the designer progressed to open 

high-end stores located in the heart of Shoreditch, London and 

Brighton’s famous North Laine. 

Pushing the boundaries of design
Pushing the boundaries of design in bespoke, made-to-measure 

and limited edition luxury clothing, Gresham Blake attracted 

high-profile clients such as Ray Winstone, Steve Coogan, Jimmy 

Page, and more, helping to forge an ever growing customer 

base, crafting garments which are personalised to the client’s 

requirements.

Functional uniform ranges with 
inventive and original style
The success of the Gresham Blake brand led the business to 
enter the corporatewear market, designing functional uniform 
collections with an inventive and original style. 

Gresham has designed and produced uniforms for some of the 
most prestigious establishments, such as The Savoy, The Grand 
Brighton, the Soho House Group, Pennyhill Park and Hard Rock 
Hotel London.

Capable of delivering world-class garments across the spectrum, 

the business can create traditional three-piece suits, as well 

as casual polos, shirts and t-shirts, with the added ability to 

merchandise for their customers. 

Empowering brand 
identity
For customer-facing businesses, the precise choice and 

careful selection of uniforms empower a brand’s identity and 

enriches the workforce’s aesthetic. The conceptual purpose 

of designing a uniform is to forge an idea in the mind of 

consumers for what the company stands for and represents. 

Perfecting corporatewear helps to convey a level of 

sophistication which inspires confidence, not just for the 

brand and business, but for the teams of people wearing the 

uniforms too.

Enhancing abstract cognitive 
processing 
It’s not a myth that dressing employees in sleek and 

fashionable uniforms can help improve productivity and thus, 

profitability. A 2015 study in the Social Psychological and 

Personality Science concluded that aesthetic corporatewear 

could enhance an employee’s abstract cognitive processing 

- the mental function involved in gaining knowledge and 

comprehension for thinking, knowing, remembering, judging 

and problem-solving by influencing a person with a feeling or 

perception of power.

The innovators in the corporatewear 
sector
In this feature, PCIAW® reports on four inventive businesses 

invigorating the corporatewear market with unparalleled 

innovation in style and design. 

Gresham Blake, DressBest Uniforms & Corporate Wear, 

Raymond and Incorporatewear are leading the way in the 

global corporatewear market, as they push the limits of 

original design, invigorate their portfolios with sustainable 

solutions, and transform their service offering through 

digitalisation to improve sizing accuracy and streamline 

distribution in an ever changing world.

Shaking-up the corporatewear 
market with Gresham Blake

Corporate uniforms once were strictly formal and entrenched with grey scale 

conformity. Now, suppliers across the world have evolved with a diverse collection of 

colours, patterns and styles, inspired by fashion and motivated by the ongoing trend 

towards the modernisation and casualisation of clothing and uniforms.

Where once there was simply a straight cut, now there is an array of modern fits 

to cater for different tastes and cultures with a multitude of new, innovative fabric 

technologies to enhance comfort, durability, and functionality to 

create happier, more inspired and productive teams.

L-R: Slaves guitarist Laurie Vincent; Gresham Blake; singer-songwriter Rag ’n’ Bone Man. Photographer credit: Kenny McCracken
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PCIAW®  Audience Breakdown
PCIAW® Audience By

Country
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United Kingdom
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Belgium

Egypt
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Bolivia

Germany 
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Angola

Senegal

Mexico

Indonesia
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Romania
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Pakistan

China
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Congo

Canada
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United States
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Other

Russian Federation
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Belarus
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Hong Kong
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Qatar
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Tunisia
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Saudi Arabia

New Zealand
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Brazil
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Vietnam
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PCIAW® connects the global supply chain from fibre to 

garment – to end-user and through to the recycling partner. 

The data shows significant engagement in the UK, but also in 

key textile manufacturing destinations including Bangladesh, 

Pakistan and India. PCIAW® is a European organisation and 

the data shows that with Portugal, France, Germany, Italy, 

Netherlands, Spain, Switzerland and Sweden creating a large 

part of the network. Not surprisingly, the United States is the 

5th largest country in terms of the audience breakdown, as we 

support their efforts to enter the European market. 
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PCIAW® Audience by
Company Size

PCIAW® works across the professional clothing supply chains with companies of all sizes. Interacting with 

companies around the world, data shows that a relatively even distribution across the PCIAW® network of SMEs 

and large multi-national corporations. In the graph below, the job function of the audiences are largely business 

development and sales professionals, along with operations personnel, as PCIAW® works in partnership to support 

our members achieve their growth objectives. 
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Real Estate

Healthcare Services
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PCIAW®  Audience Breakdown
PCIAW® Audience By

Industry
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Accounting
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PCIAW® has significant reach into diverse industries. Textiles 

and apparel naturally top the tables, with international trade 

and development highly involved. With uniforms, workwear 

and PPE being important elements in all walks of life, many 

industries engage with the PCIAW® network, including 

industrial engineering, construction, public safety, chemicals, 

hospitality, plus oil and energy all being frequent audiences of 

the professional clothing association. 

The
PCIAW® 
Summit

14 15

The
PCIAW® 
Summit

The
PCIAW® 
Awards

The
PCIAW® 

Exhibition



 

 X

PCIAW® Summit, Exhibition & 
Awards in Portugal for 2023

Professional Clothing Industry Association Worldwide (PCIAW®) is preparing 
to host the PCIAW® Summit & Awards in Portugal for the very first time on 7-9 
November 2023, located at the iconic and award-winning venue – Alfandega 
Congress Centre, Porto – on the bank of the Duoro River.

The PCIAW® Summit & Awards is dedicated to the uniform, workwear and personal 
protective equipment (PPE) markets, offering a platform for networking and 
collaboration in a sector that is highly technical and design-led – manufacturing 
products that protects people working in hazardous environments, whilst 
enhancing a brand’s identity.

 

Hosting the PCIAW® Summit & 
Awards in Portugal

The decision to host the 2023 event 
outside of the UK was made by 
PCIAW®’s Board of Directors to develop 
the international scope of the trade 
body, which has a membership base 
spanning four continents: Europe, 
North America, Asia and Africa.

PCIAW® chose Portugal as the 
destination for the PCIAW® Summit & 
Awards to act as a bridge in the global 
textiles supply chain and because the 
country’s mission to become one of the 
most sustainable and digitalised textile 
ecosystems in the world resonates 
with the objectives of the association 
– to create a circular economy for 
professional clothing.  

It is the ambition of the PCIAW® to 
alternate the location of the annual 
event between the UK and other 
European or Worldwide destinations, 
giving a voice to businesses operating 
in the uniform, workwear and PPE 
markets.

     Yvette Ashby, 
Founder & CEO, 
PCIAW® said: “This is 
a hugely important 
step for PCIAW® as 
the event will greater 
connect the supply 
chain, being able to 
share knowledge, 
expand the network 
and be the essential 
platform and 
unified voice for the 
professional clothing 
industry.

“

”

The PCIAW® Summit, Exhibition  & 
Awards 2023

The PCIAW® Summit, Exhibition & Awards event takes place over 
three days from 7 – 9 November 2023.

7 November

Textile and apparel factory tours for delegates arranged by ANIVEC the 
Portuguese association for clothing and apparel, who is a long-term partner of 
PCIAW®.

8 November

PCIAW® Summit Part 1 begins at 9:00am until 1:30pm followed by a networking 
lunch. The PCIAW® Exhibition begins at 1:30pm until 5pm.

9 November

PCIAW® Summit Part 2 begins at 9:00am until 1:00pm. The PCIAW® Exhibition 
begins at 1:00pm until 4pm.

PCIAW® Awards begins with a champagne reception at 6:00pm followed by 
a three-course gala dinner. The PCIAW® Awards ceremony begins at 7:30pm 
until 10:00pm, complete with an evening of networking and entertainment.

16 17

César Araújo, President of ANIVEC; CEO of Calvelex and PCIAW® Board Director 
commented:

     Many of the PCIAW® Trusted Members 
currently manufacture in Portugal or are 
viewing the textiles ecosystem as a nearshore 
alternative. ANIVEC and PCIAW® will be 
facilitating factory visits on the first day – 7 
November 2023 – providing greater business 
value for those reconsidering their supply 
chains, in addition to the opportunities for 
education, networking and celebration.

“

”



PPE Innovation Awards
· PPE Clothing Innovation
· PPE Footwear Innovation 
· PPE Accessory Innovation

Industry Recognition Awards

· Industry Newcomer Award
· Lifetime Achievement Award

Sustainability Awards
· Sustainable Business Award
· Circular Product Award
· Responsible Buyer Award

Manufacturers, Suppliers & 
Distributors Awards

· Innovative UK & European Manufacturing
· Innovative Global Manufacturer
· Fabric & Fibre Innovation
· Digitalised Manufacturer
· Smart Textiles Innovation

Professional Clothing
Design Awards

· Retail & Banking Uniform Design
· Hospitality & Leisure Uniform Design
· Manufacturing, Construction & Industrial Design
· Police, Fire & Military Design
· Healthcare Design
· Aviation & Passenger Transport Uniform        
Design
· Transport & Logistics Uniform Design
· Inclusive Uniform Design

Suppliers & Distributors Awards

· Best Managed Major Corporate Contract
· Best Managed Boutique Corporate Contract
· Best Managed Major Technical Workwear / 
PPE Contract
· Best Managed Boutique Technical Workwear / 
PPE Contract
· Best Consultancy & Services Award
· Transformational Technology Award

There are 27 awards opportunities to win a globally-
esteemed PCIAW® Award:

The headline topics will include the 
upcoming ecodesign regulations in the 
EU Green New Deal and its impending 
impact on the professional clothing 
industry, whilst expert speakers will 
shed light on the trend towards re-
engineering supply chains in light of 
geopolitical tensions.

Digitalisation of garment production 
is also on the agenda, looking at 
streamlining processes to improve 
productivity, mitigate the effect of 
skill shortages and to reduce the 
environmental impact of the textiles 
industry by cutting out the need for 
physical samples.

Championing innovation and best practices from businesses around the world, 
the PCIAW® Awards ceremony recognises talent and ingenuity from across the 
professional clothing supply chain.

Please note:

The online portal to apply for the PCIAW® Awards will open on 31st March 2023. 
Companies are eligible to apply for up to three awards, however entries must be for 
separate products or services.

Due to the increasing demand for applications to the PCIAW® Awards, applications 
are exclusive to members of PCIAW®. If you would like to apply for the awards and 
you are not yet a member, visit https://pciaw.org/join to register.

The PCIAW® Summit has learning, 
development and networking at its 
core, bringing the industry together in 
one room whilst leading figures share 
expertise to help businesses navigate 
the direction of the uniform, workwear 
and PPE markets.

The PCIAW® Summit 2023

The PCIAW® Awards 2023
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Get your PCIAW® Awards tickets our website:
www.pciaw.org

PCIAW® Summit Ticket (Member Rate) £155 +VAT
PCIAW® Summit Ticket (Non-Member Rate) £180 +VAT

PCIAW® Awards Ticket (Member Rate) £350 +VAT
PCIAW® Awards Ticket (Non-Member Rate) £400 +VAT

PCIAW® Summit Table of 10 (Member Rate) £1400 +VAT
PCIAW® Summit Table of 10 (Non-Member Rate) £1900 +VAT

PCIAW® Awards Table of 10 (Member Rate) £2995 +VAT
PCIAW® Awards Table of 10 (Non-Member Rate) £3500 +VAT

International networking event for professional clothing

Sponsorship Opportunities

PCIAW® Summit & Award 
Ticket Prices

PCIAW® Exhibition

Shell scheme  
• 3m x 2m exhibition unit

• Carpets and lighting (extras 
and graphics, please ask us 
for a quote)   

• Table and two chairs

• 2 x Tickets to the PCIAW® 
Summit 

• 2 x Inclusive lunch at the 
PCIAW® Summit 

Cost:
 
PCIAW® Members
£3500+VAT 

Non-Members 
£4500+VAT
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The Premier Sponsor gets everything in 
the Key Sponsor package +

Includes opening speeches for the PCIAW® 
Summit & Awards

Front cover on the PCIAW® Summit & Awards 
Event Guide

Banner advert published on PCIAW® 
newsletters until the end of 2023.

Premier 
Sponsor

Key 
Sponsor
The Key Sponsor gets everything in 
the Headline Sponsors’ package +

Includes keynote speech at the PCIAW® 
Summit

Company profile in the PCIAW® VOICE 
magazine event edition

Bespoke marketing plan leading up to 
PCIAW® Summit & Awards

Company logo displayed separately on the 

PCIAW® Awards dinner menu for wine

Full page advert in the PCIAW® Summit & 

Awards Event Guide

Champagne Reception Sponsor
Company logo on all marketing materials for 

PCIAW® Summit & Awards

Headline sponsors get everything in 
the Promotional Sponsors’ package + 

Exhibition space at the PCIAW®  Summit & 
Awards

Present a PCIAW® Award on stage to a 
winning entrant

Company name engraved on the PCIAW® 
Award you are presenting 

Promotional 
Sponsors

22

Announcement of sponsorship at start of 

the PCIAW® Summit & Awards

Logo features on all materials for PCIAW® 

Summit & Awards

Full page advert in the PCIAW® Summit & 

Awards Event Guide

Headline 
Sponsors

23

International networking event for professional clothing

Sponsorship Opportunities

PCIAW® Summit, Exhibition 
& Awards 2023



DESIGN AWARDS

TOWARDS
2030

PCA VISION is a global student 

design competition that 

encourages the creation of 

imaginative, commercially 

realistic, practical and 

sustainable garments for the 

professional clothing industry.

The goal is to look to the 

future and deliver impressive, 

inspirational and innovative 

designs for tomorrow’s 

workers.

Premier Sponsor

Includes speech speech as part of 
the PCA VISION ceremony at the 
PCIAW® Summit & Awards

Present the award to the winner 
of PCA VISION

Company name engraved on the 
trophy of the PCA VISION winner

Exhibition space at the PCIAW® 
Summit & Awards

DESIGN AWARDS

TOWARDS
2030

DESIGN AWARDS

TOWARDS
2030

DESIGN AWARDS

TOWARDS
2030

DESIGN AWARDS

TOWARDS
2030

Full page advert in the PCIAW® 
Summit & Awards / PCA VISION 
Event Guide

Company profile in the 
PCIAW®VOICE event edition

Company logo on all marketing 
materials for PCIAW® Summit & 
Awards 

Company logo on all marketing 
materials for PCA VISION

DESIGN AWARDS

TOWARDS
2030

DESIGN AWARDS

TOWARDS
2030

DESIGN AWARDS

TOWARDS
2030

DESIGN AWARDS

TOWARDS
2030

DESIGN AWARDS

TOWARDS
2030

PCA VISION

25

TOWARDS 2030
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Sponsor Commitment: Supply all initial phase and shortlisted 

phase student designers with fabrics, trims, accessories, etc. 

to complete their design work. 

Sponsor provides a key point of contact within their company 

to handle all student/university enquiries for contest help and 

support.

Materials Sponsors

Promote products to future designers 
worldwide with PCIAW® multi-channel 
marketing for up to 12 months providing 
the opportunity to tell product, brand and 
company story

Inclusion in all PCA VISION contest literature 
and website landing pages

Opportunity to review shortlisted garment 
designs and offer a special branded prize 
for enhanced sponsor visibility to the 
shortlisted student designer that best 
utilised sponsor fabrics and trims for the 
garment’s required functionality

Sponsor 
Promotion 
Opportunities

DESIGN AWARDS

TOWARDS
2030
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DESIGN AWARDS

TOWARDS
2030

DESIGN AWARDS

TOWARDS
2030

DESIGN AWARDS

TOWARDS
2030

PCA VISION
TOWARDS 2030

Share brand message about 
sustainability and future product 
solutions to an international 
audience via PCIAW® channels

Promote brand to future designers 
worldwide through special design 
expertise features, which tell the 
mentorship story and the journey 
of the sponsor and their assigned 
student designer(s)

Brand/company display at the 
PCIAW® networking event/Awards 
evening

Inclusion in all PCA VISION contest 
literature and website landing 
pages.

Opportunity to offer a special 
branded prize for additional visibility 
for the MENTOR SPONSOR

Design Mentor Sponsors
Work with assigned shortlisted student designers to provide 
guidance and mentorship to the student(s), as they take their 
design to garment development. 

Mentors would give students an experienced designer to work 
with. They may also help with sourcing materials, advice on 
pattern cutting, sizing, custom finishes etc.

Sponsor 
Promotion 
Opportunities

DESIGN AWARDS

TOWARDS
2030

DESIGN AWARDS

TOWARDS
2030

DESIGN AWARDS

TOWARDS
2030

DESIGN AWARDS

TOWARDS
2030

DESIGN AWARDS

TOWARDS
2030

For the international students’ competition for professional clothing

DESIGN AWARDS

TOWARDS
2030

PCA VISION
Sponsorship Opportunities
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Launch products, promote brands and cement 

your business’ position as a thought leader 

in the professional clothing industry in the 

PCIAW® Studio.

The PCIAW® platform is uniquely positioned to 

target buyers from across the supply chains for 

the corporatewear, workwear and PPE markets.

 The PCIAW® team will work in partnership with 

you to create and record a quality production 

The 
PCIAW® 
Studio

with interview format, covering key topics 

important to the professional clothing industry 

and pitch your solutions.

The PCIAW® Studio can host your team in 

person or bring speakers in to present virtually on 

the big screen – the choice is yours.

A holistic approach to thought leadership

Studio webinar 
£4000
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